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1.

HepequL INIAHUPYEMBIX PpPeE3yabTaToB oﬁyquml mo AUCHUIIMHE, COOTHECCHHBLIX C

IUVIAHUPYEMbIMH Pe3yJbTATAMM 0CBOEHHSI 00Pa30BaTeIbLHOI MPOrPaMMbl

Hucrummmaa  OTJ[.B.02. JlenmoBoit WHOCTpaHHBIA SI3BIK  oOecmeynBaeT (GopMuUpoBaHHE Yy OOyYaAFOIIMXCS

CJIEYIOIINUX YHUBEPCAIbHBIX, O0IIETPOPECCHOHATBHBIX U MTPO(HECCHOHATBHBIX KOMIETCHIINNA™:

OTO/T® u Kon HaumenoBanue Kon HaumeHnoBanue O0pa3oBaTe/bHbli pe3yJbTat **
PEKBU3HTHI |KOMIIETEHIIHH HHIMKATOPA |[MHAUKATOPA J0CTHIKEHHUSI
o Komnerenuun -
IncC o JOCTHKEHHUS KOMIIeTeHIHii
KOMIIEeTeHI Uil
(npu *x
Hanuyuu) **
VK-4 CroocobeH VK-4.6. BricTpanBaeT VK-4.6.3-1
OCYIIECTBIIATh KOMMYyHHKalH Ha .
eToByIo MHOCTPAHHOM S3EIKE B 3HaeT OCHOBBI BeJCHHUS Oecel], TUCKYCCUI Ha aKaJIeMUYECKUC
1 mpodecCrUOHAJILHEIE TEMBI;pa3indus GopMajJIbHOU U
KOMMYHUKALIHIO B [pa3INYHbBIX pod @ 3y hop
CTHOR I poecCcHOHATBHBIX He(hOpManbHON KOMMYHHKAIIVH, BRICTPAUBAET KOMMYHUKAIIUN
y o CUTyallUsAX B 3aBUCUMOCTU IHa MTHOCTPAHHOM $3bIKC B Pa3JIMYHBIX HpO(l)eCCI/IOHaJ'ILHLIX
MUCbMEHHOU (hopMax
oT IIOCTABJICHHBIX 3ajga4, CUTyalusX, YYUTbIBAA JIUHIBOCTPAHOBCAUCCKUC ACIICKThI
Ha FOCYHapCTPeHHVOM IBJIaACECT HaBbIKaMH
s13pIKe Poccuiickoi ApryMEHTHPOBAHHOTO YK-4.6. 3-2
Dezepanuu 1 M3105KEHUS CcOOCTBEHHOI

MHOCTPaHHOM(BIX )
S3bIKE(ax )

TOYKW 3pE€HUA U BCACHUA
JAUCKYCCUU

3HaeT TUIOBBIE CIIEHApUH PO(ECCHOHATIBHOTO O0IIEHHS Ha
WHOCTPAHHOM SI3bIKE; OCOOCHHOCTH (POpMaIILHOTO U
He(GOpPMaIbHOTO CTHIIEH 00IIeHHs B IpodecCHoHATBHOM
cpelie; KyJbTYPHBIE aCIEKThl Pa3HbIX KYJIbTYP, ONPEACISIIOIIe
CTHJIb KOMMYHHUKAIIMK 1 HOPMBI pE4€BOT0 MOBEACHUS

VK-4.6.V-1

'YMeeT OOBICHATH CBOIO TOYKY 3PCHUA U BbICKA3bIBATHCA HA
OHpeI[eJ'IéHHLIC TCMbI, UCIIOJIB3Ys O6H.[Cy1'IOTp€6I/ITeJ'ILHLIe
[P€YCBLIC MOACIIU, TPAMMATUYCCKUC CTPYKTYPHI U
COOTBCTCTBYIOIIYIO JICKCUKY, 3a/1aBaTh BOIIPOCHI U OTBCYATh HA
HHUX B XOO€ O6CY)KI[CHI/I$I pa6oq1/1x BOIIPOCOB C 3apy6C)KHBIMI/I

MapTHEPaMM; MEHSITh CTUJIb pa3roBopa (0GUIIHaIbHbIH /




Heo(HIIMaIbHBIN) B 3aBUCUMOCTH OT CUTYaIlUN
YK-4.6. V-2

'YMeeT BbIOMpaTh CTPATETHI0 KOMMYHHUKAIMU B 3aBUCUMOCTH
OT LIeJIM; aJanTUPOBATh CTUIIb U TOH OOIIEHUS 1O
KyJIbTYpHbIE 0COOEHHOCTH COOECETHUKOB; apr'yMEHTHPOBAHHO
1 KOHCTPYKTHBHO OTCTauBaTh CBOM MO3ULIUH U HJIEH B
aKaJIeMHUYECKUX U MPOPECCHOHANBHBIX TUCKYCCHSIX Ha
MHOCTPaHHOM SI3bIKE

* lucuuminiHa MokeT popMHPOBaTh KOMIETEHIIMIO MOJTHOCTBIO MIIM YacTUYHO. **J[0JKHO COOTBETCTBOBATH [Ipunosicenuio 1 k obpazoeamenvroi npocpamme




2. O0beM 1 MeCTO TUCHMILIMHBI B CTPYKTYpe 00pa3oBaTe/ibLHOM
NPOrpamMMmblI

OO6uuit 00beM AUCIUTIITUHBIL:

4,00 3.e., 144 ak.gyac

KonTaktHas paborta oOydaromuxcsi ¢ MpenojaBaTeleM Mo BUAAM y4eOHBIX
3aHATHI: 76 aK. yac Ha KOHTAaKTHYIO paboTy C mpernojiaBaresieM, U3 HUX 68 ak.yac Ha
MPaKTUYECKUE 3aHATHS, HA aTTECTallMi0 B MEPUOJ SK3aMEHAIMOHHBIX ceccuil 8
4acoB, 68 aK. yac Ha CaMOCTOSITENIbHYIO paboTy 00yUYarOIIMXCA.

OT/.B.02 [lenoBoilt ”HHOCTpAaHHBIN SA3bIK peanuszyeTcs B 5-6 cemectpe 3 Kypca.



3. CoaepikaHue M CTPYKTYPa AUCHMILIHHBI

3.1. CtpykTypa AUCIHUILIMHEI
Ounas ¢popma 0byyenus

Ne i/m HaumeHnoBanue TeM u (MJIH) Oo0bem
paszaesioB AUCHUIINH, ®opma
aK.qac TeKyIero
BCEI'O KonTakTHas padora o0y4aromuxcs KOHTPO.JISA
¢ mpenojaBaTeJieM M0 BUIAM yCIeBAEMOCTH,
yqeﬁﬂblx 3aHATHI CamocroaTelbHasd HpOMe)KyTO'lHOﬁ
Ilepuoa TeopeTuyecKoro o0y4eHust Iepuona paGora aTTecTAINN
MPOMEKYTOYHOI
aTTecTauuu
(ceccusi)
3anarus 3anarus HK | KCP | K9 CPkp | CP3k | CP
JIEKIIHOHHOTO |CEeMHHAPCKOT0 2
THIIA THIIA =
£ e
J | BI |JP | I3 E | a
8 | =
2 | =
°
=
Paznen 1. JlenoBbie KOHTAKTHI.
Tema | Toproesie Mapku. bpeHbI. 22 0 0 0 12 0 0 0 0 0 0 10 | YO, T,IIP, P3
11
Tema | CTpyKTypa KOMITAHHH. 22 0 0 0 12 0 0 0 0 0 0 10 | YO, T,IIP, P3
1.2
Tema | Pexnama. 24 0 0 0 12 0 0 0 0 0 0 12 | VO, T, IIP, P3
13
[TpomexxyTouHas arTectarus 0 0 0 0 0 0 4 0 0 0




Bcero 3a 5 cemectp: 72 0 0 0 36 0 0 0 32

Paznen 2. JleaTenbHOCT, KOMIIAHUH.

Tema | JeHbru. 22 0 0 0 10 0 0 0 12 | YO, T,IIP, P3
%c::LMa MapkeTtuHr. 22 0 0 0 10 0 0 0 12 | YO, T,IIP, P3
%eZMa MexyHapo/IHblE  KOHTPAKTHI. 24 0 0 0 12 0 0 0 12 | YO, T,IIP, P3
2.3 VYcnemnsie npoiaxu.

[TpomesxyTouHas arTecTanus 0 0 0 0 0 0 0 0 36

Bcero 3a 6 cemectp: 72 0 0 0 32 0 0 0

Htoro 144 0 0 0 0 68 0 0 68

Hcnon b3yembvle COKpaujerus.

JI — nexumu - 3aHATHSA, TpelycMaTpPHUBAIOIINE PEUMYIIECTBEHHYIO Nlepefady ydeOHoH MH(OpMauyu oOydJaronMcsl NeJarorndeCKuMu paOOTHUKaMH OpTaHW3aluu U (WMIIN)
JMIAMH, TPUBJIEKaeMBIMH OpraHu3alyeil K pean3anny 00pa3oBaTeNIbHBIX IIPOrPaMM Ha HHBIX YCIOBHSAX, ).

BJI — Buneo nexuuu.

JIP — maboparopHbie pabOTHL.

13 — npakTHYECKUE 3aHATHS (32 HCKIFOUECHHEM JIAOOPATOPHBIX padoT).

UK — uHanBUya bHBIE KOHCYJIBTAIMH.

KCP — KOHTPOJIF CAMOCTOATENEHON pabOTHI

KD — koHCymbTaAINM TIEpeT SK3aMEHOM

KaTTak — KOHTaKTHast paboTa Ha aTTeCTAlUIO B IEPHOJI 3K3aMEHAIMOHHBIX CECCHUi
KoHTpoib - KOHTaKTHast paboTa Ha aTTECTANMIO B IEPHO]T SK3aMEHAIIMOHHBIX CECCHIT /IJIs 30YHOM (OPMBI 00yUSHHMS
CPxkp — camocTosiTenpHast paboTa Ha MOATOTOBKY KypcOBOM paboThl/ KypcOBOTO POEKTA.
CP»sk — camocTosiTensHast paboTa Ha TIOATOTOBKY K 9K3aMEHY.

CP — camocTosTenbHast paboTa B ceMecTpe Ha IMOJIrOTOBKY K YUCOHBIM 3aHSTHSIM.

Ycnosable 0003HaueHus: T3- TectoBoe 3amanue, YO - ycrHblit ompoc, [1P — nepeBoa, P3 — pasHoypoBHEBBIE 3ajaHus (AUCKYCCHS, 3cce (MoKna, coodmenne KT-koHTpoabpHas Touka




3.2. ConepxaHue AUCIUTTAHBI

Pa3nea 1. Jle1oBble KOHTAKTBI.
Temal.l. Toprosbie Mmapku. Bpenanl. YK-4.6.
Jlekcudeckue U TeMaTHYECKUE KOMIIOHEHTBI: OMMCaHue OPEHI0B, AyTCOPCHUHT,
JUJEphl peIHKA. YTipaBieHue operaamu. [Ipoasmxenue 6penaoB. [IpooaeMbl
OpeH/IOB.
I'pammartuka: moBTOpeHHME BpemeH riaroma Present Simple, Present
Continuous, Present Perfect, Present Perfect continuous.

Tema 1.2. Crpykrypa komnanuu. YK-4.6.

Jlexcuueckre U TEeMaTUYECKHE KOMIIOHEHTBI: CTPYKTypa KOMIIAaHWHU, pabouee
MecTo, paboTa B KOMaHJe, OOCIy)XMBaHUE KIMEHTOB. TpeHabl, W3MEHEHUS,
PECTPYKTYpHU3allH, CIUSHUE U MOTJIOLICHHE.

I'pammaruka: Past Simple, Past Continuous, Past Perfect, Past Perfect
Continuous.
Tema 1.3. Pexinama. YK-4.6.
Jlexcuueckue u TeMaTUYECKHEe KOMIIOHEHTHI: peKjaMa, peKJIIaMHble O0bIBICHHUS,
IPUMEPBI PEKIaMHBIX 00BSBIICHUM, PEKJIAMHOE areéHTCTBO, peKIaMHAasi KaMITaHHUS.
CpencTBa MaccoBoil uH(popManuu. MeTobl peKIamBbl.

I'pammatuka: Bpemena rmaroma Future tenses. CremeHu cpaBHEHHs
npuiaratenbHbiX. Hapeuus.

Pa3nen 2. JlesiTeIbHOCTL KOMIIAHUH.

Tema 2.1. lenbru. YK-4.6.
Jlexcuueckue U TEeMaTUYECKHEe KOMIIOHEHTHI: JICHbI'M, MHBECTUIINH, (PHAHCOBBIC
OTYEThI, (PUHAHCHI U KPEAUTHI, TEHACHIIMH. 3aliMbl. banku. broxeT koMmnaHuu.
I'pammatuka: onvcanue rpauKoB, TCHICHIINHN, YUCIUTEIbHBIC.
Mopanbnsle Tiarossl. [IpuaaTodHble ONpeaeUTENbHbIE NPEITIOKEHHUS.
Tema 2.2. Mapkerunr. YK-4.6.
Jlekcrnueckne U TEeMaTHYECKUE KOMIIOHEHThI: MAPKETUHTOBBIE UcciienoBanus. 4 P.
[Ipornos nponax. Koukypenuus. MupoBbie pelHKU. HalimoHambHBIN PHIHOK.
['pammatuka: CornacoBanue BpemeH. KocBennas peus. ['epynauii. [Ipuuactue.
Tema 2.3. MexayHapoaHble KOHTPAKThI. Y cnelinbie npoaaxu. YK-4.6.

Jlekcuyeckre M TEMATHYECKHE KOMIIOHEHTBI: MEXIAyHapoJHas TOPTOBIIS.
MexnayHnaponnubie KoHTpakThl. (CBoOoma ToproBinu. [7oGanbHBIE KOMITAHHH.
DKCIoOpT, UMIOPT TOBAPOB U YCIYT

['pamMmaTuka: yciaoBHbIC TipeniokeHus. @pa3oBsie Tyaroibl. UHQUHUTHUBHBIC
KOHCTPYKIIUHU, KOHCTPYKIIMH C TEPYHIUEM.



4. Tunbl OLEHOYHBIX MATEPHAJIOB, IOKA3aTEJIH U KPUTEPUH
OlleHNBAHMS

4.1. Ouenounble Marepuasnibl 1o aucuumimuae OT/.B.02 [enosoit
WHOCTPAHHBIM  SI3bIK  BXOJAST B  COCTaB  OIICHOYHBIX  MaTEpUAJIOB IO
oOpa3oBarenbHO nporpamMme. COBOKYIMHOCTb OIEHOYHBIX MaTEpHAJIOB MO BCEM
JUCHUIUIMHAM  (MOayssiM) 00pa3oBaTelIbHOM MpOorpaMMbl  COCTaBIsieT (HOHJ
onleHoYHBIX cpeAcTB (ganee — DOC). ®OC wucnonb3yercss NpU MPOBEACHHUU
TEKYIIET0 KOHTPOJISI YCTIEBAEMOCTH U MPOMEKYTOYHOM aTTECTAIMK O0YJIarOITIXCSI
C LIEJIbI0 OLEHMBAHUS JOCTHXKEHUSI OOYyYarOIUMUCS IUIAHUPYEMBIX PE3YyJhTaTOB
oOyueHus.

4.2. ®OC pa3paboTaH KaKk KOMIUIEKC TPOBEPOYHBIX 3aJaHUN Pa3IAIHOTO
TUIA U YPOBHS CIIOXKHOCTH, BKJIIOYAET KPUTEPHUH U IIKAJIbl OLICHUBAHUS, a TaKKe
«KIIr04M» mpaBwiIbHBIX 0TBeTOB. POC popmupyercs Kak OTACIbHBIA JOKYMEHT U
XPAaHUTCS B 3JIEKTPOHHOM BuUJE, AocTyn kK POC mpeaocTaBieH OrpaHUYCHHOMY
KpyTy JIUII.

4.3. Jlnsg caMOCTOATENHHOM paboThl OOYYarOIUXCS TMPH MOATOTOBKE K
TEKYIIEMY KOHTPOJIIO YCIEBAEMOCTH U MPOMEKYTOYHOM aTTeCTalMu B pabodyux
nporpaMmax JUCHMIUIMH pa3MEIEeHbl TUIIOBBIE MPOBEPOUHBIC 3a/aHUS, KOTOPbHIC
MOXHO YCIIOBHO pa3/IefuTh Ha 3aJaHHs 3aKpPhITOr0, KOMOWHUPOBAHHOTO U
OTKPBITOTO TUIIOB.

3agaHus 3aKpHITOTO THUMA — 3TO TECTOBBIC 33JaHUS, B KOTOPBIX KaXIbIil
BOIIPOC  COMPOBOXKIAECTCS TOTOBBIMU BapyUaHTaMHU OTBETOB, U3 KOTOPBIX
HEO0OXOJIMMO BHIOpATh OJMH WJIM HECKOJBKO MPABUIBHBIX.

3agaHus KOMOMHUPOBAHHOTO THUIIA — ATO TECTOBBIC 3aJaHUs, B KOTOPBIX
Kbl BOMPOC COMPOBOXKAAETCS FOTOBBIMU BapUaHTaMU OTBETOB, U3 KOTOPBIX
HEO0OXOJAMMO BBIOpaTh OJIMH WJIM HECKOJIBKO TMPaBWIBHBIX M 00OCHOBaTh CBOU
BEIOOD.

3agaHusl OTKPBITOrO TUIA — 3TO 3aJlaHMs], B KOTOPBIX HA KaXKIbId BOIPOC
JIOJDKEH OBITh TIPEIOKEH PAa3BEPHYTHIN 000CHOBAHHBINA OTBET.

B 3aBucumMocTH OT THNAa 3aJaHUs PEKOMEHJOBaHBI  OMpeicIcHHAas
MOCJIEI0BATEILHOCTD BHITIOTHEHUS U CUCTEMA OIIEHUBAHUS BBIOJIHEHUS 3aJaHUM.



4.4. Tunbl 3a1aHN, CIIEHAPUU BBITIOJIHEHUS, KPUTEPUU OLCHUBAHUS

TUIT 3BATAHUA

MHCTPYKIUA

CHEHAPHWUM BBIITOJIHEHUA

KPUTEPUM OLIEHMBAHIA

3ajaHue  3aKpBITOTrO
THIa C BBIOOPOM OJIHOTO
NpPaBWIBHOTO OTBETa W3
HECKOJIbKUX  BapHUaHTOB
[PEIOKEHHBIX

[IpounTaiiTe TEKCT,
BbIOEpUTE MPABHIIBHBIM
OTBET

1.BHumaTenbHO NOpoYUTaTh TEKCT 3afaHusi U
MOHSTh, YTO B KQUECTBE OTBETA 0XKHIAETCS TOIBKO OJUH
U3 MPEJJI0KEHHBIX BAPUAHTOB.

2. BHUMarenbHO  MPOYUTATH
BapUAHT-ThI OTBETA.

3. BriOpaTh 01uH BEpHBIN OTBET.

4. 3anucarh TOJIBKO HOMEp (Wi OYKBY) BHIOpAaHHOTO
BapuaHTa oTBeTa (Hampumep, 3 uiu B).

MMPEATOKECHHBIC

OTBeT cyuTaercs BCPHBIM, €CJIN
NpaBWIBHO YyKa3zaHa wudpa Win
OykBa

3ajiaHue 3aKpbITOro
THUIIa Ha YCTQHOBJICHUE
COOTBETCTBU

[IpounTaiite TEKCT U
YCTaHOBUTE
COOTBETCTBUE

1.BHUMaTenbHO NPOYMUTATh TEKCT 3aJaHus U
HOHATh, YTO B KAauecTBE OTBETA OXKHUJIAIOTCS Iaphbl
JJIEMEHTOB.

2. BHumarenbHO mpoyuTaTh o0a CHHMcKa: CIMCOK 1 —
BOIPOCHI, YyTBEPK/I€HUS, PAKThI, IOHATHS U T.1.;

CIHMCOK 2 — YTBEP)KJCHUS, CBOICTBA OOBEKTOB U T.1.

3. ConocTaBUTh 2JIEMEHTHI cnucka 1 c¢ smemeHTamMu
crnucka 2, chopMUpPOBaTh Mapbl 3JIEMEHTOB.

4. 3anucarh MonapHo OYKBBI U LHUPPHI (B 3aBUCHMOCTH
OT 3a/1aHUs) BapUaHTOB oTBeTa (Hanpumep, Al unu b4).

OTBeT cuMTaeTCsi BEPHBIM, €CIIU
HPaBHIBHO YKa3aHbl HUGPBI WIN
OyKBBI

3ajgaHue  3aKpBITOTO
THMA c BBIOOpOM
HECKOJIBKMX MPaBUIbHBIX
OTBE€TOB M3 HECKOJbKHX
BapHAHTOB
MPEIIOKEHHBIX

IIpounraiite TEKCT,
BbIOEpUTE NpPABUIIbHBIC
OTBETHI

1. BHUMaTenbHO MPOYUTATH TEKCT 3aJaHUS U TIOHSTH,
YTO B KQUECTBE OTBETA 0XKH/IAETCS HECKOJIBKO MPaBUIbHBIX
OTBETOB U3 MIPEJIOKEHHBIX BAPUAHTOB.

2. BHUMaTenbHO NPOYUTATh NPEI0KEHHbBIE
BApUAHT-ThI OTBETA.

3. BeiOpaTh HECKOJIBKO MPAaBUIILHBIX OTBETOB.

4. 3anucarh TOJIBKO HOMepa (WU OYKBBI) BHIOPAHHOTO
BapHaHTa oTBeTa (Harpumep, 1 4 unu A T).

OTBeT cunTaeTcsl BEPHBIM, €CIIH
MPAaBWJIBHO  YCTAaHOBJICHBI  BCE
COOTBETCTBUS (TIO3UIIUN U3 OJTHOTO
CTOJIOIIa BEPHO COIOCTABJIEHBI C
MO3UIUSMU JIPYTOTO)




3alaHue 3aKpbITOTO
THUIIa HA YCTAaHOBJICHHE
HOCJIEIOBATEIbHOCTU

[IpounTaiite TEKCT W
YCTaHOBUTE
IIOCJIEZI0BATEILHOCTD

1. BHUMaTeNnbHO MPOYUTATH TEKCT 3aaHUS U
MOHATh, YTO B KA4eCTBE OTBETA OXKHUJIACTCS
MOCTIeIOBATEIBHOCTD JIEMEHTOB.

2. BHUMaTeNbHO MPOYUTATH MPEITIOKEHHBIC
BapUaHTHI OTBETA.

3. [TocTpouTh BEpHYIO MOCIIEIOBATEIILHOCTD U3
MIPEITIOKEHHBIX 3JIEMEHTOB.

4. 3anucatb OyKBBI/LIU(PHI (B 3aBUCIMOCTH OT
3aJlaHusl) BAapUAHTOB OTBETa B  HYKHOHU
nocienoBarenbHocTH (Harpumep, BBA wimu 135).

OTBeT cyHTaeTCs BCPHBIM, €CJIN
HpaBUIEHO yKa3zaHa BCSI
MOCJIeIOBATEIBHOCTD UMD

3amganue
KOMOMHHPOBAHHOTO THIIA

[IpounTaiite TEKCT,
BBIOEpPUTE TPABUIIBHBIIM

1.BaumareaprHO NpoYnTaTh TCKCT 3adaHUA U
IIOHATH, YTO B KA4YCCTBC OTBCTA OXKHMAACTCA TOJIBKO

OtBeT cuMTaeTcss BEPHBIM, €CIIHU
MpaBWJIbHO yKa3zaHa wnudpa wim

C  BBIOODOM  OAHOTO | OTBET W 3ANHIIUTE | OJUH U3 MPEUIOKEHHBIX BAPHAHTOB. OykBa ¥ TIpPHBEIEHBI KOPPEKTHHIC
IIPaBUIBHOTO OTBETA U3 | apryMEHTHI, 2. BHUMaTeNnbHO NPOYUTATH NPEATIOKEHHbIE apryMeHTbl, HCHOJb3yeMble IpHU
MPEUIOKEHHBIX U | 000CHOBBIBAIOIIHE BapHaHTHI OTBETA. BBIOOpE OTBETA
000CHOBaHKEM BBIOODPA BbIOOp OTBETa 3. BeiOpath O711H BEpHBI OTBET.
4. 3anucath TOJLKO HOMEp (MU OYKBY)
BBIOPAHHOT'O BapHaHTa OTBETA.
5. 3anucarh apryMeHThbl, 000CHOBBIBAIOIINE BHIOOD
oTBeTa (Hampumep, 4 TeKcT 000CHOBAHHUS).
3amaHne OTKPHITOTO [TpounTaiite TeKCT U 1. BHUMaTeNbHO MPOYHUTATH TEKCT 33IaHUS U OTBeT cunuTaeTCs BEPHBIM:
TUIIA C Pa3BEPHYTHIM 3aIUIINTE PAa3BEPHYTHIN | MOHATH CYTh BOIIPOCA. 1. OrcyrcTBUE pakTHUECKUX
OTBETOM 00OCHOBAHHBII OTBET 2.Ilpoxymarts JIOTUKY U TIOJTHOTY OTBETA. OIIHOOK.
3.3anucaTh OTBET, UCTOJb3YS YETKHE KOMITAKTHBIE 2. PackpeiThe o0Bbema

(hOpMYITHPOBKH.
4.B citydae pacueTHOU 3aJauu, 3aMucaTh pelieHue
" OTBET

MCIOJIb3YEMBIX TIOHATHH (TIOJTHOTA
OTBETA).

3.000CHOBAaHHOCTH OTBETA
(Hanmu4Ke apryMeHToB).

4. Jlornueckast
MOCJIE0BATEILHOCTh U3JIaraeMoro
MaTepuaa.




4.5. OOmas miKajna OLIGHUBAHUS pPE3YJNbTATOB TEKYIIEr0 KOHTPOJS
yCIIEBAEMOCTH U IPOMEKYTOUHOM aTTecTanuu oOydaromuxcs ¢ npumenenueM bPC
Houenkoro ¢pumnana PAHXul'C

ECTS
Urorosas TpaguunoHHAs cUCTEMA bunapuas st Tpam- "
6asibuas omenka | b cHcTeMa wnonoi s Oumaprol
90-100 OO0 A P/ Passed
80-89 B P/ Passed
75-79 X ohoLIo 3aureHo C P/ Passed
70-74 p D P/ Passed
60-69 Y 10BICTBOPUTEIIHHO E P/ Passed
0-59 HeynoBneTBopuTeIbHO He 3aureno F F/Failed

CooTHollleHre 6aJIIOB 32 TEKYIIUI KOHTPOJIb YCIIEBAEMOCTH U MTPOMEKYTOUHYIO
aTTECTAIINIO, a TAK)KE TOBTOPHYIO MPOMEKYTOUHYIO aTTECTALUIO:

MaxkcumanpHas MaxkcumanbHast MakcumasnbpHas MakcumasbHas
cyMMma 0aoB 3a cyMMa 0aJijioB 3a ATOroBas OasuipbHas cyMMma 6aJjioB 3a
TEKYIIHHA MIPOMEKYTOTHYIO OLICHKA MTOBTOPHYIO
KOHTPOJIb aTTeCTaLUI MIPOMEKYTOUHYIO
yCIIEBAaCMOCTH aTTECTALIHIO
100 oayutoB 100 GayutoB 100  GawioB 100 OaJUIOB
5. (I)OpM])I arTrecralim, TUIIOBbIC OIICHOYHLBIC MaTepI/laJIl)I AJIA

TEKYIIECIr0 KOHTPOJIA YCIIEBACMOCTH oﬁyqalonmxcn, KPHUTEPHUH A IIKAJIbBI

5.1.

OLIEHMBAHUSA MO0 KOHTPOJIbHBIM TOYKAM
B xone peanuzanuu nucuuminasl GT/I.B.02 JlenoBoit ”HOCTpaHHBIM

A3BIK HCIIOJIB3YIOTCA CIICAYIOIIUC (1)0pr1 TCKYILICTO KOHTPOJA YCIICBACMOCTH

oOy4aroruxcst (B TOM YHCIIe, 33JJaHUs K KOHTPOJIbHBIM TOUYKaM):

TecToBble 3amaHusi, YCTHBIA OMpPOC, MEPEBOJ, AUCKyccHs / acce (IOKia,

COOO0IIICHHE)

5.2.

Tumnoskie

OII€HOYHEIE

MaTepuabl

TS

YCIIEBAEMOCTH 00YYarOIIUXCs (BHE KOHTPOJILHBIX TOYCK):
Pa3nen 1. /lejioBble KOHTAKTHI.
Tema 1.1. Toprossie mapku. bpenanl. YK-4.6.

Temubl YCImMHO20 onpoca

1. How have some brands become a pervasive part of our daily lives?

2.What is the power of brands based on?
3.Why are brands essential for businesses?
4.In what way do brands affect the economic growth?

TEKYIIEeTo

KOHTPOJIS




5.What does the success of a brand depend on?
Tecmosoe 3aoanue:

Give the correct answer to the question.

Why are brands essential for businesses?

A) As they allow businesses to differentiate themselves from their competitors
B) They help cooperate with the competitors

C) They play a vital role in driving economic growth

D) They depend solely on their logo or marketing strategy

Why do brands play an essential role in driving economic growth?

A) Through ability to connect with people on a personal level

B) As they are a promise that companies make to their consumers

C) They contribute to the creation of jobs and the growth of local and global economies
D) They create an emotional connection with its customers

Why have brands become an integral part of our daily lives?

A) As they do not depend solely on their logo or marketing strategy

B) They have the power to influence our behavior, shape our culture, and drive economic
growth

C) They allow businesses to differentiate themselves from their competitors

D) They are interested in increasing their revenue and their market share

Tecmosoe 3adanue.

Many people in Japan think Carlos Ghosn is a superstar. But Ghosn is not a rock star or a
football player, he is the CEO and President of two of the world's biggest car makers:
Renault and Nissan. He is also on the board of Alcoa, Sony and IBM. He is one of the
world's great business leaders.

He was born in Brazil, but his parents are Lebanese. He speaks five languages fluently
and he knows some Japanese, too. He travels all the time because he works in Paris and in
Tokyo. His schedule is very tight: he attends meetings, visits plants and dealerships, and
meets international customers. When he has time, he also goes to car shows. Some people
call him '7/11' because he often arrives at the office at 7 o'clock in the morning and
sometimes finishes at 11 p.m. He gets up
early every day and works over 70 hours a week.

But it is not all business for Ghosn. He does not work at weekends. He makes time for
his wife, Rita, and their four children. They spend time together and enjoy their hobbies.
They live in France, but his elder daughter, Caroline, studies at Stanford University.

Decide whether these statements are true or false.
1. Many people think Ghosn is Japanese. -F

2. Ghosn speaks three foreign languages.-F

3. He lives in Europe.-T

4. He often travels between Europe and Asia.-T



5. He meets international customers at weekends. -F
6. He has four children. -T

Tema 1.2. Crpykrypa komnannu. YK-4.6.
Temuvl YCIMHO20 onpoca
1.What forms of business organization do you know?
2.What is a sole proprietorship?
3.What is a partnership?
4.What is a limited partnership?
5.In what professional fields is the partnership useful?
6.What are the disadvantages of this form of business?
7.What is a corporation?
8.What are the advantages of a corporation?
9.What types of corporate restructuring are you familiar with?
10.What is a merger?
11.What is an acquisition?
12.Describe the notion of a takeover.
13.What is the difference between a hostile and a friendly merger?
14. Speak of the consolidation
Tecmoesoe 3aoanue:
Complete the sentences.
1. A sole proprietorship is an organizational form of .... .
a) more than one owner.
b) only one owner - T
C) an institution operated by managers.
2. A partnership is a business form of .... .
a) more than one owner. -T
b) only one owner.
C) an institution operated by managers.
3. A corporation is a business form of .... .
a) more than one owner.
b) only one owner.
C) an institution operated by managers. -T
4. The advantage of a corporation is ... .
a) that the owner makes decisions without consulting anyone.
b) the ability to attract financial resources and talented managers. T
c) that the partners may disagree with each other.
5. The disadvantage of a partnership is ... .
a) that the owner makes decisions without consulting anyone.
b) the ability to attract financial resources and talented managers.
c) that the partners may disagree with each other. -T

Tecmosoe 3adanue:.




Meet Jeffrey Immelt

Jeffrey Immelt is Chairman and CEO of General Electric Co. GE is a 128-year-old
company in Connecticut, USA. It operates in more than 100 countries and employs more
than 320,000people worldwide.

Immelt is 51 and is a very rich man. He is married, and his wife's name is Andrea.
They have one daughter. Her name is Sarah, she is 20 years old. 'My wife and my daughter
are great,” Immelt says. 'It's a pity we're not together more often.' He is away on business
more than 50% of his time, and he tries to meet customers about a week a month. ‘Life is
never boring," he says. 'No two days are the same.'

He usually gets up at 5.30 in the morning and works out for about an hour. 'Exercise
IS important, but my real hobby is golf,' he says. 'I'm not great at golf, but | enjoy it. And |
like to read, especially when I'm on the move.' He likes biographies, business books and
fiction, and reads about 50books a year. He also likes 1970s rock music.

Jeffrey Immelt

Age

Family

Job

Hobbies and interests

Task. Decide whether these statements are true or false.
. Jeffrey Immelt is President of General Electric. -T

. General Electric is a global company. -T

. Immelt is married with two children. -F

. All days are different for Immelt. -T

. He is away more than half of the time. -T

. He is not very good at golf. -T

. Immelt is not interested in exercise. -F

. All his books are about business. -F

Tema 1.3. Pekinama. YK-4.6.
Temubl YCImMHO20 onpoca
1. What are the different ways companies use to increase sales?
2. Which of the ways is the most effective?
3.What are the most popular forms of advertising?
4. Why does every major company reserve a substantial portion of the budget for television
advertisements?
5. Explain what the viral marketing is.
6. What steps does the introduction of new products include?
Tecmosoe 3a0anue:

PATCHI: ASWEET SUCCESS

Most children love chocolate but not many of them have relatives who own a
chocolate business. Nizar Choucair’s uncles owned two chocolate shops in Beirut and Nizar
started to help out after school when he was just 11. At first, they just gave him chocolate as
payment.

CoO~NO OIS WN -




When he left school, Nizar left Lebanon to work with his cousin in Kuwait but he
never stopped thinking about the chocolate business. ‘I saw chocolate everywhere’ he
remembers, ‘Even in a glass of water’. When Nizar married a Kuwaiti girl, neither he nor his
new wife believed they had many opportunities in Kuwait so they returned to Beirut the
following year. It was there in 1972 that Nizar opened the first Patchi chocolate store in the
Rue Hamra. It quickly became a big success.

However, in 1975, less than a year after the shop opened, Lebanon descended into
civil war and Nizar moved away with his wife and children, firstly to Amman, then to
Cyprus and Paris. They opened shops in many different parts of the world, and a new factory
in Jeddah, Saudi Arabia because of the problems of exporting from Lebanon during the war.
But while the country suffered, the Patchi brand continued to build its reputation for luxury
chocolate. Now, with over 150 outlets worldwide, Patchi is expected to become a global
brand and is a prime candidate for listing on the London or Dubai stock exchange. Plans for
this were put on hold in 2008 because of the global financial crisis but Mr Choucair still
expects to do it in the near future.

Task. Decide whether these statements are true or false.

Example: Nizar started to work in his uncles’ shops after he left school F

1 As a child, Nizar did not receive any money for helping in his uncles’ shops.-T
2 When he lived in Kuwait, he forgot about the chocolate business at first. - F

3 Nizar and his wife believed they had good opportunities in Kuwait.-F

4 1t was difficult to export goods from Lebanon in the late 1970s. - T

5 Patchi’s reputation suffered during the war years in Lebanon.- F

6 Patchi was listed on the stock exchange in 2008. -F

Read the second part of the profile about Patchi’s product range and answer the
questions. Write one word only or a number for each answer.

Patchi today has branches in around 40 countries and has recently expanded into the
Far East by opening outlets in Takashimaya, a Japanese department store. When the first
Patchi shop opened back in 1974, it soon became famous for creating luxury gift items for
weddings. With global expansion, this has now extended to items for a huge variety of
special occasions, such as the Chinese New Year. The company now uses 42 varieties of
chocolate and has also branched out into special chocolate products for children under the
name of Patchino.

Mr Choucair always intended his products to stand out from the competition and one
of Patchi’s unique points is the luxurious packaging. Factories in Egypt, Dubai, Syria,
Lebanon and Saudi Arabia produce the chocolate but the boxes and ribbons are all made in
Sibline, a Lebanese town south of Beirut. In 2008, Patchi made what is probably the most
expensive box of chocolates in the world for Harrods, the London department store. The
outside of the box was made of leather and each of the 49 chocolates was decorated withgold.
It cost J5,000.

Example: What brand name does the company use for children’s products? Patchino
7 What special occasions did Patchi first produce chocolates for? -Wedding
8 How many types of chocolate does Patchi use in its products? -42



9 Which country does the packaging for Patchi chocolates come from? - Lebanon
10 Which department store sold Patchi’s most expensive box of chocolates? - Harrods

Pa3nea 2. JlessiTeJIbHOCTh KOMIIAHUM.
Tema 2.1. lenbru. YK-4.6.
Temuvl YCIMHO20 onpoca
1.How does inflation impact personal savings and budgeting?
2.What are some advanced budgeting techniques for managing irregular income?
3.How can financial literacy influence your budgeting and saving practices?
4.What are the psychological effects of budgeting and saving on individuals and families?
5.How can automation tools help streamline the budgeting and saving process?
6.What are the benefits and risks of investing savings in stocks or bonds?
7.How can you adapt your budget to changing financial circumstances?
8.What are some cultural differences in budgeting and saving practices around the world?
9.How can economic downturns affect personal savings strategies?
10.What is the role of financial advisors in helping individuals with budgeting and
saving?
Tecmoesoe 3aoanue:
Complete the sentences with the most suitable words
1.After purchasing a new phone, my account was

A.prodigal B.broke C.bankrupt D.in the red
2.The ring is absolutely I'It's not even made of real silver.
A.penniless B.worthless  C.cheap D.frugal

3.1 can't afford to go out this weekend. I'm completely

A.cheap B.prodigal C.broke D.good value
4.The man tried to charge me $60 for a T-shirt! What a !
A.lump-sum B.rip-off C.installment D.bill

5.The on my mortgage has risen in the past year.

A.interest rate B.budget C.income D.expense
6.1 am currently to buy a new washing machine.

A.making a loss B.investing C.saving up D.living off
7.1 decided to pay for the sofa in one rather than in installments.
A.bill B.lump-sum C.mortgage D.income
8.Everyone at the golf club was quite , and | felt out of place.
A.good value B.worthless C.bankrupt D.affluent
9.Bob's Is just over $50,000 per year.

A.income B.standard of living  C.broke D.bankrupt
10.1 can't believe Larry was too to tip the waiter.

A.loaded B.well-off C.cheap D.prodigal

Tema 2.2. Mapkerunr. YK-4.6.
Temubl YCImMHO20 onpoca
1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?




3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tecmosoe 3aoanue:
One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is
their main (2). Consequently, it is necessary not only preserve it, but also to

(3) in it, because once you have lost some of it, not only is it extremely difficult to

regain it, but it also costs huge amounts of money. When 4) a crises, management
must react as quickly as possible. Speed of (5) is particularly crucial when human
lives are in question. The next step is to enter in a dialogue with all your (6), and to
make sure that you maintain a steady (7) of information. You have to explain to
the public what went wrong, and accept responsibility for any mistake that you made. If you
are indeed responsible for what happened, an admission of (8) is your only viable
course of action. Denying responsibility will inevitably damage your reputation in the long
term, and increase the chances of (9) action being taken against you.
1 a) cost b) fee c) bonus d) price
2 a) profit b) asset c) benefit d) value
3 a) pay b) stake C) secure d) invest
4 a) dealing b) foreseeing ¢) handling d) prioritizing
5 a) response b) responding  c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference  b) flow c) release d) press
8 a) credibility b) illegality c) liability d) criminality
9 a) legal b) lawful c) court d) tribunal

Tema 2.3. MexnyHapoaHble KOHTPAKThI Y cneunbie npoaaxku. YK-4.6.
Temwi YCMHO20 onpoca
1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?
3. How to become a successful sales person?
4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?
6. What are the shopping habits of the people you know?
7. What do you think are the keys to success in online selling?

Tecmosoe 3adanue.




The Ford Motor Company entered the business world on July 16,1903 with only $
28,000 in cash. At that time it was a small company in a Detroit wagon factory with 10
people on the staff.

One year after the company started its operations (in 1904) the foreign expansion
programme began.

On August 17, 1904 a modest plant opened in the small town Walkersville, Ontario,
with the name of the Ford Motor Company of Canada, Ltd. The company had hard times in
its first years, young Henry Ford, as chief engineer and later as president, directed a
development and production programme. Some of Ford cars were experimental and never
reached the public. But some of their models were an immediate success.

In 1942 the civilian car production stopped as the company was working for the U.S.
war industry. The huge wartime programme was producing “Liberator” bombers, aircraft
engines, jeeps, tanks and other types of war machinery.

Ford was the first international company. In 1914 it had assembly plants in Canada,
Europe, Australia, South America and Japan. The real opportunity to become a global
company came with the electronic revolution of the late 1980s. In 1987 Ford launched a
computer-based system that linked manufacturing and engineering groups in Ford factories
all over the world. Now Ford represents itself in 200 countries around the world. It is the
world’s second-largest industrial corporation and the second-largest producer of cars and
trucks.

Task. Read the following statements and say if they are true or false according to the
text.

1. The Ford Motor Company of Canada, Ltd started its foreign expansion programme in
1903.-T

2. The expansion programme of the Ford Motor Company included the organization of a
dealer network, assembly plants and manufacturing plants. -T

3. In the first years the company had a lot of good and bad times.-T

4. The foreign expansion of the company was rather slow. -F

5. The company’s civilian car production stopped in the first year of the 2nd World War.-F
6. During the 2nd World War the company was producing a huge range of war machinery.-T
7. 1n 1914 the Ford Company had assembly plants on all the continents. -F

8. The real opportunity to become an international company came to Ford with the electronic
revolution. -F

9. Ford has a good reputation in a lot of businesses.-T

10. Ford was the first global company.-F

Tecmosoe 3adanue:
E-commerce

Many companies are beginning to use the Internet for commerce. The mass media
have been noting recently that e-commerce hasn’t met their financial expectations and many
Internet start-ups have gone bankrupt. In reality many businesses have set up electronic
commerce sites. Successful technology companies have been creating online shopping sites
for business-to-business and business-to-consumer transactions. The examples of the
companies that have successfully been using the Internet to sell their products are Dell and



Cisco. Dell is generating more than seven million dollars a day in web sales, while Cisco
exceeded one billion dollars in annual sales over the web in 1998.

In e-commerce small companies can compete with big companies. In fact the Internet
IS very attractive to small companies for several reasons:
- it makes the size of a company irrelevant. Large and small companies have the same access
to customers and can create the same kind of Internet presence;
- it makes the location of a company irrelevant. Customers from anywhere can easily use
your company’s site;
- it increases feedback. If for example your company sells printing equipment you can go to
a printing discussion group and see what subjects are of interest to people, what they are
saying about you or your competitors’ products.

Read the following statements and say whether they are true or false.
1. Thanks to the Internet large and small companies have the same access to customers.-T
2. Dell is generating about 8 million dollars a day.-F
3. The location of a company is important if it sells through the Internet.-F
4. There is little feedback between the on-line company and its customers.-F
5. E-commerce is not only a marketing tool; it’s also a business channel.-T
6. The Internet is especially attractive to small companies.-T
Tembl IUCKYCCHH, 3cce (JIOKIad, COOOIICHNUE)

Tema 1.1. Toproseie Mmapku. bpeHsi.
1. Describe some of your favourite products. Why do you like them?
2. What is the best thing you’ve ever bought?
3. Prepare a short presentation about a product.
4. Describe a marketing campaign of some well-known companies.
5. How can you increase sales figures of a brand?

Tema 1. 2. CTpykTypa KOMIAHUH.

1.Sole proprietorship

2. Limited partnership

3. Corporation

4. Partnership

5. Advantages and disadvantages of the main forms of business organization

Tema 1.3. Pexitama.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in our everyday life?
Why/not?

4. How to do a good website?

5.3. OnuH WM HECKOJbKO TeMaTHYEeCKUX OJIOKOB AMCIUIUIMHBI 3aBEPIIAIOTCS
KOHTpoibHOM Toukod (mamee — KT). Tekymmuii KOHTpOJIb YCHEBAEMOCTH IO



JTUCLUMIUIMHE TpeaycMaTpuBaeT He MeHee 2 (nByx) u He Oosee 10 (mecsatu) KT B
TEYCHHE MTEPHOa OCBOCHHMSI TUCITUTUINHBI.

MaxkcruManabHOE KOJIMYECTBO OamioB 3a 000l Tum pabor B pamkax KT
coctasisier 100 (cTo) 6aios.

Pacrnipenenenue BecoBbix ko3pduimentoB mo KT B pamkax TEKyIIero KOHTPOJIS
yCIIEBA€MOCTH 10 JUCLUILTUHE U (OpMyIIBI pacueTa:

HaumenoBanue MakcumansHoe Koaddumuent Beca | Pe3ynbraT KOHTPOIBHOM
KOHTPOJIbHOM TOUKH | KOJHMYECTBO OAJIOB KOHTPOJILHOM paboThl| pabOThl, y4aCTBYIOIIUI
3a paboTy B paMKax B ()OpMUPOBAHUHN
KT, xoTopoe moxer UTOTOBOM OaJITbHOM
HaOpaTh CTYACHT OLICHKH I10 JUCLUIIIINHE
(oTpakaercs B )KypHaJe
BPC B C/10)
KT 1 10 0,1 10
KT 2 10 0,1 10
Utoro: X 0.2 20

@opMyiia pacyera pe3yibTaTa KOHTPOJIBHONW TOUKH:
Pe3ynbpraT KOHTpOABHOU Toukn = KonuuecTBo 6amioB 3a padoty B pamkax KT
X KoapunreHT Beca KOHTPOILHON TOUKH.

5.4. ®opMBI TEKYIIErO0 KOHTPOJIA ycneBaeMocTu oOydaronuxcst B pamkax KT
Y TUIOBBIE OLICHOYHBIE MaTEPHAJIbI:

KT - 1.

TeMmsbl muckyccuid, dcce (IoKIa, COOOIEHNE)

Tema 1.1. Toproseie Mmapku. bpeHbi.
1. Describe some of your favourite products. Why do you like them?
2. What is the best thing you’ve ever bought?
3. Prepare a short presentation about a product.
4. Describe a marketing campaign of some well-known companies.
5. How can you increase sales figures of a brand?

Tema 1. 2. CTpykTypa KOMIaHUMU.

1.Sole proprietorship

2. Limited partnership

3. Corporation

4. Partnership

5. Advantages and disadvantages of the main forms of business organization

Tema 1.3. Pexitama.
1. What is the most dominating type of media?
2. How can big corporations benefit from mass media?



3. Do you agree that mass media promotes quality and progress in our everyday life?
Why/not?
4. How to do a good website?

Tecmosoe 3a0anue:
I. Complete the sentences using the right item

1. There are few jobs that don’t ... special training.

a) look for b) decide C) require

2. He always keeps his word, he is very...

a) responsible b) impossible c) flexible

3) We don’t ... new people now, we are short of money.

a) fire b) employ C) start

4. If you take up this job it will give you a lot of ... for promotion.

a) fringe benefits b) shifts C) opportunities

5. The company is... its exports to more and more countries.

a) increasing b) meeting C) running

6. ’'m ... the mail now.

a) looking after b) looking up ¢) looking through

7. The CEO is... the whole company.

a) in need of b) in charge of c) in support of

8. I'm calling about my ... for Monday; I’m afraid, I’'m busy on Monday.

a) business matters  b) appointment c) subsidiary

9. Mr. Stevens works hard and has much experience. He is a very... employee.
a) reasonable b) efficient c) high quality

10. We always order cartridges from them. They are our old...

a) suppliers b) customers C) subsidiaries

11. When the company... its innovative product it immediately became the market leader.
a) reached b) launched c) directed

12. The Managing director ... the profit with the clever strategy the company used.
a) linked b) entered c) produced

13. We produce a wide ... of health products.

a) network b) production C) range



14. An... ... is the place where the workers put together the components of cars.

a) engineering group b) assembly plant ¢) manufacturing plant
15. ... ... appeals to Nick as he has classes at the university in the mornings.
a) work in shifts b) full-time work c) part-time work.

I1. Open the brackets using the correct form of the verb.

. John (have) only 20 $ in cash so he offered to pay by credit card.- has

. At the moment they (have) talks with their potential customers. — are having

. | (think) of starting my own business. — am thinking

. What you (think) of your new CEO? — do you think

. When people (look for) a job they usually write a CV. —are looking

. Currently the company (consist) of five departments. -consists

. When Mike (enter) the room he saw a huge table with lots of papers on it.- entered

. Last year our profits (increase) by 10%. - increased

© 00 N oo O B~ W N P

. They (recruit) a very experienced computer analyst not long ago. - recruited

10. I (be) in charge of this project so please, follow my instructions. - am

11.You (see) the project of a new assembly plant when you visited our office?- did see

12. Linn (not like) her present job, she (prefer) to work regular hours.- does not like/ prefer

Kpumepuu OUEHKU ons YCmMHOc0 onpoca:

Juanason Omucanne kpurepus
0aJs10B

90-100 OOyyJarommiics:

-cioco0eH BecTH Oecelly MO MPEIOKEHHOW TeMaTHKe
(manmorndeckoe W MOHOJIOTHYECKOE  BBICKAa3bIBaHWS) B
HOPMAITLHOM TEMIIE;

- JEMOHCTpPHpYeT  INUPOKWH  CJIOBapHBI  3armac,
3¢ (eKTHBHBIA BHIOOP U HCIOJIB30BaHUE CJIOBA / WIMOMBEI,
BJaseHNe (OPMOM CJIOBA, COOTBETCTBYIOIIUI pPETHCTD;
UCIOJIE3YET CIOKHBIE TPAMMATHYECKUE KOHCTPYKITHH;
-3()(eKTUBHO B3aUMOJCHCTBYET C 9SK3aMEHATOPOM W/WMIU
MapTHEPOM;

-JIaeT TOYHBIE HCYEPIBIBAIOIIIE OTBETHI HA BCE BOTIPOCHI,
-yMEJI0 CIPaBIISETCS C HEMPEICKAa3yeMbIMH CUTYAIHSIMH;

- IPOSIBJISIET MHUITUATHBY; 0OOCHOBBIBAET CBOIO MBICIIb;

- OCYIIECTBIISICT CBSI3HBIC MOHOJIOTHUECKUE BHICKA3bIBAHUS;

- packpbiBaeT TEMY IMOJHOCTBIO W HaAJEKalmmM o0Opa3om,
MIPUBONT TPUMEPHI U (PaKTHI;




-mo0oe KoyiebaHNe B PeYH CBS3aHO C COJIEPIKAHUEM, a He C
IIOUCKOM CJIOB UJIN FpaMMaTI/IKI/I.

75-89

OoOyuaromuics:

- crnocobeH BecTH Oecemy TO MPEUIOKCHHOW TEMaTHKE
(manornyeckoe W/  MOHOJOTHYECKOE BBICKA3bIBAHHME) B
HOPMaJIbHOM TEMIIE;

- UIMEET JI0CTaTOYHBIN JMANa30H CIIOBApHOTO 3araca, JejaeT
HECYIIECTBEHHBIC OIMOKHU B BBIOOpE (hOPMBI CIIOBA/MIHOMBI,
UMEeT HE3HAYHTENbHbIE NPOOIEMbl B BBIOOPE CIIOKHBIX
KOHCTPYKIIMH, JIelaeT HECKOJIbKO OMIMOOK B  BBIOOpPE
BPEMEHHU, YHCIA, MOpAAKAa CJIOB / (QYHKIUH, apTHUKIEH,
MECTOMMEHHH,  MPEUIOTOB,  JIOMYCKaeT  HeOobIoe
KolM4yecTBO  ommbok B opdorpaduu, MyHKTyaIuw,
KaluTaIn3aIii;

-B OCHOBHOM BBICKa3bIBAHHE OTBEYACT 33/IaHUIO;

-00y4aroIumiicss TOHUMAeT dK3aMEHaTopa W MapTHepa W JlaeT
MIPaBUJIHLHBIE OTBETHI Ha OOJIBIITMHCTBO BOTIPOCOB;

-B  IICJIOM YMEET CIHPaBJIATBCA C HEMPEICKa3yeMbIMU
CUTYAIUSMU;

- JaeT PacIpOCTPAHEHHBIC OTBETHI U MPOSBISET HHUIUATUBY;
- IPOSIBJISICT MUHUMAJIbHBIC KOJICOAHHS B PCUH.

60-74

OObyuaromuiics:

-IIOHUMAeT HK3aMEHATOpa U MapTHEpa M JaeT NpaBUIIbHbIC
OTBETHI;

-BBIIIOJIHAET MPOCTHIE 3a7jaud, HO UCHBITHIBAECT 3aTPYAHECHUS
c Oosee CIOXHBIMM 3a/a4aMHd, HEIOCTaTOYHO LIMPOKO
pa3BUBAET CBOIO MbICIIb;

-[I0Ka3bIBA€T OIPAaHUYEHHBII AMAINa30H CIOBAPHOTIO 3amaca,
JieJlaeT yacTble OUIMOKU B BHIOOpE (OpPMBI clioBa / UIAMOMBI,
UCIOJIb30BAHUH, 3HAUEHUSIX, UMEET Cephe3HbIEe NMPOOJIEMBI C
MIPOCTBIMHU / CIIOKHBIMU KOHCTPYKIUSIMU,

-MIPOSABIISIET YacThle KoJeOaHUs, MPOM3HOUIEHNE 3aTpyAHSET
o0leHneE;

- TEMII PEYM 3aMEIJIEH.

0-59

OO6yuaromuiicst:

-He CII0COOEH BBICKA3bIBATHCS B YCTHOM (hOpME;

- HE MOXET PacKpBITh COIEp)KaHWE 3aJaHWs, HE IMOHHMAeT
cobeceTHIKa,;

- WMEeT OrpaHWYEHHBIH JHMama3oH CIIOBAapHOTO 3araca,
JieNlaeT yacTble OMMOKU B BbIOOpEe (OPMBI CIIOBa / UIUOMBI,
WCTIOJb30BaHNH, TIPAKTUYECKH HE TIOKAa3bIBaeT 3HAHMUS
MIPABUJI TIOCTPOCHUS MPEITIOKESHUH.

Bonpocs! U1t yCTHOTO ornpoca:

Tema 1.1. Toprossie mapku. bpenanl. YK-4.6.
1. How have some brands become a pervasive part of our daily lives?
2.What is the power of brands based on?
3.Why are brands essential for businesses?
4.In what way do brands affect the economic growth?
5.What does the success of a brand depend on?

Tema 1.2. Ctpykrypa komnanun. YK-4.6.




1.What forms of business organization do you know?

2.What is a sole proprietorship?

3.What is a partnership?

4.What is a limited partnership?

5.In what professional fields is the partnership useful?

6.What are the disadvantages of this form of business?
7.What is a corporation?

8.What are the advantages of a corporation?

9.What types of corporate restructuring are you familiar with?
10.What is a merger?

11.What is an acquisition?

12.Describe the notion of a takeover.

13.What is the difference between a hostile and a friendly merger?
14. Speak of the consolidation

Tema 1.3. Pexnama.YK-4.6.
1. What are the different ways companies use to increase sales?
2. Which of the ways is the most effective?
3.What are the most popular forms of advertising?
4. Why does every major company reserve a substantial portion of the budget for television
advertisements?
5. Explain what the viral marketing is.
6. What steps does the introduction of new products include?

TecToBEIE 3a1aHMs

Choose the correct answer:
Read the article about the growth of the market for mineral water. For questions

1-5, decide if the sentences refer to Perrier (P) or Evian (E). Write the correct letter, P Or
E, next to the sentences.

THE GROWTH OF BOTTLED WATER

Forty years ago, bottled water was not something many people were interested in buying.
But in the past 50 years, it has become one of the biggest marketing success stories.

The story began with one famous brand: Perrier. This water appeared at a time when
Frenchness was seen as something ‘chic’. The company used French slogans and marketed
their product as ‘the champagne of table waters’. If you drank Perrier, it showed that you
were someone with good taste who understood how society worked. The success of this
campaign led to the company expanding by bringing out different sized bottles and then by
selling the water in cans so that it competed directly with other fizzy drinks. The Perrier logo
became so well known that the company were able to put them on other related products
such as iceboxes.



Following this success, other manufacturers entered the market. Another French brand,
Evian, noticed a growing interest in products for health and fitness and so made this part of
their brand identity. Their early advertisements showed people exercising in the gym.

The link between Evian and fitness was so strong that the company organised a special
campaign just after New Year for people who wanted to get fit again after the Christmas
festivities. Like Perrier’s strong branding, this association was a very successful strategy.
Nowadays, bottled water is a mature market, but its future is uncertain. As people become
more concerned about the environment they are less likely to buy water in plastic bottles.
Perhaps taps are best after all.

Example: The company used French slogans in their advertising. P

1 The logo was used to promote other products in addition to water. P

2 It was marketed as an accompaniment to a healthy lifestyle.-E

3 It attracted people who wanted to appear elegant and trendy. P

4 It ran a campaign associated with a particular time of year. E

5 It used different types of containers. -E

KT - 2.
Temwt duckyccuti, 3cce (0oknao, coobuierue)
Tema 2.1. lenbru. YK-4.6.
1.How does inflation impact personal savings and budgeting?
2.What are some advanced budgeting techniques for managing irregular income?
3.How can financial literacy influence your budgeting and saving practices?
4.What are the psychological effects of budgeting and saving on individuals and families?
5.How can automation tools help streamline the budgeting and saving process?
6.What are the benefits and risks of investing savings in stocks or bonds?
7.How can you adapt your budget to changing financial circumstances?

Tema 2.2. Mapkerunr. YK-4.6.

1. What did the term “market” mean in ancient days?

2.Explain the term “market economy” as you see it.

3.Who controls a market economy?

4.Are there any truly free market economies in the world today?

5.Speak of the role of competition in this type of economy.

6.What does the price ruling in the market indicate?

7.Who decides what products are for sale in a free market?

8.Why does technology exist in the market economy?

9.Do you think the free market is a good idea?

10. Why is it crucial for a business meeting to be effective and worthwhile?
11.What options should be considered in terms of the size of your group?

Tema 2.3. MesxkayHapo/Hble KOHTPAKTHI. Y cnelinble npoaaxu. YK-4.6.
1. Describe some of your favourite products. Why do you like them?

2. What is the best thing you’ve ever bought?
2. What is the best thing you’ve ever bought?



3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-known companies

5.Should there be competition at workplace?

6.What type of jobs have a high level of competition?

7.Who is more successful: a person born with competitive skills or, the one who has learnt

these skills?

8. Why do people compete?

9. What are the factors responsible for preventing a person from being competitive?
Kpumepuu oyenxu ons ycmrnoeo onpoca

Jlnanazon Onucanue KpuTepus
0aJ1710B

90-100 OOy4Jarommiics:

-crioco0eH  BecTH Oecey 1O  TPEAIOKEHHOW —TEeMaTUKe
(manmorndeckoe W MOHOJIOTHYECKOE  BBICKAa3bIBaHWS) B
HOPMAJILHOM TEMIIE;

- JEMOHCTPHpYeT  IIUPOKMH  CJIOBapHBI  3armac,
3¢ PeKTUBHBIA BBIOOP M HCIOJB30BAHHE CJIOBA / HMJIMOMBEI,
BJazeHne (OpPMOM CIIOBA, COOTBETCTBYIOLIMI PETHCTD;
UCIOJIb3YET CIOKHBIE IPAMMATUYECKUE KOHCTPYKIIHH;
-5QPEKTUBHO B3aHMOJICHCTBYET C OK3aMEHATOPOM H/HITU
MapTHEPOM;

-JIaeT TOYHBIE HCYEPIBIBAIOIIIE OTBETHI HA BCE BOTIPOCHI,
-YMEJI0 CIPAaBIISETCs C HEMPEICKAa3yeMbIMU CUTYaIUSIMU;

- IPOSIBJISIET MHUIIMATHBY; OOOCHOBBIBAET CBOIO MBICITB;

- OCYILECTBIISET CBSI3HBIE MOHOJIOTHYECKUE BHICKA3bIBAHMS,

- pacKpbIBaeT TeMy IIOJIHOCTBIO W HAIUISkKAIIUM 00pa3zoMm,
MIPUBOJIUT MPUMEPHI U (PAKTHI;

-mo0o0e KosiebaHhe B peuM CBSI3aHO C COJIEP)KaHUEM, a HE C
MIOMCKOM CJIOB MJIM TPAaMMaTHKH.

75-89 OoOyJarormuiics:

- crnocobeH BecTn Oecemly MO MPEUIOKEHHOM TeMaTHKe
(Tasmornyeckoe W/MM  MOHOJIOTUYECKOE BBICKA3bIBAaHHE) B
HOPMaJIbHOM TEMIIE;

- IMEET JIOCTaTOYHBIN JMAana30H CIOBAapHOTO 3araca, JejacT
HECYIIIECTBEHHbIE OIIMOKH B BbIOOpE (POPMBI CIIOBA/UINOMBI,
UMeeT HE3HAYHTEeNbHbIC TPOOIEMbI B BBIOOpPE CIIOKHBIX
KOHCTPYKLIMH, JielaeT HECKOJIbKO OIMMOOK B BBIOOpE
BpEMEHH, 4HCa, TNOpsAaKa ciloB / (GYHKIUH, apTUKIEH,

MECTOMMEHHUH,  MpPeUIOroB,  JIOMYCKaeT  HeOoJbIIoe
KOJIMYECTBO oOmMOOK B  opdorpapuu, MNyHKTyaluH,
KaluTaIn3anuy;

-B OCHOBHOM BBbICKa3bIBAHUEC OTBCYACT 3a/IaHUTO,

'06}”{3.}0]]_[1/1171051 MIOHUMACT 3K3aMCHATOPa U MapTHCpa U HNacT
IMPpaBHUJIBHEIC OTBETHI HA OOJILIIMHCTBO BOITPOCOB;

-B ICJIOM YMCCT CHPaBJIATBCA C HCHOPCACKA3yCMbIMHU
CUTYyalluAMMU;

- AaCT pacupOCTPaHCHHLIC OTBCTHI U IPOABJISICT HMHULITUATUBY,
- IPOABJIICT MUHUMAJIbHBIC KoeOaHus B pcyn.




60-74 OOyuvaromuiics:

-MIOHUMAET PK3aMEHATOpa W TMapTHEpa M JaeT MpaBUIbHBIC
OTBETHI;

-BBITIOJIHSACT MPOCTHIC 3a7aud, HO UCHBITHIBACT 3aTPyIHEHUS
c Oosiee CIOXHBIMH 3a/ladaMHd, HEIOCTaTOYHO IIHPOKO
Pa3BUBACT CBOIO MBICITb;

-II0Ka3bIBACT OTPAHWYCHHBIA TUAIa30H CIIOBAPHOIO 3ariaca,
JieNlaeT yacTble OMMOKM B BbIOOpe (OpMBI CIIOBA / UAMOMBI,
WCIIOJIb30BaHUY, 3HAYCHUSIX, UMEET CEpPhe3HBbIC MPOOJIEMBI C
MPOCTHIMHU / CIIOXKHBIMUA KOHCTPYKITUSIMHU,

-MIPOSIBIISIET YacThle KOJeOaHUs, TPOM3HOUICHUE 3aTPYIAHSET
oO1eHue;

- TEMIT PEYH 3aMeJICH.

0-59 OObyuaromuiics:

-He CII0COOEH BBICKA3bIBATHCS B YCTHOH (hopMme;

- HE MOXET PaCKpbITh COICP)KAHHE 3aJaHMs, HE MOHHMAeT
cobOeceqHIKa;

- HMMEET OrpaHWYCHHBIH JHMana3oH CIOBApHOIO 3araca,
JIeaeT JacThie OMMOKU B BHIOOpE (OPMBI CIIOBA / MIMOMBI,
WCIIOJIb30BAHUHU, TMPAKTUYCCKH HE TIIOKa3bIBaCT 3HAHHS
MIPABUJI IOCTPOCHUS TPEITIOKCHUI.

Bomnpock! [j1s yCTHOTO olpoca:

Tema 2.1. lenbru. YK-4.6.

1.How does inflation impact personal savings and budgeting?

2.What are some advanced budgeting techniques for managing irregular income?

3.How can financial literacy influence your budgeting and saving practices?

4.What are the psychological effects of budgeting and saving on individuals and families?
5.How can automation tools help streamline the budgeting and saving process?

6.What are the benefits and risks of investing savings in stocks or bonds?

7.How can you adapt your budget to changing financial circumstances?

8.What are some cultural differences in budgeting and saving practices around the world?
9.How can economic downturns affect personal savings strategies?

10.What is the role of financial advisors in helping individuals with budgeting and
saving?

Tema 2.2. Mapkerunr. YK-4.6.

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tema 2.3. MexayHapoaHble KOHTPAKTHIL. Y cnemHblie npoaaxu. YK-4.6.



1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tecmosoe zaoanue

Read the text below which is part of an annual report for a chain of hotels.

CHIEF EXECUTIVE’S REPORT: FRASER HOTELS

0 Frasers has remained one of the key players in the European hotel industry over the last 12
months. We have a total of 62 hotels across 14 countries, a total which is unchanged from
the previous year.

1 2019 was a difficult year for Fraser hotels because of the global downturn. There were
fewer travellers and trips were often shorter. We lost market share to a number of larger
hotel chains who responded to the economic situation by offering substantial discounts.

2 However, we believe the figures for 2020 show that we have now turned a corner.
Although market share remained largely static, operating profit for that year stood at J65.4m,
which was 2.3 % up on the previous year. The increased profit is partly the result of an
increased room occupancy rate of 83%. There are signs that business travel is returning.

3 Over the current year, expansion and refurbishment is scheduled for a number of hotels.
Further developments will take place especially in our Amsterdam and Frankfurt branches,
where we plan to add 20 new guest rooms in each hotel.

4 The hotel industry as a whole is moving towards offering a more personalised service. We
believe guests in future will seek a hotel experience which responds to their individual needs,
both in terms of amenities and pricing. With this in mind, Frasers will introduce a wider
price range in our branches in London, Paris and Amsterdam. This will reflect the different
technology which will be available in different rooms.

For questions 1-4, choose the best heading, A to F, for each paragraph. There is

one heading you will not need.

Example: Paragraph 0 E

1 Paragraph 1 B

2 Paragraph 2 A

3 Paragraph 3F

4 Paragraph 4 C

Headings

A Plans to increase capacity

B Effects of the recession

C Changes in client expectation

D Possible closures



E Fraser’s current position

F Signs of recovery

For questions 5-10, decide if the statement is true or false. Write T or F next to the
sentences.

Example: Fraser hotels are currently found in 14 countries. T

5 In 2019, a number of Fraser hotels offered reduced prices for rooms. T

6 Fraser’s operating profit rose during 2020-T

7 On average, Fraser hotels had fewer empty rooms in 2019 than 2020 -F

8 Fraser’s CEO believes that the number of business travellers will decrease in future. T
9 Fraser will build 20 new rooms at their Frankfurt branch.-F

10 There is a movement to ensure that all rooms at Fraser hotels contain the same facilities.-
F

Kpumepuu oyenxu ona mecmoswix 3a0anuil

Juana3ox Onucanune KpuTepus
0a/1710B
90-100 «otmmaHO»- 90-100% mpaBUIIBHBIX OTBETOB
75-89 «xoporioy» - 75-89% mnpaBUILHBIX OTBETOB
60-74 «yAOBIETBOPUTENBbHO»- 60-74% mpaBUIIbHBIX OTBETOB
0-59 «HEYIOBIETBOPUTENBHO» - 59-35% 1 MeHbIle MpaBUIbHBIX
OTBETOB

Kpumepuu oyenxu ona P3- paznoyposnegvix 3adanuii (3cce, 00K1a0, coobujeue,
ouckKyccust

Junana3on 6annos Onucanue Kpurepus

100-90 OOyuaromumiics:

MOJTHO W apryMEHTHUPOBAHO PAaCKPHIBAET COJEpIKaHNe
TEMBI BHICKA3bIBAHHS;

U3J1araeT MaTepyall CBA3HO U CIUTHO, C UCIOJIb30BaHHEM
COOTBETCTBYIOIINX JIEKCUKO-TPAMMaTHYECKUX "
(OHETHYECKUX CPE/ICTB;

MUCHMEHHOE  BBICKAa3bIBaHWE WMEET  BCTYIUICHHE,
OCHOBHYIO YacThb M 3aK/IIOYEHHE, KaxIas 4YacTb U3
KOTOPBIX JIOTUYECKU OlpaBlaHa W nMeeT
COOTBETCTBYIOIINI 00bEM;

nomyckaer 1-2 jekchueckue, TpaMMaTHYecKue WITH
CTWJIUCTUYECKHE OLIMOKH, KOTOphIE HE BIMAIOT Ha
coJiepKaHne BHICKa3bIBaHUS;

00bEM  BBICKA3bIBAHUS  IOJHOCTBIO  COOTBETCTBYET
TpeOOBAHUSIM.

75-89 OOyuaromuiics:

JOCTaTOYHO TIOJTHO M apryMEHTHUPOBAHO PACKPHIBAET
COJIepKaHHUE TEMbI BHICKA3bIBAHUS;

U3JaraeT MaTepHuai CBI3HO U CIUTHO, C UCIOJIb30BaHUEM
COOTBETCTBYIOIIMX  JICKCHKO- TPaMMAaTHYECKHX |




(OHEeTUYEeCKUX  CpPENCTB,  JOMyCKas  HeOOJbIIHe
HETOYHOCTH, KOTOpbIE HE BIMSIOT Ha COJCp)KaHUE
BBICKa3bIBaHUS, HE MEIIAIOT €ro  IpaBHJIbHOMY
BOCHPUSTHIO;

IIMCBMEHHOE  BBICKA3blBaHME  HMEET  BCTYIUICHHE,
OCHOBHYIO YacThb M 3aKIIOYEHHME, KaXIas 4YacTb U3
KOTOpbIX B LIEJIOM JIOTMYECKH ONpaB/aHa JIOTMYECKU
OIpaB/IaHa ¥ UMEETCOOTBETCTBYIOLIHIA 00BEM;
JOMycKaeT 3-S5 JIeKCHMYECKHX, I'paMMaTHYeCKUX WU
CTUJIMCTHYCCKUX OIINOOK;

00bEM BBICKa3bIBaHUSI B OCHOBHOM COOTBETCTBYET
TpeOOBAHUSIM.

60-74 OOyuaromuiics:

HETIOJIHO PAaCKPbIBACT COJIEP>KaHUE TEMbI BHICKA3bIBAHUS;
W3aracT = Marepuall  HEJAOCTaTOYHO  CBA3HO U
TI0CJIE/I0BATENbHO, 3HaHUS ~ TEPMUHOJIOTMU  HE
JIOCTATOYHBI JUISl PACKPBITUS TEMBI, a TAKIKE 00ydaeMOMY
HE  XBaTaeT  JIEKCMYECKHX, TIPaMMaTUYECKMX U
CTWJIUCTUYECKUX  CPEICTB I OCYIIECTBIICHUS
TIOJTHOLIEHHOTO BBICKA3bIBAHUS;

NIMCBMEHHOE  BBICKA3blBaHME HMEET  BCTYIUICHHME,
OCHOBHYIO YacTh ¥ 3aKJIFOUEHHUE, OTHAKO O/IHA U3 YaCTei
CIIMILIKOM KpaTKas/JJIMHHAs, HE CBA3aHa C OCTAIbHBIMU
YacTSMH,HE COOTBETCTBYET CBOEMY Ha3HAYCHUIO;
Jonyckaer Oosiee 6-9 JeKCHYeCKuX, TrpaMMaTHYeCKUX
i (POHETUYECKUX OINOOK;

00BEM BBICKA3bIBAaHUSI HE COOTBETCTBYET TPEOOBaHUSIM
(TIpeBbIILIAET YCTAHOBJIEHHBI 00bEM WIIM, HA0OOPOT,
UMeeT MEHBUINH 00beM).

0-59 OOyyaromuiics:

HC PAaCKpPbIBACT COACPIKAHUC TCMbI BBICKA3bIBAHU

nu3jlara€t Marepuajl HECBA3HO M HENOCJICA0BATCIbHO, HE
BJIaaCCT COOTBGTCTBYIOH_Ieﬁ TepMHHOHOFHGﬁ, a TakKxKeE
JOCTAaTOYHBIMU JICKCUYCCKHUMMU, IrpaMMaTHiICCKUMU u
CTHJIIMCTUYCCKUMHU cpeacTBamMu JJIsL OCYHICCTBJICHUA
BBICKA3bIBaHUAA,

HE  TPUACPKUBACTCS  CTPYKTYPhl  MHCHMEHHOTO
BBICKa3bIBaHUS,

nomyckaer 6oiee 10 ekcHYecKuX, TpaMMaTHYECKUX WITH
CTMJIUCTUYECKUX OIINOOK;

00bEM BBICKA3bIBAHUSI HE COOTBETCTBYET TPEeOOBaHUAM
(peBBIIaCT yCTAaHOBJIEHHBIM 00BEM WM, HA0OOPOT,
MMEET MEHBIITUI 00HEM).

5.5. Ilpu BBIMOTHEHUW 3aJaHUK OOYYAIONIUMCS Pa3peIIaeTcs HCIOIb30BaTh
CIIEIYIONINE JOTOTHUTEIIbHBIE MaTepHallbl U 000pPYyIOBaHUE — B 3aBUCHMOCTH OT
THIA 3a0aHus:

1. [TuceMeHnHble pabOTHI (COUMHEHUS, ICCE, MEPEBO/IbI, 3aMOJHEHHUE MPOITYCKOB):
JBYSI3BIUHBINA CIOBaph (OyMakKHbIM WM DJECKTPOHHBIA) — ISl YTOUHEHHUS 3HAYCHUUN
HE3HAKOMBIX CJIOB M IMOJ00pa 3KBUBAJICHTOB;, Te3aypyc/clioBapb CHHOHUMOB (10
HEO0OXOJMMOCTH) — JIJIsi 00OTaIleHUsI JICKCUKH U N30eraHusl TOBTOPOB.



2. 3agaHusi Ha YTEHUME M AaHaIM3 TEKCTa: DJEKTPOHHBIM CIOBaph WU
NPUIOKEHUE-TIEPEBOTUHK (MPU paboTe ¢ HUPPOBBIM TEKCTOM) — JIJIi MTHOBEHHOT'O
Moucka 3HaueHnil. Vcmonp30BaHWE  OHIIAMH-TIEPEBOJYHMKOB  IOJHOCTBIO  WJIHU
MIOCTPOYHO MPU BHINOJIHEHUU MUCHMEHHBIX TBOPUYECKUX PAOOT (dcce, COUMHEHUs) HE
paspeliiaeTcss — JOMYCKaeTCsl TOJbKO MOUCK OTACIbHBIX CJIOB U BBIPAKEHUH.

6. @®opMbI IPOMEKYTOUYHOM ATTECTALMU, KPUTEPHH M IKAJIA OLlCHUBAHUS,
THUIIOBbIE OLICHOYHbIE MATEPHAJIbI 110 JUCHUIINHE

6.1. IIpomexxyTouHas arrectanus TPOBOAUTCA B (opMme 3ayera/3auera c
orieHkou. [IpomexxyTouHasi arrectanus (3a4eT, 3a4€T C OLICHKOI) MOKET MPOBOIUTHCS
B JBYX OCHOBHBIX (OpMax — MUCbMEHHOW U YycTHOW. OOydaromiuiics moJydaer
3au€THBIM OWJIET ¢ BapyaHTaMU 3aJaHUM, YUCThIE MAPKUPOBAHHBIC JIUCTHI OymMaru IJis
3alMCeN PENICHUs 3aIaHUI, 3aTEM IPUCTYIIAET K PEIICHUIO.

[IpomexxyTouHass arrectalsi B MNHUCbMEHHOW ¢opme TMpeamnonaraer eé
MIPOBEJICHUE B BUJE BBIMOJHEHUS B BHJI€ TECTOBBIX 3aJaHui, nepeBoja. Heobxomumo
JaTh OTBET B MHCHBbMEHHOM BHJE, MOAPOOHO U3JIOXKHUB XOJ pEUICHUs, Mpu
HE0OXOIMMOCTH 3aBEPIIUTH PEIICHUE BHIBOIAMHU.

[IpomexxyTouHasi arrecTaids B yCTHOW (opme Mpearnoiaraet e€ mpoBe/IeHUE B
BUJEC: WHAWBUAYAIBHOIO WA NEPEKPECTHOrO YCTHOTO OIMpoca MO BOMNpoOcaM U3
NepeyHs, OMNpeaeaseMoro padodeil mporpaMMoM JUCHUIUIMHBI (AUCKyccusi / 3cce,
JOKJIa1, COOOIICHHE).

6.2. TunoBble OLICHOUHBIE MATEPUAIIBI IPOMEKYTOUHOM aTTECTALINH.

TunoBeie TPOBEPOUHBIC 3aJaHUSI HJIsI CAMOIOJATOTOBKH OOYyYaromerocs K
IIPOMEKYTOYHON aTTECTALINU:

Tema 1.1. Toprossie mapku. Bpenanl. YK-4.6.

3aoanue OmKpbslimoco muna.

IIpouumaiime mexcm 3a0anus u 3anuuiume pazeepHymvlll 000CHOBAHHBI OMEeN.
Answer the questions:
According to new figures released by Microsofl checks on social networks are now as
important in the job-selections process as a CV or interview.
The survey which questioned human-resource managers found that 70 per cent admitted to
rejecting a candidate because of their online behaviour.

But HR bosses also said that a strong image online could actually help job hunters to land
their dream job. These days it's essential that web users cultivate the kind of online
reputation that they would want an employer to see.

Facebook faux pas include drunken photographs, bad language and messages complaining
about work.



Social networking is a great way to make connections with job opportunities and promote
your personal brand across the Internet. People really need to make sure they are using this
resource to their advantage by conveying a professional image.

But HR bosses cautioned job seekers to be aware of their online image even after landing the
perfect job, after their own research found that 28 per cent of employers had fired staff for
content found on their social-networking profile.

Read the article again and choose the best headline :
A) Complaining about your job could lose you your job
b) Social networks profile ‘could damage job prospects'
B) Ambition is key to a successful career

3anuwume omeem u apeymeHnmaol, 060CH08b1861i0u4u€ 6bl60p UMEHHO 2mo2c0o 3a20J106Ka, U
nodemy He nooxoo0am ocmaibHvle 2 6apuaHma:
OtBeT:
b) According to the article social-networking sites can make or break
your career. The article gives examples of mistakes that can damage your job prospects,
The headline (A) describes only part of the problem which concerns person’s behavior after
he has got a job.
The headline (B) is about general opinion how to be successful.

3aoanue kombuHuposaHHO20 Munda.

Hpoqumadme u nepeeeaume mekcm, 8bl6€pum€ npasujlibHsvle onieemvl U sanuuiume
apeymenmolt, 000CHOBbLEAIOUUE BbLOOD:

How do companies hire employees? The hiring process, from the job applicant
perspective, includes several steps. From the time you apply for a job until the time you
accept a job offer, you will go through a series of steps as you progress through the hiring
process from completing a job application to coming on board as a new employee.

The hiring process includes applying for jobs, interviewing, employment
testing, background checks, and job offers, along with tips and advice on each step in the
hiring process.

Depending on the organization and the job, you may apply online, email a resume and
cover letter, or apply in-person.

What is the hiring process like?
A.The hiring process is rather long.
b.The hiring process includes seven steps.
B. You apply for a job in many ways.
I". Interviewing of applicants is not effective.

Januwume 6bl6deHble omeemysl U ApPSYyMEHMDbL, 06OCH08b16aIOLLﬂ/le 6bl60p
omeema eco.



Otaert: (A). The hiring process is long because it includes applying for
jobs, interviewing, employment testing, background checks etc.

(B) It depends on the organization and the job.

3aoanus 3AKpblmoco_ muna.

Hpouumadme onpedeﬂeﬁuﬂ U ycmaHosume coomeemcmaeue.

A. | Probation

1.

The people who work for an
organisation

b. | Background

The act of getting rid of an
employee

B. | Dismissal

The kind of family you come from
and the kind of education you have
had

I. Personnel

A series of steps or levels in your
working life

. | Undergraduate

A period of time during which
someone is judging your character
and ability while you work, in
order to see if you are suitable for
that type or work

E. | Career ladder

A student at a university or college
who has not yet taken his or her
first degree

OTBeT:

Sanuwume 8v1OpanHble YUDPLI NOO COOMBEMCMBYIOUUMU OYKBAMU:

A. b. B.

I.

I, E.

Knrou x onienuBanmuio: A5 63 B2 'l /16 E4

Tema 1.2. Crpykrypa komnanuu. YK-4.6.

3aoanue OmKpbslimoco muna.

IIpouumaiime mexcm 3a0anus u 3anuwiume pa3eepHymvlii 000CHOBAHHBIIL OMEEN .
Meetings are very important part of business culture. Some important problems can be

solved during the meeting. Different companies and cultures deal with

meetings in different ways. For example, some companies think that you should sit round a
table when you have a meeting. Or you should always start and finish a meeting on time.

There is also an opinion that the best number for a meeting is six people or fewer.

Answer the question:

Do you agree that the best number for a meeting is six people or fewer?




OtBerT:
Koy k onenuBanuto: It probably depends on the type of meeting.
It's probably good to have at the meeting only those who really need to be there and to limit
this number as far as possible. However, large meetings can be successful if they are well
chaired.

3aoanue KoMOUHUPOBAHHO20 MUNA.:

IIpouumaiime u nepegedume mexcm, gvloepume NPAGUIbHBIE OMBEMbL U 3aNUUIUME
apaymenmul, 000CHO8bIBAIOUUE BbLLOOD:

Remember that in business correspondence, information is often presented in the following
order:

e Appropriate greeting

e Thanks and / or reference to previous contact

e Main point

e Other points

e Reference to future contact

e Appropriate ending

What sentences can you choose to describe main point and reference to future contact?

A I’'m attaching the draft agenda here for your information.

b If there is any points you would like to add, please let me know.

B Many thanks for your latest email and your ideas about our investment
options.

I" Looking forward to seeing you both on 14™ June.

Sanuwume 6bl5paHHble omeemysl U APCYMEHMDbL, 0500H06b16a101/l4u€ 86160p
omeema.

OrtBerT:

Otset: A — describes the main point of the letter, B -is reference to previous contact
I' — is used to give reference to future contact and date of meeting
b — This sentence can present additional information

3adanusa 3axkpblmozo muna:
lIpouumatime mexcm u ycmanogume coomseemcmeue mexicoy pazamu uz npe3eHmayuu.

The first part of the presentation should state the aim and plan of the presentation. Complete
the sentences from the presentation propelly.

A. | I’d like to start by 1. | we’ll look how this had affected
our share price.

b. | Firstof all 2. | our share prices: the next slide
shows us...

B. | After that 3. | giving you a short overview of
today’s presentation




I'. | Moving on to 4. | showing you how we aim to reach
this target

. | Let’s go back and look at 5. | we’re going to look at the sales
figures for the last two years

E. | I’d like to finish by 6. | the first slide again.

OrtBer:

3anuwume 8vibpannvie yugppsvt OO cOOMBEMCMBYIOUUMU OYKEAMU.

A. b.

B.

I.

I, E.

OtBeT: A3 b5 B1I'2 J16 E4

Tema 1.3. Pexnama. YK-4.4.; YK-4.6.

3adanue omkKpbuvlnioco muna.

IIpouumatime mexcm 3a0anus u 3anuwiume pa3eepHymolilt 000CHOBAHHbIU OMBEN.:
Good morning, everyone. Thanks for coming to my presentation. My name's Robert Pullin,
I'm the Director of Human Resources at DCV Fashions. My purpose today is to talk to you
about our company. You can then decide if you'd like to work for us in the future. First, I'll
give you some basic information about DCV Fashions. After that, I'll explain why we've
been so successful in the fashion industry. Next, I'll tell you about our mission statement.
This describes what we're all about, why we're in business. And finally, I'll explain how we

communicate with people through our advertising and promotion.

Answer the question:

What kind of audience is the speaker probably addressing?

OTBeT:

Kmou k onenuBanmio. The speaker is probably addressing the applicants for this
company. He is the Human Research Manager and wants to give information about the

company and why it is so successful.

of goods

3adanue KoMOUHUDOBAHHO20 MUNA.:

Hpouumaﬁme mekcm, 6bl6epume npasuibHble omeenibl U 3anuuiume apcymenmaol,

He wants to attract potential employees by
showing company’s benefits. It is possible that these employees will deal with selling of
the goods as the speaker is going to present information about advertising and promotion

000CHOBbIBAIOWIE BLIOOD, Nepesedume 8aul OMEem.

According to the words of one outstanding business consultant: “ An entrepreneur is

someone who has a good idea and sees a chance to start business with it”
Decide which qualities correspond to the words in the quotation:

(1) Diplomatic (5) Organised
(2 ) Optimistic (6 ) Willing to take risk
(3) Calm (7 ) Determined




(4) Energetic (8) Creative
Sanuwume 6bl6paHHbl€ omeemysl U apcymenmbl, O600H06b16a)‘0u4u€ 66160p omeema.
OrtBer:

Otser: 6. Willing to take risk corresponds to a risky person. This person sees the chance or
opportunity to do something. He acts and tries to succeed without doubts and fears.

8. The creative person has good ideas to start a business. Without creativity or creative
ideas it is impossible to invent new products or services.

3a0aHue 3AKpblimo2co muna.

IIpouumatime mexcm, 8bloepume NPasUIbHbLIL OMBEM.

Modern world is full of information of various kinds which sometimes is even
more valuable than money. Mass media (the press, radio, television and Internet) have a
very big impact on modern society. They serve to inform people of different events,
educate, entertain and give us any kinds of information. Complete and accurate
information is very important to get nowadays. The press still remains one of the most
powerful kinds of mass media. One can find daily, weekly and monthly newspapers and
magazines on different topics such as fashion, sport, children, politics, economy and
others.

| prefer getting news from the Internet. Television plays a big role in our society
too and a lot of people prefer watching television to reading a newspaper. Television
provides a great opportunity for people to learn latest news, watch educational
programmes, children's programmes, old and new films and soap operas on TV. | think
that it is impossible to live without television, even though the Internet, I am sure, will
replace it one day in future.

Answer the questions:

What kind of TV content is NOT mentioned in the text?
A) Educational programmes.

b) Children’s programmes.
B) News.
I') Video games.

Keys: I

Tema 2.1. lenbru. YK-4.6.
3adanue omkpvimo2o muna:
Ipouumaiime mexcm 3a0anus u 3anuuiume pa3zgepHymolii 000CHOBAHHBIU OMBEN.:

Remember that in business correspondence, information is often presented in the following
order:

e Appropriate greeting

e Thanks and / or reference to previous contact

e Main point



e Other points
e Reference to future contact
e Appropriate ending
Answer the question:
Read the article again and give your reasons why business letters are written in the following
order?

OrtBerT:
Otser: KimroueBsie cioBa: saves time, effort, formal language, prompt answer

Business letters are written in the formal language using fixed word combinations. That
helps save time and effort of managers, giving them more time for their routine work. The
fixed order of business letters helps foreign businessmen understand better their partners
and answer promptly thus facilitate the business activities

3adanue KoOMOUHUPOBAHHO20 MUNA.:

Hpoqumaﬁme mekKkcm, 6bl5epume npasuibHble omeenivl U 3anuuiume apcymMernmeaol,
000CHOBbIBAIOWUE BLIOOD, Nepesedume 8aul OMeem.

Mobile (or cell) phones are becoming an extremely popular electronic device. They
are becoming more technologically advanced. Mobile phones can be used to look up weather
or answers to questions on search engines.

Answer the question:

What is other advantage of mobile phones?

1Difficulty in customization
2High price

3Limited life span

4 Staying connected

3anuwume 8b10paHHbLLL OMBEM U apeyMeHmbl, 000CHOBbIBAIOUUE BbIOOP OMEema.
OrtBer:

Kirou k oniennBanuto: 4. Staying connected. There is no need to feel lonely when you have a
mobile phone in your pocket: just connect with friends via text, voice calls or social media

3adanus 3AKpsblmo2o muna.
Hpoqumadme onpe()ejzeHu}z U ycmaHosunme coomeemcmeue.

A. | Head office 1. | The amount of money a company
receives from sales in a particular
per

b. | Market share 2. | The money a company makes after
taking away its costs and tax

B. | Net profit 3. | A company which owns another
company




I'. | Parent company 4. | The employees in a particular
country or business
M. | Share price 5. | The percentage of sales a company
has in a particular market
E. | Subsidiary 6. | The main building or location of a
large organisation
K. | Turnover 7. | The cost of a company's shares
3. | Workforce 8. | A company which is more than
50% owned by another company
Ortgert:
3anuwume 8viOpanHvle Yyuppovl NOO COOMBEMCMBYIOUUMU OVKBAMU.
A. b. B. I . E. XK. 3.

OtBeT: A6 B5 B2 T3 17 E8 XK1 34
Tema 2.2. Mapkerunr. YK-4.6.
3adanue omkpwvimozo muna:

Ilpouumatime mexcm 3a0anus u 3anuuiume pa3eepHymoiii 000CHOBAHHbII OMBEN.:
Some simple rules how to succeed in a job interview

If you want to apply for a manager position, it is important to follow some simple rules.
Don’t forget about them.

Be a good listener. Pay attention to what the interviewer is saying and ask clarifying
questions.

* Ask questions. This shows that you are interested in the role and that you are taking the
interview seriously.

* Follow up. After the interview, send a thank-you note to the interviewer. This is a great
way to reiterate your interest in the position and to thank the interviewer for their time.

Which two of the following are NOT tips for behaving during an interview for a manager
position?

(A) Be attentive

(B) Dress casually
(B) Be serious

(') Bring some gifts

3anuwume 8viOpanHvIll OMEem u apeymeHmol, 000CHO8bI8AOUUE 8bIOOP OMEEema:
OrtBer:



Ortgert: (Bb) Dress casually. It’s not correct because you should dress officially as you are
going to meet your future bosses and colleagues and to make professional impression.

(I') Bring some gifts- It’s not correct because it looks as if you want to bribe the
interviewer

3adanue KoMOUHUPOBAHHO20 MUNA.:

Hpoqumaﬁme meKkcm, 6bl6€pum€ npaesujlibHvle omeembsl U 3anuiiume apcymMeHniol,
000CHOBbIBAIOWUE BLIOOD, Nepesedume 8aul OMeem:

How do companies hire employees? The hiring process, from the job applicant
perspective, includes several steps. From the time you apply for a job until the time you
accept a job offer, you will go through a series of steps as you progress through the hiring
process from completing a job application to coming on board as a new employee.

The hiring process includes applying for jobs, interviewing, employment
testing, background checks, and job offers, along with tips and advice on each step in the
hiring process.

Depending on the organization and the job, you may apply online, email a resume and
cover letter, or apply in-person.

What steps are necessary to find the best candidates?
A To complete a job application
b To organize interviewing
B To test candidate’s abilities
I' To write cover letter
OtBerT:

OtBer: b B

The hiring process includes several steps. The company should organize interviewing

and employment testing which provide information about applicants and help do a proper
choice. Employment testing will show skills and professional knowledge not just
qualifications and diplomas.

3aoanus 3AKpblinmo2co muna.
IIpouumatime mexcm u ycmanogume coOOmeemcmesue:
Remember that in business correspondence, information is often presented in the following
order:
e Appropriate greeting
e Thanks and / or reference to previous contact
e Main point
e Other points
e Reference to future contact
e Appropriate ending
What sentences can you choose to describe main point and reference to future contact?




A I’m attaching the draft agenda here for your information.

b If there is any points you would like to add, please let me know.

B Many thanks for your latest email and your ideas about our investment
options.

I" Looking forward to seeing you both on 14™ June.

OtBerT:

Otget: A — describes the main point of the letter, B -is reference to previous contact
I" — is used to give reference to future contact and date of meeting
b — This sentence can present additional information

Tema 2.3. MexayHapoaHble KOHTPAKThI Y cnemnbie npoaaxu. YK-4.6.

3a0aHue OMKpblimoco muna.

Ipouumatime mexcm 3a0anus u 3anuuiume pa3eepHymoiii 000CHOBAHHbII OMBEN.:
Remember that in business correspondence, information is often presented in the following
order:

e Appropriate greeting
e Thanks and / or reference to previous contact
e Main point
e Other points
e Reference to future contact
e Appropriate ending
Answer the question:

Read the article again and give your reasons why business letters are written in the following
order?

OrtBerT:
Orteer: Kimrouessie ciioBa: saves time, effort, formal language, prompt answer

Business letters are written in the formal language using fixed word combinations. That
helps save time and effort of managers, giving them more time for their routine work. The
fixed order of business letters helps foreign businessmen understand better their partners
and answer promptly thus facilitate the business activities

3adanue KoMOUHUDOBAHHO20 MUNA.:
IIpouumatime mekcmol 31eKMPOHHBIX COOOWEHULL, Oalime NPABUILHBLIL OMEem U 3anuuume
apeymenmsl, 000CHOBbIBAIOWUE 8bIO0OP OMEemda

1. Further to your quotation dated 19 November, we are pleased to place the following trial
order for 500 plastic wine glasses. Order number WG 234



2. We would be interested in receiving your latest catalogue and price list. Please let us
know what trade discounts you offer and what your delivery lead times are.

Answer the question:

A Which email is asking for better terms?

b Which email is placing an order?

B Which email is refusing the terms?

I Which email is asking for more information?

3anuwume 8viOpanHvle Omeemvl U apeymeHmol, 000CHO8blEaOWUe 8bIOOP OMEema:
OrtBer:

Otser: 1.b The email contains the order number, states that it is a trial order, the quantity of
ordered products
2.I' The email contains the enquiry about catalogue, price list and delivery terms

3adanus 3axpvimoeo muna:

Ilpouumaiime mexcm, golOepume nPAGUIbLHbIL OMBEM.
According to the words of one outstanding business consultant: “ An entrepreneur is
someone who has a good idea and sees a chance to start business with it”
Decide which qualities correspond to the words in the quotation:

(1) Diplomatic (5) Organised

(2 ) Optimistic (6 ) Willing to take risk

(3) Calm (7 ) Determined

(4) Energetic (8) Creative
Sanuwume 8bl6paHHbl€ omeemysl U APp2YyMEHNIbI, 0606’H06b1861i0u4u€ 6bl50p omeema.
Ortser:

Otser: 6. Willing to take risk corresponds to a risky person. This person sees the chance or
opportunity to do something. He acts and tries to succeed without doubts and fears.

8. The creative person has good ideas to start a business. Without creativity or creative
ideas it is impossible to invent new products or services.

6.3. Kputepuu u mikasna oneHuBanus Ha ocHoBe BPC.

KPUTEPUN OUEHNBAHMA PE3VIJIBTATB
BAJIJTAX




JlaH TOTHBIIA, B TOTUYECKON TIOCIIEI0OBATEILHOCTH Pa3BEPHYTHIN 90-100
OTBET Ha MOCTABJICHHBIN BOIIPOC, TAE OH MPOJEMOHCTPUPOBAI
3HaHUS MPEIMETA B MOJHOM 00beMe Y4eOHOW IPOTrpaMMBI,
JOCTaTOYHO IITyOOKO OCMBICIMBAET AUCHUILUINHY, CAMOCTOSITEIBHO,
Y MICYEPITBIBAIOIIE OTBEYACT HA JIOTIOJIHUTEILHBIC BOITPOCHI,
MPUBOAUT COOCTBEHHBIE IIPUMEPHI IO TTPOOIEMATHKE
MOCTABJICHHOTO BOIIPOCA, PEIIWIT MTPEUIOKEHHBIC TIPAKTUICCKUE
3aaHns 0e3 OmuOOK

JlaH pa3BepHYTHI OTBET HA MOCTABJIEHHBINA BOIIPOC, I/I€ CTYACHT 75-89
JIEMOHCTPUPYET 3HAHUS, IPHOOPETCHHBIC HA JICKIIMOHHBIX H
CEMUHAPCKHX 3aHATHIX, & TAKXKE MOJTYYCHHBIC TOCPEICTBOM
U3y4eHHs 00sI3aTeIIbHBIX YYEOHBIX MAaTEPUAJIOB 110 KypCy, 1aeT
apryMEHTHPOBAHHbIC OTBETHI, IPHUBOIUT PUMEPHI, B OTBETE
HPUCYTCTBYET CBOOOIHOE BIIaJCHUEC MOHOJIIOTHYECKON PeUblo,
JIOTUYHOCTH M TOCIIEJOBATEILHOCTh 0TBeTa. OHAKO JIOMyCKaeTCs
HETOYHOCTh B OTBETE. PN IpeiI0xKEeHHbBIC TPAKTUYCCKHE
3a71aHusl ¢ HEOOJIBIIMMHU HETOYHOCTSIMH.

JlaH OTBET, CBUJICTEIILCTBYIOIINI B OCHOBHOM O 3HAHHUH 60-74
MIPOIIECCOB M3y4aeMOU JUCIUILTAHBI, OTITUYAFOIIUNACS
HEJIOCTaTOYHOU TJIYOMHOM U TIOJHOTON PACKPBITHS TEMbI, 3HAHUEM
OCHOBHBIX BOTIPOCOB T€OPHUH, CI1a00 CHOPMHUPOBAHHBIMU
HaBbIKaMH aHaJIM3a SBJICHUH, IPOLIECCOB, HEJOCTATOUHBIM
YMEHHEM JIaBaTh apTryMEHTHPOBAHHBIE OTBETHI U IPUBOIUTH
MIPUMEPHI, HEJIOCTATOYHO CBOOOHBIM BJIaICHUEM MOHOJIOTHYECKOM
PEYbI0, JOTHYHOCTBIO U IOCIICIOBATEIILHOCTHIO OTBETA.

JlaH OTBET, CBUJIETENBCTBYIOLINI B OCHOBHOM O 3HaHUH 1-59
MIPOLIECCOB U3y4aeMON AUCIUILIMHBL, OTINYAIOIIUNCS
HE/I0CTaTOYHOMN TTIyOMHOM U MOJTHOTON pacKpHITHS TEMbI, 3HAHUEM
OCHOBHBIX BOIIPOCOB T€OPUH, CJ1a00 CHOPMUPOBAHHBIMU
HaBBIKaMU aHAJIN3a SIBJICHUH, IPOLIECCOB, HEJOCTATOUYHBIM
YMEHHEM J1aBaTh apryMEHTHUPOBAHHbIE OTBETHI U IPUBOIUTH
MPUMEPBI, HEAOCTATOUYHO CBOOOIHBIM BJIaJICHUEM MOHOJIOTHYECKOM
PEUBbIO, JIOTHYHOCTBIO U MOCIIEA0BATEIbHOCTBIO OTBETA.

6.4. [lpu BBIMOTHEHUU 3aJaHUN OOYYAIONTUMCS Pa3peIIaeTCs HCIOJIb30BaTh
ANIEKTPOHHBIN CJIOBaph WM TPWIOKEHUE-TIEPEBOTINK (TIpu paboTe ¢ Mu(POBBHIM
TEeKCTOM) —  JUII ~ MTHOBEHHOro  TIOWCKa  3HadyeHud.  Mcmonb3oBaHue
OHJIAMH-TIEPEBOAUYMKOB TOJIHOCThIO WJIM MOCTPOYHO MPU BBITIOTHEHUU MUCHMEHHBIX
TBOPYECKHUX PabOT (3cCe, COUMHEHHSI) HE pa3pelIaeTcss — JOMYCKAeTCs TOJIBKO MOUCK
OT/ICJIbHBIX CJIOB U BBIPAKEHUH.

7. MeToauuyecKue MaTEepHAJIbI 10 OCBOCHUIO TUCIUTIMHBI

3aHUMATbCS MHOCTPAHHBIM SI3BIKOM PETYJISIPHO, TAaK KaK CHCTEMATUYECKHUE
3aHITHS CIIOCOOCTBYIOT YCIICIITHOMY YCBOCHHUIO MaTepHayia, a TaKKe BBHITIOJIHATH BCE
3aJaHUs U IPUIEPKUBATHCS PEKOMEHIAIINH TTPEMIO1aBaTEIIA.

Bectu nuunbie 3amnucu (CJIOBapb, 3aMETKU pPa3IMYHOTO BHAA), KOTOpHIE
IIO3BOJISIFOT MCIIOJIB30BAaTh MX B KAayeCTBE CIPABOYHOIO MaTepuajla U HEOJHOKPATHO K



HUM BO3BPAILATHCA.

[Ipy moAroTOBKE 3aJaHUil MO YTEHHIO, CIIEIYEeT I0Jb30BaThCS CIIOBAPSMH,
BEITIUCHIBAS BCE HE3HAKOMbIe cioBa. OHM TOMOTYT HaJ JaldbHEHIIEH paboToi Haj
TekcToM. [locie mpouteHus TekcTa HeOOXOAMMO BBITIOJIHUTD 3aJaHusl, IPUIararomuncs
K HEMY Il IPOBEPKU MMOHUMAHUS €ro COACPKAHUS U TPOBEPUTH Ce0s1 MO KIH0YaM.

[Ipuctynas x pabore HaJ IPOCTYIIUBAaHUEM TEKCTa, HEOOXOAUMO, MPEXKIIE BCETO,
O3HAKOMHUTBCS C 3aJaHUEM U TPOCMOTPETh ero coaepxkanue. Ilocie mnepBoro
IPOCITYIIMBAHUS BBIOJHIOTCS 3aaHKs Ha 00Iee MOHUMaHKE MPOCIYIIaHHOTO, MOCIIE
BTOPOTO0 — Ha TOHWMaHue netanei. OmHAKO, TPHU CaMOCTOSATEILHOW paboTe Han
aylMpOBaHUEM TEKCT PEKOMEHIYETCs MpOCIyIlaTh HECKOJbKO pa3, IIOKa €ro
colepkane He Oyner mnoHsATHO. [Ipu HEOOXOIMMOCTH MOKHO BOCIIOJIb30BATHCS
pacnieyaTkoi Tekcra. [Ipu 3TOM peKOMEHyeTCsl BBIIMCATh BCE HOBBIE CJIOBA, YCBOUTH
ux 3HadyeHue. [locae 3Toro, TEKCT pEKOMEHYETCsl IPOCIyLIaTh €IIe pas.

Bce yctHble cOOOIIEHHS JODKHBI HMMETh BCTYIUIEHHE, OCHOBHYIO YacTh U
3aknoyeHue. Ilpu  MOAroToBKE  YCTHBIX — COOOLIEHWMH  ClEAyeT  THIATEIbHO
OTpPENETUPOBaTh CBOE BBICTYIUICHHE: BBIYYUTh HOBBIE CJIOBAa M HX IPOU3HOIICHHE,
pOJyMaTh UHTOHAIIUIO, MTAy3bl, )KECThI U T.J. [Ipy MCHOIb30BaHUM HATJIAIHBIX CPEICTB
(KapTUHKW, HAJAIUCU) NPHACPKUBATBCA OOMMX TMPaBUJI HUX COCTABICHHUS W
UCITOJI30BAHUS.

Kak u ycTHbIE cOO0IIEHNs, TBOPUECKHUE MUCbMEHHBIE 3aJjaHusl (COUMHEHMUSI, 3CCE,
NMChMa, AHHOTAIMH), MMEIOT CIEAYIOIIYI0 CXEMy: BCTYIUIEHHE, OCHOBHAsl YacTh,
3aKJII0YEHUE, KOTOPOU CIIEyeT CTPOro HpuiaepkuBaThca. Bece muchMeHHbIE 3a7aHus,
BKJIIOYAsl YIPAKHEHHUS, BCET/Ia CIEeYeT MPEAOCTaBIATh HA MPOBEPKY MPENOIaBATEIIO C
LEJIbI0 UCIIPABIEHUS OIIUOOK U UX aHAU3A.

B nmpomecce mNOArOTOBKM K NPAKTHYECKUM  3aHATHSAM, OOydarouuMmcs
HEOOXOAUMO oOpaTuTh 0co0O€ BHUMAHHE Ha  CaMOCTOSITENIbHOE  H3Y4YEHHE
PEKOMEHJOBAaHHON y4eOHO-METOIMUYECKON (a Takke HayyHOW U TMOIMYJISPHON)
autepaTypbl. CamocTosTelbHas paboTa ¢ ydyeOHUMKaMH, YYEOHBIMH TOCOOUSIMH,
MatepuanamMu cetd WHTepHEeT, MO3BOJIAET 3HAYMUTENbHO AaKTUBU3WPOBATh MPOLECC
oBjiaZicHUsT WHGOpMaIUE, CroCOOCTBYET 0oJiee TIIyOOKOMY YCBOCHHMIO H3y4aeMOTO
Matepuana, GopMUpyeT y oOydaroluXcsi CBO€ OTHOIIEHHE K KOHKPETHOW mMpolieme.
Bbonee rmy0okoMy pacKpbITHIO BOIIPOCOB CIIOCOOCTBYET 3HAKOMCTBO C JIOMOJHUTEIbHON
JUTEPATYPON, PEKOMEHIOBAHHOW TMpenojaBaTesieM, YTO IMO3BOJISET OO0ydarouuMmcs
MPOSIBUTH CBOIO MHAMBUAYAJIHHOCTh B paMKaX BBICTYIUICHUS Ha 3aHSATUAX, BBISIBUTH
IIUPOKHM CTIEKTP MHEHHM 110 U3y4aeMoil mpobieme.

[loagroToBka K TPOMEXKYTOYHOM aTTeCTallMd OCYUIECTBISETCS CTYJIECHTOM
CaMOCTOSATENBHO C UCTIOJIb30BAHUEM TIEPEYHS BOMPOCOB K MPOMEXKYTOYHOM aTTeCTalluu
U PEKOMEHIOBAHHBIX UICTOYHUKOB JIUTEPATYPHI.

B mnepuon mOArOTOBKM K MPOMEXKYTOUHOM aTTeCTallMd CTYAEHThl BHOBB
oOpalaroTcss K MpoWaeHHOMY ydeOHOMy Marepuany. llpu 3ToM OHM HE TOJBKO
YKPEIUISAIOT TMOJIyYeHHbIE 3HAHMs, HO M MOJIydaloT HOBbIE. [loaroroBka cTyneHTa K
POMEXKYTOUHOM aTTeCTalliy BKJIIOYAET B Ce0sl CIENYIOIIME ATAlbl: CaMOCTOSATEIbHAS
paboTa B TE€YEHUE CEMECTPA; HEMOCPEACTBEHHAS OArOTOBKA B JIHH, PEIIIECTBYIOLINE
IPOMEKYTOUYHOM aTTECTalMu II0 TeMaM Kypca; IOCEUIEHUE CIEUUAJIbHBIX YacoB
KOHCYJIBTAILIMH C MPENnoaBaTeNIeM.



8. YueOnas simTepatypa u pecypchbl
HH(OPMALMOHHO- TeJIEKOMMYHHKAMOHHOI ceT HTepHeT

8.1. OcHoBHas nuTEpaTypa

1. AmnromenkoBa, O. H. Axrmiickuii s3pik. Menemxment (English for
Management) : yueObnoe nocodue / O.H. AntomenkoBa. — Mocksa : UHOPA-M, 2024.
— 426 c¢. — (Bwicmiee obpaszoBanme). - ISBN 978-5-16-017899-8. - Tekcr
anextponHbid. - URL: https://znanium.ru/catalog/product/1896103. — Pexxum goctyma:
IO TTO/IITHCKE.

2. Mypra3oBa, 3. A. AHINIMICKUH S3bIK : yueOHoe nocodue / 3. A. MypTta3osa,
9. 0. Ymumbamesa. — Hampunk : KBI'Y, 2024. — 64 ¢. — TekcT : 31eKTpOHHbIH //
Jlanb : AIIEKTPOHHO-OMOIMOTEYHAs cucrema. — URL:
https://e.lanbook.com/book/434423

3. ApxwunoB, A. B. Business English / JlenoBoil anrmuiickuii : y4deOHO-
Meroaudeckoe rocodue / A. B. Apxumos, M. A. JIpwxkenko, E. 0. KocTiokoBuy. —
MockBa : MUCHU — MI'CY, 2023. — 44 c¢. — ISBN 978-5-7264-3321-9. — Texkcr :
ANEKTPOHHBIN //  JlaHb  :  3NEeKTpOHHO-OMONMoOTeuHass  cucrema. —  URL:
https://e.lanbook.com/book/426833

4. Aunpeesa, E. F0. A Comprehensive Grammar of Contemporary English in
Higher Education Studies : yueonuk / E.}O. AnnpeeBa. — Mocksa : THOPA-M, 2025.
— 359 c. : . + Jlon. marepuaisl [DneKTpoHHBIN pecypc]. — (Briciiee oOpa3oBanue). -
ISBN 978-5-16-020949-4. - Tekcr: AIEKTPOHHBIN. - URL:
https://znanium.ru/catalog/product/2206802

5. 'pammaTiKa aHTIMICKOTO si3bIKa. Teopus W TMpakThKa : yueOHoe rmocolue
Uit cTyaeHToB By3oB / P. B. BypoOun, O. A. bypoouna, E. B. Bynsdosuu [u ap.]. —
Bnagumup : Brnagumupckuit punman PAHXul'C, 2025. - 193 c. — ISBN 978-5-907789-
42-5. - Tekcr : anekrponnbii. - URL: https://znanium.ru/catalog/product/2238841

6. KapaBanoB, A. A. Bpemena anrmmiickoro riarona. Cucrema, IpaBuia,
yIpaXHEeHUs1, TeCThl : yueOHoe mocodue / A.A. KapaBanoB. — Mocksa : UHOPA-M,
2025. — 212 c¢. — (Cpennee mpodeccronanbHoe obOpazoBanue). - ISBN 978-5-16-
020404-8. - Tekcr : anekTponnsiid. - URL: https://znanium.ru/catalog/product/2172160

8.2. JlonosHUTENBHAS IUTEPATYPA

1. THOCTpaHHBIN SA3BIK : METOJIUYECKHEC PEKOMEHJIAIIMU IS CaMOCTOSTSIILHOM
pabotel oOy4varonuxcsi 1 - 2 KypcoB BCeX HaIpaBiIeHUH MOATOTOBKUA 00pa30BaTEIbHOTO
ypoBHsI «0OakanaBpy» st BceX ¢GopM oOydeHus / MHUHHUCTEPCTBO HAyKH W BBICIIIETO
oopazoBanust PO, ®I'bOY BO «JIOHAYUI' C», Kadenpa nHOCTpaHHBIX SI3BIKOB ; COCT.
T.B. Uepkammna — Jlonenk : ®I'6OY BO «JIOHAYUI'Cy, 2025. — 73 c.

8.3. HopmaTuBHBIE TPaBOBBIE TOKYMEHTHI U MHAS MTPaBOBast HHMOPMAITHS
He ucnons3yrorcs


https://znanium.ru/catalog/product/2238841

8.4. nTtepHeTt-pecypchbl

Hayunas 6ubmmoreka PAHXul'C https://lib.ranepa.ru

Hayunas snexrponnas o6nonuorexka « KUBEPJIEHUHKA» https://cyberleninka.ru
9bC «JIAHb» https://e.lanbook.com

9bC «3HAHUYM» https://znanium.ru

9BbC «SOCHUM» https://sochum.ru

9. MarepuaibHO-TeXHMYeCKas 0a3a, TH(POPMALMOHHbIE TEXHOJIOTHH,
nporpaMMHoe odecrniedeHre 1 HHGpoOpMaMOHHBIE CIPABOYHbIE CHCTEMbI

JUis mpoBeneHHs Y4EeOHBIX 3aHATHM, NPEAyCMOTPEHHBIX 00pa30BaTeNIbHOM
IPOrpaMMoOi, 3aKperyieHbl ayJUTOPUU COTJIACHO PACIUCAHUIO YUYEOHBIX 3aHSATHIL:
paboyee MECTO MpenojaBaTelis, MOCaJ0YHbIE MECTa IO KOJUYECTBY OOyYarOMIMXCA,
JIOCKA MEJOBas, IMEPCOHAJIBHBIA KOMIBIOTED C JMIEH3UPOBAHHBIM MPOrPAMMHBIM
o0OecrieyeHMeM  OOIIEro Ha3HAYEHUsA, HOYTOYK, MYJIbTUMEIUMHBIA MPOEKTOp,
MyJIbTUMEIUUHBIA  3KpaH. JIWlleH3MOHHOE W  CBOOOJHO  pacHpPOCTPaHSIEMOE
IporpaMMHO€E 0OecrieyeHHe, B TOM YUCII€ OT€YECTBEHHOIO MTPOU3BO/ICTBA!

Libre Office (iuuensus Mozilla Public License v2.0.)

7-Zip (munensus GNU Lesser General Public License)

AIMP (munensust LGPL v.2.1)

STDU Viewer (freeware for private non-commercial or educational use)
GIMP (nmuuensust GNU General Public License)

Inkscape (mumensust GNU General Public License)


https://sochum.ru/

