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Busuposanue PII/I nJs ucnoiHeHus B 04epeIHOM Y4eGHOM roxy
"YTBEPXJIAIO"

PaGouas mporpamma nepecMoTpeHa, o0cyxieHa u ooopeHa st ucroiaaenus B 2026 - 2027 yyebHOM roy Ha
3acenanuu kadeapsl THOCTPaHHBIX SI3BIKOB
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Buzuposanue PII/] niist ucnosiHenus B ouepegHOM y4eGHOM roay
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3aceqaHny Kagenpsl MHOCTpaHHBIX S3BIKOB

[IpoTokomn ot " " 2027 1. Ne___

3aB. kadempoit KaHI.Ie1. HayK, AOIeHT, JInBeHIoBa B.A. ~(mommics)
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[IpoTokomn ot " " 2028 1. Ne___

3aB. kadeIpoii KaHI.IeI.HayK, JOLEHT, JIuBeHosa B.A. (moamucy)

Buzuposanue PII/] nuist ncmoiHenusi B o4epeTHOM Y4eOHOM roay
"YTBEPXIAIO"

Pabouas mporpamma nepecMoTpeHa, oocyxaeHa u ogoopena ams ucnonnenus B 2029 - 2030 yuebnom rozny Ha
3aceanum Kadeapsl THOCTpaHHBIX SA3BIKOB

[Iporokoi ot " " 2029 . Ne

3aB. kadenpoi kaHa.ea.HayK, AOIEHT, JInBeHoBa B.A. " (nommcs)



PA3JIEJI 1. OPTAHU3AIIMOHHO-METOIMYECKHI

1.1. OEJM JUCHUTLINHBI

OCHOBHOH LIETIBIO Kypca SIBJISIETCS JaJIbHEWIIee pa3BUTHE Yy OOYYarOLIMXCsl aHTJIOA3BIYHOW KOMIIETCHLMH B
YeThIPEX BUIAX PEUeBOMl AEATENBHOCTH: YTEHUHU, TOBOPEHHUH, ayAUPOBAHWU U NMHUCBME; a TaKK€ NMPUBUTHE 3HAHUU U
pasBuTHE YMECHUH OOIIEHUS HA WHOCTPAHHOM SI3BIKE B MPO(ECCHOHAIBHOM, aKaJIeMHUeCKOH U COIUO - KYJIbTypHOH
cdepax, TOCTHKEHUE UMH YPOBHS BJlaJIeHUSI MHOCTPAHHBIM SI3bIKOM He Hike B1+.
OO0yuenue opdorpadudeckoii, opHoIMUIESCKON, TCKCUISCKON, IPAMMATUYCCKON U CTHIIUCTHYECKON HOpMaM
M3y4aeMOro s3bIKa B IIpesienax MporpaMMHBIX TpeOOBaHUIl.

1.2. YYEBHBIE 3AJIAYN JUCHUIIJIMHBI

Ji1st IOCTHKEHUS IOCTABJICHHON 1I€IH BBIACIISIOTCS 3aauu Kypca:

* JanbHEWIIee pa3BUTHE U COBEPIICHCTBOBAHME WHOA3BIYHBIX YMEHHMH B YETHIpEX BHIAX PEUEBOM JESATETBHOCTH:
YTEHUH TOBOPCHMH, ayIUPOBAHUH, ITUCHME;

* paciIupeHHE JEKCHYECKOro 3amaca 0O0y4aroIuXcsi, ¢ LIEJbO oOIIeHNsI Ha AHIJIMICKOM SI3BIKE B YCTHOW H
MUCbMEHHOH opMax B OBITOBOH, aKaIEMHUIECKOH U COLIMO - KYJIBTYpHOH cepax;

* 00y4yeHre MOHMMaHHIO Ha CITyX WHOSI3BIYHON peuu, ONUPAsCh Ha M3YUCHHBIHN S3BIKOBOI MaTepual.

* pa3BHUTHE YMEHHH CAMOCTOATEIHHO pabOTaTh C MHOS3BIYHOM JINTEPATYPOH HA AHTITUICKOM SI3BIKE;

* ZIZUH)HCIZIHCG pa3sBUTUC YMeHI/Iﬁ ACJIaTb MOHOJIOTUYCCKHE BbICKA3bIBaAHUWA, MMPUHUMATL Yy4aCTUC B 6GCGI[€, BECTH
JUCKYCCUU B PAMKAaX TEMATUKH IPOrPaMMBbI Ha aHIJTIMICKOM SI3bIKE;

* 00y4eHHE yMEHHIO YUTaTh, IOHUMATh U HCIOIb30BaTh B CBOEH HayYHO-HCCIIEI0BATEIBCKON pab0oTe OPUTHHATIBHYIO
HAYYHYIO JIUTEPATYPY MO CIIEUATIBLHOCTH

* HalycaHue cOOOIIEeHNs UM IOKJIaa [0 TeMaM NpoQeCcCHOHANIbHOMN HallPaBICHHOCTH;

* paciIuMpeHHE Kpyrozopa OOYYalOLIMXCSl, UX KyJIbTYyphl MBINUICHHUSA, PEYM W yMEHHH OOIIEHUs, a TaKxKe
COBEpIIICHCTBOBAHKE YPOBHS UX 00IIeH 00pa30BaHHOCTH.

13. MECTO [UCHUIVIMHBI B CTPYKTYPE OCHOBHOU OBPA3OBATEJIBHOU
IMPOI'PAMMBI

uxn (pasaer) OTIOIT BO: | ©T

1.3.1. Jucyunnuna "/lenogou unocmparnnwiii a3vik" onupaemcs na credyrowue snemenmol OIIOIT BO:

MHoCTpaHHBIH SI3bIK

1.3.2. Jucyunnuna "/lenosou unocmpannulii s136ik” evlcmynaem onopou 07isi CIe0YIOuWuUx 31eMeHmMo8:

1.4. PE3YJIBTATBI OCBOEHWU S JUCIIUITJINHBI:

VK OC-4.3: Ocywecmensiem 0en08y10 KOMMYHUKAYUIO HA UHOCPAHHOM $I3biKe 6 YCMHOU U NUCbMEHHOU
¢opmax

3HAaTh:

YpoBeHb 1 |- CTPYKTYpY HHOCTPAHHOTO S3bIKa Ha 0a30BOM YPOBHE;

- OCHOBHBIC CIIOBOCOYETAHHS M TPAMMATHUYECKHE CTPYKTYPhI, HCOOXOUMBIC JJISI TUIMHYHBIX CUTYaIui
0OIIICHNS;

- p€4YCBbIC MOACIIN, HeOGXOI[I/IMBIe JJI1 OCYHICCTBJICHHUA KOMMYHUKAIIMU B MPEACaX M3YUCHHBIX TEM U
COITUOKYJILTYPHBIC 0COOCHHOCTH OOIICHHS.

YpoBeHb 2 |- peueBble MOJCIM, HEOOXOIUMBIC JUIsl OCYIIECTBICHNUS KOMMYHHMKAIIMKA B MpPEC/IaX U3yU4EeHHBIX TEM U
COLIMOKYJBTYPHBIE OCOOEHHOCTH OOIIEHHS;

- Pa3HUITY B CTHIISIX OOIIEHUST HA MHOCTPAHHOM SI3BIKE U SI3BIK KECTOB;

- HEOOXOIMMYIO JIEKCHKY, COOTBETCTBYIOIILYIO IIEJSIM OOIIIeHNSI.

YpoBeHb 3 |- pa3HHILY B CTHISAX OOIIEHUS HA MHOCTPAHHOM SI3bIKE H S3BIK )KECTOB;
- HEOOXOIUMYTO JICKCHKY, COOTBETCTBYIOIILYTO TICJISIM OOIICHYIS;
- TIOCTIEA0BATEIFHOCTH PAa3BEPTHIBAHUS OCHOBHBIX CUTYaIIUN OOIICHUS B IIPEAeiax H3ydaeMO TEMBIL.

YMeTh:

ypOBeHL 1]- YMECT IPUMCHATH 3HAHUS JICKCUKH U T'PAMMATUKH B TIOBCCITHCBHOM 06H_[€HI/II/I;

- HCIIOJIB30BAaTh OCHOBHBIC CJIOBOCOYCTAHUA H FpaMMaTI/IT-IeCKI/Iﬁ MaTr€puajl B TUIIUYHBIX CHTyalUsIx
06H_ICHI/I$[; B3aI/IMO,Z[eI>iCTBOBaTB B YCTHOﬁ U IIHCbMECHHOH (bOpMaX, HCIIOJIb3YSA OCHOBHBIC PCUCBBIC
MOACIIN.

YpoBeHb 2 |- HCIIONB30BaTh OCHOBHBIE CIIOBOCOYCTAHHS M TPAMMATHUYECKHMH MaTepwall B TUIUYHBIX CHUTYaIHsX
OOIIeHHS;, B3aWMOJICHCTBOBATh B YCTHOW M TMUCHMEHHOW (OpMax, HCIONb3ys OCHOBHBIE pPEUYEBBIC
MOJICIIN,

- HCTIONB30BaTh COIMOKYJIBTYPHBIC 3HAHMS B IMTOBCEAHEBHOM OOIICHUM;

- yMeEeT alallTHPOBATh PeUb, CTHIIb OOIIECHUS U SI3BIK )KECTOB K CUTYAITUsIM B3aUMOICHCTBUSL.

YpoBensb 3 |- yMeeT ajantupoBarh pedb, CTUIb OOIEHHS U S3bIK )KECTOB K CUTYAIIUSIM B3aUMOJICHCTBUS;
- moAOUPaTh HEOOXOIUMYIO JICKCUKY, COOTBETCTBYIOIIYIO CTHIISIM OOIICHUS,




| - IOCTHUTaTh LIEIN OOIIEHNS B COOTBETTCBUH C IIOCTABJICHHOH 3aa4uei.

Bnagern:

YpoBenb 1l |- BiameTh  OCHOBaMH TpaMMaTHKH MW JIEKCHKA WHOCTPAHHOTO sI3BIKA, PEUYCBBIMH  MOJICIISIMH
HEOOXOIUMBIMU TSI TAITMYHBIX CUTYaIUH OOIICHNS;
- CIIOCOOHOCTSIMU MMPUMEHSThH 3HAHVSI MTHOCTPAHHOTO SI3bIKa B TUITUYHBIX CHUTYAIMSIX OOIICHHUS.

YpoBeHb 2 | - CHOCOOHOCTSIMU IPUMEHSITh 3HAHUST HHOCTPAHHOTO S3bIKa B THITMYHBIX CUTYAIUSIX OOIICHUS,
- BJIaieTh OPUITHATBHBIM ¥ HEO(DUITMATEHBIM CTHIIIMA OOITICHHS.

Yposenb 3 |- B1aneTh obUIHATBHBIM U HEODHUIMATbHBIM CTHISIMH OOIICHHUS;
- BIIQJICTh JICKCUKOW, COOTBETCTBYIOIICH CTHIIIO OOIICHUS.

B pesynomame oceoenua oucyunnunsl "'/lenoeoit unocmpannulii A36IK' o0yuarowuiica 0oniicen:

3.1| 3uarn:

- CTPYKTYpYy MHOCTPAHHOI'O sI3bIKa Ha 0a30BOM YPOBHE;

- OCHOBHBIC CIIOBOCOYCTAHHS W TPAMMATHYECKHE CTPYKTYpPbI, HEOOXOIMMBIC ISl THIHYHBIX CHUTYalui
0OILIEeHNS;

- pEuYeBBIC MOJIEIH, HEOOXOIUMBIC JJIS OCYIICCTBICHHS KOMMYHHUKAIIMM B MpEleinax M3YYCHHBIX TEM MU
COLIMOKYJIBTYpHBIE 0COOEHHOCTH OOIIEHUS;

- pa3HUuIly B CTUIIAX O6H_ICHI/IH Ha MTHOCTPAHHOM A3BIKE U A3BIK JKECTOB,

- HEOOXOANMYIO JIEKCHUKY, COOTBETCTBYIOIIYIO IEJISIM OOIIICHHUS;

- IOCJIEOBATEILHOCTD PAa3BEPTHIBAHUS OCHOBHBIX CUTYalli OOILEHHS B IIpeaeax H3y4aeMon TEMBI.

3.2| Ymern:

- YMECT NPUMCEHATH 3HAHUA JICKCUKHU U I'PaMMAaTUKHU B ITIOBCEJHEBHOM O6IJ_I€HI/II/I;

- HCHOJb30BaTh OCHOBHBIE CIIOBOCOYETAHHMSI M TIpaMMAaTHUECKHIl MaTepual B THUIIMYHBIX CHUTYaILHsIX
00IIIeHNs; B3aMMOJEHCTBOBAaTh B YCTHOW M MUCHbMEHHOM (pOpMax, HCIIONIb3ys OCHOBHBIE PEUEBHIC MOJIEIIH;

- UCII0JIB30BaTh COHMOKYJIbTYPHBIC 3HaAHUA B IIOBCEAHECBHOM O6H.I€HI/II/I;

- YMCCT aJanTupoBaTh p€ib, CTUJIb O6HICHI/I$1 " A3BIK JXECTOB K CUTyallUsIM BSaHMOﬂCﬁCTBHﬂ;

- TOIOMPaTh HEOOXOUMYIO JIEKCHKY, COOTBETCTBYIOIIYEO CTHIISIM OOIIICHUS;

- JO0CTUTraTh IciIn 06H_IeHI/I$I B COOTBETTCBUH C ITIOCTABJICHHOM 33.,[[3,‘{61\/1.

3.3| Binaners:

- BJIaJIETh OCHOBAMH T'PAMMATHUKH W JIGKCUKHA WHOCTPAHHOTO SI3bIKA, PEUCBBIMH MOJIEISIMU HEOOXOIUMBIMU
JUTSL TAITUYHBIX CUTYalMid OOIICHHMS;

- CIOCOOHOCTAMH IMPUMCHSATH 3HaAHWA UHOCTPAHHOI'O A3bIKa B TUIIUYHBIX CUTYallUAX OGH.[GHI/IH;

- BJIa/IeTh O(UIIMATBHBIM U HEO(DUIIUATBHBIM CTUIISIMHA OOIIICHHUS;

- BJIaJCTh HeKCHKOﬁ, COOTBeTCTBy}OHleﬁ CTHUIIIO O6H_I€HI/I$I.

1.5. ®OPMbI KOHTPOJIA

Texymmii KOHTPOJb YCHEBAEMOCTH TIIO3BOJISIET OIEHUTh YpPOBEHb CQOPMHUPOBAHHOCTH 3JIEMEHTOB
KOMIIETEHIINH (3HaHWH, YMEHHH W TPUOOPETEHHBIX HABBIKOB), KOMIIETEHIIMI C TOCIEAYIOIINM OOBEANHEHHEM
OLIEHOK M MpOBOAUTCA B (hopMe: yCTHOTO ONpOca Ha MPAKTHUECKUX 3aHATHAX ((QPOHTAIBHBIN, HHIUBHIYATbHBIM,
KOMILJICKCHBIH), MTUCbMEHHON NpOBEpPKM (TECTOBBIE 3alaHHs, KOHTPOJb 3HAHWH MO pa3feny, CUTYallMOHHBIX 3aJaHui
W T.IL.), OIIEHKH aKTUBHOCTH pabOThI 00YUYAIONIErocs Ha 3aHATUH, BKIFOYas 3aJIaHUS JJIsi CAMOCTOSATEIILHON paboTHI.

Hpomeafcymolmaﬂ ammecmauusn

Pe3ynprarel TeKymiero KOHTPOJS W MPOMEXYTOUHOH aTTecTaluil (OPMHUPYIOT PEHTHHTOBYIO OIIEHKY
pabotel crynmeHta. Pacmpenenenme 0OamioB mnpu  (OpMUPOBAHMHM PEUTHHTOBOM OIEHKH palOOTHl CTyHICHTa
OCYIIECTBIISIETCA B COOTBETCTBHHM C JCHCTBYIOIIMM JIOKQJIbHBIM HOPMATHBHBIM aKTOM. I[lo gucuumimae
" JlenoBo¥ MHOCTPAHHBIN A3BIK" BHIOM MPOMEXYTOUHOM aTTECTALlUU SABJISIETCA 3adeT

PA3JEJ 2. COAEP)KAHUE JUCHUIIJIMHBI

2.1. TPYAJOEMKOCTb OCBOEHHUSA JUCHUIIJIUHbI

OOmas TpymoE€MKOCTh TUCHHMILIMHBI "J[eTOBOH WHOCTpaHHBIN S3BIK" cocTaBiseT 4 3a4€THBIC CIUHHMIIBI,
144 gacos.

KonmuecTBO 9acoB, BBIJCISIEMBIX Ha KOHTAKTHYIO pa0OTy C MpemnojaBaTelieM M CaMOCTOSITEIbHYIO padoTy
00yJaroIIerocs, ONpeaeIsIeTCs yIeOHbIM TUIAHOM.

2.2. COAEPXAHHUE PA3JAEJOB JUCLHHUIIIUHbBI




HaumenoBanmue pa3iejioB U TEM /Bup 3aHATHSA/

CemecTp
/ Kypce

Yacos

Komneren-
117071

Jluteparypa

Hute
PaKT.

IIpumeuanue

Pa3znen 1. /les10BbIe OTHOLIEHHUST

Tema 1.1. ITocTpoeHne AeTOBBIX
otHOMeHu#H /[1p/

10

YK OC-
4.3

J1.1
J1.2J12.1
J12.2J13.1

J3.2
010233

24

Tema 1.1. ITocTpoeHne AeTOBBIX
otHoteHu# /Cp/

YK OC-
4.3

J1.1
JI1.2J12.1
J2.2J13.1

3.2
213233

4

Tema 1.2. [Ipuem neneraruii /I1p/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
213233

4

Tema 1.2. [Ipuem neneranmii /Cp/

YK OC-
4.3

J1.1
JI1.2J12.1
J12.2J13.1

JI3.2
010233

4

Tema 1.3. CriocoOBI 1 METOIBI
pacnpoctpaHenus pexiamsi /[1p/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
0192353

4

Tema 1.3. CiocoOBI 1 METOIBI
pacnpocTpanenus pexnamsl /Cp/

YK OC-
4.3

J1.1
JI1.2J12.1
J12.2J13.1

3.2
212233

24

Tema 1.4 Yupagnenue nepconaiiom /[p/

10

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

J3.2
019233

24

Tema 1.4 Yupasnenue nepconanom /Cp/

YK OC-
43

J1.1
JI1.2J12.1
J12.2J13.1

3.2
212233

4

/Konc/

YK OC-
4.3

Ji.1
J1.2J12.1
JI2.2J13.1




3.2
213233
4

Paszgen 2. busnec u 06mecTBo

Tema 2.1. Kopniopatususie otHoteHus /T1p/

10

YK OC-
4.3

J1.1
JI1.2J12.1
J12.2J13.1

3.2
212233

4

Tewma 2.1. KopniopatuBHbie oTHomenHus /Cp/

YK OC-
4.3

J.1
JI1.2J12.1
J2.2J13.1

JI3.2
010233

4

Tema 2.2. Tpynoyctpoiictso /Ip/

10

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

32
010233

24

Tema 2.2. Tpynoycrpotictso /Cp/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
019233

4

Tema 2.3. Toprosus /I1p/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

JI3.2
010233

o4

Tewma 2.3. Toprosus /Cp/

YK OC-
4.3

J1.1
JI1.2J12.1
JI2.2J13.1

J3.2
019233

24

Tewma 2.4. JTupepctso /IIp/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
212233

24

Tema 2.4. Jlunepctro /Cp/

YK OC-
43

J1.1
JI1.2J12.1
JI2.2J13.1

J3.2
010233

24

/Kouc/

YK OC-
43

J1.1
JI1.2J12.1




J12.2J13.1
JI3.2
019233
24

PA3EJI 3. OBPA3OBATEJ/IBHBIE TEXHOJIOI'NN

Bun texHonoruu unm Meroaa:
1. KonrtekctHoe oOydueHue. MotuBanusa 0OydJalOmUXCSd K YCBOCHHIO 3HAHWW IIyTEM BBIABICHUS CBS3EH MEXITy
KOHKPETHBIM 3HAaHHUEM U €T0 IPUMECHEHHEM.
2. PasButme kputnmueckoro MeiuieHus. OOpa3oBaTenbHas AEATEIBHOCTb, HAINPABIEHHAS HA pa3BHTHE Y
00yJarommxcsi pasyMHOIo, pe(IeKCHMBHOIO MBIIIJICHUS,, CIIOCOOHOTO BBIABUHYTh HOBBIE HII€M U YBHUIETb HOBBIC
BO3MO>KHOCTH.
3. IlpoGmemHoe oOyueHue. CTHMyIUpOBaHHME OOYYaAIOMIMXCS K CaMOCTOSITETIBHOMY NPHOOPETEHUIO 3HAHUH,
HEOOXOAMMBIX IS PEIICHUST KOHKPETHOH TPOOIIEMEL.
4. VuanuBuayanpHoe oOyueHHWe. BricTpamBanme oOydJalomMMHUCS COOCTBEHHON OOpa30BaTENbHON TpPaeKTOpUU Ha
ocHOBe ()OPMHPOBAHNH UHIUBHUIYyaTbHON 00pa30BaTeIbHOM MPOrPaMMBI C YUETOM HHTepeca 00yUaromerocs.
5. Oneperxaromias caMocTosiTeNIbHasA padorta. M3ydeHune o0ydaronMMUC HOBOTO MaTepualia A0 €ro M3y4YeHHUs B XOAe
ayZAUTOPHBIX 3aHSATHH.
6. MexnucuuiuinHapHoe oOydeHue. Vcrmonp3oBaHWE 3HAHUM W3 pasHBIX o00JacTeil, WX TPYNNUPOBKa |
KOHIIGHTPAIMsI B KOHTEKCTE PElIaeMoi 3a/1auH.
7. O0yyeHre Ha OCHOBE ONbBITA. AKTHBH3AILMs IO3HABATEIBHOM IESTENBHOCTH OOYYAIOIIErocs 3a CUeT acCOLMALUU
HX COOCTBEHHOTO OMBITA C MPEIMETOM O0yUCHHSI.
8. MynbTuMeauiiHbIE TEXHOJOTHH. AYTUOTEXHOJOTWH, BUACOTEXHOJIOTUH (TEIEKOMMYHHKAIWH), KOMITBIOTEpPHEIC
nporpamMmel. [IpenmyinectBa ¥ BO3MOXKHOCTH HCIOJB30BaHUA HH(OPMALMOHHBIX TEXHOJOTWH B oOyuenun WS
(mpodunpHBIE TPOTpPaMMBI, KOMITBIOTEPHBIE IOPTANBI, TOWUCK, OTOOp, 00paboTka W XpaHeHHe WH(OpPMAIINY,
MEXKYJIbTypHasi KOMMYHHUKaLUA U T.1.)
9. MadopmanmioHHO-KOMMYHUKAMOHHBIE TexHonorun. OOydeHne B 3JEKTPOHHONH 00pa30BaTENbHOMN cpese C IeNbio
pacmpeHus IOCTyna K oOpa3oBaTeNbHBIM pecypcaM (TEOpEeTHYECKH K HEOTPaHHUYEHHOMY OOBEMY M CKOPOCTH
}IOCTyrIa), YBCJINYCHUA KOHTAKTHOI'O BSaHMOHeﬁCTBHH C IperogaBaTeiicm, MMOCTPOCHHUA WHANBUAYAJIbHBIX
TPAaeKTOPUI MOJTOTOBKH H OOBEKTUBHOT'O KOHTPOJIS © MOHUTOPUHTA 3HAHUH 00YYaIOIIHXCA.
10. Texnomormu xoHTpons. TectupoBanue. Bumer TtectoB. TpeGoBanuss K TectamM. MeToauKa C TECTaMH.
Wnreprnperanus pesynbratoB. Konkypes! u onumnuansl. [lonaroroska, mpoBeaeHne, OlleHUBaHUE.

MeTtoaudeckne pueMbl HHTEPAKTUBHOTO O0YYEHUS:

1. PaGora B mapax. CoBMmecTHasi AESITETbHOCTh OOYYAIOMIMXCS B IMapax C IENbI0 YCBOCHUS WM3y4aeMOro marepHuala
M0J1 PYKOBOJICTBOM IIPETIOAaBATENSI UM CAMOCTOSTENBHO.

2. PaGora B Manbix rpynmax (komanzae). CoBMecTHasi IEATEIBHOCTh OOYYaIOUIUXCA B TPYIIIE 07 PYKOBOJCTBOM
nmujepa, HampaBlieHHas Ha pelIeHre OOINed 3aJayd IyTeM TBOPYECKOTO CIIOKEHHUS Pe3yNIbTaTOB WHAMBHIYaTbHOU
paboTHI WICHOB KOMaH/BI C ISJICHUEM TTOTHOMOYHN U OTBETCTBEHHOCTH.

3. TlpoektHas TexHojorus. MHIuBUAyanbHas WM KOJUICKTUBHAS JCSATEIBLHOCTh IO OTOOPY, PacHpele/iCHUIO U
CUCTEeMAaTH3allii MaTepHalia 1o OIPEIEICHHON TeMe, B pe3yIbTaTe KOTOPOH COCTaBISIETCS POEKT.

4. Ananu3 pealbHBIX MPOOJIEMHBIX CHUTYallWid, UMEBIIMX MECTO B COOTBETCTBYIONIEH oONacTu mpodeccrnoHambHOU
JESATEIHFHOCTH, U TIONCK BAPUAHTOB JIYUIINX PEIICHUM.

5. PomeBbie wurpel. PoneBas wumHTanus OO0YyYarOIIMMHUCS pPEATbHOH MPOQPECCUOHATBHOW JAEATEeIBHOCTH C
BBITIOJTHEHHEM (DYHKIIHHA CIEIIMATUCTOB Ha PAa3IMYHBIX pa00YMX MECTax.

MeToapl aKTHBHOTO 00yUEHHUS:

1. Wwmwuranuonneie. PaspIrppiBaHne CHTyalMid B pPOJISIX; CUTYAaI[MOHHBIC DPOJIEBBIE WIPBI, CUMYJSIUH; pEIICHUS
MIPOM3BOICTBEHHBIX 3a]1a9; «MO3TOBOU IITYPM» U Jp.

2. Heumuranmonnsie. Juckyccus; Oecena, caMOCTOsATENIbHAS pabOTa ¢ MHOSM3BIYHBIMA HUCTOYHMKAMHM; KOH(EPEHIIUs
U ap.

PA3JAEJ 4. YYHEBHO-METOAUYECKOE U MATEPUAJIBHO-TEXHUYECKOE
OBECIHHEYEHUE JUCHHUIIJINHBI

4.1. PexoMeHayemas JIuTepaTypa

1. OcHoBHas TUTEpPaTypa

| ABTOpBHI, 3arnaBue UznarenscTBO, TON




ABTOpBHI, 3arnaBue WzparenscTBO, rOf
JI1.1 |I'epacumos B.1., Business English for students of economics = Jlenosoit Mocksa : POPYM :
I'muBenkoBa O.A., | aHTTUICKHIN IS CTYIGHTOB-3KOHOMHUCTOB: Y4ueOHOe HNH®PA-M, 2023
I'yauna H.A., nocoowue (183)
Konowmerinesa E.M..
MaxkeeBa M.H..
Huxynsmuna H.JL
JI1.2 | Usmaunnsu J1.b., AHTIIMHACKAN [T 3KOHOMHCTOB: 00CYyK1aeM BOITPOCHI Mznarensckuit oM «Jlemo»
Omapuna O.1. MHKPO3KOHOMUKH: YdueGHOe mocooue (68) PAHXwuI'C, 2023
2. lonoTHUTEIbLHAS JTUTEpaTypa
ABTOpHI, 3armaBue M3parenncTBO, TON,
JI2.1 | Crapuesa 2.A., AHrnuiickui s3eIk. ['pamMmmaruka ¢ ynpaxHeHUsIMH ! Nsparenscko-Toprosas
Crapres B.C. yue6Hoe mocoowue (340) Koproparus «Jlamkos u
K°, 2024
JI12.2 | Emuceiikuna M.O., | Pa3BuTHe HaBLIKOB AEIOBOr0 OOIIEHUS HA aHTIINHCKOM Mocksa : ®JIMHTA ;
Konorypckas A.B. | s3bike = Development of communicative skills in Exarepun-Oypr : U3a-Bo
business english: Yue6no-meToandeckoe mocooue (90) VYpaun. yu-ta, 2023
3. MeTonuueckue pa3padoTKku
ABTOpBI, 3ariaBue UznarenscTBO, TON
JI3.1 WHOCTpaHHBIH A3bIK | METOJMYECKHAE PEKOMEHIALIUH 10 dI'vOY BO
T. B. Uepkamuna OpraHU3alU caMOCTOATENbHOM paboTh! 00yyarommxces 1 - 2 "TOHAVUI'C", 2025
KypCcoB 00pa30BaTeIbHOM MPOTpaMMbI OaKalaBprara ’
HarpaBieHust noaroroku 38.03.01 dxoxHomuka (mpoduib
"OKOHOMIKA IpeAnpusiTHs’) 04HOI popmbl 00yuenust (85 c.)
JI3.2 JlenoBolt MHOCTpaHHBIN A3bIK: MeToANYecKkHe pekoMenaanmu 1| I'bOY BO
3axap0B PB MMPOBEACHUA MMPAKTUICCKUX 3aHATHHN JJIs1 O6y'—IaIOHH/IXCH "HOHAYHFC" 2025
00pa3oBaTeNbHOM NporpaMMbl OaKanaBpraTa HalpaBICHHS ’
noarorosku 38.03.01 DxoHomuka (MpoduiTs "IKOHOMHUKA
npeanpustus") ouHo Gopmbl 00yuenust (34 c)
4.2. IllepevyeHb pecypcoB
HH(OPMAIMOHHO-TeJIeKOMMYHHKAIIMOHHOM ceTH ""WHTepHeT"
51 |2bC «JIAHDb» https://e.lanbook.com
o | Hayunas snexrponnas 6ubmmoreka «KUBEPJIEHMHKA» https://cyberleninka.ru/
53 |9bC GHAHUYM» https://znanium.ru
54 | 9bC «SOCHUM» https://sochum.ru

4.3. IlepevyeHb MPOrPaMMHOTO O0ecTedeHUsI

JluneH3uoHHOE W CBOOOJHO
OTCYCCTBCHHOI'O ITPOU3BOACTBA:

- Libre Office (uniensust Mozilla Public License v2.0.)

- 7-Zip (mauensus GNU Lesser General Public License)

- AIMP (numensus LGPL v.2.1)

- STDU Viewer (freeware for private non-commercial or educational use)
- GIMP (munensuss GNU General Public License)

- Inkscape (nutiensust GNU General Public License).

pacmpocTpaHseMoe  MporpaMMHOE  OOeclieYyeHHe, B  TOM

qUCJIC

4.4. TIpogeccuoHabHbIe 0a3bl JAHHBIX 1 HHPOPMALMOHHBIE CIIPABOYHBIE CHCTEMbI

Useful English - caiit mist Tex, KTo U3y4aeT aHITIMICKUI A3bIK Kak nHOCTpaHHbIi. -URL- https://usefulenglish.ru
MynbTHTpaH - HHTEPHET-CHCTEMA JABYsI3bIUHBIX ciioBapeit URL- https://www.multitran.com
CoBpemenHbIi ciioBapb Ha 0aze I URL- http://context.reverso.net

4.5. MaTepuaabHO-TEXHHYECKOE o0ecredeHne THCIUIITHHBI

st mpoBeeHus yueOHBIX 3aHATHH, IPEAyCMOTPEHHBIX 00pa30BaTeIbHON MPOrpaMMOM, 3aKpeTUICHbI
ayJIMTOPHUH COTTIACHO PACIMCAaHUIO YIEOHbBIX 3aHATHI:

pabodee MeCTO IMperoaaBaTes, MOCaI0YHbIC MECTa TI0 KOJIMYECTBY O0YUAIOIIMXCS, TOCKA MEIIOBas, IIEPCOHAIBHEIHI
KOMITBIOTED C JTUIEH3UPOBAHHBIM MPOTPAMMHBIM 00eCIieYeHneM O0IIero Ha3HaueH!s, MyJIbTUMEINHHBIA TIPOEKTOP,

OKpaH, HHTCPAaKTHUBHAA IMaHCJIb.



http://www.multitran.com/
http://context.reverso.net/

PA3JIEJI 5. ®OHJI ONEHOYHBIX CPE/ICTB

5.1. KoHTpo/bHBIE BONPOCHI U 3aIaHUS

|. TunoBbie KOHTPOJIBHBIE BOIIPOCHI: HTOI'OBBII KOHTPOJIb.
Pazgen 1

. Do you have a career plan? Where do you want to be in 10 years’ time?

. Would you like to work for one or several companies?

. What can damage your career prospects?

. What do you hope to do in your future career?

. What techniques do you use in studying English? How do you remember new words, learn grammar etc.?
. What do you trust more: TV, the Internet, newspapers? Why?

. What are the best ways of getting information on major issues of the day?

. What do you like /dislike about shopping?

. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?
18. How to do a good website?

OO ~No ol wWNBE-

Paznen 2

1.What equipment do have on your desk and in your office?

2.Can you describe some office things?

3. What do you think about leasing some equipment?

4.Can you describe some production processes?

5.What do you know about outsourcing and offshoring?

6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?

8. What marketing campaigns impressed you most?

9. What are the main keys to successful marketing?

10. What product would you most like to sell?

11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?

13. Prepare a short presentation about a product.

14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

Paznen 3

. What are business negotiations?

. Why is negotiation important in a business?

. What is business context negotiation?

. What are some examples of negotiation?

. Do you like travelling? Which places have you visited or would like to visit? Why?
. What is the best time to visit your own city?

. Describe the opportunities your favourite season creates for travel?

. What is the best way of traveling around your country (rail/road/air)?
9. Why is it better than the others?

10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?

12.What countries would you like to visit? Why?

13.Have you ever been in a difficult situation while traveling?

14.What are the reasons to be out of the office?

15.What business can be done our of the office?

Pasnen 4

1. What problems can managing international teams present?

2. Are cultural differences important?
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3. What would you find difficult if you had to go and work in a very different culture from your own?
4. What advice would you give to a foreign manager who is going to manage staff in your country?
5. How important is cultural entertainment in your country?

6. How important is cultural entertainment in your company/organisation?

7. What places would you like your business visitors to visit?

8. Are you an organized person? How do you organize your time?

9. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?

13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?

Il. TunoBBIE KOHTPOJILHBIE BOPOCHL: TEKYIINH KOHTPOIIb.

1. Do you have a career plan? Where do you want to be in 10 year’s time?
2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4, What do you hope to do in your future career?

5..Are you an organized person? How do you organize your time?
6.What do you have in common with your best friend?

7.What techniques do you use in studying English? How do you remember new words, learn grammar etc.?
8.What do you trust more to: TV, the Internet, newspapers? Why?
9.Which is your favourite TV programme? Why?

10. Would you like to work for a family owned company or a multinational company? Why?
11. Would you like to run your own company? Why?/Why not?

12. What personal qualities are crucial for running a business?

13. What are your strengths and weaknesses?

14. Do you like travelling? Which places have you visited or would like to visit? Why?
15. What is the best time to visit your own city?

16. Describe the opportunities your favourite season creates for travel?
17.What is the best way of traveling around your country (rail/road/air)?
18. Why is it better than the others?

19. What are the biggest transport problems in your country?

20. What are the advantages and disadvantages of a small family?

21. What are the advantages and disadvantages of a big family?

22. Do living standards influence life expectancy? Why?

23. Do big families require government support?

24. What other benefits do family people have?

25. Which creative person do you admire most of all? Why?

26. What famous inventors do you know? What are they famous for?

27. What famous scientists do you know? What are they famous for?

28. Give an example of any important discovery and a person who made it.
29. Tell your partner about a famous person you love most of all.

30. How can culture affect international marketing?

31. Can international trade promote culture dominance?

32. Speak about any successful company on your choice.

33.How to choose a good company to work for?

34.Successful company to work for. Give an example.

35. Staying ahead in the competition. Is it e

36.What do you like /dislike about shopping?

37.Why are beauty products easy to sell on TV?

38. Which type of products are difficult to sell and why?

39.What are the shopping habits of the people you know?

40.How to become a successful sales person?

41.Negotiating successfully. What can help? (effective salesperson).




42.\Would you like to start your own business?

43.What conditions are important for people starting new businesses?

44 What are the advantages and disadvantages of starting your business?
45.What ideas have been the best in the last 20 years?

46.What economic terms do you know?

47.What information will the manager require for a personal loan?
48.What do you think are the biggest economic problems in your country?
29.What is “the four Ps “?

50. What marketing campaigns impressed you most?

51.What are the main keys to successful marketing?

52. Describe a marketing campaign of some well-known companies.
53.How can you increase sales figures of a brand?

54.What should companies do to encourage new ideas?

55.What do you consider when you start planning some events?
56.What are the best ways to plan?

57.What is the secret of good planning?

58.What are the main responsibilities of a manager?

59. What factors make companies successful?

60. How does entertaining affect a company/s image?

61. Would you like to start your own business ?

62. What conditions are important for people starting new businesses?
63. What are the advantages and disadvantages of starting your business?
64. What economic terms do you know?

65. What do you think are the biggest economic problems in your country?
66. What is “the four Ps “?

67. What marketing campaigns impressed you most?

68. What are the main keys to successful marketing?

69. Describe a marketing campaign of some well-known companies.

70. What is the secret of good planning?

71. What are the main responsibilities of a manager?

72. What factors make companies successful?

73. Describe one of the world’s most respected companies and their style of management.
74. Speak on the difficulties of cross-cultural management.

75.How can you entertain a group of foreign business partners?

76. What are the ways to write a successful resume?

77.Speak about any company on your choice.

78. What do you think are the best ideas of the last 20 years?

79. Which creative person do you most admire? Why?

80. What should companies do to encourage new ideas?

5.2. TeMbI MUCHMEHHBIX PadoT

Tewmsl acce.

1. Recently some people can work from home using modern technology. Some think this only benefits the workers,
but not the employers. To what extent do you agree or disagree?

2. Nowadays, some employers think the academic qualities are more important than the life experiences and personal
gualities when they choose the employees. Why is it the case? Is this a negative or positive development?

3. Being ambitious is it a positive or a negative quality for an employee? Discuss.

4. Young workers or old workers who benefit more to a company? Discuss.

5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will be the
consequences?

6. The most successful methods of marketing goods and services in RF / in DPR

7. The most famous international / national brands.

8. The criteria of choosing a successful brand name and a slogan for a company.

9. The examples of some history of brand management.

10. How to cope with changes in business.

11. Advertising goods and services.

12. My attitude towards money.

13. Do you think "Money is everything"?

14. Describe examples of unethical business practices.

15. Leaders are born or made?




16. Write a letter of application for the position of a Logistics Manager. Invent a company job advertisement.

5.3. ®oHJ OLIEHOYHBIX CPEICTB

®DOoHI OIECHOYHBIX CPEICTB TUCIUIUIMHBI "JlemoBOW WHOCTpaHHBIA s3BIK" pa3pabd0TaH B COOTBETCTBHH C
JIOKaTbHBIM HOpMaTHBHBIM akToM PI'BOY BO "JJIOHAYUI'C".

®DoHJT OIICHOYHBIX CPEACTB AUCIUILIAHEI "Jle10BOM MHOCTpAaHHBIH S3BIK" B IIOJTHOM 00BEME MPEACTABICH B
BUJE NPWIOKEHUS K JaHHOMY PII/I.

5.4. IlepeyeHsb BU/I0B OLEHOYHBIX CPEICTB

HavnmMeHoBaHUE OIIEHOYHOTO CPEICTBA. Kparkast xapakTeprcTHKa OIIEHOYHOTO CPEJCTBA.

1 PoneBast urpa. CoBMecTHasl NEATCIBHOCTD TPYIIBI O0YYarOIIMXCS M IMpenojaBaTelis MoJ YIpaBlIeHHEM
MpenojaBarenss C Ielbl0 pEmieHus YYeOHbIX M NpOo(hEeCCHOHATHHO-OPUCHTUPOBAHHBIX 33J]ad IyTEM HTPOBOTO
MOJICTTUPOBAHMSI peasbHOM POOJISMHON CUTYAIIHH.

[To3BossieT OlleHUBATh YMEHUE aHATU3UPOBATh U PEIIATh TUITMYHBIC IPOGECCHOHATLHBIC 3aauH.

2. Hoxmnan, coobmieHue. [IponykT camocToATENpHON PabOTHI 00YYAIOIIETOCs, MPEACTABISIOMNNA co00it
MyOJIMYHOE BBICTYIUICHHE IO TMPEJCTABICHUIO TMOJYYCHHBIX pE3yJIbTaTOB pEIICHHUS OMNPEACICHHON y4eOHO-
MPaKTUYECKOH, yueOHO-HCCIeI0BATEILCKOM T HAYYHOM TEMBI.

3. CobecenoBanne. CpeacTBO KOHTpOJIS, OPraHM30BAaHHOE Kak CrHeluanbHas Oecela IpernogaBarens c
00yJarmuMcs Ha TEMbI, CBSI3aHHBIC C M3y4aeMOW IUCIUIUIMHON, M PACCUUTAHHOE HAa BBISCHCHHE OObeMa 3HAHUIM
00yJaroIerocst Mo OnpeeICHHOMY pa3/einy, TeMe, MPodJieMe U T.I1.

4, TecToBbIC 3aaHuA. Cucrema CTaHAapTU3UPOBAHHBIX 3aIlaHI/II\/'I, MO3BOJIAIOIIAA aBTOMATHU3HUPOBATH
MPOIEeyPY H3MEPCHHUS YPOBHS 3HAHUIM U YMEHUH 00y4aronierocs.
5. Occe. CpeacTtBo, TMO3BOJAIONIEE OICHUTh YMEHHE OOydJaromerocss MUCBMEHHO H3Jaratb CyTh

MOCTABJICHHOW TPOOJIEMBI, CAMOCTOSTEIILHO IMPOBOANUTH aHAIW3 3TOH MPOOJEMBI C HMCIIOJIb30BAHUEM KOHLCHIUN U
AQHAJIMTUYECKOTO WHCTPYMEHTApUs COOTBETCTBYIOIICH IUCIMILIUHBI, JeJaTh BBIBOJBI, 000OMIAIOIINE ABTOPCKYIO
MTO3UIINIO TI0 TIOCTaBJICHHOH mpodieme.

[TpomeskyTouHast aTTecTalms - 3 CEMeCTp - 3a4eT, 4 ceMecTp 3a4eT

PA3JIEJ 6. CPEJICTBA AJANITALIMYA NPENOJABAHMS JUCLHUATIJIMHBI K
MOTPEBHOCTSIM JHUL[ C OTPAHUYEHHBIMU BO3MOKHOCTSIMH 3/I0POBbS

B cnydyae HeoOX0qMMOCTH, O0OYYArONIIMMCS U3 YUCIIA JIMI] ¢ OTPAaHUYEHHBIMU BO3MOXKHOCTSIMH 370pPOBbs (T10
3asBJIICHHIO 00YyYaromerocs) MOTYT HpeIaratbCs OJHU M3 CIEIYIOMINX BAapUAHTOB BOCIPHATHS HH(POPMAIMU C
YYETOM MX MHAWBHIYIBHBIX IICUXO()U3NUECKHX 0COOCHHOCTEH:

1) ¢ npuMeHeHHEM AIIEKTPOHHOTO 00YYEHUsI U TUCTAHIIHOHHBIX TEXHOJIOTHIA.

2) ¢ IPUMEHEHUEM CIICIMAIILHOTO 000pYA0BaHuUs (TEXHUKH) H IPOIrPAMMHOT0 00ECHCYCHUS], UMEIOIINXCS B
OI'bOY BO "IOHAYUI'C".

B mponecce oOydeHuss mpu HEOOXOMUMOCTH JUIS JIMII C HApyIICHWSAMH 3pCHHUS, CIyXxa H OIOPHO-
JBUTaTEIILHOTO almapara NpeaoCTaBIsIOTCs CIeIYIOINE YCIOBHS:

- JUIS Il C HApYIICHUSMH 3pPEHUS: y4eOHO-METOIMYECKHE MaTepHalbl B IMEYaTHOH (hopMe YBETHYCHHBIM
mpudrom; B (opMe DdIEKTPOHHOTO JOKyMeHTa;, B (opme ayauodaiina (mepeBoj y4eOHBIX MaTepHAIOB B
ayauopopmar); WHAWBUAYaIbHbBIE 3aJaHHUs] U KOHCYJIBTAIIHH.

- JUI JIUII C HAapyUIEHWsSMH CilyXa: ydeOHO-METOAMYECKHe Marepuajibl B medaTHOH Qopme; B ¢dopme
ANIEKTPOHHOTO JIOKYMEHTa; BHJEOMAaTepualbl ¢ CyOTUTpaMu; WHIMBHIyaJlbHbIE KOHCYJBTAIMA C HPUBICUYCHUEM
CYpIIOTIEPEBOTUNKA; WHIUBUIYaIbHbBIEC 38JJAHNST M KOHCYJIbTAIIHH.

- S JIMI C HApYNICHUSMH OINOPHO-IBUTATENFHOTO anmapara: ydeOHO-METOJMYecKHe MaTepuaibl B
nedyaTHOl Qopme; B (opMme 3JIEKTPOHHOIO AOKyMEHTa; B Qopme ayauodaiina; WHAMBHUAYaJIbHBIE 3aJaHUS U
KOHCYJIbTAIINH.

PA3JIEJ 7. METOJUUYECKUE YKA3AHUSI 1J151 OBYUAIOLIIUXCSI II0 YCBOEHUIO
JTUCHUILINHBI

CamocrosiTennpHas paboTa CTyJEHTa — HEOOXOJIUMOE YCIOBHE YCBOCHHUSI WHOCTPAaHHOTO si3bika. J[iisi ycnenrHoro
OCBOEHHS Kypca CTyJIeHTaM CIIeTyeT IPUIepKUBAThCS CIETYIOMNX PEKOMEH Al

1. 3aHMMaThCS HMHOCTPAHHBIM SI3BIKOM PETyJSIPHO, TaK KaK CHCTEMAaTHYECKHE 3aHSITHS CIOCOOCTBYIOT
YCHEIIHOMY YCBOCHHMIO MaTepHuaja, a TaKXKe BBIIIOJHATh BCE 3aJaHus M TPHUACPKHUBATECA PEKOMEHIAINH
MIpenoJaBaTes.

2. Bectn nuunBIC 3ammcu (CHOBapB, 3aMETKH Pa3IMYHOT O BI/IJI&), KOTOPBIEC IO3BOJIAIOT HCIIOJIB30BATh HUX B
Ka4uCCTBC CIIPABOYHOI0 MaTCpHraia U HCOAHOKPATHO K HUM BO3BpAIIATHCA.
3. HpI/I IIOATOTOBKE 3a,Z[aHI/Iﬁ MO0 4YTCHHUIO, CJIICAYCT IMOJb30BATLCA CJIOBApPAMM, BBIIIHCBIBAA BCC HCE3HAKOMBIC

cinoBa. OHM TIOMOTYT HaJ HanbHEHmIed pabotoif Ham TekcToM. llocie mpodTeHHs TeKCTa HEOOXOAMMO BBITIOJHUTH
3aJIaHusl, IPIJIATAIONINECS K HEMY ISl IPOBEPKH MTOHUMAHUS €T0 COJIEP>KaHuUs U IPOBEPHUTH CeOs M0 KITI0YaM.
4. IIpuctynas k pabore Haj NTPOCIYIIMBAHUEM TEKCTa, HEOOXOMUMO, TPEXKIC BCETO, O3HAKOMHUTBCS C




3aJlaHueM U TPOCMOTPETh €ro conuepkanue. llociae mepBoro mpoCHyNIMBaHWS BBIIONHSIOTCS 3aJaHUsS Ha oOIee
MMOHMMaHHWE MPOCITYIIAHHOTO, TI0CJIE BTOPOTO — Ha MOHUMaHMe netaneid. OgHAKo, MPH CaMOCTOSTEIHHON paboTe Halx
ayJUpOBaHUEM TEKCT PEKOMEHJYeTCs MPOCIyIIaTh HECKOJLKO pa3, MOKa ero cojaepkanue He Oyaer moHstHO. [Ipu
HEO0OXOJMMOCTH MOKHO BOCITOJIB30BaThCS pacredarkoi Tekcra. [lpm 3ToM pekoMeHmyeTcst BBIIMCATh BCE HOBBIC
CJIOBa, YCBOWTH UX 3HadeHue. [locie 3Toro, TEKCT peKOMEHyeTCsl MPOCTyIIaTh eIle pas.

5. Bce ycTHBIE COOOIIEHUS JODKHBI MMETh BCTYIUICHHE, OCHOBHYIO YacTh M 3akitoueHue. [Ipu moarotoBke
YCTHBIX COOOIICHUN CIENyeT TINATENIbHO OTPEIEeTUPOBAaTh CBOC BBHICTYIUICHUE: BBIYYHTH HOBBIE CJIOBA U HX
MPOU3HOIICHHE, MPOJAyMaTh WHTOHAIIMIO, TAy3bl, KECThI W T.A. IIpH HCIONB30BaHMM HArTSAHBIX cpenctB (Power
Point, kapTHHKY, HAATIMCH) IPUIEPKUBATHCS OOIINX MPABUII UX COCTABIICHHS U UCTIOH30BAHNS.

6.Kak u ycTHBIE COOOIEHUs, TBOPUYSCKHUE NMHUCHMCHHBIC 3alaHusl (COUMHEHUS, 3CCEe, NMHChbMa, aHHOTAIUH), UMEIOT
CIIEIYIONIYyI0 CXEMY: BCTYIUIEHHE, OCHOBHAS YacTh, 3aKIIOYCHHE, KOTOPOH CIeAyeT CTpPOro IpHIep)KuBaThCs. Bce
MMCHPMEHHBIE 3aJ]aHMs, BKIIOYAs YMPAKHEHWS, BCETJa CIEAyeT MPENOCTaBIsATh Ha IPOBEPKY MPEOaBaTeNi0 C
LIEJTbEO MCIIPABJICHUS OTHOOK U WX aHATN3a.
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PA3JEJI 1.
INACHOPT ®OHIA OIIEHOYHBIX CPEACTB
10 JUCUHUILIMHE (MOAYJII0) «/[eI0BOM HHOCTPAHHBIN A3BIK)

OcHoBHBIE CBeIeHHUS 0 IMCHUILUIUHE (MOAYJIe)

Tabnuua 1
XapakTepucTUKa JUCLUIUIMHBI (MOYJIS)
ObpazoBarenbHas mporpaMmma OakanaBpHar
Hanpasnenue noAroToBku 38.03.01 DxoHOMMKA

DKOHOMUKA MMpCaIpuATHIA

2

[Tpodunb

KonuyecTBo pazaenoB AUCHUTUIMHBI
Yactp 00pa3zoBaTeIbHOM
IIPOrpaMMBbl

OTJI.01 PakynbTaTUBHAA AUCLUNINHA

@OpMBI TEKYILIETO KOHTPOJIA

CobecemoBanue, 3cce, TUCKYCCHS,
JIOKJIaJl, COOOIICHHE, TECTOBBIC 3aaHusl,
KOHTPOJIb 3HAaHHH 10 pa3zieny

lloxaszamenu Ounas ¢popma oOydeHUs
KonuyecTBO  3a4eTHBIX  €IMHUIL 4
(KkpeauToB)
Cemectp 3/4
Oowan mpyooemxkocmev (axaoem. 144
uacoe)
Ayoumopuasn KOHmMaKmHuas 38/38
paboma:
JIekunMoOHHbBIE 3aHATHUSA -
[TpakTHdeckue 3aHATHS 36/36
CemuHapcKue 3aHATHS -
CamocTrosiTeibHast padoTa 32/32
KoHcynprarmus 2/2
KonTpoan 212
@opma NPOMENCYMOYHOU AT/ 3aUET

ammecmayuu




ITepeyenb KOMIETEHUHUI € yKa3aHMeM 3TanoB (popMHUPOBAHUSA B
npouecce 0CBOEHUs 00pa30BaTeJIbHOM NMPOrPaMMBbI.

HepequL KOMHCTGHHI/Iﬁ " UX 3JICMCHTOB

Tabauna 2

Komnerenmus

Nuaukarop

KOMIICTCHIINU U €T°0

(bopMyIMpoBKa

DJIEMEHTBI
WHJIUKaTOpa
KOMITIETEHIINU

Hunexc
DJIEMEHTA

YK OC-4
Cnocoben
OCYIIIECTBIIATh

b1 (S (0):3% 0
KOMMYHHKAITUIO B

YCTHOM U
MMHMCbMEHHOM
¢dopmax Ha
roCyJ1apCTBEHHOM

SI3BIKE
Pocculickoit
Oenepauuu u

MHOCTPaHHOM(BIX)

s3bIKe(ax)

Cnocoben

YK OC-4.3:

SI3BIKE

OCYIIECTBIIATH
JEJIOBYIOKOMMYHUKALIMIO Ha
MHOCTPAaHHOM
YCTHOH U
bopmax

B

OUCHMEHHOU

3name:

1 --
CTHIIH
npo¢ecCHOHANTBEHOTO
oO0LIeHns B YCTHOW H
MUCBMEHHOH (QopMax Ha
WHOCTPAHHOM $I3bIKE;

0COOEHHOCTH U

YK OC-4.3 3-1

2- 0COOEHHOCTH M CTHIIA
mpo(hecCHOHATBHOTO
oO0LIeHns B YCTHOW H
MUChMEHHON (opMax Ha
WHOCTPAHHOM $I3bIKE;

- 3HAeT 0COOCHHOCTH
HammucaHugd U O(QOPMIICHHS
JIEJIOBOM TOKYMEHTAlLUU C
Y4eTOM
npohecCuoHaTbHON
JIeSITETbHOCTH;

YK OC-4.3 3-2

3-- 0COOEHHOCTH U
CTHIN
npo¢heCCHOHANTBEHOTO
oOlIeHusT B YCTHOM W
MUCBMEHHON (opmax Ha
MHOCTPAHHOM SI3BIKE;

- 3HAET OCOOEHHOCTH
HanmucaHus U 0hOpMIICHUS

JIEIIOBOM JTOKYMEHTAIMH C

Y4ETOM

pohecCUOHANBHON
JIeSITeTIbHOCTH;

- COLIMOKYJIbTYPHBIC
0COOCHHOCTH OOIICHUS Ha
WHOCTPAHHOM  sI3bIKE B
YCTHOW M THCbMEHHOM
dopmax

YK OC-4.3 3-3

Ymemo:

1- oGmarscs na
WHOCTPAHHOM SI3bIKE B
YCTHOM U MHUCbMEHHOU
dhopmax, yauThIBas
0COOEHHOCTH
mpohecCHOHATIBHOMN
JIESATEIIEHOCTH

YK OC-4.3 V-1

2- - o0marecst  Ha

HWHOCTPAHHOM SI3BIKC B

VK OC-4.3V-2




Nuaukartop JIEMEHTBI Wreke
KOMHCTCHHI/IH KOMIICTCHIIMHN U €TI0 HHAUKATOpAa
3JICMCHTA
dbopmyIupoBKa KOMIIETCHIIUH
YCTHOM ¥  NHCbMEHHOU
dhopmax, YAUTHIBAS
0COOEHHOCTH
npoheCcCUOHATBHOMN
JIeATeILHOCTH;
- 00OpabaThIiBaTh
KOPPECIIOHCHIIUIO u
COCTaBIIATh ICchMa
npo¢ecCHOHANTBEHOTO
coJiepKaHusl
3- obmarscs  na |YK OC-4.3 V-3
HHOCTPAHHOM SI3BIKC B
YCTHOM W  NHCbMEHHOU
¢dopmax, YAUTHIBAs
0COOEHHOCTH
poheCcCHOHATBHOMN
JeATeIILHOCTH;
- 00pabaThIBaTh
KOPPECTIOHICHIIHIO u
COCTaBJIATh IIHChMA
mpo(hecCHOHATBHOTO
COZIepIKAHUS;
- YUUTHIBATH
COLIMOKYJIbTYPHBIE
(hakTopsI B JICTIOBOM
YCTHOM u IIMCBbMEHHO
o0LIeHnn
Bnaoembs:
1- tepmunonorueii, [Y K 0C-4.3B-1
JIOCTaTOYHOU T
npo¢ecCHOHATBEHOTO
oOmieHuss B Tipexperax
W3yYCHHOU TEMaTHUKHU
2- tepmunonorueii, [Y K 0C-4.3
JIOCTaTOYHOH IS B-2
npo¢ecCHOHANTBEHOTO
oOmeHuss B mpeaenax
W3yYECHHOU TEMATUKHU;
- 3HAHUAMU (6]
BUJIaX JIOKYMEHTAallUH B
npodeccuoHabHON cdepe,
UX SA3BIKOBBIMH N
CTHJIIMCTHYCCKUMH
0COOCHHOCTSIMHY,
3 - repmunonorueii, |[YK OC 4.3
JIOCTATOYHOMN TS B-3
npo¢eCcCHOHANTBEHOTO
o0meHuss B mpeaenax
U3y4YCHHOH TeMaTHKH;
- 3HaHWSIMH O




Tabmuna 3

Otanbl pOpMUPOBAHUSL KOMIIETCHIIMI B MPOIIECCE OCBOCHUSI OCHOBHOM

o0pa3oBaTeabHOMN MPOTrpaMMBI

Kon
Kontponupyemsie paznensl | Homep HaunmenoBanue
Ne HWHJIUKaTOpa
(TEeMBbI) TUCIUTUINHBI CeMeCT OLIEHOYHOIO
n/n KOMIIETEHIIH %
(Momynst) pa " CpeAcTBa
YK OC-4.3 VYerHbI onpoc
1. Tema 1.1. [TocTpoeHue AETOBBIX 3 (cobecenoBanue),
OTHOIIICHUH. TECTOBBIC 3aJaHUS
YK OC-4.3 YcrHblii onpoc
Tewma 1.2. Ilpuem menerarwid. p
2. 3 (cobecenoBanue),
TECTOBBIC 3aIaHUS
YK OC-4.3 YcrHblii onpoc
3. Tema 1.3. CriocoObl 1 METOIBI 3 (cobGecemoBanue),
pacnpoCTpaHeHus PEKIaMBbI TECTOBBIC 3aaHUS
YK OC-4.3 YcrHblii onpoc
4 Tema 1.4. Vpasienue 3 (cobecenoBanue),
NepCOHAIOM. TECTOBBIC 3aJaHUSI
YK OC-4.3 7|
Tema 2.1. KopniopatuBHbIe ¥ CTHBIH onpoc
5 4 (cobecenoBanue),
OTHOIICHUS.
TECTOBBIC 3a[aHHUS
Tena 2.2. TovIoveThOHCTRO YK OC-4.3 YcrHblit onpoc
6 o T PYROYCTP ' 4 (cobecenoBanue),
TECTOBBIC 33 JaHHS
Tema 2.3. Toprorus YK OC-4.3 YcerHBIM onpoc
7 4 (cobecenoBanne),
TECTOBBIC 3aIaHUs
YK OC-4.3 YcerHBIM onpoc
8 Tema 2.4. JlunepcTso. 4 (cobecemoBanue),

TCCTOBBIC 3a/JTaHUA




. PA3JIEJI 2.
TEKYIIUU KOHTPOJIb 1O JIUCHUIIVIMHE (MOAYJIIO)
«/1e10BOM HHOCTPAHHBIN A3BIK»

Tekylmmi KOHTPOJIb 3HAHUN UCIIOIB3YETCS 1Sl OIIEPATUBHOTO U PETYIISIPHOTO
YOpaBJICHUS YICOHOU NESITEIBHOCTHIO (B TOM YHCIIE CaMOCTOSTEIBHONH paboTOH)
00yJaroIMxcs.

B ycnoBusix OalIbHO-PEHTHMHIOBOM CHUCTEMBI KOHTPOJISL PE3YJbTaThl
TEKYIIETO OIICHUBAHUS, OOYYalOMIerocsi HCIHOJb3YIOTCS KakK IO0Ka3aTelb €ro
TEKYIIEr0 peuTuHra. TeKylmHil KOHTPOJb YCHEBAEMOCTH OCYILIECTBISIETCS B
TEYEHUE CEMEeCTpa, B XO0Ji€ TTOBCEAHEBHOW yueOHOUW padOThl MO MHAUBUAYATHHOU
MHULIMAaTUBE TmpenogaBarens. JlaHHbIA BHUJI  KOHTPOJS  CTUMYJIUPYET y
oOy4Jaronierocss CTpeMJIEHHE K CHCTEMAaTHYECKOW CaMOCTOSITENIbHOM pabdoTe 1o
M3YUYCHUIO JTUCHUTUIUHBI (MOYJIA).

Tadmuma 2.1.
Pacnpenenenne 60aioB o BuaaM yueOHOH AeATEIbHOCTH

(OanmIbHO-PEUTHUHTOBAS] CUCTEMA)

HaumenoBanue Bun 3amanus
Pasnena/Temet 3 Beero K3P | CP T3
J3| YO | T3 | P3 32 TeMy
3 cemecTp
P.1.T.1.1 - 9 5 5 19 3
P.1.T.1.2 - 9 5 5 19
PIT.13 X 5 | 5 5 19 10 8
P.1.T.1.4 - 9 5 5 19 3
Hroro: 1006 36 20 20 76 10 8 6
4 cemectp
P.2.T.2.1 - 9 5 5 19 3
P2.T.2.2 - 9 5 5 19 10 8
P2.T.2.3 - 9 5 5 19
P2.T.2.4 - 9 5 5 19 3
Hroro: 1006 36 20 20 76 10 8 6
JI3 — nekuuoHHoe 3aHATHE; YO — YCTHBIN OIpOC;

T3 — TecToBOE 3a7aHKE;

P3 — pa3HoypoBHEBbBIC 3aJ]aHN;
* npyrue ¢ BUIBl HCTOJB3YEMBIX 3aJaHUl, TMPEIJIOKEHHBIX B

npuioxeHuu 1

I3 — mpakThyeckoe 3aHATHE,

C3 — cemuHapcKoe 3aHATHE;
K3P — xouTponbs 3HaHuii no Pazneny



P — pedepar.
CP —  camoctosaTenpHas  paboTa 00ydaromerocs
N3 — wunauBUAyalnbHOE 3aJjaHUE

2.1. PekoMeHIAIUM 110 OLIECHUBAHUIO YCTHBIX OTBETOB 00YYaIOIINXCS

C 1enpi0 KOHTPOJISI YCBOCHHS TMPOWICHHOTO MaTepHalia M ONpeaeiCHUS
YPOBHSI TOATOTOBJICHHOCTH OOYYaIONIUXCS K M3YYCHHIO HOBOW TEMBl B Hadale
KKJIOTO CEMHHAPCKOTO/TIPAKTUYECKOTO 3aHSATHUS MPENoJaaBaTeieM IPOBOIUTCS
WHIUBUTyTBHBINA WA (DPOHTAIBHBIN YCTHBIN OMPOC IO BBHITOJTHCHHBIM 33JIaHUSM
NPEIBITYIIEH TEMBI.

Kpurepuu onieHku.
Ouyenka «omauyHo» CTaBUTCS, €CIIM O0yYarOIIHICS:

1) MOJIHO ¥ apryMEHTUPOBAHO OTBEYALT IO COJICPIKAHHUIO BOTIPOCA;

2) oOHapy)XHMBacT ITIOHUMAaHHE MaTepHuajia, MOXET OOOCHOBATh CBOM
CYXKIIEHUs, IPUMEHUTH 3HAHUS Ha MMPAKTHUKE, PUBECTH HEOOXOUMBIC TIPHUMEDHI;

3) wu3jaraeT MaTepuall MOCICI0BATEIbHO U MPABUIIBHO, C COOJIIOICHUEM
UCTOPUYECKON U XPOHOJOTUUYECKOM MOCIIeI0BATEILHOCTH;

Ouyenka «xopowioy — CTaBUTCS, €cld OOy4YarONIMIiCS JaeT OTBET,
YAOBIICTBOPSIOMNNA TEM JK€ TpeOOBaHUSAM, YTO W ISl OICHKUA «OTIIMYHO», HO
JIOITyCKAeT O[HA-/IBE OITUOKH, KOTOPHIE CaM e MUCIIPABIISICT.

Ouyenka «yooei1emeopumenbHo» — CTaBUTCA, €CIUM  OOydJarouTuucs
oOHapy>XUBaeT 3HAHUE U TOHUMAHUE OCHOBHBIX MOJIOKEHUH TAaHHOTO 33JIaHuUs, HO:

1) u3nmaraeT maTepuan HEMOJIHO M JIONMYCKAaeT HETOYHOCTH B OMNPEICICHUU
MOHATUH WK (POPMYITUPOBKE TTPABHUI;

2) HE yMeeT JOCTAaTOYHO ITyOOKO U JI0Ka3aTelIbHO 000OCHOBATh CBOU
CY>KJIEHUS U TIPUBECTU CBOU TTPUMEDHI;

3) u3naraet Matepuaj HeroCIeI0BaTEIbHO U JOMYCKACT OLIHOKH.

BOITPOCHI JUISA CAMOIIOAI'OTOBKHN OBYYAIOIIIUXCA

Bonpocel 013 noozomoeku k unousuoyanvromy |
¢pponmansromy ycmuomy | nucemennomy onpocy no
memam oucyunaunovl (Mooyns)

Konmponupyemuoie pazoenvt (memuwt)
oucyunaunsl (M0o0yns)

PA3JIE/ 1.

1. Do you have a career plan? Where do you want to
be in 10 years’ time?

2. Would you like to work for one or several
companies?

3. What can damage your career prospects?
Tema 1.1. IToctpoenue nenoseix | 4. What do you hope to do in your future career?
OTHOIICHUH. 5. What techniques do you use in studying English?
How do you remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet,
newspapers? Why?




Tewma 1.2. [Ipuem aeneranuid.

1. What are the best ways of getting information on
major issues of the day?

2. Can some good newspapers compete with the
scientists in the way of educating people according to
a well-known American writer?

Tema 1.3. CnocoObl U METOJIBI
pacipoCTpaHEHUS PEKIAMBI

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help?
(effective salesperson).

5. Which type of products are difficult to sell and
why?

6. What are the shopping habits of the people you
know?

7. What do you think are the keys to success in
online selling?

Tema 1.4. YrpaBieHue epcoHaioM.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?
3. Do you agree that mass media promotes quality and
progress in our everyday life? Why/not?

4. What are the best ways of getting information on
major issues of the day?

5. How to do a good website?

PA3IE] 2

Tema 2.1. KopniopatuBHsle
OTHOTIIICHHS.

1. What equipment do have on your desk and in your
office?

2.Can you describe some office things?

3.What do you think about leasing some equipment?

Tema 2.2. TpynoycrpoiicTso.

1. Can you describe some production processes?
2. What do you know about outsourcing and
offshoring?

Tema 2.3. Toprosis

1. What do you think are the biggest economic
problems in your country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?
4. What are the main keys to successful marketing?
5. What product would you most like to sell?

Tema 2.4. JIunepcTBo.

1. Describe some of your favourite products. Why do
you like them?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-
known companies.

5. How can you increase sales figures of a brand?




PexomMeHJalluM MO OLEHHMBAHUIO Pe3yJabTATOB TECTOBBIX 3aJaHMii
o0y4aromuxcst
B 3aBepiennn u3ydeHHs KaKI0TO pasfena AUCIUIUTHHBI (MOIYJIS) MOXKET

MIPOBOIUTHCS TECTUPOBAHKE (KOHTPOJIh 3HAHUH T10 pa3ieny, pyOeKHbIN KOHTPOJIb).

Kpumepuu oyenusanus. YpoBeHb BBIIOIHEHUS TEKYIIUX TECTOBBIX 3aJaHHI
OLICHMBAETCs B 0amiax. MakCMManbHOE KOJIMYECTBO OAJIJIOB IO TECTOBBIM33JaHUAM
onpeesieTcs MpernoJaBaTessiM 1 MpeIcTaBlieHo B Tabnuie 2.1.

TecToBbIE 3a1aHUsI IPEACTABIEHBI B BUJIE OLIEHOYHBIX CPEJCTB U B MOJHOM
o0ObeMe TpeJcTaBIeHbl B OaHKE TECTOBBIX 3aJJaHUM B 3JIEKTPOHHOM Buje. B gone
OLICHOYHBIX CPEACTB IPEICTABICHBI TUIIOBBIE TECTOBBIC 3a/IaHUsI, pa3paOOTaHHbIC
JUTSL U3yYEHUS TUCIUIUTAHBI « THOCTpaHHBIN SI3BIKY.

THUITIOBBIE TECTOBBIE 3ATAHUSA
JJIA TEKYIIEI'O KOHTPOJIA

PA3JIEJI 1. /le1oBbI€ OTHOIIIEHUS

Tema 1.1 «IlocTpoeHue 1€0BBIX OTHOLICHUID)
TECT 1

I. Reading

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is their
main (2). Consequently, it is necessary not only preserve it, but also to (3) in
it, because once you have lost some of it, not only is it extremely difficult to regain it, but it also
costs huge amounts of money. When 4) a crises, management must react as quickly as
possible. Speed of (5) is particularly crucial when human lives are in question. The next
step is to enter in a dialogue with all your (6), and to make sure that you maintain a
steady (7) of information. You have to explain to the public what went wrong, and
accept responsibility for any mistake that you made. If you are indeed responsible for what
happened, an admission of (8) is your only viable course of action. Denying
responsibility will inevitably damage your reputation in the long term, and increase the chances
of (9) action being taken against you.
la)cost b)fee c)bonus d)price
2 a) profit b) asset c) benefit d) value
3a)pay b)stake c)secure d)invest
4 a) dealing b) foreseeing c) handling d) prioritizing
5 a) response b) responding c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c¢) release d) press
8 a) credibility b) illegality c) liability d) criminality
94a)legal b)lawful c)court d) tribunal

Il. Complete the modal perfect forms in these sentences.



1 The team leader was great, but | think she could spent more time on

simulations. 2 You might have to my letter sooner. | thought you were no longer
interested in my proposal. 3 They needn’t into the
office — there was no work for them to do when they got there. 4 If your
application had been successful, we informed you in writing.

[11. Conditionals

1 If we lose the password, we (not\to be able) to access those files ever again.
2 If 1 were you, | (to turn) to a professional website designer. 3 If the economic
climate (to be) more favourable, our e-commerce would have expanded massively.

IV. Passives

1 Flexible hours in Accounts and HR next month.(introduce) 2
Surprisingly, the sales staff only once in the past three years. (appraise)
3 Our remuneration policy currently . (revise) 4 With a little
goodwill, the amount of red tape we have to deal with could easily.(reduce)

Answer Key

I.1d 2b 3d 4c 5d 6a 7b 8c 9a

II. 1have 2answered 3have come 4could have

III.1wouldn’t be able 2 would turn 3.had been

IV. 1will be introduced 2were ...appraised 3is being...revised 4be reduced

PexkoMeH1a1lM U 110 OLIEHUBAHUIO PE3YJIbTATOB /1€J10BOM (P0J1€BOii) HTPbI

MaxkcumMajanLHOe

Kpurepuu
KOJIHYeCTBO 0aJLJIOB* puTep

BrictaBnsiercs oOywaromemycss (MHAMBHIYaJbHO MM Kak
YYaCTHUKY TPYIIbI), €CIH COAEpXKAaHUE €ro AedTeIbHOCTU
MIOJIHOCTBIO COOTBETCTBYET TEME, KOHLEMIMH, COACPKAHHUIO
UIpbl U TPUHATON pOJU; YETKO OpraHu3oBaHa paboTa Mo
OtauuHO CIOXKETY WIpPBl, IPUCYTCTBYET BAapUaTHUBHOCTb B pPa3pelIEHUU
UIPOBOM  cHUTyallMM, KOMMEHTapuM IO  XOIy  WIpPbI
OCHOBBIBAIOTCSI HA IOHATUHHOM aIlapare npeaIMeTHON
00JIaCTH U WILTIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTHU
M3Yy4aeMOH IMCHUIUINHBI U €€ PUKIATHON aCIeKT

BrictaBnsiercss  oOywaromemycsi (MHAMBHIYadbHO MM Kak
COTPYIHUKY TPYIIIBI), €CIIU COJIEpPKaHUE €ro NEATEIbHOCTH B
OCHOBHOM COOTBETCTBYET TE€ME, KOHLEIIWH, COIEPKAHUIO
Xopo1iio WUTPBl U IPUHATON POJIM; UTPOBOM CIOXKET HAXOIUT Pa3BHUTHE,
KOMMEHTApUHU 10 XOAY UIPhI BKIIOYAIOT MMOHATUHWHBIN armnapar
MpeIMETHOM 00JIaCTH U OTpa)kat0oT B OCHOBHOM MOHWMaHUe
IIPUKJIATHOTO ACIIEKTa U3y4aeMOU AUCIUIUINHBI

BricraBnsiercss  oOywaromemycs (MHIMBUAYaJbHO WIM Kak
COTPYIHUKY TPYIIBI), €CIU COJAEp>KaHUE €ro NEeATEIbHOCTH B
LIEJIOM COOTBETCTBYET TEME, KOHLEIIHUH, COACPKAHUIO UTPBI U
NPUHATON POJM; UIPOBOM CIOKET HE JETAIM3HUpYyeTcs,
KOMMEHTApUH 110 XOJly UTPbI B HEOOJIBIION CTENEHUONUPAIOTCA
Ha TOHATUHHBIA ammapar MpeaIMeTHOH obiactwu,

Y 10BIETBOPUTETBHO




MPUKJIAHON acleKT M3y4yaeMoW JUCIUILTHHBI MPEICTaBICH
(dbparmeHTapHO

BBICTABJIsIETC oOydaroumiemycst (MHOIUBUAYaJTbHO WM Kak
COTPYIHUKY TPYIIIbI), €CIHU COJEpKaHUE €ro AeATeIbHOCTU
JIMILb YACTUYHO COOTBETCTBYET TEME, KOHLEIIUH, COJAEPKAHUIO
HeynoBieTBOPUTENBHO | urpsl ¥ NPUHATON POJM; HIPOBOM CHOKET HE Pa3BHUBAECTCH,
KOMMEHTapUHU 10 XOAY UTPBI OTCYTCTBYIOT, OOyYaromUics He
JEMOHCTPUPYET TOHUMAHHUSI IPUKIIATHOTO

aCIeKTa U3y4aeMOil TUCLMILUINHBI

* [IpencraBneHo B Tabmuie 2.1.

THUIIOBASA JEJTOBAS (POJIEBAS) UT'PA V1A TPOBEPKU YPOBHA
COPOPMUPOBAHHOCTHU KOMIIETEHIIUN

JesoBasi urpa Kk teme 1.3. «Cnoco0bl 1 MeTObI PacpoOCTPaAHEHUSsI
pexJIaMbI».
1. Tema (npobnema:) «CoBpeMeHHbBIE TCHICHIIMA MO/IBI.
2. Konyenyus ueper: Alexandra and Steve are pen friends. Alexandra is interested in
fashion very much. Steve, who lives in London, invited Tanya to come to his place and visit the
London Fashion Show. Friends arrange the meeting and discuss the following:

- best ways to get to London;
- the weather;
- the time the show starts;

- some other things to do on Sunday.

After the show they exchange the ideas about fashion trends in their countries.

Tansg u CtuB npy3bs no nepenucke. TaHs odeHb uHTepecyercs Mojioi. CTUB, KOTOPBIN
*uBET B JloHnoHe, npurnacwi TaHIO Npuexatb K HEMY M NOCETUTh JIOHTOHCKHN ITOKa3 MOJI.
Jlpy3bs yCcTpauBaloT BCTpeuy U 0OCYXKIarT Jydminii crnocod noOparbest 1o Jlonnmona. OHu
TOBOPAT O Imoroac, BpEMEHU Hadajia 0y U HEKOTOPBIX APYIUX MCPOIIPUATHAX Ha BOCKPECCHLE.
ITocne oy OHH 00OMEHHUBAIOTCS HOICAMU O MOAHBIX TCHACHIMAX B CBOUX CTpaHax.

3. Ponu (ponesvie epynnoi):
- Alexandra, a student from Donetsk academy of Management;
- Steve, ayoung man from London
4. Oorcuoaemvlii pezynomam:
- HENpUHYXAEHHAas aTMocdepa U peueBast akTUBHOCTb, PUOIMKEHHAs! K €CTeCTBEHHOM
CUTYallUH;
- BKJIFOYEHHOCTb O0YYaIOIIUXCs B Y4eOHOE B3aUMO/ICHCTBHE;

- [pHOOpEeTeHHE HaBbIKA OCMBICICHMS, aHaIM3a U OOMEH MHEHHEM IO MMeolIeics
npobieme;



PexomMenpanum mno ouneHHBAHHUIO BOIIPOCOB 1JIdA cobdeceoBaHusI 10

AUCHUILIHHE (MOAYJII0) «/(eI0BOM HHOCTPAHHBIN SA3BIKY.

MaxkcunmMajanHoe
KOJUYeCTBO 0AJJI0OB*

Kpurepun

OTiIn4yHO

BricraBnsiercss  oOywaromemycs, €ClId  OH  ONpenelseT
paccMaTtpuBaeMble MOHSATHUSL pa3fielia WM TeMbl JUCIUILINHBI
(Monmynst) 4YETKO ¥ TMOJHO, TMPHUBOAS COOTBETCTBYIOIIUE
MIPUMEPBHI.

Xopo1io

BricTaBmisiercs 00y4aromemMycsi, €Cii OH AOMYCKAeT OTACIbHBIC
MOTPENTHOCTH B OTBETE, HO B IIEJIOM JICMOHCTPHUPYET 3HAHUE H
BIAQJICHUE COJCp)KaHHEM pas3zaena (TeMbl) JTUCIHILIHHBI
(Motyist)

Y 10BIETBOPUTEIIBHO

BricraBnsiercss  oOydaromiemycsi, €clii  OH OOHapy>KUBaeT
poOebl B 3HAHHSIX MaTepralia pasjiesia Uik TEMbI TUCIIUILITHHBI
(Momyms)

HeynosnersopurensHo

BrictaBnsiercs  oOydaromeMycsi, €cid OH OOHapy>KMBaeT
CYIIIECTBEHHBIC MPOOENbI B 3HAHUAX OCHOBHBIX IOJOKECHUM
paszena WM TeMbl JUCHUIUIMHBL (MOAYNS), HEYMEHHE C
MOMOIIBIO MPENOAABATENS MOJYYUTh MPABUIBHOE PEIICHUE
KOHKPETHOW IPAKTUYECKOM 3a7a4u

* IlpencrasieHo B Tabnuiie 2.1.

THUITIOBBIE BOITPOCHI 1JIsI COBECEAOBAHUA 15 IPOBEPKU
YPOBHSA COOPMUPOBAHHOCTHU KOMIIETEHIIUAN

Pa3nen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you remember new words, learn

grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?
8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?

18. How to do a good website?




8. What types of companies exist?

9. What makes a successful organisation?

10 Can you describe your company/ organization?

11 What qualities of organization are positive and negative?
12. Describe your ideal manager.

13 What makes a good employee?

Pasnen 2
1.What equipment do have on your desk and in your office?
2.Can you describe some office things?
3. What do you think about leasing some equipment?
4.Can you describe some production processes?
5.What do you know about outsourcing and offshoring?
6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?
8. What marketing campaigns impressed you most?
9. What are the main keys to successful marketing?
10. What product would you most like to sell?
11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?
13. Prepare a short presentation about a product.
14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

Pa3zmen 3

1. What are business negotiations?

2. Why is negotiation important in a business?

3. What is business context negotiation?

4. What are some examples of negotiation?

5. Do you like travelling? Which places have you visited or would like to visit? Why?
6. What is the best time to visit your own city?

7. Describe the opportunities your favourite season creates for travel?

8. What is the best way of traveling around your country (rail/road/air)?

9. Why is it better than the others?

10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?
12.What countries would you like to visit? Why?
13.Have you ever been in a difficult situation while traveling?

14.\What are the reasons to be out of the office?
15.What business can be done our of the office?
Pa3znen 4

1. What problems can managing international teams present?

2. Are cultural differences important?

3. What would you find difficult if you had to go and work in a very different culture from your
own?



4. What advice would you give to a foreign manager who is going to manage staff in your

country?

5. How important is cultural entertainment in your country?

6. How important is cultural entertainment in your company/organisation?
7. What places would you like your business visitors to visit?

8. Are you an organized person? How do you organize your time?

9. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?
13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?

PexoMeH1allMU 110 OLCHUBAHUIO TUCKYCCHOHHBIX TeM JJIl KPYIJIOro
€T0J1a (IUCKYCCUM, JUCIIYThI, 1e0aThI).

MaxkcuMajabHoe
KOJHYECTBO 0AJJIOB¥

Kpurepuu

OTIM4YHO

- IIOJIHOC paCKPbITUC TCMBI,

- YKazaHu€ TOYHBIX Ha3BaHUH 06cy>1<1{aeme ﬂBHGHHfI, 3HaHHUC
COBPEMEHHOT'0 COCTOSIHUS ITPOOJIEMBI;

- IpaBWIbHAs (HOPMYITUPOBKA MOHATUN U KaTerOpuii;

- CaMOCTOATCIIbHOCTb OTBETA, YMCHUC BBOJAUTH U UCIIOJIB30BATH
KJIaccu(UKaluu M KBaIM(UKAIMKM, aHAIW3UPOBAaTh M JIENaTh
CcOOCTBEHHBIE BBIBOJIbI [T0 pacCMaTPUBAEMON TEME;

- MCIOJIb30BaHUE MATEPHUAJIOB COBPEMEHHON OTEUYECTBEHHOW M
3apyOeKHOU TUTEPaTyphl U UHBIX MaTEPHAIIOB U JIp.

Xopouro

- HEZI0CTATOYHO ITOJIHOE PACKPBITHE TEMBI;
- HECYIIECTBEHHbIE OIIMOKM B ONpPEIENCHUHM TMOHATHIH,
KaTerOpHi U T.I1., KAPJAUHAIBHO HE MEHSIOIINX CYTh U3JI0KCHMUS;
- PEnpOayKTUBHOCTH OTBETA: OTCYTCTBHE CaMOCTOATEIBHOIO
aHaJIN3a U OLICHOYHBIX CYKJICHUN

- HEJOCTAaTOYHOE HCIIOIb30BAHUE MATE€pPUATIOB COBPEMEHHOU
OTEYECTBEHHON M 3apyOe’KHOM JuTepaTypbl M HHBIX
MaTepHuasoB U Jp.

Y 10BJIIETBOPUTEIIBHO

- OTpakKEHUE JIUILB OOIIETro HAIPaBJICHUS TEMBI,

- HaJu4Me JIOCTaTOYHOI'0 KOJINYECTBA HECYLIECTBEHHBIX WIIH
OJTHOM- JIBYX CYIIECTBEHHBIX OIIMOOK B OINpEEIIEHUHN OHSATHI
Y KaTeTOpHi U T.II.;

- HECIIOCOOHOCTh OCBETHTH COBPEMEHHOE COCTOSIHUE MPOOIEMBI

HeynosnerBopurenbHo

- COACPIKAHUEC TEMBI HC PACKPBLITO,

- OOJIBIIIOE KOJUYESCTBO CYHICCTBCHHBIX OIJ_II/I6OK;

- OTCYTCTBHC YMGHI/Iﬁ W HaBBbIKOB, 0003HAUYCHHBIX BEIIIE B
Ka4ue€CTBC KPUTCPHUEB BLICTABJICHUSA IMOJOXKUTCIBHBIX OICHOK

Ap-




* Ilpencrasieno B Tabnuiie 2.1.

TEMBI JUCKYCCHH JJI51 TIPOBEPKH YPOBHSI
COPOPMUPOBAHHOCTHU KOMIIETEHIINU

Tema 1.1. Pabounii 1eHb.
Discuss the following: “This working life.” (Ha ocHOBe TeKcTa)
Tewma 2.2. CucreMbl 1 paboyvre MPOIIECCHI.
Some companies try to reduce their costs and use outsourcing companies. Do you think if it
leads to worse quality of branded goods or not?
Tewma 2.3 PacripesiesieHne U 10CTaBKa TOBApOB.
Discuss the following:
A What tactics are the best to use for buying a thing:

« look through a catalogue before?

« shop around looking for goods of better quality and lower price?

« tryto save the time?

« avoid long queues?

B What tactics are the best to use to make customers buy:

« greet the customer?

« show friendly attitude?

« listen carefully?

« use appropriate language?

« sound confident?

Tewma 2.4. PexnnaMa u MapKETHHT.

Exchange your opinion on the issue: “Do celebrities have the right for privacy or they

should accept lots of attention from media?”

Tema 3.3 Otenu..

Nowadays there are capsule holels functioning in some countries. What is your attitude to

these hotels? Do they have future in our country?

Kpyraslii crou

Tema 2.4 JlupepcTBo.

A Many people would like to generate a good innovative idea, but they do nothing for that
and make excuses by saying “I'm just not creative”. Do you think everyone can be creative? Can you
learn to be creative? What do you need to become a creative thinker? Discuss your ideas with your
partner. Consider the following:

« experiences;

« knowledge;

. facts;

« Some basic concepts;
« experiments;

. feelings;

. etc.

B In our real life many good ideas are lost because someone puts the idea down before it
has a chance to be discussed. Should we bring an idea out for a discussion and see if other people
say anything good or bad about it? Do you think, to get an innovative idea it is important:

« to brainstorm number of ideas;
« to list the ideas;
« to copy and improve the ideas of others;



. to compare the ideas;
. to create a bank of ideas.

C As a group, brainstorm some ideas about the ways of making your working day less
stressful and more productive. Create a bank of good ideas and selects the best one. Everyone in
the group has a chance to contribute to the idea bank. Try to be creative.

PexoMeHnaanuu 1o oOumeHUBaAHMIO 3cce (pedepaToB, NOKJIAIOB,
COO0IIEeHNH).

MaxkcuMajabLHoe

Kpurepun
KOJHUYECTBO 0AJ1J10B

BricTaBmsiercst 00y4aroniemMycs, €l OH BBIPA3UJl CBOE MHCHHE
1o chopMyIIMPOBAHHOM MTPOOIIEME, APTYMEHTUPOBAII €r0, TOYHO
ONpeAeTuB  MPOOJIeMy  COJAEp)KaHUE W COCTABJISIONIHC.
[IpuBeneHbl  JaHHBIE  OTCUECTBEHHOHM W 3apyOeKHOU
JUTEPATyphl,  CTATHCTUYCCKUE  CBEACHHS,  HWHMOpMAIHS
HOPMAaTUBHO IMpaBoBOro xapakrepa. OOydarommiics 3HaeT H
BJIAJICET HABBIKOM CaMOCTOATEIBHOM  HCCIIEIOBATEIbCKOU
paboThI 1O TEME MCCIICIOBAHUS; METOIaMH U IIPUEMaMHUaHAIIN32a
TEOPETUYCCKUX W/WIA TPAKTHUYECKUX AaCIEKTOB H3ydaeMOu
obnacti. DaKkTUYECKUX OIMIMOOK, CBA3aHHBIX C

MMOHMMAaHHUEM IPOOJIEeMbI, HET; rpadudecku padbora opopmicHa
MPABUIIBHO.

OTIn4HO

BrictaBisiercs o0yyaromemycs, eciu paboTa XapakTepu3yeTcs
CMBICTIOBOM [IEJTbHOCTHIO, CBSI3HOCTBIO
UIIOCJIEI0BATEIHOCTBIO U3JI0KEHMUS;
nonyieHo He 6onee 1 omnbOku npu  OOBSICHEHHM CMbICTA
Xopomo WIH  coJiepXKaHuAnpooaemsl. J{is
aprymMcHTanuun MMPUBOJAATCA JaHHbIC
OTEYECTBEHHBIX U 3apyOeKHBIX aBTOPOB.
[TponeMoHCTpHUPOBAHBI UCCIIEIOBATENIBLCKUE YMEHUS U HABBIKH.
@DaKkTUYECKUX OMIMOOK, CBSI3aHHBIX C IOHUMAHHUEM NPOOIIEMBI,
HeT. JlonyIieHbl OT/ieNbHbIe OMUOKU B 0OPMIICHHH PaOOTHI.

BricraBnsercss oOyuwaromemycsi, ecii B paboTe CTYIEHT
MPOBOJIUT JIOCTATOYHO CAMOCTOSITEIILHBIA aHAJIU3 OCHOBHBIX
9TaIlOB U CMBICJIOBBIX COCTABIIAOIINX HpO6.]'IeMI)I; IIOHUMACT

Y 1OBIIETBOPUTEIBHO 0a30BbBIE OCHOBHI M TEOpPETHUYECKOe O00OCHOBAHWE BBHIOPAHHOM
TEMBI. HpI/IBJ'Ie'—IeHBI OCHOBHBIC UCTOYHUKHU 110
paccmarpuBaemMoii Teme. Jlomyieno He Gornee 2 ommOoK B
coJiepaHuM POOIeMBbI, 0POPMIIEHUN PAOOTHI.

BrictaBnsiercss oOydwaromiemycsi, eciu paboTa IpelcTaBisieT
co0ol Tepecka3aHHbI WM TIOJHOCTHIO 3aWMCTBOBAHHBIN
UCXOJHBIA TEKCT 0e3 Kakux Obl, TO HU OBLIO KOMMEHTapueB,
Hey)IOBJ]eTBOpI/ITeJIBHO aHanu3a. He packpeita CTpykTypa H©  TeOpeTHYECKas
cocTaBisifolast TeMbl. JlonyieHo Tpu uiu 6osee Tpex omuboK
B COJIEp)KaHUM PACKPBIBAEMOM MpPOOJIEMBbI, B OPOpPMIICHUH
paloTHI.




TEMBI DCCE (PE®EPATOB, JOKJAJOB, COOBLIEHUI) 15

INPOBEPKHU YPOBHSA CPOPMHUPOBAHHOCTHU KOMIIETEHIINA
1. Recently some people can work from home using modern technology. Some think this only
benefits the workers, but not the employers. To what extent do you agree or disagree?
2. Nowadays, some employers think the academic qualities are more important than the life
experiences and personal qualities when they choose the employees. Why is it the case? Is this a
negative or positive development?
3. Being ambitious is it a positive or a negative quality for an employee? Discuss.
4. Young workers or old workers who benefit more to a company? Discuss.
5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will
be the consequences?
6. The most successful methods of marketing goods and services in RF /in DPR
7. The most famous international / national brands.
8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.
10. How to cope with changes in business.
11. Advertising goods and services.
12. My attitude towards money.
13. Do you think "Money is everything™?
14. Describe examples of unethical business practices.
15. Leaders are born or made?
16. Write a letter of application for the position of a Logistics Manager. Invent a company job
advertisement.

BOITPOCHI K 3AUYETY IOPA3/EJAM (TEMAM)
TV CHUTIIAHBLI (MOIYJIST)

Ne

Bonpocel K 3a4éT
/o P y

3 cemecTp

Pa3gen 1 /leoBble oTHOIIEHMS
Tema 1.1. [TocTpoeHue 1. Do you have a career plan? Where do you want to be in 10

TIeTIOBBIX OTHOIICHUIN years’ time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you
remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

1. What are the best ways of getting information on major issues

Tema 1.2. [Ipuem of the day?

Jlereranui 2. Can some good newspapers compete with the scientists in the
way of educating people according to a well-known American
writer?

1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?
3. How to become a successful sales person?
Tema 1.3. CniocoOw1 u . .
CTONEL DACIIHOCTDAE 4. Negotiating successfully. What can help? (effective salesperson).
ARL PACTIPOCTP 5. Which type of products are difficult to sell and why?
HUS pCKJIaMBbl . .
6. What are the shopping habits of the people you know?
7. What do you think are the keys to success in online selling?




Tema 1.4. Yipasnenue

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in
our everyday life? Why/not?

[ICPCOHATIOM. 4. What are the best ways of getting information on major issues of
the day?
5. How to do a good website?
4 cemecTp

Pa3nen 2 busnec u o01mecTBo

Tema 1What equipment do have on your desk and in your office?
2.1.KoprioparusHbie 1. Can you describe some office things?

OTHOLICHH. 2. What do you think about leasing some equipment?
Tema 2.2. 1. Can you describe some production processes?
TpynoycTpoicTBO. 2. What do you know about outsourcing and offshoring?

Tema 2.3. Toprosis.

1. What do you think are the biggest economic problems in your
country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

Tewma 2.4. JlunepcTBo.

1. Describe some of your favourite products. Why do you like
them?

2. What is the best thing you’ve ever bought?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-known companies.






