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PA3JEJ 1.

HACIOPT ®OHJA OLIEHOYHBIX CPEJICTB
no muemnmunne ' TypH3MoOBeleHHe HA AHTVIMICKOM si3biKe'

1.1. OcHOBHBIE CBeeHHUS O THCHHUILIHHE (MOIYIe)

Tabmuma 1

XapaKkTepuCTHKa TUCIUILIMHEI (MOTYJIS)
(cBeneHMs COOTBETCTBYIOT paseny PITI)

O6pazoBatenbHas MporpaMMa OakanaBpuar
Hanpasienue noaroroBku 43.03.02 Typusm
[Ipodwuib Typu3M 1 TOCTUHUYHAS AEATEIIBHOCTh
KonnuecTBo paszienoB yueOHOM 2(3 cemectp), 2(4 cemectp), 2 (5 cemectp), 2 (6
MUCIUAILINHBI ceMecTp)
YacThs 00pa3oBaTeIbHOM MPOrpaMMBbl JlMcuMILIMHA 9acTh, GOPMUPYEMOH YUaCTHUKAMH
o6paszoatenbHbix otHomenuii b1.B.07.
Y CTHBIN ONpocC, TECTOBBIE 3a/1aHUs, JOKIAIbI
DopMBbI KOHTPOJIS poc, a e AL,
pedepatbl

[Tokazarenu 3 cemectp | 4 cemectp | 5 cemecTp 6 cemecTp
K

OJINYECTBO 3aYETHBIX CTUHUIL ) 4 4 4
(KpeauToB)
Cemectp 3 4 5 6
Oowas mpyooemkocms (akaoem. 7 144 144 144
uacoe)
Ayoumopnas Konmaxkmuas paboma: 50 74 74 66
MPAKTUIECKIX 48 72 72 64
KOHCYJIbTallui 2 2 2 2
caMoOCTOsATeNIbHAas paboTa 22 43 70 51
KonTpomis - 27 - 27
@DopMBbI TPOMEKYTOUHOM aTTeCTAIN 3a4eT HK3aMeH 3a4eT HK3aMEeH




1.2. [lepeyeHb KOMIETEHIMIT ¢ yKa3aHHEM ITanoB (popMUPOBaHUsI B NMpollecce 0CBOEHUSI

o0pa3oBaTesIbHOI POrPaMMBbl.

[Tepeuenb KOMIIETEHIINI U UX JIEMEHTOB

Tabmmma 2

Kommerenmus

WHnukaTop KOMIETEHLIUH U €r0
(hopMyIHpOBKa

*DJIeMEHTEI HHAWKAaTOpa KOMIETCHI U

Nunexc
3JIEMEHTa

VK-4:

VK-4.8: Cnocoben
oCyuecmensimy KOMMYHUKAYUIO
HA QH2TUTICKOM SI3bIKE 8
cumyayusix npopeccuoHaIbHO20
00WenUs: 8 yCMHOU U
RUCbMeHHOU popmax

Snameo:

JOCTaTOYHBIA 3amac ClIOB U
TEPMUHOJIOTUYECKUI  anmmapar i
OCYIIECTBICHUs] KOMMYHMKallMM Ha
AHIVIMMCKOM  SI3BIKE B CHUTYyalUsX
podeCCHOHATTLHOTO obmeHnss B
YCTHOW M MMChbMEHHOU opMax

3-1.1

JIOCTaTOYHBIA 3amac CJIOB H
TEPMUHOJIOTWYECKUH  ammapar — Ajs
OCYILECTBJICHUS KOMMYHHUKAIUd Ha
AHTJIMICKOM  sI3bIKE B CUTYyalusx
podeCCHOHATTLHOTO obmeHnss B
YCTHOH W THCBMEHHOW (¢opmax B
3HAKOMBIX CUTYyalUIX

JIOCTaTOYHBIA 3amac ClIOB H
TEPMUHOJIOTWYECKUN  ammapar — Ajs
OCYILLECTBJICHUST KOMMYHHUKAlMd Ha
AHTIIMHCKOM SI3BIKC B CUTyalusax
npoecCHOHANBHOTO  OOIIeHWS B
YCTHOH W THCBMEHHOW (¢opMax B
HC3HAKOMBIX CUTYyallHUAX

3-1.3

Ymemon:

BOCIIPOU3BOIUTh
KOMMYHUKAIIUM Ha AHTJIINICKOM SI3BIKE
B  CHUTyalusix  Npo()eCCHOHAIBHOTO
oOmeHnst B YCTHOW W MHUCHMEHHON
dopmax

V-1.1

OCYIIECTBIATh KOMMYHHKAITUH
Ha aHIJMICKOM $I3bIKE B CHUTyalHUsIX
npodecCHOHANBHOTO  OOIIeHWS B
YCTHOW M TNHChbMEHHOW (Qopmax B
3HAKOMBIX CHUTYallUsIX

V-1.2

OCYIIECTBJICHHS
KOMMYHUKAIINA HAa AHTIUHCKOM SI3BIKE
B cUTyalusix  Npo(ecCHOHAIbHOIrO
oOmeHnss B YCTHOW W MUCHBMEHHOH
(hopMax B HE3HAKOMBIX CHTYaIUIX

V23

Bradems:

0a30BBIMHU HaBBIKAMHU
OCYILIECTBIICHUS] KOMMYHUKAIlMA  Ha
AHTJIMICKOM ~ sI3BIKE B CUTYalusX
npodecCHOHANBHOTO  OOIIeHWS B
YCTHOH M MUCbMEHHOH (opmax

B-1.1.

HaBBIKAMH OCYIIIECTBJIEHUA
KOMMYHUKAI[UM Ha aHTJIMMCKOM SI3bIKE
B CHUTyalusx MNpo(ecCHOHaIhbHOTO
o0ImeHnsT B YCTHOW W THCHMEHHOM
(hopMax B 3HAKOMBIX CHTYyaIHsIX

B-1.2

HaBBIKAMH OCYLIECTBJICHUS
KOMMYHHUKALIUM HAa aHTJIUHCKOM SI3BIKE
B cUTyalusx  npo(ecCHOHAIbHOIro
o0ImeHnsT B YCTHOW W THCHMEHHOM
(hopMax B HE3HAKOMBIX CHTYaIUIX

B-1.3




KommereHmus

WHauKaTop KOMIETSHIIUH U €ro
(hopMmyHpoBKa

*DNeMEeHTHl MHAUKATOPA KOMITETEHITUH

MNunexc
JJIEMEHTA

YK-4:

VK-4.10: Cnocoben
ocyulecmensamo 0enosyio
KOMMYHUKAYUIO HA AHSTULCKOM
A3bIKE 8 YCMHOU U NUCbMEHHOU
dopmax ¢ yuemom 0a308biX
ACNeKmo8 mypusmoBeOeHUs.

3namop

TIPUHITATIBI s pexTuBHOI
KOMMYHHKAIlMK €  TOTPEOUTENAMU
TYPUCTCKUX YCIyT Ha aHTIUHACKOM
SI3BIKE B YCTHOM M MUCHMEHHOH popme

32.1.

TIPUHITATIBI s pexTHBHOI
KOMMYHUKAllMd C Yy4eTOM 0a30BBIX
ACTIEKTOB TypU3MOBEACHUS Ha
AHIVIMMCKOM  SI3bIKE B YCTHOM H
MACEMEHHONH  (opmMe B 3HAKOMOW
CUTYyaluu

322

TIPUHLINIIBL ¢ pekTUBHON
KOMMYHUKAIlMKd C Yy4eTOM 0a30BBIX
aCIIEKTOB TYPU3MOBEACHUS Ha
AHTJIMHACKOM  A3bIKE B YCTHOM U
MMICEMEHHON ¢opMe B HE3HAKOMOI
CUTYalUH

323

Ymems

BOCHPOM3BOAUTE dPPEKTUBHYIO
KOMMYHHUKAIIUUIKO C YYCTOM 6330BI)IX
ACIIEKTOB TYPU3MOBEICHUS Ha
AHIVIMMCKOM  SI3bIKE B YCTHOM H
MUCBMEHHOHN (opme

vl

OCYIIECTBIATE  APPEKTHBHYIO
KOMMYHHMKALIMI0 C Y4eToM 0a30BBIX
ACTIEKTOB TYPHU3MOBEICHUS Ha
AHIVIMMCKOM  SI3bIKE B YCTHOH H
MUChbMEHHON (opMe B HE3HAKOMOU
CUTyaluu

V22

OCYIIECTBIATE  APPEKTHBHYIO
KOMMYHHUKAIIMIO C Y4YeTOM 0a30BBIX
acIEKTOB TypU3MOBEICHUS Ha
AHIVIMMCKOM  SI3bIKE B YCTHOM W
MUCBMEHHON (opMe B HE3HAKOMOM
CUTYaIluu

vV23

Bnaoempw

HaBBIKAMH  BOCIIPOU3BEICHUS
a¢hexkTuBHOI KOMMYHHUKAIAA c
Y4eTOM 0a30BBIX ACIIEKTOB
TYPU3MOBEICHUS Ha aHTITMHCKOM S3bIKE
B YCTHOW M MUCHbMEHHOH opme

B.2.1

HaBBIKAMH OCYIIECTBIICHUS
3¢ dheKkTUBHOI KOMMYHUKAITAH c
Y4YETOM 0a30BBIX ACIIEKTOB
TYpPU3MOBEACHUS HA AHTJIMACKOM SI3bIKE
B YCTHOW M NHUChbMEHHOH (opme B
3HAKOMO cUTyaluu

B.2.2

HaBBIKAMU OCYLIECTBJICHUS
s pexTuBHOM KOMMYHUKAaIUU c
YYETOM 06a30BbIX aCIIEKTOB
TYpPU3MOBEACHUS HA aHTJIMACKOM SI3bIKE
B YCTHOW ¥ THUChbMEHHOH (opme B
HE3HAKOMOM CHTYyaluu

B.23

* JlomkHbl coBnagath ¢ PI1J]

Tabimma 3



Oransl GOpMHUPOBaHN KOMIETEHINH B IPOIIECCe OCBOSHUSI OCHOBHON 00pa30BaTeIbHOM MPOrpaMMBI

No KoHTponupyemblie pa3aens! (TeMbl) Kon nanukaropa Hamvenosanue
N pompy pasz Homep cemecrpa ALIHA p OLIEHOYHOT'O
/11 JUCITUTUTAHBI (MOJTYJIS) KOMITETCHITUH cpescTBa*
Paznen 1. HICTOPUYECKOE PAZBUTHUE TYPU3ZMA
VYCTHBINE ~ OTBeT,
| Tema 1.1. BBemenume OCHOBHBIX 3 VK-4.8 TECTOBBIE
' MOHATHUI TYPU3MOBEAECHUSA VK-4.10 3afganus, pedepat
TOKJIaJ
Tema 1.2. Pa3Butne um pocT VcTHBIi
2. TypU3Ma B JPEBHOCTH " 3 VK-4.8 OTBET, TECTOBBIE
CpPETHEBEKOBBE / VK-4.10 3amanusi, pedepar
IOKIaJ
Tema 1.3. PazBurue VeTHBI
Ha3eMHOT 0 TpaHcIopTa B OTBET, TECTOBBIC
3 CEMHAIIIaTOM - Hayajie 3 VK-4.8 3aaHus,
" | ZeBATHAALATOrO BEKOB VK-4.10 pedepat, noknan,
KoHnTpons 3Hanumii
o pazneny 1
Paznen 2. ACTOPUYECKUE YCJIOBUA, BJATONPUATCTBYIOIIUE PACITIPOCTPAHEHUIO
NYTEIIECTBUIA
Tema 2.1. PazButue VCTHBIM  OTBET,
OANbHEONOTHYECKAX U MOPCKHX 3 VK-4.8 TECTOBBIC
3. | xypopros VK-4.10 3agaHust, pedepar
JIOKIIa]
Tema 2.2. Bausaue YcrHbii
4 | M300peTeHus NapoBOro ABUraTels Ha 3 VK-4.8 OTBET, TECTOBBIE
pa3BUTHE ITyTEIIECTBUI VK-4.10 3aanms, pedepar
JOKJIaJ
YcTHBIN
OTBCT, TCCTOBBIC
5 Tema 2. 3. Dpa mnomymspuzariu 3 VK-4.8 3a/1aHusl,
. MacCOBOT'0 Typu3Ma VK-4.10 ie(bepaT, nloKaz,
OHTPOJIb 3HAHUHI
o pazzeny 2
Pa3nen 3. CITPOC HA TYPU3M U BJIUSAHUE TYPU3MA HA DKOHOMUYECKOE PA3BBUTHUE
CTPAHBI
Tema 3. 1. MoTuBanus VYCTHBI ~ OTBET,
7. TYpHCTOB 4 VK-4.8 TECTOBBIE
VK-4.10 3ajanus, pedepar
JIOKIIa]
Tema 3. 2. IIpomecc VYcTHBIH
8. noTpeOneHus " peanuzanun 4 VK-4.8 OTBET, TECTOBbIC
TypIPOAYKTa VK-4.10 3amanusi, pedepar
JIOKJIa]
YcTHBIN
OTBCT, TCCTOBBIC
9 Tema 3. 3. DKOHOMUYECKOE BIIMSHHE 4 VK-4.8 3a7aHus,
’ TypU3Ma Ha pa3BUTUE TEPPUTOPUI VK-4.10 pedepat, nokman,
KonTpons 3Hanumii
o pazzeny 3
Pa3znen 4. COHUOKYJIBTYPHOE BJ/IMSIHUE TYPU3MA HA PABBUTHUE CTPAHBI
Tema 4.1. 3aKOHOIATENHCTBO VCTHBIA  OTBeT,
10 u UHCTPYKLIHH, 3alIUILIAOINE 4 VK-4.8 TECTOBBIC
TYPHCTUYECKHE JIECTUHALMU VK-4.10 3ajaHmst, pedepar
JOKJIag
Tema 4. 2.  ®dakropsl YcTHBIE  OTBeT,
11 HETAaTUBHOIO BJIUSHUA TypH3Ma Ha 4 VK-4.8 TECTOBbIC
COITIYM VK-4.10 3amanusi, pedepar
JOKJIag
Tema 4. 3. YrnpapneHue coluuaabHbIMU VK-4.8 Yermbiii
12 4 OTBET, TECTOBBIC
MOCJIEICTBUAMHY TypHU3Ma VK-4.10

3aganust, pedepar




JIOKJIa]
YceTHbIl
OTBET, TECTOBBIC
Tema 4.4. Biumsawme Typu3mMa Ha 4 VK-4.8 3a/aHus,
OKPYXalOIIyo VK-4.10 pedepar, mokman,
KoHTpons 3HaHumit
o pasneny 4
Pazgen S. TypucTcKkue J1eCTHHAIMHA M NPOJABH/KEHHE TYPHCTCKOIO MPOAYKTA
Tema 5.1. Ilpoxasmxenue VK-4.8 VerHblit  OTBeT,
TYPHUCTCKOTO POIYKTa: 5 VK- TCCTOBBIC
JIUCTPUOBIOTOPCKUE CETH B TYPU3ME 4.0 3ajaHus, pedepar
: JOKJIa]
Tema 5.2. Buas! u cnienuduka VK-4.8 VcTHBIi
TYPUCTCKHUX JECTUHALUI 5 VK- OTBET, TECTOBBIC
3amaHus, pedepar
4.10 oKL
YceTHbIl
Tema 5.3. dakTophI VK-4.8 OTBCT, TCCTOBBIC
MPUBIIEKATEILHOCTU TYPUCTCKHUX 5 VK- 3ananHA,
o pedepat, mokman,
ACCTHHAIMHA 4.10 KonTpons 3Hanwmit
0 pazfeny 5
Pasneﬂ 6. OcodeHHOCTH Pa3BUTHUSA KYJbTYPHOI'0, TACTPOHOMHUYECKOI'0, HIONIHWHI M CIIOPTUBHOI'0 TypHu3Ma
Tema  6.1.  KynsTypHsblil VK-4.8 YcTHBIE  OTBeT,
TypU3M TECTOBBIE
P > VK- 3amanusi, pedepar
4.10 OKIAn
Tema 6.2. IlonmuHr wu VK-A4.8 VeTHBIi
TracTPOHOMUYECKUH TypU3M 5 VK- OTBET, TCCTOBHIC
3aganus, pedepar
4.10 OKIAN
Tema  6.3.  CroopTuBHBII VeTHBIi
TYPUIKM VK-4.8 OTBET, TECTOBBIC
3a1aHmus,
3 VK- pedepar, moknan,
4.10 KonTpons 3Hanumit
o pazzeny 6
Pa3znen 7. OCOBEHHOCTH PA3ZBUTHS JEJOBOT'O TYPU3MA
Tema 7.1. WNunycrpus VK-4.8 VeTHBIH  OTBeT,
KOH(EepeHIIn i 6 VK- TECTOBBIE
3aganus, pedepar
4.10 OKIAn
Tema 7.2. BricTaBku W VK-4.8 VerHbli
SIpPMapKu OTBET, TECTOBBIC
PHEP 6 VK- 3amanusi, pedepar
4.10 o
Tema 7.3. TeungeHuuum u VK-4.8 VCTHBIE  OTBET,
MEepPCIEKTUBBl  Pa3BUTUS  JIEJIOBOOTO 6 VK- TECTOBBIE
TypH3Ma 410 3amanusi, pedepar
JOKIIa]
Tema 7.4. Crpykrypa u VK-4.8 VYerHblif
YCIIYT'M CEKTOpa pa3MeLICHUs 6 VK- OTBET, TECTOBBIC
3aganus, pedepar
4.10 JOKIaJ1
YcrHbii
OTBE€T, TCCTOBBIC
Tema 7.5.001mecTBEHHOE 6 VK-4.8 VK. 3anaHus,
MMUTAHUE B TypU3ME 470 pedepar, noknan,
) Kontpons 3nanuit
o pasaeny 7
Pazgen 8. TPAHCIIOPT B TYPU3ME
Tema 8.1. Ocobennoctu VK-4.8 VeTHbIR
aBuacooOenus B Typusme /Cp/ 6 VK- OTBET, TECTOBBIE
3amaHusd, pedepar
4.10 OKIAN




YceTHBIE  OTBeT,

Tema 8.2. Boaslil Tpancnopt VK-4.8
B Typusme /Ip/ VK- :Z;ZSI]:IIG Sebepat
4.10 KT
Tema 8.3. Hazemmnbrii VK-4.8 VYerHblit
TpaHcnopt B Typusme /Cp/ VK- OTBET, TeCIbOBHe
3agaHus, pedepar
4.10 oK
Tema 8.4. BenocunenHsiii u VcTHBIi
nemexonHsii Typusm /Ip/ VK-4.8 OTBET, TECTOBBIE
3a/1aHMS,
VK- pedepat, mokmas,
4.10

Kontpons 3HaHuit
1o pazzerny 8

* npuMepoM oYyeHouHo20 cpedcmea Mozym 8blCHIYNAMb MECMOgble 3a0AHUA, CUMYAYUOHHbIE 3A0aHUs, PACUémible
3a0anus, 80NPOCHl 018 NPOBEOEHUs KPY2lio20 COAA U M.N. (cM. npunodcerue 1).




PA3JIE] 2.

TEKYLIHUN KOHTPO.JIb 1O JUCLHHUIIJIUNHE
"Typu3MoBeIcHIEC Ha aHTJIMACKOM SI3BIKE"
Texyluit KOHTPOJIb 3HAHUIN MCIONIB3YETCSI ISl OTIEPATHBHOTO U PETYJISIPHOTO YIPABICHUS YUeOHOM JeSITeIbHOCTRIO (B
TOM YHCIIE CAMOCTOSTENILHOM PaboToi) 00yUaIOIUXCSL.
B ycnoBusix 0a/iIbHO-PEUTHHIOBONM CHCTEMbI KOHTPOJS PE3YyJbTaThl TEKYIIEro OIEHHBAHUs O0ydYaromerocs
HCMOJIB3YIOTCS KaK MOKa3aTeldb €ro TEeKyIlero pedrtuHra. Tekymuil KOHTPOJb YCIHEBAEMOCTH OCYIIECTBISETCS B
TeUEHHEe CEMECTPA, B XOJI€ TIOBCEHEBHOMN yueOHOU pabOThl 0 MHMBUAYaIbHOM HHUIIMATHBE TIpernoaaBares. JlanHbIi
BUJI KOHTPOJII CTHUMYJIHPYET Yy OOYyYalolIerocss CTPEMIICHHE K CHUCTEMATHYECKOH CaMOCTOSTEIbHOW paboTe 1o
M3YYEHHIO TUCTIUIUTHHBI (MOIYIIS).

Tab6muma 2.1.
Pacnipenenenne 6aioB mo BuaaM y4eOHOM AEATENbHOCTH
(bammpHO-pEHTHHTOBAS CHCTEMA)
Haumenosanue Bun 3ananus
Pasnena/Teus: 3/C3 Beero K3P (CP) U3+
I3 | YyOo* | T3* | P3* 3a TeMy
P.1.T.1.1 2 2 2 2 8 10
P.1.T.1.2 2 2 2 2 8 10
P.1.T.1.3 2 2 2 2 8 12
P2.T.2.1 2 2 2 2 8
P2.T.22 2 2 2 2 8 10 10
P.2.T.2.3 2 22 2 2 8
Hroro: 1006 12 12 12 12 48 20 12 20
24 cemecTp
HanmenoBanue Bun 3amanns
Pasnena/Teus: 3/C3 Bcero K3P (CP) U3+
I3 | YO* | T3* | P3* 3a TeMy
P3.T.3.1 2 2 2 2 8 10
P.3.T.3.2 2 2 2 2 8 10
P.3T.3.3 2 2 2 2 8
P4.TA4.1 2 2 2 2 8 4
P4.TA4.2 2 2 2 2 8 10
P.4.T.4.3 2 2 2 2 8 10
P4T.4.4 2 2 2 2 8
Hroro: 1006 14 14 14 14 56 20 4 20
5 ceMecTp
HaunmenoBanue Bun 3amanus
Pasnena/Temst 3/C3 Beero K3P (CP) 13+
I13 YO* T3* | P3* 3a TeEMy
P.5.T.5.1 2 2 2 2 8 10
P.5.T.5.2 2 2 2 2 8 10
P.5.T.5.3 2 2 2 2 8 12
P.6.T.6.1 2 2 2 2 8
P.6.T.6.2 2 2 2 2 8 10 10
P.6.T.6.3 2 22 2 2 8
Hroro: 1006 12 12 12 12 48 20 12 20
6 cemecTp
HammMeHnoBanme Bun 3amanus
Paszena/Tewt: M3/C3 Beero K3P (CP) | u3*
113 YO* | T3* | P3* 3a TeMy
P.7.T.7.1 1 1 1 2 5 10
P.7.T.7.2 1 1 1 2 5 10 15




P.7.T.7.3 1 1 1 2 5
P.7.T.7.4 1 1 1 2 5
P.7.T.7.5 1 1 1 2 5 10
P.8.T.8.1 1 1 1 2 5
P.8.T.8.2 1 1 1 2 5 10
P.8.T.8.3 1 1 1 2 5
P.8.T.8.4 1 1 1 2 5
Hroro: 1000 9 9 9 18 45 20 15 20

JI3 — nekunoHHOE 3aHsTHE;

YO — ycTHsIit onpoc;

T3 — TecToBOE 3a1aHME;

P3 — pa3HOypOBHEBbIE 3aaHUS;

* Ipyrue ¢ BUIBI UCTIOJIB3YEMBIX 331aHHH, TPEVIOKEHHBIX B TPUIOKEHHUH |
13 — npakTH4ecKoe 3aHATHE;

C3 — ceMuHapCcKOE 3aHATHE;

K3P — xonTpONH 3HAHMIA 110 Paznery;

P — pedepar.
CP — camocrosTenpHas pabota oOydaromerocs
W3 — unauBunyansHOE 3a1aHKe

2.1. PeKOMeH}IaHHI/I M0 OHCHUBAHUIO YCTHBIX OTBE€TOB Oﬁy‘lalﬂﬂlﬂxcﬂ

C uenbl0 KOHTPOJI YCBOGHHS IPOHAEHHOIO MaTepuala M ONpPEACICHHUS YpPOBHS
MOJTOTOBJICHHOCTH ~ OOyYaroImuXcs K H3YYCHHI0O HOBOH TEMBl B  Hadale  KaXXJOro
CEMUHAPCKOT0/TIPaKTHYECKOTO 3aHATUS IPENojaBaTesieM NPOBOAUTCS WHIMBHIYAIBHBIH WIIN
(GpOHTAIBHBIN YCTHBIM OMPOC MO BHIMOJIHEHHBIM 3aIaHUSAM MPEIBITYIICH TEMBI.

Kpurepun oneHkw.
Ouenka «omau4Ho» CTABUTCS, €CITH O0YJAIOIIUNCS:
1) MOTHO ¥ apryMEHTHPOBAHO OTBEYAET IO COAEPKaHUIO BOIIPOCA;
2) oOHapy>KUBaeT MOHUMaHKHE MaTepralia, MOKET 00OCHOBATH CBOM CY)KICHHSI, TPUMEHHUTH 3HAHUS
Ha MIPAaKTUKE, IPUBECTH HEOOXOIUMBIE IPUMEPHI;
3) uznaraet Marepuai ocjae0BaTeIbHO U IPAaBIIBHO, C COOTIOICHUEM HCTOPUIECKON U
XPOHOJIOTMYECKOH MOCIIEI0BATEIbHOCTH;
Ouenka «xopouio» — CTaBUTCS, €CIIN 00ydaroIuiicsa JaeT OTBET, yOBIECTBOPSIOIIUI TEM XKe
TpeOOBaHUAM, UTO U Ul OLIEHKU «OTIMYHOY», HO JOMyCKAaeT OJJHa-/IBE OLIMOKH, KOTOPBIE CaM Xke
WCTIPaBIISIET.
Ouenka «y0oe1emeopumenbHo» — CTABUTCS, €CIM 00yJaroIuiicss 0OHapyKMBaeT 3HaHUE U
MTOHWMaHKME OCHOBHBIX MOJIOKEHHUI JAHHOTO 3aJJaHHs, HO:
1) u3naraet MaTtepuas HEMOJIHO U JIOIYCKaeT HETOYHOCTH B OIPEAeIICHUH MTOHATUI UITH
(hopMyJIMPOBKE MPaBUI;
2) He yMeeT JI0CTaTOYHO ITyOOKO M J0Ka3aTeIbHO 00OCHOBATH CBOU CY)KJI€HUS U IPUBECTH CBOU
MIPUMEPHI;
3) u3naraet Matepuai Herocjae10BaTeIbHO U JJOITyCKAeT OUIHOKH.

BOIPOCHI 1JIsA CAMOINOATI'OTOBKH OBYYAIOIUXCA

Bonpocel 0nsa noozomosxku k unousudyaipvHomy /
dponmanvuomy ycmmnomy / nUCbMeEHHOMY ORPOCY NO
memam OucyunaIunsl (Mooyns)

Konmponupyemowie pazoenvt (memut)
oucyunaunsl (Mooyns)

Pazgen 1. ACTOPUYECKOE PAZBUTHUE TYPU3MA

Tema 1.1. Beemenme ocHoBHBIX | 1. Why is tourism an important area of study?
TNOHATHH TYPU3MOBE/ICHHS 2. Define what is meant by tourism — both
conceptually and technically — and
distinguish it from travel, leisure and recreation
3. Identify the composition and major characteristics
of tourism products.

4. Outline the various forms of tourist destination and
their appeal




5. Explain why destinations are subject to changing
fortunes.

Tema 1.2. PazBute U pocT
TypU3Ma B APEBHOCTH U CPETHEBEKOBLE

1.Explain the historical changes that have
affected the growth and development of the tourism
industry from its earliest days

2.Understand  the relationship  between
technological innovation and tourism
development

3.Explain why particular forms of travel and
destinations were chosen by the early tourists
4.Identify and distinguish between enabling
conditions and motivating factors
affecting tourism demand.

Tema 1.3. PasButne
TpaHCIIOpPTa B CEMHAJIATOM -
JIEBATHAIIATOrO BEKOB

Ha3¢MHOTI'O
HaygaJic

1.Describe the factors giving rise to mass tourism after
1950

2.Explain the origins and development of the package
holiday

3.Understand the significance of rapid change in
political, social and economic circumstances giving
rise to the current uncertainties facing the tourism
industry.

4 List the main types, categories and forms of tourism.

5. Give the definition of the concepts of "tourist" and
"traveler".

Pazpen 2. ICTOPUYECKHUE YCJIOBUSA, BJIAT'ONPUATCTBYIOIIUE PACIIPOCTPAHEHHUIO

MYTEIIECTBUI

Tema 2.1. PasButne
0abHEOJIOTHIECKUX i MOPCKUX KYPOPTOB

.Distinguish between motivating and facilitating
factors

2.Understand the nature of the psychological and
sociological demands for tourism

3.Recognize how the product influences consumer
demand

4.Be aware of some common theories of consumer
behaviour, such as decision making and risk avoidance
5.Be aware of the factors influencing demand and how
demand is changing in the twenty-first century

Tema 2.2. Bausane wu3o0peTeHUs
[IapoBOTrO  JABHUraTens Ha pa3BuUTHE
MyTEIIECTBUI

1. Explain the determination of the notion of the
“Tourist Product”.

2. What are the main features of the tourist product?

3. What is a package tour and what are its main
components?

4. Describe the tourist destination as
component of a tourist product.

5. Comment on the network of sectors in the tourism
industry. Reveal the importance of each of them.

6. Describe the chain of distribution of the tourist
product.

a main

Tema 2. 3. Dpa momyspu3aiiiid MacCoBOTO
Typu3Ma

1.Understand the complexity of the destination as a
tourism product

2.Recognize the importance of the image and the
brand in destination marketing
3.Distinguish  between different
destination

4.Understand the appeal of each form of destination

categories  of




5.Explain why destinations are subject to changing
fortunes.

Paszpen 3. CIIPOC HA TYPU3M U BJIUAHUE TYPU3MA HA 9KOHOMHUYECKOE PA3ZBUTHUE

CTPAHBbI

Tewma 3. 1. MoTuBanus TypucToB

1.Explain what is the difference between a tour
operator and travel agent.

2.List the main directions of tour operator activities
3.Describe the main functions of tourist agencies.

4. the leading tour operator and travel agent business
in Russia and abroad.

5.Give the definition of the terms "transfer" and
"charter»

Tema 3. 2. Ilpomecc mnorpeOiieHHs ©
peau3anuu TyprIpoIyKTa

1.Distinguish between motivating and facilitating
factors

2.Understand the nature of the psychological and
sociological demands fortourism

3.Recognize how the product influences consumer
demand

4.Be aware of some common theories of consumer
behaviour, such as decision making and risk avoidance
5.Be aware of the factors influencing demand and how
demand is changing in the twenty-first century.

Tema 3. 2. Ilpomecc morpedbneHus
U peaJM3aliy TypIPOAYKTa

1.Identify the integral and associated sectors of the
travel and tourism industry

2.Explain the chain of distribution and how this
applies within the industry

3.Understand the relationships, formal and informal,
between each industry sector

4.Be aware of the extent of integration within the
industry and the reasons for this

5.1dentify the factors leading to change within the
industry and predict likely directions it may take in the
future.

Tema 3. 3. DKOHOMHYECKOE
BIIMSTHHAE Typu3Ma Ha pa3BuUTHE
TEPPUTOPHUIL

1.Identify the economic benefits of tourism for a
nation, both nationally and regionally

2.Be aware of the negative economic effects of
tourism for destinations

3.Understand how tourism is measured statistically
4.Recognize the limitations of statistical measurement
5.Specify the indicators of tourism development for
the countries of the world

6.The European Travel Commission - as one of the
largest regional tourist associations. Give names of
other regional and international organizations.

Paznea 4. COHUOKYJbTYPHOE BJIMSHHUE TYPU3MA HA PASBBUTHE CTPAHBI

Tema 4.1. 3akoHOHATEIBCTBO U
WHCTPYKIIUH, 3alIHMILAIOIINE
TYPUCTHUYECKUE JACCTUHAIIH

1.Give a description of the special form of power

organization

2.Give the definition of "timeshare".

3.List the main segments of the Ileisure and
entertainment.

4. Explain the importance of information technology in
tourism
5.Explain the importance of information technology in




tourism.

Tema 4. 2. ®akTOpsl HETATUBHOTO BIUSHUS
TypU3Ma Ha COLUYM

1.Describe the different types of hotels.

2.What are the criteria for evaluating hotel companies
3.What are the requirements for the placement of
funds in Russia?

4.List the forms of hotel business management. Give
an example of the organizational structure of the hotel.
6.List the types of catering. What kinds of services are
there in catering?

Tema 4. 3. VYmpaBineHue COIUATHHBIMA
MOCIIEACTBUSIMU TypH3Ma

1.List the services provided by air transport

2.Give a description of a cruise vacation.

3.What are the services provided to tourists on the
railways.

4.Describe the various ways in which tourism can
impact on the populations of both destination and
generating countries

5.1dentify and evaluate different approaches to finding
solutions to those problems

Tema 4.4. Biusgnune
OKPY>KAOIIYI0 CPENY

TypusMa  Ha

1.What is the role of tourism in the preservation of
natural and cultural heritage?

2.Give the definition of the concept of "tourism
resources".

3.What is the value of tourist resources
formation of the tourism product?

4.Give examples of climatic factors that may affect
tourism

5.Explain the concept, and importance, of sustainable
tourism in a socio-cultural

in the

Pa3zpnen 5. Typucrckue 1ecTUHALMHU M POABUKEHHUE TYPUCTCKOI0 NPOAYKTA

Tema 5.1. IIponBmxenue
TYpPUCTCKOTO MIPOJYKTA:

IUCTPUOBIOTOPCKHUE ceTH B Typusme /Cp/

1.1dentify the economic benefits of tourism for a
nation, both nationally and regionally

2.Be aware of the negative economic effects of
tourism for destinations

3.Understand how tourism is measured statistically

4 Recognize the limitations of statistical measurement
5.Specify the indicators of tourism development for
the countries of the world

6.The European Travel Commission - as one of the
largest regional tourist associations. Give names of
other regional and international organizations.

Tema 5.2. Bumbpl u cnenuduxa
TYpUCTCKUX necTuHaiuii /I1p/

1.Understand the various ways in which tourism can
impact on the populations of both destination and
generating countries

2.1dentify and evaluate different approaches to finding
solutions to the problems of tourism impact on the
populations of both destination and generating
countries

3.Understand the concept, and importance, of
sustainable tourism in a sociocultural context

4 Recognize the need for adequate planning and
cooperation between theprivate and public sectors as
means of overcoming problems




Tema 5.3. ®dakTopsl
MIPUBJICKATEIHFHOCTH TYPHCTCKUX
JIECTHHAITIHA

1.What are the Levels of regulations governing tourist
activities?

2.What are the Features of the Russian legislation in
the field of tourism?

3.Appreciate the problem for attractions of changing
tastes and fashions and propose solutions to overcome
this.

4. How tourism is measured statistically?
5.Recognize the limitations of statistical measurement
6.Explain the nature of the psychological and
sociological demands for tourism

7.Distinguish between motivating and facilitating
factors

Pa3nen 6. OcobeHHOCTH pa3BUTHSA KYJIb

TYPHOI'0, TACTPOHOMHUYECKOI'0, IIONIMUHI U CIOPTUBHOI'O TYpU3Ma

Tema 6.1. KyneTypHbIil TYypH3M

1.Explain the concept, and importance, of sustainable
tourism in a socio-cultural context

2.Ground the need for adequate planning and
cooperation between the private and public sectors as
means of overcoming problems

3.Describe the various ways in which tourism can
impact on the populations of both destination and
generating countries

4. What is the role of socio-demographic factors in
tourism?

5.Understand the significance of rapid change in
political, social and economic circumstances giving
rise to the current uncertainties facing the tourism
industry

Tema 6.2. lllonmuHr ¥ raCTPOHOMUYECKUN
TYpHU3M

1.What is the role of tourism in the preservation of
natural and cultural heritage?

2.Give the definition of the concept of "tourism
resources".

3.What is the value of tourist resources in the
formation of the tourism product?

4.Give examples of climatic factors that may affect
tourism

5.Explain the concept, and importance, of sustainable
tourism in a socio-cultural

Pazgen 7. OCOBEHHOCTHU PAZBUTHUSA JEJTOBOI'O TYPU3IMA

Tema 7.1. Uanyctpust KoHbEpeHIMiH

1.Explain the concept, and importance, of sustainable
tourism in a socio-cultural context

2.Ground the need for adequate planning and
cooperation between the private and public sectors as
means of overcoming problems

3.Describe the various ways in which tourism can
impact on the populations of both destination and
generating countries

4. What is the role of socio-demographic factors in
tourism?

5.Understand the significance of rapid change in




political, social and economic circumstances giving
rise to the current uncertainties facing the tourism
industry

Tewma 7.2. BricTaBKH U sipMapKu

1.What is the role of tourism in the preservation of
natural and cultural heritage?

2.Give the definition of the concept of "tourism
resources".

3.What is the value of tourist resources in the
formation of the tourism product?

4.Give examples of climatic factors that may affect
tourism

5.Explain the concept, and importance, of sustainable
tourism in a socio-cultural

Tema 7.3. TeHAaeHUMH U TEPCIEKTUBHI
Pa3BUTHSA IETIOBOOTO TypU3Ma

1.Give the definition of the Security in tourism.
2. What are The reasons for the international

regulation of tourism issues&

3.Describe the Establishment of international
cooperation in the field of tourism system.

4. Specialized UN agencies.

5.Explain The regional approach in addressing global
issues and problems of tourism. Regional and UN
economic commission.

6. What is the aim of the activities of the World
Tourism Organization.

Tema 7.4. CTpyKTypa W YCIyTH CEKTOpa
pasmernenns /I1p/

1.Give a description of the special form of power
organization

2.Give the definition of "timeshare".
3.List the main segments of the
entertainment.

4. Explain the importance of information technology in
tourism

5.Explain the importance of information technology in
tourism.

leisure and

Tema 7.5.001IECTBEHHOE NUTAHUE B
rypusme

1.Describe the different types of hotels.

2.What are the criteria for evaluating hotel companies
3.What are the requirements for the placement of
funds in Russia?

4 List the forms of hotel business management. Give
an example of the organizational structure of the hotel.
6.List the types of catering. What kinds of services are
there in catering?

Pazgen 8. TPAHCIHIOPT B TYPU3SME

Tema 8.1. OcobeHHOCTH
aBuacooOmeHus B Typusme /Cp/

1.Give a description of the special form of power
organization
2.Give the definition of "timeshare".

3.List the main segments of
entertainment.

4 Explain the importance of information technology in
tourism

the leisure and




5.Explain the importance of information technology in
tourism.

Tema 8.2. BoxHelii TpaHCHOPT B

typusme /Ilp/

1.Describe the different types of hotels.

2.What are the criteria for evaluating hotel companies
3.What are the requirements for the placement of
funds in Russia?

4.List the forms of hotel business management. Give
an example of the organizational structure of the hotel.
6.List the types of catering. What kinds of services are
there in catering?

Tema 8.3. HazeMHBII TpaHCIIOPT B

typusme /Cp/

1.List the services provided by air transport

2.Give a description of a cruise vacation.

3.What are the services provided to tourists on the
railways.

4. Describe the various ways in which tourism can
impact on the populations of both destination and
generating countries

5.1dentify and evaluate different approaches to finding
solutions to those problems

Tema 8.4. Bemocunegnsit
nermexoHbi Typusm /Ip/

)54

1.What is the role of tourism in the preservation of
natural and cultural heritage?

2.Give the definition of the concept of "tourism
resources".

3.What is the value of tourist resources in the
formation of the tourism product?

4.Give examples of climatic factors that may affect
tourism

5.Explain the concept, and importance, of sustainable
tourism in a socio-cultural




2.2 PekoMeHJAallH 110 OLEHUBAHUIO Pe3y/JIbTATOB TECTOBBIX 3a/1aHNii 00yJaouXCs

B 3aBepiieHnH U3y4eHHs KaXI0r0 pas/elia JUCUUILUIHHBL  [POBOIUTHCS TECTHPOBaHUE (KOHTPOJIb 3HAHHH 110
paszzneiny, pyOexHbIi KOHTPOJIB).

Kpumepuu oyenueanusi. YpOBEHb BBIIOJIHEHUSI TEKYLIMX TECTOBBIX 3a/laHMH OICHUBAETCS B Oajuax.
MakcuManabHOE KOJMYECTBO OAaNIOB 1O TECTOBBIM 3aJaHUSIM OIPEICISACTCS NPENoJaBaTeisiM W TPEACTABICHO B
tabmure 2.1.

TecToBbIC 3a7aHUs MPEACTABICHBI B BUJC OIICHOYHBIX CPEICTB M B MOJHOM 00BEME MPECTABJICHBI B OaHKE
TECTOBBIX 3aJ[aHUH B JJICKTPOHHOM BUJE. B (hOHIE OLEHOYHBIX CPEJCTB MPEICTABICHBI THIIOBBIC TCCTOBBIC 3aJaHMUS,
pa3paboTaHHbIC I U3YyYCHUS AUCIUILTHHBI « KOMMYHHUKAIIMOHHBIC TEXHOJIOTHU B TypU3ME H C(epe rOCTCIPUHUMCTBA
(Ha aHTJTUHACKOM SI3BIKE)»

THUIIOBBIE TECTOBBIE 3AJAHUS
JJISI TEKYIIET'O KOHTPOJISA

Paznen 1. ConuajbHas posib Typu3ma.
Test 1

1. restoration of spiritual, physical strength, as well as treatment is:
a) sport tourism goals

b) vocational and business objectives of tourism

c¢) wellness tourism targets

d) educational objectives of tourism

2. the internal factors of development of tourism are:
a) climate

b) infrastructure

¢) the economic situation in the country

d) cultural and religious characteristics of the population

3. For the purposes of tourism, business and professional trips took:
a) 1 seat

b) 2 place

¢) 3 place

d) are not in the top three

4. Tourist is:

a) person who travels and performs stay in places outside its usual Wednesday, for a period not
exceeding 12 months. for any purpose other than occupation activities, paid from sources in the
visited site

b) a person who, when leaving the usual Wednesday took place at least one night

¢) one-day visitor (IE. a person who travels and performs stay in places outside its usual
Wednesday, less than 12:00 am and without overnight stay)

d), a person who travels and performs stay in places outside its usual Wednesday, for a period of
more than 12 months.

5. Population growth increases the world's tourist potential, resulting in a new human
reserves involved in tourist activities. What factor influence on tourism are we talking about?
a) demographic

b) socio-economic

c) the scientific and technical

d) political

6. under the long-term forecast of the UNWTO to 2020 g. the tourism sector will cater for:
a)1 billion per year, of which 8 billion, 0. people will travel within their regions

b) 1.2 billion annually, of which 1 billion. people will travel within their regions

¢) 1.6 billion annually, of which 1.18 billion. people will travel within their regions

d) 4 billion annually, of which 1.18 billion. people will travel within their regions



7. Tourists from the Nordic countries prefer to rest in warm coastal countries and travelers
from the South to the North of aspire, for example, in the Nordic countries with well-
preserved nature. What kind of trends in global tourism in question:

a) globalization of the tourist market and consolidation of tourist industry

b) formation of tourist flows between former metropolises and colonies

c) the new formation tourist regions

d) contrast and meridional direction of tourist flows

8. Trend in the development of world tourism cannot be regarded as:

a) increase in frequency traveling with reduced their duration,

b) increase in the number of trips "weekend";

¢) increase in demand for traditional types of tourist trips and a decline in demand for non-
traditional;

d) growth in the proportion of young people and pensioners turpotoke

9. what indicator is defined as the number of tourists per 1 inhabitant of the country (region)
or percentage per 100 inhabitants of the host country:

a) duration of stay

b) intensity of departures

¢) the number of arrivals (departures)

d) intensity of arrivals

10. The average length of stay of maximum value in:
a) countries that are far from major tourist markets

b) small countries

¢) countries, business-oriented tourism

d) in all of these categories of countries

Paznen 2. JxoHOMHMYecKasi PoJib TYpU3Ma.
Tewma 2.1. Typuctckast uHAyCTpUs
Tema 2.2. Typuctuueckuii poayKT.
Tema 2.3. Typuctuyeckue 1eCTUHALNU
Test 2
1. Which of the mischaracterizes tourist balance:
a) represents the difference between expenditure and revenue in tourism
b) negative tourist balance characteristic of donor countries international tourism, supplying to
the international tourist market for many travelers (Germany, Japan, United Kingdom)
¢) in a positive balance of tourism are countries with currency inflows greater than
expenditure on international tourism (United States, France, China)
d) tourist world balance is zero, because the revenues and expenditures of tourists equal

2. The undisputed leader on such parameter as tourist spending per trip abroad are:
a) Denmark and Sweden

b) West Germany United States

c) the United Kingdom and Japan

d) Australia and New Zealand

3. With regard to tourism flows between regions, then here are leading flows between:
and) Europe and Africa

b) Asia-Pacific and the Americas

¢) America and Europe)

d) Europe and APAC

4. the World Tourism Organization selects:



a) 4 tourist regions
b) 5 tourist regions
¢) 6 tourist regions
d) 7 tourist regions

5. in the composition of any tourist region includes Israel, Cyprus, Turkey:
a) Africa

b) Europe

¢) the Middle East

d) Asia and Oceania

6. In the year 2014 crossed international boundaries:
a) 1.6 million tourists

b) 1.3 million tourists

¢)1.1 million visitors

d) 1 million tourists

7. what region accounts for 30 percent of global revenues from international tourism:
a) the Asia-Pacific region

b) Europe

¢) North and South America

d) Middle East

8. eleven countries in Europe are less than 50 thousand. sq. km. This does not include:
a) Slovenia, Macedonia, Albania, Slovakia

b) Estonia

¢) Montenegro and Croatia

d) Denmark, Switzerland and Malta

9. the characteristics of European tourism is not:

a) dominance in tourist flows meridional direction and concentration of tourists around the
Mediterranean basin

b) pronounced intraregional tourism

¢) in the interregional retreat tourist flow is allocated China

d) all true

10. Among the countries of Europe, in which developed recreational tourismis:
a) Hungary

b) Poland

¢) France

d) Czech Republic

Paznen 3. [IOCPEIHUKU U UX PO.JIb
Tema 3.1 TyponepaTopbl 1 TypareHThbl
Tema 3.2. OnToBbIi COBIT TYPIPOAYKTA
Tema 3.3. Po3HU4YHBII COBIT TYPIPOAYKTA
Test 3

1. Which of the following refers to a recreational area of the seaside holiday in Europe as
the Black Sea coast (2 options):

a) While Mamaia, Euphoria, Zlatni Pjasycy, friendship, Albena, sunny beach, Nessebar

b) coast of Crimea (Yevpatoriya, Yalta), the big Sochi, Gelendzhik

¢) Sopot, Kjulungborn, Brighton and Bornemut, Saint Malo



d) Cote d'Azur, nice, Cannes, Canary and Balearic Islands

2. What factors affect the tourist activity of the population of Europe:
a) urbanized

b) high level of density

¢) high level of education of the population

d) all listed

3. The development of tourism in Europe has contributed to the following factor:
a) the signing of the Schengen Agreement) and the introduction of the single currency of the

European Union is the euro

b) economic and political stability in the region, the desire of Governments to cooperate,

including in the field of tourism

¢) high saturation) a variety of historical and architectural monuments of different epochs
d) all of the above contributed to the development of tourism

4. For Europe is characterized by the highest tourism activity. To travel abroad

(outbound tourism) lead:

a) Northern and Western Europe
b) Southern and Western Europe
¢) North and South Europe

d) Central and South Europe

5. A unique balneotherapy Center of Europe, where the mineral water flowing on salt

terraces, creating very beautiful brilliant white landscape:

a) Vichy

b) St. Moritz

¢) Spa

d) Pammukale

6. Which of the following resorts pertained to such recreational district, seaside holiday

in Europe as the coast of the North and Baltic seas:

a) While Mamaia, Euphoria, Zlatni Pjasycy, friendship, Albena, sunny beach, Nessebar
b) coast of Crimea (Yevpatoriya, Yalta), the big Sochi, Gelendzhik

¢) Sopot, Kjulungborn, Brighton and Bornemut, Saint Malo

d) Cote d'Azur, nice, Cannes, Canary and Balearic Islands

7. natural recreational resources well mastered and used in America (2 options):
a) within the United States and Canada

b) in Central (Nicaragua, Guatemala, Honduras, etc.

¢) in the Caribbean

d) in South America

8. To the monuments of pre-Columbian civilization in America does not apply:
a) Chichen Itza

b) Machu Picchu

¢) Cusco

d) Guadalajara

9. Which of the following mischaracterizes intra-regional tourist flows of America:
a) meridional direction are when crossing State borders, but they "fans" spread on the territory

of the host countries and gradually acquire a latitudinal direction

b) most intense exchanges between the United States, Canada and Mexico
c¢) the predominance of intra-regional tourism) (80%)
d) America ranks second on tourist arrivals and its share of global arrivals grows



10. America-what is false:

a) revenue from tourism second place in the world
b) tourism expenditures (II) place in the world

¢) 3 place in the world for tourists

d) all true

Paznen 4. IIPETOCTABJEHAU TYPUCTHYECKHUX YCJIYT
Tema 4.1 . CeKkTOp rocTenpuuMcTBa ¥ IKOHOMHUKA

Tema 4.2. '0OCTHUHHUYHO -PeCTOPAHHBIN CEKTOP

are:

Tema 4.3CexTOp rocrenpuuMCcTBa U BU/bl TPAHCIIOPTHPOBKH

Test
1. Diving in America developed (2 options):
a) Alaska
b) central regions of Canada
¢) Florida
d) Caribbean

2. historical-cultural recreational resources of America associated with the Inca State,

a) on the Mexican plateau, with its capital in Temixtitan

b) on the West coast of South America, with its capital at Cusco
¢) on the Yucatan Peninsula, Mexico

d) in North America

3. in which country in Africa has traditionally been organized safaris, at the coast were

the climatic spas:

a) South Africa
b) Morocco

c) Kenya

d) Tunisia

4. In which country are coastal climatic resorts of Agadir, Mohammedia, Tangier, Al

Hoceima:

a) South Africa
b) Morocco

c¢) Kenya

d) Tunisia

5. Rafting in America developed (2 options):
a) Alaska

b) central regions of Canada

¢) Florida

d) Caribbean

6. The Asia and Pacific region does not include the country:
a) East Asia

b) Southeast Asia

¢) Oceania

d) Middle East

7. The leaders on income from tourism in the Asia-Pacific region include:
a) Australia
b) China



¢) Hong Kong
d) Japan

8. What kind of tourism started a tourist boom in the Asia-Pacific region:
a) leisure tourism

b) religious tourism

¢) business tourism

d) recreational tourism

9. The treatment centres of tourism on Oriental Medicine (acupuncture, herbal
medicine, massage, medical gymnastics) in the Asia-Pacific region include:

a) China

b) Australia

c¢) the Philippines

d) Thailand

10. Which of the following mischaracterizes touring South Asia region:
a) countries in South Asia are not suppliers of tourists

b) region has enormous potential for tourism development

¢) quality tourism infrastructure and poor service

d) all true

Pa3neu S. KOHTPOJIb DKOHOMHWYECKOI' O BJIUSIHUSI TYPU3MA
Tema 5.1. KoHTpoO/1b BIMAHUSA TYpH3Ma
Tema 5.2. MekIyHapOAHBI TYPH3M U €ro 3HaYeHHe 151 IKOHOMUKH CTPaHbI
Tema 5.3. BHyTpeHHMI TYpH3M M €ro 3HAYeHHUe /151 IKOHOMHKH CTPAHBbI
Test
1. Which of the following mischaracterizes the Asia-Pacific region:
a) most extensive this tourist region in the world
b) tourist market very differentiated
c¢) the world's highest rates of development of tourism
d) all true
2. among the subregions in Asia Pacific arrivals leads:
a) East Asia
b) Southeast Asia
¢) Australia
d) Oceania
3. To Preferences-Beach tourism in the Asia-Pacific region cannot be attributed:
a) Malaysia (Penang)
b) Lhasa (the Dalai Lama)
¢) Australia (Gold Coast)
d) Thailand (Pattaya, Phuket and Koh Samui)
4. Which of the following mischaracterizes tourist region of the Middle East:
a) the main purpose of tourists from other parts of the world is getting to know the historical
sights, culture, pilgrimage
b) tourism development uneven within the region
c) the region plays a supporting role in the market for leisure and entertainment tourism
d) all true
5. Which of the following mischaracterizes tourism in Africa:
a) extremely attractive and promising as a region tourism
b) little yet mastered how the region tourism
c) the yield rate of tourism have not kept pace with arrivals
d) for the region is characterized by the highest tourism activity in the world



6. Which country in Africa receives enormous income from tourism (in excess of 100
million dollars a year) with the ability to see wild animals in their natural habitat Wednesday:

a) Kenya

b) Tanzania

¢) South Africa

d) Namibia

7. Among the African countries in the first place by the number of national parks (hold
15% of the whole territory) is:

a) Tanzania

b) Kenya

¢) South Africa

d) Botswana

8. What are the countries of North Africa's most represented on the market of
international tourism:

a) Egypt and Libya

b) Tunisia and Morocco

c¢) Algeria and Morocco

d) Egypt and Algeria

9. In which country are seaside resorts of Mombasa, Lamu, Malindi, Kipini, Kilifi:

a) South Africa

b) Morocco

¢) Kenya

d) Tunisia

10. Which of the following mischaracterizes tourism in Africa:

a) periods of accelerated growth of tourism are replaced by stagnation and setbacks

b) developed internal tourism, which "paves the way" for the international

c) is currently a higher rate of growth of tourist flows, than in traditional tourist regions

d) young tourist region

Pa3zgen 6. . KOHTPOJIb COLIMAJIBHOI'O U SKOJIOT'MYECKOI'O BJIUSIHUAS TYPU3MA
Tema 6.1. KoHTpoJIb cOIMATBHOIO BJMSHUA TYpPU3Ma
Tema 6.2. KOHTPOJIb 3K0JI0THY€CKOr0 BJIHSAHUS TypHU3Ma
Tema 6.3. be3onacHocTb B Typu3sme

Test
1.What is the origin of the word “travelling”?
a) tour
b) entertain
c) trip
d) travail

2. What is the minimum length of the trip to be considered a tourism in England?

a) 50 miles

b) 25 miles

¢) 20 miles

d) 30 miles

3. Which organization first adopted the definition of tourist as the one who travels at least 24
hours?

a) The League of Nations

b) The World Tourism Organization

¢) International Council on tourism

d) International Tourism Alliance

4. How do we call any person who comes into the country other than that in which he lives for
any reason other than occupation?

a) excursionist

b) tourist



¢) tradesman

d) visitor

5. How do we call a person who stays in the tourist destination less than 24 hours?
a) excursionist

b) tourist

¢) tradesman

d) visitor

6. Maximum length of visit to be considered “tourism” endorsed by statistical Committee in
1993

a) 6 months

b) 1 year

c) 2 years

d) a quarter

7. What can be considered the origin of educational tourism?

a) collapse of the USSR

b) fall of the Berlin wall

¢) Grand Tour

d) Crusade

8. When we characterize a tourist product what does “intangible” mean?
a) expensive

b) material

¢) fixed

d) non-material

9. What is included into package holiday?

a) insurance, transfer, transportation

b) accommodation, catering, transportation

¢) b&b, entertainment, excursions

d) visa formalities, transportation, excursions

10.How can you characterize tourist product from the point of view of supply?
a) fixed

b) tangible

¢) intangible

d) flexible

2.3. PexoMeHAalMU 110 OLEHUBAHMIO BONPOCOB sl KOJIJIOKBUYMA, co0eceJ0BaHUS N0 JUCHUIINHE
«TypusmoBeaeHue (Ha AaHTITHHCKOM fI3bIKeE)»

MaxkcumMajbHOe

Kpurepuu
KOJINYEeCTBO 0aJ1JI0B*

BeicraBisiercss  oOydaromemycsi, €clIM  OH  OINpenenser
paccMaTpuBaeMble IMOHATHS pa3jena Wi TEMbl JTHCLHHUILIMHBI
(Momynsl) 4YETKO MW TOJHO, NPUBOJAS COOTBETCTBYIOILUE
IIPUMEPBL.

OTIM4YHO

BricTaBnsercs oOydaromeMycsi, €Cli OH I0MyCKaeT OTAeIbHbIC
MOTPEITHOCTH B OTBETE, HO B IIEJIOM JICMOHCTPHPYET 3HAHHUE U
BIIQJICHUE COJAEp)KaHHEeM pazfena (TeMbl) TUCIUILIAHBI
(MoyIist)

Xopouio

BrictaBnsercs oOyuwaromemycs, eclid OH OOHapy>KHBaeT
Y 1OBIIETBOPUTEIBHO mpoOensl B 3HAHUAX MaTepHalia pasfena WIA TeMbI
JTUCITUTLIAHBI (MOJTYIIsT)

BrictaBnsercs  oOywaromemycs, €cilid OH OOHapyKHBaeT
CYIIECTBEHHbIE TMPOOENbl B 3HAHUSX OCHOBHBIX MOJIOKEHHUN
paszena WM TEeMbl AUCHUIUIMHBL (MOJyJsl), HEYMEHHE C
MOMOIIBIO TIpenojaBareisi MOJYYUTh NPABUIIBHOE pELICHHE

HeynosnerBopurenbsHo




‘ KOHKPETHOMU ITPAKTUYECKON 3a1a4u

* TIpencrasieHo B Tabnume 2.1.

THUITIOBBIE BOITPOCHI AJIAA KOJVIOKBUYMA, COBECEJOBAHUSA /IVIA TIPOBEPKH YPOBHA
COPOPMUPOBAHHOCTU KOMIIETEHIIUA

Pasznea 1. ConuanbHas pojib Typu3Ma.

Tema 1.1. OnpenesieHne U aHATU3 NOHATHS «KTYPH3M»
1. Why is tourism an important area of study?
2. Define what is meant by tourism — both conceptually and technically — and
distinguish it from travel, leisure and recreation
3. Identify the composition and major characteristics of tourism products.
4. Outline the various forms of tourist destination and their appeal
5. Explain why destinations are subject to changing fortunes.

Tema 1.2. Typusm u pa3BuTHe COBPEMEHHOI0 MUPa
1.Explain the historical changes that have affected the growth and development of the tourism
industry from its earliest days
2.Understand the relationship between technological innovation and tourism
development
3.Explain why particular forms of travel and destinations were chosen by the early tourists
4.1dentify and distinguish between enabling conditions and motivating factors
affecting tourism demand.

Tema 1.3. IlyTemecTBusi ¥ Typu3m.
1.Describe the factors giving rise to mass tourism after 1950
2.Explain the origins and development of the package holiday
3.Understand the significance of rapid change in political, social and economic circumstances
giving rise to the current uncertainties facing the tourism industry.
4.List the main types, categories and forms of tourism.

5. Give the definition of the concepts of "tourist" and "traveler".

Pazges 2. JxoHOMHMYeCKas POJIb TYpPU3Ma.
Tema 2.1. Typucrckasi uHAyCTPUS

1.Distinguish between motivating and facilitating factors
2.Understand the nature of the psychological and sociological demands for tourism
3.Recognize how the product influences consumer demand
4.Be aware of some common theories of consumer behaviour, such as decision making and risk
avoidance
5.Be aware of the factors influencing demand and how demand is changing in the twenty-first
century

Tema 2.2. TypucTudeckuii Npoaykr.
1. Determination of the notion of the “Tourist Product”.
2. The main peculisrities of the tourist product.
3. A package tour and its main components.
4. The tourist destination as a main component of a tourist product.
5. Comment on the network of sectors in the tourism industry. Reveal the importance of each of
them.
6. Describe the chain of distribution of the tourist product.
7. Explain tourism as a seasonal phenomenon. Seasonality factors, the nature of demand in tourism.
8. Describe the models of seasonality of tourism demand. Ways to solve the problem of seasonality
for tourist organizations.



Tema 2.3. TypucTnyeckne 1ecCTHHALIMHA
1.Understand the complexity of the destination as a tourism product
2.Recognize the importance of the image and the brand in destination marketing
3.Distinguish between different categories of destination
4.Understand the appeal of each form of destination
5.Explain why destinations are subject to changing fortunes.

Paznen 3. IIOCPETHUKHA U UX POJIb
Tema 3.1 TyponepaTopbl U TypareHTbI
1.Explain what is the difference between a tour operator and travel agent.
2.List the main directions of tour operator activities
3.Describe the main functions of tourist agencies.
4. the leading tour operator and travel agent business in Russia and abroad.

5.Give the definition of the terms "transfer" and "charter

Tema 3.2. OnToBBIi COLIT TYPHPOAYKTA
1.Distinguish between motivating and facilitating factors
2.Understand the nature of the psychological and sociological demands fortourism
3.Recognize how the product influences consumer demand
4.Be aware of some common theories of consumer behaviour, such as decision making and risk
avoidance
5.Be aware of the factors influencing demand and how demand is changing in the twenty-first
century.

Tema 3.3. Po3HU4HBII cOBIT TYPHPOAYKTA
1.1dentify the integral and associated sectors of the travel and tourism industry
2.Explain the chain of distribution and how this applies within the industry
3.Understand the relationships, formal and informal, between each industry sector
4.Be aware of the extent of integration within the industry and the reasons for this
5.1dentify the factors leading to change within the industry and predict likely directions it may take
in the future.

Paznen 4. IIPETOCTABJEHUM TYPUCTUYECKHUX YCJIYTD
Tema 4.1 . CexkTOp rocrenpuMMcTBa U IKOHOMHUKA
1.Give a description of the special form of power organization

2.Give the definition of "timeshare".
3.List the main segments of the leisure and entertainment.
4.Explain the importance of information technology in tourism

5.Explain the importance of information technology in tourism.
Tema 4.2. '0CTHHHUYHO -peCTOPAHHBIN CEKTOP
1.Describe the different types of hotels.

2.What are the criteria for evaluating hotel companies

3.What are the requirements for the placement of funds in Russia?

4.List the forms of hotel business management. Give an example of the organizational structure of
the hotel.

6.List the types of catering. What kinds of services are there in catering?

Tema 4.3CexTOp rocrenpuuMcTBa U BBl TPAHCIIOPTHPOBKH
1.List the services provided by air transport

2.Give a description of a cruise vacation.
3.What are the services provided to tourists on the railways.

4.Describe the various ways in which tourism can impact on the populations of both destination and
generating countries



S.Identify and evaluate different approaches to finding solutions to those problems

Pasznen S. KOHTPOJIb DKOHOMHWYECKOI'O BJIUSIHUS TYPU3MA

Tema 5.1. KoHTpo/b BIUsIHUSI TYpH3Ma

1.1dentify the economic benefits of tourism for a nation, both nationally and regionally
2.Be aware of the negative economic effects of tourism for destinations
3.Understand how tourism is measured statistically
4.Recognize the limitations of statistical measurement
5.Specify the indicators of tourism development for the countries of the world
6.The European Travel Commission - as one of the largest regional tourist associations. Give names
of other regional and international organizations.

Tema 5.2. Mexka1yHApPOAHBIH TYPH3M U €ro 3HaYeHHe JIJIsi IKOHOMUKHU CTPAHBI
1.Understand the various ways in which tourism can impact on the populations of both destination
and generating countries
2.1dentify and evaluate different approaches to finding solutions to the problems of tourism impact
on the populations of both destination and generating countries
3.Understand the concept, and importance, of sustainable tourism in a sociocultural context
4. Recognize the need for adequate planning and cooperation between theprivate and public sectors
as means of overcoming problems

Tema 5.3. BHyTpeHHMii TYpU3M H ero 3HAYEHHe I IKOHOMHUKH CTPAHBI
1.What are the Levels of regulations governing tourist activities?

2.What are the Features of the Russian legislation in the field of tourism?

3.Appreciate the problem for attractions of changing tastes and fashions and propose solutions to
overcome this.
4. How tourism is measured statistically?
5.Recognize the limitations of statistical measurement
6.Explain the nature of the psychological and sociological demands for tourism
7.Distinguish between motivating and facilitating factors
Pa3nen 6. . KOHTPOJIb COIIMAJIBHOT'O U KOOI MYECKOI'O BJIUSAHUS TYPU3MA
Tema 6.1. KoHTpoJib cOllManbHOrO BJAMSHUA TYpPU3Ma
1.Explain the concept, and importance, of sustainable tourism in a socio-cultural context
2.Ground the need for adequate planning and cooperation between the private and public sectors as
means of overcoming problems
3.Describe the various ways in which tourism can impact on the populations of both destination and
generating countries
4.What is the role of socio-demographic factors in tourism?
5.Understand the significance of rapid change in political, social and economic circumstances
giving rise to the current uncertainties facing the tourism industry

Tema 6.2. KOHTPOJIb 3K0JIOrH4€CKOr0 BIAUSIHUA TYpH3Ma
1.What is the role of tourism in the preservation of natural and cultural heritage?

2.Give the definition of the concept of "tourism resources".
3.What is the value of tourist resources in the formation of the tourism product?

4.Give examples of climatic factors that may affect tourism

5.Explain the concept, and importance, of sustainable tourism in a socio-cultural
6.3. be3onacHocThb B Typu3Me

1.Give the definition of the Security in tourism.

2. What are The reasons for the international regulation of tourism issues&

3.Describe the Establishment of international cooperation in the field of tourism system.

4. Specialized UN agencies.

5.Explain The regional approach in addressing global issues and problems of tourism. Regional and
UN economic commission.



6. What is the aim of the activities of the World Tourism Organization.
Pa3nen 7. OCOBEHHOCTH PA3BUTHA JIEJIOBOI'O TYPU3MA

Tema 7.1. Uuaycrpusi koHepeHuuii
1.Explain the concept, and importance, of sustainable tourism in a socio-cultural context
2.Ground the need for adequate planning and cooperation between the private and public sectors as
means of overcoming problems
3.Describe the various ways in which tourism can impact on the populations of both destination and
generating countries
4. What is the role of socio-demographic factors in tourism?
5.Understand the significance of rapid change in political, social and economic circumstances
giving rise to the current uncertainties facing the tourism industry

Tema 7.2 BoicTaBKH U sIpMapKH
1.What is the role of tourism in the preservation of natural and cultural heritage?

2.Give the definition of the concept of "tourism resources".
3.What is the value of tourist resources in the formation of the tourism product?

4.Give examples of climatic factors that may affect tourism

5.Explain the concept, and importance, of sustainable tourism in a socio-cultural
7.3. TenaeHUHH U MEPCIEKTHBBI PA3BUTHS 1€J0BOr0 TYpH3MAa

1.Give the definition of the Security in tourism.

2. What are The reasons for the international regulation of tourism issues&

3.Describe the Establishment of international cooperation in the field of tourism system.

4. Specialized UN agencies.

5.Explain The regional approach in addressing global issues and problems of tourism. Regional and
UN economic commission.

6. What is the aim of the activities of the World Tourism Organization.

Pazngen 8. TPAHCIIOPT B TYPU3ME
Tema 8.1 . OcobeHHOCTH aBHACOOOIICHHS B TYpH3ME
1.Give a description of the special form of power organization
2.Give the definition of "timeshare".

3.List the main segments of the leisure and entertainment.
4.Explain the importance of information technology in tourism

5.Explain the importance of information technology in tourism.
Tema 8.2. Boaublii TpaHCHOPT B Typu3Me
1.Describe the different types of hotels.

2.What are the criteria for evaluating hotel companies

3.What are the requirements for the placement of funds in Russia?

4.List the forms of hotel business management. Give an example of the organizational structure of
the hotel.

6.List the types of catering. What kinds of services are there in catering?

Tema 8.3. HazeMHblif TPaHCIOPT B TypU3Me
1.List the services provided by air transport

2.Give a description of a cruise vacation.
3.What are the services provided to tourists on the railways.

4.Describe the various ways in which tourism can impact on the populations of both destination and
generating countries
S.Identify and evaluate different approaches to finding solutions to those problems

2.4. PexoMeHAaMU 1O OLEHUBAHNIO Icce (pedepaToB, T0KIA10B, COOOLIEHUIT).

MakcumMajibHOe Kpurepuu




KOJIMYEeCTBO 0AJ1JI0B

BrictaBnsercs oOydaromemycsi, €Clii OH BbIpa3ujl CBOE MHEHUE
no chopMyIMpPOBAHHOW MpobiemMe, apryMEeHTHpPOBAl €ro,
TOYHO OIpeAeIuB MpodieMy COAepKaHHE U COCTaBISIOLIUE.
[IpuBenenbl  JaHHbIE  OTEUECTBEHHOM U 3apyOexHOM
JUTEpaTyphl,  CTAaTUCTUYECKUE  CBEIEHUs, HHpOpMaIHs
HOPMATHBHO TMPABOBOro xapakrtepa. OOydaromuiics 3HaeT u
BJIQJICET HABBIKOM CaMOCTOSTEIbHOW  HCCIIEI0BaTEIbCKON
paboThl TO TEeMe HCCIEAOBAaHUS; METOJaMHU M TpUEeMaMu
aHaM3a TEOPETUYECKHX W/WIM MPAKTHUYECKUX AaCIeKTOB
u3ydaeMoii obOmactu. DakTHUECKHX OMMUOOK, CBS3aHHBIX C
MMOHUMaHuEeM Tpo0JIeMbl, HEeT; rpadgudecku pabora opopmieHa
PaBUIBHO.

OTiIn4yHO

BricTaBisercs o0y4JaromeMycsi, i padoTa XapaKkTepHU3yeTcs
CMBICJIOBOIH LIEJIBHOCTBIO, CBSI3HOCTBIO 51
MOCJIC0OBATEIPHOCTRIO HM3JI0XKEHHS; JOMYyIIeHO He Oonee 1
OMMUOKA TpU OOBSACHEHWU CMBICIIA WM  COJEPKaHUs
Xopomio npobiembl. s apryMeHTanmuu — NPUBOMAATCS  JIaHHBIE
OTE€UYECTBEHHBIX 5 3apyOeKHBIX aBTOPOB.
[TporeMOHCTPUPOBAHBI UCCIIEAOBATEIILCKUE YMCHHS U HABBIKH.
@DaKTUYEeCKUX OMMOOK, CBSI3aHHBIX C IIOHUMAHUEM MPOOIIEMBI,
HeT. JlonyIieHbl OT/IeNIbHBIC OMTMOKH B 0)OPMIICHHU PAOOTHI.

BeicraBisiercss  oOywaromemycs, ecid B paboTe CTYICHT
MPOBOAMUT JOCTATOYHO CAMOCTOSITEJIbHBIN aHallu3 OCHOBHBIX
3TAlOB W CMBICIOBBIX COCTABJISIOIIUX TPOOJIEMBI; TOHHMMAECT
Y 1OBIIETBOPUTEITBHO 0a30BbIe OCHOBBI U TEOPETHYECKOE OOOCHOBaHHE BHIOpaHHOMN
TEMBI. [IpuBneyeHs OCHOBHBIE HMCTOYHHUKHU o
paccmarpuBaemoii Teme. JlomymieHo He Oojee 2 omubOOK B
coJiepKaHnuu Mpo0IeMbl, 0pOpPMIICHUN PAOOTHI.

BeicraBisiercss oOydaromiemycsi, eciiu paboTa MpeacTaBiseT
co0OM Tmepecka3aHHbIl WIM TOJHOCTHIO 3aMMCTBOBAHHBIIN
UCXOJHBIA TeKCT 0e3 KakuX Obl TO HM OBLIO KOMMEHTapHEB,
HeynosnersopurensHo aHaimu3a. He packpbITa CTPYKTypa U  TCOPCTHUYUCCKAA
cocTaBisoIas TeMbl. JlomymeHo Tpu miu 6osee Tpex OMUO0oK
B COJEpKaHUM PpacCKphIBA€MON MpoOJieMbl, B OQOPMICHUU
paloTHI.

TEMBI DCCE (PE®EPATOB, JIOKJIAJIOB, COOBIEHMIT) /115 IPOBEPKU YPOBHSI
C®OPMHUPOBAHHOCTH KOMIETEHLIUU

Tembl pedepaToB 1o pasaenam
Tembl pedepartoB:
Pazgesn 1. ConnaabHasi poJb Typu3Ma.
Tewma 1.1. Onpenenenre U aHATN3 TTOHATHUS KTYPU3M»
Tema 1.2. Typusm u pa3BUTHE COBPEMEHHOT'O MHpa
Tewma 1.3. ITyremecTBust U TypU3M.
Tembl pedepaToB:
1. Tourism and Recreation. Recreation: general and special.
2. The first attractions, travel agencies and organized excursions.
3. The World Tourism Organization and the hotel.
4. Russian tourist and hotel organizations, associations.
5. The most luxurious hotels in the world.

Paznen 2. JxoHOMHMYecKasi poJib TYpU3Ma.




DN B Wi =

DN B Wi =

Tema 2.1. Typucrckas uHIyCTpUs
Tema 2.2. Typuctrudeckuil mpoIyKT.
Tema 2.3. Typuctuueckue 1eCTUHALUU
Tembl pedepartoB:

. The tour operator and travel agent: contractual relationship between them.
. The development of tourism in Russia at the present stage (1990-2010).

. Excursion activity.

. Exhibition activities.

. Features of insurance in tourism.

Paznen 3. IIOCPETHUKHA U UX POJIb
Tema 3.1 Typonepatopsl U TypareHTbl
Tema 3.2. OnTOBBINA COBIT TYPIPOIYKTA
Tema 3.3. Po3HUUHBIN COBIT TypIpOIyKTa
Tembl pedepartoB:

. International tourism.
. Sport tourism.

. Ecological tourism.

. Event-related tourism.
. Rural tourism.

Paznen 4. IIPENJOCTABJEHUUA TYPUCTUHUYECKUX YCIYT
Tema 4.1 . CekTop rocTeNpUUMCTBA U IKOHOMHUKA

Tema 4.2. OCTUHHUYHO -PECTOPAHHBIN CEKTOP

N B W= (O B SN UST \O R

DB Wi =

Tema 4.3CexTop rocTenpuUMCTBa U BUJbI TPAHCIIOPTUPOBKHU
Tembl pedepartoB:

. The tour operator and travel agent: contractual relationship between them.
. The development of tourism in Russia at the present stage (1990-2010).

. Excursion activity.

. Exhibition activities.

. Features of insurance in tourism.

Pa3nea 5. KOHTPOJIb DKOHOMHWYECKOTI' O BJIUSIHUS TYPU3MA
Tema 5.1. KoHTpousb BIusiHUSA TypU3Ma
Tema 5.2. MexxnyHapOIHbIN TypU3M U €0 3HAYEHHUE JJI1 SKOHOMUKH CTPaHbI
Tewma 5.3. BHyTpeHHUI TYpU3M U €T0 3HAYCHUE /I SKOHOMUKH CTPaHbI
Tembl pedepaToB:

. Marketing of tourism services.

. Information technology in the hospitality, restaurant and tourism business.
. Franchises in the tourism and hospitality industry.

. timeshare as a kind of tourism.

. Passport and visa formalities.

Pa3nes 6. . KOHTPOJIb COIIUAJILHOTO Y DKOJIOTUYECKOTO BJIMSTHUS TYPU3MA
Tema 6.1. KoHTpoJIb COLIMANIBHOTO BIMSHUSA TypU3Ma
Tema 6.2. KOHTpOJIB SKOJIOrMYECKOTO BIUSHUS TYpU3Ma
Tema 6.3. be3onacHOCTb B Typu3Me
Tembl pedepartoB:

. Unusual and wonderful accommodation facilities.
. The tourist destination.

. Pilgrimage as a kind of tourism.

. Urban tourism.

. MICE-industry. Congress and exhibition tourism.



3.5. OueHuBaHNe HAYYHOI COCTABJSIIOLIEH
Kpumepuu oyenueanus nayunoii cocmagasiouieni

OlnieHMBaHUE HAYYHOUN COCTABJISIIOIIECH

MaxkcumansHoe
KOJIMYECTBO OAJJIOB

Hayunas
CTaThs

Tesucel
IoKJIaaa

Kpurepuu

10

4

BricTaBnsiercst oOy4daromemMycsi, eciu padoTa ucclea0BaTenbCKasl,
MOJIHOCTBIO MOCBAIIEHA PEHICHUIO OJHON HAyYHOU MPOOIJIEMBI, TyCTh HE
rI100amBHOTO IIaHa, HO CPOPMYITHPOBAHHOM CaMOCTOATENbHO. Tema
MaJOu3y4YeHHas, TPAKTUUECKHU HEe UMEIOIIasi OMUCAHUS, ISl PACKPBITUS
KOTOPO# TpebyeTcsi caMOCTOATEIHHO JeNIaTh MHOTHE BBIBOJIBI,
COIIOCTABJISASI TOUKH 3PEHUS U3 COCeTHUX obnacTeil uccnenoBanus. Llens
pealin30BaHa MOCIEA0BATEIHHO, CIeTaHbl HEOOXOIUMBIC BBIKIAIKH, HET
HECYILIECTBEHHOU MH(OpMaIUH, eperpyskaroiieil TeKCT HeHY>KHBIMU
moApoOHOCTSIMH. TEKCT COAEPKUT BCE HEOOXOUMBIC CCHUIKH Ha aBTOPOB B
TeX cly4asix, Korjaa naéres nHdopmanus NpUHIUIHATIBEHOTO COACPKAHUS
(ompenenenusi, onucanus, 0000IIECHNUS, XapaKTEPUCTUKA, MHEHHUE, OLICHKA
T.J.), IPA 3TOM aBTOP YMEJIO UCIIOJB3YET UyKOE MHCHHE TIPH
apryMeHTaIlMu CBOEH TOYKH 3peHusi, 00paIlasich K aBTOPUTETHOMY
ncToyHUKY. CIIMCOK TUTEpaTyphl OXBATHIBACT BCE OCHOBHBIEC HCTOYHHKH
0 IaHHOM TeMe, TOCTyIHbIe oOydaroniemycs. PaccMorpenue npobiaembl
CTPOMTCS Ha JJOCTATOYHO ITyOOKOM COJIepIKaTeIbHOM ypoBHE. PabGoTa
UMeeT YETKYIO CTPYKTYpY, 0OYCIIOBICHHYIO JIOTHKOM TeMbl, MPAaBUIBHO

0 OPMIICHHBIH CIUCOK JINTEPATYPHI, KOPPEKTHO CACIAHHBIC CCHIIKU U
coJIep>KaHue.

BricraBisiercst oOy4aromemMycsi, eciii paboTa YaCTUYHO IMOMCKOBAasi — B
paboTe ecTh MPOOIIEMBI, KOTOPBIE HMEIOT YaCTHBIN Xapakrep (He
OTpaKarOIIKE TEMY B LIEJIOM, & KACAFOIIUECS TOJIbKO KAaKUX-TO €€
acriekToB). Tema ¢ JOCTAaTOYHBIM KOJTHMYECTBOM «OCIBIX TSATEHY, JIN00
poOJieMa MOCTaBJICHA JIOCTATOYHO OPUTHHAIIBHO, BCJICJCTBHE YET0 TeMa
OTKPBIBAETCSI C HEOKUJAHHOW CTOPOHBI. B pabore m1bo ynyiieHsl
HEKOTOpBIE BaYKHBIE apTyMEHTHI, THOO €CTh HEeCYyIlleCTBeHHas: HHpopMaIus,
MeperpyKaroniasi TeKCT HEHY)KHBIMH MTOAPOOHOCTSIMH, HO B II€JIOM JIOTHKA
ecTh. TeKCT COoAepKUT Harbosiee HE0OXOJUMbIE CCHIJIKM HA aBTOPOB B TE€X
ClIydasx, Korja Jaeiaercs nH(opmanus NpUHIMITHAILHOTO COIePKAHUS
(ompenenenusi, 00001IEHUS, OTTUCAHUS, XapAKTEPUCTHKA, MHEHHUE, OIICHKA
1 T.1.). CIHCOK TUTEepaTypbl UMEET HECKOJIBKO HCTOYHUKOB, HO YIYIIEHBI
HEKOTOPBIC BYKHBIC aCTICKTHI pacCMaTpUBaeMoi pooieMsl. PaccmoTpenue
MPOOJIEMBI CTPOUTCS Ha COJEPIKATEILHOM YPOBHE, HO ITyOHUHA
paccMOTpeHHs OTHOCUTEIbHA. PaboTa B 00I1IEM COOTBETCTBYET
TpeOOBaHUSIM, HO UMEET HEKOTOPbIe HETOUETHI, TNOO OJHO U3 TPEOOBAHMIA
HE BBIMTOJTHSICTCS.

BricTaBnsierca oOy4daromemMycsi, eciu padoTa B LIEJI0M PENpOIyKTUBHA, HO
C/IeTIaHbl HETUIOXHE CaMOCTOSTENbHBIE 0000MIeHHs. Tema u3yueHHas, HO B




HEel TOSIBUIIUCH «OelTbIe TSITHAY BCICACTBUE HOBBIX JTAHHBIX, THOO TemMa
OTHOCHUTEJIbHO MaJIOU3BECTHAsI, HO Mpo0JIeMa «MCKYCCTBEHHAs», HE
MpeICTaBISAIoNIasi HCTUHHOTO HHTEpeca sl HayKu. B pabote MOKHO
OTMETUTH HEKOTOPYIO JIOTHYHOCTH B BBICTPaUBaHUU WH(OpMaLIUU, HO
nenoctHocty HeT. [IpoTuBopeunii HeT, HO CCHUIOK JINOO MPAKTUYECKH HET,
00 OHHU JeNAI0TCS PENIKO, IaJIEKO HE BO BCEX HEOOXOIUMBIX CIIydasix.
Crmcoxk nmuteparypsl npeacrasiieH 1-2 ucrounnkamu. Pabora ctpoutcs Ha
OCHOBE OJTHOTO CEPhEZHOT0 UCTOYHHKA, OCTAIbHBIE — MOMYJIIpHAas
JIUTEpaTypa, UCIOoIb3yeMas Kak WLTocTpanus. PaboTa numeer HEKyIo
CTPYKTYpPY, HO HECTPOT'y10, TpeOOBaHUS K O(POPMIICHHUIO BbIACPKAHBI
YaCTUYHO.

0* 0* OOyuarommiicss He MPUHUMAET y4yacThe B KOH(DEPEHLIUAX U HE 3aHUMAeTCs
HalVCaHWEM HAYYHBIX CTaTeil

* () 6 orcypHan He 8blcmagisiemcs

IIEPEYEHb PEKOMEH/OBAHHBIX HAITPABJIEHHH HAYYHO-
HCCIEOBATE/IbCKOH PABFOTBI OB YYAIOIIIHXCA (HAYYHOH COCTABJIAIOIEH)
110 JTUCHHHIUIHHE:
1. OcobenHOCTH U TeHAEHIIMH (POPMUPOBAHUS TypUCTCKOW uHAycTpuu B JloHeukoi HapoaHoi
PecniyOnuike.
2. MeTto0510rn4eckie OCHOBBI MOBBIIEHUS 3 (HEKTUBHOCTH AESATEIbHOCTH MPEIPUATHIA
TYPUCTCKON UHIYCTPHUHU.

3. Typuctckast moauTHKa rocyIapcTBa U ee BIUsSHUE Ha 3(PEKTUBHOCTD AEATEIbHOCTU
NPEANPUATUI TYPUCTCKON UHAYCTPHUMU.

4. AxtyanbHble Tpo0sieMbl (YHKIIMOHUPOBAHUS TYpOIepaTopoB U TypareHTcTs B JIHP.

5. N3yuenne peiHKa Typuctnueckux ycuyr B JIHP.
6. Onpenenenue Lenen u 3aad perMOHAIBHON TYPUCTCKON TTOJMTUKH.
7. CTpaTernyeckue U TaKTUYECKHE aCMeKThl JeSTEIIbHOCTH MPEANPUATHI TYpUCTCKON HHIAYCTPUH.
8. dopMupoBaHMe HOPMATUBHO-IIPABOBOTO U 3akoHOAaTenbHOro noist JJHP B cdepe Typuzma.
9. OcobOeHHOCTH (DYHKIIMOHUPOBAHUS MPEANPUATUN TYPUCTCKON UHAYCTpUHU B JloHEIKOI
Haponnoii Peciybnuke.
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11.
12.
13.
14.
15.

16.
17.
18.
19.
20.

21.
22.
23.
24.

25.

26.

27.
28.
29.
30.
31.
32.
33.

34.

BOITPOCHI K 3K3AMEHY IO PA3AEJIAM (TEMAM) JUCHUIIJINHBI
PA3JIEJI 1 COIUAJIBHAS POJIb TYPU3MA.
(Bonpocwi k 3auemy)
Tema 1.1. OnpenesieHue U AHATU3 NOHATHS «TYPH3M
Give the definition of the concepts of "tourist" and "traveler".

Specify what distinguishes tourism from travelling.

List the main types, categories and forms of tourism.

The classification of types of tourism into different grounds.
Describe the main features of tourism.

Tema 1.2. Typusm u pa3BuTHe COBPEMEHHOT0 MUpa
Describe the social and humanitarian functions of tourism.

What is the role of tourism in the preservation of natural and cultural heritage?
Give the definition of the concept of "tourism resources"

What is the value of tourist resources in the formation of the tourism product?
Explain the importance of tourism in the global economy.

Tema 1.3. IlyTemecTBusi M TYpU3M.
Highlight the main elements of the tourism industry.

Give the definition of "tourism product" concept.
What are the features of tourist services?
What is the difference between services from the goods?
Specify the composition of the tourist product.
Paznen 2. SJKOHOMUMYECKAS POJIb TYPU3MA

Tema 2.1. Typucrckasi uHAyCTpHUS
List the main factors affecting the development of tourism.

Give examples of climatic factors that may affect tourism.

What is the role of socio-demographic factors in tourism?

Evaluate the current state of international tourism.

Specify the indicators of tourism development in regions of the world.

Tema 2.2. Typucruueckuii npoayKT.
What is the essence of tourism development strategy?

What are the priority areas for tourism development.

Factors of production of the tourist product.

Tourism as a seasonal phenomenon. Seasonality factors, the nature of demand in
tourism.

Models of seasonality of tourism demand. Ways to solve the problem of seasonality for

tourist organizations.
Market of tourist products and services of its features.

Tema 2.3. TypucTuueckue 1eCTUHALNH
Explain the complexity of the destination as a tourism product
Substantiate the importance of the image and the brand in destination marketing.
Distinguish between different categories of destination
Explain the appeal of each form of destination
Explain why destinations are subject to changing fortunes.
Distinguish between a destination and an attraction and define each.
What it is that attracts tourists and which attractions appeal to each market
Pa3pnen 3. IIOCPEJJHUKHA U WX POJIb
(6onpocwl k IK3AMEHY)
Tema 3.1 Typoneparopsl u TypareHTbl
Explain what is the difference between a tour operator and travel agent.



35.
36.
37.
38.

39.
40.
41.

42.

43.

44.
45.

46.

47.
48.

49.

50.
51.
52.
53.
54.

55.
56.
57.
38.

59.
60.

61
62
63
64

65.

66.

List the main directions of tour operator activities.

Describe the main functions of tourist agencies.

Name the leading tour operator and travel agent business in Russia and abroad.
Give the definition of the terms "transfer" and "charter"

Tema 3.2. OnToBBIN COBIT TYPIPOAYKTA
Factors of formation of tourism demand.

The functioning of the tourism market. Types relationship market.

The functions of tour operators. The relationship with the manufacturers of tour
operators of tourist services.

The types of intermediaries on the tourist market. Relations between tour operators and
travel agents.

Documents reflecting the relationship of the final consumer and the seller of the tourist
services.

Tema 3.3. Po3HM4YHBIH COBIT TYPIIPOAYKTA
The value of computer technology for the tourism and the scope of their application.

Global computer reservation systems: world leaders, working conditions and
opportunities for travel companies.
The possibilities of computer reservation systems in the Russian market.
Recognize how the product influences consumer demand
Explain some common theories of consumer behaviour, such as decision making and
risk avoidance
Explain the factors influencing demand and how demand is changing in the twenty-first
century.
Paznen 4. MPENOCTABJIEHUU TYPUCTUYECKHAX YCIYT
(6onpocul k 3auemy)
Tema 4.1 . CeKTOp rocTenpuuMCTBA H IKOHOMHKA
Give a description of the special form of power organization
Give the definition of "timeshare".
List the main segments of the leisure and entertainment.
Explain the importance of information technology in tourism
Explain the importance of information technology in tourism.
Tema 4.2. '0CTHHHHYHO -peCTOPAHHBIN CEKTOP
Describe the different types of hotels.
What are the criteria for evaluating hotel companies
What are the requirements for the placement of funds in Russia?
List the forms of hotel business management. Give an example of the organizational
structure of the hotel.
List the types of catering.
What kinds of services and service in catering.
Tema 4.3. CeKkTOp rocTenpuuMcTBa M BUABI TPAHCIOPTHPOBKHU
List the services provided by air transport
Give a description of a cruise vacation.
What are the services provided to tourists on the railways.
Describe the various ways in which tourism can impact on the populations of both
destination and generating countries
Identify and evaluate different approaches to finding solutions to those problems
Pa3neJ S. KOHTPOJIb SKOHOMHMYECKOI'O BJIMSIHUS TYPU3MA
(6onpocwl K 9K3aMeH))

Tema 5.1. KonTpoab Biausinusi TypusMa
Specify the indicators of tourism development for the countries of the world.



67.
68.

69.

70.

71.
72.
73.
74.

75.

76.
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79.
80.
81.

82.
83.

84.
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86.
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88.
89.

90.
91.

92.
93.
94.
95.

96.

List the main international organizations, the tourism industry.

What is the role of the World Tourism Organization (UNWTO), tourist services on the
market?

What are the transnational tourist organizations and associations tell us about some of
them.

The European Travel Commission - as one of the largest regional tourist associations.
Give names of other regional and international organizations.

Tema 5.2. Me:xxnyHapOAHBIN TYPHU3M H €ro 3HA4YeHHUe JJI1 IKOHOMUKH CTPAHbI
Identify the economic benefits of tourism for a nation, both nationally and regionally
Explain the negative economic effects of tourism for destinations
Tourist formalities: concept, types, reasons for existence.

The police formalities. Customs formalities. Currency control.

Visas: concept, types of appointment. Visa support. Medical formalities.

Tema 5.3. BHyTpeHHMI TYPpH3M M €ro 3Ha4eHue VIl IKOHOMUKH CTPAHBI
Levels of regulations governing tourist activities. Features of the Russian legislation in
the field of tourism.

Appreciate the problem for attractions of changing tastes and fashions and propose
solutions to overcome this.
How tourism is measured statistically
Recognize the limitations of statistical measurement
Explain the nature of the psychological and sociological demands for tourism
Distinguish between motivating and facilitating factors
Pa3nen 6. KOHTPOJIb COLIMAJIBHOI'O U SKOJOTI MUYECKOI'O BJAUSHUS TYPU3MA
(6onpocul k 9K3aMeHY)
Tema 6.1. KOHTPOJ1b COIHAJILHOIO BJIUSIHUS TYPU3Ma
Explain the concept, and importance, of sustainable tourism in a socio-cultural context
Ground the need for adequate planning and cooperation between the private and public
sectors as means of overcoming problems
Describe the various ways in which tourism can impact on the populations of both
destination and generating countries
What is the role of socio-demographic factors in tourism?
Understand the significance of rapid change in political, social and economic
circumstances giving rise to the current uncertainties facing the tourism industry
Tema 6.2. KoHTpPoO/Ib 3K0JIOTHY€CKOI0 BJUSIHUSI TYPU3Ma
What is the role of tourism in the preservation of natural and cultural heritage?
Give the definition of the concept of "tourism resources".
What is the value of tourist resources in the formation of the tourism product?
Give examples of climatic factors that may affect tourism
Explain the concept, and importance, of sustainable tourism in a socio-cultural context
Tema 6.3. be3onacHocTh B Typu3me
Security in tourism.
The reasons for the international regulation of tourism issues.
Establishment of international cooperation in the field of tourism system. Specialized
UN agencies.
The regional approach in addressing global issues and problems of tourism. Regional
and UN economic commission.
The activities of the World Tourism Organization.
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Kadenpa TYpU3Ma

Aucnunjimnaa «Typu3zmoBe/ieHHe HA AHTJIMIHCKOM SI3bIKE)

Kype 2 Cemectp 3  ®opma 00y4eHHsi OYHAS

3K3AMEHAIIMOHHBINA BUJIET Nel

TeopeTnueckue BONpockl.

1. Explain the subject of tourism as a science and why tourism is an important area of study.

2. Ground the need for adequate planning and cooperation between the private and public sectors as
means of overcoming problems.

3. Read the Case Study, identify and evaluate different approaches to finding solutions to the given
problems.
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