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1.

HepequL INIAHUPYEMBIX PpPeE3yJbTaToB oﬁyqemm nmo AucHMIJjgauHe, COOTHECCHHBIX C

IVIAHUPYEMBIMMU peE3yjabTaTaMi OCBOCHHUSA Oﬁpa3OBaTeJII)HOI7[ nporpammanl

Hucuunmaa  b1.B.01.05  IIpodeccroHanbHO-OpUEHTUPOBAHHBIA ~ MHOCTPAHHBIA  SI3bIK ~ OOECIeYrBaET
dbopmupoBaHue y OOyYalOMUXCA CICAYIOIMIMX YHHUBEPCAIbHBIX, OOIIENpPO(EeCCHOHAIBHBIX M MPOQPECCUOHATBHBIX
KOMIIETEHIINIT*

OT®/TP u Kon HaumenoBanue Kon HaumenoBanue OOpa3oBare/ibHBIN pe3yJabTaT **
PEKBH3UTHI |KOMIETEHIIMHU HHIUKATOPA |MHAUKATOPA JOCTH:KEHUS
Komnerenuuu .
IIC wx s JOCTHKEHUS KOMIIeTeHIIUH **
KOMIIeTeH I
(npu X
Hanuyuu) **
TIK-1 Ocywecmansiem IIK-1.5 Cocmasnsem u ogpopmnsem [1K-1.5. 3-4 3naer: AHITTUACKUIL SI3bIK (TTOPOTOBBIN
0OKyMenmapHoe omuemel no  pe3yiomamam yposeHb B1)
conpososcoenue npoeepox OOKyMenmayuu no
GHEUHEMOP206020 GHEWHEMOPeO6OMy
KoHmpakma onmparmy
1IK-2 Ocywecmensiem IIK-2.5 [loozcomaenueaem [MK-2.5. 3-3 3HaeT: AHITIMICKUH SI3BIK (TIOPOTOBBIM YPOBEHB
opanuzayuio omuemmnyio Bl)
MpaHCcnoOpmHo- OOKyMeHmayuo no
102UCMUYECKO20 mpancnopmuo-
obecnevenus 102UCMUYECKOMY
BHEULHEMOP20B020 obecneyeHuo
KOHmMpaKma BHEULHEMOP20B020
KoHmpakma

*ﬂucuumw—ta moorcem d)opmupoeamb KomMnemeHyuro noJHOCmsro uiu 4acmuvHo. **ﬂOJlDfCHO coomeemcmeosambs HpuﬂOZ)iCEHuIO 1k 06pa306am€]le012 npoepavime




2. O0beM U MeCTO AMCUMILIMHBI B CTPYKTYpe 00pa3oBaTe/IbHOM
NporpamMMmsl

OO0mu 00bEM JUCHUIUINHEL:

4,00 3.e., 144 ak.gac

KonrakTHass pabora oOydarommxcs ¢ MpernojaBaTeleM [0 BHAAM y4eOHBIX
3aHATHI: 76 aK. yac Ha KOHTAKTHYIO paboTy C mpernojiaBareneM, u3 Hux 68 ak.yac Ha
NIPAKTUYECKUE 3AHATHS, HA aTTECTALMIO B IIEPUOJI SK3aMEHALIMOHHBIX CECCUI 8 4acoB,
68 ak. yac Ha CaMOCTOATENBHYIO pabOTy 00yUarOIUXCSl.

b1.B.01.05  IIpodeccrnoHanbHO-OPUEHTUPOBAHHBIA ~ WHOCTPAaHHBIA  SI3BIK
peanusyercs B 5-6 cemecTpe 3 Kypca.



3. Conepxanne u CTPYKTYPa IUCHMILINHBI

3.1. CtpyKTypa JUCHUILINHBI
Ounas hopma obyuenus

Ne n/m HaumenoBanue Tem u (1J1m) Oo6bem
pas3aenos AUCHUILINH, dDopma
aK.gac TeKyLIero
BCET'O KonrakTHasi padoTa o0yuaromuxcs KOHTPOJISI
¢ MpenogaBaTejeM M0 BHIaAM ycHeBaeMocTH,
y4eOHBIX 3aHATHI CaMOCTOSTENBHAS | pomesKyTOUHOI
Ilepuoa TeopeTnyeckoro ooy4eHust IHepuon padora aTTecTaINN
NPOMEKYTOYHOM
aTTecTaluu
(ceccust)
3ausTus 3anaTus HK | KCP | KD CPkp | CP3x | CP
JIEKIHOHHOTO [CEMHHAPCKOT0 "
THIIA THIIA =
2 | o
J | BI |JP| II3 2 |ea
=N
2 | =
=}
=
Paznen 1. JxoHOMUKA IPpeANPUATHS U OPEHIMHT
Tema 1 | Toproseie mapku. bpeHmapl. 22 0 0 0 12 0 0 0 0 0 0 10 | YO, T,IIP, P3
Tema 2 | CTpyKTypa KOMIIAHUU. 22 0 0 0 12 0 0 0 0 0 0 10 | YO, T,IIP, P3
Tema 3 | Pexnama. 24 0 0 0 12 0 0 0 0 0 0 12 | YO, T, IIP, P3
[IpomexyTouHas aTTecTanus 4 0 0 0 0 0 0 0 4 0 0 0 3auer




Bcero 3a 5 cemectp: 72 0 0 0 36 0 0 0 4 32 KT
Pazgen 2. OCHOBBI MAPKETHHIA U KOPIIOPATHBHOIO YIIPABJICHUSA

Tema 4 | JleHbru. 22 0 0 0 10 0 0 0 0 12 | YO, T, IIP, P3

Tema 5 | MapkeTuHr. 22 0 0 0 10 0 0 0 0 12 | YO, T,IIP, P3

Tema 6 | MexyHapoaHble KOHTPAKTBHI. 24 0 0 0 12 0 0 0 0 12 | YO, T,I1IP, P3
YcnenHsle npoJaxu.

[IpoMexkyTouHas arrecTanus 4 0 0 0 0 0 0 0 4 0 3ayer

Bcero 3a 6 cemectp: 72 0 0 0 32 0 0 0 4 36 KT

HUroro 144 0 0 0 68 0 0 0 8 68

HUcnon b3yembvble COKpawerus.

JI — mexmuy - 3aHATHA, TPEAYCMATPUBAIOIINE PEUMYIIECTBEHHYIO Mepeady yIeOHOH MHPOpManuu 00ydaromnMCs IeIarorHIecKiMH PaOOTHUKAMH OpraHu3auud U (WIN)
JHLAMH, TIPUBJIEKaeMbIMU OpTaHH3alUe! K pealln3aliy 00pa30BaTeIbHbIX IPOrPaMM Ha MHBIX YCIOBUSX, ).

BJI — Buneo neknun.

JIP — nabopaTtopHbie pabOThI.

13 — npakTuyeckue 3aHATHS (32 HCKITFOUCHHEM JJAOOPATOPHBIX PadoT).

UK — uHayMBuyaabHbIE KOHCYJIBTALUH.

KCP — KOHTpOJIb CaMOCTOSITENEHON PabOThI

KD — koHCyBpTAIMN TIEpes SK3aMEHOM

KarTak — KoHTakTHas paboTa Ha aTTECTALUIO B IEPHOJT IK3aMEHAIIOHHBIX CECCHI
KonTpons - koHTakTHas paboTa Ha aTTECTalMIO B IEPHOJ SK3aMEHAIIMOHHBIX CECCHH JUTI 3a09HON (popMBbI 00yUeHNS
CPxp — camocTosiTenbHast paboTa Ha TOATOTOBKY KYPCOBOW PaOOTHI/ KypCOBOTO MPOEKTA.
CP»sk — camocTosiTensHast paboTa Ha MMOATOTOBKY K 9K3aMEHY.

CP — camocTosiTenpHast paboTa B ceMecTpe Ha IMMOATOTOBKY K YIEOHBIM 3aHATHSIM.

Ycnoubie o6o3Hadenus: T3- TecroBoe 3amanue, YO - ycTHbIH onpoc, [TP — mepeBoa, P3 — pasHoypoBHEBbIE 3a7aHus (TUCKYCCHS, dcce (TOKIIaa, COOOIIeHNE)

KT-xoHTpOnbHas TOUKa




3.2. ConepxaHue AUCHUTLIAHbI

Pa3znes 1. JxoHOMUKA peANPUATHS U OPEHIAUHT

Tema 1. Toprosbie mapku. bpenasl. ITK-1.5, TTK-2.5
Jlexcuueckue U TeMaTUYeCKHe KOMIIOHEHTHI: OMMCaHue OPEH/I0B, Ay TCOPCHHT,
JTUAepHl peiHKa. YmpasieHue opengamu. [Ipoasmxenue 6penon. [Ipobiaemsl
OpeHJIOB.

I'pammarmka: moBTOpeHue BpemeH Tiarona Present Simple, Present
Continuous, Present Perfect, Present Perfect continuous.

Tema 2. Crpykrypa komnanuu. I1K-1.5, ITIK-2.5.

Jlexcuueckre M TeMaTUYECKUE KOMIIOHCHTBI: CTPYKTypa KOMIIaHWH, padbouee
MecTo, paboTa B KOMaHjie, OOCIyXKMBAaHHE KJIUEHTOB. TpeHnbl, H3MEHEHUS,
PECTPYKTYPHU3AIIMH, CTUSIHUC U TIOTJIOMICHUC.

I'pammaruka: Past Simple, Past Continuous, Past Perfect, Past Perfect Continuous.

Tema 3. Pexknama. IIK-1.5, ITK-2.5.
Jlexcuueckue U TeMaTUYeCKHe KOMIIOHEHTHI: PeKjiama, peKJIaMHble 00bBICHHUS,
IPUMEPHI PEKIAMHBIX OOBSBIICHUN, PEKJIAMHOE areHTCTBO, PEKJIAMHAs KaMITaHHUS.
CpenctBa MaccoBoit uHpopMarmu. MeToabl PEeKIaMBbl.

I'pammatuka: Bpemena rimaronma Future tenses. CreneHu cpaBHEHHs
npunararesbHbeix. Hapeuust.

Pa3znes 2. OCHOBBI MAPKETHHIA H KOPIIOPATHUBHOI'O YIIPABJICHUSA

Tema 4. lensru. IIK-1.5, ITK-2.5.

Jlexcuyeckne U TEMaTUYECKHEe KOMIIOHEHTHI: I€HbI'H, NHBECTHLINH, (PUHAHCOBBIE
OTYEThI, PUHAHCHI U KPEIUTHI, TEHAECHUMHU. 3aiiMbl. baHku. BroxeT koMaHuu.

['pammaruka: onvcanue rpa)koB, TEHAECHUIUN, YUCIUTEIbHBIE.

Mopnanbhbie riarossl. [IpugaTounsie onpeaenuTenbHble TPeToKEHHS.

Tema 5. Mapkerunr. IIK-1.5, ITK-2.5.

Jlekcuueckne U TEMaTUYECKUE KOMIIOHEHTBI: MAPKETUHIOBBIE uccaenoBanus. 4 P.
[Iporno3 nponax. Konkypenuusa. MupoBbie peiHKHA. HallmoHanbHBIN pHIHOK.

I'pammatuka: CornacoBanue BpemeH. KocBenHnas peus. ['epynauii. [Ipuuactue.

Tema 6. MexayHapoaHble KOHTPAaKThI. Y cnemHbie npoaaxu. IIK-1.5, ITK-
2.5.

Jlexcnueckne M TEMAaTUYECKUE KOMIIOHEHTBI: MEXIyHapoJaHas TOProBJIS.
MexayHnapoanbie KOHTpakThl. CBoOOAa TOproBiu. [ 106anpHBIe KOMIAaHUU. DKCIIOPT,
UMITOPT TOBAapOB M YCIIYT

['pammaTuka: ycinoBHbIE IpeaiokeHus. @pa3oBble 1i1aroyibl. MIHQUHUTUBHBIE
KOHCTPYKIMH, KOHCTPYKIIMH C TEPYHIUEM.



4. Tunbl OEHOYHBIX MATEPHUAJIOB, IOKA3aTeJIN U KPUTEPHH
OLICHUBAHMS

4.1. OueHouHbIE MaTepUaIbl o JTUCLUTIIINHE b1.B.01.05
[IpodeccnoHalbHO-OPUEHTUPOBAHHBIM HMHOCTPAHHBIM SI3bIK BXOAST B COCTaB
OIICHOYHBIX MaTepuajioB Mo oOpa3oBarenbHOM mporpamme. COBOKYIHOCTH
OLICHOYHBIX MaTEpHAIOB MO BCEM AUCIUIUIMHAM (MOAYJSIM) 0Opa3oBaTEIbHON
mporpaMmbl  coctaBiisieT (QoHa oneHouHbIX cpenactB (mainee — DOC). OOC
UCIIONB3YETCSl TMpU  MPOBEICHHH TEKYIIET0 KOHTPOJIS  YCIIEBAEMOCTH H
MPOMEXKYTOUYHON aTTecTali OOyYalolUXCA C IEJIbI0 OLICHUBAHUS JOCTUKEHUS
00yYaroIKUMUCS JITAHUPYEMBIX PE3yJIbTaTOB O0yUYEHUS.

4.2. ®OC pazpaboTaH Kak KOMIUIEKC MPOBEPOUHBIX 3aJaHUN Pa3IMUYHOTrO
TUIA U YPOBHS CJIOKHOCTH, BKJIIFOYAET KPUTECPUU U IIKAJIbl OICHUBAHUS, a TAKKe
«xIr0uny npaBuwibHBIX 0TBETOB. DOC GopMupyercs Kak OTIEIbHBIN JOKYMEHT U
XpaHUTCSA B JJIEKTPOHHOM Buje, aoctyn Kk ®OC npenocTaBieH OrpaHUYEHHOMY
KpyTy JIUILL.

4.3. Jlns camocTosTENBbHOW pabOThl OOYYaIOMUXCS MPU TOJATOTOBKE K
TEKYIIEMY KOHTPOJIIO YCIEBAEMOCTH U MPOMEXKYTOUHOM aTTecTaluu B pabouyux
nporpaMMax JIUCHMIUIMH pa3MEIlEeHbl TUIIOBbIC MPOBEPOUHBIC 3aJaHUs, KOTOPHIC
MOHO YCIIOBHO pa3[euTh Ha 3aJaHUsl 3aKPBITOT0, KOMOWHUPOBAHHOTO W
OTKPBITOT'O TUIIOB.

3amaHusl 3aKpBITOTO TUIIA — 3TO TECTOBBIE 3aJaHUsl, B KOTOPBIX KaXKIbIW
BOIIPOC  CONPOBOXKJIAETCS TOTOBBIMU BapHaHTaMU OTBETOB, U3 KOTOPBIX
HE0O0XO0IMMO BBIOPATh OJWH WX HECKOJIBKO MPABUIIHHBIX.

3amanuss KOMOWMHHPOBAHHOTO THMA — 3TO TECTOBBIC 3aJaHUs, B KOTOPHIX
KQXJIbIA BOIMPOC COIMPOBOXKAACTCS TOTOBBIMU BapUaHTaMU OTBETOB, M3 KOTOPBIX
HEO0OXOJMMO BBIOpAaTh OJMH WM HECKOJIbKO MPaBWIHHBIX M OOOCHOBAaTh CBOM
BBIOOD.

3agaHusl OTKPBITOrO TUIA — 3TO 33JaHHUs, B KOTOPBIX HA KAXKIBIA BOMIPOC
JIOJIKEH OBITh MIPEITIOKEH PAa3BEPHYTHIN 000CHOBAHHBIN OTBET.

B 3aBucuMocTM OT THUma 3aJaHUd PEKOMEHIOBAHBI  OIpeeICHHAs
MOCJIEI0BATEILHOCTD BBITIOTHEHUS U CUCTEMA OIIECHUBAHUS BBIMIOJHEHUS 3a/TaHU.



4.4. Tunsl SaHaHHﬁ, CIICHApHWH BBIIIOJIHCHHUA, KPUTCPHUH OLICHUBAHUS

TUIT 3BATAHUA

NMHCTPYKIMA

CHHEHAPHMH BBIITOJIHEHM A

KPUTEPUUM OLIEHMBAHUA

3amaHre  3aKpBITOTO
TUTIa C BBIOOPOM OJHOTO
NpaBWIBHOTO OTBETA W3
HECKOJIBKUX BapHuaHTOB
NPEITI0KEHHBIX

[Ipounraiite TeKcT,
BbIOEpUTE MPAaBUIIBHBIN
OTBET

1.BHUMAaTENnbHO MPOYUTATH TEKCT 3a/1aHUs U TTOHSTh,
YTO B KA4eCTBE OTBETa OXXHMIACTCS TOJBKO OJMH W3
MPEIOKEHHBIX BAPUAHTOB.

2. BHUMaTenbHO  TPOYUTATH
BapHaHT-ThI OTBETA.

3. BolOpaTh 0J1MH BEpHBIN OTBET.

4. 3anucath TOJBbKO HOMED (WM OYKBY) BHIOPAaHHOTO
BapHaHTa OTBeTa (Harpumep, 3 uinu B).

IpeJI0KEHHbIE

OtBeT cuMTaeTcs BEPHBIM, €CIIU
NpaBWIbHO YyKa3aHa wnupa WM
OykBa

3a,I[aHI/Ie 3aKpPBITOT'O
TUIIa HAa YCTAHOBJICHHC
COOTBCTCTBUA

[IpounTaiite TEKCT U
YCTaHOBUTE
COOTBETCTBHUE

1.BHumaTtensHO MpOYUTaTh TEKCT 3aJaHUs M|
MOHATh, YTO B KA4eCTBE OTBETA OXKHUAAIOTCS Taphl
AIIEMEHTOB.

2. BHumaTensHO mpoynTaTh 00a CIHUCKA: CHHCOK 1 —
BONPOCHI, YTBEPKACHUS, HAKThI, MOHATHS U T.1.;

CIHCOK 2 — yTBEPKJICHHSI, CBOHCTBA OOBEKTOB U T.I.

3. ComocTaBUTh AJIEMEHTHI CIUCKa | ¢ 31meMeHTamMu
crucka 2, chopMUpOBATh Mapbl 3JIEMEHTOB.

4. 3anucath NomapHO OyKBBl U MUGPHI (B 3aBUCUMOCTH
OT 3aJJaHMsl) BapUaHTOB OTBeTa (Hanpumep, Al win b4).

OTBeT cuMTaeTCs BEPHBIM, €CIH
NPAaBWILHO YyKa3aHbl HUMPHI WIN
OYKBBI

3ajaHue  3aKpBITOTrO
THIIA Cc BBIOOPOM
HECKOJIbKUX TPaBUIIbHBIX
OTBETOB M3 HECKOJIbKHX
BapUaHTOB
NPETI0KEHHBIX

[IpounTaiite TekcT,
BbIOEpUTE TPABHUIILHBIC
OTBETHI

1.BHUMaTENTFHO IPOYNTATH TEKCT 3aIaHUSI U TIOHSTH,
YTO B KAYE€CTBE OTBETA 0)KHUJIACTCS HECKOJIBKO MPABUIIBHBIX
OTBETOB U3 MPEUIOKEHHBIX BAPHAHTOB.

2. BHUMaTeIbHO POYUTATH MPEIOKECHHBIC
BapHaHT-ThI OTBETA.

3. BeIOpaTh HECKOJIBKO MPABUIIBHBIX OTBETOB.

4. 3anucaTh TOIBKO HOMepa (WK OYKBbI) BEBIOPaHHOTO
BapuaHTa oTBeTa (Hampumep, 1 4 wm A I).

OTBeT cunTaeTcs BEPHBIM, €CIU
NpaBUJILHO  YCTAHOBJIEHBI  BCE
COOTBETCTBUS (ITO3ULIUU U3 OJTHOTO
CTOJIOIIAa BEPHO COIOCTABJIEHBI C
MO3ULIUSMH JIPYTOTO)




33.IlaHI/Ie 3aKPbITOT'O
TUIIA HA YCTAHOBJICHHC
IIOCJIACA0BATCIbHOCTHU

IIpounTaiite TEKCT W

YCTaHOBUTE
MOCTIeI0BATEIbHOCTD

1. BHuMarenbHO MPOYUTATh TEKCT 3aJaHus U
MOHATh, YTO B KA4eCTBE OTBETA OKUIACTCS
M0CJIEeI0BATEIBHOCTD JIEMEHTOB.

2. BHUMaTenpHO MPOYUTATh PENIOKEHHBIE
BapUaHTHI OTBETA.

3. IlocTpouTh BEPHYIO MOCIIEAOBATEILHOCTD U3
NPETI0KEHHBIX JIEMEHTOB.

4. 3anucaTh OYKBBI/IUGPHI (B 3aBUCUMOCTH OT
3aJaHus) BapuUaHTOB  OTBeTa B  HY)KHOU
rocaeaoBarebHOCTH (Hanpumep, BBA nmu 135).

OtBeT cuuTacTcs BEpHBIM, CCJIN
IIpaBHUJIBHO YKa3aHa BCA
IOCJICA0OBAaTCIIbHOCTD I_II/I(I)p

3amanue
KOMOWHHMPOBAHHOTO THUITA

IIpounTaiite TEKCT,
BBIOCPUTE MPABUIbHBIN

1.BaumarensHO NpoYnuTaThb TCKCT 3adaHUA H
IIOHATH, YTO B KAYCCTBC OTBETA OXKMUJACTCSA TOJIBKO

OTBeT cuMTaeTcss BEPHBIM, €CIH
MpaBWIbHO yKazaHa Ludpa uim

¢  BbIOOpOM  OJHOrO | OTBET M  3alMIIUTE | OJUH U3 MPEUIOKEHHBIX BAPHAHTOB. OykBa U TIpUBEIEHBl KOPPEKTHbIC
MPaBUIBHOTO OTBETAa W3 | apryMEHTHI, 2. BHUMaTenpHO MPOYUTATh MPEIOKEHHBIE apryMEHTBI, HCIOJb3yeMbIe  IpH
NpeI0KEHHBIX U | 00OCHOBBIBAIOLIHE BapHaHThI OTBETA. BbIOOpE OTBETA
000CHOBaHHEM BbIOOpa BbIOOD OTBETA 3. Bp1OpaTh 0MH BEpHBIN OTBET.
4. 3anucaTb TOJBKO HOMEp (Wi OYKBY)
BBIOPaHHOTO BapHaHTa OTBETA.
5. 3ammcarh apryMeHTbl, 000CHOBBIBAIOIIME BEIOOD
oTBeTa (Hampumep, 4 TeKCT 000CHOBAHUS).
3agaHue OTKPHITOTO [TpounTaiite TeKCT U 1. BHuMarenbHO NPOYUTATh TEKCT 3aJaHus U OTBeT cunuTaeTcs BEPHBIM:
THUMA C pPa3BEPHYTHIM 3aITUIIATE PAa3BEPHYTHIN | MOHATH CYTh BOIIPOCA. 1. OTcyTcTBHE (haKTHUECKUX
OTBETOM 000CHOBaHHBIM OTBET 2. IIpogyMaTh JOTHKY U ITOJHOTY OTBETA. OILIMOOK.
3. 3anucatb OTBET, UCIIOJIB3YS YEeTKUE 2. PackpeiTue o0Bbema

KOMITAKTHBIE (POPMYIUPOBKH.
4.B cnydae pacueTHOMU 3a/1auu, 3aMKCaTh PEIICHNE
1 OTBET

HCIIOJIb3YCMBbIX MMOHATUN (HOJIHOTa

OTBETA).

3. O6G0CHOBaHHOCTh
OTBETA (Hanmuuue
apryMEeHTOB).

4. Jlormueckast
[IOCJIENOBATEIBHOCTh U3JIaracMoro
MarepHaa.




4.5.

OOmrast mkana OIICHWBAHUS PE3YJIbTATOB TEKYIIETO KOHTPOJIS

YCIIEBAEMOCTH U IMTPOMEKYTOUYHOM aTTECTAIIUU 00YJAIOITUXCSI C IPUMEHECHUEM
BPC Jloneuxoro ¢punmmrana PAHXul'C

ECTS
Hrorosasn bunapunas Aot Hdos
TpaauunonHas cucremMa TPagUuIuo .
0aJLNIbLHAA OLlEHKA cucreMa - OMHapHOH
CHCTEMBI
CHCTEMbI
90-100 OTtanuHO A P/ Passed
80-89 3auTeHo B P/ Passed
X
75-79 OPOTHO C P/ Passed
70-74 Y 1OBJIETBOPUTEIHHO D P/ Passed
60-69 : p E P/ Passed
0-59 HeynoBaeTBOPUTEIBEHO He 3auTeHo F F/Failed

CooTtHolmieHue 6aI0B 3a TEKYIIUI KOHTPOJIb YCIIEBAEMOCTH U MTPOMEKYTOUHYIO
aTTECTALUIO, A TAKKE OBTOPHYIO POMEKYTOUHYIO aTTECTALIUIO:

MaxkcumansHas MaxkcumansHas MaxkcumanbHas MaxkcuManbHas
cymma 0aoB 3a cymma 6asioB 3a HATOroBas OauIbHAas cyMMma 0aJjioB 3a
TEKYIIHA MIPOMEKYTOTHYIO OIIEHKA MOBTOPHYIO
KOHTPOJIb aTTECTALUIO MIPOMEXKYTOUHYIO
yCTIIEBaEMOCTH aTTECTAIUIO
100 GamtoB 100 6amtoB 100  Gamios 100  OamioB
5. Dopmbl aTTrecTanum, THIIOBbIE OILI€HOYHBbIE
MaTepHaJIbI IS TeKYIIero KOHTPOJIA yCIIeBaAeMOCTH
00y4aIumuxcsi, KpPUTEPUM W  HMIKAJILI  ONEHUBAHUA  TIO
KOHTPOJ/IbHBIM TOYKaM
51. B XoJe peanuzanuu JTUCHUTUIAHBI b1.B.01.05

[IpodeccrnonanbHO-OpUEHTUPOBAHHBIM WHOCTPAHHBIN S3BIK HCIIOIB3YIOTCS
cienyromne (popMbl TEKYIIEro KOHTPOJIS YCIEBAEMOCTH OO0ydaromuxcs (B
TOM YUCJIE, 33JJaHUSI K KOHTPOJIbHBIM TOUKaM):

TecToBble 3a7jaHNs, YCTHBIN ONMPOC, IEPEBOI, NUCKyCccHUs / 3cce (IoKna,

COOOIIICHHE).

5.2.

yCIeBaeMoCTH 00ydaronuxcs (BHE KOHTPOJIbHBIX TOYEK):

Bonpockl /14 yCTHOrO omnpoca:

Pazgea 1. JxoHOMUKA PpeANPUATHS U OPEHAMHT

Tema 1. Toprosbsie mapku. bpenasl. I1K-1.5, ITK-2.5.

Tumnosbie OICHOYHBIC MaTCpualibl OJIsI TCKYHICTO KOHTPOJIA




How have some brands become a pervasive part of our daily lives?

What is the power of brands based on?

Why are brands essential for businesses?

In what way do brands affect the economic growth?

What does the success of a brand depend on?

What is the difference between a «brand» and a «product»? Provide examples to
illustrate your answer.

7 What are the key elements that make a brand recognizable? (e.g., logo, slogan,
colors, mascot).

NN R WN -

8 Why do consumers often choose well known brands over unbranded products?
Discuss 2—3 main reasons.
9 Can you name 3 global brands and describe their core brand promise (what they

promise to deliver to customers)?
10 Why is brand loyalty important for companies? How can a brand build and
maintain it?

TectoBOE 3a1aHHKE:

Read the text and give the correct answer to the question according to the text.

Brands are far more than just logos or marketing tools they play a fundamental

role in modern business, economic development, and everyday human

experience. The primary reason brands are essential for businesses is that they
allow companies to differentiate themselves from their competitors. In a crowded
marketplace, a strong brand helps a business stand out by communicating its unique
value

proposition, personality, and promise to customers. Without a distinct brand,

companies’ risk being seen as interchangeable with others, which makes it harder
to attract and retain customers.

Beyond benefiting individual companies, brands play an essential role in driving
economic growth at local, national, and global levels. Successful brands contribute to
job creation as companies grow, they hire more employees, support suppliers, and

stimulate related industries. They also encourage innovation and investment, as
strong brands often reinvest profits into research, development, and expansion

Today, brands are deeply woven into the fabric of society. They have become an
integral part of our daily lives because they have the power to influence our behavior,
shape our culture, and drive economic growth. Brands affect our purchasing

decisions, lifestyle choices, and even social identity. They sponsor events,
influence fashion

trends, and appear in media and social networks. Many brands also take on

social roles, promoting values such as sustainability or inclusivity, further
embedding themselves in cultural conversations. As a result, brands go beyond
commerce — they help shape shared values and collective experiences.

Why are brands essential for businesses?



A) As they allow businesses to differentiate themselves from their competitors
B) They help cooperate with the competitors

C) They play a vital role in driving economic growth

D) They depend solely on their logo or marketing strategy

Why do brands play an essential role in driving economic growth?

A) Through ability to connect with people on a personal level

B) As they are a promise that companies make to their consumers

C) They contribute to the creation of jobs and the growth of local and global economies
D) They create an emotional connection with its customers

Why have brands become an integral part of our daily lives?

A) As they do not depend solely on their logo or marketing strategy

B) They have the power to influence our behavior, shape our culture, and drive economic
growth

C) They allow businesses to differentiate themselves from their competitors

D) They are interested in increasing their revenue and their market share

Tecmosoe 3adanue:

Many people in Japan think Carlos Ghosn is a superstar. But Ghosn is not a rock star
or a football player, he is the CEO and President of two of the world's biggest car makers:
Renault and Nissan. He is also on the board of Alcoa, Sony and IBM. He is one of the
world's great business leaders.

He was born in Brazil, but his parents are Lebanese. He speaks five languages
fluently and he knows some Japanese, too. He travels all the time because he works in
Paris and in Tokyo. His schedule is very tight: he attends meetings, visits plants and
dealerships, and meets international customers. When he has time, he also goes to car
shows. Some people call him '7/11' because he often arrives at the office at 7 o'clock in
the morning and sometimes finishes at 11 p.m. He gets up
early every day and works over 70 hours a week.

But it is not all business for Ghosn. He does not work at weekends. He makes time
for his wife, Rita, and their four children. They spend time together and enjoy their
hobbies. They live in France, but his elder daughter, Caroline, studies at Stanford
University.

Decide whether these statements are true or false.
1 Many people think Ghosn is Japanese.

2 Ghosn speaks three foreign languages.

3 He lives in Europe.

4 He often travels between Europe and Asia.

5 He meets international customers at weekends.
6 He has four children.

Read and translate the text:
Although the terms brand and trademark are often used interchangeably, they
have distinct meanings.



A brand is a multifaceted concept — it’s the overall perception, image, and
emotional connection that consumers have with a company, product, or service. A
brand encompasses: the company’s name and logo; its visual identity (colors, fonts,
design); slogans and messaging; customer experience; reputation and values;
emotional associations (e.g., trust, luxury, innovation).

In essence, a brand exists in the minds of consumers. It’s built through
marketing, advertising, product quality, customer service, and public perception.

A trademark, on the other hand, is a legal tool. It’s a sign (word, phrase,
symbol, design, or combination) that is officially registered to identify and
distinguish goods or services of one company from those of others. Once registered,
a trademark grants the owner exclusive rights to use it and take legal action against
unauthorized use.

Trademarks can include: brand names; logos; slogans; sounds; colors or
shapes. The Value of Strong Brands

Strong brands are among the most valuable assets a company can own. They
provide several key advantages:

Customer loyalty. Recognizable brands build trust. Consumers are more likely
to repurchase and recommend products they know and trust.

Premium pricing. Brands with strong reputations can charge higher prices.
Customers are willing to pay more for perceived quality and status.

Competitive advantage. A well-established brand stands out in crowded
markets and can withstand competition more effectively. Marketing efficiency.
Established brands require less effort and investment to attract new customers. Their
recognition does much of the work. Expansion opportunities. Successful brands can
more easily launch new products or enter new markets, leveraging existing goodwill.
Employee attraction. Strong brands often attract top talent who want to be associated
with a reputable company.

Tema 2. Ctpykrypa komnanuu. IIK-1.5, ITK-2.5.

1.What forms of business organization do you know?

2.What is a sole proprietorship?

3.What is a partnership?

4. What is a limited partnership?

5.In what professional fields is the partnership useful?

6.What are the disadvantages of this form of business?
7.What is a corporation?

8.What are the advantages of a corporation?

9.What types of corporate restructuring are you familiar with?
10.What is a merger?

11.What is an acquisition?

12.Describe the notion of a takeover.

13.What is the difference between a hostile and a friendly merger?
14. Speak of the consolidation

Tecmosoe 3adanue:




Complete the sentences.

1. A sole proprietorship is an organizational form of .... .

a) more than one owner.

b) only one owner.

¢) an institution operated by managers.

2. A partnership is a business form of .... .

a) more than one owner.

b) only one owner.

¢) an institution operated by managers.

3. A corporation is a business form of .... .

a) more than one owner.

b) only one owner.

¢) an institution operated by managers.

4. The advantage of a corporation is ... .

a) that the owner makes decisions without consulting anyone.
b) the ability to attract financial resources and talented managers.
c) that the partners may disagree with each other.

5. The disadvantage of a partnership is ... .

a) that the owner makes decisions without consulting anyone.
b) the ability to attract financial resources and talented managers.
c) that the partners may disagree with each other.

Tecmosoe 3adanue:

Meet Jeffrey Immelt

Jeffrey Immelt is Chairman and CEO of General Electric Co. GE is a 128-year-
old company in Connecticut, USA. It operates in more than 100 countries and employs
more than 320,000people worldwide.

Immelt is 51 and is a very rich man. He is married, and his wife's name is Andrea.
They have one daughter. Her name is Sarah, she is 20 years old. "My wife and my
daughter are great,’ Immelt says. 'It's a pity we're not together more often.' He is away
on business more than 50% of his time, and he tries to meet customers about a week a
month. 'Life is never boring,' he says. 'No two days are the same.'

He usually gets up at 5.30 in the morning and works out for about an hour.
'Exercise is important, but my real hobby is golf,' he says. 'I'm not great at
golf, but I enjoy it. And I like to read, especially when I'm on the move.' He likes
biographies, business books and fiction, and reads about 50books a year. He also likes
1970s rock music.
Jeffrey Immelt
Age
Family
Job
Hobbies and interests

Task. Decide whether these statements are true or false.
1. Jeffrey Immelt is President of General Electric.
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. General Electric is a global company.
. Immelt is married with two children.

. All days are different for Immelt.

. He 1s away more than half of the time.
. He is not very good at golf.

. Immelt 1s not interested in exercise.

. All his books are about business

Read and translate the text:
A company structure (or organizational structure) is a system that outlines

how activities are directed within an organization to achieve its goals. It defines roles,
responsibilities, hierarchies, communication channels, and decision-making
processes.

An effective structure helps: clarify who reports to whom; define job roles and

responsibilities; streamline communication; improve coordination between
departments; support strategic goals; enhance accountability and efficiency.

b s

SN

7.

8.

9.

Tema 3. Pexknama. I1K-1.5, ITK-2.5.

What are the different ways companies use to increase sales?

Which of the ways is the most effective?

3.What are the most popular forms of advertising?

Why does every major company reserve a substantial portion of the budget for
television advertisements?

Explain what the viral marketing 1s.

What steps does the introduction of new products include?

Do you normally check your change, your bank statements and credit-card bills',
restaurant bills, your receipts when shopping?

Some people try not to pay the correct amount of tax. Is this a serious crime?
What is a profit margin?

10.What is investment?

11.What is annual turnover?

12.Newspapers are one example of an advertising medium. Can you think of others?

13.Give examples of clever slogans that you remember from advertising campaigns.

14.Do you agree with the statements that people remember advertisements, not

products?

15.Do you agree with the statements that advertising tells you a lot about the

culture of a particular society?

Tewmbl g aucKyccnu / 3cce (0KIIaa, COOOIICHNUE):

I.
2.

W

«Bias in media: how different outlets shape our perception of reality»

Discuss how editorial stance, ownership, and algorithms can influence news
coverage. Compare how the same event is reported by different sources.

«Digital literacy: a must-have skill for the 21st century»

Define digital literacy and explain why it’s crucial for education, work, and
citizenship.

. «The future of the information environment: Al, virtual reality, and beyond»



6. Imagine how emerging technologies might change how we access and interact with
information. Discuss potential benefits (personalised learning) and risks
(deepfakes, filter bubbles).

7. «TV vs Radio: which medium is more effective for news delivery?»

8. Compare the strengths of both media: TV’s visual impact and storytelling vs radio’s
accessibility and immediacy. Discuss which is better for different audiences and
situations (e.g., commuting, emergencies).

9. «The role of radio in the digital age: is it still relevant?»

10.Analyse whether radio remains useful despite streaming services and podcasts.
Consider its advantages (local news, traffic updates, talk shows) and how it adapts
to modern technology (online streaming, apps).

11.«<How TV shapes public opinion and cultural values»

Tecmosoe 3adanue:

Read the text and choose all correct statements (multiple answers possible). Mark
the letters of the options you consider true according to the text. Translate your answers.

The mass media play an important part in our lives. Newspapers, radio and
especially TV inform us of what is going on in this world and give us wonderful
possibilities for education and entertainment. They also influence the way we see the
world and shape our views. Of course, not all newspapers and TV programmes report the
events objectively, but serious journalists and TV reporters try to be fair and provide us
with reliable information.

It is true that the world today is full of dramatic events and most news seems to be
bad news. But people aren’t interested in ordinary events. That is why there are so many
programmes and articles about natural disasters, plane crashes, wars, murders and
robberies. Good news doesn’t usually make headlines. Bad news does.

Some people say that journalists are given too much freedom. They often intrude
on people’s private lives. They follow celebrities and print sensational stories about them
which are untrue or half-true. They take photos of them in their most intimate moments.
The question is — should this be allowed?

The main source of news for millions of people is television. People like TV news
because they can see everything with their own eyes. And that’s an important advantage.
Seeing, as we know, is believing. Besides, it’s much more difficult for politicians to lie in
front of the cameras than on the pages of newspapers.

Still, many people prefer the radio. It’s good to listen to in the car, or in the open
air, or when you do something about the house. Newspapers don’t react to events as
quickly as TV, but they usually provide us with extra detail, comment and background
information.

The Internet has recently become another important source of information. Its main
advantage is that news appears on the screen as soon as things happen in real life and you
don’t have to wait for news time on TV.

Question: Which of the following statements are true according to the text? Choose
all that apply.
A) Mass media only provide entertainment and do not influence people’s views.
b) Serious journalists strive to be fair and deliver reliable information.



B) People are generally more interested in extraordinary, dramatic events than in ordinary

ones.

I') Good news is more common in media than bad news.

J1) Journalists sometimes invade celebrities’ privacy by publishing sensational or untrue

stories.

E) Television is the main news source for millions of people.

2K) Radio is convenient to listen to while driving or doing household chores.

3) Newspapers react to current events faster than TV does.

W) The Internet allows access to news as soon as events happen.

K) It is easier for politicians to mislead the public through TV than through newspapers.
Correct answers: b, B, /I, E, XK, 1

Read and translate the text:

We don’t imagine our lives without Internet. We can find all necessary information
there. We use popular services and sources every day. One of the most popular sources is
social nets. A social network is a very useful invention of the 21st century. Nowadays
millions of people use social networks. It is an Internet site that gives us a chance to
support various contacts, keep friendly relationships with classmates, acquaintances.
More functional social nets allow watching photos and video films, to listen to music and
so on. There is a possibility to enter different interesting groups. There exist social nets
connecting people according to a general interest, for example, computer games players
are combined into a social net.

People got used to surfing on the Internet because it is quick and very easy to
discover any wish. You don't need to think of suggestions and ideas. At least what you
need is to be able to type correctly. I think social networks help disabled and lonely people
very much. They can create an account and start communicating with other identical
partners. Most of social networks are used by people to meet friends with similar interests
and hobbies. Very often close - minded persons find each other on the Internet. Although
people live far away from one another any network can unite them. However why are
social networks so widespread and widely used? As we live in an era where technology
1s at its peak and is in constant development, things like reading books on the internet,
shopping online and communication with contacts around the globe, which were
impossible a hundred years ago, are now part of everyday life. The most vital part of
today's world is speed — the speed of acquiring information.

Pa3zjnesn 2. OcCHOBBI MAPKETHHIA U KOPNOPATHUBHOI0 YIIPABJIEHUSA
Tema 4. Jlenbru. IIK-1.5, ITK-2.5.

1.How does inflation impact personal savings and budgeting?

2.What are some advanced budgeting techniques for managing irregular income?
3.How can financial literacy influence your budgeting and saving practices?
4.What are the psychological effects of budgeting and saving on individuals and
families?

5.How can automation tools help streamline the budgeting and saving process?



6.What are the benefits and risks of investing savings in stocks or bonds?

7.How can you adapt your budget to changing financial circumstances?

8.What are some cultural differences in budgeting and saving practices around the
world?

9.How can economic downturns affect personal savings strategies?

10.What is the role of financial advisors in helping individuals with budgeting and
saving?

Tecmogoe 3a0anue:
Complete the sentences with the most suitable words
1.After purchasing a new phone, my account was
A.prodigal
B.broke
C.bankrupt
D.in the red
2.The ring is absolutely I It's not even made of real silver.
A.penniless
B.worthless
C.cheap
D.frugal
3.1 can't afford to go out this weekend. I'm completely
A.cheap
B.prodigal
C.broke
D.good value
4.The man tried to charge me $60 for a T-shirt! What a !
A.lump-sum
B.rip-off
C.installment
D.bill
5.The on my mortgage has risen in the past year.
A.interest rate
B.budget
C.income
D.expense
6.1 am currently to buy a new washing machine.
A.making a loss
B.investing
C.saving up
D.living off
7.1 decided to pay for the sofa in one rather than in installments.
A.bill
B.lump-sum
C.mortgage
D.income




8.Everyone at the golf club was quite , and I felt out of place.
A.good value

B.worthless

C.bankrupt

D.affluent

9.Bob's is just over $50,000 per year.

A.income

B.standard of living

C.broke

D.bankrupt

10.1 can't believe Larry was too to tip the waiter.
A.loaded

B.well-off

C.cheap

D.prodigal

Read and translate the text:

Money is one of the most important inventions in human history. It serves as a
universal tool that makes trade and economic activity possible on a large scale. Without
money, our modern economy simply could not exist.

At its core, money is a medium of exchange — an agreed-upon system that allows
people to trade goods and services without the need for direct barter. Before money
existed, people relied on bartering: for example, a farmer might exchange a sack of grain
for a pair of shoes. This system was inefficient because it required a «double coincidence
of wants» — both parties had to want what the other offered.

Money solves this problem by acting as a universally accepted intermediary.
Instead of trading goods directly, people sell their products or labour for money, and
then use that money to buy what they need.

Tema S. Mapkerunr. I1K-1.5, ITK-2.5.
Tembl ycTHOIrO onpoca
1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?
3. How to become a successful sales person?
4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?
6. What are the shopping habits of the people you know?
7. What do you think are the keys to success in online selling?
8. What is the keys to good marketing?
9. What are the 'The four Ps' form the basis of the 'marketing mix'?
10.What is very important when you market to doctors?

Tecmosoe 3adanue:




One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share
(1) as well as to public confidence. Some business people say that their company’s
reputation is their main (2). Consequently, it is necessary not only preserve
it, but also to (3) in it, because once you have lost some of it, not only is it
extremely difficult to regain it, but it also costs huge amounts of money. When

4) a crises, management must react as quickly as possible. Speed of
(5) 1s particularly crucial when human lives are in question. The next step is to enter in
a dialogue with all your (6), and to make sure that you maintain a steady

(7) of information. You have to explain to the public what went wrong, and

accept responsibility for any mistake that you made. If you are indeed responsible for
what happened, an admission of (8) is your only viable course of action.
Denying responsibility will inevitably damage your reputation in the long term, and
increase the chances of (9) action being taken against you.

Il a)cost b)fee c)bonus d)price

2 a) profit b)asset c)benefit d) value

3a)pay b)stake c)secure d)invest

4 a) dealing b) foreseeing c) handling d) prioritizing
5 a) response b) responding c) reaction d) reacting

6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c)release d) press

8 a) credibility b) illegality c) liability d) criminality

9a)legal b)lawful c)court d) tribunal

Read and translate the text:

Marketing is a fundamental business function that connects a company with its
customers. At its core, marketing is about understanding customer needs and wants, and
then creating, communicating, and delivering value to meet those needs. It’s not just
about selling; it’s about building relationships and creating long-term customer loyalty.

Traditionally, marketing has been defined by the "4 Ps":

Product: This refers to the actual good or service a company offers. A
marketing manager must ensure the product meets customer demands, is of high quality,
and offers unique features or benefits. This includes aspects like design, features,
packaging, and services.

Price: This is the cost consumers pay for the product. Setting the right price
is crucial. It must be competitive, reflect the product's value, and be profitable for the
company. Pricing strategies can vary widely, from premium pricing to discount pricing.

Place (Distribution): This concerns how the product gets from the
manufacturer to the customer. It involves channels of distribution, logistics, and
accessibility. A marketing manager decides where the product should be sold — online,
in retail stores, through wholesalers, etc. — to reach the target audience effectively.

Promotion: This encompasses all the activities used to communicate the
product's benefits and persuade customers to buy it. This includes advertising, public



relations, sales promotions, and personal selling. The goal is to create awareness and
generate interest.

Tema 6. MexayHapoaHble KOHTPAKThI YcnemHble npogaxu. I[IK-1.5,
IIK-2.5.

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tecmosoe 3adanue:

The Ford Motor Company entered the business world on July 16,1903 with only
$ 28,000 in cash. At that time it was a small company in a Detroit wagon factory with
10 people on the staff.

One year after the company started its operations (in 1904) the foreign expansion
programme began.

On August 17, 1904 a modest plant opened in the small town Walkersville,
Ontario, with the name of the Ford Motor Company of Canada, Ltd. The company had
hard times in its first years, young Henry Ford, as chief engineer and later as president,
directed a development and production programme. Some of Ford cars were
experimental and never reached the public. But some of their models were an immediate
success.

In 1942 the civilian car production stopped as the company was working for the
U.S. war industry. The huge wartime programme was producing “Liberator” bombers,
aircraft engines, jeeps, tanks and other types of war machinery.

Ford was the first international company. In 1914 it had assembly plants in
Canada, Europe, Australia, South America and Japan. The real opportunity to become
a global company came with the electronic revolution of the late 1980s. In 1987 Ford
launched a computer-based system that linked manufacturing and engineering groups
in Ford factories all over the world. Now Ford represents itself in 200 countries around
the world. It is the world’s second-largest industrial corporation and the second-largest
producer of cars and trucks.

Task. Read the following statements and say if they are true or false according to
the text.

1. The Ford Motor Company of Canada, Ltd started its foreign expansion programme in
1903.

2. The expansion programme of the Ford Motor Company included the organization of
a dealer network, assembly plants and manufacturing plants.

3. In the first years the company had a lot of good and bad times.

4. The foreign expansion of the company was rather slow.

5. The company’s civilian car production stopped in the first year of the 2nd World War.



6. During the 2nd World War the company was producing a huge range of war
machinery.

7. In 1914 the Ford Company had assembly plants on all the continents.

8. The real opportunity to become an international company came to Ford with the
electronic revolution.

9. Ford has a good reputation in a lot of businesses.

10. Ford was the first global company.

Tecmosoe 3adanue:

E-commerce

Many companies are beginning to use the Internet for commerce. The mass media
have been noting recently that e-commerce hasn’t met their financial expectations and
many Internet start-ups have gone bankrupt. In reality many businesses have set up
electronic commerce sites. Successful technology companies have been creating online
shopping sites for business-to-business and business-to-consumer transactions. The
examples of the companies that have successfully been using the Internet to sell their
products are Dell and Cisco. Dell is generating more than seven million dollars a day in
web sales, while Cisco exceeded one billion dollars in annual sales over the web in 1998.

In e-commerce small companies can compete with big companies. In fact the
Internet 1s very attractive to small companies for several reasons:

- it makes the size of a company irrelevant. Large and small companies have the same
access to customers and can create the same kind of Internet presence;

- it makes the location of a company irrelevant. Customers from anywhere can easily
use your company’s site;

- it increases feedback. If for example your company sells printing equipment you can
go to a printing discussion group and see what subjects are of interest to people, what
they are saying about you or your competitors’ products.

Read the following statements and say whether they are true or false.

1. Thanks to the Internet large and small companies have the same access to customers.
2. Dell is generating about 8 million dollars a day.

3. The location of a company is important if it sells through the Internet.

4. There 1s little feedback between the on-line company and its customers.

5. E-commerce is not only a marketing tool; it’s also a business channel.

6. The Internet is especially attractive to small companies.

Read and translate the text:

Successful sales are not just about pushing products or services —

they’re about building relationships, understanding customer needs, and delivering real
value. Whether you’re selling in person, online, or through a team, mastering the art o
f sales can significantly boost your business results.

What makes sales successful?

Successful sales go beyond closing a deal. They involve:



-identifying customer pain points;

-offering tailored solutions;

-building trust and long-term relationships;
-ensuring customer satisfaction and repeat business.

At the heart of every successful sale is a deep understanding that customers buy not jus
t a product, but a solution to a problem or a way to improve their lives.

Tembl 115 ArcKyccenu / 3cce (AoKIajl, COOOIICHHE):

Pasznen 1. JxkoHOMNKA IpeANPUATHS U OPEHINHT
Tema 1. Toprossie mapku. bpenasl. I1IK-1.5, ITK-2.5.

What is a trademark: definition, functions, and role in modern business?
From brand to trademark: the history of trademark development.
Trademark vs. trademark vs. brand: what's the difference?

How does a trademark influence consumer perception of product quality?
Consumer psychology: why do people choose certain brands?

wn kW=

The manufacturer decides to undertake a large-scale rebranding to attract a
younger audience (18-30 years old), who are increasingly choosing imported
carbonated drinks and smoothies. Proposed changes: a new minimalist logo in dark
tones; packaging: an aluminum can with a modern design.

Advertising campaign featuring popular bloggers and musicians; eexpanded
flavor range (mango-passionfruit, lime-mint).

1. How justified is a radical rebranding for a national brand with a long history?
2. Can changes in packaging and positioning affect the perception of a product's
"nationality"?
3. What compromise rebranding option could satisfy both old and new
audiences?
Describe some of your favourite products. Why do you like them?
Prepare a short presentation about a product.
Describe a marketing campaign of some well-known companies.
How can you increase sales figures of a brand?

Nowe

Tema 2. Crpykrypa komnanuu. ITK-1.5, ITK-2.5.

There are different types and forms of companies. What types of companies do you
know, what kind of company would you like to work for, provide your arguments?
1.Sole proprietorship

2. Limited partnership

3. Corporation

4. Partnership

5. Advantages and disadvantages of the main forms of business organization



Tema 3. Pexkinama. I1K-1.5, I1K-2.5.

Advertising helps companies communicate their products and services. It attracts

the attention of potential buyers and generates interest in the product. Advertising

helps brands become recognizable, and consumers learn about special offers.

Effective advertising encourages action—for example, a purchase or a subscription.

Ultimately, it drives sales and business growth.

1 What is the most dominating type of media?

2 How can big corporations’ benefit from mass media?

3 Do you agree that mass media promotes quality and progress in our everyday life?
Why/not?

4 How to do a good website?

«Bias in media: how different outlets shape our perception of reality»

6 Discuss how editorial stance, ownership, and algorithms can influence news
coverage. Compare how the same event is reported by different sources.

7 «Digital literacy: a must-have skill for the 21st century»

8 Define digital literacy and explain why it’s crucial for education, work, and
citizenship.

9 «The future of the information environment: Al, virtual reality, and beyond»

10 Imagine how emerging technologies might change how we access and interact with
information. Discuss potential benefits (personalised learning) and risks (deepfakes,
filter bubbles).

11 «TV vs Radio: which medium is more effective for news delivery? »

12 Compare the strengths of both media: TV’s visual impact and storytelling vs radio’s
accessibility and immediacy. Discuss which is better for different audiences and
situations (e.g., commuting, emergencies).

13 The role of radio in the digital age: is it still relevant?

14 Analyse whether radio remains useful despite streaming services and podcasts.
Consider its advantages (local news, traffic updates, talk shows) and how it adapts
to modern technology (online streaming, apps).

15 How TV shapes public opinion and cultural values.

()}

Paszjnen 2. OCHOBBI MAPKETHHIA U KOPNOPATHUBHOI0 YIIPABJIEHUSA
Tema 4. lensru. I1IK-1.5, ITK-2.5.

1. What is money? Functions and key characteristics of money in the modern econ

omy.

The evolution of money: from barter to cryptocurrencies.

How did precious metals (gold and silver) become a universal equivalent?

The emergence of paper money: historical prerequisites and consequences.

Why do some currencies become global (e.g., USD, EUR), while others remain

national?

6. Inflation: what it is, how it affects money’s purchasing power, and how to protect
savings.

7. Cash vs. non cash money: advantages and disadvantages of each form.

SNk



8. Mobile payments and contactless technologies: how they change consumer
habits.
9. The future of cash: will physical money disappear in the next 20 years?

10.Personal budgeting: how to track income and expenses effectively.

Tema S. Mapxkerunr II1K-1.5, IIK-2.5.

What comes to your mind when you hear the word 'marketing'?"
1. Why is marketing important for businesses?"
Can you name some famous brands and what makes them successful
What is the main purpose of marketing according to the text?
Name the traditional "4 Ps" of marketing and briefly explain each.
What additional elements are sometimes included in modern marketing,
beyond the 4 Ps?
What are the key responsibilities of a Marketing Manager?
What skills are essential for a successful Marketing Manager?
8. How has the digital landscape impacted the role of a Marketing Manager?

Nk
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Tema 6. MexayHapoaHble KOHTPAKThI YcnemHble npogaxu. I[IK-1.5,
IIK-2.5.

1 Analysis of a successful international contract: analysis of the structure, terms,
and sales tactics (using a specific company as an example).

2 2.Typical mistakes in international contracts leading to deal failures or losses.

3 3.The impact of global crises (pandemics, geopolitics) on international contracts
and sales strategies.

4 4 Modern challenges and technologies

5 5.Digital transformation of international contracts: smart contracts and
blockchain.

6 How can a company adapt its product and sales strategy for a new foreign market?
Give a real-world example of successful market adaptation.

7 How do cultural differences affect international negotiations and contract
signing? Provide two or three common cross-cultural mistakes and how to avoid
them.
8.What tools and practices help build long-term relationships with foreign

buyers?

5.3. Texkyumuid KOHTPOJb YCIEBAEMOCTH MO pa3feny JAUCHUILIMHBI
npeaycMaTpuBaeT 2 KOHTpoJibHble ToukH (nanee — KT) B Teuenuwe mepuona
OCBOEHUS TUCIUTUIUHBI.

MaxkcumanbHOE KOJIHYecTBO 0amuioB 3a yt000il Tum pabdotr B pamkax KT
coctapiser 10 (aecars) 6amios.

Pacnpenenenne BecoBbix ko3dduuumentoB no KT B pamkax Texyiero
KOHTPOJISl yCIIEBAEMOCTH MO JUCHUIUIMHE U POPMYJIbl pacuera:



HanmenoBanue MakcumanbHOe Koaddumuent Beca | Pe3ynbrat KOHTpOIBHOM
KOHTPOJIBHON KOJINYECTBO 0aJIOB KOHTPOJIbHOM TOYKH | TOYKH, y4aCTBYIOLIH B
paboTsl 3a paboTy B pamMKax dbopMupoBaHUH

KT, kotopoe MmoxkeT UTOTrOBOM OayIbHOM
HaOpaTh CTyACHT OLICHKH I10 JUCLUIUINHE
(oTpaxaercs B )KypHaie
BPC B C/Z10)
KT 1 10 0,1 10
KT 2 10 0,1 10
Hroro: X 0,2 20

dopmyia pacuera pe3ysbTara KOHTPOJIbHON TOUYKU:
Pesynbrat KOHTpOIBHOM ToukK = KonndecTBo 0auioB 3a paboTy B paMKax

KT x KoaddurmeHT Beca KOHTPOIHHOM TOUKH.

5.4. ®opMBbI TEKYIETO KOHTPOJIS YCIIEBAEMOCTH 00YyUaIOIINXCSI B paMKax

KT u TunoBeie OLIEHOYHBIE MaTEPUAIIBI:

KT - 1.

Bonpock! i yeTHOro onpoca:

AR S
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9.

Pazgea 1. JxoHOMHUKA PeANPUATHS U OPEHAMHT
Tema 1. Toprossie mapku. bpenasl. ITIK-1.5, ITK-2.5.

What is a trademark: definition, functions, and role in modern business?
From brand to trademark: the history of trademark development.

Trademark vs. trademark vs. brand: what's the difference?

How does a trademark influence consumer perception of product quality?
Consumer psychology: why do people choose certain brands?

Advertising campaign featuring popular bloggers and musicians; eexpanded
flavor range (mango-passionfruit, lime-mint).

How justified is a radical rebranding for a national brand with a long history?
What compromise rebranding option could satisfy both old and new
audiences?

Describe some of your favourite products. Why do you like them?

10. Prepare a short presentation about a product.
11. Describe a marketing campaign of some well-known companies.
12. How can you increase sales figures of a brand?

13.What is the power of brands based on?

14.Why are brands essential for businesses?

15.In what way do brands affect the economic growth?

16.What does the success of a brand depend on?

17.What is the difference between a «brand» and a «product»? Provide examples to




illustrate your answer.

18.What are the key elements that make a brand recognizable? (e.g., logo, slogan,
colors, mascot).

19.Why 1s brand loyalty important for companies? How can a brand build and
maintain it?

Tema 2. Ctpykrypa komnanuu. IIK-1.5, ITK-2.5.

1.What forms of business organization do you know?

2.What is a sole proprietorship?

3.What is a partnership?

4.What is a limited partnership?

5.In what professional fields is the partnership useful?

6.What are the disadvantages of this form of business?
7.What is a corporation?

8.What are the advantages of a corporation?

9.What types of corporate restructuring are you familiar with?
10.What is a merger?

11.What is an acquisition?

12.Describe the notion of a takeover.

13.What is the difference between a hostile and a friendly merger?
14. Speak of the consolidation

Tema 3. Pekunama. I1K-1.5, I1K-2.5.

What are the different ways companies use to increase sales?

Which of the ways is the most effective?

3.What are the most popular forms of advertising?

Why does every major company reserve a substantial portion of the budget for

television advertisements?

Explain what the viral marketing is.

What steps does the introduction of new products include?

7. Do you normally check your change, your bank statements and credit-card bills',
restaurant bills, your receipts when shopping?

8. Some people try not to pay the correct amount of tax. Is this a serious crime?

9. What is a profit margin?

10.What is investment?

11.What is annual turnover?

12.Newspapers are one example of an advertising medium. Can you think of others?

13.Give examples of clever slogans that you remember from advertising campaigns.

14.Do you agree with the statements that people remember advertisements, not
products?

15.Do you agree with the statements that advertising tells you a lot about the

culture of a particular society?

b S
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Kpumepuu oyenxu ons ycmnozo onpoca



Hwnamnason 6amios

Onucanue kputepus

100-90

OOyuaronmiics:

MOJHO W  apryMEHTHPOBAaHO  PACKPBIBACT  COJCPIKAHUE  TEMBI
BBICKA3bIBAHUS;

W3jIaracT =~ MaTepuall  CBA3HO M CIMTHO, C  WCIIOJb30BaHUEM
COOTBETCTBYIOIIUX JICKCUKO-TPAMMATHIECKHUX M POHETHIECKHX CPEJICTB;
MMChMEHHOE BBICKA3bIBAHWE WMEET BCTYIUICHHWE, OCHOBHYIO 4YacCTh W
3aKJIFOYEHHE, KaXK/asi 4acTh U3 KOTOPHIX JIOTUYECKH OMNpaB/iaHa U UMEET
COOTBETCTBYIOIINNA 00bEM;

JoIycKaeT 1-2 Jiekcudeckue, TrpaMMaTHYeCKUe WM CTUIMCTUYECKUE
OIIMOKH, KOTOPBICHE BITUSIOT Ha COJICPKAHNE BHICKA3bIBAHUS;

00bEM BBICKa3bIBaHHSI TIOJTHOCTHIO COOTBETCTBYET TPEOOBAHUSIM.

89-75

OO0yuarormmiAcs:

JOCTATOYHO TIOJIHO M apTyMEHTHPOBAHO PACKPHIBACT COJCPIKAHUE TEMBI
BBICKA3bIBAHUS;

W3MaraeT  Marepual  CBSA3HO WM CIWTHO, C  WCIOJIb30BaHUEM
COOTBETCTBYIOIIUX JIEKCUKO- TPAMMATHUYECKUX M (POHETUYECKUX CPEJICTB,
JOTyCKasi HeOOJBIINE HETOYHOCTH, KOTOPHIC HE BIMSIFOT Ha COJIEPKAHUE
BBICKA3bIBaHUsI, HE MEIIAIOT €r0 MPABHIILHOMY BOCIIPHSITHIO;

MMMCEMEHHOE BBICKA3bIBAHME HMEET BCTYIUIGHHE, OCHOBHYIO YacTh U
3aKIJIIOYEHHE, KaX/1as 9acTh M3 KOTOPBIX B IIEJIOM JIOTHYECKH OIpaB/aHa
JIOTUYIECKH OTpaB/iaHa M UMEETCOOTBETCTBYIOIINN 00bEM;

JIOITyCKaeT 3-5 JIeKCHMYECKUX, T'PaMMATHYECKUX WM CTHJIMCTUYCCKHX
OIINOO0K;

00BEM BBICKA3bIBAHUS B OCHOBHOM COOTBETCTBYET TPECOOBAHHUSIM.

74-60

OOyuaronmiics:

HETIOJTHO PaCKPBIBACT COJICPKAHNE TEMbI BBICKA3bIBAHUS,

W3JIaraeT MaTeprail HEAOCTATOYHO CBS3HO M IOCTIEOBATEIIHHO, 3HAHUS
TEPMHUHOJIOTHM HE JIOCTATOYHBI JUIA PACKPBITHS TEMBI, a TaKKe
o0ygyaeMOMy HE  XBaraeT JIGKCHYeCKUX, TpPAMMATUYECKHUX U
CTWJIMCTHYCCKMX  CPEACTB  JUIS  OCYIICCTBIICHHS  TOJHOLICHHOTO
BBICKa3bIBAHUS;

MMUCBMEHHOE BBICKAa3bIBAHHE HMEET BCTYIUICHHE, OCHOBHYIO 4YacTh M
3aKJIFOYEHHE, OJHAKO OJHA W3 YacTed CIHIIKOM KpaTKas//UIMHHAs, HE
CBsI3aHA C OCTAJTLHBIMH YaCTSIMH,HE COOTBETCTBYET CBOEMY HAa3HAYCHUIO;
JomycKaet 6onee 6-9 TeKCHYecKuX, TPaMMaTHIECKUX WA (DOHETHUECKIX
OIIIHOOK;

00bEeM BBICKa3bIBAaHHUS HE COOTBETCTBYET TpPEOOBaHMSM (TIPEBBIIIACT
YCTaHOBJICHHBIMOOBEM HJIH, HA000POT, UMEET MEHBIIIHI 00BhEM).

59-0

OO6yuaromumiicst:

HC PaCKpPBIBACT COACPIKAHNEC TCMbI BBICKA3bIBAHU A,

n3Jjaracr Marepual HECBA3HO u HCIIOCIIC1OBATCIBHO, HE BJ1agcecT
COOTBeTCTBYIOHlCﬁ TCpMHHOJIOFHCﬁ, a TakKXKXC AO0CTAaTOYHBIMHU JICKCUYCCKHMU,
rpaMMaTui4eCKUMU U CTHIIUCTUYCCKUMH CPCACTBAMU IJId OCYIICCTBIICHUSA
BBICKA3bIBaAHHUA,

HE MIPUICPKUBACTCS CTPYKTYPbI MMCbMEHHOTO BBICKA3bIBAHUS;

nomnyckaet 6osee 10 rekcu4eckux, rpaMMaTHYECKUX WU CTUIIMCTHYECKUX
OIIHOO0K;

00BbEM BBICKA3bIBAHHUS HE COOTBETCTBYET TpPeOOBaHMSAM (IIPEBBIIIACT
YCTaHOBJICHHBIMOOBEM MJIH, HA000POT, IMEET MEHBIIIHI 00BhEM).




Tewmbl auckyccuid, scce (10KIaa, coo0IIeHne):

Pa3nen 1. JxoHOMNKA NpeANPUATHS U OPEHINHT

Tema 1. Toprossie mapku. bpenasl. I1IK-1.5, ITK-2.5.

1. What is the difference between a trademark and a brand? Provide examples to
illustrate both concepts.

2. Why do companies invest so much in building strong brands? Discuss economic
and psychological reasons.

3. What are the key elements that make a brand recognizable? (e.g., logo, slogan,
colors, mascot).

4. How does brand awareness affect consumer behavior? Give real-world
examples.

5. Can a product succeed without a strong brand? Argue for and against.

The manufacturer decides to undertake a large-scale rebranding to attract a
younger audience (18-30 years old), who are increasingly choosing imported
carbonated drinks and smoothies. Proposed changes: a new minimalist logo in dark
tones; packaging: an aluminum can with a modern design.

Advertising campaign featuring popular bloggers and musicians; eexpanded
flavor range (mango-passionfruit, lime-mint).

1. How justified is a radical rebranding for a national brand with a long history?
2. Can changes in packaging and positioning affect the perception of a product's
"nationality"?
3. What compromise rebranding option could satisfy both old and new
audiences?
Describe some of your favourite products. Why do you like them?
Prepare a short presentation about a product.
Describe a marketing campaign of some well-known companies.
How can you increase sales figures of a brand?

Nowk

Tema 2. Ctpykrypa komnanuu. I1K-1.5, ITK-2.5.

There are different types and forms of companies. What types of companies do you
know, what kind of company would you like to work for, provide your arguments?
1.Sole proprietorship

2. Limited partnership

3. Corporation

4. Partnership

5. Advantages and disadvantages of the main forms of business organization

Tema 3. Peknama. I1K-1.5, I1K-2.5.

Advertising helps companies communicate their products and services. It attracts



the attention of potential buyers and generates interest in the product. Advertising
helps brands become recognizable, and consumers learn about special offers.
Effective advertising encourages action—for example, a purchase or a subscription.
Ultimately, it drives sales and business growth.

1. What is the most dominating type of media?

2. How can big corporations’ benefit from mass media?

3. Do you agree that mass media promotes quality and progress in our everyday life?

Why/not?

4. How to do a good website?

e

«Bias in media: how different outlets shape our perception of reality»

6. Discuss how editorial stance, ownership, and algorithms can influence news
coverage. Compare how the same event is reported by different sources.

7. «Digital literacy: a must-have skill for the 21st century»

8. Define digital literacy and explain why it’s crucial for education, work, and

citizenship.

9. «The future of the information environment: Al, virtual reality, and beyond»
10.Imagine how emerging technologies might change how we access and interact with
information. Discuss potential benefits (personalised learning) and risks (deepfakes,

filter bubbles).

11.«TV vs Radio: which medium is more effective for news delivery? »

12.Compare the strengths of both media: TV’s visual impact and storytelling vs radio’s
accessibility and immediacy. Discuss which is better for different audiences and
situations (e.g., commuting, emergencies).

13.The role of radio in the digital age: is it still relevant?

14.Analyse whether radio remains useful despite streaming services and podcasts.
Consider its advantages (local news, traffic updates, talk shows) and how it adapts
to modern technology (online streaming, apps).

15.How TV shapes public opinion and cultural values.

Kpumepuu oyenxu onss P3 — pasnoyposnegvix 3adanuili (cumyayuonHoe
3a0aunue), scce (00Kk1a0, coobujeHue, OUCKYCCUsl):

Jlnana3oH 6a/110B

Onucanue KpuTepus

100-90

OOyuaromuiics:

-CIoco0eH BecTr Oecey 1Mo NPeUIOKESHHON TEMATHKE (HAIIOTHYECKOe 1
MOHOJIOTHYECKOE BHICKA3bIBaHN) B HOPMAILHOM TEMITE;

- IEMOHCTPUPYET MIMPOKHIA CIOBapHBIN 3amac, 3 (HEeKTUBHBIN BBIOOD
U WCIOJNB30BaHME CJOBAa / WAMOMBI, BiajeHue (opmoi cioBa,
COOTBETCTBYIOIIUI PETUCTP; UCIIOIB3YET CIOKHBIE TPAMMATHUECKUE
KOHCTPYKIIHY;

-3¢peKTUBHO B3aMMOICHCTBYET C IK3aMEHATOPOM H/WJIH MAPTHEPOM;
-JTaeT TOYHBIC UCUEPIIBIBAIOIINE OTBETHI HA BCE BOIPOCHI;

-yMEJIO CIPABISETCA C HEMPEACKA3yeMbIMH CUTYAIHSIMHU;

- IPOSIBIISICT MHUIIMATUBY; OOOCHOBBIBACT CBOIO MBICIIB;

- OCYIIECTBIISET CBSI3HBIC MOHOJIOTHUECKUE BHICKA3bIBAHUS;

- PacKpbIBaeT TEMY IMOJHOCTHIO M HAJUICKAIIUM 00pa3oM, IPUBOJHUT
IpUMEPHI U (HAKTHI;

-m000€e KomebaHue B peur CBA3AHO C COJEPIKaHHEM, a HE C TOUCKOM
CJIOB WJIM TPAMMAaTHKH.




89-75 OOyuaromuiics:
- crioco0eH BecTh Oecety Mo MPeyIoKEHHON TeMaTHKe (IUalIornuecKoe
W/JIM MOHOJIOTHYECKOE BHICKA3bIBAHNE) B HOPMAIIBHOM TEMIIE;
- WMeeT JOCTAaTOYHBIA JWama3oH CIOBAapHOTO 3amaca, JelacT
HECYIIECTBEHHBIE OIMIMOKU B BBIOOpE (DOPMBI CIIOBA/UANOMEI, HMEET
HE3HAYHUTENFHBIE TNPOOJEMBI B BBIOOPE CIIOKHBIX KOHCTPYKIIWH,
JIeNIaeT HeCKOJIbKO ONIMOOK B BBIOOPE BPEMEHH, YMCIIa, TIOPSIJIKA CIIOB
/  ¢yHKUMM, apTUKIEeH, MECTOMMEHHWH, MpPEeaJoroB, JOIMyCKaeT
HEOOJIbIIIOE KOJMYECTBO OMIMOOK B opdorpaduu, MTyHKTyalHy,
KalUTaIN3alHu;
-B OCHOBHOM BBICKa3bIBaAHUC OTBCYACT 3aJaHUIO,
-o0yJaroIyiicss TMOHMMAeT »JSK3aMeHaropa M MapTHepa MW JaeT
IMPpaBUJIbHLIC OTBCTHI HA OOJIBIIMHCTBO BOIIPOCOB;
-B [IEJIOM YMEET CIIPABIIATHCS C HETIPEICKa3yeMbIMH CUTYalUsIMH;
- AaCT paciupoOCTPpaHCHHBIC OTBCTHI U IPOABIIACT HHUIIUATUBY
- IPOSIBIISICT MUHUMAJIbHBIE KOJICOaHHs B PEUH.

74-60 OOyyJarommiics:
-IOHUMAeT SK3aMeHaTopa U MapTHEepa U AaeT MPAaBUIbHBIC OTBETHI;
-BBITNIOJIHACT IMPOCTHIC 3aga4u, HO UCHBITHIBACT 3aTPYAHCHUS C Ooiee
CIIOKHBIMH  3a/1a4aMH, HEJIOCTATOYHO INUPOKO pa3BHBAET CBOIO
MBICIIb;
-[I0Ka3bIBaCT OIPAaHWYCHHBIN IHAINa30H CIOBApPHOTO 3amaca, JejacT
9JacThIC OIMUOKHU B BBIOOPE (DOPMEI CJIOBA / HITUOMBI, UCTIOJIH30BAHUH,
3HAUCHHSAX, UMEET CEPbe3HbIC MPOOIEMBI C MPOCTHIMHU / CIOKHBIMH
KOHCTPYKLHUAMU,
-IPOSIBJIICT ~ YacThle  KoJieOaHMs, TPOU3HOUICHUE 3aTPyIHSET
oOlleHHe;
- TEMII pe4H 3aMeJUICH.

59-0 OOyuaromuiicst:

-HE CMOCOOEH BBICKA3hIBATHCA B YCTHOU (OpME;

- HE MOKET PacKpbITh COZIEp)KaHUEe 3a/JaHMs, HE TIOHUMAET COOECETHNKA,;
- UMeeT OTPaHUYCHHBIN JUana30H CIOBAPHOIO 3araca, JeJ1aeT YacThle
ommOKH B BBIOOpe (GoOpMBI cloBa / WIUOMBI, HCIOJIH30BAHUH,
MPAKTUYEeCKH HE TOKA3bIBAeT 3HAaHUSA TMPABUI  MOCTPOCHUS
MPEJI0KCHU M.

1 . Choose the correct answer:
1 Selim believed he deserved a , 50 he just asked his boss for one.
a) target b) progress c¢) promotion

2 It is useful to set your own goals and to think about the skills you need to
a) reach b) make c) master
3 In many countries, there are very few career for people

without formal qualifications.

a) plans b) breaks

c) opportunities

4 It is very inconvenient to have to work when you have

young children.




a) flexitime b) overtime c) time off

5 Anika attends lots of professional development seminars because she
wants to__a career move.

a) take b) make c) earn

6 If you want to get in your career, you have to have clear

short- and long-term goals.
a) ahead  b) progress c) the sack

7 ‘Bright Sparks’ is an agency that helps school leavers
on a career plan.
a) offer b) decide c¢) take
8 It is not enough just to your best; you need to have ambitions
as well.
a) make b) work c) do

9 Sales representatives often earn a in addition to their
salary when they achieve their targets.
a) money b)living  c¢)bonus

10 Multinationals often their employees excellent
career opportunities if they are willing to travel.
a) offer b) make c) take

Kpumepuu oyenxu ons1 mecmoguix 3a0anuii:

JunanasoH 6amioB Onucanue KpuTepus
100-90 «oTan4HO» - 90-100% mpaBUIIBHBIX OTBETOB;
89-75 «xopouo» - 75-89% npaBUIIbHBIX OTBETOB;
74-60 «YIOBJIETBOPUTEIBHO» - 60-74% MpaBUIIbHBIX OTBETOB;
59-0 «HEYJOBJIETBOPUTEIBHO - 59-35% 1 MeHbIIIE TPaBUIbHBIX OTBETOB.
KT -2.

Bomnpock! a1 yeTHOro onpoca:

Pa3znen 2. OcHOBBI MAPKETHHTA H KOPNOPATHBHOI0 YIIPABJIEHUSA
Tema 4. lenbru. IIK-1.5, ITK-2.5.

1.How does inflation impact personal savings and budgeting?
2.What are some advanced budgeting techniques for managing irregular income?
3.How can financial literacy influence your budgeting and saving practices?



4.What are the psychological effects of budgeting and saving on individuals and
families?

5.How can automation tools help streamline the budgeting and saving process?
6.What are the benefits and risks of investing savings in stocks or bonds?

7.How can you adapt your budget to changing financial circumstances?

8.What are some cultural differences in budgeting and saving practices around the
world?

9.How can economic downturns affect personal savings strategies?

10.What is the role of financial advisors in helping individuals with budgeting and
saving?

Tema 5. Mapkertunr. IT1K-1.5, ITK-2.5.

What do you like /dislike about shopping?

Why are beauty products easy to sell on TV?

How to become a successful sales person?

Negotiating successfully. What can help? (effective salesperson).
Which type of products are difficult to sell and why?

What are the shopping habits of the people you know?

What do you think are the keys to success in online selling?
What is the keys to good marketing?

. What are the 'The four Ps' form the basis of the 'marketing mix'?
0 What is very important when you market to doctors?

’—‘\990.\‘.0\':":“.“’!\’?‘

Tema 6. MexayHapoaHble KOHTPAKThl YcnemHble npogaxu. I[IK-1.5,
IIK-2.5.

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).

5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?
Kpumepuu oyenxu ons ycmmnozo onpoca:

Juanazon Gayios Onucanue kpurepus
100-90 OObyuaromuiics:
IOJHO W apryMEHTHUPOBAHO  PACKPHIBAET  COJCPXKAHUE  TEMBI
BbICKA3bIBaAHUA,

W3JaraeT  Marepuan  CBSI3HO M CIIMTHO, C  HCHOJb30BAHUEM
COOTBETCTBYIOIINX JIEKCHKO-TPAMMATHYECKUX B POHETUUECKHUX CPEJICTB;
MMMCbMEHHOE BBICKAa3bIBAHME HUMEET BCTYIUIEHHUE, OCHOBHYIO YacThb U
3aKJIIOYEHHE, KaKAas 4acTh W3 KOTOPBIX JIOTUYECKH OIpaBlaHa U MMEET
COOTBETCTBYIOIIUI 00bEM;

JIOIyCKaeT 1-2 JeKCHYecKue, IpaMMATUYECKHUE WIH CTUIMCTUYECKUE
OIMOKH, KOTOPBICHE BIUSIOT HAa COACPKAHUE BHICKA3BIBAHUS




00beM BBICKA3BIBAHHUS IIOJIHOCTHIO COOTBCTCTBYET Tp€6OBaHI/I$IM.

89-75 OOyuaromuiics:

JOCTATOYHO TIOJIHO M apryMEHTHPOBAHO PACKPHIBACT COJCPYKAHUE TEMBI
BBICKA3bIBaHHS,

W3MaraeT  MaTepual  CBSI3HO M CIMTHO, C  HCHOJBb30BaHUEM
COOTBETCTBYIOIIUX JIEKCUKO- IPAMMATHYECKUX U (DOHETHUECKUX CPEICTB,
JOMycKasi HeOOJIbIINEe HETOYHOCTH, KOTOPHIC HE BIIMSIFOT Ha COJICpYKAHUE
BBICKA3bIBaHUS, HE MEIIIAIOT €T0 MPABIILHOMY BOCIIPHUSATHIO;

IMUCBMEHHOE BBICKAa3bIBAHHE WMEET BCTYIUICHHE, OCHOBHYIO YacTh M
3aKJIFOYEHHE, KaKIas 9acTh U3 KOTOPBIX B LIEJIOM JIOTUYECKU OIpaBiaHa
JIOTHYECKH OTPaB/IaHa U MMEETCOOTBETCTBYIOIIHIA 00BEM;

JOMyCKaeT 3-5 IIeKCHMYECKHX, TPaMMATUYECKUX WIIM CTHIMCTHUECKHIX
OIINOOK;

00beM BBICKA3bIBaHHSI B OCHOBHOM COOTBETCTBYET TPEOOBAHHUSIM.

74-60 OO0yuarommmiAcst:

HETIOJTHO PaCcKPBIBAET COJIEPKAHUE TEMbI BBICKA3bIBAHUS,

M3JIaraeT MaTepral HEJAOCTATOYHO CBSA3HO M ITOCJICIOBATEIIBLHO, 3HAHUS
TEPMHUHOJIOTHM HE JIOCTATOYHBI [UII PACKPBITHS TEMBI, a TaKKe
o0ygyaeMOMy HE  XBaraeT JIGKCHYeCKHX, TIpPaMMaTUYeCKUX U
CTWJIMCTHYECKHX  CPEACTB Ui  OCYIIECTBICHHS  TIOJHOLIEHHOTO
BBICKA3bIBAHUS;

MMUCEMEHHOE BBICKA3bIBAHHE WMEET BCTYIUIEHHE, OCHOBHYIO YacTh U
3aKJIFOYCHKE, OJHAKO OJHA M3 YacTed CIIMIIKOM KpaTKas//UIMHHAs, He
CBSI3aHA C OCTATLHBIMH YaCTSIMU,HE COOTBETCTBYET CBOEMY HAa3HAYCHUIO;
JOIyCKaeT 0oee 6-9 JTeKCHYeCKUX, rpaMMaTHIeCKUX WA (DOHETHUYCSCKHX
OIIHOOK;

00bEM BBICKA3bIBAHHUS HE COOTBETCTBYET TpPeOOBaHWSM (IIPEBBIIIACT
YCTaHOBJICHHBIMOOBEM UJIH, HA000POT, UMEET MEHBIIHNI 00bEM).

59-0 OO0yuarommmiics:

HE pAaCKpPBIBACT COACPIKAHNE TEMbI BLICKAa3bIBAHU A,

Hn3j1aract Marepuall HECBA3HO u HETIOCJIICA0BATCIIBHO, HE BJIaA€CT
COOTBCTCTBYIOH_Ieﬁ TepMHHOJ'IOFPICfI, a TaKXKC AOCTAaTOYHBIMHU JICKCUYCCKHMMU,
rpaMMaTU4€CKUMU U CTUIIMCTUYCCKUMHU CPCACTBAMU IJId OCYIICCTBIICHUA
BbICKA3bIBaHUA,

HE TPUJICPKUBACTCS CTPYKTYPBI TMCbMEHHOTO BHICKA3bIBAHHS;

nomyckaet 6osee 10 TeKCHYeCKHX, IpaMMaTUYECKUX MM CTHIMCTHIECKUX
OIIHOO0K;

00bEeM BBICKa3bIBAaHHMS HE COOTBETCTBYET TpPeOOBaHMSM (TIPEBBIIIACT
YCTaHOBJICHHBIMOOBEM HJIH, HA000POT, IMEET MEHBIIIHI 00BhEM).

Tewmbl s aucKyccnu / 3cce (I0KIIaa, COOOIICHNe):

Pasznes 2. OCHOBBI MAPKETHHIA H KOPIIOPATHUBHOI'O YIIPABJICHUSA

Tema 4. lensru. I1IK-1.5, ITK-2.5.

1. What is money? Functions and key characteristics of money in the modern econ
omy.

2. The evolution of money: from barter to cryptocurrencies.

How did precious metals (gold and silver) become a universal equivalent?

4. The emergence of paper money: historical prerequisites and consequences.

(98}



5. Why do some currencies become global (e.g., USD, EUR), while others remain
national?

6. Inflation: what it is, how it affects money’s purchasing power, and how to protect
savings.

7. Cash vs. non cash money: advantages and disadvantages of each form.

8. Mobile payments and contactless technologies: how they change consumer
habits.

9. The future of cash: will physical money disappear in the next 20 years?

10.Personal budgeting: how to track income and expenses effectively.

Tema 5. Mapxkerunr IIK-1.5, ITK-2.5.

What comes to your mind when you hear the word 'marketing'?"

Why is marketing important for businesses?"

Can you name some famous brands and what makes them successful

What is the main purpose of marketing according to the text?

Name the traditional "4 Ps" of marketing and briefly explain each.

What additional elements are sometimes included in modern marketing, beyond
the 4 Ps?

What are the key responsibilities of a Marketing Manager?

What skills are essential for a successful Marketing Manager?

9. How has the digital landscape impacted the role of a Marketing Manager?

SIS

*

Tema 6. MexayHapoaHble KOHTPaKThbl Ycnemnblie npogaxu. IIK-1.5,
IIK-2.5.

1. Analysis of a successful international contract: analysis of the structure, terms,
and sales tactics (using a specific company as an example).

2. 2.Typical mistakes in international contracts leading to deal failures or losses.

3. 3.The impact of global crises (pandemics, geopolitics) on international contracts
and sales strategies.

4. 4.Modern challenges and technologies

5. 5.Digital transformation of international contracts: smart contracts and
blockchain.

6. How can a company adapt its product and sales strategy for a new foreign market?
Give a real-world example of successful market adaptation.

7. How do cultural differences affect international negotiations and contract
signing? Provide two or three common cross-cultural mistakes and how to avoid
them.

8. What tools and practices help build long-term relationships with foreign buyers?
Describe two relationship-management strategies.

Kpumepuu oyenxu ons P3 — pasnoyposnegvix 3adanuii (cumyayuonHoe
3a0aunue), acce (00Kk1a0, coobujeHue, OUCKYCCuUs):



JAuana3on 6a;10B

Onucanue KpuTepus

100-90

OOyuarommmiics:

-Ccroco0eH BeCTH Oece/ry IMo MPEUIOKEHHON TeMaTHKE (JIMAIOTHYECKOE U
MOHOJIOTUYECKOE BBICKa3bIBAHMSI) B HOPMAJIbHOM TEMIIE;

- IEMOHCTPUPYET IHUPOKUM CI0BapHBIi 3anac, 3¢ (HeKTUBHBIN BIOOD
U HCIIOJIb30BaHME CJIOBa / MJIMOMBI, BiajaeHue (opmoil cioBa,
COOTBETCTBYIOIIUNA PETUCTP; UCHOIB3YET CIOXKHBIE TPaMMaTHUYECKHE
KOHCTPYKILIUY;

-3¢ EeKTUBHO B3aUMOJICHCTBYET C 3K3aMEHATOPOM U/UJTU MAPTHEPOM;
-J1a€T TOYHBIE UCUEPIIBIBAIOIINE OTBETHI HA BCE BOIIPOCHI;

-yMEJO0 CHPaBIISETCs C HEMPEACKa3yeMbIMU CUTYallUsIMU;

- IPOSIBJISIET MHULIMATHBY; OOOCHOBBIBAET CBOIO MBICIIb;

- OCYILECTBIISIET CBA3HBIE MOHOJIOIMUECKHUE BHICKA3bIBAHUS;

- PAacKpBIBaET TeMY MOJHOCTBHIO U HaJUIeKaIIUM 00pa3oM, IPUBOIUT
IIpUMEpHI U (aKThI;

-moboe KosnebaHue B peur CBSI3aHO C COJIEp)KaHUEM, a HE C TOUCKOM
CJIOB WJIM TPAMMATHKH.

89-75

OOyuaromuics:

- crocoOeH BeCTH Oecey IM0 MPEUIOKESHHOM TEMATHKE (IaIornIecKoe
W/JT1 MOHOJIOTHYECKOE BBICKA3bIBaHIE) B HOPMAILHOM TEMIIE;

- WMEeT JOCTAaTOYHBIA JHMAla30H CJIOBAPHOIO 3araca, JeiaeT
HECYIIIECTBEHHBIE OMUOKUA B BhIOOpE (DOPMBI CIIOBA/UIUOMBI, IMEET
HE3HAYUTEIbHBIC MPOOJEMBI B BBIOOpPE CIIOKHBIX KOHCTPYKITHH,
JieaeT HECKOJIBKO OIMOOK B BEIOOPE BpEMEHH, YUCa, MOPSIKA CIIOB
/ GyHKIUH, apTUKIEH, MECTOMMEHHH, MPEeIJIOroB, IOIMYyCKaeT
HEeOOoJIbIIIOe KOJIMYECTBO OMIMOOK B opdorpaduu, NyHKTyaluH,
KaIATaTH3aIHH;

-B OCHOBHOM BBICKa3bIBAHUE OTBEYACT 33/IaHUIO;

-o0yJaronuiicss TOHMMAeT »JK3aMeHaTopa MW TapTHepa | Jaer
MPaBUJIbHBIE OTBETHI HA OOJNBIIMHCTBO BOIIPOCOB;

-B IIEJIOM YMEET CIIPABIIITHCS ¢ HEMPEICKa3yeMbIMH CUTYAIHSIMH,

- TaeT pacIpOCTpaHEHHBIE OTBETHI U MPOSIBIISIET UHUIIUATHUBY:;

- IPOSIBJIICT MUHUMAJIbHBIC KOJICOAHHSI B PEYH.

74-60

OOyuaromuiics:

-IIOHUMAET dK3aMeHaTOpa U MapTHepa U JIaeT MPaBUIbHBIC OTBETHI;
-BBIMIOJIHSACT MPOCTHIE 33/1a4M, HO UCTBITHIBACT 3aTPYJHEHUS ¢ Oosee
CIIOXHBIMU 3aJ]a4aMd, HEIOCTATOYHO IIMHPOKO PAa3BUBAET CBOIO
MBICIIB;

-II0Ka3bIBaCT OTPAHMYCHHBIA JTUAIA30H CIOBAPHOTO 3amaca, JeiaeT
qacThle OUOKHU B BBIOOPE (DOPMBI CIIOBA / UUOMBI, UCTIOJIH30BAHUH,
3HAYCHUSIX, IMEET CEPhE3HBIC MPOOJIEMBI C MPOCTHIMH / CIIOKHBIMH
KOHCTPYKILIHUSMH,

-IPOSIBIISICT ~ YacThle  KOJICOAHWS, TPOU3HOIICHUE 3aTpPyJHSCT
00IIIEeHHE;

- TEMII PCUH 3aMEJIJICH.

59-0

OOyyarommuiics:

-HE CIIOCOOCH BBICKA3BIBATHLCS B YCTHOM (hOpME;

- HE MOJKET PacKpBITh COZICpKaHUE 3aJaHus, HE IOHUMAET COOSCEIHUKA,
- UMEeT OTPaHUYCHHBIN JUAa30H CIIOBAPHOTO 3aI1aca, JeJIaeT YacThIe
omuOKku B BbeIOOpe (opmBI crnoBa / WIUOMBI, HCIOJIb30BAHUH,
MPAKTUYECKH HE TIOKA3bIBaeT 3HAHWUSA TPABUI  MMOCTPOCHHS
MPEJIOKECHUN.

Tecmosvle 3a0anus




1 . Choose the six correct words from the box to complete the sentences:

2 warehouse / bulk / delivery / dispatch / discount / enquire / payment / refund /
return / bargain / stock / sale

1 At that price, the car you bought was a real :

2 You cannot get a if you do not send back the goods in
their original packaging.

3 As we are always having storage problems, I think we should build a new
4 If there is a problem with any of the goods you receive, please

them within three days.

5 Our policy is to goods within 72 hours of receiving an order.
6 We offer a 5% on orders over $500.

3 Supply the missing word in each definition.

7 After- service is the help people get from the shop where
they have bought a product.

8 The street is the street of a town where many shops

and businesses are.

9 A -off period is the time when you can change your mind
and cancel an order.

10 A money back is a promise by the seller to give you your

money back if you are not satisfied with the goods you bought.
11 Your credit card are the name, number and expiry date on
your credit card.

12 Ifyou about, you go to different places to compare prices
and quality before you buy something.

13 If the goods you want are out of , 1t means that they are

not available.

14  If a shop gives you interest-free , it means that you can pay
for the goods after you have bought them, at no extra cost.

15 A 1s a person or company that sells goods to people in shops.

Kpumepuu oyenxu 0ns mecmogulx 3a0anuii.

Juanason 6auioB Onucanue KpuTepus
100-90 90-100% mpaBUIBHBIX OTBETOB;
89-75 75-89% npaBUIIbHBIX OTBETOB;
74-60 60-74% npaBUIbHBIX OTBETOB;
59-0 59-35% u MeHblIlIe IPAaBUIIbHBIX OTBETOB.




5.5. Ilpu BBINIOJIHEHNH 3aIaHUI 00YUAIOIIMMCS pa3peniaeTcsi UCI0Ib30BaTh
CJIeIYIOIUE JOTMOJHUTENbHBIE MaTepUaibl U 000pyAOBaHHE — B 3aBUCUMOCTH
OT THMA 3aJIaHHUs:

1. Tlucbmenubie pabOThl (COYMHEHHS, 3CCE, NEPEBOJIbI, 3aMOTHEHHUE
MPOITYCKOB): JBYSI3bIYHBINA CIIOBaph (OyMaXHBIA WIIA DJIEKTPOHHBIN) — s
YTOYHEHWs 3HAYCHWH HE3HAKOMBIX CJOB U TMM0AOOpa DKBHUBAJICHTOB;
Te3aypyc/clioBaph CHHOHHMOB (10 HEOOXOIMMOCTH) — JJisi  OOOTameHus
JICKCUKH ¥ W30€TaHusI TIOBTOPOB.

2. 3agaHus Ha 4YTEHHE M AHAJIW3 TEKCTa: AJIEKTPOHHBIA CIIOBApPh WJIHU
NpUIOKEHUEe-IEPeBOAYMK (IIpU  paboTe ¢ UUPPOBBIM TEKCTOM) — JJis
MTHOBEHHOIO TIOMCKa 3HadyeHuW. lcronp30BaHME OHJIAWH-TIEPEBOIYHUKOB
MOJIHOCTHIO WJIM MOCTPOYHO MPU BBHIMOJHEHUN MUCbMEHHBIX TBOPUECKUX PadOT
(3cce, COUMHEHUS) HE pa3peliaeTcss — JOMYCKAeTCsl TOJIBKO MOUCK OTACIIbHBIX
CJIOB M BBIPAKCHUM.

6. @opMBbI NPOMEKYTOUHOM ATTECTAIUN, KPUTEPHUHU M IIKAJIA

OLICHMBAHUS, TUNIOBbIEC OLICHOYHbIE MATEPHUAJIbI 10 TUCUMUILIMHE

6.1. IlpomexxyTouHasi aTTecTanus HpOBOAUTCS B (opme 3auera/zayeTa.
[IpomexyTouHast aTrectanus (3a4er, 3a4e€T C OIEHKOW) MOYKET MPOBOJUTHCS B
JIBYX OCHOBHBIX (hopMax — MUCBMEHHON M ycTHOH. OOydaroniuiics moJrydaer
3a4€THBIN OUJIET C BapUaHTaMU 3aJIaHU, YUCThIE MAPKUPOBAHHBIE JIUCTHI OyMaru
JUTSA 3aIIMCEN PELICHUs 3aJaHU |, 3aT€M IIPUCTYIIAET K PELICHUIO.

[IpomexxyTouHast arrecTanusi B NHUCbMEHHOM (opme mpeamnonaraer eé
IIPOBEICHUE B BHUJEC BBINOJHEHUS B BHUJE TECTOBBIX 3aJaHUM, IIEpEeBOA.
HeoOxoaumo naTh OTBET B MUCBMEHHOM BH/IE, MOAPOOHO U3JI0KUB XOJ pPELICHHUS,
IPY HEOOXOTUMOCTH 3aBEPIITUTH PEIICHNUE BHIBOJAMHU.

[IpomexxyTounast arrecranius B yCTHOW (opme mpemmonaraer e
IIPOBEJICHNE B BHUJIC: UHAUBUIYAJIBHOTIO WIH NMEPEKPECTHOIO YCTHOIO OINpPOCa IO
BOIIPOCAM U3 TIE€PEYHs, ONpeaensieMoro padoyed nporpaMMol JMCLMILIAHBI
(muckyccus / acce, TOKIa, COOOIIEHUE).

6.2. TunoBbl€ OLICHOYHBIE MATEPUAIIBI TPOMEKYTOYHOM aTTECTALINH.

TunoBble nMpoBepoOYHbIE 3aJaHUS Ui CaMOMOJTOTOBKH OOYyYarolerocs K
IIPOMEKYTOYHOMN aTTECTALINU:

Pasznen 1. JxoHOMMKA NpeANPUATHS U OPEHIMHT

Tema 1. Toprososie mapku. bpenasl. ITIK-1.5, ITK-2.5.

3adanue omxpulmoz2o muna:




Ilpoyumatime mexcm 3a0anus u 3anuwiume pazeepHymulil 000CHOBAHHbIU
omeem:

A brand is more than just a name or logo — it’s a complex combination of
perceptions, emotions, and experiences that consumers associate with a product or
company. A trademark, in turn, is the legal protection of a brand’s identity: it can
be a name, symbol, design, or combination of these elements registered to prevent
unauthorized use.

Strong brands build trust and loyalty. When consumers recognize and trust
a brand, they are more likely to choose it over competitors, even if it costs more.
This is called brand loyalty. Companies invest heavily in brand development
through marketing, advertising, and consistent quality to create a positive image.

Key elements that form a brand include:

-Name — the verbal identifier.

-Logo — a visual symbol that represents the brand.

-Slogan — a memorable phrase that conveys the brand’s message.

-Colors and design — consistent visual style that helps with recognition.

-Brand voice — the tone and style of communication with customers.

Brand value goes beyond physical assets. For example, Zarina brand is worth
billions of dollars — much more than the value of its factories and equipment. This
intangible value comes from customer loyalty, global recognition, and emotional
connections.

Trademarks protect these assets legally. Once registered, a trademark gives
the owner exclusive rights to use the brand identity and take legal action against
counterfeits. This protection is crucial in global markets where copying and
imitation can damage reputation and sales.

Answer the questions:
Can a brand exist without a registered trademark? Give one argument for or against
this idea. You may refer to the text, real-life examples, or personal experience.

Keys: Yes, a brand can exist without a registered trademark — people can
recognize and talk about a brand based on its name, logo, or reputation. However,
without trademark protection, the brand is vulnerable to copying, and the company
cannot legally stop others from using similar names or logos.

3adanue KOMOUHUPOBAHHO20 MUNA.

IIpouumaiime u nepegedume mexcm, 6vloepume NpPAGUTIbHLIE OMEEembvl U
3anuuiume apeymeHmol, 000CHOBbIBAIOUUE 8bIOOD:

Management is essential, the life-giving and dynamic element in every business
because without it the resources of production (men, machines and materials) cannot be
converted into production. Its role is to co-ordinate, integrate and bring together the

various elements of business for achieving business objectives.

These objectives are earning of adequate profits, supplying better and cheaper
goods and services to consumers, and providing employment opportunity to community.

Management is recognized as a crucial economic resource of a Country.



Management is essential in group activity. Whenever group activity exists,
efficient management becomes necessary to realize the objectives of the group with
minimum expenditure of time, money and effort.

Management is important. The success or failure of business organizations and
public sector services, voluntary and nonprofit organizations, sport teams, and so on,
often depends on the quality of their management.

Answer the question:

1. Read the text and choose the correct answer (4, b or B).
Is quality management essential for any business?

A) Management is the life-giving element in every business
b) Management is less important than employment of new workers.
B) Management is dynamic element in every business.

2. Justify your choice.

Write 2-3 sentences (2040 words) to explain why you chose this answer. Use the
words because and and. Find and copy one phrase from the text to support your answer.

Keys: 1.A) Because Management is the life-giving element in every business.

2. A) I choose answer A because without it the resources of production cannot be
converted into production.

3adanus 3axpeimozo muna:
IIpouumaiime mexcm u ycmanogume coomeemcmasue:

Every business wants to have the most skilled, tented, competent, and promising
employees. That is why big corporations often use the services of special firms that look
for such prospective employees, and try to recruit them for their customer company.

Such firms and people working in them are informally called headhunters, and
their job has the informal name of headhunting.

Headhunters do some of their recruiting in colleges and universities, picking the
most promising students. Headhunting begins with research of potential candidates.

Headhunters often employ various resources, including industry reports,
professional networks, and online platforms, to compile a list of potential candidates.

K kaoicooit  nosuyuu  Oamnoti 6 J1egom  cmoabye, noobepume
COOMBEeMC8YIOUYI0 NOUYUIO U3 NPABO20 CIMOAOUA.

Ha3BaHue MOHATHS WK TIpoLiecca Onucanue MOHATHUS WK Ipoliecca
1. Prospective A. | Online services that allow users to connect with
employee. each other through various means such as chat

rooms, messaging, video calls, and sharing of
information.




2. Headhunter. b. | A person who finds job candidates on behalf of
employers.

3. Online platforms. B. | Someone who is not yet an employee, but wants
to be.

4. Recruiting. I'. | The process of employing new people to work for
a company or organization

5. Professional J. | The act of building and maintaining relationships

networks. with other professionals in one's field or industry,

with the goal of exchanging information,
knowledge, and resources.

3anuwume 8vibpanuvle OYKEbL NOO COOMBEMCMBYIOWUMU YUppamu.:

1 2 3 4 5

Keys: 1B.2b.3A.41".5/1

Tema 2. CTpyKTypa KOMIIAHWH.

3aoanue OMKpblNnioco muna.

llpouumaiime mexcm 3a0anusi U 3anuwume pazeepHymovlii 000CHOBAHHbBIU
omeem:

Globally, it is a common practice for employees, managers, and other people
involved in a business to offer money or gifts to potential clients for the purpose of
securing their business. It may be money, property or objects of value.

Answer the questions:
1.What is bribery?
2.Can bribing be considered as ethical behavior?
3.What is bribery at workplace?

Keys: Bribery is unfairly influencing someone by giving them money or gifts.

Bribery is unethical behavior. It is obviously illegal. All countries have laws that
prohibit the bribery of government officials, so the foreign company engaging in bribery
exposes its directors, executives, and employees to legal risks.

3adanue KOMOUHUPOBAHHO20 MUNA:

Ipouumaiime mexcm, 6vlbepume npPaAUIbHbIE OMBEMbl U  3anuUuUme
apaymenmul, 000CHOBbIBAIOUUE BbLOOD:

Managers play a crucial role in negotiating with foreign partners on mutual
projects. They must understand the cultural nuances, legal frameworks, and business
practices of both parties to ensure successful collaboration. Effective negotiation
involves:


https://dictionary.cambridge.org/dictionary/english/work
https://dictionary.cambridge.org/dictionary/english/people
https://dictionary.cambridge.org/dictionary/english/employ
https://dictionary.cambridge.org/dictionary/english/process
https://dictionary.cambridge.org/dictionary/english/organization
https://dictionary.cambridge.org/dictionary/english/company

- Establishing clear goals and objectives

- Researching and understanding the other party's perspective

- Building rapport and trust

- Active listening and open communication

- Finding mutually acceptable solutions

- Documenting agreements and follow-up actions

Opportunities of this activities can be great for the company. Negotiations can result in
various mutual benefits and profitable contracts.

Answer the question:
1. What are the primary responsibilities of managers in international negotiations?
2. What is the key factor to consider when negotiating with foreign partners?
3. What opportunities can arise for the company as a result of successful negotiations?

Keys: 1.  They must understand the cultural nuances, legal frameworks,
and business practices of both parties

2. Establishing clear goals and objectives

3. Opportunities of this activities can be great for the company. Negotiations
can result in various mutual benefits and profitable contracts

3adanus 3axpwimozo muna:

IIpouumatime u nepegedume mexcm u yCmaHosume cOOmeemcmeaue:

Managers develop and implement strategies to foster success within their team or
organization by delegating tasks as needed, setting employee guidelines, managing
budgets to maintain profitability, and communicating with stakeholders.

Management roles vary significantly by company, and some managers may focus
more on daily tasks such as problem-solving and coordinating work. Others may work
on high-level projects to help communicate the organization's vision. In brief, managers
are responsible for ensuring that their teams and organizations run smoothly and
efficiently.

K kaoicooit nozuyuu, oanrotl 8 1eom cmonbye, noobepume coomeemcmeayiousyro
RO3UYUIO U3 NPABO2O CMOOYA:

1. Resource manager A. Budget that is used to allocate
resources

2. Problem solving B. A person who is responsible for
accounting for and  distributing
resources

3. Resource budget C. Achieving a goal overcoming
obstacles

3anumuTe BeIOpaHHbIE HU(PHI MO COOTBETCTBYIOMIMMH OYKBBI:



Keys: 1-B, 2-C, 3-A.

Tema 3. Pexiiama IIK-1.5, ITK-2.5.

3aodanue omkpvimozo muna:

Ilpouumatime mexcm 3a0anus u 3anuuwiume pazeepHymviil 0O0CHOBAHHbBLIL
omeem:

Modern world is full of information of various kinds which sometimes is even
more valuable than money. Mass media (the press, radio, television and Internet)
have a very big impact on modern society. They serve to inform people of different
events, educate, entertain and give us any kinds of information. Complete and
accurate information is very important to get nowadays. The press still remains one
of the most powerful kinds of mass media. One can find daily, weekly and monthly
newspapers and magazines on different topics such as fashion, sport, children,
politics, economy and others.

I prefer getting news from the Internet. Television plays a big role in our
society too and a lot of people prefer watching television to reading a newspaper.
Television provides a great opportunity for people to learn latest news, watch
educational programmes, children's programmes, old and new films and soap operas
on TV. I think that it is impossible to live without television, even though the Internet,
I am sure, will replace it one day in future.

Answer the questions:

What role do mass media play in modern society according to the text?
Describe their main types, functions, and the author’s view on the future of television
and the Internet.

3adanue KOMOUHUPOBAHHO20 MUNA.:

Ilpouumaiime mekcm, 6vlbepume nNpaAUIbHbIE OMEembl U 3ANULUUMNE
apaymeHmul, 000CHO8bl8aIOWUe 8bIOOD, nepegeoume 8aul OMmeem.

Modern world is full of information of various kinds which sometimes is even
more valuable than money. Mass media (the press, radio, television and Internet)
have a very big impact on modern society. They serve to inform people of different
events, educate, entertain and give us any kinds of information. Complete and
accurate information is very important to get nowadays. The press still remains one
of the most powerful kinds of mass media. One can find daily, weekly and monthly
newspapers and magazines on different topics such as fashion, sport, children,
politics, economy and others.

I prefer getting news from the Internet. Television plays a big role in our
society too and a lot of people prefer watching television to reading a newspaper.




Television provides a great opportunity for people to learn latest news, watch
educational programmes, children's programmes, old and new films and soap operas
on TV. I think that it is impossible to live without television, even though the Internet,
I am sure, will replace it one day in future.

Read the text and choose the correct answer (A, B, C or D). Briefly justify your choice
by citing a quote from the text (1-2 sentences).

Answer the questions:

Where does the author personally prefer to get news from?

A) Television.

b) Newspapers.

B) The Internet.

') Radio.

Keys: B. I prefer getting news from the Internet.

3adanue 3axkpvimoeo muna:

IIpouumaiime mexcm, gvlOepume NPasUIbHLIL OMEEM.

Modern world is full of information of various kinds which sometimes is even
more valuable than money. Mass media (the press, radio, television and Internet)
have a very big impact on modern society. They serve to inform people of different
events, educate, entertain and give us any kinds of information. Complete and
accurate information is very important to get nowadays. The press still remains one
of the most powerful kinds of mass media. One can find daily, weekly and monthly
newspapers and magazines on different topics such as fashion, sport, children,
politics, economy and others.

I prefer getting news from the Internet. Television plays a big role in our
society too and a lot of people prefer watching television to reading a newspaper.
Television provides a great opportunity for people to learn latest news, watch
educational programmes, children's programmes, old and new films and soap operas
on TV. I think that it is impossible to live without television, even though the Internet,
I am sure, will replace it one day in future.

Answer the questions:

What kind of TV content is NOT mentioned in the text?
A) Educational programmes.

b) Children’s programmes.

B) News.

I') Video games.

Keys: I'

Pa3znes 2. OCHOBBI MAPKETHHIA U KOPIOPATHBHOIO YIIPABJICHUSA

Tema 4. lenbru. IIK-1.5, IIK-2.5.



3aoanue omkpvimoeo muna:

Ilpouumatime mexcm 3a0anus u 3anuuiume pazeepHymviil 0O0CHOBAHHbBLL
omeem.

Money is one of humanity's greatest inventions, radically changing the system
of exchanging goods and services. Before the advent of money, people used barter—
the direct exchange of one product for another. However, this system was
inconvenient: it required a coincidence of needs (for example, if someone has grain
and wants meat, they would need to find someone who has meat and also wants
grain).

Gradually, various goods began to serve as money: livestock, furs, cowrie
shells, salt, and precious metals. Over time, gold and silver took the lead due to their
properties: durability, divisibility, recognizability, and rarity.

Later, coins appeared—standardized pieces of metal with a denomination
imprinted on them. The first coins were minted in Lydia (modern-day Turkey) in the
7th century BC. Then came paper money, which initially served as certificates
confirming the presence of gold in a bank. Today, the majority of monetary
transactions are non-cash payments—transfers between bank accounts, card
payments, and payments through mobile apps.

The main functions of money are: a unit of value (allows goods and services
to be valued); a medium of exchange (facilitates trade);a store of value (can be stored
and retain its value); a means of payment (used for payments, loans, and taxes);
global money (used in international trade).

Modern money is divided into: cash (coins and banknotes); non-cash (money
in bank accounts); electronic (digital wallets, cryptocurrencies).

Answer the questions.

1.What is barter and why was it inconvenient? Answer: Barter is the direct
exchange of goods or services without the use of money. It is inconvenient because
it requires the needs of both parties to coincide: to exchange a product, you need to
find someone who has what you need and also wants what you have.

2. What goods served as money in ancient times? Give 3-4 examples. Answer:
In ancient times, the following served as money: livestock, furs, cowrie shells, salt,
and precious metals (gold and silver).

3. Name the 3 main functions of money and briefly explain each. Measure of
value - allows you to evaluate and compare the value of different goods and services.

Keys: Media of exchange - simplifies trade by replacing barter.
Store of value - money can be stored and used later; it retains its value over
time.

3adanue KOMOUHUPOBAHHO20 MUNA.:
Ilpouumaiime mekcm, 6vlbepume nNpaAUIbHbIE OMEembl U 3aANULUUME
apaymeHmul, 000CHO8bl8aIOWUe 8bIOOD, nepegeoume 8aul OMmeem.
Investment projects are plans that are associated with an investment for
subsequent profit. Company investment projects are capital expenditures aimed at
improving profitability or expanding operations. These projects require careful




planning and analysis, including assessing potential returns and risks. Financial
modeling is used to predict future cash flows and evaluate project viability. Companies
prioritize projects based on strategic goals and available resources. Successful
investment projects enhance long-term growth and increase shareholder value.

Answer the question:
What crucial tool is used to assess the financial viability of an investment project?

A) Market research surveys.

b) Employee performance reviews.
B) Financial modeling.

I') Competitor analysis reports.

Keys: B) Financial modeling. The text specifically mentions using financial modeling
to predict cash flows and evaluate project viability. The other options are not directly
used for this purpose

3adanus 3aKkpelmo2o muna:

IIpouumaiime mexcm u ycmanosume coomeemcmeaue:

A private service company is governed by commercial interests; a public service
company responsible for the provision of public services is heavily influenced by
political and social priorities. And the aim of public services is to improve the quality
of life of the general public. The value of an administration depends to a great extent on
the way its staff is deployed, badly or well according to the greater or lesser wisdom of
the regulations and processes of allocation, promotion and so on. Personnel management
is relatively simple when it concerns officials recruited to fill a specific post, who do not
belong to any particular corps and are not in the career service.

K kaorcooti nozuyuu, oannoti 6 1esom cmondbye, noobepume coomeemcmayiouyio
RO3UYUIO U3 NPABO2O CMONIOYA:

A. | A private service company is governed | 1. | social rather than commercial.
by..

b. | The objectives of a public service
organization are ...

a great extent on the way its staff is deployed,
badly or well according to the greater or lesser
wisdom of the regulations and processes of
allocation, promotion, secondment and so on.

B. | The aim of public services is..

commercial interests, a public service company
responsible for the provision of public services
is heavily influenced by political and social
priorities.

I'. | The value of an administration depends
to ...

it concerns officials recruited to fill a specific
post, who do not belong to any particular corps
and are not in the career service.




. | Personnel management is relatively | 5. | to improve the quality of life of the general
simple when ... public.

Ortser:

Keys:l —b,2—1I,3—A,4—]J,5—B.

Tema 5. Mapkertunr. IIK-1.5, ITIK-2.5.

3aodanue omkpvimozo muna:
IIpouumaiime mexcm 3a0anus u 3anuwiume pazeepHymuvlil 0OOCHOBAHHDYILL
omeem:

Subject: Invitation to Participate in Research Study

Dear Nick,

[ am writing on behalf of the research group «Exploring» to invite you to participate in our current
sociological research project titled «Public Service and Work-Life Balance: Perceptions and
Realities among Civil Servantsy.

The study aims to explore how employees in public administration and government agencies
perceive and manage the balance between their professional duties and personal lives. Your
insights as a civil servant would be highly valuable to our analysis.

Participation involves:

completing a short online survey (approx. 10—15 minutes);

optionally, a brief follow-up interview (20 minutes) to discuss your experiences in more detail.
All data will be kept strictly confidential and used only for academic purposes. Your identity and
any sensitive information will remain anonymous in all reports and publications.

Please confirm your interest by 15/02/26 or contact me at for further details.

Thank you for considering this invitation. We believe your contribution will help improve work
conditions and support systems for civil servants in urban areas.

Best regards, Elena V. Petrova
Research Coordinator
«Exploring» Research Group

Answer the question:
Analyze the document and determine the type of business letter. Write 2—3
sentences to explain why you chose this answer.

3adanue KOMOUHUPOBAHHO20 MUNA.:
Ipouumaiime u nepesedume mekcm, 6vbibepume NpAGUIbHbIE OMEembvl U
3anuwiume apeymenmol, 000CHOBbLEAIOWUE 8bIOOD:

Subject: Invitation to Participate in Sociology Research Study
Dear Nick,
I am writing on behalf of the research group «Exploring» to invite you to participate in our




current sociological research project titled «Public Service and Work-Life Balance: Perceptions
and Realities among Civil Servantsy.

The study aims to explore how employees in public administration and government agencies
perceive and manage the balance between their professional duties and personal lives. Your
insights as a civil servant would be highly valuable to our analysis.

Participation involves:

completing a short online survey (approx. 10—15 minutes);

optionally, a brief follow-up interview (20 minutes) to discuss your experiences in more detail.
All data will be kept strictly confidential and used only for academic purposes. Your identity
and any sensitive information will remain anonymous in all reports and publications.

Please confirm your interest by 15/02/26 or contact me at for further details.

Thank you for considering this invitation. We believe your contribution will help improve work
conditions and support systems for civil servants in urban areas.

Best regards, Elena V. Petrova
Research Coordinator
«Exploring» Research Group

Read the text below, choose the correct answer from the options provided,

and write a justification (2—3 sentences) explaining your choice.
Answer the question:

1. What is the main purpose of this email?

A) To offer a new job position

b) To promote an online survey tool

B) To request information about remote work trends

I') To complain about data collection methods

II) To invite the recipient to take part in a sociological study

2. How long is the online survey expected to take?

A) 5-7 minutes

b) 10-15 minutes

B) 20-25 minutes

I') 3040 minutes

1) More than 45 minutes

Keys: 1.1., 2.b

3adanus 3akpeimoeo muna:
lIpouumatime mexcm u ycmanogume COOmMEEmcmasue:

Subject: Invitation to Participate in Sociology Research Study

Dear Nick,

I am writing on behalf of the research group «Exploring» to invite you to participate in our
current sociological research project titled «Public Service and Work-Life Balance: Perceptions
and Realities among Civil Servantsy.

The study aims to explore how employees in public administration and government agencies
perceive and manage the balance between their professional duties and personal lives. Your
insights as a civil servant would be highly valuable to our analysis.

Participation involves:

completing a short online survey (approx. 10—15 minutes);

optionally, a brief follow-up interview (20 minutes) to discuss your experiences in more detail.




All data will be kept strictly confidential and used only for academic purposes. Your identity
and any sensitive information will remain anonymous in all reports and publications.

Please confirm your interest by 15/02/26 or contact me at for further details.

Thank you for considering this invitation. We believe your contribution will help improve work
conditions and support systems for civil servants in urban areas.

Best regards, Elena V. Petrova
Research Coordinator
«Exploring» Research Group

Match each item in the left column with the corresponding item in the right

column:

Characteristics of the letter

Examples from the text

1. YéTkoe yka3aHHe 1IeU MUChMa.

A. Please confirm your interest by 15/02/26 or
contact me at...

2. Onucanue TpeOOBaHUMN K yUacTHIO.

b. All data will be kept strictly confidential and used
only for academic purposes.

3. I'apanTust KOH(QUACHIUAIBHOCTH.

B. I am writing ... to invite you to participate in our
current sociological research project.

4. ITpu3bIB K ICUCTBUIO C JCITIAITHOM.

I'. Dr. Elena V. Petrova

5. OdunmanbHbINA TOH OTIIPABUTEIIS.

J1. completing a short online survey (approx. 10-15
minutes); optionally, a brief follow-up interview (20
minutes).

Keys: 1-b, 211, 3-B, 4-A, 5-E

3aoanue omkpvimo2o muna:

lIpouumatime mexcm 3a0anusi u 3anuwiume pazeepHymuvlil 0OOCHOBAHHDYILL

omeem.

One of the best things about travelling is the opportunity to make memories

that will stay with you forever. From scenic hikes and beautiful landscapes to trying
new foods and experiencing local festivals, every destination has something unique
to offer. Moreover, travelling allows us to step out of our comfort zones and try
things we may not have considered before.

Another benefit of travelling is the chance to meet different people from
around the world. You can make new friends, hear about their experiences and learn
about their cultures. It also broadens our understanding of different languages and
customs, which can lead to increased tolerance and empathy for others.

Travelling can be a way to take a break from the daily grind and to recharge
your batteries. It’s a chance to disconnect from social media and take a break from
the constant stimulation of modern life. Whether it’s a relaxation trip to the beach or
a rural retreat to the countryside, travelling gives us the opportunity to take a break
and clear our minds.

Answer the question:
What are the main benefits of travelling according to the text? Describe at
least three advantages and support each with a relevant detail from the passage.



Tema 6. Me:xxnyHapoaHble KOHTPAKThL. YcnemHble npoaaxu. ITK-1.5,
IIK-2.5.

3adanue omkpvimozo muna:
Ilpouumatime mexcm 3a0anus u 3anuwiume pazeepHymvlil 0O0CHOBAHHbIIL
omeem:

Describe the role of effective communication in successful international
negotiations.

Answer the question:

Write a short text (100—-120 words) describing it.
Use the key arguments that substantiate this statement below to help you structure
your writing:

A) Overcoming language barriers. Misunderstandings due to language

differences can lead to costly mistakes.

b) Cultural sensitivity. Communication styles vary across cultures: some
prefer directness (e.g., Germany, the USA), while others value indirect,
relationship-based approaches (e.g., Japan, Arab countries).

C) Non-verbal communication. Gestures, eye contact, personal space, and
even silence carry different meanings.

3adanue KOMOUHUPOBAHHO20 MUNA.:
Ilpouumaiime mexcm, 6vlbepume NPABUTLHBIL OmMEem U 3anuUUmMe
apeymenmol, 000CHOBbIBAIOWUE 8bLOOD, Nepeseoume 6aul OmMeent.

How to Behave During an Interview for a Manager Position

A managerial interview tests not only your professional experience but also your
leadership qualities, communication skills, and strategic thinking. Here’s a comprehen
sive guide on how to behave to make a strong impression.
Be a good listener. Pay attention to what the interviewer is saying and ask
clarifying questions.
Ask questions. This shows that you are interested in the role and that you are
taking the interview seriously.
Follow up. After the interview, send a thank-you note to the interviewer. This is
a great way to reiterate your interest in the position and to thank the interviewer for
their time.

Read the text and choose which of the following is NOT a tip for behaving
during an interview for a manager position? Then write 1—2 sentences to justify your
choice. Use information from the text to support your answer:



A) Be attentive
b) Dress casually
B) Be serious

') Be grateful

Keys: b) Dress casually. It’s not so because you should dress officially as
you are going to meet your future bosses and colleagues.

3adanus 3axkpeimoeo muna:

Hpouumaﬁme meKkcm u ycmaHoeunie coomeenicmeue (Bpeﬂ/lﬂ BbINONHEeHUs 3

MUH.).

Business letters are written professionally in a formal format and with a formal
tone, in order to leave a good impression. Each business letter has its features,
advantages, and purposes. What are the parts of a business letter?

K kaoicooii nozuyuu oannoti 6 neeom cmonbye, noobepume cooOmeemceyouyio
RO3UYUIO U3 NPABO2O CMONIOYA:

description the parts of a business letter
1. It is used to convey a positive image of the company A. Salutation
2. A polite and professional greeting sets the tone for the rest of | b. Heading
the letter
3. This is the heart of your letter, where you convey the purpose, | B. Closing
request, or information you’re sharing.
4. End the letter with a professional and courteous closing, such | I'. Body
as “Sincerely,” or “Best regards,”

J1. Enclosures

3anuwume evibpanHvie 6YKEbL NOO COOMBEMCMBYIOUUMU YUPDPAMU:

1 2 3 4

Keys: 1.62.A3.1'.4.B

Bornpockl /14 yCTHOro onpoca:
Tema 1. Toprossie mapku. bpenasl. I1K-1.5, TTK-2.5.

1. How have some brands become a pervasive part of our daily lives?

2. What is the power of brands based on?

3. Why are brands essential for businesses?

4. In what way do brands affect the economic growth?

5. What does the success of a brand depend on?

6. What is the difference between a «brand» and a «product»? Provide examples to
illustrate your answer.



7. What are the key elements that make a brand recognizable? (e.g., logo, slogan, ¢
olors, mascot).

8. Why do consumers often choose well-known brands over unbranded products?
Discuss 2—3 main reasons.

9. Can you name 3 global brands and describe their core brand promise (what they
promise to deliver to customers)?

10. Why is brand loyalty important for companies? How can a brand build an
d maintain it?

Tema 2. Ctpykrypa komnanuu. IIK-1.5, IIK-2.5.

1.What forms of business organization do you know?

2.What is a sole proprietorship?

3.What is a partnership?

4.What is a limited partnership?

5.In what professional fields is the partnership useful?

6.What are the disadvantages of this form of business?
7.What is a corporation?

8.What are the advantages of a corporation?

9.What types of corporate restructuring are you familiar with?
10.What is a merger?

11.What is an acquisition?

12.Describe the notion of a takeover.

13.What is the difference between a hostile and a friendly merger?
14. Speak of the consolidation

Tema 3. Pekaama. I1K-1.5, I1K-2.5.

1. What are the different ways companies use to increase sales?

2. Which of the ways is the most effective?

3. 3.What are the most popular forms of advertising?

4. Why does every major company reserve a substantial portion of the budget for
television advertisements?

5. Explain what the viral marketing is.

6. What steps does the introduction of new products include?

7. Do you normally check your change, your bank statements and credit-card bills',
restaurant bills, your receipts when shopping?

8. Some people try not to pay the correct amount of tax. Is this a serious crime?

9. What is a profit margin?

10. What is investment?

11. What is annual turnover?

12. Newspapers are one example of an advertising medium. Can you think of
others?

13. Give examples of clever slogans that you remember from advertising
campaigns.

14. Do you agree with the statements that people remember advertisements,

not products?



15. Do you agree with the statements that advertising tells you a lot about the
culture

Tema 4. lenbru. IIK-1.5, ITK-2.5.

1.How does inflation impact personal savings and budgeting?

2.What are some advanced budgeting techniques for managing irregular income?

3.How can financial literacy influence your budgeting and saving practices?

4.What are the psychological effects of budgeting and saving on individuals and
families?

5.How can automation tools help streamline the budgeting and saving process?

6.What are the benefits and risks of investing savings in stocks or bonds?

7.How can you adapt your budget to changing financial circumstances?

8.What are some cultural differences in budgeting and saving practices around
the world?

9.How can economic downturns affect personal savings strategies?

10.What is the role of financial advisors in helping individuals with budgeting
and saving?

Tema 5. Mapkertunr. IIK-1.5, ITK-2.5.

1 What do you like /dislike about shopping?

2Why are beauty products easy to sell on TV?

3How to become a successful sales person?

4Negotiating successfully. What can help? (effective salesperson).
5Which type of products are difficult to sell and why?

6 What are the shopping habits of the people you know?

7What do you think are the keys to success in online selling?

8 What is the keys to good marketing?
9What are the 'The four Ps' form the basis of the 'marketing mix'?
10 What is very important when you market to doctors?

Tema 6. MexayHapoaHble KOHTPAaKThl Ycnemnsbie npoaaxu. ITK-1.5,
IIK-2.5.

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

6.3. Kpurepuu u mikana oneHuBanusi Ha ocHoe bPC.
| KPUTEPUU OLIEHUBAHUS | PE3YJIbTAT |




B BAJIUTIAX

JlaH TIONHBINA, B JIOTHYECKOW TOCIEIOBATEILHOCTH Pa3BEPHYTHIM OTBET Ha 90-100
MOCTABJICHHBIA BOIPOC, TNI€ OH MPOJAEMOHCTPHPOBAJ 3HAHUS IMpEIMETa B
MOJTHOM 00BeMe y4eOHOW MPOrpaMMBI, TOCTATOYHO TNTyOOKO OCMBICITHBAET
JTUCIUIUIMHY,  CaMOCTOSTENIbHO, M  HCYCPIBIBAIONIC  OTBEUaeT  Ha
JIOTIOJTHATEIFHBIC  BOMPOCHI, TMPUBOJUT COOCTBEHHBIC TPHUMEPHI IO
npoOJeMaTHKe  MOCTAaBIEHHOTO  BONpPOCA,  PEHIMJ  MPEIIOKCHHBIC
MpaKTUYECKHE 3adaHus 63 omudoK

Jlan pa3BepHyTHIi OTBET Ha IOCTABJICHHBII BONpOC, Ie OOydarouuics 75-89
JEMOHCTPUPYET 3HAHMSI, IPUOOPETEHHbIE HA JIEKIIMOHHBIX M CEMHUHAPCKUX
3aHATHSAX, a TaKXKe MOJYYEHHbIE MOCPEJICTBOM H3yuYeHHs 00s3aTeNbHBIX
y4eOHBIX MaTepHalloB IO KypCy, /JaeT apryMEHTUPOBAaHHBIE OTBETHI,
OPUBOAUT TMpPHUMEPHl, B OTBET€ NPUCYTCTBYET CBOOOJHOE BIAJCHUE
MOHOJIOTMYECKOM PEYbl0, JIOTHYHOCTh M IIOCIENOBAaTENBbHOCTh OTBETA.
Opnako Jomyckaercs HETOYHOCTh B OTBETE. Pemmn mnpeanokeHHbIe
NPaKTUYECKHE 3aJaHUs C HEOOIBITUMH HETOYHOCTSIMH.

JlaH oOTBeT, CBUIETENBCTBYIOIIMM B OCHOBHOM O 3HAaHUM IPOLIECCOB 60-74
M3y4aeMON JUCHUIUIMHBI, OTIMYAIOIIMICS HEIOCTAaTOYHON TIIyOMHOM U
MOJTHOTOM PACKPBITUSL TEMbl, 3HAHHEM OCHOBHBIX BOIPOCOB TEOPHH, CIa00
c(hopMUPOBaHHBIMU HaBBbIKaMH aHanu3a  SBJICHUMU, MPOLECCOB,
HEJIOCTAaTOYHBIM YMEHUEM JaBaTh apryMEHTUPOBAHHBIE OTBETHI U IPUBOAUTH
MPUMEPHI, HETOCTATOYHO CBOOOJHBIM BJIAJCHHUEM MOHOJIOTHYECKON PEYblo,
JIOTUYHOCTBIO U IIOCJIENOBATEIBHOCTBIO OTBETA. JlOMyCKaeTcsi HECKOJBKO
OIMIMOOK B COJICPKAHUK OTBETA U PEIICHUN IMPAKTUYSCKUX 3aJIaHHH.

Jlan oOTBeT, KOTOpPBIA COAEPKUT PSIA  CEPbE3HBIX  HETOYHOCTEH, 1-59
00HApYXKMBAIOINIA HE3HAHHUE TPOIECCOB M3ydYaeMOW MPEeaMETHON 00JacTu,
OTIIMYAIOIIUNACS HETITYOOKHUM pPACKPBHITHEM TEMbI, HE3HAHHEM OCHOBHBIX
BOIIPOCOB TEOpPUH, HECHOPMUPOBAHHHIMH HABBIKAMU aHAJW3a SIBJICHUH,
MPOIIECCOB, HEYMEHHEM JaBaTh AapryMEHTHPOBAHHBIC OTBETHI, CJIA0BIM
BIIQJICHUEM MOHOJIOTHYECKOM peYbi0, OTCYTCTBHEM JIOTUYHOCTH |
MOCJIEI0BATENbHOCTH. BBIBOBI MOBEPXHOCTHBI. PelieHune mnpakTUYeCKux
3alaHM HE BBITIOJIHEHO, T.€. OOYyYalOIIWKCA HE CIMOCOOEH OTBETUTH Ha
BOIPOCHI Ja)K€ IPU JIOMOJHUTEIBHBIX HABOAAIINX BOIIPOCAX NPEIOaBaTels.

6.4. IIpu BBIOJIHEHUH 3aIaHUI 00YUaIOIIMMCS pa3peniaeTcsi UCIOJIb30BaTh
3JIEKTPOHHBIN CIIOBAph WJIW MPUIOKEHUE-TIEPEBOIUUK I MTHOBEHHOTO ITOUCKA
3HaueHnil. Mcnonb30BaHWe OHIAWH-TIEPEBOIYUKOB MOJHOCTHIO WM MOCTPOYHO
HE pa3penaeTcsi — JIOMYyCKaeTCs TOJIbKO MOUCK OTJIEJIbHBIX CJIIOB M BBIPAKECHUH.

7. MeToanueckune MaTEpHAJIbI IO OCBOCHUIO NUCIHTUIIJIMHBI

3aHUMATHCS UHOCTPAHHBIM SI3BIKOM PETYJISIPHO, TAK KAK CUCTEMAaTUYECKHE
3aHATUSA CHOCOOCTBYIOT YCIIEIIHOMY YCBOCHHMIO MAaTe€pHalla, a TAK)KE BBIINOJIHSITH
BCE 3aJ]aHUA U MPUJICPKUBATHCS PEKOMEHAAIUN TpEenoaaBaTers.

Bectu nuunble 3amucu (CIOBapb, 3aMETKH PA3IUYHOTO BHJA), KOTOPBIC
MO3BOJIAKOT HKCIIOJB30BaTh KX B KAyeCTBE CIOPABOYHOrO Marepuaiga u
HEOJHOKPATHO K HUM BO3BPAIIAThC.

[Ipr moOAroTOBKE 3aJaHKI MO YTEHUIO, CIEAYET MOJIb30BATHCS CIOBAPSIMH,
BBITIUCHIBAs BCE HE3HAKOMBIE ciioBa. OHU MOMOTYT HaJ JalibHEIIe paboToi Hal
tekctoM. llocne mnpoyTeHUs TEKCTa HEOOXOIUMO BBINOJHUTH 3aJaHus,



MPWIATAIONIUNACSA K HEMY JIJIsl IPOBEPKU TOHUMAHUS €T0 COEP>KaHUs U IPOBEPUTH
ce0s Mo KITI0YaM.

[Ipucrynas k paboTe HaJa MPOCIYyIIMBAHUEM TEKCTa, HEOOXOIUMO, TIPEXKIC
BCEr0, 03HAKOMUTKCS € 3aJJaHUEM U IPOCMOTPETH ero cojepxkanue. [locne nepBoro
MPOCTYIIMBAHUS BBIMOIHSAIOTCA 33/laHUs Ha oO0Iee MOHUMaHKe POCIYIIAHHOTO,
MocCJie BTOPOTo — Ha MoHMMaHue fetaneil. OHako, Mpu caMOCTOSITENIbHON padboTe
HaJ ayJMPOBAHUEM TEKCT PEKOMEHYETCS MPOCTyIIaTh HECKOJIBKO pa3, MOKa €ro
coziep>kaHue He OyneT moHsATHO. [Ipu HEoOX0IUMOCTH MOXKHO BOCTIOJB30BATHCS
pacnieyatkoil Tekcta. [Ipu 3TOM peKOMEHIyeTCsl BBIMHCATh BCE HOBBIE CIIOBA,
YCBOUTH UX 3HaUeHue. [locne 3Toro, TeKCT peKOMEHAYETCsl POCIyIIaTh eule pas.

Bce ycTHbIE cO00IIeHUsT TOKHBI UMETh BCTYIUIEHHE, OCHOBHYIO YacTh U
3akiroyeHue. IIpy MOATrOTOBKE YCTHBIX COOOIIEHMM ClEIyeT TIHIATEeIbHO
OTPENETUPOBATh CBOE BHICTYIJICHUE: BEIYUHUTh HOBBIE CJIOBA U UX MIPOU3HOIIEHUE,
poayMaTh MHTOHAIMIO, TIAy3bl, ®KECThl U T.1. [IpM MCHOIB30BaHUM HATISAHBIX
cpenctB (KapTUHKH, HAJIUCH) MPUIEPKUBATHCS OOIIUX MPABUI UX COCTABICHUS
Y UCTIOJIb30BaHUSI.

Kak u ycTHBIE cOOOIIEHNS, TBOPUYECKUE MTMCEMEHHBIC 3a/1aHNsI (COUYMHEHUS,
Jcce, MUChMa, aHHOTAIMM), UMEIOT CIEAYIOIIYI0 CXeMY: BCTYIUICHHE, OCHOBHAs
4acThb, 3aKJIIOYEHUE, KOTOPOH CJIeAyeT CTPOro NpuaepKuBaThcs. Bee mucbMeHHbIe
3aJlaHud, BKJIIOYas YINpa)XHEHUs, BCerja CIeAyeT MPEJOCTABISATh HA MPOBEPKY
MPENO/IaBaTENIO C 1EIbI0 UCIIPABICHUS OMMUOOK U UX aHAU3a.

B mporecce mMOATOTOBKM K TPAKTUYECKUM 3aHATHSM, OOYYArOIIMMCS
HEOOXO0IMMO O00paTuTh 0CO00€ BHHMAaHHME Ha CaMOCTOATENIbHOE W3YYEHUE
PEKOMEHJOBAaHHON Yy4eOHO-METOAMUECKON (a TakKe HaydYHOW W TOMYJISIPHOM)
autepaTypbl. CamocTosiTeNnbHas paboTra ¢ ydeOHMKaMH, Y4€OHBIMU MOCOOUSIMU,
MatepuaiaMu ceTu VIHTEpHET, MO3BOJIIET 3HAUUTEIIBHO aKTUBU3UPOBATH MTPOIIECC
oBiajcHUuss wuHpOpMaIen, crmocoOcTByeT Oosnee TIIyOOKOMY  YCBOSHHIO
U3y4aemMoro marepuaina, (opmupyer y oOydYarouuxcsi CBO€ OTHOIIEHHE K
KOHKpeTHO# npobieme. bonee riamy0okoMy pacKphITHIO BOIPOCOB CIIOCOOCTBYET
3HaKOMCTBO Cc JOTIOJTHUTEIIBHON JIUTEPATYPOH, PEKOMEHI0BaHHOU
mpernojiaBareyieM,  4YTO  TO3BOJSIET  OOyYaromIuMcsi  MPOSIBUTH  CBOIO
WHIVMBUyaIbHOCTh B paMKaX BBICTYIUICHHUSI Ha 3aHSATUAX, BBISBUTH ITUPOKHUI
CHEKTP MHEHUH IO U3y4yaeMoM npodieme.

[ToaroToBKa K MPOMEXYTOYHOM aTTECTAIMM OCYIIECTBIISIETCS CTYJIEHTOM
CaMOCTOATENFHO C KCIOJIB30BaHUEM TIEPEUHS BOINPOCOB K MPOMEKYTOUHOM
aTTeCTAIlMN ¥ PEKOMEHIOBAaHHBIX UCTOYHUKOB JIUTEPATYPHI.

B mepuon moAroToBKM K MPOMEXKYTOYHOW aTTECTAIMM CTYJACHTHl BHOBH
oOpanrarTcsl K MPONACHHOMY y4eOHOMY Marepuany. [Ipu 3TOM OHHM HE TOJBKO
VKPEIUIAIOT MOJIYYEHHbIC 3HaHUSA, HO U MOJy4yaroT HoBbIe. [loiIroToBKa CcTyIeHTa
K TPOMEXKYTOYHOM aTTecTallud BKIIOYAeT B Ce0S CIENYIOIHME HTaIbl:
caMOCTOsITeNIbHAsI padoTa B TEUCHHE CEMECTpPa; HEMOCPEICTBEHHAs MOATOTOBKA B
JTHU, TPEIIIECTBYIONIME TMPOMEKYTOUHOM aTTecTallud [0 TeMaM Kypca;
MOCEIIEHNE CIEeIMaTbHBIX YaCOB KOHCYJIBTAIIMHN C ITPENoaBaTesIeM.



8. YueOnas imTepaTypa u pecypchol
UH(POPMAIMOHHO- TEJIEKOMMYHHKALMOHHOM ceTu UHTEepHeET

8.1. OcHoBHas nuTeparypa

1. Kocrepuna 1O. E. [lenoBoii anrnmiickuii s3eik - Business English:
yuebHoe nocodue/ FO. E. Kocrepuna- Omck : OMI'TY, 2020. — 96 c. - ISBN 978-
5-8149-2981-5. — Tekct: anekTpoHHbIN // JlaHb : 3JEKTPOHHO-OMOIMOTEUHAS
cuctema. — URL: https://e.lanbook.com/book/ — Pexxum moctyma: s aBTopus.
IOJIb30BaTENEH.
2. Mypra3oBa, 3. A. AHrmuickuil s3bIK : yueOHoe nocobue / 3. A. Myprasosa, O.
1O. Ynumb6amea. — Hanbuuk : KbI'Y, 2024. — 64 ¢. — TeKcT : 3IeKTpOHHBIH //
Jlanb : AJIEKTPOHHO-OMOINOTEUHAS cucrema. — URL:
https://e.lanbook.com/book/434423

3. ApxumoB, A. B. Business English / [lenoBoii anrimmiickuii : yueOHO-
Meroandeckoe mocodue / A. B. Apxunos, M. A. [pwxkenko, E. 0. KocTrokoBuu.
— Mocksa : MUCU — MI'CY, 2023. — 44 c. — ISBN 978-5-7264-3321-9. —
Tekct : anextponnsblii / Jlane : anekTpoHHO-OMONMMOTEYHast cucrema. — URL:
https://e.lanbook.com/book/426833

4. Aunpeea, E. FO. A Comprehensive Grammar of Contemporary English
in Higher Education Studies : yue6nuk / E.}O. AuapeeBa. — Mocksa : UTHOPA-M,
2025. — 359 c. : un. + [on. marepuainsl [DnekTpoHHBIM pecypce]. — (Briciiee
oOpazoBanue). - ISBN 978-5-16-020949-4. - Tekcrt : anexktponHbii. - URL:
https://znanium.ru/catalog/product/2206802

5. I'pammaTHika aHTIMICKOTO s3bIKa. Teopusi W TpakTUKa : ydeOHOe
noco6ue Jyist ctyneHToB By30B / P. B. Bypooun, O. A. Bypobuna, E. B. BynbedoBuu
[1 1p.]. — Bnagumup : Bnagumupckuit punmman PAHXul'C, 2025. - 193 ¢. — ISBN
978-5-907789-42-5. - Teker : AJIEKTPOHHBIN. - URL:
https://znanium.ru/catalog/product/2238841

6. KapaBanoB, A. A. BpemeHna anrnuiickoro riarosa. Cucrema, npaBuia,
YIOpaKHEHUS, TECTHI : yueOHoe nocodue / A.A. KapaBanoB. — Mocksa : UTH®PA-
M, 2025. — 212 ¢. — (Cpennee npodeccuonanbnoe oopazopanue). - ISBN 978-5-
16-020404-8. - Tekct : AIIEKTPOHHBIN. - URL:
https://znanium.ru/catalog/product/2172160

8.2. JlononHUTENbHAS IUTEPATYpPa

1.JTapuommn A. C., Jlecaukosa H. A. Pemenue nenoBeix npobiieM Ha
aHTJIMIICKOM  sA3bIKe (KOMMYHHMKATHBHBIM —acmnekT): ydeOHoe mocobue/A.C.
Jlapuommn, H.A. JlecuukoBa - MockBa : MH®PA-M, 2022.-127 c. Tekcr:
anekTpoHHbId. - URL: https://znanium.com/catalog/product/1856726

8.3. HopmaTuBHbI€ ITpaBOBbIE JOKYMEHTHI U HHAS ITpaBoBasi MH(popMarus
He ncnonp3yrores

8.4. UnTepHeT-pecypcesl


https://znanium.ru/catalog/product/2238841

Hayunas 6ubimorexka PAHXul C https://lib.ranepa.ru

Hayunas snexkrponnas 6ubnuoreka «K KUBEPJIEHMHKA https://cyberleninka.ru
OBC «JIAHb»  https://e.lanbook.com

9bC «(BHAHUYM» https://znanium.ru

OBbC «SOCHUM https://sochum.ru

9. MaTepuajibHO-TeXHHYECKasl 0a3a, HH(POPMaIlHOHHbIE TEXHOJIOTUH,
nporpamMMHoe odecrnedenre 1 HHGpOPMaMOHHBIE CIIPABOYHBIE CHCTEMbI

Jlyist mpoBesieHUs1 y4eOHBIX 3aHITHH, MPEyCMOTPEHHBIX 00pa30BaTeIbHON
IIPOrpaMMOM, 3aKPEIJIEHBI ayIUTOPUHU COTJIACHO PACIIMCAHUIO YUEOHBIX 3aHSATUM:
paboyee MeCTO MpemnojaBaresis, IMOCAJ0YHbIE MeCTa MO0  KOJIUYECTBY
oOy4Jaronmxcs, 10CKa MeJIoBasi, IEPCOHAIbHBINA KOMITBIOTED C JIMLIEH3UPOBAHHBIM
POrpaMMHBIM ObOecrieueHreM OOIIEero Ha3HauYeHus, HOyTOYK, MyJIbTUMEAUNHBIN
OPOEKTOp,  MYJIbTUMEIUWHBIA  dKpaH.  JIuieH3noHHoe W cBOOOIHO
pacnpocTpaHsieMoe MporpaMMHOe O0OeclieueHrue, B TOM YHUCJIE OT€UYECTBEHHOIO
IIPOU3BOJICTBA!

Libre Office (iumiensust Mozilla Public License v2.0.)

7-Zip (muuen3ust GNU Lesser General Public License)

AIMP (nmuuens3us LGPL v.2.1)

STDU Viewer (freeware for private non-commercial or educational use)
GIMP (muuensus GNU General Public License)

Inkscape (nuuensuss GNU General Public License)


https://sochum.ru

