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7. MeTtoanueckue MaTCpHrajibl 10 OCBOCHUIO AUCHUIIIIMHBI
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1.

COOTHECEHHBIX C IJIAHUPYEMbIMH Pe3yJbTATAMI 0CBOEHUS
o0pa3oBaTeIbHON MPOTrPaAMMBbI

Hepeqeﬂb IJIAHUPYEMBIX p€3yJibTaTOB oﬁyqemm no JuCuuiJjinHe,

Hucuumnuaa  B1.B.01.112.03.02 MapkeTMHI NPOMBINUIEHHBIX MNpPeJINpPUsTHH
obecrieunBaeT (dbopMupoBaHUe y 0o0y4Jaronmxcs CIENYIOIINX  YHUBEPCAIbHBIX,
oOuienpogeccuoHanbHbIX U MPO(HECCHOHATBHBIX KOMIETEHIIUN:

OTD/T® u Kon HaumenoBanue Kon HaunmenoBanue | Oo6paszoBarte
PEKBU3UTHI | KOMIIETEHIUH HHIMKATOPA HHIMKATOpA JI bHBIH
Komnerenuun
I1C JAOCTHKEHUSI AOCTUKEHU S pe3yJbTart
KOMIIETeHIIMI | KOMIIeTeHIINi
(pu
HaJTUYHH)
A/01.6 MK-1 Crioco0eH K IK-1.5 Ocymectrimsier  [IK-1.5. V-6
TToaroroBka x MOATOTOBKE K MOWCK NIEPBUYHON Y MeeT
MPOBEICHUIO [IPOBEICHUIO 1 BTOPUYHOMN BBITIOJTHSATh
MapKETHUHTOBO MapKETHUHTOBBIX MapKETUHIOBOIl  OCHOBHbIE
ro M CCIIeTIOBaHUI uHbopMauu oTiepaIiu 1mno
uccinenoanus [1K-2 CrniocobeH k MTOUCKY
08.035 MPOBEJICHUIO uHpopmaruu
Mapxkerosior, MapKETHHIOBOTO
yTB. uccienosanus ¢ [[IK-1.6 AHATU3UPYET [IK-1.6. 3-4
[Tpukazom WCII0JIb30BAHUEM KOHBIOHKTYPY 3uaer
MunTtpyna u WHCTPYMEHTOB PBIHKA TOBAPOB M |pHHITMITBE
COLIMaIbHOU KOMILIEKCa yCIIyT CHCTEMHOTO
3amuThl PO MapKETUHTa AHATH3a
ot 08.11.2023
Ne7909H I1K-2.1 [Inanupyer u I1K-2.1. 3-3
opranusyer cGop SHAET
TCPBHIHON 1 0COBEHHOCTH
BTOPHIHOM e oHpI0HKTYpBI
MapKETHHIOBOH  pyyrnenpero u
uHpopmamn BHELIHETO
[pBIHKa TOBapOB
U yCIyT

JucuumminHa MOXeT (OpMHUPOBATH KOMIICTCHIINIO MTOJIHOCTHIO MIIM YaCTUYIHO.
JomxHo cooTBeTcTBOBaTH [Ipmnoxkennto 1 k o00pazoBaTenbHOM mporpaMmme

2.

NPOrpamMmbl

OO0t 00beEM TUCLHUILINHBL:
2,00 3.e., 72 ak.4ac

O0beM 1 MecTO JTUCHHUILIMHBI B CTPYKTYpe 00pa3oBaTeIbHOM




KonraktHas pabota 00yJarommxcsi ¢ mpernoaBaTeieM 1Mo BUaaM y4eOHBIX 3aHATHI:36 ak. yac Ha
KOHTaKTHYI0 paboTy ¢ IpenojaBaTelieM, U3 HUX 16 ak.yac Ha JeKUMM U 16 ak.yac Ha NpaKTHYECKHUE
3aHATHUS. 36 aK. yac Ha CAMOCTOSITENIbHYIO PadoTy 00yJaromuxcs.

b1.B.01.12.03.01 B2B mapkeTuHr peanusyercs Ha 6-M ceMecTpe 3-ro Kypca Iocie H3y4eHHs
JVCIIUATUIHH:

- MapKeTuHIOBbI€ HCCIIEI0OBAHNUS;

- OCHOBBI MAPKETHHI'OBOTO IJITAHUPOBAHUS;

- AHanu3 MapKeTUHTOBOM CPEJIbl.



3.1.

3. Conep:kaHue U CTPYKTYPa AMCUMILINHBI

CprKTypa AUCHUITIIMHBI

OuHo-3204HasA

Ne n/mm Hanme O0beM TUCHHUILIMHBI, AK.YaC dopma
HOBaH TEKYIIEro
ue TeM KOHTPOJIA
U (1Jm) YCIIEBAEMOCTH,
pasneJ MIPOMEXYTOUYHO

OB W aTTecTaIuu
BCET'O KonrakTHas padora 00y4yarommxcs CamocrosTeIbHas
¢ mpemnoaaBaTesieM M0 BUAAM Y4eOHBIX 3aHATHI pabora
Ilepuoa TeopeTru4eckoro o0y4eHust IMepuon
NMPOMEKYTOYH
O¥i aTTecCTAlNM
(ceccusn)
3ansaTus 3anaTus UK | KCP | K9 |Karr K| CPxkp | CP3x | CP
JIEKITMOHHOT 0 CEMUHAPCKOIro 3K |0
THNA THNA H
T
p
0
JI
b
JI BJI JIP 3
Paszgen 1. TeopeTtnueckne OCHOBBI IPOMBIIIJIEHHOTO MapKETUHT A
Tema 1.1IlonsTHe 'Y cTHBIN onpoc
151 9 2 0 0 2 0 0 0 0 0 0 5
CTPYKTYD




a

ITPOMBIIILT

€HHOT'O
bIHKA

Tema 1.2

IloBenen
ne
opraHusa
AN~
moTpeouT
eIICH.
Moneinn
DMU

Pemenue keiica

Tema 1.3

MapxkeTtu
HIOBbIE
MCCIEe0B
aHUs Ha
[TPOMBIILT
€HHOM
[PBIHKE.

[TpoBepka gJOMaNIHETo
BajaHus

Tema 1.4

CerMeHTu
[pOBaHME
1 BBIOOD
LIEJICBBIX
CErMEHTO
B.
CObIT 1
MapKeTHH
TOBBIC
KOMMYHH
Kalli1 B
[TPOMBIIILT
CHHOM
bIHKE (B

AHAIIN3 CUTYyaluu




T.4.
1 (pPOBbI

e).

Paznen 2. CtpaTernueckuii MApKETUHT U MHHOBAIUU

Ha IMPOMBIIIJICHHOM IIPCAIIPUATHHA

Tema 2.1

Crpareru
"
MO3UIIMOH
WPOBAHHUS
[POMBIIILT
CHHBIX
KOMITaHH

v

M.

[Ipe3enTanus npoekra

Tema 2.2

Ynpasne
HUeE
B3aHMOOT
HOIIICHUS
MU C
KIJTFOUEBBI
MU
KJIINEHTaM
u (KAM).

AHAIIA3 CUTYallUU

Tema 2.3

ToBapnas
17§
CepBHCHA
ST
MOJINTUKA
Ha
[TPOMBIIIL
€HHOM
[PBIHKE.
[{lenooOp

d30BaHHC

JlenoBast urpa




HaIppoM
BIIJIEHHO
M pBIHKE

Tewma 2.4HudpoBo TecToBbie 3a1aHUs
171
MapKeTHH
rB
MIPOMBILLI
€HHOCTH:
SEO,
TapreTuH
r, B2B-
MapKeTILT
CHCHI,
ABM

[Ipomexyrounas 4 0 0 0 0 0 0 0 4 0 0 0
aTTecTaIys

Hroro 72 16 0 0 16 0 0 0 4 0 36 3auer

Hcnonp3yemble COKpaIeHus :

JI — nexuuu - 3aHATUSA, MPEIyCMaTPHUBAIOIINE IPEUMYIIIECTBEHHYIO Iepenady yueOHoi nHdopManuu o0yJaromuMcs Ie1arorniecKuMi paboTHUKaMU
OpraHu3anyy 1 (WIN) JINaMU, IIPUBJICKAEMbIMHA OpTraHU3aIluel K peaan3anuy 00pa3oBaTeIbHBIX MPOTPaMM Ha UHBIX YCIIOBUSX, ).

BJI — Buneo nexuuu.

JIP — mabopaTopHbie pabOTHI.

[13 — npakTUyeckue 3aHATUs (32 UCKIIOUEHUEM

naboparopHeix padot). UK — uHIuBHyaIbHBIC

KOHCYJIbTaIUH.

KCP — koHTpOJIb CaMOCTOATENBHON

pabotsl KO — KoHCYIbTaIMK TIEpe]

HK3aMEHOM

Kartak — koHTakTHas paboTa Ha aTTECTALMIO B IEPHO]] 9K3aMEHAIMOHHBIX CECCHUI



KoHTpoJb - KOHTaKTHasi pab0Ta Ha aTTECTAIUIO B IIEPHOJ] SK3aMEHAIIMOHHBIX CECCHIA JIsl 3209HOU
dopmel 00yuenmst CPkp — camocrosiTelibHas paboTa Ha TOATOTOBKY KypCOBOM paboOThl/ KypCOBOTO
MIPOCKTA.

CPaxk — camocTtosiTenbHas paboTa Ha MOATOTOBKY K SK3aMEHY .

CP — camocTosTenbHas paboTa B ceMeCcTpe Ha MOATOTOBKY K YUCOHBIM 3aHSITHSIM.



3.2. ConeprkaHue TUCIUTITUHBI

PA3JIEJ 1. TEOPETUYECKHUE OCHOBBI TIPOMBIIIIVIEHHOT'O
MAPKETHUHT A

Tema 1.1 IlonsaTHe U cTPYKTYpa NpoMbINLIeHHOro pbiHka [1K-1.5,; TIK-1.6

Omnpenenenne B2B-peiHka, ero wMecto B CHUCTEME HalMOHAJIBHOM HAKOHOMHKH.
Otnuuurenshple npuszHaku B2B-peinka ot B2C-pbiHka (Xapakrep chpoca, KOHIEHTpPaIus
MOKYIaTelne, CIO0XKHOCTh  CHIEJOK, JUIMTEIBHOCTh IMKIa mpojax). Kiaccudukanus
IPOMBIIIJICHHBIX PBIHKOB: CHIPbEBbIC, PHIHKM KOMIUIEKTYIOLINX, PBIHKH OOOPYAOBaHUS, PHIHKU
yenyr s OusHeca. Crtpykrypa B2B-peiHKa: mponmaBmbl, [OKyNHaTeld, TMOCPEIHUKH,
uHppacTpykTypa. OCHOBHBIE TpeHIbl pa3BuTHiI B2B-psiHkoB B PP u mupe (umudposusanus,
CepBUTH3AIMS, ycTOWUMBOE pa3BuThe). [IpoananusupoBars cTpykTypy B2B-pbiHKa B BEIOpaHHOM
orpacau (HedrerazoBoit, IT, crpourtenbHOll, (apmauneBTuyeckoil) mo aanHeiM Poccrata u
oTpacieBbix 0030poB. [IoATOTOBUTE OTYET O KIFOYEBBIX UTPOKAX M 00BEMax PHIHKA.

Tema 1.2. IloBeaenne opranusaumii-norpedureseii. Mogear DMU. TIK-1.5, T1K-2.1

OCOOEHHOCTH ~ OPraHM3ALMOHHOIO  IOKYNATeNIbCKOIO  IMOBEJIEHHs  (palMOHAIbHOCTD,
(opManTM30BaHHOCTb, KOJUIETHAIBLHOCTH). Mozaens nentpa 3akynku (DMU — Decision Making
Unit): onpenenenue, cocTaB, pojid y4aCTHUKOB (MHULIMATOP, [10Jb30BaTeNb, Biustoee auno, JIITP,
CHaOXEHEI, «CTpak BOPOT»). THIIBI 3aKyIMOYHBIX CHTyallUii: TIOBTOPHAS 3aKylKa 0e3 M3MEHEeHHH,
IIOBTOPHAsI 3aKylKa C W3MEHEHHUsMH, HOBas 3aKyllKa. OTallbl NpOLEecca IPUHATUSA PELICHUS O
3akynke B B2B (momens PoOuncona-®appuca-Yunga). DakTopsl, BIUAIOUIMNE HAa TOBEICHHE
OpraHu3anuii-noTpeOuTeNneii: BHEIIHAS CpeAa, OpraHu3allMOHHbIE (DAKTOPBI, MEKIMYHOCTHBIE
OTHOIICHMS, WHIUBUAyalbHBIE OCOOCHHOCTH. Ha mpumepe 3aKynkd MPOMBIILICHHOTO
obopynoanus (nm IT-cucremsl) uaeHTHGUIMPOBaTh BeeX yuacTHuKoB DMU, pacnpenenuts Ux
POJIM ¥ IPEAJIOKUTH aPTyMEHTHI JJIs1 BO3AEHCTBUSI Ha KaXKI0TO.

Tema 1.3. MapkeTHHIoOBbIe HCC/IeI0BAHUS HA NMPOMbINLIeHHOM pbiHke. [IK-1.5, TIK-

1.6, IIK-2.1

[Mlenn u 3agaum MapKeTHMHIOBBIX uccienoBanuii B B2B. McrouHuku BTOpHUYHON
uHpopManuu: otpacieBas craructuka, 0a3pl gaHHbIX (CITAPK, Kontyp.®okyc), TamoxeHHas
CTaTUCTHKA, MpodeccuoHallbHbIe accouuanuu. Meroapl cOopa NEpBUYHON HMHPOpPMALUU:
SKCIIepTHBIE UHTEPBBIO, ompockl JIIIP, maHenbHbIE HccneqoBaHUs, HAOMIOACHUE HA OTPACICBBIX
BeIcTaBKax. Crneunduka BoiOOpkH B B2B-nccrnenoBanusix: Majible IeHepajabHbIE COBOKYIHOCTH,
BBICOKHE TPEOOBaHUs K PEIPE3EHTAaTUBHOCTU. AHAJIN3 KOHBIOHKTYPBI PhIHKA: EMKOCTb, TUHAMUKA,
Oapbephl BX0/1a, ypOBEHb KOHKypeHIMH (Mojeinb [loprepa). IIpoBect BropuuHOE MapKEeTHHIOBOE
uccieoBanne BEIOpaHHOro B2B-priHKa (EMKOCTh, TEMITBI POCTa, KIFOUEBbIE UTPOKH, TOJN PHIHKA)
C MCIOJIb30BAaHUEM OTKPBITBIX UCTOYHUKOB. Pe3ynpTaT — aHanuTH4YECKas CIIPaBKa.

Tema 1.4. CermenTHpOBaHMe ¥ BbIOOpP HedeBbIX cerMeHTOB. CObIT H
MAPKETHHIOBble KOMMYHHUKAIIUM HA MPOMBIIUIEHHOM pbIHKe (B T.4. mudposbie). [1K-1.6,
[K-2.1

Kpurepuu cermentupoBanusi B2B-peinka: ngemorpaduueckue (0Tpacib, pasmep
KOMITaHUH, Teorpadus), onepaluoHHbIe (TEXHOJIOTHMH, MCIIOJIb3yeMble MaTepHajbl), MOAXOX K
3aKynKaMm, CHTyallMOHHbIE (DaKTOphl, JUYHOCTHBIE xapakrepuctuku JIIIP. Makpo- wu
MHUKPOCETMEHTHUPOBAHUE. Bri6op LIEJIEBBIX CETMEHTOB (KOHLIEHTPUPOBAHHBIH,



QG QepeHIIMPOBaHHBINA, MACCOBBIM MapkeTHHT). [lo3unnornpoBanue MPOMBIIIIICHHONH KOMIaHHU:
[EHHOCTH ISl KIIMEHTA, KIII0YEeBbIe OTJIMYUS OT KOHKYpeHTOB. CObITOBBIE KaHabl B B2B: mpsmbie
MPOJIaXKH, JUJIEPhl, TOPTOBBIC MpeACTaBUTENN, MapkeTmuieicsl (B2B-mapkermiericer: «Touka
3penus», «llynbc nen» u ap.). MapKeTHHTOBble KOMMYHHKAIMU: OTpaciieBble BBICTABKH,
KoHpepeHnuy, mnybnaukanmuu B rnpodeccrmonanbHeix  CMMU, Digital-unctpymentsr  (SEO,
KOHTEKCTHasi pekimama, LinkedIn, TapreTwHr, KOHTEHT-MapKeTHHT, email-paccbuiku). [IpoBectn
CEerMEHTHPOBAHUE DPBIHKA MPOMBIILIICHHBIX HACOCOB (WJIM WMHOTO TOBapa Mo BBIOOPY) mo 3-4
kputepusM. O60CHOBATH BHIOOD 1IENIEBOTO CETMEHTA.

PA3JEJI 2. CTPATETHUECKHWI MAPKETUHT 1 UTHHOBAITUM HA
IMPOMBIIIVIEHHOM IIPEAITPUATHUA

Tema 2.1 CTpaTeruu no3MUOHUPOBAHMS NMPOMbINLIEeHHbIX KoMnanuii. [1K-1.6, T1K-

2.1

[Tonsarue mo3unmonupoBanus B B2B: 1meHHOCTHOE mNpeiokeHue Jjisi KOPIOPaTUBHOTO
KiIuMeHTa. Tumbel  cTpaTeruit MO3MLIMOHMPOBAHUS: IO BBIFOJE, IO II€HE/KaYecTBy, IO
TEXHOJIOTMYECKOMY JINJIEPCTBY, 110 HA/IEKHOCTH, IO cepBUCY. Pa3paboTka yHUKaIbHOIO TOPrOBOIO
npeiokenust (YTII) ans npoMBIIIZIEHHOTO phIHKA. AHalu3 BOCHPHITHS MO3MLIMU KOMIIAHUU
KJIMEHTaMHU (IepLenUuOHHbIE KapThl). PeOpeHuHr u peno3unnonupoBanue Ha B2B-pbiHke.

Pa3paborare crpaTeruto mo3UIMOHUPOBaHUA AJs crapTana Ha B2B-peiHke (oTpacib 1o
BBIOODY), TipeacTaBuTh Y TTI 1 11aH KOMMYHHKAITHH.

Tema 2.2. YnpasiieHue B3aMMOOTHOIIECHUSIMH € KJIKOYeBbIMU KiauneHTamu (KAM).

[IK-2.1, I1K-1.5

[Tonstue kmoueBoro kinenta (Key Account) u kputepuu oTHeceHus Kk kareropuu KAM.
Mogens KAM: nenu, 3amaud, NpeuMyInecTBa JUisl MOCTABIIMKA M KIUEHTA. DTalbl BHEAPEHUS
KAM: upentudukanus, knaccupukaiys, Ha3HaAYeHHE MEHEIKePOB, pa3paboTKa MHANBUTyaTIbHBIX
wianoB. MucTtpymenTsl KAM: coBMecTHBIC OHM3HEC-IUIAHBI, MMEPCOHAIBHBIC YCIIOBUS CEpBUCA U
1IeHO000pa3zoBaHus, Kpocc-pyHKIMOHaNbHbIe KoMaHabl. Onenka g dexkruBHoctd KAM: NPS (Net
Promoter Score), moms B 3akymkax kiueHta (Share of Wallet), osibHOCTh, TOKU3HEHHAs
neHHocTh kiauenta (CLV).

Paccuntate CLV u Share of Wallet miIs rumoTeTHYecKOro KIHOYEBOTO KIMEHTA,
MPEUIOKUTH MEPBI [0 YBEIMYCHUIO JIOJIHU B 3aKYITKaX.

Tema 2.3. TOBapHaﬂ H CcepBUCHaAdA IIOJJUTHKA Ha IPOMBINUVICHHOM PBbIHKE.

Ienoo0pa3oBanue HanppoMblilLieHHOM pbinke. [IK-1.6, [TK-2.1

ToBapHasi mojWTHKA: KiIaccU(UKAMS MPOMBIIIICHHBIX TOBApOB (ChIpbe, MaTepHalbl,
KOMIUIEKTYIOIIME, KalUTaIbHOE 000pYy/J0BaHUE, BCIIOMOIaTeIbHbIE TOBAPHI, YCIYTH). YIIpaBlIeHNE
accoptumenToM: ABC-ananus, XYZ-ananu3, matpuna BCG qns B2B. CepBuchas nonauTtuka:
NPENPOJAKHBIA, TIPOIAXKHBIH, MOCIETPOIAKHBIA cepBHC. JlONOTHUTENBHBIE YCIYTH Kak (hakTop
KOHKypeHTocnocoOHocTH. OcobeHHoCcTH 1IeHooO0pa3oBanusi B B2B: Bunbl 11eH (MpeiickypaHTHbIE,
JIOTOBOPHBIC, TEHIEPHbIC, TpaHC(HEPTHBIC), METOABl 1IEHOO0Opa30BaHUs (3aTpaTHbIC, PHIHOYHEIE,
napamerpuueckue). LleHOBbIe CTpaTeruu: CHITHE CIUBOK, HPOPbIBA, KOHKYPEHTHBIE TOPTH,
LeHOoBast JucKkpumuHanus B B2B.



CTy[[CHTI)I ACIIATCA HAa IIOCTABIIMKOB U 3aKa34YHKa, T'OTOBAT KOMMCPYCCKUC MMPCATIOKCHUA
¢ 000CHOBaHHEM OCHBI 1 CCPBUCHOI'O ITAKETA. BLI60p HO66,I[I/IT6J'I$I 10 KpUTCPHUTIO I_[eHa/Ka‘leCTBO.

Tema 2.4. Lllupposoii mapkerunr B mnpombinuienHoctu: SEO, Taprerunr, B2B-

mapketiuieiicsl, ABM. T1K-1.5, I[1K-2.1

Ponp nmdpoBeix kaHaioB B coBpeMeHHOM B2B-mapkerunre. OmHukaHambHOCTh. SEO-
IPOJIBIKCHHE TIPOMBIIUICHHBIX CAaHTOB: OCOOEHHOCTH CEMaHTHUKH, KOMMEpYecKHe (aKTOpH,
TEXHMYECKas ONTHMHU3alMs. TapreTMpoBaHHas M KOHTEKCTHas pekinama B B2B: mmardopmsr
(Aunexc.Iupexr, Google Ads), nactpoiika Ha JIIIP, peraprerunr. B2B-mapkermeiicer: «Touka
3penus», «llynbc nen», MetalSpace, «bepu um Bo3m» — wMomenn paboOTB, KOMHCCHH,
npeumymiectsa. Account-Based Marketing (ABM): koHuenmus, 3Tansl BHEAPEHUs, HHCTPYMEHTHI
(mepcoHAIM3UPOBAHHBIE CAWTBI, TApPreTHPOBAaHHAs peKJamMa Ha KOHKPETHBIE KOMIIaHWH,
uHauBUAyanbHbIe paccbuikn). Ananutuka u metpuku: CAC (Cost of Customer Acquisition), ROI,
LTV, BopoHka npojax.

[IpoBecTn aynuT caiiTa mpoMmbllUIeHHOW kommaHuu 1o Qaktopam SEO (ucmonb3ys
OecruiaTHBIC MHCTPYMEHTHI THIA SHnekc.BeOMacTep) U moAroTOBUTh PEKOMEHIAITHH.

4. Tunbl OLCHOYHBIX MaTCPHAJIOB, IIOKA3ATEJIN U KPUTCPUHN
OI¢CHUBaAHUA

4.1. Ouenounsle wmarepumansl 1o aucuuimae B1.B.01.J13.03.02 MapkeTunr
NPOMBILLIEHHBIX NPeANPUATHI

4.2. BXOmAT B COCTaB OLEHOYHBIX MAaTEPHAIOB IO OOPA30BATENBHON IPOrPaMME.
COBOKYNHOCTh OLIEHOYHBIX MAaTEpUalOB 10 BCEM JIUCLUUIUIMHAM (MOIYJsM) 0Opa3oBaTeIbHOM
porpaMMbl cocTaBiisieT GoHJ oneHOoUHbIX cpeacts (mamee — @OC). @OC ucnonb3yercs mpu
NPOBEICHUH TEKYIIETO KOHTPOJIS YCIEBAEMOCTH M MPOMEKYTOYHOM aTTeCcTalli 00y4YaroIuXcs
C LIEJIbIO OI[CHUBAHUS JIOCTHKCHUSI 00yYarOIIUMUCS IJIAHUPYEMBIX PE3YIbTaTOB O0YUCHHUSI.

4.3. ®OC pa3paboran Kak KOMILUIEKC MPOBEPOYHBIX 3aJaHUM PA3IMYHOrO THIA U
YPOBHSI CIIO)KHOCTH, BKJITFOYAET KPUTEPUH U IIKAIIBI OLICHUBAHMS, a TAK)KE
«KIIF0YM» MpaBmIbHBIX 0TBETOB. POC (popMupyeTcs Kak OTAEIBHBIA TOKYMEHT U XpaHHUTCS B
AJIEKTPOHHOM BHjie, nocTyn K DOC npeaocTaBiieH OrpaHHUEHHOMY KPYTY JIHIL.

4.4. Jlna caMOCTOATENbHOM paGoThl OOYYAIOIMXCA HPH IIOATOTOBKE K TEKYLIEMY
KOHTPOJIIO yCIIEBAEMOCTH W MPOMEXKYTOYHOH aTTeCTallMd B PabOYMX Mporpammax JIUCIHUILIHH
pa3MeIeHbl THIIOBBIE TIPOBEPOYHBIE 3a/IaHUs, KOTOPBIE MOKHO YCIIOBHO Pa3JeNiuTh HA 3aaHUs
3aKpBITOTO0, KOMOMHUPOBAHHOTO M OTKPBITOTO THUIIOB.

3amaHust 3aKpHITOTO THUMA — 3TO TECTOBBIE 3aJaHMs, B KOTOPBIX Ka)XIblii BOIPOC
COITPOBO’KIAETCS TOTOBBIMH BapMaHTAMHU OTBETOB, M3 KOTOPBIX HEOOXOJMMO BBIOPATh OJMH WIIH
HECKOJIbKO MPABUIIbHBIX.

3amaHusi KOMOMHHPOBAHHOTO THIIA — 3TO TECTOBBIC 33/1aHUs, B KOTOPBIX KaXK/IbIA BOTIPOC
COITPOBO’KIAETCS TOTOBBIMH BapUaHTAMHU OTBETOB, U3 KOTOPBIX HEOOXOMMO BBIOPATh OJMH WJIH
HECKOJIbKO MPAaBUJIBLHBIX U 00OCHOBATH CBOW BBIOOP.

3amaHust OTKPBITOTO THIIA — 3TO 33JaHUs, B KOTOPHIX Ha KaKABII BOMPOC OJIKEH OBITH
MIPEIIOKEH pa3BEPHYTHIN 00OCHOBAHHBIN OTBET.

B 3aBucuMocTH OT THINa 3a1aHUs PEKOMEHJIOBAHbI OIpeJeIeHHas MOCIeI0BATEIbHOCTD
BBITTOJIHEHHSI M CHICTEMa OI[CHUBAHUS BHITIOJTHEHHUS 3aaHUH.






4.5. Tunel 3a1aHWH, CLIEHAPUH BBINIOJIHEHHS, KDUTEPUH OLICHUBAHHUS

TUIT 3BATAHUA

NMHCTPYKLMA

CHHEHAPHMU BBIIIOJIHEHUA

‘ KPUTEPMM OLUEHUBAHUA

3ajaHue 3aKpbITOro
THIIA C BHIOOPOM OJTHOTO
MPaBWJIBHOTO OTBETA U3
HCECKOJIbKMX BaApUAHTOB
MIPEITI0KEHHBIX

[Ipounraiite TEKCT,
BbIOEpPUTE NPaBUIIbHBIN
OTBET

1.BHUMAaTENnbHO MPOYUTATH TEKCT 3a/IaHUs U
MIOHSITh, YTO B KAYECTBE OTBETA OXKHUAAETCS TOJIBKO
OJIMH U3 MPEUI0KEHHBIX BAPUAHTOB.

2. BHUMaTenbHO IPOYUTATH MIPEIIOKEHHBIE
BapHaHT-ThI OTBETA.

3. BeIOpaTh OJJH BEPHBIIl OTBET.

4. 3anmucatb TOJIbKO HOMEp (Wi OYKBY)
BBEIOpAaHHOTO BapuaHTa OTBETA (Hampumep, 3 win B).

OTBeT cunTaeTcss BEPHbIM, €CIIU
MPaBUJIHHO YKa3aHa mudpa uiu
OykBa

3a,Z[aHI/Ie 3aKpPBITOI'O
THUIIa HA YCTAHOBJICHUC
COOTBCTCTBUA

[Tpouwnraiite TEKCT U
YCTaHOBUTE
COOTBETCTBUE

1.BHHMaTenpHO NpOYNTATh TEKCT 3aJlaHus U
MIOHSITh, YTO B KAYECTBE OTBETA OXKHUAAIOTCS MTaphbl
3JIEMEHTOB.

2. BHUMaTenapHO MPOYUTATh 00a CIIUCKA: CIIUCOK |
— BOIIPOCHI, YTBEPKA€HUS, (DaKThl, HOHATHUS U T.1.;

CITUCOK 2 — yTBEP>KJICHHUsI, CBOMCTBA OOBEKTOB U
T.JI.

3. ComnocTaBUTh AIEMEHTHI CIIUCKa | ¢ AeMeHTaMu
crMcKa 2, chopMHUpOBATH Hapbl HJIEMEHTOB.

4. 3anucaTh onapHo OYKBHI M IUQPHI (B
3aBHCUMOCTH OT 3a/l1aHUs) BAPUAHTOB OTBETA
(nanmpumep, Al unu b4).

OTBeT cunTaeTcs BEPHbIM, €CIIU
MPaBUIIHHO YKa3aHbI HU(QPHI HITH
OYKBBI

3a/ianue 3aKphITOro
THITa ¢ BEIOOPOM

HCECKOJIBKHX NPaBUJIbHBIX

OTBETOB U3 HECKOJIBKHUX
BAPUAHTOB
MIPEAJIOKEHHBIX

[TpounTaiite TEKCT,
BbIOEPUTE MTPaBUIIbHbBIE
OTBETHI

1.BHUMAaTENnsHO MPOYUTATh TEKCT 3aJIaHUs U
MOHSTh, YTO B KAYECTBE OTBETA OXKUAACTCS HECKOJIBKO
IIPaBWJIbHBIX OTBETOB U3 IIPEJIOKEHHBIX BAPUAHTOB.

2. BHUMaTenpHO IPOYUTATh MIPEII0KEHHBIC
BapHaHT-Thl OTBETA.

3. Bo1OpaTh HECKOIIBKO MPABUIIBHBIX OTBETOB.

4. 3anucath TOIBKO HOMEpa (M OYKBBI)
BBIOPAHHOT'O BapuaHTa oTBeTa (Hampumep, 1 4 numu A
I).

OtBeT cunTaeTcs BEpHbIM, €CIIH
IIPaBUJIBHO YCTAaHOBJIEHBI BCE
COOTBETCTBHUS (IIO3ULIUU U3 OJTHOTO
cToJI0Ia BEPHO COMOCTABIIEHBI €
MO3ULUSIMU JIPYTOTO0)




3aaHue 3aKphITOrO
THUIIa HA YCTAHOBJICHUE
HOCJIEA0BATEIbHOCTH

[IpounTaiite TeKCT U
YCTaHOBUTE
IIOCJIEI0BATEIbHOCTh

1. BHUMaTeIhbHO IPOYUTATH TEKCT 3aJaHUS U
MIOHSTh, YTO B KAYECTBE OTBETA OXKHUAACTCS
[I0CJIEI0BATEIBHOCTD JIEMEHTOB.

2. BHUMaTenpHO IPOYUTATh MIPEITI0KEHHBIC
BapHaHTHI OTBETA.

3. ITocTpouThb BEpHYIO MOCIEOBATENLHOCTD U3
MIPEIIOKEHHBIX 3JICMCHTOB.

4. 3anucarb OyKBbI/IIUQPHI (B 3aBUCKIMOCTH OT
3aJlaHus1) BAPUAHTOB OTBETA B HYKHOM
MOCJIeI0BaTeIbHOCTH (HanmpuMep, BBA umm 135).

OTBeT cunTaercs BCPHLBIM, €CJIHU
NPaBUWILHO YKa3aHa BCS
MOCIIeIOBATEIBHOCTD U(P

3ananue
KOMOWHUPOBAHHOTO THIIA
C BBIOOPOM OJHOTO
MPAaBUIILHOTO OTBETA U3
MIPEIIOKEHHBIX
000CHOBaHHEM BBIOOpA

[IpounTaiite TekcT,
BbIOEpPUTE MPaBUIIHHBIN
OTBET U 3aIHIITUTE
apryMEeHTHI,
000CHOBBIBAIOIINEC
BBIOOp OTBETA

1.BHEMaTENTbHO IPOYNTATH TEKCT 3aJIaHUs U
HOHSTh, YTO B KAYECTBE OTBETA 0KUIAAETCS TOIBKO
OJIMH U3 TIPEJIO’KEHHBIX BAPHAHTOB.

2. BHUMaTeIbHO MPOYUTATH MPEIOKECHHBIC
BapHUaHTHI OTBETA.

3. BrIOpath OZMH BEpHBII OTBET.

4. 3anucath TOJIBKO HOMEp (MiIH OYKBY)
BBIOPAaHHOTO BapuUaHTa OTBETA.

5. 3ammcarh apryMeHTbl, 000CHOBBIBAIOIINE BHIOOD
oTBeTa (Hampumep, 4 TEKCT 000CHOBaHUSA).

OTBeT cunTaercs BCPHBIM, €CJIHU
NPaBWIIBHO YKa3aHa [udpa Hin
OyKBa M MPUBEIEHBI KOPPEKTHBIE
apryMeHTBI, UCTIOJIb3yEeMbIe TIPU
BbIOOpE OTBETa

3aiaHue OTKPBITOrO
THUIA C Pa3BePHYTHIM
OTBETOM

[IpounTaiite TEKCT U
3alUIINTE Pa3BEPHYTHIN
000CHOBaHHBIN OTBET

1. BHUMaTenbHO IPOYUTATH TEKCT 3aJaHUs U
IIOHATH CYTh BOIIPOCA.

2. Ilpoxymathb JOTUKY U ITOJIHOTY OTBETA.

3. 3anmcarb OTBET, UCIOJIB3YS YETKHE
KOMIIaKTHBIE (DOPMYTUPOBKH.

4.B ciryuae pacueTHOU 3aJa4H, 3alIACaTh PELICHUE
U OTBET

OTBeT cunTaeTcss BEPHBIM:

1. OTcyrcTBHE (haKTHUECKUX
OLIMOOK.

2. PackpeiTe o0bema
UCTIOJIBb3YEMBIX TIOHATHH (TIOTHOTA
OTBETA).

3. O0OCHOBaHHOCTb
OTBETa (HAIMYUe
apryMeHTOB).

4. Jlornueckas
MIOCJIEZI0BATEIBHOCTD U3JIaraeéMoro
MaTepuana.




4.5. O0mras mKajia OUEHUBAHUS PE3YJIbTATOB TEKYIIETO KOHTPOJS yCIIEBAEMOCTH U TMPOMEKYTOUHOM
arrectanuu obyvaronuxcs ¢ npumeHeHrneM bPC Jlonenkoro dhumunana PAHXul C.

ECTS
Jas
Hrorosas T D ps——. bunapnas Tpa}ll/llj st )
0a/lsIbHasI OlleHKAa cucremMa HOHHOIl | OMHAapHOW
cucreM CHUCTEMbI
bl
90-100 OTtnuaHO A P/ Passed
80-89 Xoporo 3auTeHo B P/ Passed
75-79 C P/ Passed
70-74 Y 10BNETBOPUTEIHHO b P/ Passed
60-69 g p E P/ Passed
0-59 HeynoBieTBopuTenpHO He 3aureno F F/Failed

CooTHomeHre 0ajIoB 3a TEKYIIMHA KOHTPOJIb YCIIEBAEMOCTH M NPOMEXKYTOUHYIO aTTECTaIUIo, a
TaK)K€ MOBTOPHYIO TPOMEKYTOUHYIO aTTECTAIUIO:

MakcumanbHasg cymma | MakcumanbHas cymMma MaxkcumansHas MaxkcumansHas
0aJIoB 3a TEeKYIIHiA 0asioB 3a uToroBas OauibHas cyMMma 0aioB 3a
KOHTPOJIb MIPOMEXKYTOUHYIO OIICHKA MOBTOPHYIO
YCII€BAaEMOCTH aTTeCTaIlHIO MIPOMEXKYTOUHYIO
aTTECTAIUIO
100 6amioB 100 6amioB 100 Gamnos 100 Gamnos
5. @®opMbl  aTTECTAIlUM, THUIOBbIE OLEHOYHbIE MAaTepuaabl Js

TeKYLIero KOHTPOJIs YCIeBAEMOCTH 00Y4aIIHXCsl, KPUTEPHH H IIKAJIBI
OIIEeHUBAHUS MO0 KOHTPOJbHBIM TOYKAM

5.1. B xome peammzanmu  gucummimeel - b1.B.01.J12.03.02  MapkeTtunr
NPOMBIIUICHHBIX MPEIIPUSATHA HCHOJIB3YIOTCA CICIyoImue (OpMbl TEKYIIET0 KOHTPOJIS
ycreBaeMoCcTH o0yyarommxcs (B TOM 4Kcile, 33aHHUsI K KOHTPOJIbHBIM TOUKAM):

YCTHBIN OTPOC, PEIICHHE KEWCOB, MPOBEPKA JOMAIIHUX 3aJlaHUi, KOHTPOJIbHAs padoTa,
NPe3CHTAIHs TPOEKTa, TECTUPOBAHUE, AETOBast UTPA.

5.2. TumnoBble OLEHOYHBIE MAaTEPHANIBl JUIA TEKYLIErO KOHTPOJS YCIEBAEMOCTH
oOyuaromuxcsi (BHe KOHTPOJIbHBIX TOUEK):

PA3JEJI 1. TEOPETUYECKHUE OCHOBBI IPOMBIIIJIEHHOI'O
MAPKETHUHI'A

Tema 1.1 IloHsAATHE U CTPYKTYPa NPOMBIILJICHHOT0 PbIHKA

Bomnpocs! 1Jis1 yCTHOTO onpoca:

1. Hatite onpenenenne B2B-prinka. YeM oH npuHIMIHAIBHO oTiinyaeTcs oT B2C-
pbIHKA?

2. [lepeuncanTe OCHOBHbBIE CETMEHTHI TPOMBIIIJIEHHOI'O PHIHKA.

3. HazoBure He MeHee TPEX OTIMUUTENBHBIX XapakTepucTuk B2B-poinka (1o crpocy,
CeJIKaM, KJIIMEHTaM).

4. Kakue ocHoBHBIE TpeH b pa3BUuTHs B2B-prinkoB B PD Bbl MOkeTe Ha3BaTh?

5. Kax mmudpoBuzauus Bnuser Ha cTpykrypy B2B-pbinka?

KonTpoabHble 3a1anusi:



l. 3anonuure Tadbauny cpasHeHust B2B u B2C no cienyoomuM Kputepusm:

KonnuectBo mokynaresnei
Cpenusiss CTOUMOCTH CIEIKH
JIMMTENbHOCTD ITUKIIA TTPOJIaXK
OCHOBHBIE MOTHBBI IOKYIIKA
CriocoOblI TPOIBHIKCHHMS

2. [ToaroroBbTe KpaTKyt0 aHATIMTUYECKYIO cIipaBKy (1 cTp.) 00 0AHOM U3 OTpaciieBbIX
B2B-prinkoB (1o BeI6OpY: HedTerazoBoe odopynoBanue, [T-yciayru nis 6usneca, hapmaieBTUUECKUE
CyOCTaHIIUH U T.1I.), YKa3aB 00BEM PBIHKA, KITFOUEBBIX HTPOKOB U UX JOJIH.

Tema 1.2. IloBenenue opranuzanmnii-norpedureseii. Mogear DMU

Bomnpocs! 1Jis1 yCTHOTO onpoca:

l. Uro Takoe nentp 3akynku (DMU) u u3 kakux posieil OH COCTOUT?

2. Ilepeuncnure u oxapakrepusyure posu yyactTHukos DMU.

3. Kaxue tunsl 3akynouHbIX cuTyanuil BelaessoT B B2B?

4. Ha3zoBuTte ocHOBHBIE 3Talbl poLiecca MPUHITUS PELICHUS O 3aKylKe B OpraHU3alyu.
5. Kakwue (hakTopsl BIUSIOT Ha MTOBEICHUE OpraHU3alui-TIoTpeonTenen?

Keiicnbi:

Keiic «3akynka ERP-cucrembn»
KpynHoe npon3BoACTBEHHOE NPEAIIPUATHE IIPUHSIIO PEIIeHHE 0 BHeApeHUuU HOBOW ERP-cucremel. B
3aKyIOYHBIH KOMUTET BXOMST: reHepanbHbiid nupektop (JIIIP), IT-mupextop (BausTenbHOE JIUIO),
HayYaJIbHUK MTPOU3BOJICTBA (ITOJIb30BATENb), GPUHAHCUCT (BIUATEIHBHOE JIUIIO), MEHEDKED IO 3aKyIKaM
(cHabkeHelr), cekpeTaph («CTpaxk BOPOTY).

3amanue:

1. Onpenenure poiib Kaxkoro yuactuuka DMU.
2. [IpennoxxuTe apryMeHThI sl KaKIOTO YIaCTHHUKA, YTOOBI CKJIOHUTh PEIICHUE B
M0JIb3Y Balllell KOMIAHUU-TIOCTABIINKA.

3. Kakoii Tum 3akyrno4noii cutyamnuu 31eck umeeT Mmecto? OTBeT 000CHYHTE.

KonTpoabHble 3a1anusi:

1. [TpuBenuTe mpuMep peanbHOMN (MM TUIIOTETUYECKO ) 3aKyniku B B2B u onummre
coctaB DMU c¢ pacnipeneneHrem poJiei.

2. Pa3paboraiite mian kommyHukanuu ¢ DMU Ha pa3HbIX 3Tanax mpoiecca MpUHITHS
peueHusl.

Tema 1.3. MapKkeTHHIOBbIE HCCJIEIOBAHNS HA IPOMBIILIICHHOM PhIHKE

Bomnpocs! 1J1s1 ycTHOr0 onpoca:

l. Ha3zoBuTte 0cCHOBHBIC HCTOYHUKHM BTOPUYHON nH(popmarmu aiist B2B-nuccnenoBanuii.

2. Kaxkue meroapl cOopa nepBuyHOM nHGopManuu Hanbonee 3pdexktrnBHbl B B2B 1
nouemy?

3. B uéwm 3akmtouaetcs crennduka popmMupoBaHus BEIOOPKH MU HccaeaoBannu B2B-

PBIHKOB?



4. UTo Takoe KOHBIOHKTYpA PhIHKA U U3 KAKUX JIEMEHTOB OHA CKJIAJIbIBACTCS?
5. Kak npumensiercs moaens nisatu cuit [loprepa mis ananuza B2B-pbinka?

HpOBepKa JAOMAIIHEro 3alaHuA:

3ananme:
[IpoBenuTe BTOpUYHOE MAPKETHHIOBOE UCCIICOBAHUE OJTHOTO M3 B2B-pBIHKOB (110 COTIACOBAHUIO C
npenogaBarenem). Mcnonb3yiite nannsie Pocctara, oTpacieBbie 0030pbl, aHATUTHKY MPOQecCHOHATBHBIX
accoranuii. [lonroroBsTe 0TUET (2-3 CTp.), COACPIKAITUIA:

00BEM M TMHAMUKY pBIHKA 3a TOceIHue 3 roja
OCHOBHBIX UTPOKOB U UX PHIHOYHBIE JOJIHU
Oapbepbl BX0J1a HA PHIHOK

KJIIOYEBEIC TCHACHITUN

KpuTtepun onieHKH 10MaNIHero 3aJaHus:

[TonnoTa ncnonbs3oBanust ICTOYHUKOB (0-5 O6aIOB)
KoppektHocTh pacuéroB u ananutuku (0-5 6aioB)
CTpyKTYypHpOBaHHOCTbD U HATIIITHOCTH 0TuéTa (0-5 6aymion)
O6ocHoBaHHOCTH BbIBOJIOB (0-5 6asioB)

PA3JIEJ 2. CTPATETMYECKHWI MAPKETUHT 1 UHHOBAIIUY HA
INPOMBIIIVIEHHOM INPEAITPUATHUN

Tema 2.1. CTpaTterun no3uuuoHMpoBaHus npoMbiiieHHbIX komnanuii (IK-1.6, ITK-2.1)
Bonpocsl 1Jis1 yCTHOTO onpoca:
1. Yro Takoe no3unronupoBanue B B2B? UeM oHO oTiimyaeTcst OT no3uimonuponanusi B B2C?

2. Ha3zoBuTte OCHOBHBIE THUIIbI CTPATETUN MO3ULIMOHUPOBAHUS TPOMBILIIEHHBIX KOMITAHHM.

3. Yro takoe yHukanbHoe Toprooe npemioxenue (Y TII) na B2B-poinke? [IpuBenure npumep.

4. Kak cTpouTtcs kapta BocpusTus (MepUEHIMOHHAs KapTa) 1Ji aHAIu3a MO3UIIHOHUPOBAHUS ?

5. Kakue ¢daktopbl yYUTHIBAIOTCS TPU BHIOOPE CTPATETMH MO3UIIMOHUPOBAHUS HA TPOMBIIIIIICHHOM
pBIHKE?

IIpe3enTanus npoexkra (¢ KpUTEPUAMHU OLICHKH):

3aganue: Pa3zpaboraTh CTpaTeruio MO3MIUMOHUPOBaHMS AJs cTaprana Ha B2B-peiHke (oTpacib mo
BbIOOpY CTyzAeHTa), peacTaButh Y TII 1 miaH KOMMyHUKaLH.

Kpurepuu ouenuBanus npesenranuu (Makcumym 30 6aioB):

Kpurepuit [wnanazon Onucanue
OaioB

O6ocHoBaHHOCTH BhIOOpa cTpateruu | 0—10 UETkas npuBsi3Ka K 1IEJI€BBIM CETMEHTAM U
KOHKYPEHTHOH cpejie

Kauecto VTII 0-8 KoHkpeTHOCTB, N3MEPUMOCTD, IEHHOCTD JJIS
KIIUEHTa

[Tnan koMMyHUKaUH 0-6 Hanunune KoHKpeTHBIX KaHAIOB, OI0)KEeTa, CPOKOB

KauecTtBo npesenrtanuu u otBeTh HA | 0—6 CTpyKTypHUpOBaHHOCTb, BU3YAIIU3AIIHS,

BOIIPOCHI apryMmeHranus

Tema 2.2. YnpapiieHHe B3aUMOOTHOLIEHHSAMH ¢ KJ4YeBbiMH KaueHtamu (KAM) (IIK-2.1,
IIK-1.5)
Bonpocsl 1Jis1 yCTHOTO onpoca:




l. Jaiite onpenenenue kitoueBoro kiaueHra (Key Account). [lo kakum kpurepusiMm KOMIaHUU
OTHOCST KJIMEHTOB K Kareropuu KAM?

2. HazoBure ocHoBHBIE 3Tanbl BHeApeHus KAM B komnaHu.

3. Kakue nHCTpYMEHTBI HCTIONB3YIOTCS MPU paboTe C KIIOYEBHIMU KIMEHTaMU?

4. Kaxk onenuBaercs appexkruBHOCTE KAM? IlprBeauTe HE MeHee 3 MOKa3aTelIeH.
5. B uém otinnune KAM OT TpaAULIMOHHOIO yIPABJIEHUS IPOJaxamu?

AHaJau3 cuTtyauuu (C KJIH04om):

Curyauus: Komnanusa «TexnoCepsuc» (B2B, noctaBka npoMBbIIIUIEHHOTO 000py10BaHUS) UMEET 5
KPYIMHEHIINX KIUeHToB, natommx 60% seipyukn. Oaun n3 Hux — «Hedre3aBom» — obecneunBaer 30%
BBIPYYKH, HO B IOCIEAHME IOJrosa o0bEM 3aKynok cHU3mics Ha 15%, a ypoBeHb yJIOBJIETBOPEHHOCTH
(NPS) yman ¢ 70 mo 45.

3anaHus:

1. Ornecure «Hedre3aBoa» k kateropuu Key Account? OGochyiite.

2. Ilpeanoxxute 3 BO3MOKHBIE IPUUYHUHBI CHI)KEHUS 3aKYIIOK M yIOBJIETBOPEHHOCTH.

3. Paspaboraiite minan u3 3 MepornpusaTuii B pamkax KAM g crabunuzanuu CUTyauu.

Tema 2.3. ToBapHasi u cepBHCHasi MOJUTHKA HA NMPOMbILIIEHHOM pbiHKe. LleHooOpa3oBanne
Ha MPOMBIILIEHHOM PbIHKE

BOHpOCLI AJIL YCTHOTO OoIfpoca:

l. [IpuBenute kinaccuuKalLuo TPOMBIIIICHHBIX TOBapoB. IlpuBeaute mpuMepsl K KaxIoMy
TUILY.

2. Kakwue meToas! nenooOpa3zoBanus Hanboee pacipoctpaneHsl B B2B? Oxapakrepusyiite ux.

3. UTO BXOJUT B CEPBUCHYIO MOJIUTHUKY ITPOMBIIIJIEHHOW KOMIAHUU?

4. B 4ém oTiimune TeHIepHOTrO IEHO00Pa30BaHUs OT JJOTOBOPHOTO?

5. Kakwue nenosbie ctpateruu 3 dextuBHbl Ha B2B-priHKe ¢ BEICOKOM KOHKYpEHITHEH?

JesioBast urpa (¢ MHCTPYKIUEH M KPUTEPHUAMM):

Hucrpykuus:
Crynentsl aensitcs Ha rpynnbl: «[locTaBmmkuy u «3aka3zyuky». 3aKa3uuK OOBSIBISIET TEHJEP Ha MOCTaBKY
10 enuHUIl TPOMBINUICHHOTO 00OpyaoBaHus. [lOCTaBIIMKH TOTOBST KOMMEPYECKHE IPEAJIOKEHUS C
000CHOBaHMEM IIEHBI M CEPBUCHOr0 Takera. Bpibop mnobOenurtesnss OCYIIECTBISACTCS 1O KPUTEPUIO

«IICHA/KA4eCTBOY.
Kputepun oneHkn 111 TOCTaBIIMKOB (MakcuMyM 20 GaiioB):

Kpurepuit baibl
OO00CHOBAaHHOCTb II€HBI (METOJI IIEHO00pa30BaHus, CTPYKTypa 3aTpar) 0-5
CepBuCHBIIi NTakeT (MpeanpoAaKHbIHN, TPOJAKHbIHN, OCIETPOIAKHBIN) 0-5
YTII n oTyinume OT KOHKYPEHTOB 04
KayecTBo npe3eHTanuu npeajioKeHus 0-3
[Tob6ena B Termepe (00HYC) 0-3

Tema 2.4. u¢gponoii mMapkerunr B mnpombinuienHoctu (B2B): SEO, rtaprerunr, B2B-
mapketiuieiicsl, ABM (IIK-1.5, I1K-2.1)

Bomnpocel 1J151 ycTHOTO onpoca:

l. [epeuncnure ocHOBHBIE M(POBBIE KaHAIBI MPOBIKEHUS Ha B2B-prinke.

2 B uém 3akmouaercs crienuduka SEO-npoaBuKeHUs 1)1 MPOMBIIIIJICHHBIX CaliTOB?

3. Yro takoe Account-Based Marketing (ABM)? Ha3zoBuTe 3Tamnsl BHEAPEHHUS.

4 Kaxue B2B-mapkermeiicsl cyiectBytoT B PO? Oxapakrepusyiite Moienu ux padoThl.




5. Kakwne metpuku 3¢ppexruBHOCTH MCcTIONb3yIOTCS B npoBoM B2B-mapkerunre?

TecToBble 321aHUS 3AKPBITOr0 THIA (€ KJIIOYaAMHU):

3ananue 1 (BLIOOP 0OIHOTO OTBETA).

Kakoii moaxon B 1MGPOBOM MapKETHHIe IMPEANoyiaraeT MepCOHATU3UPOBAHHYIO paboTy C
KOHKPETHBIMU KOMIaHUSIMU?

a) SEO

0) KOHTEKCTHAas pekjiama

B) Account-Based Marketing (ABM)

r) SMM

3ananue 2 (BLIOOP OHOTO OTBETA).

Kaxkoit mokasaresnb UCIOIb3YEeTCs ISl OLIEHKH CTOUMOCTH MTPUBJICYSHHS OJTHOTO KJIUEHTA?

a) ROI

6) CAC (Customer Acquisition Cost)

B) LTV

r) CR

3ananue 3 (BbIOOP HECKOJIbKHMX OTBETOB).

Kaxue uncrpymenTs! ucnonb3ytorcs B ABM-kamnanusix? (Beioepure 3)

a) TapreTUPOBAaHHAS PEKJIaMa Ha COTPYJHUKOB KOHKPETHON KOMITAHUH

0) MepcoHANM3UPOBAHHBIC JICHTUHT U

B) MaccoBas email-pacceuika 1mo Bcei 0ase

') UHIUBUAYaIbHbIE BEOMHAPHI

1) peKjamMa B METPO

3ananne 4 (ycTaHOBJIeHHE COOTBETCTBHA).

CootHecute UPPOBOI MHCTPYMEHT C €ro Ha3HaueHueM B B2B:

HNuctpyment Ha3nauenue

1. SEO A. Tloka3 0OBSIBICHUI 110 KIIFOUEBBIM 3aIIPOCaM

2. KoHTekcTHas pekiaMa b. IlponBuxenue caiiTa B TOMCKOBOM BblJjayue

3. B2B-mapkertiuieiic B. IInmomanka 1 moucka IIOCTaBIIMKOB U 3aKa3UHUKOB

3ananue 5 (ycTaHoBJIeHHE NOC/I€10BATEIBLHOCTH).
Pacnonosxure aramnsl BHeApeHnss ABM B npaBUIIBHOM HOPSIAKE:
A) co3nanue NepCoOHATM3UPOBAHHOTO KOHTEHTA

b) 3anyck kamnaHuu U aHaIu3 pe3ysIbTaToOB

B) BBIOOp 11€I€BBIX AaKKAYHTOB (KOMITAHHIA)

') uccnenoBanue noTpeOHOCTEN BRIOPAHHBIX KOMITAHUH

J1) onpenenenre KaHaI0B KOMMYHHUKAIIUU

5.3, OmuH wWIM HECKONBKO TEMAaTHUYECKMX OJOKOB JUCHUIUIMHBI 3aBEPILAIOTCS
KOHTposibHOM ToukoM (manmee — KT). Tekymwuil KOHTpPOJb yCIIEBAEMOCTH IO JAUCLHUIUIMHE
npexycMaTrpuBaeT He MeHee 2 (nByx) u He 6onee 10 (mecstu) KT B TeueHue neproja OCBOCHUS
JUCITUTUIAHEL.

MakcumanbHOe KOJWYeCTBO 0ayioB 3a Jiroboi tumn padot B pamkax KT cocrasmser 100
(cto) GamoB.

Pacnipenenenne BecoBbix ko3dpduumentoB mo KT B pamkax TeKylIero KOHTPOJIS
YCIIEBaEMOCTH T10 TUCIUIINHE U POPMYIIBI pacueTa:




HaunmenoBanue MakcumanbHOE Koaddunment Beca | PesynbTar KOHTpOIBHOU
KOHTPOJIbHOW TOYKHU | KOJMYECTBO OAIIJIOB KOHTPOJIBHOW TOYKH | TOYKH, yYACTBYIOIIUM B
3a paboTy B paMKax dbopmupoBaHUU
KT, xotopoe MmoxeT HUTOTOBOM OAJITLHON
HaOpaTh CTyACHT OILICHKH MO TUCIUILINHE
(oTpakaeTcs B KypHale
BPC B C/Z10)
KT 1 100 0,2 20
KT 2 100 0,2 20
KT3 100 0,2 20
Hroro: X 0,6 60

dopmyna pacdera pe3yiapTaTa KOHTPOJIbHOW TOUKH:
PesynbTar KOHTpOIBbHOU TOuKK = KonnuecTBo 0amnoB 3a padoty B pamkax KT X
Ko dunmenT Beca KOHTPOIBHOM TOYKH.

5.4. ®opMsl TeKyIIEro0 KOHTPOIS yCIIEBaeMOCTH 00yJaromuxcs B pamMkax KT u
TUIIOBBIE OLICHOYHBIE MATEPUAJIbL:

KT -1 (Tems: 1.1, 1.2, 1.3)

®dopMa KOHTPOJIsI: Dcce

HNHCTPYKIIUA N0 BHINOJIHEHHUIO:

Hanumure scce Ha omHy w3 mpemiokeHHbIX TeMm. O0bém: 600-800 cios. Crpykrypa:
BBEJICHUE, OCHOBHAS 4YacTh (TE3UC + apryMEHTHI), 3akiroueHue. Pabora JOoKHA JEMOHCTPHPOBATH
MOHUMAHUE TEMbl, YMEHHUE AHAIU3UPOBATH, UCIOJIb30BATh TEOPETHUUECKUI Marepuan U MPUBOIUTH
npumepsl U3 npaktuku B2B. YHukansHocTh Tekcta — He MeHee 70%. Cpok cpauu: 3a 7 nHEW A0
natel mpoBeaenust KT-1.

Temartuka 3cce:

1. «CTpyKTYypa NPOMBINLICHHOI0 PHIHKA M €r0 OTJIMYHSA OT NOTPeOUTEeIbCKOIO0:
CPABHUTEIbHBIN aHATH3»
2. «Mopenr DMU: Kil04eBbIe POJIM U CTPATeIMH BJIMSAHUS HA YYACTHHKOB

3aKyNOYHOI'0 LIEHTPa)
3. «Cnenuduxka MapKeTHHIOBBIX HCCJIel0BaHMi Ha B2B-pbiHke: MeToabl,
HCTOYHUKHU, OTPAHUYECHUS».

KT -2 (Temsi 1.4, 2.1)

®opma KOHTPOJIA: TecToBbIE 3ajaHUS

HNHcTpyKuus 1mo BbINOJIHEHUIO:

Tect conepxut 20 3ananuii. 3aganust 1-10 — BpIOOp OJHOTO MPaBUIIBHOTO OTBETA (110 2
Oamna). 3amanus 11-15 — BBIOOpP HECKOJIBKUX MPaBUIIBHBIX OTBETOB (TI0 2 Oayna). 3amganus 16-20 —
yCTaHOBJIEHHE COOTBETCTBUSA (110 2 Oaia). BpeMs BbIOIHEHUS — 25 MUHYT.

IIpumepbl TeCTOBBIX 32 JaHMIA:

3ananue 1 (BbIOOp 01HOTO OTBETA, 2 Dasia).

Kakoii MeTosl cerMeHTUpOBaHUS MPEATNONaraeT JeJIeHHe PhIHKA 10 pa3Mepy KOMIIAHUU U
oTpaciu?

a) ncuxorpaduueckuit

0) nemorpaduaeckuii

B) MTOBEJICHYCCKUI



I') OepalMOHHbIN

3ananue 2 (BLIOOP 0JHOTO OTBETA, 2 OaJjL1a).

Kakas crpaTerus mo3uimOHUPOBAHHMS MIPEAIIOIATACT aKIICHT HA MUHUMAIILHOH 1eHe?

a) CEPBUCHOE JIMJICPCTBO

0) LIEHOBOE JINJICPCTBO

B) TEXHOJIOTHYECKOEC JIUICPCTBO

I') HUIICBAs CIICIHATN3aINs

3ananue 11 (BbIOOP HECKOJBKUX OTBETOB, 2 0aJjLiia).

Kakue HHCTpYMEHTBI OTHOCATCS K MU(POBBIM MapKETHHTOBBIM KOMMYHHKAIUsIM B B2B?
(Be1OCpHTE 3)

a) oTpaciieBasi BRICTaBKa

6) SEO-npoaBmxenue

B) Tapretur B LinkedIn

I') JMYHAs BCTpeYa ¢ KIMEHTOM

1) KOHTEHT-MapKETHHT

3ananue 16 (ycraHoBJIeHUE COOTBETCTBHSI, 2 0aJsiia).
CooTHecuTe cTpaTeruio MO3ULUOHUPOBAHUS C €€ XapaKTEePUCTUKOM:
Crparerus XapakTepucTuka
1. ITo BBITONE A. Komnanus npeziaraet caMyro HU3KYIO [EeHY
2. Ilo uene/kauecTBy b. Ynop Ha yHuKanbHbIC TPEUMYILECTBA JUISI KIIMEHTA
3. ITo TexHOJIOTHYECKOMY JTUJEPCTBY B. OntumanbHOE COOTHOIIEHHE [IEHBI U XapaKTEPUCTUK
4. Ilo cepBucy I'. Komnianus siBisieTcs nepBbIM HHHOBATOPOM

N. l'apanTuu, o6cnykuBanue, o0ydeHue epcoHana

KT -3 (Temsbr 2.2, 2.3, 2.4)

®opma koHTpoJIs: Keiichbl

HNHCTPpYKIIUA N0 BHINOJTHEHHIO:

BuumarenbHo npouutaiiTe keiic. OTBeThTE Ha BCE IOCTaBJIEHHbIE BONPOCHL. OTBET
JOJKeH OBITh pa3BEPHYTHIM, apryMEHTHPOBAaHHBIM, C OINOPOHl Ha TEOPETHUYECKH MaTepual.
Bo03M0XHO KCII0IB30BaHNUE JOTIOJHUTEIBHBIX HCTOYHUKOB.

Keiic 1. «YnpaBJieHne KJIH04Y€BbIM KJINEHTOM B IPOMbIIIJIEHHOM XOJIIHHI€)

Curyanus:

[Tpombrinennsiit xonauuar «Metamillpopu» (18% pbsinka) mocrasnsieT npokaT. OquH U3
KIMEeHTOB — «ABua3aBoa» — gaér 25% Bcel BbIpydykH KoOMIaHuu. KOHKYpeHTHI:
«CransUuayctpus» (25% poinka, Hu3kue 1ensl), «TexuoMer» (12% pblHKa, THHOBALIUN).

3anaHus:

1. Ouenure, HyxHO 11 BHenpATh KAM nnsa «ABua3aBona»? IlpuBeaute He meHee 3
apryMEHTOB «3a».

2. PazpabotaiiTe mian u3 4 MEpONPHUATHI JI Pa3BUTHS 3TOTO KJIMCHTA.

3. [Ipemnoxute 3 nmokazarens 3 dexkruBHOCTH KAM.

Keiic 2. «llenoo0pa3oBaHne U cepBUCHAsI MOJUTUKA NIPU BHIBO/JE HOBOI0 MPOAYKTA»

Curyanus:

Crapran «TexHo/laTunk» BBIBOAWT HA PBIHOK OECIIPOBOJHOW JATYMK BUOpAIIUU JUIS
npoMebInuieHHOro obopynoBanud. Lena — 45 000 py0. bromkeT Ha MApKETUHTOBBIE UCCIIEIOBAHUS —




300 000 py6. IloTeHnmanbHBIE KIMEHTHI — MAIIMHOCTPOUTEIbHBIE, HedTenepepadbaThiBaoNe U
IHEPTeTUIECKUE KOMITAaHHH.

3amanus:

1. Ob6ocHyiiTe BBIOOp 1IE€NEBOT0 CErMeHTa (O0Tpacib, pa3Mep MPEANpUATHH,
reorpadus).

2. Omummte coctaB DMU 111 THIIMYHOTO KIWEHTA.

3. [Ipennoxute MeToA IeHOO0Opa3oBaHus U 00OCHYHTE ero.

4, [Tepeunciiure OCHOBHBIE 3JIEMEHTHI CEPBUCHOM MOJIUTUKHU JIJIs1 JAHHOTO MPOJIYKTA.

Keiic 3. «lln¢pposoii MmapkeTunr Ha B2B-pbinke»

Curyanus:
[Ipombinnennas komnanus «MHxuHUpUHT-CepBUC» TPOU3BOIUT 00OpyaOBaHUE Uil HedTera3oBoi
orpacau. OTAen MapKeTHHra IUIaHUPYeT YBEJIMYUTb YHCIO JIHMJIOB uepe3 LU(pPOBbIE KaHAIbI C
MHUHHMaJIbHBIM OIO/DKETOM.

3agaHus:
I. Kakne mudpossie kaHabl BbI mopekomMenayete? OO00CcHyiTe BEIOOD.
2. Onummre, kak MoxxHO npuMeHHT ABM (Account-Based Marketing) mist

NPUBJICUCHUS 5 KPYMHEHIINX HE(DTAHBIX KOMITAHHH.
3. [Ipemoxxute 3 METPUKH [T OLIEHKU 3P PEKTHBHOCTH UPPOBOH KaMITaHUH.

5.5. Omnwucanue JONOJHUTENBHBIX MAaTEPHAIOB U 00OPYAOBaHHMS, HEOOXOIUMBIX JUIs
BBITIOJTHEHHUSI IPOBEPOUHBIX 33JaHUH (TP HEOOXOAUMOCTH).
Jlns peuieHust 3aiad OTKPBITOTO THUIA, TECTOBBIX 3aJlaHUM CTYNEHTY pa3pelaeTcs
UCIIOJIb30BaHUE KAJIbKYJISATOPA).
6. @opMbI  NIPOMEKYTOUYHOI ATTECTAIMM, KPUTEPHMH U IIKaJa
OlIEHUBAHMS, TUTIOBbIE OIIEHOYHbIE€ MATEPHAJIBI M0 TUCHMUILINHE

6.1. IIpomexyTrounas arTecranus MpoBOAUTCS B (JOpMeE 3aueTa
6.2. TUIOBbIE OLIEHOYHBIE MATEPUAIIBI TIPOMEKYTOUHOM aTTECTALMH.
TumoBble  mpoOBepOuYHBIE  3aJaHMsl IS CAMONOJATOTOBKM  OOydaromierocss K
MIPOMEKYTOUHOM aTTECTAlUU:
PA3JIEJI 1. TEOPETUYECKHUE OCHOBBI IPOMBIIIJIEHHOI'O MAPKETHUHI'A

Tema 1.1 IlonsiTue U CTPYKTYpa NpoMbINLIeHHOr0 pbiHka. [1K-1.5, [IK-1.6

Bonpocsl OTKPBITOrO THIIA:

1. Haiite onpenenenue B2B-prinka. [lepeuncinute ero ocHoBHbIe oTinunst oT B2C-priHka.

2. HazoBuTe u 0XapakTepu3yiTe OCHOBHbBIE CETMEHTBI IPOMBIIIJIEHHOI'O PBIHKA.

3. Kakue pakTopbl onpeaemnsoT BEICOKYIO CIIOKHOCTh clieok Ha B2B-peiake?

4. Kak uudpoBuzanus BIUsSET HA CTPYKTYPY U AMHAMHUKY COBpeMeHHbIX B2B-pbpiHKOB?

TecToBble 3a7aHM KOMOMHMPOBAHHOIO THIA C HHCTPYKIUEH II0 BBINOJHEHHIO H
KJIIOYaMH NPABUJIBLHBIX OTBETOB:

Bribepute o1H MPaBUIIBHBIN OTBET U MUCBMEHHO 00OCHYHTE CBOM BHIOOD (2-3 MpeioKeHus).

3amanmue 1.

Kaxas u3 nepeunciennbix xapakrepuctuk HE siBnsiercst orinunTtensHol yeptoit B2B-pbinka?

a) HeOOJIBLIIOE KOJUYECTBO KPYIHBIX MTOKYIaTesIel

0) JUIUTENbHBIN LUK IPUHATHUS PELICHUS O MOKYIIKE

B) BBICOKAasl YMOLMOHANIbHASl BOBJICYEHHOCTD MOKYIATEIs



I') BBICOKAsi CTOUMOCTb CPEJIHEN CIETIKU

3amanue 2.

Kaxoii n3 nepeunciaeHHbIX ppIHKOB OTHOCUTCS K B2B?

a) PHIHOK MTPOJYKTOB MUTAHUS B PO3HUYHOM MarasuHe

0) PHIHOK MPOMBIIIEHHOT'O 000PY/I0BaHMS JIJIsl 3aBOJIOB

B) PHIHOK MOOMJIBHBIX TEJIC(POHOB JIJIs1 KOHEYHBIX MOTpeOUTEICH
T') PBIHOK KOCMETUYECKHX YCIIYT ISl HACEICHUS

3aiaHus 3aKpPbLITOr0 THIIA:

3ananue 1 (BLIOOP 0JHOTO NPABUJIBLHOIO OTBETA).

Uto U3 mepedyrcieHHoro aBisercs npumepom B2B-peiaka?
a) mMpojaka aBTOMOOMIIEH B aBTOCANIOHE (PU3MUECKOMY JIHILY
0) 3aKyIKa KOMILIEKTYIOIIUX A7 COOPOYHOTO MPOU3BOICTBA
B) IMOKYTIKA MTPOAYKTOB B CyIIepMapKeTe

T') 3aKa3 MU HA IOM

3ananue 2 (BbIOOP HECKOJIbKHX MPABHJIBLHBIX OTBETOB).
Kaxkue nmpusHaku xapaktepHbl 11t B2B-peiaka? (Beioepure 3)
a) MaccoBOE MOTpeOIICHNE

0) HEOOIBIIIOE KOJUYECTBO IMOKYIaTeaeh

B) BBICOKasi CTOMMOCTb CJI€TIKU

T') SMOIIMOHAIbHBIE MOTUBBI MOKYIIKU

1) JUTATEITBHBIA ITAKIT TIPOIAK

€) CTaHAapTU3UPOBAHHBIN MPOAYKT O€3 aJanTanuu

3ananue 3 (ycTaHOBJIeHHE COOTBETCTBHUA).

CooTHecuTe THI PhIHKA C IPUMEPOM:

Tun peiHka [Tpumep

1.B2B A. 3aBoj 3aKymaer cTajb JUIsl IPOU3BOJICTBA aBTOMOOMIIEH
2. B2C b. Yenosek nokymaer xj1e0 B MarasuHe

3. B2G B. I'ocynapcTBo 3aKyIaeT KOMIIBIOTEPHI JJISI IIKOJI

3ananue 4 (ycTaHOBJIEHHE MOCJIE0BATEILHOCTH).

Pacrnionoxure stans pa3Butus B2B-pbiHKa B XpOHOJIOIMYECKOM MOPSIIKE:
A) nudpossie mapkeTiieiicel 1 ABM

b) TpaguimonHsie npsiMbie IPOJAKHT

B) CRM-cucteMbl 1 aBTOMaTU3AIHS TIPOIAXK

I') mosiBiieHME MEPBBIX OTPACIIEBBIX BHICTABOK U KATaJIOTOB

Tema 1.2. IloBenenue opranuzaumnii-norpedureaein. Momeas DMU. 11K-1.5, T1K-2.1
Bomnpockl OTKpPBITOro TUIA:

1. Packpoiite cymuocts Moaenu ueHtpa 3akynku (DMU). Kakue ponu BxogsaT B eé
cocra?

2. OxapakTepu3yilTe Tpu TUIA 3aKyIIOYHbIX cuTyauuii B B2B.

3. HaszoBuTe M KpaTKO ONMIIKTE STalbl MPOLECCAa NPHUHATUSA PELICHHsS O 3aKylKe B
OpraHu3alu.

4. Kakwue (akTopsl BHEIIHEH 1 BHYTPEHHEH Cpeibl BIUSIOT Ha TIOBEACHNUE OpTraHU3aIlHii-
MOKYIaTeyneun?

TecToBble 3aJaHUs KOMOMHHPOBAHHOIO THNA € HMHCTPYKUMeHd IO BBINOJIHEHHIO U
KJII0YaMH MPAaBWILHBIX OTBETOB:

BribepuTte o1H TPaBUIIBHBIN OTBET U MUCBMEHHO 00OCHYHTE CBOM BHIOOD (2-3 MpemioKeHus).

3amanue 1.



Kakoii Tunm  3akynmo4yHOW  CHTyallud  XapaKTepU3yeTCsl  HauOOJblIeH  CTENEHbIO

HEONPeIeIEHHOCTH U BOBJIEUEHHOCTHIO ydacTHUKOB DMU?

a) MMOBTOpHAs 3aKyIka 0€3 N3MEHEHU

0) IOBTOpHAs 3aKyIIKa C U3MEHEHUSIMHU

B) HOBas 3aKyIlKa

I') aBTOMaTHYECKUH peHep

3aganue 2.

Kro B coctaBe DMU 00b1uHO 065a1aeT (opMalbHBIM IPAaBOM MOJNMCAHUS J0roBOpa

BBIZIEIIEHMS Or0KeTa?

a) MoJIb30BaTelb

0) BIUSTEIILHOE JIUIIO

B) JIITP (Jiuiio, npuHUMAarOIIee pereHne)

I') «CTpa)x BOPOT»

3aiaHus 3aKpPbLITOr0 THIIA:

3ananue 1 (BHIOOP 0JHOT0 NPABUJIBLHOIO OTBETA).

Ponb «cTpax Bopot» (gatekeeper) B DMU BbimomnHsieT GyHKIINIO:
a) KOHTPOJIS T0CTyNa HHPOPMALIUH K IPYTHM y4aCTHUKAM
0) HEMOCPEACTBEHHOT'O UCTIOJIB30BaHUS IPOAYKTA

B) MOJIMCAHUSI JOTOBOpa

r) hopMHpOBaHUS TEXHUUYECKOTO 3a/1aHUs

3ananue 2 (BbIOOP HECKOJIbKHX MPABHJIBLHBIX OTBETOB).
Kakwue ponu Bxoasat B coctaB DMU? (BeibepuTe 4)

a) UHULUATOP

0) 1moJp30BaTelb

B) MapKeToJIOr

r) JIITP

1) CHaOKEHell

€) ayJuTop

3ananue 3 (ycTaHOBJIeHHE COOTBETCTBHUA).

CooTHecuTe THII 3aKYIIOYHON CUTYAINH C €€ XapaKTePUCTUKOM:

Tumn 3aKynku XapakTepucTrkKa

1. [ToBTOpHAas 6e3 U3MEHEHHI A. HyneBoii OnbIT, BBICOKAsl HEONIPEAEIEHHOCTD

2. IloBTOpHas ¢ ”3BMEHEHUSIMU b. ABTomMaTnueckuii 3aKa3 y IpOBEPEHHOI0 TOCTaBUIMKA
3. HoBas 3akynka B. KoppektupoBka ycinoBHUil WM aCCOPTUMEHTA

[IK-2.1

3ananue 4 (ycTaHOBJIEHHE MOCJIEI0BATEILHOCTH).
Pacnionoxwute 3Tamnsl nporecca NpUHATHS PEUICHUs 0 3aKynke B B2B B mpaBuibHOM mopsike:
A) oco3HaHUE OTPEOHOCTH

B) BeIOOp mocTaBmmKa

B) onenka anpTepHaTUB

I') oripenenenue crienuduKanuy NpoayKTa
J1) aHanu3 BBIMOJIHEHHOTO 3aKa3a

E) mouck nocraBuikoB

Tema 1.3. MapkeTHHIOBbIe MCCJIET0BAHUS HA NMPoMbINLIeHHOM pbiHke. [1K-1.5, T1K-1.6,

BOl'lpOCl)I OTKPBLITOI'O THUIIA:



l. [lepeuncnure OCHOBHbIE MCTOYHHMKM BTOpUYHOM uHpopmauuu ansa  B2B-
MapKETUHIOBBIX UCCIIEIOBAHUM.

2. Kakne meronsr cObopa mepBuyHOi mHpopMmanuu Hambonee 3¢p¢dexktuBHbl B B2B un
noyemy?

3. B uém 3axmouaercs cnenuduka GopMupoBaHus BEIOOPKH MpH uccienoBaHun B2B-
PBIHKOB?

4. Uro Takoe aHaIM3 KOHBbIOHKTYPHI peIHKa? M3 KaKuX 3JIEMEHTOB OH CKJIaJbIBaeTCA?

TecToBble 3aJaHUsl KOMOMHMPOBAHHOIO THNA € HHCTPYKIUEH IO BBINOJHEHHI) H
KJII0YaMH MPABWILHBIX OTBETOB:

BriOepuTe 0/1MH MpaBUIBLHBIN OTBET U MUCBMEHHO 00OCHYHTE CBOM BBIOOD (2-3 MpeioKeHus).

3aganue 1.

Kakoii mMeron cbopa mepBUYHON HMH(OpPMAIMK 4Yallle BCETO0 HCMOIb3YeTCS ISl TIyOOKOTro
noHuManus norpednocreit JIINP B B2B?

a) MacCOBBIN OHJIANH-OIIPOC

0) riyOMHHOE UHTEPBBIO C IKCIIEPTOM

B) HaOJIIOJICHNE B Mara3uHe

r) GOKyc-Tpymma ¢ HoTpeOUTEIAMH

3amanue 2.

Uro M3 MEepevyrCICHHOTO OTHOCHTCS K HMCTOYHMKAM BTOpHYHOM wuH(popmamuu s B2B-
HUCCIIENOBAHUNI?

a) UHTEPBBIO C TeHEPAILHBIM AUPEKTOPOM

0) oIpoC MEHEKEPOB 110 3aKyIKaM

B) nmanuble Poccrata 06 00bEMax mpou3BoACTBA

') Ha0JIIO/IeHKE 32 TIOBE/IEHUEM TIOKYIIaTeNIel Ha BHICTaBKE

3ajaHuA 3aKPHITOr0 THMA:

3ananme 1 (BbIOOP OAHOI0 NPABUIBHOIO OTBETA).

Kakoii wmeron wuccienoBaHHWs TMO3BOJSET OIECHUTh EMKOCTh pPBIHKA HAa OCHOBE YK€
OITyOJINKOBAHHBIX JaHHBIX?

a) KaOMHETHOE MCCIIeIOBAaHUE

0) moJsieBoe Hccle0BaHNe

B) 9KCIIEPUMEHTAILHOE MCCIIeIOBAHNE

T') aHeIbHOE HCCle0BaHNE

3ananue 2 (BbIOOP HECKOJIbKHX MPABHJIBLHBIX OTBETOB).

Kakue ucTOYHMKHN OTHOCSTCS K BTopuyHOU nHdopmanuu 1ist B2B-uccnenopanunii? (Beidepute

3)
a) uaTepBbIO ¢ JIITP
0) oTpaciieBoii 0030p areHTCTBA «DKCIEPT»
B) aHKETHPOBAaHHUE CHA0KCHIICB
T') TaHHBIC TAMOXXCHHOW CTATHCTUKH
n) 6a3a ganubix «CITAPK-HMuTtepdakc»
e) pokyc-rpyImna ¢ UHXeHepaMu
3ananme 3 (ycTaHOBJIeHHE COOTBETCTBHUA).
CooTHecuTe METOJ UCCIIEI0BAHUS C €r0 ONMCAHUEM:
Meton Onucanue
1. DKxcrepTHOE UHTEPBHIO A. COop naHHBIX yepe3 Oecely co CIEeHaTuCTOM OTPACIH
2. AHanu3 OTpacieBO CTaTUCTUKU b. N3ydeHnne BTOpUYHBIX JaHHBIX O IPOU3BOJICTBE U MPOIaXKax
3. Onpoc JITIP B. AnkernpoBaHnue ML, IPUHAMAIOIIMX PEIICHUS O 3aKyIKax




3agaHue 4 (ycTaHoBJIeHHe MOCJIeI0BATEJIBLHOCTH).
Pacnonoxwute 3Tarbsl MapKETHHTOBOTO UcclieioBaHus B B2B B ipaBUIIBHOM MOpsIKE:

A) cO0p epBUYHBIX JAHHBIX

B) onpenenenue ey u 3a1a4 UCCIICI0OBAHUS

B) ananu3 naHHBIX ¥ MOATOTOBKA OTYETA

') BBIOOp METOI0B HCCIICIOBAHUS

J1) ananu3 BTOpUYHON MHPOPMALIUU

Tema 1.4. CermeHTHpPOBaHNE W BBHIOOP 1LeeBbIX cerMeHTOB. COBIT U MapKeTHHIOBbIE

kommyHukauuu B B2B. T11K-1.6, IT1K-2.1
Bomnpockl OTKPBITOro TUMA:

l. Ha3zoBure oCHOBHBIE KpuTepuHM cermMeHTHpoBaHusi B2B-peiHka u paiite ux
XapaKTEPUCTUKY.

2. YeMm oTiinyaeTcsa Makpo- U MUKpOCErMEHTHpoBaHue B B2B?

3. Kakne kanansl cObiTa wucmonb3yroTcs Ha B2B-pemke? Oxapakrepusyiite HX
IIPEUMYILECTBA U HENOCTATKHU.

4. [lepeuncnure OCHOBHBIE HHCTPYMEHTHI MAapKETMHIOBBIX KOMMYHHKaluii B B2B

(BxJrOUast IUQPPOBHIEL).

TecToBble 3a7aHM KOMOMHMPOBAHHOIO THIA C HHCTPYKIUEH 10 BBINOJHEHHIO H
KJII0YaMH NPABWIBLHBIX OTBETOB:

BriOepute OnMH TpaBWIBHBIA OTBET W TNHCBMEHHO O0OOCHYyiTe CcBOW BBIOOD (2-3
PEIOKECHUS ). *

3aganue 1.

Kaxkoit kpuTepuii cerMeHTUPOBAHUS OTHOCHTCS K AeMOorpaduuecKum?

a) TEXHOJIOTUS IPOU3BOJCTBA KIIMEHTA

0) pasMep KOMITaHUH

B) CPOYHOCTb BBIIIOJIHEHUS 3aKa3a

r) TnuHbIle KayecTa JITIP

3aganue 2.

Kakoii mudpoBoit mHCTpyMeHT HaubOosee 3hdexTuBeH s NpuBIeUYeHUs HOBBIX B2B-
KJIMEHTOB Yepe3 IOUCKOBBIE CUCTEMBI?

a) TAPreTUHT B COIIMAIIBHBIX CETIX

06) SEO-ontumu3anus cairta

B) email-pacchlika

r) SMS-undopmupoBanue

3aiaHus 3aKpPbITOr0 THIIA:

3ananue 1 (BHIOOP 0JHOT0 NPABUJIBLHOIO OTBETA).

Crpateruss oxBaTa pbIHKAa, MPH KOTOPOM KOMIIAHUS OPHEHTHUPYETCS Ha OJMH CETMEHT,
Ha3bIBACTCSL:

a) MacCOBBI MapKETUHT

0) muddhepeHIMPOBAHHBIA MAPKETHHT

B) KOHIICHTPUPOBAHHBIA MapPKETHHT

') HULIEBOW MapKETUHT

3ananmne 2 (BbIOOP HECKOJIbKHX NMPaBUJIbHBIX O0TBETOB).
Kakwue kananbl cObiTa XapaktepHsl it B2B-peiaka? (Beioepute 3)

a) MPSIMBIE MTPOJAXKH

0) nmunepckas ceTh

B) PO3HUYHBIE CYIIEPMapKEThI

r) B2B-mapkermierichbr

1) TOPrOBbIE aBTOMATBI

3ananme 3 (ycTaHOBJIEeHHE COOTBETCTBHUA).

CootHecuTe TUII MaPKETUHTOBOM KOMMYHHUKALIUHU C IIPUMEPOM:



KomMmyHukanus [Ipumep

1. BricTaBka

A. IlyOnukanus cTaTby B OTPACIEBOM KypHale

2. KOHTEeHT-MapKeTUHT b. Yuactue B «Metami-Okcno»

3. Ilpsimblie ipogaxu B. JInunas BcTpeua ¢ JIIIP knuenTa

3ananue 4 (ycTaHOBJIEHHE OCI€0BATEILHOCTH).

Pacnionoskute stamnsl BeIOOpa 1eseBoro cermenta B B2B B nipaBuiibHOM mOpsiJiKe:
A) BBIOOp KPUTEPUEB CErMEHTUPOBAHHUS

b) onucanue npoduieit cermeHToB

B) makpocermeHnTHpOBaHUE

I') MukpocermeHTHpOBaHUE

J1) BBIOOD I1€JIEBBIX CETMEHTOB

PA3JIEJ 2. CTPATETMYECKWI MAPKETUHT 1 UHHOBAIIUY HA
NPOMBIINJIEHHOM HNPEAIIPUATHUN

Tema 2.1. CTpaTerum no3uMOHMPOBAHUSA NPOMbINLIeHHbIX KoMnanuii. [1K-1.6, ITK-2.1
Bomnpockl OTKpPBITOro TUMA:

1. Yro Takoe nozunuonuposanre B B2B? UeM oHO OoTiIMYaeTCs OT MO3ULIMOHUPOBAHUSA
B B2C?

2. Ha3zoBuTe OCHOBHBIE THIIBI CTpPATerWid IMO3UIMOHMPOBAHUS IMPOMBIIIJIEHHBIX
KOMIIAHU.

3. Yro Takoe yHuKanbHOe ToproBoe npemioxenue (YTII) na B2B-peiake? [IpuBenure
IpUMep.

4. Kak cTtpoutcs kapra BocmpusTus (NEpLENIUOHHAs KapTa) s aHaiu3a
MO3UI[MOHUPOBAHUS?

TecToBble 3aJaHUsl KOMOMHMPOBAHHOIO THNA € HHCTPYKIUEH IO BBINOJHEHHI) H

KJII0O4YaMi NPaBUJIBHBIX OTBETOB:

Boibepure oauH MpaBWIBHBIA OTBET M MHUCBMEHHO 00OCHYWTe CBOil BbIOOp (2-3

peIoKeHus ). *

3amanue 1.

Kaxkas crpaTerust no3ulinoOHUPOBAHUS MIPEAINOIaraeT akiieHT Ha MUHUMaIbHOU 11eHe?

a) LIEHOBOE JIUIEPCTBO

0) cepBUCHOE JTUACPCTBO

B) TEXHOJIOTUYECKOE JTUAEPCTBO

I') HULIEeBas ClelnaaIn3anus

3amanue 2.

Kakoit tun VYTII nambomee ybOemutenen s B2B-knumenta mnpu 3aKkynke CIIOXKHOTO

obopynoBaHus?

a) «CaMbIi HU3KUN [IEHHUK

0) «rapantus 10 et 6ecniepe0oiiHO# pabOThI»

B) «KpacCHUBBII 1H3aiH»

') «yno0OHas yrmakoBKay

3ajaHuA 3aKPHITOr0 THMA:

3ananme 1 (BbIOOP OAHOI0 NPABUJIBHOIO OTBETA).

HNHcTpyMeHT rpagudeckoro 0ToOpaxeHus BOCIIPUATHS OPSHIOB TOTPEOUTEISIMI Ha3bIBACTCS:
a) KapTa IOTOKOB

0) mepuenuuoHHas Kapra

B) nuarpamma ["anrta

r) matpuna Aucodda

3ananme 2 (BbIOOP HECKOJBbKHX NPaBUJIbHBIX OTBETOB).

Kakwue ¢aktopsl MOTYT OBITH MCIOJIB30BaHBI B Ka4eCTBE OCEH MEpUENIMOHHONW KapThl i B2B-peiaka?
(BeIOCpUTE 3)



a) IeHa

0) LIBET JIOTOTHUIIA

B) KaueCTBO/HAAEKHOCTh

') YyDOBEHb CepBHUCA

1) Gopma oduca

3ananme 3 (ycTaHOBJIEeHHE COOTBETCTBHUA).

COOTHECUTE CTPATETHIO MO3UIIMOHUPOBAHUS C €€ OIMMCAHUEM:

Crparerus Onucanue
1. ITo BbIrOOE A. AKILIEHT Ha YHUKaJIbHBIX IPEUMYLIECTBAX I KIINEHTA
2. Ilo nene/kauecTBy b. OntumanbHOE COOTHOLIEHHUE LIEHBI U XapaKTEPUCTHK
3. ITo TeXHOIOrM4EeCKOMY JTUAECPCTBY B. Komnanust — nepBbIii MHHOBATOP B OTPACIIN
3aganue 4 (ycTaHoBJIeHUe N0CJIe/10BATeJLHOCTH).

Pacnionoxwure 3Tamsl pa3paboTKU CTpaTeruy NO3UIMOHUPOBAHUS B IPABUIILHOM HOPSIJIKE:
A) ompenieneHue LeIeBOro cermeHTa
b) ananu3 no3unuii KOHKYpEeHTOB
B) dopmymuposanue YTII
') mocTpoeHue nepuenmuoHHON KapThl
/1) BBIOOp cTpaTeruu NO3ULMOHUPOBAHUS

Tema 2.2. YnpaBJieHue B3aUMOOTHOILIEHUSIMU € KJI0YeBbIMH KiaueHTamu (KAM). T11K-2.1,

[IK-1.5

Bomnpockl OTKpPBITOro TUMA:

1. Jaiite ompenenenne kmoueBoro kiueHta (Key Account). ITo kakum Kpurepusim
KOMITAHUH OTHOCSIT KJIMEHTOB K Kateropun KAM?

2. HazoBute ocHoBHbIE 3Tanbl BHeApeHuss KAM B koMnanuu.

3. Kakue HHCTpYMEHTBI HCIIONIB3YIOTCS IMTPU pa0d0Te C KITFOYEBBIMU KITUCHTAMHU?

4. Kak onienuBaercs apdexruBHocth KAM? IlpuBeaute He MeHEe 3 MTOKa3aTeIICH.

TecToBble 3a7aHUs KOMOMHHPOBAHHOIO THNA ¢ HHCTPYKIHUEH IO BBINOJHEHHI) H
KJII0YaMM NPABWIBLHBIX OTBETOB:

Bribepurte o1H PaBUIIBHBIN OTBET U MUCBMEHHO 00OCHYHTE CBOM BHIOOD (2-3 MpemioKeHus).

3amanue 1.

Kakoii moka3zaTtensb oTpakaeT JOJII0 KOMIIAHWU B OOMIMX 3aKyIKaxX KJIMEHTA MO ONpeeIEHHON
KaTeropu ToBapoB?

a) CLV (Customer Lifetime Value)

6) NPS (Net Promoter Score)

B) Share of Wallet

r) ROI

3aganue 2.

Kakoii atan Bueapenus KAM sBisiercst nepBbiM?

a) Ha3HAYEHUE MEHE/KEPOB 110 paboTe ¢ KIFOUEBBIMU KIMEHTAMH

0) nneHTU(GUKAINS KITFOYEBBIX KIIMCHTOB

B) pa3pabOTKa WHAWBUYAIbHBIX TUIAHOB

r) o0yueHue repcoHaa

3ajaHuA 3aKPHITOr0 THMA:

3ananme 1 (BbIOOP OAHOI0 NPABUIBHOIO OTBETA).

[TokazaTenb JOSUIBHOCTH KIIMEHTA, H3MEPSIOUIN TOTOBHOCTh PEKOMEHJOBATh KOMITAHUIO
JPYTHM, HA3bIBACTCSI:



a) CRR

0) NPS

B) CAC

r) ARPU

3ananue 2 (BbIOOP HECKOJIbKHX MPABUJIBLHBIX OTBETOB).

Kakue kputepuu HCHONB3YIOTCA Ui OTHECEHUs KiueHTa K karteropuu Key Account?
(Be1OCpHTE 3)

a) 00BEM 3aKyIOK

0) LIBET KOPIIOPATUBHOTO CaliTa KJIMEHTA

B) cTpaTernyeckasi BaKHOCTh

I') IOTEHLMAJ pOCTa

1) KOJTMYECTBO COTPYAHHUKOB OTJeNIa MApKETHHTa KIMEeHTa

3ananue 3 (ycTaHoBJIeHUE COOTBETCTBHA).
Cootnecute nokazatenb KAM c ero 3HaueHueM:

[Tokazarens 3HaueHHe

1.CLV A. CTOMMOCTb IPUBJICYEHHUSI KIIUEHTA
2. CAC b. Ilo)x3HEHHAsl IEHHOCTh KJIMEHTA

3. Share of Wallet B. Jloyiss KOMITAaHWH B 3aKyIKaxX KJIMEHTA

3ananue 4 (ycTaHOBJIEHHE MOCJIEI0BATEIbHOCTH).

Pacnionoxwure 3Tamnsl paboThI ¢ KITFOUEBBIM KIIMCHTOM B TIPABUIILHOM MOPSIIKE:
A) pa3paboTka HHIUBUIYATIbHOIO IIJIaHa Pa3BUTHUS

b) Haznauenne Key Account Manager (KAM)

B) nnenTrdukanys KIr04eBOro KIMeHTa

I') perynspusiii anamu3 3QGEeKTHBHOCTH

J1) peanuzanus rnjaaHa MEpONIPUATUI

Tema 2.3. ToBapHasi MW cepBHCHasi TMOJUTHKA HA MPOMBIILIEHHOM PBbIHKE.
LlenooOpa3oBanne HAIPPOMBILILIEHHOM PbIHKeE

BOl'lpOCLI OTKPBLITOI'O THUIIA:

l. [IpuBenute kIaccuGUKALUIO IPOMBIIIIJIEHHBIX TOBAPOB U IPUBEIUTE IPUMEPHI.

2. Kakne wmeronmel 1eHoOOpazoBaHusi Hamboiee  pacnpocTpaneHsl B B2B?
OxapakTepusynure ux.

3. UTo BXOIUT B CEPBUCHYIO IMOJIUTUKY HpOMbIIUIEHHON kommanuu? Ilpuseaure
IIPUMEPBI TPEANIPOIAKHOI0, IIPOAAKHOTO U MOCIEIPOJaKHOIO CEPBHCA.

4. B 4ém oTiimune TeHIepHOTro IEHO00Pa30BaHUs OT JOTOBOPHOTO?

TecToBble 3aJaHUsl KOMOMHMPOBAHHOIO THNA € HHCTPYKIUEH IO BBINOJHEHHI) H
KJII0YaMH NMPABWILHBIX OTBETOB:

BriOepuTe 0/1MH MpaBUIBLHBIN OTBET U MUCBMEHHO 0OOCHYHTE CBOM BBIOOD (2-3 MpeioKeHus).

3aganue 1.

Kakoii MmeTos1 11eH000pa3oBaHus peaIoiaraeT pacyéT EeHbI Kak «ce0eCTOMMOCTh + HalleHKa» ?

a) phIHOYHBIN

0) 3aTpaTHBIN

B) apaMeTpUyYeCKuii

T') TCHJICPHBII

3aganue 2.

K kakoMy Tumy NOpOMBIIUIEHHBIX TOBAPOB OTHOCUTCS IMPOMBIILIEHHOE O00OpYyIOBaHUE CO
CPOKOM cCI1y>k0bI OoJiee 5 net?

a) ChIPBE

0) MaTepuaibl

B) KaluTaJIbHOE 000pYyI0BaHUE




T') BCIIOMOTATEIIbHBIC TOBAPHI

3aiaHus 3aKpPbLITOr0 THIIA:

3ananue 1 (BBIOOP O/IHOTO NMPaBHJIBLHOTO 0TBETA).
Bun nensl, kKoTopslii hopMupyeTcs o pe3ylibTaTaM KOHKYPEHTHBIX TOPTOB, HA3bIBACTCS:

a) NpeiicKkypaHTHas 1ieHa

0) TeHIepHas 1eHa

B) TpaHc(hepTHas 1ieHa

') TOTOBOpHAs IIeHa

3aganue 2 (BHIOOP HECKOJBKUX MPABUJIbHBIX OTBETOB).

Kakwue s1eMeHTbl OTHOCATCA K MOCIENnpoakHOMY cepBucy B B2B? (BbibepuTe 3)

a) rapaHTUHHOE 00CTyKUBaHUE

0) oOyueHue nepcoHaia KIIMEHTa

B) KOHCYJIbTAIIHS ITEPE]T MOKYITKOM

I') IOCTaBKa 3aMacHbIX YyacTeil

n) pexiiama B CMU

3ananme 3 (ycTaHOBJIeHHE COOTBETCTBHUA).

CooTHecuTe METOT IIeHO00PA30BAHMS C €T0 CYITHOCTBIO:

Meron CymHocTb

1. 3arpaTHblit A. IleHa npuBs3aHa K IECHE KOHKYPEHTa

2. PeiHOYHBII b. Ilena = ce6ecTOMMOCTH + PUOBLITH

3. [TapameTrpuueckuit B. Llena 3aBUCHUT OT TEXHUYECKUX [TAPAMETPOB TOBapa

3aganue 4 (ycTaHOBJIEHHE N0CJIEA0BATEILHOCTH).

Pacrnionoxwure sTansl GopMUpOBaHUS CEPBUCHON MOMUTUKY B B2B B mpaBMIIbHOM MOPSAKE:
A) aHanu3 noTpeOHOCTEN KIMEHTOB B CEPBUCE

b) pazpaboTtka cTaHAapTOB 00CITY)KMBaHUS

B) onenka 3aTpar Ha cepBuc

') BHEApEeHUE CEepBUCHOM MPOTrpamMMBbl

/1) KOHTpOJIb KauecTBa cepBHCa

Tema 2.4 Hudposoii mapkeTuHr B npomsbinuieHHoctu (B2B): SEO, taprerunr, B2B-

mapketiieicol, ABM. I1K-1.5, ITK-2.1
Bomnpockl OTKpPBITOro TUMA:

1. [Tepeuncaure ocHOBHbIE LU(POBBIE KaHANbI TPOBIKEHUS Ha B2B-priHke.

2. B uém 3akimouaercs crneunduxka SEO-npoaBuKeHust sl IPOMBIIUIEHHBIX calTOB?

3. Yro takoe Account-Based Marketing (ABM)? HazoBute 3tamnsl BHeaperus ABM.

4. Kakue B2B-mapkermieiicsl cymectBytor B P®? OxapakrepusyiiTe Moaenu HxX

paboTHI.

TecToBble 3aJaHUs KOMOMHHPOBAHHOIO THNA € HMHCTPYKUMEHd IO BBINOJHEHHIO H
KJII0YaMM NPABWIBLHBIX OTBETOB:

Bribepurte o1H TPaBUIIBHBIN OTBET U MUCBMEHHO 00OCHYHTE CBOM BBIOOD (2-3 MpemioKeHus).

3amanue 1.

Kakoit moaxox B 1mudpoBOM MapKETHHIE MPEANOJaraeT MepCcoHATM3UPOBAHHYIO PaboTy C
KOHKPETHBIMU KOMIIAHUSIMHU, & HE C MaCCOBOM ayiuTopueii?

a) SEO

0) KOHTEKCTHas peKjiaMa

B) Account-Based Marketing (ABM)

r) SMM



3aganue 2.

Kakoii moka3aTtenb UCIONIb3YETCs AJIsl OLIEHKH CTOMMOCTHU IPUBIICYEHUS OJHOTO KIueHTa?

a) ROI

6) CAC (Customer Acquisition Cost)

B) LTV

r) CR (Conversion Rate)

3ananus 3aKpbITOr0 THIA:

3ananme 1 (BIOOP OAHOI0 NPABUIBHOIO OTBETA).

[Tnardopma, Hanbosiee momymspHas s podeccnoHabHBIX B2B-KOMMyHUKAIIUH U TTOWCKA
koHTakToB JIIIP B PD, — 3T0:

a) BKonrakre

0) OJTHOKJIACCHUKHU

B) LinkedIn / «IIpocu»

r) MAX

3ananue 2 (BbIOOP HECKOJbKHX MPABWIBHBIX OTBETOB).

Kakue nHCcTpyMeHTBI UCTIONb3yoTcss B ABM-kamnanusax? (Beioepure 3)

a) TapreTUpOBaHHAs peKiiamMa Ha COTPYIHUKOB KOHKPETHON KOMIIaHUU

0) mepcoHaNM3UPOBAHHBIC JICHIUHTH

B) MaccoBas email-paccpiika 1mo Bceii 6aze

T') MHAUBUAYaJIbHbIC BEOMHAPHI

1) peKkjiaMa B METPO

3aganue 3 (ycraHoBjieHHe cooTBercTBHsI). CooTHecuTe HUGPOBONH HHCTPYMEHT C €ro
Ha3HaueHueMm B B2B:

HNucTpymeHT Hasnauenue

1. SEO A. IlponBmxkeHue caiiTa B TOMCKOBOM BbIJIayue

2. KonTekcTHas pexiiama b. Iloka3 00bsABICHUN O KIFOUEBBIM 3aIIpOCaM

3. B2B-mapkermieiic B. IImomanka 11 morcka IOCTaBIINKOB U 3aKa3UNKOB

3ananne 4 (ycTaHoBJIeHHE MOCJIE€A0BATEILHOCTH).
Pacnionosxxure stanel BHeApenuss ABM B npaBUJILHOM MOPSIIKE:
A) co3nanue NepCcoOHATM3UPOBAHHOTO KOHTEHTA
b) 3amyck kaMmaHuu 1 aHaIu3 pe3yIbTaToOB
B) BBI6OD 11€71€BBIX aKKAYHTOB (KOMIIAHUI)
I') nuccnenoBanne nNoTpeOGHOCTEH BEIOPAHHBIX KOMITAHHUIHA
J1) omnipesesienre KaHAIOB KOMMYHHKAIIUH

Kpurepuu oneHuBanus onpoca:

Bansl OnrcaHue KpuTepus

OOydJaromuiics MOJIHO W3JIaraeT MaTepual (0TBEYaeT Ha BOTIPOC), JaCT
MPaBHJILHOE OIpeIe]IeHNe OCHOBHBIX MOHITHIA; 0OHApYKUBAET
MMOHMMAaHHE MaTepraia, MOKeT 000CHOBATH CBOM CYKJICHUS,
3 MMPUMEHUTDH 3HAHUS Ha TIPAKTUKE, IPUBECTH HEOOXOIUMBIC IIPUMEPHI HE
TOJIBKO U3 y4eOHMKA, HO M CAMOCTOSITEIILHO COCTABIICHHBIC; M3JIaract
MaTepHual IMoCcae0BaTeIbHO U IPABUIILHO ¢ TOYKH 3PEHUS HOPM
ITUTEPATYPHOTO SI3bIKA.
OOyuaromuiics JaeT OTBET, YIOBICTBOPSIOLIUI TeM ke TPeOOBaHUAM,
YTO M JUISI OLICHKH «OTJIMYHO», HO JOIycKaeT 1—2 OIIMOKHU, KOTOPhIC




caM e HCTpaBIISIeT, U 1—2 HejoueTa B MOCIIEI0BATEILHOCTH U
SI3IKOBOM O()OPMJICHUH M3JIaraeMoro.

OOy4Jaromuiics 00OHApYKUBAET 3HAHUE W IOHUMAHNE OCHOBHBIX
[0JI0KEHHI TaHHON TEMBbI, HO H3JIaracT MaTepUal HeIMOJIHO 1
TOMyCKAaeT HETOYHOCTH B ONPECICHUH MOHATHI Wi (HOPMYTHPOBKE
[PaBWIT; HE YMEET JI0CTATOYHO TIIYOOKO U JI0Ka3aTebHO 000CHOBAThH
CBOU CYXKJICHHUS M IIPUBECTH CBOM MPUMEPhI; U3J1aracT MaTepral
HETOCIICI0BATEIILHO U JAOIMYCKAET OIIMOKH B SI3bIKOBOM O0(OPMIICHUN
M3J1araeMoro.

0

OOyuaromuiics oOHapy>KMBaeT He3HAHUE BONPOCaA, IOIMYCKAET OIINOKU
B (DOPMYITMPOBKE ONPEACICHHUIA U MPABIJI, HCKAYKAIOIINE UX CMBICT,
0ecnopsiI0UHO U HEYBEPEHHO M3JIaraeT MaTepuall.

0* - B )KypHa akaleMUYECKOM IPyIIIbl HE BBICTABIISAETCS

Kpurepuu orieHUBaHUs TECTOBBIX 3aJaHUN:

Babr Onucanue KpuTepus

4 Capiiie 80% mpaBHIIBHBIX OO0yuaromuiicss AEMOHCTPUPYET IITyOOKOE
OTBETOB. [O3HAHHE B OCBOCHHOM MaTepuae.

3 Capiie 70% mpaBHIIBHBIX OO0yuarommumMcs: MaTepuall OCBOCH
OTBETOB. MOJIHOCTHIO, 0€3 CYIIECTBEHHBIX OLTHOOK.
Cspiie 50% npaBUIIbHBIX OOyyaronmMcst MaTeprali OCBOEH He

2 OTBETOB. MOJIHOCTHIO, UMEIOTCS 3HAYUTENIbHBIC

MpoOesbl B 3HAHUSX.

0 Menee 50% mpaBUIBHBIX OO0yuarommumMcs: MaTeprall He OCBOCH, 3HAHUS

OTBETOB. oOyuaronerocs Huxe 0a30BOro ypoBHs.

0* -8 KypHall aKaI[CMquCKOﬁ T'PpYIIIbI HE BBICTABJISACTCA

Kpurtepuu orieHuBaHuUs TE€CTa HA COOTBETCTBUE:!

babl Onucanue KpuTepus
3 3a KaX bl MPABUIILHO YCTAHOBJICHHBIN Caoiie 80% npaBUIIbHBIX OTBETOB.
2 QJIEMEHT COOTBeTCTBUSA HauuciseTcst 1 6ami. (Ceeime 70% MpaBHIbLHBIX OTBETOB.
1 MakcuMaabHOE KOJIMYECTBO 0alsIoB — 110 Csbiiie 50% npaBUJIbHBIX OTBETOB.
0 YHCITy IIap COOTBETCTBUH. Menee 50% npaBUIIbHBIX OTBETOB.

0*-8 KypHal aKaI[CMquCKOﬁ T'pYIIIbI HE BBICTABJISACTCA

Kputepuu onieHuBaHusI KOHTPOJIbHBIX 3aJaHU:

bansl Onucanue Kputepust
4 OOyJaronmmMcst 3a/IaHAE BBITIOJTHEHO 0€3 OMMOOK U B TIOJTHOM 00BEME.
3 OOyyaronmMcs B 1I€JIOM 3a/IaHUE BBIMOJIHEHO, UMEIOTCS OT/AETIbHbIC
HETOYHOCTHU WJIH HEJOCTATOYHO IMOJIHBIC OTBETHI, HE COACPIKAIINE ONMUOOK.
2 OO6yyaronmmMcst TOMYIIeHbl OTJENbHbIC OUTMOKH NP BHINOJIHEHUHU 33JaHUS
0-1 VY oOyuaroierocsi 0OTCyTCTBYIOT OTBETHI Ha OOJILITMHCTBO BOMPOCOB 33/1a4H,
3aJlaHKE HE BBITIOJIHEHO MJIHM BBIMIOJIHEHO HE BEPHO.

0*-8 KypHal aKaI[CMquCKOﬁ T'pYIIIbI HE BBICTABJISACTCA

6.3. Kpurepuu 1 mkana oneHuBanus Ha ocHose BPC.

KPUTEPUM OUEHMBAHUA PE3VJIBTAT B BAJIJIAX

Jlan MOnHBIM, B JIOTMYECKOM IOCIEN0BATEILHOCTH Pa3BEPHYTHII 90-100
OTBET Ha IIOCTaBJCHHBIA BOIPOC, TIE€ OH IPOJEMOHCTPUPOBAI
3HAHMS TIpeJMETa B TIOJHOM o00beMe Yy4eOHOW TporpamMMbl,




JIOCTAaTOYHO ITyOOKO OCMBICIHBACT JUCIUILIAHY, CAMOCTOSITEIBHO,
U HCYEPNBIBAIOIIE OTBEYAET HA JOMOJHUTEIbHBIC BOIPOCHI,
MIPUBOJUT COOCTBEHHBIC IIPUMEPBHI o npo0sieMaTuke
IIOCTABJIEHHOTO BOIIPOCA, PEIIMI IPEIIOKEHHBIC MPAKTHYECKHE
3amanusg 0e3 ommnboK

Jlan pa3BepHYTHII OTBET Ha IIOCTaBJICHHBIH BOIPOC, T/E
oOyuaromuiics JEMOHCTPUPYET 3HAHUS, NPUOOpPETEHHbIE Ha
JEKIMOHHBIX M CEMHHAPCKUX 3aHATHAX, a TAaKKEe IOIyYeHHBIC
MOCPEJICTBOM H3y4YeHHsI 00S3aTeNbHBIX Y4eOHBIX MaTEpHUAIOB IO
KypCy, JaeT apryMEHTHPOBAHHBIC OTBETHI, IPUBOAMUT IPHUMEPHI, B
OTBETE€ MPUCYTCTBYET CBOOOJHOE BIAJCHHE MOHOJIOTUYECKON
peublo, JIOTUYHOCTh M IOCIEA0BaTEeIbHOCTh OTBeTa. OnHako
JIOITyCKAaeTCsl HETOYHOCTh B OTBETE. Pemun mpeanoKeHHbIe
NPaKTHYECKHE 33/1aHHS C HEOOJIBIIMMH HETOUYHOCTSIMU.

75-89

JlaH OoTBeT, CBUIETEJIbCTBYIOIINI B OCHOBHOM O 3HAHUU MPOLIECCOB
M3y4aeMOil  JUCUUIUIMHBI,  OTJIMYAKOIIUKWCS  HEJOCTaTOYHOM
IIIyOMHOW ¥ TIOJIHOTOM pPACKpPBITHUS TEMbI, 3HAHUEM OCHOBHBIX
BOIPOCOB TeopHH, caabo cHopMUpOBaAaHHHIMU HAaBBIKAMHU aHAIHM3a
HBJIGHI/Iﬁ, mponeccos, HEOO0CTaTOYHbIM YMCHUEM JaBaThb
apryMEHTHPOBAaHHbIE  OTBETHl W MPUBOJUTH  IPHUMEPHI,
HEJOCTATOYHO CBOOOIHBIM BJIAJICHUEM MOHOJIOTHYECKON pedbio,
JIOTUYHOCTBIO M IOCJEI0BAaTEIbHOCTRI0 oOTBeTa. Jlomyckaercs
HECKOJIBKO OMIMOOK B COJNEPKAaHWM OTBETA U  PCIICHUU
PaKTUYECKHUX 3a/IaHUM.

60-74

JlaH oOTBET, KOTOpBIM COACPKUT PsJ CEPbE3HBIX HETOYHOCTEH,
OoOHapy>KUBAIOIIUKA HE3HAHUE MPOLIECCOB M3yyaeMOH HpeaMeTHOM
001acTH, OTIMYAIOIIMICS HETIIyOOKUM  PAacKpBITUEM  TEMBI,
HE3HAaHMEM OCHOBHBIX BOIIPOCOB TEOpUH, HEC(HOPMHUPOBAHHBIMU
HaBBIKAMM aHaJIW3a SBJICHUM, IPOLIECCOB, HEYMEHUEM [aBaTh

APTYMCHTUPOBAHHBIC OTBCTHI, c71a0BIM BJIaACHHUCM
MOHOJIOTHYECKOM PEYbIO, OTCYTCTBUEM JJOTUYHOCTH n
IIOCJIICAOBATCIIbHOCTH. BriBoan! IMOBCPXHOCTHEI. Pemenue

NPAKTUYECKUX 3a/JaHUil HE BBINOJIHEHO, T.€. OOyJaloluiics He
CHOCOOEH OTBETHTh Ha BONPOCHI J@Xe IpPHU JOMOJHUTEIbHBIX
HAaBOJSIIMX BOIIPOCAX MPENoAaBaTelIs.

1-59




6.4. Onucanue [ONOJHHUTENLHBIX MATEPUATIOB M O0OPYIOBaHMS, HEOOXOAUMBIX IS
BBITIOJIHCHUS TIPOBEPOYHBIX 3aJaHUM (TIPU HEOOXOIUMOCTH).

Jna BemonHeHus pacu€tHbix 3aganuii (CLV, Share of Wallet, CAC, ROMI) ctyneHTy pasperiaercs
UCIIOJIb30BaHNe KaJbKyisTopa u Tabmuaaoro penakropa (Excel) ma ITK. Hoctym k 6a3am nmanubix (CITAPK,
Kontyp.®okyc) Ha NpaKTUYECKUX 3aHATHIX OOECICUMBACTCS 4Yepe3 KOMIIBIOTCPHBIH KIACC C BBIXOJIOM B
WHTEPHET.

7. MeToanyeckue MaTepuaJibl 10 OCBOEHUI0 TUCHUILIUHBI (MOTYJIs1)

[ToaroToBka K JEKIUSAM.

['maBHOE B mepuoj MOATOTOBKM K JIEKIIMOHHBIM 3aHATUSIM — HAYUUTHCS METOJIaM CaMOCTOSITEIbHOTO
YMCTBEHHOT'O TPy/ia, CO3HATEIHHO Pa3BUBATh CBOM TBOPUYECKHE CIIOCOOHOCTH M OBJIA/IEBATh HABBIKAMH TBOPUYECKOU
pabotel. Iyt 3TOro HEOOXOIUMO CTPOro COONMIOAaTh MUCHUIUIMHY Y4eObl U moBeaeHUs. UeTkoe IMIaHHpOBaHHE
CBOETO pab0ovYero BPEeMEHHU U OTIbIXA SIBJISICTCS HEOOXOIUMBIM YCIIOBUEM JIJISI YCIIEITHOW CaMOCTOSITEIIBHON paOOTHI.
B ocHOBy ero HyXHO THOJOXHUTh paboyue MpOrpaMMbl HM3y4aeMbIX B CeMecTpe auciuIuinH. Kaxmomy
oOyuJaromemMycst CJIeyeT COCTaBIISITh €KCHEICIBHBIA U CEMECTPOBBIN TUIAHBI PabOTHI, a TaK)Ke IUIAH Ha KaXKIbIid
pabounii nenp. C Beuepa Bcerja HaAO paclpelnesisTh padOTy Ha 3aBTpalllHUN JeHb. B KOHIlE KaXaoro IHS
1enecoo0pa3Ho MOABOIUTH UTOT Pa0OTHI: THIATEIHLHO MPOBEPUTH, BCE JIM BBIMIOJHEHO 110 HAMEYCHHOMY ILIaHY, HE
ObUIO JIM KaKUX-TUOO OTCTYIUIEHUH, a eciau ObUIM, TI0 KaKOW MpUYMHE 3TO Mpousouuio. HyXHO ocyIiecTBIATh
CaMOKOHTPOJIb, KOTOPBIA SIBJISIETCS HEOOXOIUMBIM yCIIOBUEM YycnemHod ydeObl. Ecimm 4to-TO oOcTanmoch
HEBBIMIOJHEHHBIM, HEOOXOIMMO HU3BICKAaTh BpeMs MJsl 3aBEpIIEHUS STOM YacTh paboThl, HE yMEHbIlas oObema
HEJIEIBHOTO TUIaHA.

CamocrosTenbHas padoTa Ha JICKIINH.

Crnymanue u 3anuch JEKIUH — CI0XKHBIN BUJ] By30BCKON ayIMTOPHOM paboThl. BHUMaTenbHOE cityliaHue
U KOHCIEKTUPOBaHUE JIEKIUI MpeAanogaraeT MHTEHCUBHYIO YMCTBEHHYIO JIEATENbHOCTh oOyuatouierocs. Kparkue
3allUCH JIEKIMH, UX KOHCIIEKTHPOBAaHUE MOMOIaeT YCBOUThH y4eOHbI Marepuan. KOHCHEKT sBIseTcs MOJIE3HbIM
TOTAa, KOTJa 3aliCaHO CaMO€ CYIIECTBEHHOE, OCHOBHOE W CJAEJIaHO 3TO caMuM oOywarommmcs. He nHamo
CTPEMMTBCS 3alIUCATh JOCIOBHO BCIO JIEKIHIO. Takoe «KOHCIEKTUPOBAHUE» NPUHOCUT OOJIBLIE BPesia, UM MOJIb3bI.
3anuce JeKIUH PEeKOMEHAYETCS BECTH MO0 BO3MOXKHOCTH COOCTBEHHBIMH (OpMyJIMpOBKaMu. JKenaTeabHO 3amuch
OCYLIECTBIIATh HA OJHOW CTpaHUIE, a CICAYIOIIYI0 OCTaBIATh s NpOpabOTKHM y4dyeOHOro marepuasia
CaMOCTOSITENIFHO B JIOMAlITHUX YCJIOBHAX. KOHCIEKT JIeKIWM Jydile IMOApa3AeisaTh Ha IyHKTHI, maparpadsl,
coOyroasi KpacHyl0 CTPOKY. ODTOMY B OOJIBLIOM CTerneHHu OyayT cHocoOCTBOBAaTh ITYHKTHI IUIaHA JIEKIIMH,
Npe/UIOKEHHBIE TpernojaBaTensM. [IpuHIMIUANBHBIE MeCTa, OmpeaeieHus, (OpMyiIbl W APYroe Ciexyer
COIIPOBOKAATh 3aMEYaHUSMHU «Ba)KHO», «0CO00 Ba)XKHO», «XOPOILIO 3allOMHHUTB» U T.N. MOXHO Jenarh 3TO U C
MIOMOIIIBIO PA3HOIBETHBIX MapKepoB WK pydek. Jlydime ecnu oHu OyayT cOOCTBEHHBIMH, YTOOBI HE PUXOAUIIOCH
IPOCUTh MX Yy OJHOKYPCHMKOB M TEM CaMbIM HE OTBJIEKaThb UX BO Bpems Jiekuuu. LlenecooOpa3Ho pazpaborarh
COOCTBEHHYIO «MapKorpaduio» (3HaA4KH, CUMBOJIBI), COKpameHus ciaoB. He nmummuM OyzneT W M3ydeHHE OCHOB
creHorpaduu. PaboTtas Haj KOHCIIEKTOM JIEKIUH, BCeria HEOOXOUMO UCIIOIb30BaTh HE TOJIIBKO YU€OHMK, HO U Ty
JUTEPaTypy, KOTOPYIO AOMOJHUTEIBHO PEKOMEHI0BAJ JIEKTOp. MIMEHHO Takas cephe3Hasi, KpOoIoTiauBas padboTa ¢
JIEKIIMOHHBIM MaTEpUaIoM IO3BOJIUT IITyOOKO OBJIAJETh 3HAHUSAMHU.

[ToaroroBka K MPaKTHYECKUM 3aHATHSIM.

[MonroToBKy K KaXIOMy MpPAaKTHYECKOMY 3aHATHIO KaKIbId OOYYarOIIUICS JOJDKEH HavaTh C
O3HAaKOMJICHUSI C IUIAHOM IPAKTUYECKOTO 3aHSATHSA, KOTOPBIA OTpaXkaeT COJACPKAHWE NPEUIOKEHHON TEMBI.
TmarenpHOE MPOIYMBIBaHWE M M3yY€HHE BOIPOCOB IIaHA OCHOBBIBACTCS Ha MPOPa0OTKE TEKYIIETOo Marepuaia
JICKIIMH, a 3aTeM U3y4eHHs 005S3aTEeIbHOM U JOTOIHUTEIBHON JIUTEpaTyphl, PEKOMEH/IOBaHHYIO K JaHHOW Teme. Ha
OCHOBE MHIMBUAYAJIbHBIX MPEANOYTSHHH 00yJaromeMycsi He0OX0AUMO CaMOCTOSITENILHO BBIOpATh TEMy JOKJana
1o npo0emMe MPaKTUIECKOT0 3aHITHS U [0 BO3MOKHOCTH ITOJITOTOBHUTH 0 HEMY Ipe3eHTanuto. Eciu nporpamMmoit
JTUCUUIUIMHBI TIPEAYCMOTPEHO BBIMOJIHEHHE MPAKTUYECKOTO 3aJlaHMsl, TO €ro HEOOXOIUMO BBIIOJIHHUTH C yYETOM
NpeAIoKEeHHONH MHCTPYKIMH (ycTHO win 10 mucbMeHHO). Bece HOBBIE MOHATHS 1O M3y4aeMOM TeMe HeoOX0IUMO
BBIyYUTh HaW3yCTh M BHECTH B IJIOCCApUii, KOTOPBIN II€JI€CO00pa3sHO BECTH C CaMOr0 Hayaja HM3y4eHHs Kypca.



Pesynbrar Takoli pabOTBl JOJKCH MPOSBUTHCS B CIHOCOOHOCTH OOYYaroOMmIErocs CBOOOJHO OTBETHUTH Ha
TEOPETUYECCKUE BOIPOCH! MPAKTHYECKOTO 3aHATHUS, €r0 BBICTYIUICHUU M YYaCTHH B KOJUIGKTHBHOM OOCYKICHUU
BOIIPOCOB M3y4aeMOW TEMbI, TPABUIILHOM BBIIIOJIHEHUHU MPAKTHYECKUX 33JaHUI U KOHTPOJIbHBIX PadoT.

CrpyKTypa NpakTU4YECKOro 3aHATHS:

B 3aBucuMocTH OT conepkKaHus U KOJIMYECTBA OTBEACHHOIO BPEMEHHU HA U3YYEHUE KaKIOU TEMBI MOXKET
IIPAKTUYECKOE 3aHATUE COCTOSITh U3 YETBIPEX-IISATH YaCTeH:

1. O6cyx1eHrne TEOPETUUECKUX BOIPOCOB, ONPEAEIEHHBIX MPOrPpaMMON JUCIIUIINHBL.

2. loknan v/ WiM BBICTYIIJICHUE C MPE3EHTALUSAMM 110 PO0JIeMe MPAKTHYECKOTO 3aHATHSL.

3. OOcyk1eHHEe BBICTYIUICHHUH O TEME — TUCKYCCHSI.

4. BbINOJHEHUE NPAKTUYECKOro 3aJlaHusl C IMOCIEeIyIOIUM pa300opoM MOJYYEHHBIX PE3yJIbTaTOB WM
00CyX/IeHUE MMPAKTHYECKOTO 33JJaHHsI, BBITOJIHEHHOTO JIOMA, €CIIH 3TO MPEAYCMOTPEHO MPOrPaMMOH.

5. IlonBenenre UTOrOB 3aHATHA.

[lepBas yacTh — 0OCYXXJCHHE TEOPETHUYECKMX BOMPOCOB - MPOBOJAUTCS B BHIE (QPOHTAIHHON Oecensl co
BCEl Irpynmoi M BKJIIOYAaeT BBIOOPOYHYIO IPOBEPKY MpPENoJaBaTelieM TEOPEeTHUECKUX 3HAHUN OO0ydaroIuxcs.
[IpumepHas nMpoaOIKUTENBHOCTh — 110 15 MuHYT. BTOpas yacTe — BBICTYIUIEHHE O0YyYarolMXcs ¢ JOKJIaJamMH,
KOTOpBIE JOJDKHBI COIIPOBOXKIATHCS MPE3EHTALUSAMU C LEIbI0 YCUICHHs HarJIIJHOCTU BOCIIPUATHSA, 110 OAHOMY U3
BOIIPOCOB MPAKTU4ECKOro 3aHATUsA. O0sA3aTeNbHbINA 3JIEMEHT JOKIJIaJa — MIPEACTABICHUE U aHAJIU3 CTATUCTUYECKUX
JAHHBIX, OOOCHOBaHME COLMAJBHBIX IOCIEICTBUNA JII0OOOr0 3KOHOMHUYECKOIo (hakra, sSBICHMS WM Ipolecca.
[TpumepHnas npoponkuTenbHOCTh — 20-25 MunHyT. [locne nokmanoB cienyeT ux o0CcykaeHue — tuckyccus. B xome
3TOrO 3Tama MPaKTHUYECKOro 3aHATHS MOTYT ObITh 3a/laHbl YTOUHSIOIIME BOIPOCHl K AoKiIaxuukam. Ilpumepnas
MPOJOJKUTENBHOCTD — 710 15-20 MunyT. Ecinu nporpaMmoii npeaycMOTPEHO BBIIOJIHEHHUE TPAKTUUYECKOrO 3aaHUs
B paMKax KOHKPETHOM TEMBI, TO IPENOJABATEISAMHU OIPEAEIAETCS €ro COJIEPKaHWE U JAcTCs BPEMs Ha €ro
BBIIIOJIHEHUE, a 3aTeM HUIET OOCYKJCHHE pe3yiabTaToB. Eciam mpakTHUecKoe 3aJaHue JOJDKHO OBLIO OBITh
BBIIIOJIHEHO JI0OMa, TO Ha HNPAaKTUYECKOM 3aHATHM NpPENnoJaBaTeib IMPOBEPSET €ro BhIIIOJHEHHE (YCTHO WIH
nucbMeHHO). [lpumepnas mnpomoimkuTenbHOCTh — 15-20 munyTt. IlomBeneHweM WMTOrOB 3aKaHYMBACTCS
npaktudyeckoe 3aHsaTHe. OOyyarommMmcs JOJDKHBI ObITh OOBSBIEHBI OLCHKM 3a paboTy M JaHbl UX 4YETKHE
obocHoBaHus. [IpumepHas MPOJOHKUTENEHOCT — 5 MHUHYT.

Pabora ¢ nureparypHbIMU HCTOYHUKAMH.

B mpouecce moaroToBKM K MPAaKTHMYECKHM 3aHATHUSAM, OOydarolMMCS HEOOXO0IUMO o0paTuTh ocoboe
BHUMAaHHE Ha CaMOCTOSTEIbHOE H3YUYE€HHE PEKOMEHIOBAaHHOH y4eOHO-METOAMYECKOW (a TakKe HAydHOH u
nonyisipHoil) nuteparypbl. CamocTosATenbHas pa0ora ¢ ydyeOHMKaMM, YYE€OHBIMM IOCOOMSMH, HAYyYHOM,
CIPaBOYHOM M IONYJSPHOM  JMTEpaTypoi, MarepuaJlaMM IEepUOAMYECKMX M3JaHuk u  IHTepHera,
CTaTUCTMYECKUMM JIaHHBIMU sABJseTcd Haubonee >(PQPEKTHUBHBIM METOAOM IOJYy4YEHMsI 3HAHHUM, I103BOJIAET
3HAQUUTEIbHO aKTMBU3MUPOBATH IPOIIECC OBIAACHUS MHGOpMAIMEH, crocoOCTByeT Oojee IIyOOKOMY YCBOECHHUIO
U3yyaeMoro marepuaina, (opMUpyeT y OOydyarolMXCsi CBO€ OTHOIIEHHWE K KOHKpeTHOH mpobieme. boinee
rIIyOOKOMY PacKpBITHIO BOIIPOCOB CIOCOOCTBYET 3HAKOMCTBO C JJONOJTHUTEIBHOM JTUTEPaTYpOi, PEKOMEHI0BaHHON
IIPEeroiaBaTesieM, YTO MO3BOJISET 00Y4arOIUMCs MPOSBUTh CBOIO MHJIMBUAYAJIBHOCTh B paMKaX BBICTYIJICHHS Ha
3aHATHUSX, BBISIBUTH IIUPOKUI CIIEKTP MHEHHI IO U3ydaeMoi mpodieme.

8. YueOHnas mutepatypa u pecypcbl HHGOPMALMOHHO
TeJIEKOMMYHHKAIMOHHOI ceTn HTepHeT

8.1 OcHoBHas JuTepaTypa

1. Eropog, 0. H. OcHoBbsl mapketunra : yue6nuk / FO.H. EropoB. — 2-e u3n., nepepab. u aom.
— Mocksa : UTHOPA-M, 2024. — 292 c. — (Bwicmee obpazosanue). — DOI 10.12737/653. - ISBN
978-5-16-019439-4. - Tekcr : snextpoHHbd. - URL: https://znanium.ru/catalog/product/2119151 (mara
obpamenusi: 11.05.2026). — Pexxum noctyna: 1o moanucke.

2. Cnenuduka peanu3anuyl MAPKETUHTOBBIX CTPATETUH B YCIOBHSIX CAHKIUNA U OTPAHUUYCHUH :



monorpadus / H. b. 3emnsaackas, H. B. Kazakora, 3. P. Jlatemos, A. [I. ConogoBa. — Mocksa : MAU,
2024. — 162 c. — ISBN 978-5-6051486-1-6. — Tekct : snekTpoHHbId // JlaHB : BJIEKTPOHHO-
oubnmoreynas cucrema. — URL: https://e.lanbook.com/book/423038 (nara obpamenus: 11.05.2026). —
Pexwum nocTyna: 1uist aBTOpHU3. MOJIb30BaTENEH.

8.2 JlonosiHuTEIbHAS JIMTEPATypPa

1. YnpaBieHne KOHKYPEHTOCIIOCOOHOCTBIO NMPOMBIIUICHHBIX MPENNPHUATHN pEernoHa Ha OCHOBE
WHHOBAIIMOHHO-MApPKETUHTOBBIX TEXHOJIIOTUH : KOJUIGKTHUBHAs MoHorpaduss / mox pea. M.A.
MenpmkoBoi, I'.JI. byrko, II.A. IlopoTrHukoBa. — 2-e u3a., crepeotun. — MockBa : HayuHblii
KoHCynbpTaHT, 2024 — 230 c. — ISBN 978-5-9908220-2-3. - Tekcr : anexrpoHHbld. - URL:
https://znanium.ru/catalog/product/1023346 (mara oOpamenus: 11.05.2026). — Pexum pocrtyma: 1o
MOJINUCKE.

2. TeopeTHko-MeTOJONIOTUYECKUE OCHOBBI OpraHu3allid ¢ YIPaBICHUS MapKETHHTOM
NPOMBIIIICHHOTO TPEANPHUATHS B YCIOBUSX LU(POBU3AMUM SKOHOMUKM : MoHorpadus / A. A.
Kpasuenko, 3. U. Ilonskosa, T. b. Haaroka [u ap.]. - Mocksa ; Bonoraa : Uadpa-Uuxenepus, 2023. -
136 c. - ISBN 978-5-9729-1452-4. - Teker : AJEKTPOHHBIH. - URL:
https://znanium.ru/catalog/product/2100409 (mara oOpamenus: 11.05.2026). — Pexum pgocryma: 1o
TIOJITIHICKE.

8.3 HopmaTuBHbBIe NPaBOBbIe JOKYMEHTHI M HHAsI IPaBoBasi UH(oOpMaNust

1. Poccuiickas ®enepanusi. 3akoHbl. O KOHTPAKTHOM cHcTeMe B c(epe 3aKymokK TOBapoB, padoT,
ycIIyr st 00ecnevyeHns TOCYJapCTBEHHBIX U MyHUIIMTIAIBHBIX HYX] : DenepanbHbiii 3akoH Ne 44-@3 ot
05.04.2013 r. (pen. ot 25.12.2025). — Tekcr : snexrponnsiii // Koncymprantllmoc : [caiiT]. — URL :
http://www.consultant.ru (nara oopamenus: 10.02.2026).

2. Poccuiickas ®epepanus. 3akoHbl. O 3aKymKax TOBapoB, paboOT, YCIyr OTIEIbHBIMH BHUIAMU
ropuanueckux nun : denepanpubiii 3akon Ne 223-03 ot 18.07.2011 r. (pen. ot 28.12.2025). — Tekcrt :
anekTponHsld // Koncynbrantllmioc : [caiir]. — URL: http://www.consultant.ru (mara oOpamieHus:
10.02.2026).

8.4 UnrtepHeT-pecypcnl
WNureprer-pecypcbl 1 CCbUIKH
1. 9bC «3BHAHUYM» https://znanium.ru

2. Hayunas snextponHas 6udnnorexka « KUBEPJIEHMHKA - https://cyberleninka.ru/
3. Hayunas snektponnas 6ubnuoreka eLIBRARY.RU - http://elibrary.ru/defaultx.asp

4. DnexkTpoHHO-OnMOMMoTeuHas cuctema «Jlanpy - https://e.lanbook.com/

9. MarepunajbHo-TexHH4YecKkasi 06a3a, MHQPOPMALMOHHbIE TEXHOJIOTMH, NMPOrpaMMHOe
ol0ecrieyeHue U HH(POPMaALMOHHBIE CTIPABOYHbIE CHCTEMbI

JlekoHHbBIE 3aHATHUA: ydeOHass ayAMTOpUs Jsl NMPOBEJNEHMS JEKIHMHA (BMECTUMOCTh HE MEHee
KOJINYeCTBA OOYyYarOMUXCS B TPYIIE) C BO3MOXXHOCTBIO JIEMOHCTPALMU MPE3CHTAIMd U HOPMATHBHBIX
JIOKYMEHTOB.

CeMuHapckue (IpakTHUECKUE) 3aHATHS: ayJIUTOPUs JUIS NMPAKTUYECKUX 3aHATUH, 000pylOBaHHAs
pabounmu MecTaMu JJis 0Oy4aroLIMXCsl U MperojaBaTelis, ¢ BO3MOKHOCTBIO I'PYNIOBOH paboTsl (B TOM
YKCJI€ B MAJIBIX FPyMIax).

[ToMenieHus Ui caMOCTOSITENbHON pabOThI: YUTATIBHBIIN 3a1 MU CIELUAIU3UPOBAHHAs Ay AUTOPUs
C JOCTYHOM K ceTH VHTepHEeT W JHMIICH3MOHHBIM JIIEKTPOHHO-OMOmmoreunbiM cuctemMam (DBC) s


http://www.consultant.ru/
http://www.consultant.ru/

CaMOCTOSITEIIbHOW TIOJITOTOBKH, BHITTOJTHEHUS PACYETHBIX 3a/IaHU, HAITMCAHUS JTIOKJIAZ0B U pedepaToB.

TpebGoBanust kK 000pyAOBaHUIO

Jlocka (MenoBast ilh MapKepHasi) — JIJIsl CXeM, TalJuIl, pa3doopa KelcoB.

MynpTUMEAUMHBINA POEKTOP — JUIsl JEMOHCTpALMM IPE3eHTAlUN, BUAEOMATepUaoB (Harpumep,
ACCECCMEHT-IIEHTP, IPUMEPbl UHTEPBHIO), HOPMATUBHBIX JTOKYMEHTOB.

[lepcoHanbHBIl KOMIIBIOTED (CTAlMOHAPHBIN) WM HOYTOYK JUIs mpernogaBarens (Wid
CTAIlMOHAPHBIA KOMIIBIOTEP B ayIUTOPUHM) C XapaKTEPUCTUKAMH: OIEpAI[MOHHAs CHCTEMa HE HIDKE
Windows 7 (wu anamornyHas mo GyHKIusAM, Hapumep, macOS, Linux ¢ rpaduyueckoit 0007109K0i).

[Ipy HEOOXOAMMOCTH — HOYTOYK WM IJIAHIIET JUIS CTYACHTOB MPH BBIIOJHEHUU TPYMIOBBIX
3a1aHuid (MOXKET OBITh TPETYCMOTPEH MOOMIIBHBIN KITace).

TpeboBanust k mporpaMMHOMY OOecCTIeueHUIO/

[Taker Microsoft Office (unu ero GecruiaTHeiif ananor, Harpumep, LibreOffice) nns moaroroBku
JOKYMEHTOB, ITPE3CHTAINH, TaOIHII (B TOM YHCIIE ISl IOCTPOSHUS MAaTPULl CPAaBHEHHSI KAHUIaTOB, YEK-
JIMCTOB, aHAJIM3a BOPOHKH MOI00pa).
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