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Pabouas mporpamma paccMoTpeHa M 0Jl00peHa Ha 3acedaHuu Kadeapsl MHOCTpaHHBIX
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[TpoTtokon ot 10.04.2024 Ne 8
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KaH/I.MeI.HayK, NOLEHT, JIbruko JI. 5.

(noonucs)



Busuposanue PII/I nJs ucnoiHeHus B 04epeIHOM Y4eGHOM roxy
"YTBEPXJIAIO"

PaGouas mporpamma nepecMoTpeHa, o0cyxieHa u omoopeHa s ucroiaaenus B 2025 - 2026 yyebHOM roy Ha
3acenanuu kadeapsl THOCTPaHHBIX S3BIKOB

IIporokoia ot " " 20251. Ne_

3aB. kadenpoit KaH/I.1e1.HayK, 101eHT, JIbrako JI.51. (noamucy)

Buzuposanue PII/] niist ucnosiHenusi B ouepegHOM y4eGHOM rogy
"YTBEPX/AIO"

Pabouas nmporpamMma epecMoTpeHa, o0cyxkaeHa u ogodpeHa s ucnonaernus B 2026 - 2027 yae6HOM roy Ha
3aceqaHny Kagenpsl MHOCTpaHHBIX S3BIKOB

[Iporokom ot " " 2026 r. No___

3aB. kadenpoii kaH/.1e.HayK, TO1eHT, JIprako JI.51. ~(mommics)

Buzuposanue PII/] nuist ucnosiHenusi B ouepeJHOM Y4eGHOM roay
"YTBEPXIAIO"

Pabouas nporpamMma nepecMoTpeHa, 00cyxaeHa u 0100peHa jyis ucrnosinaenus B 2027 - 2028 yueOHOM rojy Ha
3aceaHnu Kadeapbl MTHOCTPAHHBIX S3bIKOB

[Iporoxom ot " " 2027 1. Ne___

3aB. Kadeapoii KaH/1.1e/. HayK, JoueHT, JIbrako JI.51. (noamcy)

Buzuposanue PII/I 1uist ncmosiHeHnsi B o4epeJHOM Y4eOHOM roxy
"YTBEPXKIAIO"

Pabouas nporpaMma nepecMoTpeHa, 00CyxaeHa u ogo0peHa i ucrnoiaHenus B 2028 - 2029 yueOHOM roay Ha
3acenanuu Kadeapsl THOCTPaHHBIX SI3BIKOB

[Iporokomn ot " " 2028 1. Ne___

3aB. kadepoii KaH . 1me.HayK, JoueHT, JIsrako JI. 4. (noammen)



PA3JIEJI 1. OPTAHU3AIIMOHHO-METOIMYECKHI

1.1. OEJM JNCHUTINHBI

OCHOBHOU 1IeTbI0 Kypca SIBIIETCS JallbHEHIee pa3BUTHE Y OOYYAIONIMXCS aHTJIOS3BIYHON KOMITETCHITUH B
YeThIpeX BUAAX PEUYCBON JICATEIBHOCTU: YTEHUH, TOBOPCHHH, ayJAUPOBAHUH U MUChME; a TaKXKe MPUBHUTUE 3HAHUHN U
pa3BUTUE YMCHHIA OOIICHHUS Ha WHOCTPAHHOM SI3BIKE B MPO(PECCHOHAIBLHOM, aKaJeMUYCCKOW M COIUO - KYJIbTypHOM
cdepax, TOCTUKECHUE UMH YPOBHS BJIAJICHHUSI HTHOCTPAHHBIM SI3BIKOM He Hike Bl+.
Obyuenne opdorpadudeckort, ophodMUIEcKON, JTEKCUISCKOH, TPaMMATHYECKOH |
CTHIIICTUYECKON HOpMaM U3y4aeMoro sI3bIKa B Mpeiesiax MPOrpaMMHBIX TPeOOBaHHH.

1.2. YYEBHBIE 3AJIAYN JUCHUIIJIMHBI

J1st IOCTHKEHHS IOCTABJICHHON 1IETIM BBIACIISIOTCS 3aa4uu Kypca:

* JanbHEWIIee pa3sBUTHE U COBEPIICHCTBOBAHME WHOA3BIYHBIX YMEHHMH B YETHIpEX BHIAX PEUEBOM JESATETBHOCTH:
YTEHUH TOBOPCHUH, ayIUPOBAHUH, ITUCHME;

* paciIupeHHE JEKCHYECKOro 3amaca OO0y4aroIuXcCsi, ¢ LIEJbO oOIleHNsI Ha AHIJIMICKOM SI3BIKE B YCTHOW H
MUCbMEHHOHM opMax B OBITOBOH, aKaIEMHUIECKOH U COLIMO - KYIBTYpHOH cepax;

* 00y4yeHre MOHMMAaHHIO Ha CITyX WHOSI3BIYHON peuu, ONUPAsCh Ha M3YUCHHBIH S3BIKOBOM MaTepual.

* pa3BHUTHE YMEHHH CAMOCTOATEIHHO pab0OTaTh C MHOS3BIYHOM JINTEPATYPOI HA AaHTITUICKOM SI3BIKE;

* ZIZUH)HCIZIHCG pa3sBUTUC YMeHI/Iﬁ ACJIaTb MOHOJIOTUYCCKHE BbICKA3bIBaAHUWA, MMPUHUMATL Yy4aCTUC B 6GCGI[€, BECTH
JUCKYCCUU B PAMKAaX TEMATHUKU POTPaMMBbl Ha aHIJIMMCKOM SI3bIKE;

* 00y4eHHE yMEHHIO YUTaTh, IOHUMATh 1 UCIOIb30BaTh B CBOCH HayYHO-HCCIIEN0BATEILCKON pab0oTe OPUTHHATBHYIO
HAY4HYIO JIUTEPATYpPY IO CIIEHUATIBLHOCTH

* HalcaHue cOOOIIEeHNs UM IOKJIaa [0 TeMaM NPpOoQecCHOHANIbHOMN HallPaBIEHHOCTH;

* paciiupeHHe Kpyrozopa OOYYalOLIMXCSl, UX KyJIbTYyphl MBIIUICHHUSA, PEYM W yMEHHH OOIIEHUs, a TaKxKe
COBEpIIICHCTBOBAHKE YPOBHS UX 00IIeH 00pa30BaHHOCTH.

13. MECTO /UCHUIIVIMHBI B CTPYKTYPE OCHOBHOHU OBPA3OBATEJBHOU
INPOI'PAMMBI

uxn (pasaer) OTIOIT BO: |b1.B

1.3.1. Jucyunnuna "llpogheccuonanvro-opuenmuposantulil UHOCMPAHHBIIL A3bIK" OnUpaemcs Ha
caedyiowue snemenmol OIOII BO:

MHoCTpaHHBIH SI3bIK

1.3.2. Jucyunauna "llpogheccuonanvho-opuenmuposannvlll. UHOCMPAHHbIL 5A36IK"  gvlcmynaem — Onopou
07151 CNeOYIOWUX DNEMEHMOB:

1.4. PE3YJIBTATBI OCBOEHWU S JUCIIMIIJINHBI:

VK OC-4.4: Ocywecmensem KOMMYHUKAYUIO HA UHOCHMPAHHOM S3bIKE 6 CUMYAYUSAX NPO@ecCuoHaIbHO20
00UeHUs: 8 YCMHOU U NUCLMEHHOU opmax

3HAaTh:

YpoBeHb 1 |- CTPYKTYpY HHOCTPAHHOTO S3bIKa Ha 0a30BOM YPOBHE;

- OCHOBHBIC CIIOBOCOYETAHHS M TPAMMATHUYECKHE CTPYKTYPhI, HCOOXOUMBIC JJISI TUIMUYHBIX CUTYalui
OOIIIEHNS;

- p€4YEBbIC MOACIIN, HCOGXOI[I/IMBIG JJI1 OCYHICCTBJICHHUA KOMMYHUKAIIMU B MPEACiaX M3YUCHHBIX TEM U
COIMOKYJIBTYPHBIE OCOOCHHOCTH OOITICHWS.

YpoBeHb 2 |- peueBbie MOJECIHM, HEOOXOIUMBIC ISl OCYIISCTBICHNWS KOMMYHHMKAIIMKA B MpPEAC/IaX U3y4EeHHBIX TEM U
COLIMOKYJBTYPHBIE OCOOEHHOCTH OOIIEHHS;

-pa3HUITY B CTHJISIX OOIIECHUS HA HMHOCTPAHHOM SI3BIKE U SI3BIK KECTOB;

- HEOOXOIMMYIO JIEKCHKY, COOTBETCTBYIOIILYIO IIEJSIM OOIIeHNSI.

YpoBeHb 3 | -pa3HHIlY B CTHIISIX OOIICHUS HA HHOCTPAHHOM SI3bIKE M SI3BIK )KECTOB;
- HEOOXOTUMYIO JIEKCHKY, COOTBETCTBYIOIILYTO TICJISIM OOIICHIIS;
- TIOCTIEA0BATEILHOCTH PAa3BEPTHIBAHUS OCHOBHBIX CUTYaIIUN OOIICHUS B IIPEAeiaX H3ydaeMO TEMBI.

VYMern:

YpoBennb 1 |- yMeeT IpUMEHSTH 3HAHU JIEKCUKH ¥ TPAMMATHKH B TIOBCEAHEBHOM OOIIECHNH;

- HCIIONB30BaTh OCHOBHBIE CJIOBOCOYETAHMS W TpaMMaTHYECKUH MaTepuail B TUIIMYHBIX CHTyalUsAX
OOIIIEHNs; B3aMMOJICHCTBOBATh B YCTHOW W TNHUCHMEHHOW ()OpMax, HCIONB3YyS OCHOBHBIE pEUEBbIC
MOJIEIHN;

- HCIOJIb30BaTh COLMOKYJIbTYPHBIC 3HAHUS B IIOBCEIHEBHOM OOIIEHUU.

YpoBeHb 2 |- HCIIOJIB30BaTh OCHOBHBIC CIOBOCOYCTAHMSI M TPAMMATHUYCCKHUH MaTepwal B TUIUYHBIX CHUTYaIHsX
OOIIICHNS;, B3aUMOJICHCTBOBATh B YCTHOM M THCHMEHHOH ()OopMax, HCHOJIb3Yys OCHOBHEBIC pPEUYCBBIC
MOJIETIN;

- HCIIOJIb30BaTh COIMOKYJIbTYpHBIC 3HAHUS B TIOBCETHEBHOM OOIIICHUM;




- YMCCT aaalTUpOBaATh peUb, CTUJIb 06].LI€HI/I$I U A3BIK JXCCTOB K CUTyallUsIM B3aHMOH€ﬁCTBHH;
- HOI[6I/IpaTI> HCO6X0,I[I/IMYIO JICKCUKY, COOTBCTCTBYIOIIIYIO CTUJISIM O6H_IGHI/DI.

YpoBeHnb 3 |- yMeeT aganTHPOBATh pedb, CTUIIb OOIIEHHS U 3K )KECTOB K CHTYAIMsAM B3aNMOICHCTBHS;
- moAOMpPaTh HEOOXOIUMYIO JIEKCHKY, COOTBETCTBYIOIIYIO CTHIISIM OOIICHHS;
- TOCTHUTaTh LeJH OOIEHHUS B COOTBETTCBHH C TIOCTABJICHHOMW 3aJauei.

Bmanets:

YpoBenb 1l |- BiameTh  OCHOBAaMH TpaMMaTHKH MW JIEKCHKA WHOCTPAHHOTO sI3BIKA, PEYCBBIMH  MOJICIISIMH
HEOOXOIUMBIMU ISl TAITMYHBIX CUTYaIUH OOIICHNS;
- CIIOCOOHOCTSIMU NMPUMEHSThH 3HAHVSI MTHOCTPAHHOTO SI3bIKa B TUITUYHBIX CHTYAIMSIX OOIICHHUS.

YpoBeHb 2 | - CHOCOOHOCTSIMU IPUMEHSITh 3HAHUSI HHOCTPAHHOTO S3bIKa B THITMYHBIX CUTYAIUSIX OOIICHUS,
- BJIaieTh OPHUITHATBHBIM ¥ HEO(WHITHATTEHBIM CTHIISIMA OOIICHNS;

YpoBenb 3 |- CIOCOOHOCTAMH PUMEHSThH 3HAHUSI MHOCTPAHHOTO S3bIKa B TUITHYHBIX CHTYAIHSIX OOIICHHUS
- BJIaieTh OPUITHATBHBIM 1 HEO(WHITHATTEHBIM CTHIISIMA OOIIICHNS;
- BIIAJIETh JIGKCHUKON, COOTBETCTBYIOIIEH CTHITIO OOIIECHUSL.

B pesyrbmame  oceoenus  Oucyunaunvt "Ilpogheccuonanvro-opuenmuposannvlii  UHOCMPAHHBLIL

3.1| 3uars:

- CTPYKTYpYy HHOCTPAHHOTO SI3bIKa Ha 0a30BOM YPOBHE;

- OCHOBHBIC CJIOBOCOYECTAHUA U FpaMMaTI/I‘ICCKI/IC CprKTypr, HeO6XOI[I/IMLI€ JJIA TUIIUYHBIX CI/ITyaHI/Iﬁ
OOIIIEHN;

- pedeBBIe MOJENH, HEOOXOMWUMBIC NJIsl OCYIIECTBIICHHS KOMMYHHKAIIMA B Tpelneiax H3YYeHHBIX TeM M
COLIMOKYJIBTYpHBIE 0COOEHHOCTH OOIIEHUS;

-pasHully B CTHJIAX 06IJ_ICHI/I$I Ha MHOCTPAHHOM S3BIKE U A3BIK )KECTOB,

- HCOOXOAMMYIO JIEKCHUKY, COOTBETCTBYIOIIYIO IEJISIM OOIIICHHUS;

- IOCJIEOBATEILHOCTD PAa3BEPTHIBAHUS OCHOBHBIX CUTYallUi OOIIEHHS B IIpeesax H3y4aeMon TEMBI.

3.2| Ymern:

- YMECT NPUMCEHATH 3HAHUA JICKCUKHU U I'PaMMAaTUKU B ITIOBCEJHEBHOM O6H_I6HI/II/I;

- HCIOJIB30BAaTh OCHOBHBIE CIOBOCOYETaHWsS M TIpPaMMATHYECKMM MaTepual B THUIMYHBIX CHUTyalUsaX
OOIIIEH NS, B3aMMO/JIECTBOBATh B YCTHOW M MUCHbMEHHOHN opMax, HCIIONb3ysi OCHOBHBIE PEUEBBIC MOJIEIH;

- UCIIOJIb30BATh COILMOKYJIBTYPHBIC 3HAHUA B IIOBCCAHCBHOM O6H16HI/II/I;

- YMECT aJanTupoBaTh p€ib, CTUJIb OGHIGHI/IH " A3BIK JXECTOB K CUTyallusIM B3aI/IMO)Z[eI‘/'ICTBI/IH;

- IOI0MPaTh HEOOXOIUMYIO JICKCHKY, COOTBETCTBYIOIIYEO CTHJISIM OOIIICHHUS;

- IOCTUTaTh LIEIU OOILIEHNS B COOTBETTCBUHU C [IOCTABICHHON 3a1aueii.

3.3| Bananers:

- BJIaJIETh OCHOBAMH T'PAMMATHUKH W JIGKCUKHA WHOCTPAHHOTO SI3bIKA, PEUCBBIMH MOJIEISIMU HEOOXOIUMBIMU
JUTSL THITUYHBIX CUTYaIHid OOIIeHHS;

- CIOCOOHOCTIMH MMPUMCHSTH 3HAHWUA MHOCTPAHHOTI'O f3bIKa B TUIIWUYHBIX CUTYalUAX O6H.IGHI/I$I;

- BJIaJCTh O(I)PILII/IaJ'IBHBIM nu HeO(bPILIPIaJ'IBHLIM CTUIIAMHA O6H_I€HI/IH;

- BJIaJ€CTh HCKCHKOﬁ, COOTBeTCTBy}OHleﬁ CTHUIIIO O6H_I€HI/I$I.

1.5. ®OPMbI KOHTPOJISA

Texkymuii KOHTpPOJIb YCIEBaEMOCTH IO3BOJISIET OLEHUTH YPOBEHb CHOPMHPOBAHHOCTH 3JIEMEHTOB
KOMIIETEHIMH (3HAaHUH, YMEHHH M NPUOOPETEHHBIX HABBIKOB), KOMIIETCHLHMI C TOCIEAYIOIIUM OOBEANHEHHEM
OLIEHOK M MpOBOAUTCA B (hopMe: yCTHOTO ONpOca Ha NMPAKTHYECKUX 3aHATHSIX ((HPOHTAIbHBIM, HHIWMBHIYATbHBIM,
KOMIUIEKCHBIH), MMCbMEHHOW MPOBEPKH (TECTOBBIE 3aJaHMs, KOHTPOJb 3HAHWU IO pa3Aely, CUTYyallMOHHBIX 3aJaHUN
W T.IL.), OIIEHKH aKTUBHOCTH pabOThI 00YUYAIONIErocs Ha 3aHATUH, BKIFOYas 3aJIaHsI JIsSi CAMOCTOSITEIbHOM PaOOTHI.

prneofcymouﬂa;l ammecmauun

Pe3ynpraTbl TeKymero KOHTPOJII M IPOMEXKYTOYHOH arTectanny (OPMHUPYIOT PEHTHHIOBYIO OLCHKY pabOoThI
cryneHta. Pacnpenenenue 0amnoB npd  (GOPMHPOBAaHMM  PEHTHHTOBOM  OIEGHKM  PabOTBl  CTYAEHTa OCYIIECTBISIETCS
B COOTBETCTBHHM C JEHWCTBYIOIIMM JIOK&IbHBIM HOPMAaTWBHBIM akToM. Ilo mucrmmumue "IIpodeccnoHabHO-OpHEHTHPOBAHHBIN
WHOCTPAHHBIHN S3BIK" BHIOM ITPOMEKYTOUHON aTTECTALlUH SIBIIETCS 3a4eT.

PA3EJ 2. COAEP)KAHUE JUCHUIIJIMHbI

2.1. TPYAOEMKOCTb OCBOEHUSA JUCIUITJINHbBI




OOmiass  TpyA0EMKOCTh  JAUCIUTUTHHE
cocTaBiieT 3 3auérHele equannpl, 108 gacos.

"IIpodeccrnonanbHO-OpUEHTUPOBAHHBIN

WHOCTPaHHbIM  A3BIK"

KomunuectBo 4acCoOB, BBIACIIIEMBIX HAa KOHTAKTHYIO paGOTy C mpenogaBaTcjicM U CaMOCTOATCIIbHYIO pa60Ty

00yJaroIerocs, onpeaemnseTcsa yaeOHbIM IIaHOM.

2.2. COIEP’)KAHME PA3JEJIOB U CLUILIAHBI

HaumeHoBaHuUe pa3/iesioB U TeM /BU/I 3aHATHSA/

Cemectp
/ Kype

Yacos

Komneren-
117074

Jluteparypa

HHte
PaKT.

Ipumeyanue

Paznen 1. Kommanun.

Tewma 1.1. Pabouwnii nenn. /I1p/

YK OC-
44

J.1
JI1.2J12.1
JI2.2J13.1

3.2
213233

4

Tema 1.1. Pabouwnii nenb. /Cp/

11

YK OC-
44

J1.1
JI1.2J12.1
J2.2J13.1

JI3.2
010233

24

Tewma 1.2. Kopnoparusras kynsTypa. /llp/

YK OC-
44

J1.1
JI1.2J12.1
J2.2J13.1

JI3.2
010233

4

Tema 1.2. KopniopatusHas kyiabTypa. /Cp/

11

YK OC-
44

J1.1
J1.2J12.1
JI2.2J13.1

JI3.2
010233

o4

Tema 1.3. Ucropus xommanuu. /llp/

YK OC-
44

J1.1
JI1.2J12.1
JI2.2J13.1

3.2
019233

24

Tewma 1.3. Mcropust kommanun. /Cp/

11

YK OC-
44

J1.1
J1.2J12.1
JI2.2J13.1

J3.2
212233

24

Tewma 1.4 ToBaps! motpednenus. /[lp/

YK OC-
44

J1.1
JI1.2J12.1
J12.2J13.1

3.2
212233

24

Tema 1.4 Tosaps! notpedaeaus /Cp/

11

VK OC-
4.4

J1.1
J1.2J12.1
J12.2J13.1

J3.2




5122 33
4

Pa3gen 2. YnpaBieHne koMnaHue.

Tema 2.1. O6opyznoBanue s padotst. /[p/ 6 6 YK OC- J1.1 0
44 JI1.2712.1
J12.2J13.1
J3.2
012233
D4

Tema 2.1. O6opynoBanue st padotsl. /Cp/ 6 11 YK OC- J1.1 0
4.4 JI1.2J12.1
J12.2713.1
J3.2
2132 33
24

Tema 2.2. Cucremsl u paboune 6 6 YK OC- J1.1 0
nporneccsl. /I1p/ 44 JI1.2J12.1
J12.2J13.1
J3.2
2102253
24

Tema 2.2. Cuctemsl u paboune mpoueccsl. /Cp/ 6 13 YK OC- .1 0
4.4 JI1.2J12.1
J12.2J13.1
J3.2
0103233
24

/Konc/ 6 2 YK OC- J1.1 0
44 JI1.2J12.1
JI2.2J13.1
3.2
0192353
4

PA3EJI 3. OBPA3OBATEJ/IBHBIE TEXHOJIOI'MN

B ocBoennu yuebHo# qucuuminabl «IHOCTpaHHBIN SI3BIK» UCTIONIB3YIOTCS CIIEAYIOIINE TEXHOIOTHH:
1.KonrekctHoe oOyueHHe — 0O0y4deHHE B KOHTEKCTe Ipodeccuu (peanusyercss B yU4eOHBIX 3aJaHUSIX, YUUTHIBAIOIINX
cnenuuKy HarpaplieHUss U MPOGWIS TOATOTOBKH), (GOPMHUPYETCS MOTHBAIUS OOyYArOIIUXCS K YCBOCHUIO 3HAHUI
MyTEM BBISIBICHHS CBSI3€i MEXIy KOHKPETHBIM 3HAaHUEM U €T0 TIPUMEHEHHEM.

2. TexHonoruss HHTEPAKTUBHOTO o0Oy4eHus (peasmsyercss B (opme y4deOHBIX 3aJaHUM, MPEaNoIararoix
B3aUMOJIeHCTBUE 00yYarOIINXCsl, UCII0IBb30BaHUE aKTUBHBIX (POpM 00paTHOI CBA3N)

3. TexHomOTHs 3IEKTPOHHOrO O0y4YeHHs (peannu3yeTcsl IPH ITOMOIIM JJIEKTPOHHOM oOpas3oBarenbHOM cpenbl PI'BOY
BO «/IOHAYUI'C» u npu ucnons3zoBanuu pecypcoB ObC, mpu npoBeieHNN aBTOMATH3HPOBAHHOTO TECTUPOBAHUS U
T. 1.).

4. TlpoGiremMHOe oOOy4eHHE — CTHMYJIMPOBAHHE OOYYAIOIIMXCS K CaMOCTOATEIBHOMY NPHOOPETEHHIO 3HAHMH,
HEOOXOIUMBIX JIJISl PEIICHNs] KOHKPETHOM TPOOIIEMBI.

5. IIpoexTHasi TEXHONOTWS — WHIMBUAYyaJbHAas MM KOJUIGKTUBHAs AEATENBHOCTH MO OTOOpY, paclpeleNieHHuI0 |
cucTeMaTHU3alui MaTepuaa o ONpeesIeHHOH TeMe, B pe3ysibTaTe KOTOPOil COCTaBIIETCS IPOEKT.

MotuBanus 00yYaroIUXCsl K YCBOCHUIO 3HAHWN ITyTEM BBISBJICHUS CBS3€H MEXKIY KOHKPETHBIM 3HAHHUEM M €ro
MIPUMEHEHUEM.

OOpazoBarenbHasi JCATENBHOCTh, HANpaBIICHHAS HAa Pa3BUTHE Yy OOYYaIONIMXCS Pa3yMHOTO,  pedIeKCHBHOTO
MBIIUICHHS, CIIOCOOHOTO BEIIBUHYTHh HOBBIC UJICH U YBUJICTh HOBBIC BO3MOXKHOCTH.

CtumynupoBaHHe OOYYAIOIMUXCS K CaMOCTOSTENLHOMY TPUOOPETCHUIO 3HAHWH, HEOOXOMUMBIX JIISI PEUICHUS




KOHKPETHOH MTPOOIICMBI.

BricTparBanue  OOydYaroOlMMHUCS  COOCTBEHHOH  0Opa3oBarelIbHOW  TPAGKTOPHM HA  OCHOBE  (POPMUPOBAHHHU
WHIWBHTyaTbHONW 00pa30BaTEIbHOMN MPOTPaMMEI C yI4ETOM HHTEpeca 00yqaromerocs.

Uzyuenne 00y4aromMucsi HOBOro MaTepuaia 0 ero U3y4eHHUs B X0/I¢ ayAUTOPHBIX 3aHSATHH.

Hcnonp3oBaHue 3HaHUN U3 pa3HbIX 00IacTei, MX TPYNIUPOBKA U KOHIIEHTPAIHS B KOHTEKCTE pellacMOi 3a/1auu.
AKTHBH3aIHA MO3HABATENFHONW AESTETFHOCTH OOYYaroIIerocs 3a CUeT acCOIMalnd MX COOCTBEHHOTO OIbITa C
npeaMeToM O0y4eHHUs.

AyHO-TEXHOJIOTHH, BHJICO-TEXHOJIOTUU (TEICKOMMYHUKAIIUK), KOMITBIOTEpPHBIE mporpammsel. [IpenmyinectBa u
BO3MOXKHOCTH HCTIOJIB30BaHUS HMH(POPMAIIMOHHBIX TEXHOJOTHH B 00ydeHWHn ws (TpOQMIBHBIE TPOTPaMMEI,
KOMIIBIOTEPHBIE TIOPTaJbl, TOUCK, OTOOP, 00paboTKa W XpaHeHHue WHPOPMAINH, MEXKYIbTypHasi KOMMYHUKALUSI U T.
)

OOydeHne B AJIEKTPOHHON 0Opa30BaTENbHON Cpelle C IENbI0 PacIIMpeHHs IOCTyHa K 00pa3oBaTeNbHBIM pecypcam
(TeopeTndyeck K HEOTPaHUYCHHOMY OOBEMY W CKOPOCTH MIOCTYNa), YBEIWYEHHS KOHTAKTHOTO B3aMMOACWCTBHS C
npenojaBareneM, TMOCTPOCHUS HWHAUBHIYalTbHBIX TPACKTOPU IOATOTOBKM M OOBEKTHBHOTO KOHTPOJS U
MOHHUTOPHHTA 3HAHUN O0YYatOLIHXCSI.

Tectupoanne. Buasl TectoB. TpeOoBanmss k Tectam. MeToguka ¢ Tectamu. VIHTepmpeTranus pe3yiabTaToB.
S3pikoBoil moptdens. KommoneHTs! s3bikoBoro moptdens. Konkypebl n omumnuaznpl. [loaroroBka, mposeneHHE,
OLICHHBAHUE.

PA3JIEJI 4. YYHEBHO-METOJANYECKOE U MATEPUAJIBHO-TEXHUYECKOE
OBECIIEYHEHMUE JUCHUIIVINHBI

4.1. PekoMeHayemMas JiuTepaTypa

1. OcHoBHas JuTEpaTypa

ABTOpBI, 3ariaBue UznarenscTBO, TON
JI1.1 |T'epacumos B.1., Business English for students of economics = JlenoBoii Mockga : DOPYM :
I'muBenkoBa O.A., | aHTTUICKUIA AJIST CTYICHTOB-9KOHOMHCTOB: YUeOHOE NH®PA-M, 2023
I'yauna H.A., mocobue (183)
Konowmetiniera E.M..
Maxkeesa M.H..
Hukynpmmna H.JL
JI1.2 | Usmawnmsn J1.B., AHTIIANACKAN AJI1 9KOHOMHUCTOB: 00CyXK1aeM Wznarensckuii moM «Jlemoy»
Onapuna O.1. BOIPOCHI MUKPOIKOHOMUKH: yueOHoe nocooue (68) PAHXwuI'C, 2023
2. lonoTHUTENbHAS TUTEPATypAa
ABTOpBI, 3arnaBue UznarenscTBO, TON
JI2.1 | Crapuesa O.A., AHTrnmickni A3bIK. ['paMmaTHKa ¢ ynpa>KHEHUSAMM ! M3parenscko-Topronas
Crapues B.C. y4uebHoe mocobue (340) Kopriopanus «/lankos u
K°, 2024
J12.2 | Emmuceiikuna M.O., | Pa3BuTHe HaBLIKOB AEIOBOr0 OOIIEHUS HA aHTIINHCKOM Mocksa : ®JIMHTA ;
Konorypckast A.B. | s3eike = Development of communicative skills in Exarepun-oypr : 3a-8o
business english: Y4e6no-meroanueckoe mocobue (90) VYpai. yu-ta, 2023
3. Metonnyeckue pa3padoTku
ABTOpHI, 3armaBue N3parenbcTBO, rox
JI3.1 WHocTpaHHBIH S3bIK | METOIMYECKUE PEKOMEHIAINH 10 dI'BOY BO
T. B. Yepkaumna OpTraHU3aIlUH CAMOCTOATEEHONM paboTh o0ydaromuxces 1 - 2 "TIOHAYUI'C", 2024

KypcoB 00pa30BaTeIbHOM MpOrpaMMbl OakanaBpHara
Harnpasienus noaroroku 38.03.01 Dxonomuka (npoduiis
"DKOHOMHKA TpeANPHUATHA" ) 09HON PopMBI 00ydeHus (85 c.)

JI3.2 [IpodeccrnoHabHO-OPUEHTUPOBAHHBIN MHOCTPAHHBIH SI3BIK: dI'OY BO

3axapos P.B. METO/IMYECKHE PEKOMEH ALK [Tl POBEJCHHS NPAKTHICCKUX | "TOHAYUI'C", 2024
3aHATHI 00yYaIOMMXCsi 00Pa30BaTEIEHON POTPAMMEI

OakanaBpuara HampasieHUs moAroToBku 38.03.01 DxoHOMUKA

(npoduis "DKOHOMUKA MPEANPUATHA") OYHOH (HOPMBI

obyuenus ( 83 c.)

4.2. TlepeueHb pecypcoB
HH(OPMANMOHHO-TeJIeKOMMYHHKAIIMOHHOM ceTH "WHTepHeT"

51 | 9BC «JIAHb» https://e.lanbook.com

o | Hayunas snexrponnas 6ubmoreka «KUBEPJIEHMHKA»

https://cyberleninka.ru/




33 | 9BC GHAHUYM» https://znanium.ru

4 | 9BC «SOCHUM» https://sochum.ru

4.3. IlepevyeHb MPOrPaAMMHOTO O0ecTIedeHUsl

HI/IHGH3I/IOHHOG n CBO6OI[HO pacripocTpaniaieMoe IMporpaMMHOC 06CCHC'-IGHI/IG, B TOM YHUCJIC
OTCYCCTBEHHOI'O IIPOU3BOACTBA:
- Libre Office (muuensus Mozilla Public License v2.0.)
- 7-Zip (muuensus GNU Lesser General Public License)
- AIMP (mumensus LGPL v.2.1)
- STDU Viewer (freeware for private non-commercial or educational use)
- GIMP (muuensus GNU General Public License)
- Inkscape (nmuensus GNU General Public License).

4.4. TIpogeccuoHaNbHbIe 0a3bl JAHHBIX 1 HH)OPMALIMOHHBIE CIPABOYHBIE CHCTEMbI

Useful English - caiiT ayist Tex, KTo U3y4aeT aHTTTHHCKHH 361K KaKk HHOCTpaHHbIH. https://usefulenglish.ru
MynbTHTpaH - MHTEPHET-CUCTEMA IBYSI3bIYHBIX clioBapeit https://www.multitran.com
CoBpeMeHHBIH crioBaph Ha 6asze MU - http://context.reverso.net

4.5, MaTepHaJIbHO-TeXHI/I‘leCKOC o0ecneyeHue JAUCHUITIMHBI

st mpoBeieHus y9eOHBIX 3aHATHH, TIPETYCMOTPEHHBIX 00pa30BaTeIbHON MPOrpaMMOi, 3aKpeTUICHBI
ayZIUTOPHH COTIIACHO PACIMCAHHIO YICOHBIX 3aHATHH:
pabouee MeCTO MpenoaaBaTens, I0CaI0UYHbIC MECTa 110 KOJIMYECTBY 00YJarOIUXCs, JOCKa MeJIOBasi, IEPCOHATIbHBIN
KOMITBIOTED C JIMIIEH3UPOBAHHBIM MIPOTPAMMHBIM 00€cIIedeHHEeM OOIIEro Ha3HaueHHs, MYJIbTUMEJUHHBINA IPOEKTOP,
9KpaH, UHTEPAaKTUBHAS IaHETb.

PA3JEJI 5. ®OH/l ONEHOYHBIX CPEJICTB

5.1. KoHTpoJibHbIE BONPOCHI U 3a]aHUsI

|. TumoBbIE KOHTPOIHHBIE BOIIPOCHI: UTOTOBBIN KOHTPOJIb.
Pazmen 1

. Do you have a career plan? Where do you want to be in 10 years’ time?

. Would you like to work for one or several companies?

. What can damage your career prospects?

. What do you hope to do in your future career?

. What techniques do you use in studying English? How do you remember new words, learn grammar etc.?
. What do you trust more: TV, the Internet, newspapers? Why?

. What are the best ways of getting information on major issues of the day?

. What do you like /dislike about shopping?

. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?
18. How to do a good website?

0O NO Ol WM

©

Paznen 2

1.What equipment do have on your desk and in your office?
2.Can you describe some office things?

3. What do you think about leasing some equipment?

4.Can you describe some production processes?

5.What do you know about outsourcing and offshoring?



http://www.multitran.com/
http://context.reverso.net/

6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?

8. What marketing campaigns impressed you most?

9. What are the main keys to successful marketing?

10. What product would you most like to sell?

11. Describe some of your favourite products. Why do you like them?

12. What is the best thing you’ve ever bought?

13. Prepare a short presentation about a product.

14. Describe a marketing campaign of some well-known companies.

15. How can you increase sales figures of a brand?

Pazgen 3

. What are business negotiations?

. Why is negotiation important in a business?

. What is business context negotiation?

. What are some examples of negotiation?

. Do you like travelling? Which places have you visited or would like to visit? Why?
. What is the best time to visit your own city?

. Describe the opportunities your favourite season creates for travel?

. What is the best way of traveling around your country (rail/road/air)?

9. Why is it better than the others?

10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?

12.What countries would you like to visit? Why?

13.Have you ever been in a difficult situation while traveling?

14.What are the reasons to be out of the office?

15.What business can be done our of the office?

Paznen 4

. What problems can managing international teams present?

. Are cultural differences important?

. What would you find difficult if you had to go and work in a very different culture from your own?
. What advice would you give to a foreign manager who is going to manage staff in your country?
. How important is cultural entertainment in your country?

. How important is cultural entertainment in your company/organisation?
. What places would you like your business visitors to visit?

. Are you an organized person? How do you organize your time?

. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?
13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?
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Il. Tunossie KOHTPOJIbHBIC BOIIPOCHI: TCKYH_[I/Iﬁ KOHTPOJIb.

1. Do you have a career plan? Where do you want to be in 10 year’s time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5..Are you an organized person? How do you organize your time?

6.What do you have in common with your best friend?

7.What techniques do you use in studying English? How do you remember new words, learn grammar etc.?
8.What do you trust more to: TV, the Internet, newspapers? Why?

9.Which is your favourite TV programme? Why?

10. Would you like to work for a family owned company or a multinational company? Why?
11. Would you like to run your own company? Why?/Why not?




12. What personal qualities are crucial for running a business?

13. What are your strengths and weaknesses?

14. Do you like travelling? Which places have you visited or would like to visit? Why?
15. What is the best time to visit your own city?

16. Describe the opportunities your favourite season creates for travel?
17.What is the best way of traveling around your country (rail/road/air)?
18. Why is it better than the others?

19. What are the biggest transport problems in your country?

20. What are the advantages and disadvantages of a small family?

21. What are the advantages and disadvantages of a big family?

22.Do living standards influence life expectancy? Why?

23. Do big families require government support?

24. What other benefits do family people have?

25. Which creative person do you admire most of all? Why?

26. What famous inventors do you know? What are they famous for?

27. What famous scientists do you know? What are they famous for?

28. Give an example of any important discovery and a person who made it.
29. Tell your partner about a famous person you love most of all.

30. How can culture affect international marketing?

31. Can international trade promote culture dominance?

32. Speak about any successful company on your choice.

33.How to choose a good company to work for?

34.Successful company to work for. Give an example.

35.Staying ahead in the competition. Is it e

36.What do you like /dislike about shopping?

37.Why are beauty products easy to sell on TV?

38.Which type of products are difficult to sell and why?

39.What are the shopping habits of the people you know?

40.How to become a successful sales person?

41.Negotiating successfully. What can help? (effective salesperson).
42.Would you like to start your own business?

43.What conditions are important for people starting new businesses?
44.\What are the advantages and disadvantages of starting your business?
45.What ideas have been the best in the last 20 years?

46.What economic terms do you know?

47.What information will the manager require for a personal loan?
48.What do you think are the biggest economic problems in your country?
29.What is “the four Ps “?

50. What marketing campaigns impressed you most?

51.What are the main keys to successful marketing?

52.Describe a marketing campaign of some well-known companies.
53.How can you increase sales figures of a brand?

54.What should companies do to encourage new ideas?

55.What do you consider when you start planning some events?
56.What are the best ways to plan?

57.What is the secret of good planning?

58.What are the main responsibilities of a manager?

59.What factors make companies successful?

60.How does entertaining affect a company/s image?

61. Would you like to start your own business ?

62. What conditions are important for people starting new businesses?
63. What are the advantages and disadvantages of starting your business?
64. What economic terms do you know?

65. What do you think are the biggest economic problems in your country?
66. What is “the four Ps “?

67. What marketing campaigns impressed you most?

68. What are the main keys to successful marketing?

69. Describe a marketing campaign of some well-known companies.

70. What is the secret of good planning?

71. What are the main responsibilities of a manager?




72. What factors make companies successful?

73. Describe one of the world’s most respected companies and their style of management.
74. Speak on the difficulties of cross-cultural management.

75.How can you entertain a group of foreign business partners?

76. What are the ways to write a successful resume?

77. Speak about any company on your choice.

78. What do you think are the best ideas of the last 20 years?

79. Which creative person do you most admire? Why?

80. What should companies do to encourage new ideas?

5.2. TeMbI MICbMEHHBIX PadoT

Tewmsl 3cce.

1. Recently some people can work from home using modern technology. Some think this only benefits the workers,
but not the employers. To what extent do you agree or disagree?

2. Nowadays, some employers think the academic qualities are more important than the life experiences and personal
gualities when they choose the employees. Why is it the case? Is this a negative or positive development?

3. Being ambitious is it a positive or a negative quality for an employee? Discuss.

4. Young workers or old workers who benefit more to a company? Discuss.

5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will be the
consequences?

6. The most successful methods of marketing goods and services in RF / in DPR

7. The most famous international / national brands.

8. The criteria of choosing a successful brand name and a slogan for a company.

9. The examples of some history of brand management.

10. How to cope with changes in business.

11. Advertising goods and services.

12. My attitude towards money.

13. Do you think "Money is everything"?

14. Describe examples of unethical business practices.

15. Leaders are born or made?

16. Write a letter of application for the position of a Logistics Manager. Invent a company job advertisement.

5.3. ®oH/I OLIEHOYHBIX CPEACTB

®OHJT OIEHOYHBIX CPEACTB JUCIHUILIUHBI "IIpodeccrOHaNIbHO-OPUEHTUPOBAHHBI HMHOCTPAHHBIN  S3bIK"
pa3paboTaH B COOTBETCTBHHU C JIOKAIbHBIM HOpMaTUBHBIM akToM DPI'EOY BO "JJOHAYUI'C".

®DOHJ OIEHOYHBIX CPEICTB AucHUIUIMHBL "TIpodeccrnoHanTbHO-OpUESHTUPOBAHHBIN MHOCTPAHHBIN S3bIK" B
MOJTHOM 00BEME TPEICTABJICH B BUJE MPHIIOKEHUs K janHomy PI1JI.

5.4. [lepeyeHb BUAOB OLIEHOYHBIX CPENCTB

HaunmeHnoBaHue OLIEHOYHOTO CPECTBA. Kparkas xapakTepucTHKa OLIEHOYHOT'O CPEJICTBA.

1 PoneBast urpa. CoBMecTHast IEATENBHOCTh TPYIIBI OOYYaIOUIMXCS W NPENoAaBaTelisl MOJA yNpaBleHUEM
npenojaBarens C Ledbl0 pelleHrs Y4eOHbIX M NpOo(hecCHOHAIbHO-OPUEHTUPOBAHHBIX 3aJad IyTEM HIPOBOTO
MOJIETTMPOBaHMS peabHON MPOOIEMHON CUTYaIHH.

[To3BosieT oLleHNBATh yMEHHE aHAJTM3UPOBATh U peIllaTh THIIMYHBIE TPO(ecCHOHaIbHbIE 3a1a4H.

2. Hoxknan, coobuienue. [IpoaykT camocTosTenbHON paboThl 00yYaromerocs, NpeACTaBIIONNNA co00H
nyOJIMYHOE BBICTYIICHHE 110 MPEACTABICHUIO TIOJYYCHHBIX PE3yJbTATOB PEIICHUS OINPEASICHHOW y4eOHO-
MPaKTHYECKO, yueOHO-HCCIe10BaTeNbCKOM HIT HAYIHOW TEMBI.

3. CobecenoBanne. CpeacTBO KOHTPOJIS, OPraHU30BaHHOE Kak ClHeluaibHas Oecepa TMpenojaBaTeis C
O6y‘Ia}OH_[I/IMC$I Ha TEMBbI, CBA3aHHBIC C HsyqaeMof/'I JII/ICIII/IHJ'H/IHOfI, U paCCUUTAaHHOC Ha BBIACHCHUC o0beMa 3HAHWKN
00y4aroIIerocs 1o OnpeaeICHHOMY pa3/ieiny, TeMe, podyieMe U T.I1.

4. TectoBble 3agaHMs. Cucrema CTaHIApTU3MPOBAHHBIX 3aJaHUM, MO3BOJISIIOIIAs aBTOMAaTH3MPOBATh
npouenypy U3MepeHHs yPOBHS 3HAaHUH M yMEHHUH 00ydaromierocs.

5. [poMeXyToYHaa aTTecTaumsa — 3a4eT .

PA3JIEJ 6. CPEJICTBA AJANITALIMYA MPENOJABAHMS JUCHUATIJIMHBI K
MOTPEBHOCTSIM JUI] C OTPAHUYEHHBIMU BO3MOKHOCTSIMHU 3/I0POBbLS

B ClIydac HeO6XOZ{I/IMOCTI/I, 06y‘IaIOH_II/IMC$I H3 4Yucia Jui ¢ OrpaHUYCHHBIMU BO3MOKHOCTSAMU 310POBLSA (HO
3asBJICHUIO o6yqa}0meroc;1) MOTyT IMpemiaraTbCd OAHU U3 CICAYIOMIUX BApPUAHTOB BOCHPUATHA I/IH(i)OpMaLII/II/I C




Y4E€TOM WX WHANBHUIYATHHBIX IICUXO()U3MUECKUX OCOOCHHOCTEH:

1) ¢ npuMeHEeHHEM SIIEKTPOHHOTO 00YUIECHUsI U TUCTAHIIHOHHBIX TEXHOJIOTHIA.

2) ¢ MPUMEHEHHEM CITEIMATBHOT0 000pYIOBaHMUS (TEXHUKH) U TPOrPAMMHOTO O0eCIeueH s, HMEIOIINXCS B
OI'BOY BO "TOHAYUI'C".

B mponecce oOydeHuss mpu HEOOXOMUMOCTH JUIS JIMII C HApYIICHHSAMH 3pCHUsS, CllyXa M OIMOPHO-
JIBUTATEBHOTO ariapara npeoCTaBIsIOTCS CIACIYIONINUES YCIOBHUS:

- JUIS JIMI] C HApYUICHUSIMH 3pEHUS: Y4eOHO-METOJIUYECKHE MaTepuajbl B MeYaTHOU (hOpMe YBEITUYCHHBIM
mpudTom; B (opMe 3IEKTPOHHOTO JOKyMeHTa; B (opme ayaunodaiina (mepeBoa y4eOHBIX MaTepHAIOB B
ayauodopmar); WHAWBUAYaAIbHbBIC 3a]JaHHS U KOHCYJIGTAIIHH.

- NS JIMIl C HApYIICHUSAMHU ClIyXa: Yy4eOHO-METOIMYECKHE MaTepuaibl B TiedaTHoOW Qopme; B Qopme
AJIEKTPOHHOTO JOKYMEHTa; BHJCOMATepHaNbl C CYOTUTpaMH; HWHIMBHIyalbHbIC KOHCYJIBTAI[MH C TPUBICYCHUEM
CYpIIOTIEPEBOTUMKA; WHIUBUIYaIbHBIC 3aJTAHHS U KOHCYJIbTAIIHH.

- JUIA JMI[ C HapYUICHUSMU OIOPHO-ABUTATEIIBHOTO ammnapara; y4eOHO-METOAMYECKUE MaTepUaibl B
nevyatHo ¢opme; B (Qopme 3JICKTPOHHOTO JOKyMeHTa; B (opme ayaumodaiia; WHIUBUAYAIbHBIC 3aJaHus U
KOHCYJIbTAIINH.

PA3JIEJI 7. METOANYECKUE YKA3AHMUS 1151 OBYUAIOLIUXCS IO YCBOEHUIO
TUCHUATIIVHBI

CamocTrositenbHass pabora 00Y4alOLErocs — HeoOXOAMMOE YCIOBHE YCBOCHHS HHOCTPAHHOTO si3bika. Jlist
YCIICIIHOTO OCBOEHMS Kypca CTYACHTaM CJIEAyeT IPUAEPKUBATHCS CIIEIYIOINX PEKOMEHIALII:

1. 3aHUMATbCS HMHOCTPAaHHBIM SI3BIKOM PEryJISipHO, TaK KaK CHCTEMAaTH4YeCKHUE 3aHSATHS CIOCOOCTBYIOT
yCIIETHOMY YCBOGHHIO MaTepuaja, a TakKKe BBIIOJHATh BCE 3aJaHus M TPHUAEPKUBATHCA PEKOMEHAAUN
IpernoaaBartess.

2. Bectn nuunble 3amucu (cioBapb, 3aMETKH Pa3IMYHOTO BUAA), KOTOPbIE IO3BOJIIOT MCIOIB30BaTh HX B
KayecTBe CIIPaBOYHOI'0 MaTepuasia ¥ HEOJAHOKPATHO K HUM BO3BpalllaThCsl.

3. Ilpn moArOTOBKE 3aJaHMH 1O YTEHHUIO, CJIEAYET IOJNb30BaThCs CIOBAapSIMU, BBHIUCHIBAS BCE HE3HAKOMBIC
cimoBa. OHM TIOMOTYT Haja HNajbHeWIned padoroil Ham Tekctom. llocie mpouTeHHWsT TEKCTa HEOOXOIWMO BBITOIHUTH
3aJaHusd, Mpujiararommnuecsa K HEMy I IMPOBCPKU MOHUMAHUS €ro COACPIKAHUA U IPOBCPUTH ce0s 0 KIIFoYaM.

4. [Mpuctynas k paboTe Haa NPOCIYIIMBAHHEM TEKCTa, HEOOXOIMMO, MPEXIE BCEro, O3HAKOMHTHCS C
3aJaHHeM W MPOCMOTPETh ero cojaepkanue. Ilocie mepBoro mpociylnIMBaHUS BBINOJIHSIOTCS 33JaHUsl Ha oOluee
MOHMMaHKE HPOCITYIIAHHOT0, M0CJIe BTOPOro — Ha MOHMMaHue jeraneil. OmHaKo, IpU CaMOCTOSTENbHON paboTe Haj
ay/IupOBaHHEM TEKCT PEKOMEHAYeTCsl MPOCIyIlaTh HECKOJIbKO pa3, MOKa ero cojepikaHue He Oyner mousTHO. [Ipu
HEOOXOIMMOCTH MOXKHO BOCIIOJIB30BaThCsl pacnedaTkod TekcTa. Ilpu 3ToM pekomeHOyeTcs BhIIMCAaTh BCE HOBBIE
CJIOBa, YCBOMTH MX 3Ha4YeHue. [locie 3Toro, TeKCT peKOMEHAYeTCs NPOCIyIIaTh elle pas.

5. Bce ycTHBIE cOOOLIEHHS JOKHBI UMETh BCTYIUICHHE, OCHOBHYIO 4YacTh M 3akirodeHue. [Ipu moaroroske
YCTHBIX COOOIIEHHH clelyeT TIIATeNbHO OTPENeTHPOBaTh CBOE BBICTYIJICHUWE: BBIYYMTh HOBBIE CJIOBAa M HX
NPOU3HOLICHHE, MPOAYyMaTh HHTOHAIMIO, May3bl, JKeCThl W T.JA. [IpHM MCIOJBb30BaHMM HArNSAHBIX cpeacts (Power
Point, kapTHHKH, HAJKUCH ) IPUICPKUBATHCS OOIUX TPABHII UX COCTABJICHHUS M UCTIOJIb30BAHHSI.

6.Kak u ycTHBIE COOOIEHUS, TBOPUYSCKHE MUCHMEHHBIC 3alaHus (COYMHEHHsS, 3CCe, NMUChbMa, aHHOTAI[UH), UMEIOT
CIICAYIOIIYIO CXEMy: BCTYIUIGHHWE, OCHOBHAs 4acTb, 3aKJIIOUEHHE, KOTOPOW CIeAyeT CTPOro mHpuaepkuBatbes. Bee
MMMCBbMEHHBIE 3aJ]aHMs, BKIIOYas YMNPaKHEHWS, BCErJa CJEAyeT MpPEeNOCTaBIsATh Ha TPOBEPKY IPENoJaBaTeNio C
L€JIBIO UCIIPABJICHUS OLIMOOK U MX aHAJIN3A.
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PA3JIEJI 1.
HACITIOPT ®OHJA OHEHOYHbLIX CPEJICTB
no aucuumnHe (Moay.aw) «IpogeccnoHaIbHO-OPUEHTHPOBAHHBIN
UHOCTPAHHBIN A3BIK»

OcHoBHbBIE CBeJIeHHSI 0 IMCIUIIHHE (MOIYJIe)

Taomuna 1
XapakTeprucTUKa JUCIUTUTHHBI (MOIYIIS)
OO6pazoBarenbpHas mporpaMmma OakaiaBpuaT
HampaBnenue moarotoBku 38.03.01 DxoHOMMKA

«OKOHOMUKA MPEANPUATHSI

[Tpoduns

KonunuecTBo pa3aenoB IMCHUATUINHBI 2

Yactb o0Opa3oBaTeabHOU B1.B.39
MIPOTPaMMBI JuctumuimHa 9acti, GopMupyeMon

y4acTHUKaMU 00pa30BaTeNbHbIX
OTHOIIIEHUU

@OpMBI TEKYIIETO KOHTPOJIA

CobecenoBanue, ycce, JUCKYCCHS,
JIOKJ1a/1, COOOIIIEHHE, TECTOBBIC 3a/IaHUA,
KOHTPOJIb 3HAHUU T10 pa3/ieily

lloxaszamenu Ounas ¢popma oOyueHus
KonuuecTBO  3a4€THBIX  €IMHMIL 3
(KpeauToB)
Cemectp 6
Oowan mpyooemxkocms (axkaoem. 108
uacoe)
Ayoumopnuasn KOHmMaKmHas 38
paboma:
JIekunMoOHHbBIE 3aHATHUSA -
[IpakTHdeckue 3aHATHSA 36
CeMuHapcKue 3aHATUA -
CamocTrosiTejibHasi padoTa 68
Kounrtpoan 2
Dopma NPOMEINCYMOUHOU -

ammecmayuu




ITepeyeHb KOMIETEHUHUI € yKa3aHUEM 3TAanoB (POPMHUPOBAHUSA B
npouecce 0CBOCHUS 00pa30BaTeJIbHOM MPOTrPAMMBI.

IlepedyeHb KOMNETEHIIMN U UX 3JIEMEHTOB

Taomuma 2

Komrerenims

Nuaukarop

KOMIICTCHIIMH U CI'O

dbopMyIHpOBKa

DIIEMEHTBI
WHIUKaTOpa
KOMIIETEHLIUU

Nunexc
DJIEMEHTA

YK OC-4
Crocoben
OCYIIECTBIIATh
JIEJIOBYIO
KOMMYHHKAIHUIO B
YCTHOU U
MMACHEMEHHOMN
¢dbopmax Ha

roCcyJJapCTBEHHOM
SI3BIKE
Poccuiickoit
denepauuu U

MHOCTPaHHOM(BIX)

A3bIKe(ax)

YK OC-4.4:
OcymiecTBisieT
KOMMYHHUKAIHIO Ha
WHOCTPAaHHOM SI3bIKE B
CUTYyaIHsIX
npodeccruoHaIbHOTO
oOIIIeHNs B YCTHOUM 1
MUCHMEHHOM (hopmax

3name:

1 -
CTHIIH
oOmennst B YCTHOH U
MUCbMEHHOH (opMax Ha
MHOCTPAaHHOM SI3BIKE;

0COOEHHOCTH U

YK OC-4.4 3-1

2- 0COOEHHOCTH M CTHIIA
mpohecCHOHATBHOTO
oOmeHnst B YCTHOH U
MUChMEHHON (opMax Ha
MHOCTPAaHHOM SI3BIKE;

- 3HaeT 0COOCHHOCTH
HamMuCaHUst U OpOPMIICHHS
JIEJIOBOM TOKYMEHTAIUU C
y4eToM
po(heCCHOHATBHOMN
JIeSITeTbHOCTH;

VK OC-4.4 3-2

3-- OCOOCHHOCTH U
CTHIIH
npo¢ecCHOHANTBEHOTO
OOIIeHHsT B YCTHOH W
NUCbMEHHON  (opmax Ha
MHOCTPAaHHOM $I3BIKE;

- 3HaeT OCOOEHHOCTH
HanmucaHus U 0(OpMIICHUS

JIEJIOBOM JIOKYMEHTAI[UU C

y4eToM

pohecCHOHATBHON
JIESTETBHOCTH;

- COLIMOKYJIbTYPHBIE
0COOCHHOCTH OOIICHUST Ha
WHOCTPAHHOM  sI3bIKE B
YCTHOW U NMHUCbMEHHOU
dopmax

YK OC-4.4 3-3

Ymems:

1- oGmarscs na
WHOCTPAHHOM S3bIKE B
YCTHOM U MUCHbMEHHOU
(dbopMax, yuYuThIBas
0COOEHHOCTH
mpoheCcCHOHATBHOMN
JIeSATEIIbHOCTH

YK OC-44V-1

2- - o0marecst  Ha

HWHOCTPAaHHOM SA3BIKEC B

YK OC-4.4VY-2



Asus
Вычеркивание


Nupukarop DJIEMEHTHI MHekc
KOMHCTCHHI/IH KOMIICTCHIIMH U €TO WHIUKATOpPa
3JIEMCHTA
dbopmyIUpoBKa KOMIIETCHIIUH
YCTHOM ¥  NHCbMEHHOU
dbopmax, YUHATHIBAS
0COOEHHOCTH
npohecCUOHATBHOMN
JIeSITeTIbHOCTH;
- 00OpabaThIiBaTh
KOPPECTIOHICHIIHIO u
COCTABIISATh MUChMa
PO eCCHOHATTLHOTO
COJICpKAHUS
3- obmarscst  na YK OC-4.4 V-3
UHOCTPAaHHOM  SI3bIKE B
YCTHOM W  NHCbMEHHOU
¢dopmax, YUHATHIBAs
0COOEHHOCTH
po(heCCHOHATBHOMN
JIeSITeTIbHOCTH;
- 00pabaThIBaTh
KOPPECTIOHICHIIHIO u
COCTaBJIATh IIHCbMaA
po(heCCUOHATBHOTO
COZICpIKAHUS,
- YUUTBIBATH
COLIMOKYIIbTYPHBIE
(hakTopsI B JICTIOBOM
YCTHOM u IIMCBbMEHHO
o0LIeHnn
Bnaoempy:
1- TEPMUHOJIOTUEH, VK OC-4.4 B-1
JIOCTaTOYHOU TS
po(heCCHOHATIBHOTO
obmieHuss B Tpeaenax
W3yUYCHHOH TeMaTUKH
2- TEPMUHOJIOTHEN, YK 0C-44
JIOCTaTOYHOM JUIS B-2
po(heCCHOHATIBHOTO
oOmieHuss B Tpeaenax
HW3yUYECHHOU TEMATHUKHU;
- 3HAHUAMU (6]
BUAAX JIOKYMCHTAIMK B
npodeccuoHabHON cdepe,
nX A3BIKOBBIMU U
CTHJIHCTHUCCKUMHU
0COOCHHOCTSIMH,
3 - TEPMHUHOJIOTUEH, VYK OC4.4
JIOCTATOYHOM JUTSI B-3
po(heCCHOHATIBHOTO
o0meHuss B mpeaenax
M3yUYEHHOHN TEMAaTHKH;
- 3HAHUAMU (6]




Tabmuna 3

Oransl (GOpPMUPOBAHUS KOMITETEHIIHI B MPOIIECCE OCBOSHUSI OCHOBHOM

00pa30BaTeNbHOM MPOTPaMMBI

Kon
Kontponupyemsie paznensl | Homep Hanmenosanue
Ne HWHJIUKaTOpa
(TEMBbI) TUCIUTUINHBI CeMecT OLIEHOYHOIO
/o KOMIIETEHIIH %
(Momynis) pa " CpeAcTBa
YK OC 4.4 VYeTHbII onpoc
1. Tema 1.1. PaGouwii neHs. 6 (cobecenoBanue),
TECTOBBIC 3aJaAHUSI
6 YKOC4.4 v 5
Tewma 1.2. KopniopaTtuBHas CTHBIH ONPOC
2. (cobecemoBanmue),
KyJIbTypa.
TECTOBBIE 33/[aHMUS
6 YK OC 4.4 YcrHbIi onpoc
3. Tema 1.3. VicTopust KOMIaHUK (cobecenoBanmue),
TECTOBBIE 33/[aHMUS
6 YK OC 4.4 YcrHbIi onpoc
4 Tema 1.4. ToBapbl IOTPeOIEHHS. (cobecenoBanme),
TECTOBBIC 33[aHHUS
6 YKOC4.4 i
Tema 2.1. OGopynoBanue asst ¥ CTHbIH onpoc
5 (cobecenoBanue),
paboThL
TECTOBBIC 33[aHMUS
6 YKOC4.4 7|
Tewma 2.2. Cuctemsl u paboune Y CTHBI O1poc
6 (cobecenoBanue),

TIPOIIECCHI.

TCCTOBBIC 3aJaHUA




_ PA3EJI 2.
TEKYHIIUU KOHTPOJIb 11O JUCHUIIJIMHE (MOAYJIIO)
«IIpodeccuoHATBLHO-OPUEHTUPOBAHHBIA HHOCTPAHHBIUA A3BIK»

Texkymmi KOHTPOJIb 3HAHUN UCIIOJIB3YETCA ISl ONIEPATUBHOTO U PETYIISIPHOTO
yIpaBJIeHUs] Y4eOHON N1eITebHOCTHIO (B TOM YHCIIE CaMOCTOATENIbHON paboTOM)
00yyvarommxcs.

B ycnoBusix OanbHO-PEHTHHTOBOM CHUCTEMBl KOHTPOJIS PE3yibTaThl
TEKYIIEr0 OIICHUBaHMsI, OOYy4YaromIerocs HCHOJIb3YIOTCS Kak IoKa3aTelb €ro
TEKYLIEr0 peuTHUHra. TeKylmuid KOHTPOJIb YCHEBAEMOCTH OCYILIECTBIAECTCA B
TEYCHHE CEMECTpa, B XOJ€ MOBCEIHEBHON yueOHON padOThl MO MHAWBHIYAIbHON
VHULMATUBE Ipernofasarens. JlaHHBIA BHJI  KOHTPOJS  CTUMYJUPYET y
0o0Oy4arolerocss CTpEMJIEHHE K CHUCTEMAaTHYECKOM CaMOCTOSATENbHOM paboTe o

U3YYCHUIO JUCIUTUIMHBI (MOIYIIS).
Tab6mma 2.1.
Pacnpenenenue 0anioB no BUaaM yueOHOM AESTEIbHOCTH

(OaJTbHO-PENUTHUHTOBAs CUCTEMA)

Haumenosanue Bun 3apmanus
Paspena/Tewb: 3 Boero K3p | CP | I3
J3 YO T3 | P3 3a Temy
P.1.T.1.1 - 9 5 5 19 3
P.1.T.1.2 - 9 5 5 19
PIT.13 i 9 5 | 5 19 10 8
P.1.T.14 - 9 5 5 19 3
P2.T.2.1 - 18 10 10 38 3
P2T.22 - 18 10 10 38 10 8
3
Hroro: 1000 36 20 20 76 10 8 6

JI3 — JeKIIMOHHOE 3aHATHE;

YO — yCTHBIN 0onpoc;

T3 — TecToBOC 3a71aHKE;

P3 — pazHoypoBHEBbIE 3aaHUS;

* Jpyrue ¢ BHIbl HCHOJB3YEMbIX 3aJlaHMi, TPEAJIOKCHHBIX B
npuiioKeHuu 1

[13 — npakTHUecKoe 3aHATHE;
K3P — konTposib 3Hanuii no Paznemny

P — pedepar.
CP — camocTosiTenbpHast paboTa 00y4YaroIIerocs
N3 — unnuBuyanpHOE 3adaHUE



2.1. PekoMeHIAI[UH 110 OLIEHUBAHMUIO YCTHBIX OTBETOB 00Y4YaloMINXCH

C menpl0 KOHTPOJIS YCBOCHHSI TMPONACHHOTO MaTephalia W OIpeneeHHUs
YPOBHS TOJATOTOBIEHHOCTH OOYYaIOIIMXCSl K W3YYCHHIO HOBOM TEMBI B Hadale
KaXX/J0TO0 CEMHUHAPCKOTO/TIPAKTUYECKOTO 3aHATHS MPETOoJaBaTeIeM IMPOBOTUTCS
WHANBUAYATbHBIN WU (PPOHTANBHBINA YCTHBIM OMPOC MO BHIOTHEHHBIM 33JaHUSIM
MIPEABIAYILIEH TEMBI.

Kpurepun onieHkm.
Ouyenka «OmauyuHo» CTaBUTCS, €CIIH 00yJarOIIUNACS:

1) moJTHO M apryMEHTUPOBAHO OTBEYALT IO COJICPIKAHHIO BOTIPOCA;

2) oOHapy)XHWBacT ITOHUMAaHHE MaTepHhajia, MOXET OOOCHOBATh CBOM
CY>KICHHSI, TPUMEHUTH 3HAHUS Ha TIPAKTHUKE, TPUBECTH HEOOXOTUMBbIE IPUMEPHL;

3) m3naraeT MaTepuall MOCIeI0BATEIbHO U MPABMILHO, C COOTIOICHIEM
HCTOPUYECKON U XPOHOJIOTHUECKOH MOCIET0BATENbHOCTH;

Ouyenka «xopowio» — CTaBUTCA, €CIM OOYyYalOUIMIiCS JaeT OTBET,
YAOBIETBOPSIONINI TeM K€ TPEOOBAaHUSAM, YTO W JUIS OLEHKH «OTIMYHO», HO
JOITyCKaeT OJ{Ha-/IBE OIIMOKHU, KOTOPBIE CaM K€ UCIIPABIISET.

Ouyenka «yoosenemeopumenvHoy — CTaBUTCS, €CIM OOydYaromIMiics
OoOHapyXUBACT 3HAHUE Y TIOHUMAHNUE OCHOBHBIX MOJIOKEHUH JAaHHOTO 3aJJaHUsl, HO:

1) w3naraer Marepuan HEMOJIHO M JIOMYCKAeT HETOYHOCTH B OMNpEACICHUU
HNOHATUN WK (HOPMYITHPOBKE MIPABUIL

2) He yMeeT JOCTaTOYHO ITyOOKO M J0Ka3aTelbHO 000CHOBATH CBOU
CY>KICHHSI ¥ IPUBECTH CBOU IIPUMEPBHI;

3) u3naraet Marepuai HeMoCIeJ0BATEIbHO U JIOMYCKACT OIIHOKH.

BOITPOCHI JJIA CAMOITIOAT'OTOBKHN OBYYAIOHINXCA

Bonpocel 013 noozomoeku k unousuoyanvhomy |
¢ppoumanvromy ycmnomy | nucomennomy onpocy no
memam oucyunIunvl (Mo0yis)

Konmponaupyemuwie pazoenvt (memut)
oucyunaunsl (Mooyns)

PA3JIEN 1.

1. Do you have a career plan? Where do you want to
be in 10 years’ time?

2. Would you like to work for one or several
companies?

3. What can damage your career prospects?
Tema 1.1. PaGounii n1eHb. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English?
How do you remember new words, learn grammar etc.?
6. What do you trust more: TV, the Internet,

newspapers? Why?




Tewma 1.2. KoprioparuBHas KyJabTypa.

1. What are the best ways of getting information on
major issues of the day?

2. Can some good newspapers compete with the
scientists in the way of educating people according to
a well-known American writer?

Tema 1.3. McTopust KoMmnaHuu

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help?
(effective salesperson).

5. Which type of products are difficult to sell and
why?

6. What are the shopping habits of the people you
know?

7. What do you think are the keys to success in
online selling?

Tema 1.4. ToBapbl moTpedIeHMUS.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?
3. Do you agree that mass media promotes quality and
progress in our everyday life? Why/not?

4. What are the best ways of getting information on
major issues of the day?

5. How to do a good website?

PA3IE] 2

Tema 2.1. OGopyaoBanue it pabOTHI.

1. What equipment do have on your desk and in your
office?

2.Can you describe some office things?

3.What do you think about leasing some equipment?

Tewma 2.2. CucreMsl 1 paboune
MIPOLIECCHI.

1. Can you describe some production processes?
2. What do you know about outsourcing and
offshoring?




PexkoMeHaaluM MO OLEHMBAHUIO Pe3yJbTATOB TECTOBBIX 3aJaHUM
00y4aromuxcs
B 3aBepiiennn u3ydeHus KakJIoro pasfeia JTUCHHUIUIMHBI (MOTYJIS) MOXKET

IPOBOUTHCS TECTUPOBAHKE (KOHTPOJIb 3HAHUM TI0 pa3fienny, pyOeHbI KOHTPOJIB).

Kpumepuu oyenusarnus. YpOoBEHD BBIIIOJTHEHUS TEKYIINX TECTOBBIX 3aJaHUM
OIICHHBaeTCA B Oayuiax. MakcMMallbHOE KOJTHYECTBO OAJIIIOB TIO TECTOBBIM3aIaHHSIM
oTpeeseTCs MPeroJaBaTessaiM 1 PeICcTaBlIeHo B Tadimie 2.1.

TectoBble 3aaHus PECTABICHBI B BUJIC OIICHOYHBIX CPEJCTB M B IMOJHOM
o0BeMe MpecTaBICHBI B OaHKE TECTOBBIX 3aJjaHUl B 3JIEKTPOHHOM Buje. B Gonme
OIICHOYHBIX CPEACTB MPEICTABIICHBI THUIIOBBIC TECTOBBIC 3aJaHMs, pa3pabOTaHHBIC
TUTSI U3YYCHHS TUCTUTUTAHBI « THOCTpaHHBIN SI3BIKY.

THUITIOBBIE TECTOBBIE 3ATAHUSA
JJIAA TEKYIIEI'O KOHTPOJIA

PA3JIEJI 1. Komnanuu

Tema 1.2 «Pabounii neup»
TECT 1

I. Reading

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is their
main (2). Consequently, it is necessary not only preserve it, but also to (3) in
it, because once you have lost some of it, not only is it extremely difficult to regain it, but it also
costs huge amounts of money. When 4) a crises, management must react as quickly as
possible. Speed of (5) is particularly crucial when human lives are in question. The next
step is to enter in a dialogue with all your (6), and to make sure that you maintain a
steady (7) of information. You have to explain to the public what went wrong, and
accept responsibility for any mistake that you made. If you are indeed responsible for what
happened, an admission of (8) is your only viable course of action. Denying
responsibility will inevitably damage your reputation in the long term, and increase the chances
of (9) action being taken against you.
la)cost b)fee c)bonus d)price
2 a) profit b) asset c) benefit d) value
3a)pay b)stake c)secure d)invest
4 a) dealing b) foreseeing c) handling d) prioritizing
5 a) response b) responding c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c¢) release d) press
8 a) credibility b) illegality c) liability d) criminality
9a)legal b)lawful c)court d) tribunal

Il. Complete the modal perfect forms in these sentences.



1 The team leader was great, but | think she could spent more time on

simulations. 2 You might have to my letter sooner. | thought you were no longer
interested in my proposal. 3 They needn’t into the
office — there was no work for them to do when they got there. 4 If your
application had been successful, we informed you in writing.

[11. Conditionals

1 If we lose the password, we (not\to be able) to access those files ever again.
2 If 1 were you, | (to turn) to a professional website designer. 3 If the economic
climate (to be) more favourable, our e-commerce would have expanded massively.

IV. Passives

1 Flexible hours in Accounts and HR next month.(introduce) 2
Surprisingly, the sales staff only once in the past three years. (appraise)
3 Our remuneration policy currently . (revise) 4 With a little
goodwill, the amount of red tape we have to deal with could easily.(reduce)

Answer Key

I.1d 2b 3d 4c 5d 6a 7b 8c 9a

1. 1have 2answered 3have come 4could have

III.1wouldn’t be able 2 would turn 3.had been

IV. 1will be introduced 2were ...appraised 3is being...revised 4be reduced

PexoMeH1a1IM U 110 OLIECHUBAHMIO PE3YJIbTATOB /1€J10BOM (P0J1eBOii) HTPbI

MaxkcumMajbHOe

Kpurepun
KOJHYECTBO 0aJLJIOB™ purtep

BricTaBnsiercs  oOydaromemycsi (MHIMBHUIYaJTbHO WM Kak
YYaCTHUKY TpYIIbI), €CIH COAECPXKAHUE €ro AeATEIbHOCTU
MIOJTHOCTBIO COOTBETCTBYET TEME, KOHIEMINH, COJCPKAHUIO
Urppl M HOPUHATOW PpOJM; YETKO OpraHu3oBaHa paloTa IO
OtauyHO CIOJKETy WIPBI, MPUCYTCTBYET BAPUATUBHOCTH B Pa3pELICHUH
WUIPOBOM  CUTyallUM, KOMMEHTapuud II0  XOAYy  WIPBI
OCHOBBIBAIOTCSI HA MOHATHWHOM aIapare npeaMeTHON
00JIaCTH U WILTIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTH
M3y4aeMOH NUCLUIUIMHBI U €€ IPUKIIAJHON aCIIeKT

BricTaBnsiercs oOydaromeMycsi (MHOMBUAYaJbHO WM Kak
COTPYJIHUKY TPYIIIbI), €CIIU COJIEPKAHUE €T0 NEATEIbHOCTH B
OCHOBHOM COOTBETCTBYET TE€M€, KOHLENIUH, COACpPKAHUIO
Xopomo UTPbl U NPUHATON POJIM; UTPOBOM CHOXKET HAXOJUT pa3BUTHE,
KOMMEHTapHUU 10 XOAY UTPhl BKIIOYAIOT MOHATUHHBINA amnmapat
MPEIMETHOM 006J1aCTH U OTPaXKar0T B OCHOBHOM MTOHUMAaHUeE
MIPUKJIAHOTO acCleKTa N3y4yaeMon AUCIUILTUHBI

BricTaBnsiercs  oOywaromemycsi (MHIMBHUIYalbHO WM Kak
COTPYAHUKY TPYIIIBI), €CIIU COAEPIKAaHUE €ro JeATEIIbHOCTU B
LIEJIOM COOTBETCTBYET TEME, KOHLEINIHNH, COACPKAHNUIO UTPHI U
IIPUHATON POJM; UIPOBOM CIOXKET HE JCTAIU3UPYETCH,
KOMMEHTapUHU 10 X0y UTPhl B HEOOJIBIIION CTENEHUOMUPAIOTCS
Ha TIOHATUHHBIM ammapar NpeAMETHOH obmacTw,

Y 10OBIIETBOPUTEIBHO




MPUKIIAIHON acCMeKT M3y4aeMOW AMCUIUIUIMHBI MPEICTABICH
(dbparmeHTapHO

BBICTABJIsIETCs  oOydarouiemycst (MHIUBUAYAJIbHO WM  Kak
COTPYJIHUKY TPYIIIbI), €CIM COJEpKaHUE €ro AEATEIbHOCTU
JIMIIb YaCTUYHO COOTBETCTBYET TEME, KOHLEIIINHU, COIEPIKAHUIO
HeynoBneTBOPUTENIBHO | urpbl W NpPUHATOM POJIM; HIPOBOM CIOKET HE pa3sBMBAETCA,
KOMMEHTapUU 10 XOAY UIPhl OTCYTCTBYIOT, OOy4aroIuiicss He
JEMOHCTPUPYET MOHUMAHHUS IIPUKIIATHOTO

aCIEKTa U3y4aeMON JUCIUTIIINHBI

* Ilpencrasieno B Tabnuiie 2.1.

THUITIOBASA JEJIOBASA (POJIEBASA) UT'PA IJ151 ITIPOBEPKH YPOBHS
COOPMUPOBAHHOCTHU KOMIIETEHIIUN

JesoBasi urpa K teme 2.3.«Pekjiama u MapKeTHHI».
1. Tema (npobaema.) «CoBpeMEHHBIE TSHCHIIUA MOJIBI».
2. Konyenyus uepwvr: Alexandra and Steve are pen friends. Alexandra is interested in
fashion very much. Steve, who lives in London, invited Tanya to come to his place and visit the
London Fashion Show. Friends arrange the meeting and discuss the following:

- best ways to get to London;
- the weather;
- the time the show starts;

- some other things to do on Sunday.
After the show they exchange the ideas about fashion trends in their countries.
Tans u CtuB apy3ss 1o nepenucke. TaHs oueHb uHTEpecyercs Moaoi. CTUB, KOTOPBIN
*KUBET B JloHnoHe, npurnacwi TaHIO NpuexaTb K HEMY M NOCETUTh JIOHTOHCKHI ITOKa3 MO.
Jpy3bsi yCTpauBarOT BCTpeYy W OOCYXIAIOT Jydlmuii crmocoOd moOpatecs n0 Jlonaona. Onu
TOBOPAT O Mmoroac, BpEMEHU Haydajla IOy U HEKOTOPBIX APYTUX MEPOIPUATHUAX Ha BOCKPECCHLE.
ITocne oy OHH 00OMEHHUBAIOTCS HICAMU O MOAHBIX TCHACHIMAX B CBOUX CTPaHaXx.
3. Ponu (ponesvie epynnoi):
- Alexandra, a student from Donetsk academy of Management;
- Steve, ayoung man from London
4. Oxcudaemviii pe3yiomam.
- HEeNpUHYXJAEHHas aTMocdepa U peueBasi akTUBHOCTb, MPUOIMKEHHAs: K €CTECTBEHHON
CUTyalluH,
- BKJIFOYEHHOCTH O0YYaroONuXCcs B yueOHOE B3aMMO/ICHCTBHE;

- HpI/IO6peTeHI/Ie HaBBIKa OCMBICJICHHUA, aHaJIu3a U 0oOMEH MHEHHEM IO PIMCIOI].[CfICH
npobeme;




PexomMeHnpanum mo oOuneHUHBAHHUIO BOIIPOCOB 1JIdA codece0BaHusI 10

AUCHUIIAHE (MOYJII0)

MaxkcumMajabHOe
KOJIUYeCTBO 0A/JIOB*

Kpurepuu

OTiIn4yHO

BoicTaBisiercs  oOywaromemycsi, €CIM  OH  OIpeJelseT
paccMaTrpuBaeMble MOHSTHUSL pa3fielia WM TeMbl JUCIUILINHBI
(MOnynsi) YeTKO U TMOJIHO, TMPHUBOJAS COOTBETCTBYIOLIHE
MIPUMEPBHI.

Xopo1io

BricTaBisiercst o0yuaromeMycsi, €CIIi OH JIOIYCKAeT OTICIIbHBIC
MOTPENTHOCTH B OTBETE, HO B IIEJIOM JICMOHCTPHUPYET 3HAHUE H
BIAQJICHUE COJCp)KaHHEM pas3zaena (TeMbl) JTUCIHILIHHBI
(Moyst)

yI[OBJ'IeTBOpI/ITeJ'IBHO

BricraBnsiercss  oOydwaromiemycsi, e€cid  OH OOHapy>KHUBaeT
pOOEITBI B 3HAHUSAX MaTepraia pasjiesa Wi TEMbl TUCITUTUTHHBI
(Motyst)

HeynoBneTBopuTenbHO

BoicTaBnsiercs  oOydaromieMmycsi, €cid OH OOHapy’>KHBaeT
CyLIECTBEHHbIE MPOOENbl B 3HAHUAX OCHOBHBIX IOJIOXKEHUH
paszzena WM TeMbl JUCHUIUIMHBL (MOAYJS), HEYMEHHE C
MIOMOILBIO TIpenojaBaressl MOJyYUTh MPaBUIbHOE peIIeHue
KOHKPETHOW IIPAKTUYECKOM 3a7a4n

* IIpencraBneno B Tabnuie 2.1.

THUITIOBBIE BOITPOCHI I COBECEJOBAHUA 1JIA ITPOBEPKH
YPOBHA COOPMUPOBAHHOCTHU KOMIIETEHLINHN

Pa3nen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you remember new words, learn

grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?
8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?

18. How to do a good website?




8. What types of companies exist?
9. What makes a successful organisation?
10 Can you describe your company/ organization?
11 What qualities of organization are positive and negative?
12. Describe your ideal manager.
13 What makes a good employee?
Pasnen 2
1.What equipment do have on your desk and in your office?
2.Can you describe some office things?
3. What do you think about leasing some equipment?
4.Can you describe some production processes?
5.What do you know about outsourcing and offshoring?
6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?
8. What marketing campaigns impressed you most?
9. What are the main keys to successful marketing?
10. What product would you most like to sell?
11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?
13. Prepare a short presentation about a product.
14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

Pa3znmen 3

1. What are business negotiations?

2. Why is negotiation important in a business?

3. What is business context negotiation?

4. What are some examples of negotiation?

5. Do you like travelling? Which places have you visited or would like to visit? Why?
6. What is the best time to visit your own city?

7. Describe the opportunities your favourite season creates for travel?

8. What is the best way of traveling around your country (rail/road/air)?

9. Why is it better than the others?

10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?
12.What countries would you like to visit? Why?
13.Have you ever been in a difficult situation while traveling?

14.\What are the reasons to be out of the office?
15.What business can be done our of the office?
Pa3nen 4

1. What problems can managing international teams present?

2. Are cultural differences important?

3. What would you find difficult if you had to go and work in a very different culture from your
own?



4. What advice would you give to a foreign manager who is going to manage staff in your

country?

5. How important is cultural entertainment in your country?

6. How important is cultural entertainment in your company/organisation?
7. What places would you like your business visitors to visit?

8. Are you an organized person? How do you organize your time?

9. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?
13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?

PexoMeHa1IMHU 110 OLEHUBAHMUIO TUCKYCCHOHHBIX TeM JIJIl KPYIJIOro
cT0J1a (IUCKYCCUM, JUCITYThI, 1€0aThI).

MaxkcuMajabHoe
KOJHYECTBO 0AJJIOB¥

Kpurepun

OTIM4YHO

- TIOJTHOE PACKPBITUE TEMBI;
- yKa3aHue TOYHBIX Ha3BaHUI OOCYXIAaeMbIX SBJICHUH, 3HAHHE
COBPEMEHHOTI'0 COCTOSIHUS ITPOOJIEMBI;

- mpaBuUIbHas POPMYTUPOBKA OHITHUI U KAaTETOPUiA;

- CaMOCTOSATENBHOCTh OTBETA, YMEHHUE BBOJUTH U UCIIOJI30BaTh
KJ'IaCCI/I(l)I/IKaHI/II/I 158 KBaJ'II/I(l)I/IKaIII/II/I, aHaJ'II/ISI/IpOBaTI) 1 aeciaartb
COOCTBEHHBIE BBIBOJIBI IO pacCMaTPUBAEMON TEME;

- HCHOJIb30BAHUE MATEPHATIOB COBPEMEHHON OTE€YECTBEHHOW U
3apyOexHOW JUTEepaTyphl U UHBIX MaTEpUAJIOB U JIp.

Xopomro

- HEZI0OCTaTOYHO ITOJIHOE PACKPBITUE TEMBI;
- HECYIECTBEHHBbIE OIIMOKM B OIpPENEICHUH MOHSITHH,
KaTerOpHui U T.I1., KAPJAUHAIIBHO HE MEHSAIOIINX CYTh U3JI0KCHMUS;
- PEnpoOayKTHBHOCTH OTBETA: OTCYTCTBHE CaMOCTOATEIBHOIO
aHaJIM3a U OLICHOYHBIX CYKJICHUN

- HEJIOCTAaTOYHOE HCIIOJIB30BAHUE MAaTEPUATIOB COBPEMEHHOMN
OTEUYECTBEHHON M 3apyOeKHOH JIUTEepaTyphl M HHBIX
MaTEPHAJIOB U IP.

Y IOBIETBOPUTENBHO

- OTpa)KE€HUE JIUIIb OOIIEro HANpaBICHUS TEMBI;

- HaJM4Me JOCTATOYHOI'O KOJIMYECTBA HECYLICCTBEHHBIX WIH
OJIHOM- IBYX CYyILIECTBEHHBIX OMIMOOK B OMPEENICHUU MOHATHI
U KaTeTOpUMl U T.IL.;

- HECIIOCOOHOCTh OCBETHTH COBPEMEHHOE COCTOSIHUE MPOOIEMBI

HeynosnersopurenbHo

- COZiepKaHKUe TEMbI HE PACKPBITO;
- 0OJIBIIIOE KOJIMYECTBO CYIIECTBEHHBIX OIINOOK;

- OTCYTCTBME YMEHMH M HABBIKOB, OOO3HAUEHHBIX BHIIIE B
KAaueCTBE KPUTEPUEB BHICTABIICHUS MOJIOXKHUTEIBHBIX OLIEHOK

Ap.




* IIpencraBneno B Tabmune 2.1.

TEMBbI III/ICKYCCI/Iﬁ JJISI ITPOBEPKH YPOBHS
COPOPMUPOBAHHOCTHU KOMIIETEHIIUA
Tema 1.1. Pabounii 1eHb.
Discuss the following: “This working life.” (Ha ocHOBeE TekcTa)
Tema 2.2. CucreMbl 1 pabo4vre MPOIECCHI.
Some companies try to reduce their costs and use outsourcing companies. Do you think if it
leads to worse quality of branded goods or not?
Tewma 2.3 PacripesiesieHne U 10CTaBKa TOBApOB.
Discuss the following:
A What tactics are the best to use for buying a thing:

« look through a catalogue before?

. shop around looking for goods of better quality and lower price?

« try to save the time?

« avoid long queues?

B What tactics are the best to use to make customers buy:

« greet the customer?

« show friendly attitude?

« listen carefully?

« use appropriate language?

« sound confident?

Tewma 2.4. PexnnaMa u MapKETHHT.

Exchange your opinion on the issue: “Do celebrities have the right for privacy or they

should accept lots of attention from media?”

Tema 3.3 Otenu..

Nowadays there are capsule holels functioning in some countries. What is your attitude to

these hotels? Do they have future in our country?

Kpyrasii cToa

Tema 2.4 HoBas koMmaHwusI.

A Many people would like to generate a good innovative idea, but they do nothing for that
and make excuses by saying “I'm just not creative”. Do you think everyone can be creative? Can you
learn to be creative? What do you need to become a creative thinker? Discuss your ideas with your
partner. Consider the following:

. experiences;

«+ knowledge;

. facts;

« some basic concepts;
. experiments;

. feelings;

« €tc.

B In our real life many good ideas are lost because someone puts the idea down before it
has a chance to be discussed. Should we bring an idea out for a discussion and see if other people
say anything good or bad about it? Do you think, to get an innovative idea it is important:

« to brainstorm number of ideas;
« to list the ideas;
. to copy and improve the ideas of others;



« to compare the ideas;
. to create a bank of ideas.

C As a group, brainstorm some ideas about the ways of making your working day less
stressful and more productive. Create a bank of good ideas and selects the best one. Everyone in
the group has a chance to contribute to the idea bank. Try to be creative.

PexoMeHaanuu mno oueHUBaHUIO 3cce (pedepaToB, IOKJIANOB,
€0001IeHMI).

MaxkcuMajabLHoe
KOJHUYeCTBO 0aJ1J10B

Kpurepuu

BricTaBnsiercs oOyuaroiemMycs, el OH BbIpa3ui CBOE MHEHHE
110 c(hOPMYJIMPOBAHHOM MTPOOIIEME, APTYMEHTHPOBAI €TI0, TOYHO
ompeAenuB  MpobleMy  COAep)KaHUE U COCTaBJISIONIHE.
[IpuBenenbl  maHHBIE  OTEYECTBEHHOM M 3apyOexHOM
TUTEpaTyphbl,  CTATHUCTUYECKHWE  CBeACHMs, HH(OpManus
HOPMaTHUBHO MPaBOBOro xapakrtepa. OOydaromwuiics 3HaeT
BIIQJICET HABBIKOM CaMOCTOSITEIbHOM  HCCIIEI0BaTEIbCKOM
paboTHI MO TEME MCCIIEIOBAHUS; METOJaMH U IIpUEeMaMUaHalIn3a
TEOPETUYECKUX W/WIM TPAKTHUECKUX AaCIEKTOB H3ydyaeMoi
oOnactn. PaKTHYECKUX OMMUOOK, CBA3AHHBIX C

MMOHMMaHUEM TPOoOJIeMbI, HET; rpadudecku padorta oopmieHa
MIPABWIIBHO.

OTIn4HO

BricraBnsercst o0yuaromemycs, eciau padoTa XapakTepu3yeTcs
CMBICJIOBO# LIEJIbHOCTBIO, CBSI3HOCTBIO u
MOCJIeI0BATEILHOCTHIO M3JI0KEHHUS; TOMyIIeHo He Oonee 1
OMOKKW TpU OOBSICHEHWH CMBICIIa WIU  COJAEp)KaHUs
Xopouio npo6iemsl. [l apryMeHTaIuu NPUBOJATCSA  JAHHBIC
OTCYCCTBEHHBIX u 3apyOeKHBIX aBTOPOB.
[TponeMoHCTpHUPOBAHBI UCCIIEIOBATENBLCKUE YMEHUS M HABBIKH.
DaKTUYECKUX OLIUOOK, CBS3aHHBIX C MOHUMAaHUEM MPOOJIEMBI,
HeT. JlomyieHsl OTeNbHbIe OIUOKU B 0(hOpMIIEHIH PaOOTHI.

BricraBnsercss oOyuwaromiemycsi, eciii B paboTe CTYyIEHT
MPOBOAMT JIOCTATOYHO CaMOCTOSITENBHBIA aHAIN3 OCHOBHBIX
9TaIlOB U CMBICJIIOBBIX COCTABJIAIOIINX HpO6HeMBI; IIOHUMacT

Y 10BIIETBOPUTEIBHO 0a30Bble OCHOBBI U TEOpETHYECKOe O0OOCHOBAHME BHIOPAHHOI
TEMBI. HpI/IBJ’Ie‘-ICHBI OCHOBHBIC UCTOYHUKHU 110
paccMaTpuBaemMoit Teme. JlonyieHo He Gonee 2 omuboK B
coJiepaHuu POoOIeMBbI, 0pOpMIIEHUN PAOOTHI.

BrictaBnsercst oOydaromemycs, eciau padoTa TMpeNCTaBIseT
coOOi mepecka3zaHHbII WM MOJHOCTBIO 3aUMCTBOBAHHBIN
HCXOJIHBIA TEKCT 0e3 KakuxX Obl TO HU OBIJIO KOMMEHTapHEB,
HeynoBnerBoputenbHO | ananmza. He packpsita CTpyKTypa ¥ TEOpETHYECKas
cocrapistonas Tembl. [lomymieno Tpu win 0osee Tpex Omnook
B COJIEpXKaHUHU PacKpbIBaeMoil MpobOiieMbl, B 0OPMICHUH
paboTHI.




TEMBI DCCE (PE®EPATOB, JOKJAJOB, COOBLIEHUWI) s

IMPOBEPKH YPOBHS C®OPOPMHUPOBAHHOCTU KOMIIETEHIINA
1. Recently some people can work from home using modern technology. Some think this only
benefits the workers, but not the employers. To what extent do you agree or disagree?
2. Nowadays, some employers think the academic qualities are more important than the life
experiences and personal qualities when they choose the employees. Why is it the case? Is this a
negative or positive development?
3. Being ambitious is it a positive or a negative quality for an employee? Discuss.
4. Young workers or old workers who benefit more to a company? Discuss.
5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will
be the consequences?
6. The most successful methods of marketing goods and services in RF / in DPR
7. The most famous international / national brands.
8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.
10. How to cope with changes in business.
11. Advertising goods and services.
12. My attitude towards money.
13. Do you think "Money is everything™?
14. Describe examples of unethical business practices.
15. Leaders are born or made?
16. Write a letter of application for the position of a Logistics Manager. Invent a company job
advertisement.

BOITPOCKHI K 3AUETY MOPA3JIEJAM (TEMAM)
TV COUTIIAHBI (MOIYJIST)

Ne

Bonpocsl Kk 3a4€T
n/n P y

1. Do you have a career plan? Where do you want to be in 10

years’ time?
2. Would you like to work for one or several companies?
Tema 1.1. Pabounit 3. What can damage your career prospects?
JICHb. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you
remember new words, learn grammar etc.?
6. What do you trust more: TV, the Internet, newspapers? Why?

1. What are the best ways of getting information on major issues

Tema 1.2. of the day?
Kopnioparusnas 2. Can some good newspapers compete with the scientists in the

KyJIbTypa. way of educating people according to a well-known American
writer?
1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?

Tema 1.3. Mcropus 3. How tg b_ecome a successful sales person? _

COMIAHII 4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?
6. What are the shopping habits of the people you know?
7. What do you think are the keys to success in online selling?




Tema 1.4. ToBapsl

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in
our everyday life? Why/not?

MoTPeONeHHs. | 4, \What are the best ways of getting information on major issues of
the day?
5. How to do a good website?
Tema 2.1. 1What equipment do have on your desk and in your office?
Oo6opyoBaHue 115 1. Can you describe some office things?
paboThI. 2. What do you think about leasing some equipment?

Tewma 2.2. CucreMbl U
pabouue mpoIecCHl.

1. Can you describe some production processes?
2. What do you know about outsourcing and offshoring?




