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Busuposanue PII/I nJs ucnoiHeHus B 04epeIHOM Y4eGHOM roxy
"YTBEPXJIAIO"

PaGouas mporpamma nepecMoTpeHa, o0cyxieHa u omoopeHa s ucroiaaenus B 2025 - 2026 yyebHOM roy Ha
3acenanuu kadeapsl THOCTPaHHBIX SI3BIKOB

IIporokoia ot " " 20251. Ne_

3aB. kadenpoit KaH/I.1e1.HayK, 101eHT, JIbrako JI.51. (noamucy)

Buzuposanue PII/] niist ucnosiHenusi B ouepegHOM y4eGHOM rogy
"YTBEPX/AIO"

Pabouas nmporpamMma epecMoTpeHa, o0cyxkaeHa u ogodpeHa s ucnonaernus B 2026 - 2027 yae6HOM roy Ha
3aceqaHny Kagenpsl MHOCTpaHHBIX S3BIKOB
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[Iporoxom ot " " 2027 1. Ne___

3aB. Kadeapoii KaH/1.1e/. HayK, JoueHT, JIbrako JI.51. (noamcy)

Buzuposanue PII/I 1uist ncmosiHeHnsi B o4epeJHOM Y4eOHOM roxy
"YTBEPXKIAIO"

Pabouas nporpaMma nepecMoTpeHa, 00CyxaeHa u ogo0peHa i ucrnoiaHenus B 2028 - 2029 yueOHOM roay Ha
3acenanuu Kadeapsl THOCTPaHHBIX SI3BIKOB

[Iporokomn ot " " 2028 1. Ne___

3aB. kadepoii KaH . 1me.HayK, JoueHT, JIsrako JI. 4. (noammen)



PA3JIEJI 1. OPTAHU3AIIMOHHO-METOIMYECKHI

1.1. OEJM JNCHUTINHBI

OCHOBHOU IIeNbI0 Kypca SIBISICTCS JalibHelIIee pa3BUTHE Y O0YYAIONIMXCS aHTJIOA3BIYHON KOMIICTCHITUH B
YeThIpeX BUJAX PEUYCBOU JEATENLHOCTH: YTCHHU, TOBOPCHUH, ayJMPOBAHUM M THChME, a TaKKe NMPHBUTHE 3HAHWUU U
pa3BUTUE YMEHUI OOIICHMS HA WHOCTPAHHOM S3bIKE B MPO(ECCHOHATBHOW, aKaJeMUYECKOW M COIUO - KYJIBTYPHOM
cdepax, TOCTUKECHUE UMH YPOBHS BJIAJICHHUSI HTHOCTPAHHBIM SI3BIKOM He Hike Bl+.
Obyuenne opdorpadudeckoit, ophodMUIECcKoid, JTEKCUIECKOH, TPaMMaTHIECKOH U
CTHIICTUYECKON HOpMaM U3y4aeMoro s3bIKa B Mpeiesiax MPOrpaMMHBIX TPeOOBaHHH.

1.2. YYEBHBIE 3AJIAYN JUCHUIIJIMHBI

J1st IOCTHKEHHS IOCTABJICHHON 1IETIM BBIACIISIOTCS 3aa4uu Kypca:

* JanbHEWIIee pa3sBUTHE U COBEPIICHCTBOBAHME WHOA3BIYHBIX YMEHHMH B YETHIpEX BHIAX PEUEBOM JESATETBHOCTH:
YTEHUH TOBOPCHUH, ayIUPOBAHUH, ITUCHME;

* paciIupeHHE JEKCHYECKOro 3amaca OO0y4aroIuXcCsi, ¢ LIEJbO oOIleHNsI Ha AHIJIMICKOM SI3BIKE B YCTHOW H
MUCbMEHHOHM opMax B OBITOBOH, aKaIEMHUIECKOH U COLIMO - KYIBTYpHOH cepax;

* 00y4yeHre MOHMMAaHHIO Ha CITyX WHOSI3BIYHON peuu, ONUPAsCh Ha M3YUCHHBIH S3BIKOBOM MaTepual.

* pa3BHUTHE YMEHHH CAMOCTOATEIHHO pab0OTaTh C MHOS3BIYHOM JINTEPATYPOI HA AaHTITUICKOM SI3BIKE;

* ZIZUH)HCIZIHCG pa3sBUTUC YMeHI/Iﬁ ACJIaTb MOHOJIOTUYCCKHE BbICKA3bIBaAHUWA, MMPUHUMATL Yy4aCTUC B 6GCGI[€, BECTH
JUCKYCCUU B PAMKAaX TEMATUKH IPOIPaMMBbI Ha aHIJIMICKOM SI3bIKE;

* 00y4eHHE yMEHHIO YUTaTh, IOHUMATh 1 UCIOIb30BaTh B CBOCH HayYHO-HCCIIEN0BATEILCKON pab0oTe OPUTHHATBHYIO
HAY4HYIO JIUTEPATYpPY IO CIIEHUATIBLHOCTH

* HalcaHue cOOOIIEeHNs UM IOKJIaa [0 TeMaM NPpOoQecCHOHANIbHOMN HallPaBIEHHOCTH;

* paciiuMpeHHe Kpyrozopa OOYYalOLIMXCSl, UX KYJIbTYyphl MBINUICHHUSA, PEYM W yMEHHH OOIIEHUs, a TaKxke
COBEpIIICHCTBOBAHKE YPOBHS UX 00IIeH 00pa30BaHHOCTH.

13. MECTO [UCHUIVIMHBI B CTPYKTYPE OCHOBHOU OBPA3OBATEJBHOU
INPOI'PAMMBI

uxa (pasaen) OIIOIT BO: | ©T

1.3.1. Jucyunnuna "/lenogou unocmparnnwiii a3vik" onupaemcs na credyrowue snemernmol OIIOIT BO:

MHoCTpaHHBIH SI3bIK

1.3.2. Jucyunnuna "/lenosou unocmpannulii 13vik” gvlcmynaem onopou 07isi CIe0VIOuWux 31eMeHmo8:

1.4. PE3YJIBTATBI OCBOEHMU S JIUCIIMITJINHBI:

VK OC-4.3: Ocywecmensiem 0en06y10 KOMMYHUKAYUIO HA UHOCPAHHOM $I3biKe 6 YCMHOU U NUCbMEHHOU
¢opmax

3HATh:

YpoBeHb 1 |- CTPYKTYpY HHOCTPAHHOTO S3bIKa Ha 0a30BOM YPOBHE;

- OCHOBHBIC CIIOBOCOYETAHHS M TPAMMATHUYCCKHE CTPYKTYPhI, HCOOXOUMBIC JJISI TUIMHYHBIX CHUTyaIni
0OIIICHNS;

- p€4YEBbIC MOACIIN, HeOGXOI[I/IMBIe JJI1 OCYHICCTBJICHUA KOMMYHUKAIIMU B MPEACiaX M3YUCHHBIX TEM U
COITUOKYJILTYPHBIC 0COOCHHOCTH OOIICHHS.

YpoBeHb 2 |- peueBbie MOJCIHM, HEOOXOIUMBIC JUIsl OCYIIECTBICHNUS KOMMYHHMKAIIMKA B MpPEC/IaX U3yU4ECHHBIX TEM U
COLIMOKYJBTYPHBIE OCOOEHHOCTH OOIIEHHS;

- Pa3HUITY B CTHIISIX OOIIEHUST HA MHOCTPAHHOM SI3BIKE U SI3BIK KECTOB;

- HEOOXOTMMYIO JIEKCHKY, COOTBETCTBYIOIILYIO IIEJSIM OOIIeHNSI.

YpoBeHb 3 | - pa3HHILY B CTHISAX OOIIEHUS HA MHOCTPAHHOM SI3BIKE U S3BIK )KECTOB;
- HEOOXOIUMYIO JIGKCHKY, COOTBETCTBYIOIILYTO TICJISIM OOIICHYIS;
- TIOCTIEA0BATEIFHOCTH PAa3BEPTHIBAHUS OCHOBHBIX CUTYaIIUN OOIICHUS B IIPEAeiaX H3ydaeMO TEMBI.

YMeTh:

ypOBeHL 1]- YMECT IPUMCHATH 3HAHUS JICKCUKU U TPAMMATUKHU B TIOBCCITHCBHOM 06H_[€HI/II/I;

- HCIIOJIB30BAaTh OCHOBHBIC CJIOBOCOYCTAHUA H FpaMMaTI/IT-IeCKI/Iﬁ MaTr€pual B TUIIUYHBIX CHTyallUsIxX
06H_ICHI/I$[; B3aI/IMO,Z[€I>iCTBOBaTI) B YCTHOfI U IIHCHbMCHHOH (bopMax, HCIIOJIb3Ysd OCHOBHBLIC PCUCBLIC
MOACIIN.

YpoBeHb 2 |- HCIIONB30BaTh OCHOBHBIE CIIOBOCOYCTAHHS M TPAMMATHUYECKWMH MaTepwall B TUIUYHBIX CHUTYaIHsX
OOIIeHHS;, B3aWMOJCHCTBOBATh B YCTHOW M TMUCHMEHHOW (OpMax, HCIONb3ys OCHOBHBIE pPEUYCBBIC
MOJICIIN,

- HCTIONB30BaTh COIMOKYJIBTYPHBIC 3HAHMS B IMTOBCEAHEBHOM OOIICHUM,

- yMeEeT alallTHPOBATh PeUb, CTHIIb OOIIECHUS U SI3BIK )KECTOB K CUTYAITHsIM B3aUMOICHCTBUS.

YpoBens 3 |- yMeeT aJantupoBarth pedb, CTUIb OOIIEHHS U S3bIK )KECTOB K CUTYAIIUSIM B3aUMOJICHCTBUS;
- moAOUPaTh HEOOXOIUMYIO JICKCUKY, COOTBETCTBYIOIIYIO CTHIISIM OOIICHUS,




| - IOCTHUTaTh LIEIN OOIIEHNS B COOTBETTCBHH C [IOCTABJICHHON 3aauei.

Bnagern:

YpoBenb 1l |- BiameTh  OCHOBaMH TpaMMaTHKH MW JISKCHKA WHOCTPAHHOTO sI3BIKA, PEYCBBIMH  MOJCIISIMH
HEOOXOIUMBIMU TSI TAITMYHBIX CUTYaIUH OOIICHNS;
- CIIOCOOHOCTSIMU MMPUMEHSThH 3HAHVSI MTHOCTPAHHOTO SI3bIKa B TUITUYHBIX CHTYAIMSIX OOIICHHS.

YpoBeHb 2 | - CHOCOOHOCTSIMH IPUMEHSTh 3HAHUST HHOCTPAHHOTO S3bIKa B THITMYHBIX CUTYAIUSIX OOIICHUS,
- BJIaieTh OPHUITHATBHBIM 1 HEO(DHITMATEHBIM CTHIIIMA OOITICHIS.

Yposenb 3 |- B1aneTh 0hUIHATBHBIM U HEODHUIMATbHBIM CTHISIMH OOIICHHUS;
- BIIQJICTh JICKCHKOW, COOTBETCTBYIOIICH CTHIIIO OOIICHUS.

B pesynomame oceoenua oucyunnunsl "'/lenoeoit unocmpannulii A36IK' o0yuarowuiica 0oniicen:

3.1| 3uarn:

- CTPYKTYpYy MHOCTPAHHOTO sI3bIKa Ha 0a30BOM YPOBHE;

- OCHOBHBIC CIIOBOCOYCTAHHS W TPAMMATHYECKHE CTPYKTYpPbI, HEOOXOIMMBIC ISl THIHYHBIX CHUTYalui
0O0IIEeHNS;

- pEuYeBBIC MOJIEIH, HEOOXOIUMBIC JJIs OCYIICCTBICHHS KOMMYHHUKAIMHM B MpElIeinax M3YYCHHBIX TEM U
COLIMOKYJIBTYpHBIE 0COOEHHOCTH OOIIEHUS;

- pa3HUuIly B CTUIIAX O6H_ICHI/IH Ha MTHOCTPAHHOM A3BIKE U A3BIK JKECTOB,

- HEOOXOAMMYIO JIEKCHUKY, COOTBETCTBYIOIIYIO IIEJISIM OOIIICHHS;

- IOCJIEOBATEILHOCTD PAa3BEPTHIBAHUS OCHOBHBIX CUTYaIli OOIIEHHS B IIpeaenax H3y4aeMon TEMBI.

3.2| Ymern:

- YMECT NPUMCEHATH 3HAHUA JICKCUKHU U I'PaMMAaTUKU B ITIOBCEJHEBHOM O6IJ_I€HI/II/I;

- HCHOJb30BaTh OCHOBHBIE CIIOBOCOYETAHMS M TIpPaMMAaTHYECKHIl MaTepual B THUIIMYHBIX CHUTYaILHsIX
00IIeHNs; B3aMMOJEHCTBOBAaTh B YCTHOW M MMUCHbMEHHOM (pOpMax, HCIIONIb3ys OCHOBHBIE PEUEBBIC MOJIEIIH;

- UCII0JIB30BaTh COHMOKYJIbTYPHBIC 3HaAHUA B IIOBCEAHECBHOM O6H.I€HI/II/I;

- YMCCT aJanTupoBaTh p€ib, CTUJIb O6HICHI/I$1 " A3BIK JXECTOB K CUTyallUsIM BSaHMOﬂCﬁCTBHﬂ;

- TOIOMPaTh HEOOXOUMYIO JIEKCHKY, COOTBETCTBYIOIIYEO CTHIISIM OOIIICHMS;

- J0CTUTraTh ICiIn 06H_IeHI/I$I B COOTBETTCBUH C ITIOCTABJICHHOM 33.,[[3,‘{61\/1.

3.3| Bnaners:

- BJIaJIETh OCHOBAMH T'PAMMATHUKH M JIGKCUKHA WHOCTPAHHOTO SI3bIKA, PEUCBBIMH MOJIEISIMU HEOOXOIUMBIMU
JUTSL TAITUYHBIX CUTYallMid OOIICHMS;

- CIOCOOHOCTAMH IMPUMCHSATH 3HaAHWA UHOCTPAHHOI'O A3bIKa B TUIIWUYHBIX CUTYallUAX OGH.[GHI/IH;

- BJIa/IeTh O(UIIMATBHBIM U HEO(DUIIUATBHBIM CTUIISIMHA OOIIICHHUS;

- BJIaJ€Th HeKCHKOﬁ, COOTBeTCTBy}OHleﬁ CTHUIIIO O6H_I€HI/I$I.

1.5. ®OPMbI KOHTPOJIA

Texymmii KOHTPOJIb YCHEBAEMOCTH TIIO3BOJISIET OLIEHUTh YPOBEHb CQOPMUPOBAHHOCTH 3JIEMEHTOB
KOMIIETEHIIMH (3HAaHWH, YMEHHH ¥ MPHOOPETEHHBIX HAaBHIKOB), KOMIIETEHIIMI C TOCIEAYIOIINM OOBEANHEHHEM
OLIEHOK M TIPOBOIUTCA B (popMe: YCTHOro ompoca Ha MNPaKTHYECKHX 3aHATHIX ((QpOHTaNbHBIA, HHIAMBHIYAIbHBIH,
KOMIUJICKCHBIH), TMCbMEHHOW MPOBEPKU (TECTOBBIC 3aJaHUs, KOHTPOJb 3HAHHWI M0 pa3jieiy, CUTYAllHOHHBIX 3aJaHui
U T.IL.), OIIEHKH aKTHBHOCTH pabOThI 00YUYaIONIErocs Ha 3aHATUH, BKIFOYas 3aJIaHUS JJIsi CAMOCTOSATEIILHON pabOoTHI.

Hpomeafcymolmaﬂ ammecmauusn

Pesynprarel TeKymiero KOHTPOJS W MPOMEXYTOYHON aTTecTaliuil (OPMHUPYIOT PEHTHHTOBYIO OIIEHKY
paboTel cryneHTa. Pacnpenenenue ©OamioB npu  (HOPMHUPOBAHWU PEHTHHIOBOW OIIGHKHM pa0OThI  CTYJCHTA
OCYIIECTBIISIETCA B COOTBETCTBHHM C JCHCTBYIOIIMM JIOKQJIbHBIM HOPMATHBHBIM aKTOM. I[lo pucuumimae
" JlenoBoM MHOCTPAHHBIN A3BIK" BHIOM MPOMEXYTOUHOU aTTECTALUU SABJISIETCA 3adeT

PA3EJ 2. COAEP)KAHUE JUCHUIIJIMHBI

2.1. TPYAJOEMKOCTb OCBOEHUSA JUCLHUIIJIUHbI

OO0mas Tpymo€MKOCTh TUCHUIUIMHEL "J[eTOBOH WHOCTpaHHBIA S3BIK" cocTaBisieT 4 3a4€THBIC CIUHHMIIBI,
144 gacos.

KonuuecTBO 9acoB, BBIJCISIEMBIX Ha KOHTAKTHYIO pa0OTy C MpemnojaBaTelieM M CaMOCTOSITEIbHYIO padoTy
00yJaroIIerocs, OnpeaeIsIeTCs yIeOHbIM IIAHOM.




2.2. COAEPXAHHUE PA3JAEJOB JUCLHUIIIUHBI

HaumeHoBaHUe pa3fesiOB M TeM /BHJL 3aHATHS/

Cemectp
/ Kypce

Yacos

Kommeren-
117071

Jlutepatypa

HnTe
PaKxT.

IIpumeuanue

Pa3znen 1. /lesioBbIe OTHOIIEHHS

Tema 1.1. [TocTpoeHue AeIOBBIX
otHotenui /T1p/

10

YK OC-
4.3

J.1
JI1.2J12.1
J12.2J13.1

3.2
212233

4

Tema 1.1. [TocTpoeHue AeIOBBIX
otHoteHut /Cp/

YK OC-
4.3

J.1
J1.2J12.1
JI2.2J13.1

JI3.2
010233

24

Tema 1.2. [Ipuem neneraruii /11p/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
213233

4

Tema 1.2. [Ipuem neneranmii /Cp/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
0192353

o4

Tema 1.3. CiocoObI 1 METOBI
pacnpoctpaHenus pexiamsl /[1p/

YK OC-
4.3

J1.1
JI1.2J12.1
J12.2J13.1

JI3.2
010233

4

Tema 1.3. CiocoOBI 1 METOIBI
pacnpoctpaHenus pekiiambl /Cp/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

J3.2
212233

24

Tewma 1.4 Yupasnenue nepconaiom /[1p/

10

YK OC-
4.3

J1.1
JI1.2J12.1
J12.2J13.1

3.2
212233

24

Tema 1.4 Yupasnenue nepconaiom /Cp/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

J3.2
010233

4

/Konc/

YK OC-
4.3

Ji.1
JI1.2J12.1
J12.2J13.1




3.2
213233
4

Pasznen 2. busnec 1 001ecTBO

Tema 2.1. Kopniopatususie otHomeHus /T1p/

10

YK OC-
4.3

J1.1
JI1.2J12.1
J12.2J13.1

3.2
212233

4

Tema 2.1. KopniopatuBHbie oTHOmeHus /Cp/

YK OC-
4.3

J.1
JI1.2J12.1
J2.2J13.1

JI3.2
010233

4

Tema 2.2. Tpynoycrpoiictso /Ip/

10

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
010233

24

Tema 2.2. Tpynoycrpotictso /Cp/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
019233

4

Tema 2.3. Toprosus /I1p/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

JI3.2
010233

o4

Tema 2.3. Toprosus /Cp/

YK OC-
4.3

J1.1
JI1.2J12.1
JI2.2J13.1

J3.2
010233

24

Tewma 2.4. JTupepctso /IIp/

YK OC-
4.3

J1.1
J1.2J12.1
JI2.2J13.1

3.2
212233

24

Tewma 2.4. Jlunepctro /Cp/

YK OC-
4.3

J1.1
JI1.2J12.1
JI2.2J13.1

J3.2
010233

24

/Konc/

YK OC-
4.3

J1.1
JI1.2J12.1




J12.2J13.1
JI3.2
019233
24

PA3JEJI 3. OBPA3OBATEJ/IBHBIE TEXHOJIOI'MN

B ocBoennu yueOHo# qucuuminabl «IHOCTpaHHBIN SI3BIK» UCTIONIB3YIOTCS CIIEAYIOIINE TEXHOIOTHH:
1.KonTekcTHOE OOydeHHe — OOy4eHHne B KOHTEKCTe mpodeccuu (peaan3yercs B Y4eOHBIX 3aJaHMSX, YIHTHIBAIOIIAX
cneunuKy HampaBieHUS W MPOQWIS MOATOTOBKH), (GOPMHPYETCS MOTHBALUS OOYYarOIIUXCS K YCBOCHHUIO 3HAHHUH
IIyTEM BBISBIICHUS CBS3€H MEXIy KOHKPETHBIM 3HAaHHUEM U €I0 IPUMEHEHHUEM.

2. Texuomormsi wHTepakTUBHOrO oOyueHus (peammsyercs B (opme y4ueOHBIX 3aJaHWM, MPEANOIATaIONTIX
B3aMMO/IECTBUE 00yUaIOIIUXCSl, UCIIOIB30BaHIE aKTUBHBIX (JOPM 00paTHOH CBSI3N)

3. TexHomnorus 3JI€KTPOHHOTO 00y4YeHus (peanusyercsl Mpy MOMOILIYU AIIEKTPOHHOW oOpazoBaTensHOU cpeapl @I BOY
BO «/IOHAYUI'C» u mipu nucnons3zoBaHuu pecypco DbC, mpu mpoBeneHUN aBTOMAaTU3NPOBAHHOTO TECTHPOBAHUS U
T. 1.).

4. TlpobGnemMHOe O0OydeHHE — CTHUMYJUPOBaHHE OOYUYAIOMIMXCS K CaMOCTOSITEILHOMY MpPHOOPETEeHHI0 3HAHMH,
HEOOXOIUMBIX AJISl PEILICHNUSI KOHKPETHOH MPOOIEMBI.

5. IlpoekTHas TEXHOJIOTHSI — WHIUBHUIYyajbHas WM KOJUIGKTUBHAs AEATENBHOCTH IO OTOOPY, PacIpelesieHUuI0 U
CHCTEMaTH3allii MaTepHaa 1o OMpeaeIeHHON TeMe, B pe3yIbTaTe KOTOPOH COCTaBIISETCS MPOEKT.

MotuBanuusi 00yyaromuxcsi K YCBOCHUIO 3HAaHMH ITyTeM BBIABICHHS CBS3€H MEXAYy KOHKPETHBIM 3HAHHEM U €ro
MIPUMEHEHUEM.

OO6pasoBaTenbHas AEATEILHOCTb, HAmpaBlicHHAs  Ha Pa3BUTHE Y OOydYaIOMIMXCA Pa3syMHOTO,  pedIeKCHBHOTO
MBILUIEHHS, CTIOCOOHOTO BBIABUHYTH HOBBIC HAEU U YBUIACTH HOBBIE BO3SMOKHOCTH.

CtumynupoBaHue OOYYAIOLIIMXCS K CAMOCTOSITEIbHOMY NPHOOPETEHUIO 3HAHWH, HEOOXOAMMBIX [UISI PELICHHUS
KOHKPETHOH MpOoOIIeMBI.

BricTpanBanme  oOydarommMucs — COOCTBEHHOM — 00pa3oBaTeNbHONW  TPaeKTOPHMH HA  OCHOBE  (POPMHUPOBAHHUH
WHIWBUAYaJIbHON 00pa30BaTeNbHON MPOrpaMMBbI ¢ YIETOM HHTEpeca 00ydJaroImerocs.

Nzydenune oOyyaromuMucs HOBOTO MaTepHasa 10 €ro U3y4eHHs B X0/1€ ay TUTOPHBIX 3aHATHH.

Hcnonb3oBanue 3HaHUH 13 Pa3HBIX 00JIACTEH, UX IPYNITUPOBKA U KOHIIEHTPAIIXS B KOHTEKCTE peIIaeMoi 3ajauu.
AKTUBHU3aIMs TO3HABATEJbHON JEsTEIbHOCTH OOYYaloIIerocsi 3a CUeT acCOLHMalMH HUX COOCTBEHHOTO ONbITa C
MpeaMETOM O0YUYCHHSI.

AyIno-TEXHOJNIOTUH, BHJEO-TEXHOJOTHH (TENEKOMMYHHUKAIIMH), KOMIIBIOTEpHBIE Mporpammel. [IpenmymiectBa u
BO3MOXHOCTH HCIIOJIb30BAaHUS HMH(POPMAIMOHHBIX TEXHOJOTMH B 0O0ydeHHH Hs (OpOQUIBHBIE MPOTrPaMMBI,
KOMIIBIOTEPHBIE MOPTAJIbl, TIOUCK, OTOOp, 00paboTKa M XpaHeHHe WHPOPMALUH, MEXKYIbTYpHasi KOMMYHUKALUS U T.
11.)

OOyueHne B 3JIEKTPOHHON 00pa30BaTeNbHON Cpele C LeNbI0 PACIIMpPeHus JOCTyIa K 00pa30BaTeNbHBIM pecypcam
(TeopeTHdecKH K HEOrpaHMYEHHOMY OOBEMY M CKOPOCTH AOCTYINA), YBEJIMYEHHUS KOHTAKTHOTO B3aMMOJECHCTBHUS C
mpernojiaBareineM, TIOCTPOCHHUS WHIUBUIYaJbHBIX TPACKTOPUH TMOATOTOBKM M OOBEKTHBHOTO KOHTPOJIS U
MOHHMTOPUHTA 3HAHUN 00yYaIOIIUXCS.

TectupoBanue. Bunel TecroB. TpeboBanums k Tectam. Meronuka ¢ Tectamu. MHTeprperamust pe3ylbTaToB.
SA3pikoBoit moptdens. KommoneHTs! si3pikoBoro moptdens. Konkypesl m omumnuansl. [loarotoBka, mpoBeneHwHe,
OLIEHMBAHUE.

PA3JIEJI 4. YHEBHO-METOJANYECKOE U MATEPUAJIBHO-TEXHUYECKOE
OBECIHIIEYEHMUE JUCHHUIIVINHBI

4.1. PexoMeHayemas JIuTepaTypa

1. OcHoBHas JUTEPATYpa

ABTOpHI, 3armaBue N3parenbcTBO, rox

JI1.1 |T'epacumos B.1., Business English for students of economics = Jlenosoit Mocksa : ®DOPYM :

I'nuBenkosa O.A., AHTJIMACKUH TS CTYJACHTOB-9KOHOMHUCTOB: Y4eOHOE HNH®PA-M, 2023

I'yauna H.A., mocobue (183)

Konowmeiinesa E.M..

MaxkeeBa M.H..

Huxynsmuna H.JL
JI1.2 | U3mamnsu 1.b., AHTTUACKHAN 7151 S)KOHOMHUCTOB: 00CYKTaeM BOTIPOCHI N3narensckuit 1om «Jlemo»

Omapuna O.1. MHUKPO3KOHOMHUKH: YdueOHOe mocooue (68) PAHXwuI'C, 2023




2. lonoTHUTe/IBLHAs JTUTepaTypa

ABTOpHI, 3arjaBue UznarenscTBO, TON
JI2.1 | Crapuesa 2.A., AHrnuiickui s3e1K. ['pamMmmaruka ¢ ynpaxHeHUsIMH ! Nsparenscko-Toprosas
Crapres B.C. yuebHoe mocobue (340) Kopropanus «Jlankos u
K°, 2024
JI2.2 | Enucetiknga M.O., | Pa3BuTHe HaBBIKOB AEI0BOI0 OOIIEHHUS HAa aHIHHACKOM Mocksa : ®JIMHTA ;
Konorypckas A.B. | s3eike = Development of communicative skills in Exatepun-Oypr : U3n-Bo
business english: Yue6rno-meTonnueckoe mocobue (90) VYpaun. yu-ta, 2023
3. MeToauyeckue pa3padoTku
ABTOpBHI, 3arnaBue WznarenscTBO, TON
JI3.1 WHocTpaHHBIH A3bIK | METOAMYECKUE PEKOMEHIAIUK 110 OpraHu3aliu OI'BOY BO

nporpaMMbl OakanaBpuara HarpasieHui noarorosku 38.03.10
DOxoHOMHEKa (TIpoduITh "IKOHOMHKA TPEATIPUATHA") 04HOH HOpMBI
obyuenus (85 c.)

T. B. Uepkamuna CaMOCTOSITENIbHOM paboThl 00ydaromuxcs 1-2 KypcoB 00pa3oBaTenbHOI | 1 JOHAVUI'C", 2024

JI3.2 [IpodeccnonanbHO-OpHEHTHPOBAHHBINA HHOCTPAHHBIN SA3bIK: dI'v0OyY BO

3aHATHH 00ydJaronIuxcsi 00pa30BaTENbHON MPOTrPaMMEI
GakanaBpuaTa HarpasieHus noarorosku 38.03.01 DxoHoMuka
(npoduies "DKOHOMUKA MPEANPUATHA") OUYHOH (HOPMBI 00YUEHHS
(75 ¢

3axapos P.B. METOAUYCCKMEC PEKOMEHAAMH IJIsI IIPOBEACHUS MPAKTUICCKUX "NOHAYUI'C", 2024

4.2. IlepevyeHnb pecypcoB
HH(OPMAMOHHO-TeJIeKOMMYHHKAIIMOHHOM ceTH ""WHTepHeT"

31 | 9BC «JIAHDY https://e.lanbook.com

o | Hayunas snexrponnas 6ubmmoreka «KUBEPJIEHMHKA» https://cyberleninka.ru/

n3 | 9bC GHAHUYM» https://znanium.ru

34 9BC «SOCHUM)

https://sochum.ru

4.3. IlepevyeHb MPOrPaAMMHOTO O0ecTedeHUsI

JIunieH3MOHHOE W CBOOOJHO  PaclpOoCTpaHIEeMOE mporpaMMHOe  o0ecreueHne, B  TOM
OTCYCCTBCHHOI'O ITPOU3BOACTBA:
- Libre Office (muuensus Mozilla Public License v2.0.)
- 7-Zip (muuensus GNU Lesser General Public License)
- AIMP (nunensus LGPL v.2.1)
- STDU Viewer (freeware for private non-commercial or educational use)
- GIMP (muuensus GNU General Public License)
- Inkscape (immen3ust GNU General Public License).

qUCJIC

4.4. TIpogeccuoHaibHbIe 0a3bl JAHHBIX H HHPOPMALMOHHBIE CIIPABOYHBIE CHCTEMbI

Useful English - caiiT 1uist Tex, KTo U3y4aeT aHTTTMHCKUIA A3bIK Kak MHOCTpaHHbIH. https://usefulenglish.ru
MynbTHTpaH - HHTEPHET-CUCTEMa JIBYSI3bIYHBIX ciioBapeit https://www.multitran.com
CopemeHnHBIi citoBaph Ha 6ase MU - http://context.reverso.net

4.5. MaTepuaabHO-TEXHHYECKOE o0ecredeHre THCIUIITHHBI

st mpoBeeHus yaeOHBIX 3aHATHH, IPEAyCMOTPEHHBIX 00pa30BaTeIbHON MPOrpaMMOM, 3aKpeTuIeHbI
ayZAMTOPHUH COTIIACHO PACIICAHHIO YIEOHBIX 3aHATHHA:

pa60qee MCCTO IpernoaaBaTeiid, MOCAA0YHbIC MECTA 10 KOJIUYCCTBY 06yqa}0mnx0ﬁ, JOCKa M€JI0Basd, HepCOHaJ'IBHLIfI
KOMITBIOTEP C JIMICH3UPOBAHHBIM ITPOTrPaMMHBIM obecrieyeHreM O6H1€I‘O Ha3HaA4YCHUA, MYHBTHMGHHﬁHBIﬁ IIPOCKTOP,

OKpaH, HHTCPAKTHUBHAA MaHCJIb.

PA3JEJI 5. ®OH/l OHEHOYHBIX CPE/ICTB

5.1. KoHTpo/bHBIE BONPOCHI U 32 1aHUS

|. TUOBBIE KOHTPOJILHBIC BOIIPOCHI: HTOT'OBBII KOHTPOJIb.
Paszgen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?



http://www.multitran.com/
http://context.reverso.net/

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you remember new words, learn grammar etc.?
6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?

8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?
18. How to do a good website?

Pazmen 2

1.What equipment do have on your desk and in your office?

2.Can you describe some office things?

3. What do you think about leasing some equipment?

4.Can you describe some production processes?

5.What do you know about outsourcing and offshoring?

6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?

8. What marketing campaigns impressed you most?

9. What are the main keys to successful marketing?

10. What product would you most like to sell?

11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?

13. Prepare a short presentation about a product.

14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

Paznen 3

. What are business negotiations?

. Why is negotiation important in a business?

. What is business context negotiation?

. What are some examples of negotiation?

. Do you like travelling? Which places have you visited or would like to visit? Why?
. What is the best time to visit your own city?

. Describe the opportunities your favourite season creates for travel?

. What is the best way of traveling around your country (rail/road/air)?

9. Why is it better than the others?

10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?

12.What countries would you like to visit? Why?

13.Have you ever been in a difficult situation while traveling?

14.What are the reasons to be out of the office?

15.What business can be done our of the office?

Pasnen 4

1. What problems can managing international teams present?

2. Are cultural differences important?

3. What would you find difficult if you had to go and work in a very different culture from your own?
4. What advice would you give to a foreign manager who is going to manage staff in your country?
5. How important is cultural entertainment in your country?

6. How important is cultural entertainment in your company/organisation?

7. What places would you like your business visitors to visit?

8. Are you an organized person? How do you organize your time?

O NOOOTHEsE WN -




9. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?
13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?

I1. TummoBsIe KOHTPOIBHBIE BOIIPOCHL: TEKYIINH KOHTPOII.

1. Do you have a career plan? Where do you want to be in 10 year’s time?
2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4, What do you hope to do in your future career?

5..Are you an organized person? How do you organize your time?
6.What do you have in common with your best friend?

7.What techniques do you use in studying English? How do you remember new words, learn grammar etc.?
8.What do you trust more to: TV, the Internet, newspapers? Why?
9.Which is your favourite TV programme? Why?

10. Would you like to work for a family owned company or a multinational company? Why?
11. Would you like to run your own company? Why?/Why not?

12. What personal qualities are crucial for running a business?

13. What are your strengths and weaknesses?

14. Do you like travelling? Which places have you visited or would like to visit? Why?
15. What is the best time to visit your own city?

16. Describe the opportunities your favourite season creates for travel?
17.What is the best way of traveling around your country (rail/road/air)?
18. Why is it better than the others?

19. What are the biggest transport problems in your country?

20. What are the advantages and disadvantages of a small family?

21. What are the advantages and disadvantages of a big family?

22. Do living standards influence life expectancy? Why?

23. Do big families require government support?

24. What other benefits do family people have?

25. Which creative person do you admire most of all? Why?

26. What famous inventors do you know? What are they famous for?

27. What famous scientists do you know? What are they famous for?

28. Give an example of any important discovery and a person who made it.
29. Tell your partner about a famous person you love most of all.

30. How can culture affect international marketing?

31. Can international trade promote culture dominance?

32. Speak about any successful company on your choice.

33.How to choose a good company to work for?

34.Successful company to work for. Give an example.

35. Staying ahead in the competition. Is it e

36.What do you like /dislike about shopping?

37.Why are beauty products easy to sell on TV?

38.Which type of products are difficult to sell and why?

39.What are the shopping habits of the people you know?

40.How to become a successful sales person?

41.Negotiating successfully. What can help? (effective salesperson).
42.\Would you like to start your own business?

43.What conditions are important for people starting new businesses?

44 What are the advantages and disadvantages of starting your business?
45.What ideas have been the best in the last 20 years?

46.What economic terms do you know?

47.What information will the manager require for a personal loan?




48.What do you think are the biggest economic problems in your country?
29.What is “the four Ps *?

50. What marketing campaigns impressed you most?

51.What are the main keys to successful marketing?

52. Describe a marketing campaign of some well-known companies.
53.How can you increase sales figures of a brand?

54.What should companies do to encourage new ideas?

55.What do you consider when you start planning some events?

56.What are the best ways to plan?

57.What is the secret of good planning?

58.What are the main responsibilities of a manager?

59. What factors make companies successful?

60. How does entertaining affect a company/s image?

61. Would you like to start your own business ?

62. What conditions are important for people starting new businesses?
63. What are the advantages and disadvantages of starting your business?
64. What economic terms do you know?

65. What do you think are the biggest economic problems in your country?
66. What is “the four Ps “?

67. What marketing campaigns impressed you most?

68. What are the main keys to successful marketing?

69. Describe a marketing campaign of some well-known companies.

70. What is the secret of good planning?

71. What are the main responsibilities of a manager?

72. What factors make companies successful?

73. Describe one of the world’s most respected companies and their style of management.
74. Speak on the difficulties of cross-cultural management.

75.How can you entertain a group of foreign business partners?

76. What are the ways to write a successful resume?

77.Speak about any company on your choice.

78. What do you think are the best ideas of the last 20 years?

79. Which creative person do you most admire? Why?

80. What should companies do to encourage new ideas?

5.2. TeMbI MUCbMEHHBIX PadoT

Tewmsl acce.

1. Recently some people can work from home using modern technology. Some think this only benefits the workers,
but not the employers. To what extent do you agree or disagree?

2. Nowadays, some employers think the academic qualities are more important than the life experiences and personal
gualities when they choose the employees. Why is it the case? Is this a negative or positive development?

3. Being ambitious is it a positive or a negative quality for an employee? Discuss.

4. Young workers or old workers who benefit more to a company? Discuss.

5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will be the
consequences?

6. The most successful methods of marketing goods and services in RF / in DPR

7. The most famous international / national brands.

8. The criteria of choosing a successful brand name and a slogan for a company.

9. The examples of some history of brand management.

10. How to cope with changes in business.

11. Advertising goods and services.

12. My attitude towards money.

13. Do you think "Money is everything"?

14. Describe examples of unethical business practices.

15. Leaders are born or made?

16. Write a letter of application for the position of a Logistics Manager. Invent a company job advertisement.

5.3. ®oHJ OLIEHOYHBIX CPEICTB

®DOoHJ OICHOYHBIX CPEICTB MUCIUTUIMHBI "JlemoBOW WHOCTpaHHBIA s3BIK" pa3paboTaH B COOTBETCTBHH C
JIOKaTbHBIM HOpMaTHBHBIM akToM DPI'BOY BO "JIOHAYUI'C".
@DOHJ| OLIEHOYHBIX CPEACTB JUCIUILIMHEL "J[e0BON MHOCTpaHHBIN SA3bIK" B TIOJHOM 00OBEME MpEACTABICH B




BUJI€ NpUIIokKeHUs K JaHHOMY PIIJI.

5.4. IlepeyeHb BH/I0B OLIEHOYHBIX CPEICTB

HanmMeHnoBaHue O1IEGHOYHOTO CPECTBA. Kparkast xapakTeprcTHKa OLIEHOYHOTO CPENCTBA.

1 PoneBast mrpa. CoBMecTHast NEATENBHOCTh TPYHIBI OOYUYAIONMIMXCS W TPEMOAaBaTeNs IOJA YIpaBIeHHEM
mpenojaBarens C Ledbl0 pelleHds Y4eOHbIX M NpOo(hecCHOHAIbHO-OPUEHTUPOBAHHBIX 3aJad IyTeM HIPOBOTO
MOJICJIMPOBAHHUS PeaIbHOW MPOOIEMHON CUTYalIHH.

[To3BomnsieT oleHNBaTh yMEHNE aHATU3UPOBATH M PEIIATh TUHITHYHBIEC TIPO(GECCHOHAFHBIE 3aaqH.

2. Hoxnan, coobuienue. [IpoaykT camocTosTenbHON paboThl 00y4aromerocs, MpeACTaBIIONHNNA co00H
nyOJIMYHOE BBICTYIUICHHE MO MPEACTAaBICHUIO TMOJIYYCHHBIX pE3yJIbTaTOB pEIICHUS ONpPEeAEIeHHONH Yy4eOHO-
MPAKTHYECKOH, yaeOHO-HCCIIeT0BATENFCKOM HITH HAYyIHOW TEMBI.

3. CobGecenoBanme. CpeacTBO KOHTPOJIA, OpPraHM30BAaHHOE KaK CIEIHaTbHAs Oeceda TMperomaBarelis C
o0ydJarmumMcs Ha TEMbl, CBS3aHHBIE C M3y4aeMOW OUCLMIUIMHOM, M PAaCCUMTaHHOE Ha BbIACHEHHE oObeMa 3HAHUH
00ydJaroIIerocs 1mo onpeaeieHHOMY pa3ey, TeMe, MpodiieMe u T.11.

4. TecToBbIe 3amaHusl. Cucrema CTaHIAPTU3UPOBAHHBIX 3aJlaHUM, MO3BOJISIONIAS aBTOMATH3HPOBATH
npoleaypy U3MepeHHs YPOBHS 3HAaHUK M YMEHUH 00ydaromierocs.

5.MpomexyToyHasa aTTectaumns: 3 1 4 cemMecTp - 3a4erT.

PA3JIEJI 6. CPEJICTBA AJAIITALIUH ITPEITIOJABAHUA JTUCIUIIJIMHbBI K
INOTPEBHOCTAM JIMI] C O'PAHUYEHHBIMHA BO3MOKXHOCTAMMU 310POBbSA

B cnydae HeoOX0qMMOCTH, 00yJArONIMMCS U3 YUCIIA JIMI] ¢ OTPAaHUYEHHBIMH BO3MOXHOCTSIMH 370POBbS (T10
3asBJIICHHIO 00YyYaromerocs) MOTYT MpeIaraTthCs OJHU M3 CIEIYIOMINX BAapUAHTOB BOCIPHATHS HH(POPMAIMU C
YYETOM MX MHAWBHIYIBHBIX IICUXO()U3NUECKHX 0COOCHHOCTEH:

1) ¢ npuMeHEeHHEM AIIEKTPOHHOTO 00YYCHUsSI U TUCTAHIIMOHHBIX TEXHOJIOTH.

2) ¢ IPUMEHEHUEM CIIEIMAILHOTO 000pYI0BaHUS (TEXHUKH) M IPOIPAMMHOTO 00ECICUCHHUS, UMEIOIIUXCSI B
®I'bOY BO "JOHAYUI'C".

B mponecce oOydeHuss mpu HEOOXOMUMOCTH JUIS JIMII C HApyIICHWSAMH 3pCHHUS, CIyxXxa H OIOPHO-
JBUTaTEIILHOTO almapara NpeaoCTaBIsIOTCs CIeIYIOINE YCIOBHS:

- JUIS MLl C HApYIICHWSMH 3pPEHUS: y4eOHO-METOIMYECKHe MaTepHaibl B IEYaTHOH (hopMe YBEITHYCHHBIM
mpudroMm; B (opMe DSIEKTPOHHOTO JOKyMeHTa; B Qopme ayauodaiina (mepeBon yUeOHBIX MaTepHalloB B
ayauopopmar); WHAWBUAYaIbHbBIE 3aJaHHUs] U KOHCYJIBTAIIHH.

- JUI JUIl C HapyUIEHWSIMH ciiyxa: y4eOHO-METOAMYECKHe Marepuajibl B mnedaTtHoH Qopme; B Qopme
ANEKTPOHHOTO JIOKYMEHTa; BHAEOMAaTepualbl ¢ CyOTHTpaMy; WHIMBHIYyaJIbHbIE KOHCYJIBTAIMM C IPHUBJICYCHHEM
CYpIIOTIepEeBOIUYHKA; WHINBUIYaIbHBIE 38JJAHNSI M KOHCYJIbTAIIHH.

- O JIMI C HAapyUICHUSMH OIMOPHO-JIBUTATENFHOTO ammapara: ydeOHO-MEeTOJWYecKHe MaTepHhaibl B
neyatHoH Qopme; B (opMe DIEKTPOHHOTO JOKYMEHTa; B (opme ayauodaiina; WHIUBHIyaJbHBIE 3aJaHUS U
KOHCYJIbTaIINH.

PA3JIEJI 7. METOJANYECKHUE YKA3AHUS 1151 OBYUAIOILIUXCS IO YCBOEHUIO
JTUCIHUATITAHBI

CamocrosiTennpHas paboTa CTyJEHTa — HEOOXOJIUMOE YCIOBHE YCBOCHHUSI WHOCTPAaHHOTO si3bika. J[iisi ycnenrHoro
OCBOEHHS Kypca CTyJIeHTaM CIIeyeT IPUIepKUBAThCS CIETYIOMNX PEKOMEH AINHI:

1. 3aHMMaThCS HMHOCTPAHHBIM SI3BIKOM PETYJSIPHO, TaK KaK CHCTEMAaTHYECKHE 3aHSITHS CIOCOOCTBYIOT
YCHEIHOMY YCBOEHHMIO MaTepHuaja, a TakXKe BBIIOJHATh BCE 3aJaHus M TPHUACPKHUBATBCA PEKOMEHAALNN
MIpenoJaBaTes.

2. Bectn nudnBIC 3ammcu (CJIOBapB, 3aMETKH Pa3JINYHOTO BI/I)Ia), KOTOPBIC IIO3BOJIAKOT MCIIOJIB30BaTh HUX B
Ka4ueCTBC CIIPABOYHOTO MaTCpHrajia U HCOAHOKPATHO K HUM BO3BpPAIIaThCA.
3. HpI/I IIOATOTOBKE 3aI[aHI/Iﬁ MO0 4YTCHUIO, CJIICAYCT IIOJIb30BATLCA CJIOBAPAMM, BBIIIUCBIBASI BCC HC3HAKOMBIC

cnoBa. OHM TIOMOTYT HaJ HanbHeHmIeld pabotoir Ham TekcToM. llocime mpodTeHHs TeKCTa HEOOXOAMMO BBITIOJHUTH
3a/IaHusI, TPUIIATAIONTNECS K HEMY JIJIS TPOBEPKH MOHUMAHUS €r0 COJACPKAHUS U TIPOBEPUTH CeOs M0 KITF0YaM.

4, IIpuctynas x paboTe HaJ NPOCTYIIUBAHUEM TEKCTa, HEOOXOIUMO, NPEXJe BCEro, O3HAKOMUTHCI C
3alaHEeM W TIPOCMOTPETh €ro cojepkanue. llocime mepBOro MPOCTYNIMBAHHS BEHITIONHSIOTCS 3aJaHHsl Ha oOIee
TMOHUMAaHUE MPOCIYIIAHHOTO, ITOCIE BTOPOT0 — HAa MOHWMaHWe aeraneil. OaHako, MPH CaMOCTOSTENHLHON paboTe Haf
ayJUpOBAaHUEM TEKCT PEKOMEHJYeTCs MPOCIyIIaTh HECKOJBKO pa3, TOKa ero cojaepkaHue He Oyxaer monsatHO. [Ipu
HEO0OXOJJUMOCTH MOXKHO BOCITOJIb30BaThCS pacredyatkoll Tekcra. [Ipw 3TOM peKOMEHAyeTCsl BBHIMHUCATh BCE HOBBIC
CJIOBa, YCBOWTH MX 3HaueHHUE. [locie 3Toro, TeKCT peKOMEHIYETCS IMPOCITyIIaTh eIe pas.

5. Bce ycTHBIE COOOIIEHUS JODKHBI MMETh BCTYIUICHHE, OCHOBHYIO YacTh M 3akitoueHue. [Ipu moaroToBke
YCTHBIX COOOIICHHUN CJEAyeT TIIATEIbHO OTPENETHPOBATh CBOE BBICTYIUICHUE: BBIYYHThH HOBBIC CJIOBA M HX




MPOU3HOIICHHE, MPOIyMaTh MHTOHALIMIO, May3bl, KECTHl M T.A. [IpH UCIOIb30BaHWM HATJSIIHBIX cpeactB (Power
Point, kapTHHKH, HATKCH) TIPUICPIKUBATHCS OOIIMX MPABHIII UX COCTABJICHHS M HCIIOJIb30BAHHSL.

6.Kak u ycTtHBIe COOOILIEHUS, TBOpYECKHE MHCHMEHHBIC 3aJaHusi (COUMHEHHS, 3CCe, MHChMa, aHHOTAIWH), UMEIOT
CIIEIYIONIYyI0 CXEMY: BCTYIUIEHHE, OCHOBHAs YacTh, 3aKIFOYCHHE, KOTOPOH CIEAyeT CTPOro MpHAepKHUBaThCcs. Bcee
MMMCHMEHHBIE 3aJaHWs, BKIIOYAs YHPAXHEHHSA, BCETAA CIEAyeT NPEOCTaBIATh Ha IMPOBEPKY MPENoJaBaTellio C
LEJIBIO UCTIPABIICHHS OIIMOOK U MX aHAJIN3a.
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PA3JEJI 1.
IMACHHOPT ®OHJA OHEHOYHbBIX CPEJACTB
10 JUCHHUIINHE (MOAYJII0) «/[eI0BOM MHOCTPAHHBIN A3BIK)

OcHoBHbBIE CBeJIeHHSI 0 IMCIUIIUHE (MOIYJIe)

Taomuna 1
XapakTeprucTUKa AUCIUTUTHHBI (MOIYJIS)
OOGpa3zoBartenbHas mporpaMmma OakanaBpuar
HampaBnenue moarotoBku 38.03.01 DxoHOMMKA

«IDKOHOMUKA MMPCAIIPUATUS

[Ipoduns

KonudecTBo pa3neinoB qUCITUTIINHBI 2

YacTb o0pazoBaTeIbHOM ®dT/1.01
MIPOTPaMMBI @aKyJIbTaTUBHAS JUCLUUILIMHA

@OpMBI TEKYIIETO KOHTPOJIA

CobecenoBanue, 3cce, TUCKYCCHs,
JTOKJ1a/1, COOOIIIEHHE, TECTOBBIC 3aJIaHUA,
KOHTPOJIb 3HAHUM 110 pa3ieny

lloxaszamenu Ounas ¢popma oOyueHHs
KonmudyecTBO  3a4eTHBIX  €IWHUII 4
(KpeauToB)
Cemectp 3/4
Oowan mpyooemxkocms (axkaoem. 144
uacoe)
Ayoumopnasn KOHMAaKmHas 38/38
paboma:
JlekuroOHHbBIE 3aHATHUS -
[TpakTUyecKue 3aHsATHsI 36/36
CeMuHapcKue 3aHATUA -
CamocrosiTesibHasi padoTa 32/32
Kourpoan 212
Dopma NPOMENCYMOUHOU P

ammecmayuu




ITepeyeHb KOMIETEHUHUI € yKa3aHUEM 3TAanoB (POPMHUPOBAHUSA B
npouecce 0CBOCHUS 00pa30BaTeJIbHOM MPOTrPAMMBI.

IlepedyeHb KOMNETEHIIMN U UX 3JIEMEHTOB

Taomuma 2

Komrerenims

Nuaukarop

KOMIICTCHIIMH U CI'O

dbopMyIHpOBKa

DIIEMEHTBI
WHIUKaTOpa
KOMIIETEHLIUU

Nunexc
DJIEMEHTA

YK OC-4
Cnocoben
OCYIIECTBIIATh
JIEJIOBYIO
KOMMYHHKAIHUIO B
YCTHOU U
NHUCHbMEHHOU
¢dopmax Ha
roCcyJJapCTBEHHOM
SI3BIKE
Poccuiickoii
denepauuu U

MHOCTPaHHOM(BIX)

A3bIKe(ax)

Crocoben

YK OC-4.3:

SA3BIKC

OCYLIECTBIIATH
JIEJIOBYIOKOMMYHHKAIUIO Ha
MHOCTPAaHHOM
YCTHOU  H
¢bopmax

B

OUCHMEHHOU

3name:

1 -
CTHIIH
npodeccuoHaIbHOro
oOmennst B YCTHOH U
MUCBMEHHOH (QopMax Ha
WHOCTPAHHOM SI3bIKE;

0COOEHHOCTH U

YK OC-4.3 3-1

2- 0COBEHHOCTH M CTHJIH
mpo(hecCHOHATBHOTO
oO0LIeHns B YCTHOU W
MUChMEHHON (opMax Ha
WHOCTPAHHOM $I3bIKE;

- 3HaeT 0COOCHHOCTH
HamMuCaHUst U OpOPMIICHHS
JIEJIOBOM TOKYMEHTAIUU C
y4eToM
po(heCCHOHATBHOMN
JIeSITeTIbHOCTH;

YK OC-4.3 3-2

3-- 0COOCHHOCTH U
CTHIIH
npo¢ecCHOHANTBEHOTO
oOmIeHuss B yCTHOH W
MUCBMEHHON (opmax Ha

WHOCTPAHHOM $I3bIKE;
- 3HaeT OCOOEHHOCTH
HanmucaHus U 0(OpMIICHUS

JIEJIOBOM JIOKYMEHTAI[UU C

y4eToM

pohecCHOHATBHOMN
JIeSITeTIbHOCTH;

- COLIMOKYJIbTYPHBIC
0COOCHHOCTH OOIICHUST Ha
HWHOCTPAaHHOM SI3BIKEC B
YCTHOW W NMHUCHbMEHHOU
dopmax

YK OC-4.3 3-3

Ymems:

1- oGmarscs na
WHOCTPAHHOM S3bIKE B
YCTHOM U MUCHbMEHHOU
(dbopMax, yuauThIBas
0COOEHHOCTH
mpoheCcCHOHATBHOMN
JIeSATEIIbHOCTH

YK OC-4.3 V-1

2- - o0marecst  Ha
WHOCTPAaHHOM  SI3bIKE B

YK OC-4.3V-2




Nupukarop DJIEMEHTHI MHekc
KOMHCTCHHI/IH KOMIICTCHIIMH U €TO WHIUKATOpPa
3JIEMCHTA
dbopmyIUpoBKa KOMIIETCHIIUH
YCTHOM ¥  NHCbMEHHOU
dbopmax, YUHATHIBAS
0COOEHHOCTH
npohecCUOHATBHOMN
JIeSITeTIbHOCTH;
- 00OpabaThIiBaTh
KOPPECTIOHICHIIHIO u
COCTABIISATh MUChMa
PO eCCHOHATTLHOTO
COJICpKAHUS
3- obmarscst  na YK OC-4.3 V-3
UHOCTPAaHHOM  SI3bIKE B
YCTHOM W  NHCbMEHHOU
¢dopmax, YUHATHIBAs
0COOEHHOCTH
po(heCCHOHATBHOMN
JIeSITeTIbHOCTH;
- 00pabaThIBaTh
KOPPECTIOHICHIIHIO u
COCTaBJIATh IIHCbMaA
po(heCCUOHATBHOTO
COZICpIKAHUS,
- YUUTBIBATH
COLIMOKYIIbTYPHBIE
(hakTopsI B JICTIOBOM
YCTHOM u IIMCBbMEHHO
o0LIeHnn
Bnaoempy:
1- TEPMUHOJIOTHEN, YK OC-4.3 B-1
JIOCTaTOYHOU TS
po(heCCHOHATIBHOTO
obmieHuss B Tpeaenax
W3yUYCHHOH TeMaTUKH
2- TEPMUHOJIOTHEN, YK OC-4.3
JIOCTaTOYHOM JUIS B-2
po(heCCHOHATIBHOTO
oOmieHuss B Tpeaenax
HW3yUYECHHOU TEMATHUKHU;
- 3HAHUAMU (6]
BUAAX JIOKYMCHTAIMK B
npodeccuoHabHON cdepe,
nX A3BIKOBBIMU U
CTHJIMCTUYECKUMHU
0COOCHHOCTSIMH,
3 - TEpMHHOJIOTHEH, YK OC4.3
JIOCTATOYHOM JUTSI B-3
po(heCCHOHATIBHOTO
o0meHuss B mpeaenax
U3y4YEeHHOI TeMaTHKH;
- 3HAHUAMU (6]




Taomuna 3

Oransl GOpPMUPOBAHUS KOMIIETEHIIUI B MPOIIECCE OCBOCHUS OCHOBHOM

o0pa3oBaTeIbHOM MPOTrpaMMBI

Kon
Kontponupyemslie paznenst | Homep Hanmenosanue
No WHJINKATOpa
(TGMBI) AU CIHIUITIINHBI CEMECT OILICHOYHOI'O
n/n KOMIIETEHIIH %
(Momyis) pa H CpeAcTBa
YK OC-4.3 YCTHBIN onpoc
1. Tema 1.1. TTocTpoeHue AENOBBIX 3 (cobecenoBanue),
OTHOILEHHIA. TECTOBBIC 3aJaHUSI
YK OC-4.3 YcrHbIi onpoc
T 12.11 7.
2 ema pHeM Jereramuii 3 (cobecenonante),
TECTOBBIE 3aJaHHsI
YK OC-4.3 YcrHblil onpoc
3. Tema 1.3. CocoGbI ¥ METOIBI 3 (cobecenoBanue),
PacmpoCTPaHEHHs! PEKTaMbI TECTOBBIE 3aJaHHsI
YK OC-4.3 YcrHblil onpoc
4 Tema 1.4. Vpasnenue 3 (cobecenoBanue),
TIEPCOHANIOM. TECTOBBIC 3aaHUSI
YK OC-4.3 7|
Tewma 2.1. KopniopaTuBHbIe ¥ CTHbI onpoc
5 4 (cobecenoBanue),
OTHOIIICHUS.
TECTOBBIC 3aaHUSI
YK OC-4.3 YcrHbIil onpoc
Tema 2.2. TpyaoycCTpoORCTBO.
6 M PYAOYETP 4 (cobecenoBanue),
TECTOBBIE 3a[AHUSI
Tema 2.3. Toprosus YK OC-4.3 VYcrHbIil onpoc
7 4 (cobecenoBanue),
TECTOBBIE 3aJaAHUS
YK OC-4.3 YcerHBIM onpoc
8 Tema 2.4. Jlunepctso. 4 (cobGecenoBanue),

TCCTOBBIC 3a/JTaHUA




_ PA3EJI 2.
TEKYHIIUU KOHTPOJIb 11O JUCHUIIJIMHE (MOAYJIIO)
«/1es10BOI HHOCTPAHHBIN A3BIK)

Texkymmi KOHTPOJIb 3HAHUN UCIIOJIB3YETCA ISl ONIEPATUBHOTO U PETYIISIPHOTO
yIpaBJIeHUs] Y4eOHON N1eITebHOCTHIO (B TOM YHCIIE CaMOCTOATENIbHON paboTOM)
00yyvarommxcs.

B ycnoBusix OanbHO-PEHTHHTOBOM CHUCTEMBl KOHTPOJIS PE3yibTaThl
TEKYIIEr0 OIICHUBaHMsI, OOYy4YaromIerocs HCHOJIb3YIOTCS Kak IoKa3aTelb €ro
TEKYLIEr0 peuTHUHra. TeKylmuid KOHTPOJIb YCHEBAEMOCTH OCYILIECTBIAECTCA B
TEYCHHE CEMECTpa, B XOJ€ MOBCEIHEBHON yueOHON pabOThl MO MHANBUAYATHHON
VHUIMATUBE mnpenoaaBarens. JlaHHBIM BUJI  KOHTPOJISI CTUMYJIHPYET Y
0o0Oy4arolerocss CTpEMJIEHHE K CHUCTEMAaTHYECKOM CaMOCTOSATENbHOM paboTe o
U3YYCHUIO JUCIUTUIMHBI (MOIYIIS).

Tabmuma 2.1.
Pacnpenenenue 0anioB no BUaaM yueOHOM AESTEIbHOCTH

(OaJTbHO-PENUTHUHTOBAs CUCTEMA)

Haumenosanue Bun 3apmanus
Pasnena/Temet 3 Beero K3P | CP 13
J3| YO | T3 | P3 32 TEMy
3 cemectp
P.1.T.1.1 - 9 5 5 19 3
P.1.T.1.2 - 9 5 5 19
PIT.13 : 9 5 | 5 19 10 8
P.1.T.14 - 9 5 5 19 3
Hroro: 1006 36 20 20 76 10 8 6
4 cecmecTp
P.2.T.2.1 - 9 5 5 19 3
P2.T.22 - 9 5 5 19 10 8
P.2.T.2.3 - 9 5 5 19
P2.T.24 - 9 5 5 19 3
Hroro: 1006 36 20 20 76 10 8 6

JI3 — NEKIIMOHHOE 3aHATHE;
YO — yCTHBIN 0onpoc;
T3 — TecToBoE 3ananue;
P3 — pa3HoypoBHEBbBIE 331aHNS;
* Jpyrue C BHUIBl HUCIHOJB3YEMBIX 3a/JaHui, TMPEAJIOKEHHBIX B
npuioxenuu 1

I13 — npaktrueckoe 3ansaTue; C3 — CEMHUHAPCKOE 3aAHATHUE;

K3P — koHTposb 3Hanmii no Pazneny

P — pedepar.

CP — camocrositenpHas pabota o0ydaroerocs

N3 — uHauBHyanbHOE 3aaHUE



2.1. PekoMeHaMM M0 OLIEHMBAHNIO YCTHBIX OTBETOB 00YUYAKOIIUXCSI

C uenpl0 KOHTPOJS YCBOCHHUS IPOMICHHOTO MaTepuajga U ONpPEaCIICHHS
YPOBHSI TOATOTOBJIEHHOCTH OOYYAarOIIUXCS K HM3YyYCHUI0O HOBOM TEMbI B Hadale
KKJIOTO CEMHHAPCKOTO/TIPAKTUYECKOTO 3aHSATHUS MPENoJaaBaTeieM IPOBOIUTCS
WHIVUBUTyJTBHBINA WA (DPOHTAIBHBIN YCTHBIN OMPOC IO BBHITOJIHCHHBIM 33JIaHUSM
NPEIBIIYyIIEN TEMBI.

Kpurepun oneHkm.
Ouenka «omauuHo) CTaBUTCS, €CIIM O0yJarOITUNCS:

1) MOTHO M apryMEHTHPOBAHO OTBEYACT IO COJICPIKAaHUIO BOIIPOCa;

2) oOHapy)XHWBacT ITOHUMAaHHE MaTepHhajia, MOXET OOOCHOBATh CBOM
CYXXJICHUs, IPUMEHUTH 3HAHUS Ha MMPAKTUKE, PUBECTU HEOOXOUMbBIC TIPUMEDHI;

3) wm3nmaraeT MaTepual MOCjIeI0BATSIIEHO U MPABUIBHO, C COOTIOACHHEM
HUCTOPUYECKON U XPOHOJIOTHYECKON MOCIEA0BATEIHHOCTH;

Ouyenka «xopowioy — CTaBUTCH, €CIM OOYYArOIIMICS JJaeT OTBET,
YVAOBJICTBOPSIOMINNA TEM JK€ TpeOOBaHUSAM, YTO W ISl OICHKUA «OTJIIMYHO», HO
JIOIyCKaeT OJ[HA-/IBE OIITUOKH, KOTOPBIE CaM K€ UCIPABIISIET.

Ouenka «y0oei1emeopumenbHo» — CTaBUTCA, €CIU  OOyJarouuucs
oOHapyKMBaeT 3HAHUE U TOHUMAHUE OCHOBHBIX MOJIOKEHUH IAaHHOTO 3aJIaHus, HO:

1) m3naraeT mMaTtepual HEMOJIHO W JOMYCKaeT HETOYHOCTH B ONpPEICICHUN
MOHATUH WK (POPMYITUPOBKE MTPABHUI;

2) HE yMeeT JOCTAaTOYHO ITyOOKO U JIOKa3aTeIbHO 000CHOBATh CBOU
CYXXJICHUS U TIPUBECTH CBOW TIPUMEDHI;

3) u3naraeT MaTepyall HeImoCIeI0BaTeIbHO U IOMYCKAET OIITHOKH.

BOITPOCHI JJIA CAMOITIOAT'OTOBKHN OBYYAIOHINXCA

Bonpocel 013 noozomoeku k unousuoyanvnomy |
¢ppoumanvromy ycmnomy | nucomennomy onpocy no
memam oucyunaIunvl (Mo0yis)

Konumponaupyemuwie pazoenvt (memut)
oucyunaunsl (Mooyns)

PA3JIEN 1.

1. Do you have a career plan? Where do you want to
be in 10 years’ time?

2. Would you like to work for one or several
companies?

3. What can damage your career prospects?
Tema 1.1. IToctpoenue nenoBsix | 4. What do you hope to do in your future career?
OTHOIIICHHH. 5. What techniques do you use in studying English?
How do you remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet,
newspapers? Why?




Tema 1.2. [Ipuem neneraruii.

1. What are the best ways of getting information on
major issues of the day?

2. Can some good newspapers compete with the
scientists in the way of educating people according to
a well-known American writer?

Tema 1.3. CnocoObl © METOJIBI
pacripoCcTpaHeHUS PEKJIAMBI

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help?
(effective salesperson).

5. Which type of products are difficult to sell and
why?

6. What are the shopping habits of the people you
know?

7. What do you think are the keys to success in
online selling?

Tema 1.4. YnpaBieHue nepcoHaioM.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?
3. Do you agree that mass media promotes quality and
progress in our everyday life? Why/not?

4. What are the best ways of getting information on
major issues of the day?

5. How to do a good website?

PA3IE] 2

Tema 2.1. KopniopatuBHsie
OTHOILICHHUS.

1. What equipment do have on your desk and in your
office?

2.Can you describe some office things?

3.What do you think about leasing some equipment?

Tema 2.2. TpynoycrpoiicTso.

1. Can you describe some production processes?
2. What do you know about outsourcing and
offshoring?

Tema 2.3. Toprosis

1. What do you think are the biggest economic
problems in your country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?
4. What are the main keys to successful marketing?
5. What product would you most like to sell?

Tema 2.4. JIunepcTBo.

1. Describe some of your favourite products. Why do
you like them?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-
known companies.

5. How can you increase sales figures of a brand?




PexkoMeHaaluM MO OLEHMBAHUIO Pe3yJbTATOB TECTOBBIX 3aJaHUM
00y4aromuxcs
B 3aBepiiennn u3ydeHus KakJI0ro pasfeia JUCHUIUIMHBI (MOTYJIS) MOXKET

IPOBOUTHCS TECTUPOBAHKE (KOHTPOJIb 3HAHUM TI0 pa3fienny, pyOeHbI KOHTPOJIB).

Kpumepuu oyenusarnus. YpOoBEHD BBIIIOJTHEHUS TEKYIINX TECTOBBIX 3aJaHUM
OIICHHBaeTCA B Oayuiax. MakcMMallbHOE KOJTHYECTBO OAJIIIOB TIO TECTOBBIM3aIaHHSIM
oTpeeseTCs MPeroJaBaTessaiM 1 PeICcTaBlIeHo B Tadimie 2.1.

TecToBble 3aaHus PEICTABICHBI B BUJIC OIICHOYHBIX CPEJICTB U B ITOJTHOM
o0BeMe MpecTaBICHBI B OaHKE TECTOBBIX 3aJjaHUl B 3JIEKTPOHHOM Buje. B Gonme
OIICHOYHBIX CPEACTB MPEICTABIICHBI TUIIOBBIC TECTOBBIC 3a/IaHMsI, pa3paOOTaHHBIC
TUTSI U3YYCHHS TUCTUTUTAHBI « THOCTpaHHBIN SI3BIKY.

THUITIOBBIE TECTOBBIE 3ATAHUSA
JJIAA TEKYIIEI'O KOHTPOJIA

PA3JIEJI 1. /lesioBbIe OTHOIIEHUST

Tema 1.1 «IlocTpoeHue 1€0BBIX OTHOLICHUID)

TECT 1

I. Reading

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is their
main (2). Consequently, it is necessary not only preserve it, but also to (3) in
it, because once you have lost some of it, not only is it extremely difficult to regain it, but it also
costs huge amounts of money. When 4) a crises, management must react as quickly as
possible. Speed of (5) is particularly crucial when human lives are in question. The next
step is to enter in a dialogue with all your (6), and to make sure that you maintain a
steady (7) of information. You have to explain to the public what went wrong, and
accept responsibility for any mistake that you made. If you are indeed responsible for what
happened, an admission of (8) is your only viable course of action. Denying
responsibility will inevitably damage your reputation in the long term, and increase the chances
of (9) action being taken against you.
la)cost b)fee c)bonus d)price
2 a) profit b) asset c) benefit d) value
3a)pay b)stake c)secure d)invest
4 a) dealing b) foreseeing c) handling d) prioritizing
5 a) response b) responding c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c¢) release d) press
8 a) credibility b) illegality c) liability d) criminality
9a)legal b)lawful c)court d) tribunal

Il. Complete the modal perfect forms in these sentences.



1 The team leader was great, but | think she could spent more time on

simulations. 2 You might have to my letter sooner. | thought you were no longer
interested in my proposal. 3 They needn’t into the
office — there was no work for them to do when they got there. 4 If your
application had been successful, we informed you in writing.

[11. Conditionals

1 If we lose the password, we (not\to be able) to access those files ever again.
2 If 1 were you, | (to turn) to a professional website designer. 3 If the economic
climate (to be) more favourable, our e-commerce would have expanded massively.

IV. Passives

1 Flexible hours in Accounts and HR next month.(introduce) 2
Surprisingly, the sales staff only once in the past three years. (appraise)
3 Our remuneration policy currently . (revise) 4 With a little
goodwill, the amount of red tape we have to deal with could easily.(reduce)

Answer Key

I.1d 2b 3d 4c 5d 6a 7b 8c 9a

1. 1have 2answered 3have come 4could have

III.1wouldn’t be able 2 would turn 3.had been

IV. 1will be introduced 2were ...appraised 3is being...revised 4be reduced

PexoMeH1a1IM U 110 OLIECHUBAHMIO PE3YJIbTATOB /1€J10BOM (P0J1eBOii) HTPbI

MaxkcumMajbHOe

Kpurepun
KOJHYECTBO 0aJLJIOB™ purtep

BricTaBnsiercs  oOydaromemycsi (MHIMBHUIYaJTbHO WM Kak
YYaCTHUKY TpYIIbI), €CIH COAECPXKAHUE €ro AeATEIbHOCTU
MIOJTHOCTBIO COOTBETCTBYET TEME, KOHIEMINH, COJCPKAHUIO
Urppl M HOPUHATOW PpOJM; YETKO OpraHu3oBaHa paloTa IO
OtauyHO CIOJKETy WIPBI, MPUCYTCTBYET BAPUATUBHOCTH B Pa3pELICHUH
WUIPOBOM  CUTyallUM, KOMMEHTapuud II0  XOAYy  WIPBI
OCHOBBIBAIOTCSI HA MOHATHWHOM aIapare npeaMeTHON
00JIaCTH U WILTIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTH
M3y4aeMOH NUCLUIUIMHBI U €€ IPUKIIAJHON aCIIeKT

BricTaBnsiercs oOydaromeMycsi (MHOMBUAYaJbHO WM Kak
COTPYJIHUKY TPYIIIbI), €CIU COJAEPKAHUE €T0 NEATEIbHOCTH B
OCHOBHOM COOTBETCTBYET TE€M€, KOHLENIUH, COACpPKAHUIO
Xopomo UTPbl U NPUHATON POJIM; UTPOBOM CHOXKET HAXOJUT pa3BUTHE,
KOMMEHTapHUU 10 XOAY UTPhl BKIIOYAIOT MOHATUHHBINA amnmapat
MPEIMETHOM 006JaCTH U OTPaXKarOT B OCHOBHOM MTOHUMAaHUE
MIPUKJIAIHOTO acCleKTa N3y4yaeMon AUCIUILTNHBI

BricTaBnsiercs  oOywaromemycsi (MHIMBHUIYalbHO WM Kak
COTPYAHUKY TPYIIIBI), €CIIU COAEPIKAaHUE €ro JeATEIIbHOCTU B
LIEJIOM COOTBETCTBYET TEME, KOHLEINIHNH, COACPKAHNUIO UTPHI U
IIPUHATON POJM; UIPOBOM CIOXKET HE JCTAIU3UPYETCH,
KOMMEHTapUHU 10 X0y UTPhl B HEOOJIBIIION CTENEHUOMUPAIOTCS
Ha TIOHATUHHBIM ammapar NpeAMETHOH obmacTw,

Y 10OBIIETBOPUTEIBHO




MPUKIIAIHON acCMeKT M3y4aeMOW AMCUIUIUIMHBI MPEICTABICH
(dbparmeHTapHO

BBICTABJIsIETCs  oOydarouiemycst (MHIUBUAYAJIbHO WM  Kak
COTPYJIHUKY TPYIIIbI), €CIM COJEpKaHUE €ro AEATEIbHOCTU
JIMIIb YaCTUYHO COOTBETCTBYET TEME, KOHLEIIINHU, COIEPIKAHUIO
HeynoBneTBOPUTENIBHO | urpbl W NpPUHATOM POJIM; HIPOBOM CIOKET HE pa3sBMBAETCA,
KOMMEHTapUU 10 XOAY UIPhl OTCYTCTBYIOT, OOy4aroIuiicss He
JEMOHCTPUPYET MOHUMAHHUS IIPUKIIATHOTO

aCIEKTa U3y4aeMON JUCIUTIIINHBI

* Ilpencrasieno B Tabnuiie 2.1.

THUITIOBASA JEJIOBASA (POJIEBASA) UT'PA IJ151 ITIPOBEPKH YPOBHS
COOPMUPOBAHHOCTHU KOMIIETEHIIUN

JesoBas urpa Kk teme 1.3. «Cnoco0bl M1 MeTOAbI PACNPOCTPAHEHUS
peKIamMbI».
1. Tema (npobaema.) «CoBpeMeHHBIE TSHCHIIUA MOJIBI».
2. Konyenyus uepwvr: Alexandra and Steve are pen friends. Alexandra is interested in
fashion very much. Steve, who lives in London, invited Tanya to come to his place and visit the
London Fashion Show. Friends arrange the meeting and discuss the following:

- best ways to get to London;
- the weather;
- the time the show starts;

- some other things to do on Sunday.
After the show they exchange the ideas about fashion trends in their countries.
Tanst u CtuB Apy3ps 1o nepenucke. TaHsa odeHb MHTEpecyeTcss MoaoW. CTUB, KOTOPBII
*KUBET B JloHnoHe, npurnacwi TaHIO NpuexaTb K HEMY M NOCETUTh JIOHTOHCKHI ITOKa3 MOI.
Jpy3bsi yCTpauBarOT BCTpeYy W OOCYXIAIOT Jydlmuii crmocoOd mobOpatecs n0 Jlonaona. Onu
TOBOPST O MOr0Jie, BPEMEHU Hayala 110y ¥ HEKOTOPBIX JAPYTUX MEPONPUITUSIX Ha BOCKPECEHBE.
[Tocne 1oy oHu 0OMEHMBAIOTCS UAEIMU O MOAHBIX TEHACHIMSIX B CBOMX CTpaHax.
3. Ponu (ponesvie epynnoi):
- Alexandra, a student from Donetsk academy of Management;
- Steve, ayoung man from London
4. Oxcudaemviii pe3yromam.
- HEeNpUHYXJAEHHas aTMoc(epa U peueBasi akTUBHOCTb, MPUOIMKEHHAs: K €CTECTBEHHON
CUTYyalluu;
- BKJIFOYEHHOCTH OOYYaroNuXxcs B yueOHOE B3aMMO/ICHCTBHE;

- HpI/IO6peTeHI/Ie HaBBIKa OCMBICJICHHUA, aHaJIu3a U 0o0OMEH MHEHHEM IO HMewmeﬁCH
npobieme;



PexkoMeHaanum mo OIEHUBAHUIO BOMPOCOB sl co0ece10BaHUA 11O

AUCHUILIAHE (MOAYJI10) «/{eJI0BO HHOCTPAHHBIN SA3BIKY.

MaxkcumMajabHOe
KOJIUYeCTBO 0A/JIOB*

Kpurepuu

OTiIn4yHO

BoicTaBisiercs  oOywaromemycsi, €CIM  OH  OIpeJelseT
paccMaTrpuBaeMble MOHSTHUSL pa3fielia WM TeMbl JUCIUILINHBI
(MOnynsi) YeTKO U TMOJIHO, TMPHUBOJAS COOTBETCTBYIOLIHE
MIPUMEPBHI.

Xopo1io

BricTaBisiercst o0yuaromeMycsi, €CIIi OH JIOIYCKAeT OTICIIbHBIC
MOTPENTHOCTH B OTBETE, HO B IIEJIOM JICMOHCTPHUPYET 3HAHUE H
BIAQJICHUE COJCp)KaHHEM pas3zaena (TeMbl) JTUCIHILIHHBI
(Moyst)

yI[OBJ'IeTBOpI/ITeJ'IBHO

BricraBnsiercss  oOydwaromiemycsi, e€cid  OH OOHapy>KHUBaeT
pOOEITBI B 3HAHUSAX MaTepraia pasjiesa Wi TEMbl TUCITUTUTHHBI
(Motyst)

HeynoBneTBopuTenbHO

BoicTaBnsiercs  oOydaromieMmycsi, €cid OH OOHapy’>KHBaeT
CyLIECTBEHHbIE MPOOENbl B 3HAHUAX OCHOBHBIX IOJIOXKEHUH
paszzena WM TeMbl JUCHUIUIMHBL (MOAYJS), HEYMEHHE C
MIOMOILBIO TIpenojaBaressl MOJyYUTh MPaBUIbHOE peIIeHue
KOHKPETHOW IIPAKTUYECKOM 3a7a4n

* IIpencraBneno B Tabnuie 2.1.

THUITIOBBIE BOITPOCHI I COBECEJOBAHUA 1JIA ITPOBEPKH
YPOBHA COOPMUPOBAHHOCTHU KOMIIETEHLINHN

Pa3nen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you remember new words, learn

grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?
8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?

18. How to do a good website?




8. What types of companies exist?
9. What makes a successful organisation?
10 Can you describe your company/ organization?
11 What qualities of organization are positive and negative?
12. Describe your ideal manager.
13 What makes a good employee?
Pasnen 2
1.What equipment do have on your desk and in your office?
2.Can you describe some office things?
3. What do you think about leasing some equipment?
4.Can you describe some production processes?
5.What do you know about outsourcing and offshoring?
6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?
8. What marketing campaigns impressed you most?
9. What are the main keys to successful marketing?
10. What product would you most like to sell?
11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?
13. Prepare a short presentation about a product.
14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

Pa3znmen 3

1. What are business negotiations?

2. Why is negotiation important in a business?

3. What is business context negotiation?

4. What are some examples of negotiation?

5. Do you like travelling? Which places have you visited or would like to visit? Why?
6. What is the best time to visit your own city?

7. Describe the opportunities your favourite season creates for travel?

8. What is the best way of traveling around your country (rail/road/air)?

9. Why is it better than the others?

10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?
12.What countries would you like to visit? Why?
13.Have you ever been in a difficult situation while traveling?

14.\What are the reasons to be out of the office?
15.What business can be done our of the office?
Pa3nen 4

1. What problems can managing international teams present?

2. Are cultural differences important?

3. What would you find difficult if you had to go and work in a very different culture from your
own?



4. What advice would you give to a foreign manager who is going to manage staff in your

country?

5. How important is cultural entertainment in your country?

6. How important is cultural entertainment in your company/organisation?
7. What places would you like your business visitors to visit?

8. Are you an organized person? How do you organize your time?

9. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?
13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?

PexoMeHa1IMHU 110 OLEHUBAHMUIO TUCKYCCHOHHBIX TeM JIJIl KPYIJIOro
cT0J1a (IUCKYCCUM, JUCITYThI, 1€0aThI).

MaxkcuMajabHoe
KOJHYECTBO 0AJJIOB¥

Kpurepun

OTIM4YHO

- TIOJTHOE PACKPBITUE TEMBI;
- yKa3aHue TOYHBIX Ha3BaHUI OOCYXIAaeMbIX SBJICHUH, 3HAHHE
COBPEMEHHOTI'0 COCTOSIHUS ITPOOJIEMBI;

- mpaBuUIbHas POPMYTUPOBKA OHITHUI U KAaTETOPUiA;

- CaMOCTOSATENBHOCTh OTBETA, YMEHHUE BBOJUTH U UCIIOJI30BaTh
KJ'IaCCI/I(l)I/IKaHI/II/I 158 KBaJ'II/I(l)I/IKaIII/II/I, aHaJ'II/ISI/IpOBaTI) 1 aeciaartb
COOCTBEHHBIE BBIBOJIBI IO pacCMaTPUBAEMON TEME;

- HCHOJIb30BAHUE MATEPHATIOB COBPEMEHHON OTE€YECTBEHHOW U
3apyOexHOW JUTEepaTyphl U UHBIX MaTEpUAJIOB U JIp.

Xopomro

- HEZI0OCTaTOYHO ITOJIHOE PACKPBITUE TEMBI;
- HECYIECTBEHHBbIE OIIMOKM B OIpPENEICHUH MOHSITHH,
KaTerOpHui U T.I1., KAPJAUHAIIBHO HE MEHSAIOIINX CYTh U3JI0KCHMUS;
- PEnpoOayKTHBHOCTH OTBETA: OTCYTCTBHE CaMOCTOATEIBHOIO
aHaJIM3a U OLICHOYHBIX CYKJICHUN

- HEJIOCTAaTOYHOE HCIIOJIB30BAHUE MAaTEPUATIOB COBPEMEHHOMN
OTEUYECTBEHHON M 3apyOeKHOH JIUTEepaTyphl M HHBIX
MaTEPHAJIOB U IP.

Y IOBIETBOPUTENBHO

- OTpa)KE€HUE JIUIIb OOIIEro HANpaBICHUS TEMBI;

- HaJM4Me JOCTATOYHOI'O KOJIMYECTBA HECYLICCTBEHHBIX WIH
OJIHOM- IBYX CYyILIECTBEHHBIX OMIMOOK B OMPEENICHUU MOHATHI
U KaTeTOpUMl U T.IL.;

- HECIIOCOOHOCTh OCBETHTH COBPEMEHHOE COCTOSIHUE MPOOIEMBI

HeynosnersopurenbHo

- COZiepKaHKUe TEMbI HE PACKPBITO;
- 0OJIBIIIOE KOJIMYECTBO CYIIECTBEHHBIX OIINOOK;

- OTCYTCTBME YMEHMH M HABBIKOB, OOO3HAUEHHBIX BHIIIE B
KAaueCTBE KPUTEPUEB BHICTABIICHUS MOJIOXKHUTEIBHBIX OLIEHOK

Ap.




* IIpencraBneno B Tabmune 2.1.

TEMBbI III/ICKYCCI/Iﬁ JJISI ITPOBEPKH YPOBHS
COPOPMUPOBAHHOCTHU KOMIIETEHIIUA
Tema 1.1. Pabounii 1eHb.
Discuss the following: “This working life.” (Ha ocHOBeE TekcTa)
Tema 2.2. CucreMbl 1 pabo4vre MPOIECCHI.
Some companies try to reduce their costs and use outsourcing companies. Do you think if it
leads to worse quality of branded goods or not?
Tewma 2.3 PacripesiesieHne U 10CTaBKa TOBApOB.
Discuss the following:
A What tactics are the best to use for buying a thing:

« look through a catalogue before?

. shop around looking for goods of better quality and lower price?

« try to save the time?

« avoid long queues?

B What tactics are the best to use to make customers buy:

« greet the customer?

« show friendly attitude?

« listen carefully?

« use appropriate language?

« sound confident?

Tewma 2.4. PexnnaMa u MapKETHHT.

Exchange your opinion on the issue: “Do celebrities have the right for privacy or they

should accept lots of attention from media?”

Tema 3.3 Otenu..

Nowadays there are capsule holels functioning in some countries. What is your attitude to

these hotels? Do they have future in our country?

Kpyrasii cToa

Tewma 2.4 JlupepcTro.

A Many people would like to generate a good innovative idea, but they do nothing for that
and make excuses by saying “I'm just not creative”. Do you think everyone can be creative? Can you
learn to be creative? What do you need to become a creative thinker? Discuss your ideas with your
partner. Consider the following:

. experiences;

«+ knowledge;

. facts;

« some basic concepts;
. experiments;

. feelings;

« €tc.

B In our real life many good ideas are lost because someone puts the idea down before it
has a chance to be discussed. Should we bring an idea out for a discussion and see if other people
say anything good or bad about it? Do you think, to get an innovative idea it is important:

« to brainstorm number of ideas;
« to list the ideas;
. to copy and improve the ideas of others;



« to compare the ideas;
. to create a bank of ideas.

C As a group, brainstorm some ideas about the ways of making your working day less
stressful and more productive. Create a bank of good ideas and selects the best one. Everyone in
the group has a chance to contribute to the idea bank. Try to be creative.

PexoMeHaanuu mno oueHUBaHUIO 3cce (pedepaToB, TOKJIATO0B,
€0001IeHMI).

MaxkcuMajabLHoe
KOJHUYeCTBO 0aJ1J10B

Kpurepuu

BricTaBnsiercs oOyuaroiemMycs, el OH BbIpa3ui CBOE MHEHHE
110 c(hOPMYJIMPOBAHHOM MTPOOIIEME, APTYMEHTHPOBAI €TI0, TOYHO
ompeAenuB  MpobleMy  COAep)KaHUE U COCTaBJISIONIHE.
[IpuBenenbl  maHHBIE  OTEYECTBEHHOM M 3apyOexHOM
TUTEpaTyphbl,  CTATHUCTUYECKHWE  CBeACHMs, HH(OpManus
HOPMaTHUBHO MPaBOBOro xapakrtepa. OOydaromwuiics 3HaeT
BIIQJICET HABBIKOM CaMOCTOSITEIbHOM  HCCIIEI0BaTEIbCKOM
paboTHI IO TEME UCCIICIOBAHUS; METOIAMH U IPUEMaMHaHAIIN3a
TEOPETUYECKUX W/WIM TPAKTHUECKUX AaCIEKTOB H3ydyaeMoi
oOnactn. PaKTHYECKUX OMMUOOK, CBA3AHHBIX C

MMOHMMAaHUEM TIPOOJIEMBI, HET; Tpadudecku padoTa opopmMicHA
MIPABWIIBHO.

OTIn4HO

BricraBnsercst o0yuaromemycs, eciau padoTa XapakTepu3yeTcs
CMBICIIOBOM LEJIBHOCTBIO, CBSI3HOCTBIO
UTIOCIIEIOBATEIBHOCTHIO U3JI0KEHHS,
JonyueHo He 6osiee 1 ommOku  npu  OOBACHEHMM CMbICa
Xopouio WIA  COJIEPXKAHUATIPOOIEMBI. J[y1st
apryMeHTaluu NPUBOAATCS JIaHHBIE
OTEYECTBEHHBIX " 3apyOeKHBIX aBTOPOB.
IIponeMoHCTpUPOBaHBI UCCIIEAOBATENBCKUE YMEHHS U HABBIKH.
daKkTHYECKNX OMIMOOK, CBSI3aHHBIX C TOHUMAHHUEM IPOOIIEMBI,
HeT. /lonynieHsl OTJeNbHbIe OIUMOKU B 0OpMIIEHHH pabOTHI.

BricraBisiercss  oOydaromiemycsi, ecid B paboTe CTYAEHT
MPOBOJIUT JTIOCTATOYHO CAMOCTOSITENILHBIA aHAJIN3 OCHOBHBIX
9TANoOB U CMBICJIOBBIX COCTABJISIOIIUX MPOOIEMBI; TOHUMAET

Y 1OBIIETBOPUTEIBHO 0a30BbIE OCHOBBI M TEOpPETHYECKOE OOOCHOBAHHE BBIOPAaHHOM
Tembl. [IprBII€4eHbI OCHOBHBIE HCTOUHUKH TIO
paccMmarpuBaeMor TeMe. JlomymieHo He Ooliee 2 ommOOK B
CoJIepKaHuU NMPOoOIIEMBbl, 0(OPMIIEHUHN pabOTHI.

BrictaBnsercst oOydaromemycs, eciau padoTa TMpeICTaBIseT
coOOi mepecka3aHHbII WM IOJHOCTBIO 3aUMCTBOBAHHBIN
WCXOJIHBIA TEKCT 0e3 Kakux Obl, To HM ObUI0O KOMMEHTApUEB,
HeynoBnerBoputenbHO | ananmza. He packpsita CTpyKTypa ¥ TEOpETHYECKas
cocrapistonas Tembl. [lomymieHo Tpu wim 0osee Tpex omnook
B COJIEpXKaHUHU pacKpbIBaeMoil MpobiieMbl, B 0GOPMICHUH
paloTHI.




TEMBI DCCE (PE®EPATOB, JOKJAJOB, COOBLIEHWI) s

IMPOBEPKH YPOBHS C®OPOPMHUPOBAHHOCTU KOMIIETEHIINA
1. Recently some people can work from home using modern technology. Some think this only
benefits the workers, but not the employers. To what extent do you agree or disagree?
2. Nowadays, some employers think the academic qualities are more important than the life
experiences and personal qualities when they choose the employees. Why is it the case? Is this a
negative or positive development?
3. Being ambitious is it a positive or a negative quality for an employee? Discuss.
4. Young workers or old workers who benefit more to a company? Discuss.
5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will
be the consequences?
6. The most successful methods of marketing goods and services in RF / in DPR
7. The most famous international / national brands.
8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.
10. How to cope with changes in business.
11. Advertising goods and services.
12. My attitude towards money.
13. Do you think "Money is everything™?
14. Describe examples of unethical business practices.
15. Leaders are born or made?
16. Write a letter of application for the position of a Logistics Manager. Invent a company job
advertisement.

BOITPOCHI K 3AYETY IIOPA3JIEJIAM (TEMAM)

JUCHUILJIMHBI MOAYJIA)
Ne i/ .
BOl'[pOCBI K 3a9€Ty
3 cemecTp
1. Do you have a career plan? Where do you want to be in 10
years’ time?
2. Would you like to work for one or several companies?
Tema 1.1. [TocTpoenue 3. What can damage your career prospects?
TIEJTOBBIX OTHOIIICHHI 4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you
remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

1. What are the best ways of getting information on major issues

Tema 1.2. [Ipuem of the day?

Jleneranmi 2. Can some good newspapers compete with the scientists in the
way of educating people according to a well-known American
writer?

1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?
3. How to become a successful sales person?
Tema 1.3. CiocoOwl u . . .
CTONEL DACIIHOCTDAE 4. Negotiating successfully. What can help? (effective salesperson).
ABL pAcTIpOCIp 5. Which type of products are difficult to sell and why?
HHA PECKJIIaMbI . .
6. What are the shopping habits of the people you know?
7. What do you think are the keys to success in online selling?




1. What is the most dominating type of media?
2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in
Tema 1.4. Vnpasnenue | our everyday life? Why/not?

[ICPCOHATIOM. 4. What are the best ways of getting information on major issues of
the day?
5. How to do a good website?
4 cemecTp
Tema 1What equipment do have on your desk and in your office?
2.1.KopriopatusHbie 1. Can you describe some office things?
OTHOLICHHA. 2. What do you think about leasing some equipment?
Tema 2.2. 1. Can you describe some production processes?
TpynoycrponcTso. 2. What do you know about outsourcing and offshoring?
1. What do you think are the biggest economic problems in your
country?

Tema 2.3. Toprosisi. .
2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

1. Describe some of your favourite products. Why do you like
them?

Tema 2.4. Jlunepctgo. 2. What is the best thing you’ve ever bought?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-known companies.






