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COJAEPKAHUE

1. IlepedeHb IUTAHMPYEMBIX peE3yJIbTATOB OOYYEHHS MO AUCIUIUIMHE,
COOTHECEHHBIX C IUIAHUPYEMBIMH pe3yJIbTaTaMH OCBOCHHUS 00pa3oBaTEIbHOU
IPOrPaMMBI

2. O0beM U MECTO TUCLUIUIMHBI B CTPYKTYpe 00pa30BaTeIbHON MPOrpaMMbl

3. CogepxaHue U CTPYKTypa AUCHUTUTUHBI

4. Turbl OLIEHOYHBIX MAaTEPUAIIOB, TOKA3ATENIM U KPUTEPUH UX OLICHUBAHUS

5. ®opmbl arTecTalM, TUIOBBIE OIICHOYHBIE MaTEpHaIbl ISl TEKYILIETO
KOHTPOJISL YCIIEBAEMOCTH OOYYalOIUXCsl, KPUTEPUU M IIKAJIbl OLIEHUBAHUS T10
KOHTPOJIbHBIM TOYKaM

6. ®opMbl MPOMEKYTOUYHON aTTECTAllMU, KPUTEPUU U IIKajla OLEHUBaHUS,
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/. MeTonuueckre MaTepuabl 0 OCBOCHUIO TUCHUILIHHBI

8. Yuebnas JIuTeparypa 151 pecypcebl nH(pOpMaIIMOHHO-
TEJIEKOMMYHUKAIIMOHHOM ceTu «HTepHEeT»

9. MarepuanbHo-TexHuueckas 0a3a, HH(OPMALMOHHBIE TEXHOJIOTHUH,
nporpaMMHoOe obecriedeHre U UHPOPMAILMOHHbBIE CIIPABOYHBIE CUCTEMBI



1.

HepequL INIAHUPYEMbBIX PpPeE3yabTaToB oﬁyquml mo AUCHUIIMHE, COOTHECCHHBLIX C

IVIAHUPYEMBIMHU pE3yJIbTaTaMH 0CBOCHUA 06p330BaTeﬂbHOﬁ nporpaMmmal

HNucnumumaa  B1.B.01.05  IIpodeccrnoHaIbHO-OPUEHTUPOBAHHBIM ~ MHOCTPAHHBIM  sA3bIK  oOecrneurBaeT
dbopmupoBaHue y OOydYalOIUXCS CICAYIOIMIMX YHHBEPCAIbHBIX, OOMIENPO(EeCCHOHANBHBIX U MNPOo(ecCHoHATbHBIX
KOMIIETEHIINIT*:

OT®/T® u Kon HaumenoBanue Kon HaumenoBanue O0pa3oBaTe/bHBIH pe3yJbTaT **
PEKBU3HUTHI |KOMIETEHIIUH HHANKATOPA |MHIMKATOPA 10CTHKEHHUSI
ok Komnerenuuu o gk
Inc " MOCTHKEHUSI KOMIIeTeH Ui
KOMIIeTeHIIM i
(npu *k
Hanuquu) **
ITIK- 1 Ocywecmensem IIK-1.5. Cocmasnsiem u ogpopmasem |I1K-1.5. 3-4 3HaeT: AHITIUICKHI S3bIK (TTOPOTOBBIN
OOKyMeHmapHoe omuemvt 10 pesyibmamam mopenps B1)
conposoicoeHue npo8epox OOKYMeHmayuu no
BHEUWHENMOopP206020 BHEULHemopcoeomy
KOHmMpaKma Konmpaxmy
1IK-2 Ocywecmensiem IIK-2.5 [loozomasnueaem [1K-2.5. 3-3 3naer: AHMIMHCKUI $3bIK (TIOPOTOBBIN
Op2aHU3ayuIo omuemmuyo  OOKYyMeHmayuio yposeHs B1)
MpancnopmHo- no MpaHCcnopmHo-
Viocucmu4ecko2o nocucmuveckKkomy
obecneuenus obecneuenuio
BHEWHENOP206020 GHEeULHemopco6020
KOHmpaxkma KOHmpaxkma

* Hucyunnuna modcem gopmuposams KoMNemeHyuio NOIHOCMbio uau yacmuyno. **/lonxcno coomseemcmeosamu Ipunoscenuro 1 k obpasosamensvroli npocpamme



2. O0beM 1 MeCTO JMCUMILVIMHBI B CTPYKTYpe 00pa3oBaTeIbHOi
NPOrpaMMbl

OO01muit 00bEM AUCLIUIUINHEL:

4,00 3.e., 144 ak.gac

KonTakTHass pabora oOydaromuxcs ¢ MpenojaBaTeleM IO BUAAM Yy4EOHBIX
3aHATHI: 76 aK. yac Ha KOHTAKTHYIO pabOTy C ImpernojiaBaresieM, 3 Hux 68 ak.yac Ha
IPaKTUYECKUE 3aHATHS, HA aTTEeCTAlMI0 B IEPUOJ SK3aMEHALMOHHBIX ceccuid 6
4acoB, 68 ak. 4ac Ha CAMOCTOSITENFHYIO pad0Ty 00yJarOIINXCS.

b1.B.01.05  TIpodeccronanbHO-OpUECHTHPOBAHHBIA ~ MHOCTPAHHBIA  A3BIK
peanuzyercs B 5-6 cemecTpe 3 Kypca.



3. Conep:xaHue M CTPYKTYPa IMCHUIIHHBI

3.1. Crpykrypa auctumuimasl b1.B.01.05 TIpodeccuonanbho-

OPUEHTHPOBAHHBIA HHOCTPAHHBIN SI3BIK
Ounas ¢popma 0b6yyenus

Nen/n | HaumeHnoBanue TeM M (MJIH) O0nbem
paszesioB AUCHUTLTUH, ®opma
aK.vac TEeKYIIero
BCEI'O KonrTakTHas padora o0yuarommxcsi KOHTPOJISA
¢ mpenojaaBaTeJieM M0 BUIaAM yCIeBaeMOCTH,
yqeﬁﬂblx 3aHATHH CamocToaTeIbHASA leOMe)RyTO'lHOifl
Ilepuoa TeopeTnyeckoro o0y4eHust Iepuon paGora aTTecTAINH
MPOMEKYTOYHOM
arrecTauuu
(ceccus)
3anaTus 3anaTus HK | KCP | KD CPkp | CP3k | CP
JIEKIIHOHHOTO |CEeMHHAPCKOT0 2
THIIA THIIA =
2 o
J| B1 [Jap| m3 2
g | =
= =
o
=
Pasnen 1. JlenoBbie KOHTAKTHI.
Tema | Toprossie mapku. bpenabl. 22 0 0 0 12 0 0 0 0 0 0 10 | YO, T3, I1P, P3
11
Tema | CrpykTypa KOMITaHUH. 22 0 0 0 12 0 0 0 0 0 0 10 | YO, T3, I1P, P3
1.2 Jlorucruka.
Tema Peknama. 24 0 0 0 12 0 0 0 0 0 0 12 | YO, T3, I1IP, P3
13
[TpomexyTodHas aTTecTalus 0 0 0 0 0 0 4 0 0 0




Bcero 3a 5 cemectp: 72 0 0 0 36 0 0 0 32

Pasnen 2. JlesTeIbHOCTh KOMIIAHUH.

Tema | [eHbru. 22 0 0 0 10 0 0 0 12 | YO, T3, IIP, P3
%:Ma MapkeTuHr. 22 0 0 0 10 0 0 0 12 | YO, T3, IIP, P3
%SMa Mex1yHapOIHbIE KOHTPAKTHI. 24 0 0 0 12 0 0 0 12 | YO, T3, I1P, P3
2.3 Ycnenrnbsie mpoaaxku.

[IpomexyTouHas aTTecTalus 0 0 0 0 0 0 0 0 36 | YO, T3, I1P, P3
Bcero 3a 6 cemectp: 72 0 0 0 32 0 0 0

Hroro 144 0 0 0 0 68 0 0 68

Hcnon b3yembvle COKpaujerus.

JI — nexuuu - 3aHATHS, TpelyCMAaTPHUBAIOIIUE IIPEUMYIIECTBEHHYIO Nepenady yueOHOH MH(OpMaluu O0ydYaromMMCs NeJarorndeCKuMu pabOoTHUKaMU OpraHu3aluu U (Win)
JIUIIaMU, TPUBJICKAEMBIMH OpraHM3aIlel K peaan3alnu 00pa30oBaTeIbHBIX IPOTPAMM HA HHBIX YCIOBHUSX,).

BJI - Buneo nexuuu.

JIP — maboparopHbie pabOTHL.

[13 — mpakTHYecKkue 3aHATH (32 HCKITFOUYSHHEM JIA00PaTOPHBIX padoT).

WK — nnanBuayaabHbIe KOHCYIJIBTALIUH.

KCP — kOHTpOJIb CaMOCTOSTEIBHON PabOTHI

KD — xoHCynbTanmm nepes 3K3aMeHOM

KaTTak — KOoHTakTHast paboTa Ha aTTeCTalUIO B IEPHOJT 3K3aMEHAIMOHHBIX CECCUH
KoHTpoib - KOHTaKTHast paboTa Ha aTTECTALMIO B TIEPHO]T SK3aMEHAI[MOHHBIX CECCHIT /IJIs 30YHOM (OPMBI 00yUSHHMS
CPxp — camocTrosiTenpHas paboTa Ha TIOJrOTOBKY KypCOBOM pabOThI/ KypCOBOTO MPOEKTA.
CPak — camocTosiTenbHas paboTa Ha TOJITOTOBKY K dK3aMEHY.

CP — camocTosTensHast paboTa B ceMecTpe Ha TIOATOTOBKY K y4eOHBIM 3aHATHSM.

YcnoBuble o6o3HaueHus: 13- TecTtoBoe 3ananne, YO - yerHslii onpoc, [TP — nepeBoa, P3 — pa3HoypoBHEBHBIe 3aqaHus (AUCKYCCHS, 3cce (HoKa, coobmenne KT-konTponapHas Touka




3.2. ConepxaHue AUCIUTTUHBI

Pa3nea 1. Jle1oBble KOHTAKTBI.
Temal.l. Toprossie mapku. bpenabi. I1K-1.5; IIK-2.5
Jlexcuueckue  TeMaTUYECKHEe KOMIIOHEHTHI: OTICaHue OPEHI0B, ayTCOPCHUHT,
JUACPHI phIHKA. YTipaBieHue opennamu. [Ipoasmwkenne 6pennoB. [Ipobiaemsr
OpeHI0B.
I'pammaTHka: MOBTOpeHHe BpeMeH riiaroja Present Simple, Present
Continuous, Present Perfect, Present Perfect continuous.

Tema 1.2. CrpykTypa komnanuu. Jloructuka. [1K-1.5; IIK-2.5
Jlexcuueckre U TEeMaTUYECKUE KOMIIOHEHTBI: CTPYKTypa KOMIIaHWHU, pabouee
MecTo, paboTa B KOMaHJEe, OOCIy)XHBaHUE KIMEHTOB. TpeH/abl, W3MEHEHUS,
PECTPYKTYpU3ALMHU, CIIUSIHAE U HOTJIOLICHHUE.
I'pammatmka: Past Simple, Past Continuous, Past Perfect, Past Perfect
Continuous.
Tema 1.3. Pexaama IIK-1.5; I1IK-2.5..
Jlekcuyeckue U TeMaTUYECKUE KOMIIOHEHTBI: peKjiama, peKJIaMHbIe 00bSIBICHNUS,
MIPUMEPHI PEKJIaMHBIX OOBSBICHUHN, pEKJIaAMHOE ar€HTCTBO, PEKJIaMHasi KaMIIaHUS.
CpenctBa maccoBoi nHpopmarmu. MeTobl peKiaMbl.
['pammatuka: Bpemena rmarona Future tenses. Cremenu cpaBHEHUS
npuiaratenbHbix. Hapeuns.
Pa3nen 2. JlesiTeIbHOCTL KOMIIAHHUH.
Tema 2.1. lenbru. IIK-1.5; IIK-2.5
Jlekcuyeckue U TeMaTUYECKUE KOMIIOHEHTBI: ICHbI'M, UHBECTULIMH, (PUHAHCOBBIC
OTYeThI, PUHAHCHI U KPEAUTHI, TEHACHINH. 3aliMbl. banku. brompkeT komnanuu.
['pammaturika: onucanue rpaduKoB, TCHACHIINMA, YUCTUTEIbHbIE.
MopaneHble Tiiarosl. [Ipuaarounsle onpeneauTeabHble MPEaI0KEHUS.
Tema 2.2. Mapkerunr. [IK-1.5; IIK-2.5
Jlekcuyeckre U TEeMaTUYECKUE KOMIIOHEHTBI: MapKETUHIOBbIE UcciieqoBanus. 4 P.
[Iporno3s nponax. Koukypenuus. Muposbie pelHKM. HanmoHanmbHbIN PHIHOK.
I'pammaruka: CornmacoBanue BpeMeH. KocBennas peus. ['epynauii. [Ipuyacrue.
Tema 2.3. MexayHapoaHble KOHTPAKTHI. Y CIICHIHbIC MPOJAKH.
IK-1.5; IIK-2.5
Jlekcuueckne M TEMAaTHYECKHE KOMIIOHEHTBI: MEXIyHapOAHAas TOPTOBIIS.
MexnayHaponnble KOHTpakThl. (CBoOoma ToproBiu. [yoOanbHBIE KOMIAHUHU.
DKCHOPT, UMIIOPT TOBAPOB U YCIIYT
['pammaTuka: yciaoBHbIC Tipenioxkenus. @pa3oBsie Ty1aroiibl. UHQUHUTHUBHBIE
KOHCTPYKILIMH, KOHCTPYKIIHUU C TEPYHIUEM.



4. Tunbl OLEHOYHBIX MATEPHAJIOB, I0KA3aTEJIM U KPUTEPUHU
OLICHUBAHUS

4.1. OueHoYHBIE MaTepHaJIbl o JVCLATUINHE b1.B.01.05
[TpodeccnonanbHO-OPUEHTUPOBAHHBIN HWHOCTPAHHBIM S3BIK BXOASAT B COCTaB
OLICHOYHBIX MaTepHajioB Mo oOpa3oBareiabHON mporpamme. COBOKYIHOCTb
OIICHOYHBIX MaTEPHUAJIOB MO BCEM AWCIUIUIMHAM (MOIYJsIM) 00pa3oBaTEIbHOU
IporpaMMbl  cocTaBisieT (oHJ oueHOouHbIX cpeacts (gaimee — DOC). DOC
UCIIOJIB3YETCSl MPU  MPOBEACHMM TEKYIIEro KOHTPOJS  YCIEBAaEMOCTH U
IPOMEXYTOUHOM aTTecTaluu OOy4YaroIMXCsl C LENbI0 OLICHUBAHMS JIOCTHXKEHUS
00y4aroLMMUCS INIAHUPYEMBIX PE3yIbTaTOB O0yUEHUS.

4.2. ®OC pa3paboTaH KaKk KOMIUIEKC MPOBEPOUYHBIX 3aJaHUN PA3IUYHOTO
TUIIA U YPOBHS CJIOKHOCTH, BKJIFOUYAET KPUTEPUU M ILIKAJIbl OLICHUBAHUS, a TaAKXKe
«KJIH0YM» paBuiIbHBIX 0TBETOB. POC popmupyercsa Kak OTAEIbHBIA JOKYMEHT U
XpaHUTCA B JJIEKTPOHHOM BHE, HocTyn K POC mpenocTaBieH OrpaHUYEHHOMY
KpyTY JIHLI.

4.3. JIns camocTosiTeIbHOM paboThl 00ydYaromuXcsi MPU TOJATOTOBKE K
TEKyIIEMY KOHTpPOJIIO YCIIEBAEMOCTH M NMPOMEKYTOYHOW aTTeCTallMd B pabouux
nporpaMmax JUCUUIUIMH pa3MEIIeHbl TUIIOBBIE MPOBEPOYHBIE 3aJaHUs, KOTOPbIE
MO>XHO YCJIIOBHO pa3JeiuTh Ha 3aJaHHs 3aKpbITOro, KOMOWHUPOBAHHOIO U
OTKpPBITOTO TUIIOB.

3ajaHus 3aKphITOrO THMA — 3TO TECTOBBIE 3a/laHUs, B KOTOPBIX KaKIbIi
BOIIPOC  COIIPOBOKIAETCS T'OTOBBIMM BapUaHTaMHU OTBETOB, W3 KOTOPBIX
HEOOXOJMMO BbIOpaTh OJJMH UM HECKOJBKO MPaBUIIbHBIX.

3anaHusi KOMOMHUPOBAHHOIO THUIIA — 3TO TECTOBBIE 3a/laHUSA, B KOTOPBIX
KQK/bIiI BOMPOC CONPOBOXKIAETCS F'OTOBBIMH BapHaHTAMH OTBETOB, U3 KOTOPBIX
HE0OXOAMMO BBIOpaTh OJIMH WJIM HECKOJIbKO MPAaBWIBHBIX M OOOCHOBaTh CBOM
BBIOOD.

3amaHusi OTKPBITOTO TUIA — 3TO 3a/IaHUs, B KOTOPBIX Ha KaXJbId BOIMPOC
JOJKEH OBITh IPEJITIOAKEH pa3BEPHYTHIII 000OCHOBAaHHBIN OTBET.

B 3aBucuMocTM OT THIA 33aJaHU PEKOMEHAOBAHBI  OIPEACIICHHAS
IIOCJIEIOBATEIBHOCTD BBIITOJIHEHUS U CHCTEMA OLIEHUBAHMS BBINIOJHEHUS 3a/1aHUN.



4.4. Tuns SaﬂaHHﬁ, COCHAPHH BBIIIOJIHCHHUA, KPUTCPHUH OLICHUBAHUA

TUIT BATAHMA NMHCTPYKIMA CIHEHAPHH BBIITOJIHEHMA KPUTEPUHM OLIEHMBAHIMA
3ajaHue  3aKpBITOTrO ITpountaiite TeEKcT, 1.BHMMaTenbHO MNpPOYUTATH TEKCT 3aJaHus U OtBeT cunTaeTcs BEPHBIM, €CIU
TUIIA C BBIOOPOM OJHOTO | BHIOEpUTE TNPABWIBHBIA | TOHSATH, YTO B KAUECTBE OTBETA OXKHUACTCS TOIBKO OJJMH NpaBUIBHO yKa3aHa wudpa WM
IIPABWJIBHOTO OTBETa M3 | OTBET 13 MIPENJIOKEHHBIX BADUAHTOB. OykBa
HECKOJIBKMX  BAapHUaHTOB 2. BHuMarenpbHO  IIPOYUTATh  INPEUIOKEHHBIE
IIPEUIOKEHHBIX BapUaHT-Thbl OTBETA.

3. BoiOpaTh OJ1MH BEpHBII OTBET.
4. 3anucath TOJIbKO HOMEp (Wi OYKBY) BHIOpAHHOTO
BapuaHTa oTBeTa (Harpumep, 3 wiu B).

3aI[aHI/Ie 3aKpPBITOI'O HpO‘IHT&ﬁTG TCKCT U 1. BHUMAaTebHO Npo4YnuTaTb TCKCT 3aldHUA H OTBeT cuyuTacrTcs BCPHBIM, C€CJIU
TUIIa Ha YCTAHOBJICHUC YCTaHOBUTE INOHATH, YTO B KaUCCTBC OTBCTA OXHIANOTCA IIapbl MMpaBUJIbHO YKa3aHbI III/I(i)pI)I nJIn
COOTBCTCTBUA COOTBCTCTBUC 3JICMCHTOB. 6YKBBI

2. BHUMarenpHO MpovMTaTh 00a CHHCKA: CIHCOK 1 —
BOIPOCHI, YTBEPKACHUS, (PaKThl, TOHATUS U T.1.;

CIIMCOK 2 — YTBEPKJCHHS, CBOHCTBAa OOBEKTOB U T.]I.

3. ComocTaBUTh 3J€MEHTHl crnucka 1 ¢ ayeMeHTaMu
cnucka 2, chopMUpPOBATH Mapbl JJIEMEHTOB.

4. 3anucath nonapHo OYKBBI U IUQPHI (B 3aBUCUMOCTH
OT 3aJ]aHMs1) BapMaHTOB oTBeTa (Hanpumep, Al wiu b4).

3ananue 3aKpBITOTO [IpounTaiite TEKCT, 1. BHUMaTenbHO MPOYMUTATH TEKCT 3aJaHUS U NIOHSATH, OTBeT cunTaeTcss BEPHBIM, €CIU
THUIIA c BbIOOpOM | BbIOEpHUTE MpaBUIbHBIE | YTO B KAYECTBE OTBETA OXKHJIACTCA HECKOIBKO MPABWIBHBIX | MPaBHJIBHO  YCTaHOBJIEHBI  BCE
HECKOJIBKMX ITPaBUJIBHBIX | OTBETHI OTBETOB U3 MPEJIOKEHHBIX BAPUAHTOB. COOTBETCTBUS (TO3ULMH U3 OJJHOTO
OTBETOB U3 HECKOJIBbKHUX 2. BHUMaTenpHO IPOYUTATh IPEAJIOKECHHBIE cTOJI0IIa BEPHO COIOCTABJIEHBI C
BapUAHTOB BAPUAHT-ThI OTBETA. MO3UIUSMU JIPYTOTO)
IIPEUI0KEHHBIX 3. BrIOpaTh HECKOJIBKO MPaBUIIbHBIX OTBETOB.

4. 3anucath TOJIHKO HOMepa (Wi OyKBBI) BEIOPAHHOTO
BapuaHTa oTBeTa (Hanpumep, 1 4 unmu A I).




3aI[aHI/IC 3aKpPbITOI'O
THUIIa Ha YCTAHOBJICHHUC
IIOCJIICA0OBATCIIBHOCTH

[IpounTaiite TEKCT W
YCTaHOBUTE
MOCJIeI0BATEIbHOCTD

1. BuuMaTenbHO IPOYUTATh TEKCT 3a4aHUs U
MOHATh, YTO B KaueCTBE OTBETA OKUIAECTCS
MI0CJIeI0BATEIbHOCTD JJIEMEHTOB.

2. BHUMaTeNbHO MPOYUTATh MPEATIOKEHHbIE
BapHUaHThI OTBETA.

3. IlocTpouTh BEpHYIO MOCIEA0BATEILHOCTD U3
IIPEUIOKEHHBIX JIEMEHTOB.

4. 3anucatb OYKBBI/II(PHI (B 3aBUCIMOCTH OT
3aJaHMus) BAapMAHTOB OTBETa B  HYXHOHU
nocneaoBarenbHocTH (Hanpumep, BBA uiu 135).

OTBer cuMTaeTcss BEPHBIM, €CIIH
IIPaBUJIbHO yKa3aHa BCS
II0CJIEI0BATENBHOCTD UMD

3ananue
KOMOMHHPOBAHHOTO THIIA

IIpounTaiite TeEKCT,
BBIOCPUTE TIPABHIIBHBIN

1. BHUMAaTeIbpHO MNpOYHUTATb TCKCT 3aJaHHA U
IIOHATH, YTO B KQYCCTBC OTBETA 0XKKMJACTCA TOJIBKO

OTBeT cuMTaeTcss BEPHBIM, €CIIU
IpaBWIbHO YyKa3zaHa uLudpa wim

C  BbIOOpOM  OAHOrO | OTBET M  3aANMIUIUTE | OJUH U3 PEUIOKEHHBIX BAPHAHTOB. OykBa M IpHUBEJIEHBbl KOPPEKTHBIE
MPaBUIBHOTO OTBETAa W3 | apryMEHTHI, 2. BHUMaTeNbHO MPOYUTATH MPEATIOKEHHbIE apryMEHTbI, HCHOJb3yeMble MpHU
IPEUI0KEHHBIX U | 00OCHOBBIBAIOLIME BapHUaHThl OTBETA. BbIOOpE OTBETA
000CHOBaHKEM BbIOOpa BBIOOD OTBETa 3. BoiOpaTh 0J1UH BEpHBII OTBET.
4. 3anucatb TOJIBKO HOMEp (MK OYKBY)
BBHIOpPAHHOT'O BapuaHTa OTBETA.
5. 3amucarb apryMeHTbl, 000CHOBBIBAIOIIME BHIOOD
oTBeTa (Hampumep, 4 TeKCT 000CHOBaHUS).
3aaHue OTKPHITOTO [TpounTaiite TekcT U 1. BHuMaTenbHO MPOYUTATh TEKCT 33aHUs U OTBeT cuuTaeTcs BEPHBIM:
TUTIA C Pa3BEPHYTHIM 3alUIIATE PAa3BEPHYTHIH | MOHATH CYTh BOIPOCA. 1. OrcyrcTBUE PaKTHUECKIX
OTBETOM 00OCHOBAHHBIN OTBET 2.Ilponymats JIOTUKY U TIOJTHOTY OTBETA. OLIMOOK.
3.3ammcaTh OTBET, UCTIONB3YS YeTKHE KOMITAKTHBIC 2. PackpeiTre o0beMa

(bOpMYIIUPOBKH.
4.B ciyyae pacueTHOM 3aJlau, 3aMucaTh peleHue
U OTBET

UCTIOJIB3YEMBIX MOHATHI (TIOJTHOTA
OTBETA).

3.000CHOBAaHHOCTL OTBETA
(Hanmu4Me apryMeHToB).

4, Jlornueckas
MTOCIE0BATEIBHOCTh U3JIaraeMoro
Marepuaa.




4.5. OOmas miKajna OLIGHUBAHUS pPE3YJNbTATOB TEKYIIEr0 KOHTPOJS
YCIIEBAEMOCTH U MPOMEKYTOYHOM aTTECTAIlMU o0ydJaromuxcs ¢ npumeHeHnemM bPC
Honernkoro ¢unuana PAHXul'C

ECTS
Wrorosas TpaauunoHHas cucreMa bunapuas |, i
0a/IbHAA OlleHKA cucTeMa wnomnoii | 7V OHAPHOT
90-100 OO A P/ Passed
80-89 B P/ Passed
75-79 XoPomo 3a4TeHo C P/ Passed
70-74 P D | P/Passed
60-69 Y 10BIICTBOPUTEIIHHO E P/ Passed
0-59 HeynosnerBopurensio | He 3auteno F F/Failed

CooTHoleHre 0aJIIOB 3a TEKYIIUI KOHTPOJIb YCIIEBAEMOCTH U MTPOMEKYTOUHYIO
aTTECTALUIO, a TAK)KE IIOBTOPHYIO IPOMEKYTOUHYIO aTTECTALHIO:

MakcuManbHas MakcumanbHas MakcumaibpHas MaxkcumaibHas
cyMMma 0aioB 3a cymMMa 0ajioB 3a UTOrOBas OaJuTbHAs cymma 0aJiioB 3a
TEeKYLIUH MIPOMEXYTOUYHYIO OIICHKa MTOBTOPHYIO

KOHTPOJIb aTTECTALUIO MIPOMEKYTOUHYIO
yCIIE€BAEMOCTHU aTTECTALIHIO
100 GauioB 100 6ayutoB 100  OamroB 100  GamwioB
5. (I)OprI arTrecralimu, TUIIOBbIC OIICHOYHLIC MaTepl/laJIbl aJIA

TeKYyLIero KOHTPOJISl yCIeBaeMOCTH 00y4alomuXcsl, KpUTEPUHU U IIKAJbI

5.1.

OLICHMBAHUSA 10 KOHTPOJIbHBIM TOYKAM
B xone peanuzannu nucuumunasl OT/I.B.02 JlenoBoit ”HOCTpaHHBIN

A3BIK HCTIONB3YIOTCA Clenytoume (GopMbl TEKYIIEro KOHTPOJII YCHEBAEMOCTH

oOyyvaronuxcst (B TOM 4HCIIe, 33JJaHUsI K KOHTPOJIbHBIM TOYKaM):

TectoBble 3amaHust, YCTHBIA OMPOC, MEPEBOI, AUCKyccHst / 3cce (IOKIia,

COOOITICHHE)

5.2,

Tunosbie

OLCHOYHBIC

MaTepuabl

I

YCIIEBAEMOCTH 00YJarOIInXCs (BHE KOHTPOJIBHBIX TOYECK):
Paznen 1. JlesioBble KOHTAKTBI.
Tema 1.1. Toprossie mapku. bpenasl. IIK-1.5; IIK-2.5

Temwl ycmHo20 onpoca

1. How have some brands become a pervasive part of our daily lives?

2.What is the power of brands based on?
3.Why are brands essential for businesses?
4.In what way do brands affect the economic growth?

TEKYIIEro

KOHTPOJIS




5.What does the success of a brand depend on?
Tecmosoe 3a0anue:

Give the correct answer to the question.

Why are brands essential for businesses?

A) As they allow businesses to differentiate themselves from their competitors
B) They help cooperate with the competitors

C) They play a vital role in driving economic growth

D) They depend solely on their logo or marketing strategy

Why do brands play an essential role in driving economic growth?

A) Through ability to connect with people on a personal level

B) As they are a promise that companies make to their consumers

C) They contribute to the creation of jobs and the growth of local and global economies
D) They create an emotional connection with its customers

Why have brands become an integral part of our daily lives?

A) As they do not depend solely on their logo or marketing strategy

B) They have the power to influence our behavior, shape our culture, and drive economic
growth

C) They allow businesses to differentiate themselves from their competitors

D) They are interested in increasing their revenue and their market share

Tecmosoe 3adanue:

Many people in Japan think Carlos Ghosn is a superstar. But Ghosn is not a rock star or a
football player, he is the CEO and President of two of the world's biggest car makers:
Renault and Nissan. He is also on the board of Alcoa, Sony and IBM. He is one of the
world's great business leaders.

He was born in Brazil, but his parents are Lebanese. He speaks five languages fluently
and he knows some Japanese, too. He travels all the time because he works in Paris and in
Tokyo. His schedule is very tight: he attends meetings, visits plants and dealerships, and
meets international customers. When he has time, he also goes to car shows. Some people
call him '7/11' because he often arrives at the office at 7 o'clock in the morning and
sometimes finishes at 11 p.m. He gets up
early every day and works over 70 hours a week.

But it is not all business for Ghosn. He does not work at weekends. He makes time for
his wife, Rita, and their four children. They spend time together and enjoy their hobbies.
They live in France, but his elder daughter, Caroline, studies at Stanford University.

Decide whether these statements are true or false.
1. Many people think Ghosn is Japanese. -F

2. Ghosn speaks three foreign languages.-F

3. He lives in Europe.-T

4. He often travels between Europe and Asia.-T



5. He meets international customers at weekends. -F
6. He has four children. -T

Tema 1.2. Crpykrypa komnanuu. Jloructuka. I1K-1.5; IIK-2.5
Temwt YCMHO20 onpoca
1.What forms of business organization do you know?
2.What is a sole proprietorship?
3.What is a partnership?
4.What is a limited partnership?
5.In what professional fields is the partnership useful?
6.What are the disadvantages of this form of business?
7.What is a corporation?
8.What are the advantages of a corporation?
9.What types of corporate restructuring are you familiar with?
10.What is a merger?
11.What is an acquisition?
12.Describe the notion of a takeover.
13.What is the difference between a hostile and a friendly merger?
14. Speak of the consolidation
Tecmosoe 3ao0anue:
Complete the sentences.
1. A sole proprietorship is an organizational form of .... .
a) more than one owner.
b) only one owner - T
C) an institution operated by managers.
2. A partnership is a business form of .... .
a) more than one owner. -T
b) only one owner.
C) an institution operated by managers.
3. A corporation is a business form of .... .
a) more than one owner.
b) only one owner.
C) an institution operated by managers. -T
4. The advantage of a corporation is ... .
a) that the owner makes decisions without consulting anyone.
b) the ability to attract financial resources and talented managers. T
c) that the partners may disagree with each other.
5. The disadvantage of a partnership is ... .
a) that the owner makes decisions without consulting anyone.
b) the ability to attract financial resources and talented managers.
c) that the partners may disagree with each other. -T

Tecmosoe 3adanue:




Meet Jeffrey Immelt

Jeffrey Immelt is Chairman and CEO of General Electric Co. GE is a 128-year-old
company in Connecticut, USA. It operates in more than 100 countries and employs more
than 320,000people worldwide.

Immelt is 51 and is a very rich man. He is married, and his wife's name is Andrea.
They have one daughter. Her name is Sarah, she is 20 years old. 'My wife and my daughter
are great,’ Immelt says. 'lt's a pity we're not together more often.' He is away on business
more than 50% of his time, and he tries to meet customers about a week a month. 'Life is
never boring," he says. 'No two days are the same.'

He usually gets up at 5.30 in the morning and works out for about an hour. 'Exercise
Is important, but my real hobby is golf," he says. 'I'm not great at golf, but I enjoy it. And |
like to read, especially when I'm on the move.' He likes biographies, business books and
fiction, and reads about 50books a year. He also likes 1970s rock music.

Jeffrey Immelt

Age

Family

Job

Hobbies and interests

Task. Decide whether these statements are true or false.
. Jeffrey Immelt is President of General Electric. -T

. General Electric is a global company. -T

. Immelt is married with two children. -F

. All days are different for Immelt. -T

. He is away more than half of the time. -T

. He is not very good at golf. -T

. Immelt is not interested in exercise. -F

. All his books are about business. -F

Tema 1.3. Pexnama. [1K-1.5; IIK-2.5
Temul YCIMHO20 onpoca
1. What are the different ways companies use to increase sales?
2. Which of the ways is the most effective?
3.What are the most popular forms of advertising?
4. Why does every major company reserve a substantial portion of the budget for television
advertisements?
5. Explain what the viral marketing is.
6. What steps does the introduction of new products include?
Tecmosoe 3a0anue:

PATCHI: ASWEET SUCCESS

Most children love chocolate but not many of them have relatives who own a
chocolate business. Nizar Choucair’s uncles owned two chocolate shops in Beirut and Nizar
started to help out after school when he was just 11. At first, they just gave him chocolate as
payment.

coONO OIS~ WN -




When he left school, Nizar left Lebanon to work with his cousin in Kuwait but he
never stopped thinking about the chocolate business. ‘I saw chocolate everywhere’ he
remembers, ‘Even in a glass of water’. When Nizar married a Kuwaiti girl, neither he nor his
new wife believed they had many opportunities in Kuwait so they returned to Beirut the
following year. It was there in 1972 that Nizar opened the first Patchi chocolate store in the
Rue Hamra. It quickly became a big success.

However, in 1975, less than a year after the shop opened, Lebanon descended into
civil war and Nizar moved away with his wife and children, firstly to Amman, then to
Cyprus and Paris. They opened shops in many different parts of the world, and a new factory
in Jeddah, Saudi Arabia because of the problems of exporting from Lebanon during the war.
But while the country suffered, the Patchi brand continued to build its reputation for luxury
chocolate. Now, with over 150 outlets worldwide, Patchi is expected to become a global
brand and is a prime candidate for listing on the London or Dubai stock exchange. Plans for
this were put on hold in 2008 because of the global financial crisis but Mr Choucair still
expects to do it in the near future.

Task. Decide whether these statements are true or false.

Example: Nizar started to work in his uncles’ shops after he left school F

1 As a child, Nizar did not receive any money for helping in his uncles’ shops.-T
2 When he lived in Kuwait, he forgot about the chocolate business at first. - F

3 Nizar and his wife believed they had good opportunities in Kuwait.-F

4 1t was difficult to export goods from Lebanon in the late 1970s. - T

5 Patchi’s reputation suffered during the war years in Lebanon.- F

6 Patchi was listed on the stock exchange in 2008. -F

Read the second part of the profile about Patchi’s product range and answer the
questions. Write one word only or a number for each answer.

Patchi today has branches in around 40 countries and has recently expanded into the
Far East by opening outlets in Takashimaya, a Japanese department store. When the first
Patchi shop opened back in 1974, it soon became famous for creating luxury gift items for
weddings. With global expansion, this has now extended to items for a huge variety of
special occasions, such as the Chinese New Year. The company now uses 42 varieties of
chocolate and has also branched out into special chocolate products for children under the
name of Patchino.

Mr Choucair always intended his products to stand out from the competition and one
of Patchi’s unique points is the luxurious packaging. Factories in Egypt, Dubai, Syria,
Lebanon and Saudi Arabia produce the chocolate but the boxes and ribbons are all made in
Sibline, a Lebanese town south of Beirut. In 2008, Patchi made what is probably the most
expensive box of chocolates in the world for Harrods, the London department store. The
outside of the box was made of leather and each of the 49 chocolates was decorated withgold.
It cost J5,000.

Example: What brand name does the company use for children’s products? Patchino
7 What special occasions did Patchi first produce chocolates for? -Wedding
8 How many types of chocolate does Patchi use in its products? -42



9 Which country does the packaging for Patchi chocolates come from? - Lebanon
10 Which department store sold Patchi’s most expensive box of chocolates? - Harrods

Paznen 2. JlesiTeJIbHOCTH KOMITAHUM.
Tema 2.1. lenbru. IIK-1.5; IIK-2.5
Temwt YCMHO20 onpoca
1.How does inflation impact personal savings and budgeting?
2.What are some advanced budgeting techniques for managing irregular income?
3.How can financial literacy influence your budgeting and saving practices?
4.What are the psychological effects of budgeting and saving on individuals and families?
5.How can automation tools help streamline the budgeting and saving process?
6.What are the benefits and risks of investing savings in stocks or bonds?
7.How can you adapt your budget to changing financial circumstances?
8.What are some cultural differences in budgeting and saving practices around the world?
9.How can economic downturns affect personal savings strategies?
10.What is the role of financial advisors in helping individuals with budgeting and
saving?
Tecmosoe 3aoanue:
Complete the sentences with the most suitable words
1.After purchasing a new phone, my account was

A.prodigal B.broke C.bankrupt D.in the red
2.The ring is absolutely I'It's not even made of real silver.
A.penniless B.worthless  C.cheap D.frugal

3.1 can't afford to go out this weekend. I'm completely

A.cheap B.prodigal C.broke D.good value
4. The man tried to charge me $60 for a T-shirt! What a !
A.lump-sum B.rip-off C.installment D.bill

5.The on my mortgage has risen in the past year.

A.interest rate B.budget C.income D.expense
6.1 am currently to buy a new washing machine.

A.making aloss  B.investing C.saving up D.living off
7.1 decided to pay for the sofa in one rather than in installments.
A.bill B.lump-sum C.mortgage D.income
8.Everyone at the golf club was quite , and | felt out of place.
A.good value B.worthless C.bankrupt D.affluent
9.Bob's is just over $50,000 per year.

A.income B.standard of living  C.broke D.bankrupt
10.1 can't believe Larry was too to tip the waiter.

A.loaded B.well-off C.cheap D.prodigal

Tema 2.2. Mapketunr. IIK-1.5; IIK-2.5
Temwl YCMHO20 onpoca
1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?




3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tecmosoe 3a0anue:

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is
their main (2). Consequently, it is necessary not only preserve it, but also to

(3) in it, because once you have lost some of it, not only is it extremely difficult to
regain it, but it also costs huge amounts of money. When 4) a crises, management
must react as quickly as possible. Speed of (5) is particularly crucial when human
lives are in question. The next step is to enter in a dialogue with all your (6), and to
make sure that you maintain a steady (7) of information. You have to explain to
the public what went wrong, and accept responsibility for any mistake that you made. If you
are indeed responsible for what happened, an admission of (8) is your only viable
course of action. Denying responsibility will inevitably damage your reputation in the long
term, and increase the chances of (9) action being taken against you.
1 a) cost b) fee c) bonus d) price
2 a) profit b) asset c) benefit d) value
3 a) pay b) stake C) secure d) invest
4 a) dealing b) foreseeing ¢) handling d) prioritizing
5 a) response b) responding  c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference  b) flow c) release d) press
8 a) credibility b) illegality c) liability d) criminality
9 a) legal b) lawful c) court d) tribunal

Tema 2.3. MexayHapoaHble KOHTPAKThI Y cneuinbie npoaaxku. YK-4.6.
Temubl YCImMHO20 onpoca
1. What do you like /dislike about shopping?
2. Why are beauty products easy to sell on TV?
3. How to become a successful sales person?
4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?
6. What are the shopping habits of the people you know?
7. What do you think are the keys to success in online selling?

Tecmosoe 3a0anue:




The Ford Motor Company entered the business world on July 16,1903 with only $
28,000 in cash. At that time it was a small company in a Detroit wagon factory with 10
people on the staff.

One year after the company started its operations (in 1904) the foreign expansion
programme began.

On August 17, 1904 a modest plant opened in the small town Walkersville, Ontario,
with the name of the Ford Motor Company of Canada, Ltd. The company had hard times in
its first years, young Henry Ford, as chief engineer and later as president, directed a
development and production programme. Some of Ford cars were experimental and never
reached the public. But some of their models were an immediate success.

In 1942 the civilian car production stopped as the company was working for the U.S.
war industry. The huge wartime programme was producing “Liberator” bombers, aircraft
engines, jeeps, tanks and other types of war machinery.

Ford was the first international company. In 1914 it had assembly plants in Canada,
Europe, Australia, South America and Japan. The real opportunity to become a global
company came with the electronic revolution of the late 1980s. In 1987 Ford launched a
computer-based system that linked manufacturing and engineering groups in Ford factories
all over the world. Now Ford represents itself in 200 countries around the world. It is the
world’s second-largest industrial corporation and the second-largest producer of cars and
trucks.

Task. Read the following statements and say if they are true or false according to the
text.

1. The Ford Motor Company of Canada, Ltd started its foreign expansion programme in
1903.-T

2. The expansion programme of the Ford Motor Company included the organization of a
dealer network, assembly plants and manufacturing plants. -T

3. In the first years the company had a lot of good and bad times.-T

4. The foreign expansion of the company was rather slow. -F

5. The company’s civilian car production stopped in the first year of the 2nd World War.-F
6. During the 2nd World War the company was producing a huge range of war machinery.-T
7. In 1914 the Ford Company had assembly plants on all the continents. -F

8. The real opportunity to become an international company came to Ford with the electronic
revolution. -F

9. Ford has a good reputation in a lot of businesses.-T

10. Ford was the first global company.-F

Tecmoeoe 3a()aHue:
E-commerce

Many companies are beginning to use the Internet for commerce. The mass media
have been noting recently that e-commerce hasn’t met their financial expectations and many
Internet start-ups have gone bankrupt. In reality many businesses have set up electronic
commerce sites. Successful technology companies have been creating online shopping sites
for business-to-business and business-to-consumer transactions. The examples of the
companies that have successfully been using the Internet to sell their products are Dell and



Cisco. Dell is generating more than seven million dollars a day in web sales, while Cisco
exceeded one billion dollars in annual sales over the web in 1998.

In e-commerce small companies can compete with big companies. In fact the Internet
IS very attractive to small companies for several reasons:
- it makes the size of a company irrelevant. Large and small companies have the same access
to customers and can create the same kind of Internet presence;
- it makes the location of a company irrelevant. Customers from anywhere can easily use
your company’s site;
- it increases feedback. If for example your company sells printing equipment you can go to
a printing discussion group and see what subjects are of interest to people, what they are
saying about you or your competitors’ products.

Read the following statements and say whether they are true or false.
1. Thanks to the Internet large and small companies have the same access to customers.-T
2. Dell is generating about 8 million dollars a day.-F
3. The location of a company is important if it sells through the Internet.-F
4. There is little feedback between the on-line company and its customers.-F
5. E-commerce is not only a marketing tool; it’s also a business channel.-T
6. The Internet is especially attractive to small companies.-T
TeMbl IucKyccHid, 3cce (JIOKIIa, COOOIIeHHE)

Tewma 1.1. Toprossie Mmapku. bpeHpsi.
1. Describe some of your favourite products. Why do you like them?
2. What is the best thing you’ve ever bought?
3. Prepare a short presentation about a product.
4. Describe a marketing campaign of some well-known companies.
5. How can you increase sales figures of a brand?

Tema 1. 2. CTpykTypa KOMIaHUH.

1.Sole proprietorship

2. Limited partnership

3. Corporation

4. Partnership

5. Advantages and disadvantages of the main forms of business organization

Tema 1.3. Pexitama.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in our everyday life?
Why/not?

4. How to do a good website?

5.3. OnauH WM HECKOJbKO TEeMAaTHYECKUX OJIOKOB JUCITUIUIMHBI 3aBEPIIAIOTCS
KOHTpoibHOM ToukoW (mamee — KT). Texkymmuii KOHTpOJIb yCHEBAEMOCTH IO



TUCIUIUIMHE TpexycMmaTpuBaeT He MeHee 2 (naByx) u He Oosee 10 (mecsitu) KT B
TEUEHUE MEePUO]Ia OCBOCHUS TUCIIUIUINHBI.

MakcumanbHOE KOJMYECTBO OaiioB 3a JoOoi Ttum pabor B pamkax KT
coctasisieT 100 (cTo) 6aios.

Pacnipenenennie BecoBbix kodpduinmentoB no KT B pamkax Tekymero KOHTpOJIs
YCIEBAEMOCTH O TUCHUILIMHE U (POPMYJIBI pacuera:

HanmenoBanue MakcumanbsHOe Koadduuuent Beca | Pe3ynbraT KOHTPOIBHOM
KOHTPOJIbHOM TOYKH | KOJINYECTBO OaioB KOHTPOJIbHOM paboThl| paboThl, y4aCTBYIOIUI
3a paboTy B paMKax B ()OPMUPOBAHUU
KT, xoropoe moxeT UTOTrOBOU OaJUILHON
HaOpaTh CTYACHT OLICHKH 110 JUCLHUIUINHE
(oTpaxaercs B )KypHaJle
BPC B C/Z10)
KT 1 10 0,1 10
KT 2 10 0,1 10
Utoro: X 0.2 20

dopmyna pacyeTa pe3ysibTaTa KOHTPOJIbHOW TOUKU:
Pesynbrar kKoHTpOabHOM Touku = KonudectBo 6amioB 3a paboty B pamkax KT
X KoadduirieHT Beca KOHTPOIHHOM TOUKH.

5.4. ®opmbl TEKYIEro KOHTPOJIA ycreBaeMocTu oOy4daroniuxcst B pamkax KT
Y TUIIOBBIC OIIEHOYHBIE MAaTEPUAIBI:

KT - 1.

TeMmbl qUCKyccHi, dcce (oK1, COOOIEHNE)

Tema 1.1. Toprossie Mmapku. bpeHzsi.
1. Describe some of your favourite products. Why do you like them?
2. What is the best thing you’ve ever bought?
3. Prepare a short presentation about a product.
4. Describe a marketing campaign of some well-known companies.
5. How can you increase sales figures of a brand?

Tema 1. 2. CTpykTypa KOMIAHUH.

1.Sole proprietorship

2. Limited partnership

3. Corporation

4. Partnership

5. Advantages and disadvantages of the main forms of business organization

Tema 1.3. Peknama.
1. What is the most dominating type of media?
2. How can big corporations benefit from mass media?



3. Do you agree that mass media promotes quality and progress in our everyday life?
Why/not?
4. How to do a good website?

Tecmosoe 3aoanue:
I. Complete the sentences using the right item

1. There are few jobs that don’t ... special training.

a) look for b) decide C) require

2. He always keeps his word, he is very...

a) responsible b) impossible c) flexible

3) We don’t ... new people now, we are short of money.

a) fire b) employ C) start

4. If you take up this job it will give you a lot of ... for promotion.

a) fringe benefits b) shifts C) opportunities

5. The company is... its exports to more and more countries.

a) increasing b) meeting C) running

6. ’m ... the mail now.

a) looking after b) looking up c) looking through

7. The CEO is... the whole company.

a) in need of b) in charge of C) in support of

8. I’m calling about my ... for Monday; I’m afraid, I’'m busy on Monday.

a) business matters  b) appointment C) subsidiary

9. Mr. Stevens works hard and has much experience. He is a very... employee.
a) reasonable b) efficient ¢) high quality

10. We always order cartridges from them. They are our old...

a) suppliers b) customers C) subsidiaries

11. When the company... its innovative product it immediately became the market leader.
a) reached b) launched c) directed

12. The Managing director ... the profit with the clever strategy the company used.
a) linked b) entered c) produced

13. We produce a wide ... of health products.

a) network b) production C) range



14. An... ... is the place where the workers put together the components of cars.

a) engineering group b) assembly plant ¢) manufacturing plant
15. ... ... appeals to Nick as he has classes at the university in the mornings.
a) work in shifts b) full-time work c) part-time work.

I1. Open the brackets using the correct form of the verb.

. John (have) only 20 $ in cash so he offered to pay by credit card.- has

. At the moment they (have) talks with their potential customers. — are having

. | (think) of starting my own business. — am thinking

. What you (think) of your new CEO? — do you think

. When people (look for) a job they usually write a CV. —are looking

. Currently the company (consist) of five departments. -consists

. When Mike (enter) the room he saw a huge table with lots of papers on it.- entered

. Last year our profits (increase) by 10%. - increased

© 00 N oo 0o B W DN P

. They (recruit) a very experienced computer analyst not long ago. - recruited
10. I (be) in charge of this project so please, follow my instructions. - am
11.You (see) the project of a new assembly plant when you visited our office?- did see

12. Linn (not like) her present job, she (prefer) to work regular hours.- does not like/ prefer

Kpurepun ouenku JAnanazon Onucanue kpuTepus
0aJ1J10B
OTJIINYHO 90-100 OOyuJatommiics:

-cioco0eH BecT Oecely MO MPEUIOKEHHOW TeMaTHKe
(marormyeckoe M MOHOJIOTMYECKOE  BBICKA3bIBaHWS) B
HOPMAaJIbHOM TEMIIC;

- JIEMOHCTpUPYET  IIMPOKWUH  CIIOBapHBIA  3arac,
s deKkTUBHBIA BHIOOP M HCHOJIB30BAaHUE CIIOBA / UAHOMBI,
BlIaJIcHUEe (OPMOM CJIOBA, COOTBETCTBYIOIIMI PETHUCTD;
UCTIOJIB3YET CJIOXKHBIEC TPAMMATHYECKUE KOHCTPYKIIHH;
-3((eKTUBHO B3aUMOJCHCTBYET C 95K3aMEHATOPOM /WU
MapTHEPOM;

-JIaeT TOYHBIC NCUSPITBIBAIONINE OTBETHI Ha BCE BOTIPOCHI;
-YMEJO CIpPaBISETCs C HEMPEACKa3yeMbIMU CUTYAIUSIMU;

- IPOSIBJISICT UHUITUATHBY; 00OCHOBBIBAET CBOO MBICITb;

- OCYIIECTBIISET CBA3HBIE MOHOJIOTHUECKHUE BHICKA3HIBAHUS;

- packphIBaeT TeMY IOJHOCTBIO W HAISKANUM 00pa3oM,
MIPUBOIUT MIPUMEPHI U (PaKTHI;

-no0oe KosiebaHHe B Peud CBSI3aHO C COJIEp’KaHUEM, a He ¢




IMOUCKOM CJIOB WJIM T'PaAMMATHKHU.

XOPOIIIO 75-89 OO6yuaromuiics:

- cnocobeH Bectn Oecemy TO MPEUIOKEHHOM TEeMaTHKE
(amanornyeckoe W/ MOHOJIOTMYECKOE BBICKA3bIBAHHE) B
HOPMAaJIbHOM TEMIIE;

- IMeeT JOCTAaTOYHBIN JMAIa30H CIOBAapHOIo 3araca, J1eJacT
HECYIIIECTBEHHbIE OIMOKH B BbIOOpE (hOPMBI CIIOBA/MINOMBI,
UMEeT HEe3HAUNTeIbHbIE IPOOJIEeMbl B BHIOOpPE CIOXKHBIX
KOHCTPYKLIMH, JIelaeT HECKOJIbKO OMMOOK B BBIOOpE
BPEMEHHM, 4HCIIA, TOpsAAKa cJIoB / (yHKUWH, apTUKICH,

MECTOMMEHHUH,  NpPEIJIOrOoB,  JIOIMyCKaeT  HeOOJbIIoe
KOJMYecTBO  ommbok B opdorpadum, NyHKTYyaIlHH,
KaluTaIn3aIug;

-B OCHOBHOM BbICKa3bIBAHHE OTBEYAET 33/1aHUIO;

-00y4aroIuiicss IOHUMAeT PK3aMEHAaTOpa U NapTHEpa U JaeT
IPaBUJIbHbBIE OTBETHI HA OOJIBIIIMHCTBO BOIPOCOB;

-B  LEJIOM YMEET CIpaBJIATbCS C  HENpeAcKa3yeMbIMU
CUTYaLUSIMU;

- Ja€T pacHpOCTPAHEHHBIE OTBETHI U MPOSIBIISIET UHULIUATHUBY;
- IPOSIBJIsIET MUHUMAJIbHbIE KOJIeOaHUsl B PeUH.

VAOBIIETBOPUTEIILHO 60-74 OO0yygaronuiics:

-IOHMMAET DK3aMeHATOpa W TMapTHEpa U JaeT NpaBHIIbHBIC
OTBETHI;

-BBITIOJIHSIET MPOCTBIC 3a/1a4K, HO UCIIBITBHIBACT 3aTPYAHCHUS
c Oormee CIOXHBIMH 33Ja4aMH, HEIOCTATOYHO IIHUPOKO
pa3BUBACT CBOKO MBICIIb;

-II0Ka3bIBaCT OTPAHUYCHHBIN JHMAIa30H CIIOBAPHOTO 3araca,
JIelaeT YacThle OIIMOKH B BBIOOpPE (DOPMBI CIIOBA / UIUOMBI,
UCIIOJIb30BAaHUH, 3HAUCHUSIX, IMEET CEPhE3HBIC MPOOIEMBI C
MPOCTBIMHU / CIIO)KHBIMU KOHCTPYKIIUSIMH,

-TIPOSIBIISIET YacThie KOJeOaHUs, TPOU3HOIICHUE 3aTPyIHSICT
00IIIeHHE;

- TEMIT PeU¥ 3aMEeJIJICH.

HEYIOBJIETBOPUTEIIBHO 0-59 OO6yyarommuiics:

-He CII0COOEH BBICKA3bIBATHCS B YCTHOH (hopme;

- HE MOXET pPACKpbITh COJEp)KaHHE 3aJaHus, HE IOHHMAeT
cobeceqHIKa;

- MMeeT OrpaHWYEHHBIH JMana3oH CIOBAPHOIO 3araca,
JIeJIaeT yacThle OIMOKU B BbIOOpE (OPMBI ClIOBA / UIUOMBI,
UCTOJIb30BAaHUM, TPAKTUUYECKH HE I[IOKa3blBAE€T 3HAHUS
IPaBUJI MOCTPOSHUS MPEIUIOKECHUH.

Borpocskl /11 YCTHOTO ompoca:
Tema 1.1. Toprossie mapku. bpenasi. IIK-1.5; IIK-2.5
1. How have some brands become a pervasive part of our daily lives?
2.What is the power of brands based on?
3.Why are brands essential for businesses?
4.In what way do brands affect the economic growth?
5.What does the success of a brand depend on?

Tema 1.2. Crpykrypa komnanuu. [TK-1.5; ITK-2.5




1.What forms of business organization do you know?

2.What is a sole proprietorship?

3.What is a partnership?

4.What is a limited partnership?

5.In what professional fields is the partnership useful?
6.What are the disadvantages of this form of business?
7.What is a corporation?

8.What are the advantages of a corporation?

9.What types of corporate restructuring are you familiar with?
10.What is a merger?

11.What is an acquisition?

12.Describe the notion of a takeover.

13.What is the difference between a hostile and a friendly merger?
14. Speak of the consolidation

Tema 1.3. Pexuama. I1K-1.5; IIK-2.5
1. What are the different ways companies use to increase sales?
2. Which of the ways is the most effective?
3.What are the most popular forms of advertising?
4. Why does every major company reserve a substantial portion of the budget for television
advertisements?
5. Explain what the viral marketing is.
6. What steps does the introduction of new products include?

TecToBBIC 3aaHUS

Choose the correct answer:
Read the article about the growth of the market for mineral water. For questions

1-5, decide if the sentences refer to Perrier (P) or Evian (E). Write the correct letter, P Or
E, next to the sentences.

THE GROWTH OF BOTTLED WATER

Forty years ago, bottled water was not something many people were interested in buying.
But in the past 50 years, it has become one of the biggest marketing success stories.

The story began with one famous brand: Perrier. This water appeared at a time when
Frenchness was seen as something ‘chic’. The company used French slogans and marketed
their product as ‘the champagne of table waters’. If you drank Perrier, it showed that you
were someone with good taste who understood how society worked. The success of this
campaign led to the company expanding by bringing out different sized bottles and then by
selling the water in cans so that it competed directly with other fizzy drinks. The Perrier logo
became so well known that the company were able to put them on other related products
such as iceboxes.



Following this success, other manufacturers entered the market. Another French brand,
Evian, noticed a growing interest in products for health and fitness and so made this part of
their brand identity. Their early advertisements showed people exercising in the gym.

The link between Evian and fitness was so strong that the company organised a special
campaign just after New Year for people who wanted to get fit again after the Christmas
festivities. Like Perrier’s strong branding, this association was a very successful strategy.
Nowadays, bottled water is a mature market, but its future is uncertain. As people become
more concerned about the environment they are less likely to buy water in plastic bottles.
Perhaps taps are best after all.

Example: The company used French slogans in their advertising. P

1 The logo was used to promote other products in addition to water. P

2 It was marketed as an accompaniment to a healthy lifestyle.-E

3 It attracted people who wanted to appear elegant and trendy. P

4 1t ran a campaign associated with a particular time of year. E

5 It used different types of containers. -E

KT - 2.
Tembl ouckyccuil, dcce (00knao, coodbuienue)
Tema 2.1. lensru. I1K-1.5; IIK-2.5
1.How does inflation impact personal savings and budgeting?
2.What are some advanced budgeting techniques for managing irregular income?
3.How can financial literacy influence your budgeting and saving practices?
4.What are the psychological effects of budgeting and saving on individuals and families?
5.How can automation tools help streamline the budgeting and saving process?
6.What are the benefits and risks of investing savings in stocks or bonds?
7.How can you adapt your budget to changing financial circumstances?

Tema 2.2. Mapkerunr. I1K-1.5; IIK-2.5

1. What did the term “market” mean in ancient days?

2.Explain the term “market economy” as you see it.

3.Who controls a market economy?

4.Are there any truly free market economies in the world today?

5.Speak of the role of competition in this type of economy.

6.What does the price ruling in the market indicate?

7.Who decides what products are for sale in a free market?

8.Why does technology exist in the market economy?

9.Do you think the free market is a good idea?

10. Why is it crucial for a business meeting to be effective and worthwhile?
11.What options should be considered in terms of the size of your group?

Tema 2.3. MesxkayHapoaHble KOHTPaKThI. Y cnemnble npoaaxku. [IK-1.5; ITK-2.5
1. Describe some of your favourite products. Why do you like them?

2. What is the best thing you’ve ever bought?
2. What is the best thing you’ve ever bought?



3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-known companies

5.Should there be competition at workplace?

6.What type of jobs have a high level of competition?

7.Who is more successful: a person born with competitive skills or, the one who has learnt

these skills?

8. Why do people compete?

9. What are the factors responsible for preventing a person from being competitive?
Kpumepuu oyenxu ona ycmrnoeo onpoca

JAunana3zon Onucanue KpuTepus
0as10B

90-100 OO6yuaromuiicst:

-clocoOeH BecTH Oecely MO MPEIOKEHHOW TeMaTHKe
(Mamornyeckoe UM MOHOJOTMYECKOE  BBICKa3blBaHWS) B
HOPMAaJIEHOM TEMIIE;

- JeMOHCTpHpYeT  IIMPOKMH  CIOBapHbIl  3amac,
3¢ (HeKTHBHBIA BBHIOOP M HCIOJI30BAHUE CJIOBA / WIUOMBI,
BlaJeHue (OpPMOM CIIOBA, COOTBETCTBYIOLIUI pPErucTp;
WCTIOJB3YET CIOXKHBIE TPAMMATHUECKUE KOHCTPYKIIHH;
-3Q(eKTUBHO B3aUMOJEHCTBYET € 3SK3aMEHATOPOM W/WIU
MapTHEPOM;

-JlaeT TOYHbIE MCUEPIIBIBAIOLIME OTBETHI HA BCE BOMPOCHI;
-YMEJIO CIPAaBISIETCS C HEMIPEICKAa3yeMbIMH CUTYaIUSIMH;

- IPOSIBJISIET MHULIMATHBY; OOOCHOBBIBAET CBOIO MBICIIb;

- OCYIIECTBIISICT CBSI3HBIE MOHOJIOTHUECKUE BHICKA3bIBAHMUS;

- pacKpbIBaeT TeMy IOJHOCTBIO U HaJUIeKalluM 00pazom,
MIPUBOANT TPUMEPHI U (PaKTHI;

-mo0oe KosiebaHue B peur CBA3aHO C COZEp)KaHUEM, a HE C
MTOMCKOM CJIOB WJIM TPAaMMAaTHKH.

75-89 OOyuaromuiics:

- crmocoOeH BecTH Oeceqy MO TPEHJIOKEHHOW TEMaTuke
(manoruyeckoe W/  MOHOJOTMYECKOE BBICKA3bIBAHHME) B
HOPMAaJEHOM TEMIIE;

- UMEET JI0CTaTOYHBIN JMana3oH CJIOBapHOTo 3araca, JejaeT
HECYIIECTBEHHbIE OIIMOKH B BBIOOpE (POPMBI CIIOBA/UIMOMBI,
UMeeT HEe3HayuTelbHble NpoOJeMbl B BBIOOpPE CIIOKHBIX
KOHCTPYKLHUH, J€JlaéT HECKOJbKO OIIMOOK B  BbIOOpE
BPEMEHHU, 4HCIA, MOpsAAKa CJIOB / (QYHKIUH, apTHUKIEH,

MECTOMMEHHH,  MPeIoroB,  JOMycKaeT  HeOOJbIIoe
KOIM4ecTBO  omubok B opdorpaduu, MyHKTyaruw,
KaIuTaIn3aIim,

-B OCHOBHOM BBICKa3bIBAHHE OTBEUYAET 331aHUIO;
-00yJaroluiics MIOHUMAeT 3K3aMEeHaTopa U NapTHepa U JaeT
MPaBUIIbHBIE OTBETHI HAa OOJIBIIIMHCTBO BOIPOCOB;

-B  IIEJIOM YMEET CIpaBJIATbCA C HENpPeJCKa3yeMbIMU
CUTYallUsMU;

- TaeT pacHpOCTpaHEHHbIE OTBETHI U MPOSIBIISIET UHUIIUATHUBY;
- IPOSIBJIsIET MUHUMAJIbHbIE KOJIeOaHUs B PEUH.




60-74 OOyuaromuiics:

-IIOHUMAaeT HK3aMEHAaTOpa U MapTHEpa M JaeT MpaBUJIbHBIC
OTBETHI;

-BBINIOJIHAET MPOCThIE 3a7]aud, HO UCHBITHIBAET 3aTPyIHEHUS
c Oosee CIOXHBIMM 3a/ladaMHd, HEIOCTATOYHO IIMPOKO
Pa3BUBAET CBOIO MbBICIIb;

-II0Ka3bIBAa€T OTPAHWYCHHBIA TUANa3oH CIIOBApHOIO 3araca,
JIeaeT YacThie OMMOKU B BbIOOpPE (hOPMBI CIIOBA / UIMOMBI,
WCIOJIb30BAHUH, 3HAUCHUSIX, UMEET CEPhe3HbIE MPOOIEMBI C
IIPOCTHIMHU / CIIOKHBIMU KOHCTPYKIUSIMH,

-TIPOSIBJISIET YacThle KOJeOaHUs, MPOU3HOIICHUE 3aTPYIHSCT
oO11eHue;

- TEMII PEYH 3aMeJUICH.

0-59 OOyuarommiics:

-HE CMOCOOEH BBICKa3bIBATHCS B YCTHOM (hopme;

- HE MOXET PaCKpbhITh COIEpKAHWE 3aJIaHWs, HE ITOHUMAET
cobeceqHMKa;

- HUMeeT OrpaHWYEHHBIA [Mama3oH CJIOBApHOrO 3amaca,
JieTlaeT YacTble OMMOKM B BBIOOpE (OPMBI CIIOBa / UIAWOMBEI,
UCIIOJIb30BAHUHU, TMPAKTUYECKH HE TOKa3blBaeT 3HAHHS
MIPABIJI TOCTPOCHHUS ITPEITIOKEHUH.

Bonpocs! Juig YCTHOTO onpoca:

Tema 2.1. lensru. IIK-1.5; IIK-2.5

1.How does inflation impact personal savings and budgeting?

2.What are some advanced budgeting techniques for managing irregular income?

3.How can financial literacy influence your budgeting and saving practices?

4.What are the psychological effects of budgeting and saving on individuals and families?
5.How can automation tools help streamline the budgeting and saving process?

6.What are the benefits and risks of investing savings in stocks or bonds?

7.How can you adapt your budget to changing financial circumstances?

8.What are some cultural differences in budgeting and saving practices around the world?
9.How can economic downturns affect personal savings strategies?

10.What is the role of financial advisors in helping individuals with budgeting and
saving?

Tema 2.2. Mapkerunr. I1K-1.5; IIK-2.5

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tema 2.3. MexayHapoaHble KOHTPaKThI. Y cnemnbie npoaaxu. I[MK-1.5; IIK-2.5



1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tecmosoe 3aoanue

Read the text below which is part of an annual report for a chain of hotels.

CHIEF EXECUTIVE’S REPORT: FRASER HOTELS

0 Frasers has remained one of the key players in the European hotel industry over the last 12
months. We have a total of 62 hotels across 14 countries, a total which is unchanged from
the previous year.

1 2019 was a difficult year for Fraser hotels because of the global downturn. There were
fewer travellers and trips were often shorter. We lost market share to a number of larger
hotel chains who responded to the economic situation by offering substantial discounts.

2 However, we believe the figures for 2020 show that we have now turned a corner.
Although market share remained largely static, operating profit for that year stood at J65.4m,
which was 2.3 % up on the previous year. The increased profit is partly the result of an
increased room occupancy rate of 83%. There are signs that business travel is returning.

3 Over the current year, expansion and refurbishment is scheduled for a number of hotels.
Further developments will take place especially in our Amsterdam and Frankfurt branches,
where we plan to add 20 new guest rooms in each hotel.

4 The hotel industry as a whole is moving towards offering a more personalised service. We
believe guests in future will seek a hotel experience which responds to their individual needs,
both in terms of amenities and pricing. With this in mind, Frasers will introduce a wider
price range in our branches in London, Paris and Amsterdam. This will reflect the different
technology which will be available in different rooms.

For questions 1-4, choose the best heading, A to F, for each paragraph. There is

one heading you will not need.

Example: Paragraph 0 E

1 Paragraph 1 B

2 Paragraph 2 A

3 Paragraph 3F

4 Paragraph 4 C

Headings

A Plans to increase capacity

B Effects of the recession

C Changes in client expectation

D Possible closures



E Fraser’s current position

F Signs of recovery
For questions 5-10, decide if the statement is true or false. Write T or F next to the

sentences.

Example: Fraser hotels are currently found in 14 countries. T

5 In 2019, a number of Fraser hotels offered reduced prices for rooms. T

6 Fraser’s operating profit rose during 2020-T

7 On average, Fraser hotels had fewer empty rooms in 2019 than 2020 -F
8 Fraser’s CEO believes that the number of business travellers will decrease in future. T

9 Fraser will build 20 new rooms at their Frankfurt branch.-F

10 There is a movement to ensure that all rooms at Fraser hotels contain the same facilities.-

F
Kpumepuu oyenxu ons mecmoswlx 3a0anuil
JAuanazon Onucanue kpurepus
0aJJ1I0B
90-100 «otnuaHO»- 90-100% npaBUIBLHBIX OTBETOB
75-89 «xoporoy - 75-89% npaBIIBHBIX OTBETOB
60-74 «YIOBIETBOPUTEIBHO»- 60-74% TIpaBUIIBHBIX OTBETOB
0-59 «HEYIOBICTBOPUTEILHO» - 59-35% 1 MeHbIIe MpaBUIBHBIX
OTBETOB

Kpumepuu oyenxu ons P3- pasHoyposHegvlx 3adanuti (3cce, 00K1A0, cooOueHue,

oucKyccust

JnanasoH 6amioB

Onucanne kpurepus

100-90

OO6yuarommiics:

MOJHO W apryMEHTHUPOBAHO PACKPHIBACT COJEPIKaHUE
TEMBbI BBICKa3bIBAHUS;

W3JIaracT MaTeprall CBSI3HO U CIIUTHO, C MCIOJIb30BaHIEM
COOTBETCTBYIOLINX JIEKCUKO-TPAMMaTHUECKUX u
(hOHETUUYECKUX CPEJICTB;

MUCBMEHHOE  BBICKA3blBaHME HMEET  BCTYIUICHHME,
OCHOBHYIO 4YacTh W 3aKIIOYEHHE, KaXIas 4YacTb U3
KOTOPBIX JIOTUYECKU OIlpaB/iaHa U UMeeT
COOTBETCTBYIOIIUN 00bEM;

nomyckaer 1-2 jekcuueckue, rpamMMaTU4ecKue WiIn
CTMIIUCTUYECKHE OIIMOKH, KOTOpBIE HE BIHSIOT Ha
coJiepKaHue BbICKa3bIBaHUS;

00bEM  BBICKA3bIBAHUSI  TOJHOCTBIO  COOTBETCTBYET
TpeOOBaHUSIM.

75-89

OO6yuaromuiicst:

JOCTaTOYHO TIOTHO M apryMEHTHUPOBAHO PACKPHIBACT
COACPIKaAaHNUC TEMBI BBICKA3bIBAHUS

M3JIaraeT MaTeprai CBI3HO U CIUTHO, C HCIIOJIh30BaHUEM
COOTBCTCTBYIOIIIHUX JICKCHUKO- rpaMMaTHYICCKUX n




(OHEeTUYEeCKUX  CpPEeNCTB,  JOMyCKas  HeOOJNbIIHe
HETOYHOCTH, KOTOpblE HE BIMAIOT Ha COJAEp)KaHHe
BBICKAa3bIBaHMS, HE MEIIAIOT €ro  MPaBHILHOMY
BOCIIPUSATHIO;

MMMCBMEHHOE  BBICKA3bIBAHUE  WMEET  BCTYIUICHUE,
OCHOBHYIO YacTh U 3aK/IIOYCHHE, KaXKJas 4YacTb U3
KOTOPHIX B II€JIOM JIOTHYECKH OIMpaBJaHa JIOTHYECCKU
OIpaBJjaHa ¥ UMEETCOOTBETCTBYIOIIHI 00BEM;
JOmycKaeT 3-5 JEKCHYEeCKUX, TPAMMATUYECKUX WIIH
CTUJIMCTUYECKUX OLINOOK;

00beM BBICKA3bIBaHWSI B OCHOBHOM COOTBETCTBYET
TpeOOBAHUSIM.

60-74 OOyuaronuiics:

HETIOJTHO PacKPBIBACT COJIEPKAHUE TEMbI BBICKA3bIBAHUS,
u3jgaraeT  Marepual  HEeJOCTaTOYHO  CBSI3HO U
MIOCIIEIOBATENBHO, 3HAHUS TEPMHUHOJIOTHH  HE
JOCTAaTOYHBI JUI PACKPBITHS TEMBI, a TAK)KE 00ydaeMoMy
HE  XBaraeT JIGKCMYECKUX, TIPaMMaTHUECKUX U
CTWIMCTHYECKUX  CPEICTB  JUIS  OCYILIECTBIICHUS
MIOJTHOIIEHHOTO BHICKA3bIBAHNUS,

IMMCBMEHHOE  BBICKA3bIBAHUEC  HWMEET  BCTYIUICHUE,
OCHOBHYIO YacTh U 3aKJIFOUYEHHE, OJHAKO OJ[HA U3 YacTen
CITMIIIKOM KpaTKas/[UIMHHAs, HE CBSA3aHA C OCTAIbHBIMU
YacTsIMU,HE COOTBETCTBYET CBOEMY Ha3HAUCHUIO;
nomyckaer Oonee 6-9 JeKCHUECKHX, TpaMMaTHYECKHX
WK (POHETUYECKHX OIINOOK;

00bEM BBICKA3bIBAHUSI HE COOTBETCTBYET TPEOOBAHUAM
(MpeBbIIIACT YCTAHOBJIEHHBI 00bEM WIIH, HA0OOPOT,
MMEET MEHBIITUN 00BEM).

0-59 OOyuaromuiics:

HC PAaCKpPbIBACT COACPIKAHUC TECMbI BBICKA3bIBAHU

nu3jlara€t Marepuajl HECCBA3HO M HENOCJICA0BATCIbHO, HE
BJIaaCCT COOTBGTCTBYIOH_Ieﬁ TCpMHHOHOFHGﬁ, a TakKxKeE
JOCTAaTOYHBIMU JICKCUYCCKHUMMU, IrpaMMaTHiICCKUMU n
CTHJIIMCTUYCCKUMHU cpeacTBaMu JJIsL OCYHICCTBJICHUA
BBICKA3bIBaHUAA,

HE  TPUACPKHUBACTCS  CTPYKTYpbl  MHCHMEHHOTO
BBICKa3bIBAHUS;

nomyckaet 6onee 10 nekcrmueckux, rpaMMaTHYECKUX W
CTUJIMCTHYECKUX OIMNOOK;

00beM BBICKA3bIBAHUSI HE COOTBETCTBYET TPeOOBaHHIM
(TIpeBbIILIAET YCTAHOBJIEHHBII 00BbEM WIIM, HA0OOPOT,
MMeeT MEHBIIHNI 00heM).

5.5. Ilpu BBIMOJHEHUH 3a7aHUNA OOYYAIOIIMMCSl pa3periaeTcss HUCIOIb30BaTh
CJIEYIONME JOTMOTHUTENbHbIE MaTepualibl U 000py/lOBaHUE — B 3aBUCUMOCTH OT
TUIIA 3aJaHUs:

1. [Tucemennbie pabOTHI (COUMHEHUS, ICCE, MTEPEBOBI, 3aAMIOTHEHUE MPOMYCKOB):
JBYSI3BIYHBINA CIOBAaph (OyMaKHBIM WM 3JEKTPOHHBINA) — 71l YTOUHECHHS 3HAYCHHMA
HE3HAKOMBIX CJIOB U TOJA00pa SKBUBAJIECHTOB; TE3aypyc/ClIOBapb CHUHOHHMOB (TIO
HEOOXOIMMOCTH ) — JIJIT OOOTAIICHUS JICKCUKH U N30eTaHus TIOBTOPOB.



2. 3ajmaHusi Ha UTEHHWE M aHAJIU3 TEKCTa: OJIJIEKTPOHHBIA CIOBaph WU
MPUWIOKEHUE-TIEpEeBOAUUK (TIpU paboTe ¢ HU(POBBIM TEKCTOM) — JJIsi MTHOBEHHOTO
noucka 3HaueHud. lcnonp3oBaHME OHJIAMH-NIEPEBOJUMKOB  MOJIHOCTBIO WM
IOCTPOYHO TNPH BBINOJHEHUH MHCbMEHHBIX TBOPUECKHUX PaboT (3cce, COUMHEHUS) HE
pa3pelaercss — J0IYCKAETCs TOJBKO IIOUCK OTAEIBHBIX CJIOB U BHIPAKEHUH.

6. ®opMbI IPOMEKYTOUYHON aTTeCTAlMU, KPUTEPUH H KA OlleHMBAHUA,
TUIIOBbIE OLlEHOYHbIE MaTepPUAaJbl 10 JUCHHUILIMHE

6.1. IlpomexyTouHas arrectamusi TPOBOAUTCA B (GopMme 3adera/3adera ¢
orieHKOU. [IpomexyTouHast aTTectanus (3a4eT, 3a4eT C OI[EHKOW) MOXKET MPOBOJUTHCS
B JIByX OCHOBHBIX ()OpMax — NHCbMEHHONM u ycTHOHM. OOydwarommuiicss moyydaer
3a4€THBIN OWJIET ¢ BapMaHTaMU 3aJlaHUi, YUCThIe MAPKUPOBAHHBIEC JIUCTHI OyMaru s
3amnuceil peleHus 3aJlaiuid, 3aTeM MPUCTYTHAET K PEIICHHUIO.

[IpomexxyTouHast —arrtecTalsi B MNHCbMEHHOW ¢opme mpeamnosiaraetT €€
IPOBEJICHUE B BUJIC BHINIOJHEHUS B BHUJIE€ TECTOBBIX 3aJaHuil, nepeoaa. Heooxoaumo
JaTh OTBET B MUCBMEHHOM BHJE, MOAPOOHO U3IOXKWB XOJA pEIICHUs, MpHU
HEOOXOMMOCTH 3aBEPIINTH PEIICHUE BHIBOIAMH.

[IpomexxyTouHas aTTecTanus B yCTHOM (opMme mpearnosiaraet €€ mpoBeAcHUE B
BUJIC: MHAMBHUIYAJIbHOTO WJIH MEPEKPECTHOTO YCTHOIO OIpoca IO BOIpOcaM U3
HepeyHs, onpeaenseMoro padodell MporpaMMoN JUCHMIUIMHBL (IUCKyccust / 3cce,
JOKJIaJl, COOOIICHHE).

6.2. TUnoBbIE OLIEHOYHBIE MAaTEPUAIIBI TPOMEKYTOUYHOM aTTECTALINH.

TumnoBble TPOBEPOUHBIE 3aJaHUsl JJII CaMOIOJTOTOBKA OOyYaromierocs K
MIPOMEKYTOUYHON aTTEeCTalNU:

Tema 1.1. Toprosoie mapku. bpenast. IIK-1.5; IIK-2.5

3adanue OmKpbvlmoco muna.

lIpouumaiime mexcm 3a0anus u 3anuuiume pa3zeepHymvlii 000CHOBAHHBIL OMEEN!
Answer the questions:
According to new figures released by Microsofl checks on social networks are now as
important in the job-selections process as a CV or interview.
The survey which gquestioned human-resource managers found that 70 per cent admitted to
rejecting a candidate because of their online behaviour.

But HR bosses also said that a strong image online could actually help job hunters to land
their dream job. These days it's essential that web users cultivate the kind of online
reputation that they would want an employer to see.

Facebook faux pas include drunken photographs, bad language and messages complaining
about work.



Social networking is a great way to make connections with job opportunities and promote
your personal brand across the Internet. People really need to make sure they are using this
resource to their advantage by conveying a professional image.

But HR bosses cautioned job seekers to be aware of their online image even after landing the
perfect job, after their own research found that 28 per cent of employers had fired staff for
content found on their social-networking profile.

Read the article again and choose the best headline :
A) Complaining about your job could lose you your job
b) Social networks profile 'could damage job prospects'
B) Ambition is key to a successful career

Sanuwume omeem u apzymeHnniovl, 0600H06b16a10u4u€ 6bl50p UMEHHO 2moco 3a207106Ka, u
noyemy He nooxo0sm ocmanvhvle 2 6apUanma:
Ortser:
b) According to the article social-networking sites can make or break
your career. The article gives examples of mistakes that can damage your job prospects,
The headline (A) describes only part of the problem which concerns person’s behavior after
he has got a job.
The headline (B) is about general opinion how to be successful.

3aoanue KoMOUHUDOBAHHO20 MUNA.:

Hpoqumaﬁme u nepeee()ume mekcm, 6bl6€p1/lm€ npaesujlibHsvle omeeniol U 3anuiiume
apeymenmol, 000CHOBbIBAIOUUE BbLOOD:

How do companies hire employees? The hiring process, from the job applicant
perspective, includes several steps. From the time you apply for a job until the time you
accept a job offer, you will go through a series of steps as you progress through the hiring
process from completing a job application to coming on board as a new employee.

The hiring process includes applying for jobs, interviewing, employment
testing, background checks, and job offers, along with tips and advice on each step in the
hiring process.

Depending on the organization and the job, you may apply online, email a resume and
cover letter, or apply in-person.

What is the hiring process like?

A.The hiring process is rather long.

b.The hiring process includes seven steps.
B. You apply for a job in many ways.

I". Interviewing of applicants is not effective.

3anuwume 6vlOpaHHblEe OMEembl U aAPSYMeHmbl, 000CHOBbIGAWUE BbLOOD
omeema ez2o:



Otget: (A). The hiring process is long because it includes applying for
jobs, interviewing, employment testing, background checks etc.

(B) It depends on the organization and the job.

3aoanus 3aKkpLIMo20 Muna.:

Hpouumadme onpedeﬂeﬁuﬂ U ycmaHosume coomeemcmaeue.

A. | Probation

1.

The people who work for an
organisation

b. | Background

The act of getting rid of an
employee

B. | Dismissal

The kind of family you come from
and the kind of education you have
had

I. Personnel

A series of steps or levels in your
working life

. | Undergraduate

A period of time during which
someone is judging your character
and ability while you work, in
order to see if you are suitable for
that type or work

E. | Career ladder

A student at a university or college
who has not yet taken his or her
first degree

OrtBeT:

Sanuwume 8v10panHble YUDPLL HOO COOMBEMCMBYIOUUMU OYKBAMU:

A. b. B.

I.

Il E.

Kirou x oueHuBanuto: A5 63 B2 'l 16 E4

Tema 1.2. Crpykrypa komnanuu. [1K-1.5; ITK-2.5

3aoanue OmKpbvlmoco muna.

IIpouumaiime mexcm 3a0anus u 3anuuiume pa3eepHymoiii 000CHOBAHHbIL OMMBEEM .
Meetings are very important part of business culture. Some important problems can be

solved during the meeting. Different companies and cultures deal with

meetings in different ways. For example, some companies think that you should sit round a
table when you have a meeting. Or you should always start and finish a meeting on time.

There is also an opinion that the best number for a meeting is six people or fewer.

Answer the question:

Do you agree that the best number for a meeting is six people or fewer?




OtBerT:
Kimrou k onenuBanuto: It probably depends on the type of meeting.
It's probably good to have at the meeting only those who really need to be there and to limit
this number as far as possible. However, large meetings can be successful if they are well
chaired.

3a0anue KOMOUHUPOBAHHO20 MUNA.:

IIpouumaiime u nepeeedume mexcm, gvbloepume NpagUibHble OMEEemvl U 3anULUUme
apaymeHmol, 060CHOBbIBarOUUE 8bIO0D:

Remember that in business correspondence, information is often presented in the following
order:
e Appropriate greeting
e Thanks and / or reference to previous contact
e Main point
e Other points
e Reference to future contact
e Appropriate ending
What sentences can you choose to describe main point and reference to future contact?
A I’m attaching the draft agenda here for your information.
b If there is any points you would like to add, please let me know.
B Many thanks for your latest email and your ideas about our investment
options.
I" Looking forward to seeing you both on 14" June.
Sanuwume 6bl6pCZHHble omeemysl U aApcyMeHnbl, 05OCH06‘bl6‘al0u4u€ 6bl60p
omeema.
OtBerT:

OtaeT: A — describes the main point of the letter, B -is reference to previous contact
I" — is used to give reference to future contact and date of meeting
b — This sentence can present additional information

3adanus 3aKkpblmo2o muna:
lIpouumanime mexcm u ycmanogume coOomeemcmeue mexicoy @pazamu uz npe3eHmayuu.

The first part of the presentation should state the aim and plan of the presentation. Complete
the sentences from the presentation propelly.

A. | I’d like to start by 1. | we’ll look how this had affected
our share price.

b. | Firstof all 2. | our share prices: the next slide
shows us...

B. | After that 3. | giving you a short overview of
today’s presentation




I'. | Moving on to 4. | showing you how we aim to reach
this target

. | Let’s go back and look at 5. | we’re going to look at the sales
figures for the last two years

E. | I’d like to finish by 6. | the first slide again.

OtBeT:

3anuwume 8vibpannbie yugppsvl OO cOOMEEMCMEYIOUUMU OYKBAMU.

A. b.

B.

I.

II. E.

OtBeT: A3 b5 B1 I'2 J16 E4

Tema 1.3. Pexaama. I1K-1.5; IIK-2.5

3aoanue omKpblmoco muna.

Ilpouumatime mexcm 3a0anus u 3anuuiume pa3eepHymoiii 000CHOBAHHII OMBEN.:
Good morning, everyone. Thanks for coming to my presentation. My name's Robert Pullin,
I'm the Director of Human Resources at DCV Fashions. My purpose today is to talk to you
about our company. You can then decide if you'd like to work for us in the future. First, I'll
give you some basic information about DCV Fashions. After that, I'll explain why we've
been so successful in the fashion industry. Next, I'll tell you about our mission statement.
This describes what we're all about, why we're in business. And finally, I'll explain how we

communicate with people through our advertising and promotion.

Answer the question:

What kind of audience is the speaker probably addressing?

OrtBerT:

Knrou x onenuBanmto: The speaker is probably addressing the applicants for this
company. He is the Human Research Manager and wants to give information about the

company and why it is so successful.

of goods

3aoanue KoOMOUHUDOBAHHO20 MUNA.:

Hpoqumaﬁme mekcm, 6b16€pum€ npasulibHble omeembsl U 3anuuiume apcymMernmeaol,

He wants to attract potential employees by
showing company’s benefits. It is possible that these employees will deal with selling of
the goods as the speaker is going to present information about advertising and promotion

000CHO8BbIBAIOWUE BLIOOD, Nepesedume 8aul OMeem.

According to the words of one outstanding business consultant: “ An entrepreneur is

someone who has a good idea and sees a chance to start business with it”
Decide which qualities correspond to the words in the quotation:

(1) Diplomatic (5) Organised
(2 ) Optimistic (6 ) Willing to take risk
(3) Calm (7 ) Determined




(4) Energetic (8) Creative
Sanuwume 6bl6paHHbl€ omeemsl U ApPp2YyMEHNbL, 0600H06b1661l01/bﬁ/l€ 8bl60p omeema.
OTBeT:

Otser: 6. Willing to take risk corresponds to a risky person. This person sees the chance or
opportunity to do something. He acts and tries to succeed without doubts and fears.

8. The creative person has good ideas to start a business. Without creativity or creative
ideas it is impossible to invent new products or services.

3adanue 3aKpblmo20 muna.

Ilpouumatime mexcm, 8bloepume NPAGUIbHBII OMBEM.

Modern world is full of information of various kinds which sometimes is even
more valuable than money. Mass media (the press, radio, television and Internet) have a
very big impact on modern society. They serve to inform people of different events,
educate, entertain and give us any kinds of information. Complete and accurate
information is very important to get nowadays. The press still remains one of the most
powerful kinds of mass media. One can find daily, weekly and monthly newspapers and
magazines on different topics such as fashion, sport, children, politics, economy and
others.

| prefer getting news from the Internet. Television plays a big role in our society
too and a lot of people prefer watching television to reading a newspaper. Television
provides a great opportunity for people to learn latest news, watch educational
programmes, children's programmes, old and new films and soap operas on TV. | think
that it is impossible to live without television, even though the Internet, I am sure, will
replace it one day in future.

Answer the questions:

What kind of TV content is NOT mentioned in the text?
A) Educational programmes.

b) Children’s programmes.

B) News.

I') Video games.

Keys: I’

Tema 2.1. lenbru. IIK-1.5; ITK-2.5
3adanue omkpwvimoeo muna:
Ipouumaiime mexcm 3a0anus u 3anuwiume pazeepHymoiii 000CHOBAHHbIL OMEENL.

Remember that in business correspondence, information is often presented in the following
order:

e Appropriate greeting
e Thanks and / or reference to previous contact
e Main point



e Other points
e Reference to future contact
e Appropriate ending
Answer the question:
Read the article again and give your reasons why business letters are written in the following
order?

OtBerT:
Otser: KimtoueBnie cioBa: saves time, effort, formal language, prompt answer

Business letters are written in the formal language using fixed word combinations. That
helps save time and effort of managers, giving them more time for their routine work. The
fixed order of business letters helps foreign businessmen understand better their partners
and answer promptly thus facilitate the business activities

3adanue KoMOUHUPOBAHHO20 MUNA.:

Hpoqumaﬁme mekKkcm, 6bl6epume npaesujlibHble omeemysl U 3anuiiume apcymMeHnivl,
000CcHO8bIBAIOWUE 8LIOOD, Nepesedume 8aul OMeem:

Mobile (or cell) phones are becoming an extremely popular electronic device. They
are becoming more technologically advanced. Mobile phones can be used to look up weather
or answers to questions on search engines.

Answer the question:

What is other advantage of mobile phones?

1Difficulty in customization
2High price

3Limited life span

4 Staying connected

3anuwume 8b10paHHbLLL OMBEEM U apeyMeHmbl, 000CHOBbIBAIOUUE 8bIOOP OMEema:
OTBeT:

Kirou k oniennBanuto: 4. Staying connected. There is no need to feel lonely when you have a
mobile phone in your pocket: just connect with friends via text, voice calls or social media

3adanus 3aKpblimozco muna.
Hpouumaﬁme onpedeﬂenuﬂ U ycmanosume cCoomeemcmeue.

A. | Head office 1. | The amount of money a company
receives from sales in a particular
per

b. | Market share 2. | The money a company makes after
taking away its costs and tax

B. | Net profit 3. | A company which owns another
company




I'. | Parent company 4. | The employees in a particular
country or business
M. | Share price 5. | The percentage of sales a company
has in a particular market
E. | Subsidiary 6. | The main building or location of a
large organisation
K. | Turnover 7. | The cost of a company's shares
3. | Workforce 8. | A company which is more than
50% owned by another company
OtBer:
3anuwume svibpannvle yuppovl NOO COOMBEMCMBYIOUUMU OVKBAMU.
A. b. B. I. JI. E. K. 3.

OtBeT: A6 b5 B2 T3 17 E8 XK1 34

Tema 2.2. Mapkerunr. IIK-1.5; ITK-2.5

3aoanue OmKpblmoco mund.
Ilpouumaiime mexcm 3a0anus u 3anuuiume pazeepHymolli 000CHOBAHHbBIIL OMBENL.;
Some simple rules how to succeed in a job interview

If you want to apply for a manager position, it is important to follow some simple rules.
Don’t forget about them.

Be a good listener. Pay attention to what the interviewer is saying and ask clarifying
questions.

* Ask questions. This shows that you are interested in the role and that you are taking the
interview seriously.

* Follow up. After the interview, send a thank-you note to the interviewer. This is a great
way to reiterate your interest in the position and to thank the interviewer for their time.

Which two of the following are NOT tips for behaving during an interview for a manager
position?

(A) Be attentive

(B) Dress casually
(B) Be serious

(') Bring some gifts

3anuwume 8b10paHHbILL OMEEM U apeyMeHmbl, 000CHOBbIBAIOUUE BbIOOP OMEema:
OTBeT:



Otgert: (b) Dress casually. It’s not correct because you should dress officially as you are
going to meet your future bosses and colleagues and to make professional impression.

(I') Bring some gifts- It’s not correct because it looks as if you want to bribe the
interviewer

3adanue KOMOUHUPOBAHHO20 MUNA.

Hpoqumazlme mekcm, 6bl6epume npasuibHble omeenibl U 3anuuiume apcymernmeaol,
000CcHO8bIBAIOWUE 8LIOOD, Nepeseoume 8auL OMeEem:

How do companies hire employees? The hiring process, from the job applicant
perspective, includes several steps. From the time you apply for a job until the time you
accept a job offer, you will go through a series of steps as you progress through the hiring
process from completing a job application to coming on board as a new employee.

The hiring process includes applying for jobs, interviewing, employment
testing, background checks, and job offers, along with tips and advice on each step in the
hiring process.

Depending on the organization and the job, you may apply online, email a resume and
cover letter, or apply in-person.

What steps are necessary to find the best candidates?
A To complete a job application
b To organize interviewing
B To test candidate’s abilities
I To write cover letter
OrtBerT:

OtBer: b B

The hiring process includes several steps. The company should organize interviewing

and employment testing which provide information about applicants and help do a proper
choice. Employment testing will show skills and professional knowledge not just
qualifications and diplomas.

3aoanus 3AKpdblimo2o mund.
Ilpouyumaume mexcm u ycmanogume coomeemcmasue.
Remember that in business correspondence, information is often presented in the following
order:
e Appropriate greeting
e Thanks and / or reference to previous contact
e Main point
e Other points
e Reference to future contact
e Appropriate ending
What sentences can you choose to describe main point and reference to future contact?




A I’m attaching the draft agenda here for your information.

b If there is any points you would like to add, please let me know.

B Many thanks for your latest email and your ideas about our investment
options.

I" Looking forward to seeing you both on 14" June.

OtBerT:

Otset: A — describes the main point of the letter, B -is reference to previous contact
I' — is used to give reference to future contact and date of meeting

b — This sentence can present additional information

Tema 2.3. MekayHapoJHble KOHTPAKTHI Y ClICHIHbIE MTPOIAMKM.
IMK-1.5; IIK-2.5

3adanue omkpwimozo muna:
IIpouumatime mexcm 3a0anus u 3anuuiume pa3eepHymslii 000CHOBAHHbIU OMEEM.:

Remember that in business correspondence, information is often presented in the following

order:

Appropriate greeting

Thanks and / or reference to previous contact
Main point

Other points

Reference to future contact

Appropriate ending

Answer the question:

Read the article again and give your reasons why business letters are written in the following

order?

OTBeT:

Orteer: Kimrouessie ciioBa: saves time, effort, formal language, prompt answer

Business letters are written in the formal language using fixed word combinations. That
helps save time and effort of managers, giving them more time for their routine work. The
fixed order of business letters helps foreign businessmen understand better their partners
and answer promptly thus facilitate the business activities

3aoanue KOMOUHUDOBAHHO20 MUNA.:

lIpouumatime mexcmvl 31eKMPOHHBIX COOOWEHUL, Oaiime NPABUTbHBIIL Omeem U 3anuuume
apaymenmsl, 000CHOBbIBAIOUUE 8b1O0P OMEema



1. Further to your quotation dated 19 November, we are pleased to place the following trial
order for 500 plastic wine glasses. Order number WG 234

2. We would be interested in receiving your latest catalogue and price list. Please let us
know what trade discounts you offer and what your delivery lead times are.

Answer the question:

A Which email is asking for better terms?

b Which email is placing an order?

B Which email is refusing the terms?

I Which email is asking for more information?

3anuwume 8vibpanubvlie omeemuvl U apeymMeHmvl, 000CHOBbLEAIOWUE 8bIOOP OMBEMA.
OrtBeT:

Otser: 1.6 The email contains the order number, states that it is a trial order, the quantity of
ordered products
2.I' The email contains the enquiry about catalogue, price list and delivery terms

3adanus 3akpulmo2o muna:

Ilpouumaiime mexcm, golOepume nPAGUIbLHbIL OMBEM.:
According to the words of one outstanding business consultant: “ An entrepreneur is
someone who has a good idea and sees a chance to start business with it”
Decide which qualities correspond to the words in the quotation:

(1) Diplomatic (5) Organised

(2 ) Optimistic (6 ) Willing to take risk

(3) Calm (7 ) Determined

(4) Energetic (8) Creative
Sanuwume 6bl6paHHbl€ omeemysl U apcymMeHmbl, 0500H06bl6a1‘01/l4ue 66150p omeema.
OTBeT:

Otser: 6. Willing to take risk corresponds to a risky person. This person sees the chance or
opportunity to do something. He acts and tries to succeed without doubts and fears.

8. The creative person has good ideas to start a business. Without creativity or creative
ideas it is impossible to invent new products or services.

6.3. Kputepuu u mikasna oreHuBanus Ha ocHoBe BPC.

KPUTEP1UN OLIEHNBAHM A PE3VJIBTATB
BAJIJIAX




JlaH TOTHBIIA, B TOTUYECKON TOCIIEI0OBATEIbHOCTH Pa3BEPHYTHIN 90-100
OTBET Ha MIOCTABJIICHHBIN BOIIPOC, I/Ie OH MPOJAEMOHCTPHUPOBAT
3HAHUS MPEJIMETA B OJHOM 00beMe YIeOHOU IPOTrpaMMBbl,
JOCTaTOYHO ITyOOKO OCMBICIHBACT AUCIUILUINHY, CAMOCTOSTEIHHO,
Y MCUYEPIBIBAIOIIEC OTBEYACT HA JIOTIOJIHUTEIILHBIC BOITPOCHI,
MPUBOJMUT COOCTBEHHBIE IIPUMEPHI IO TTPOOIEMATHKE
MOCTABJICHHOTO BOMPOCA, PEIINII MTPEIOKCHHBIC IPAKTHICCKHE
3a7aHus 0e3 onnOoK

JlaH pa3BepHYTHIH OTBET Ha MTOCTABJICHHBIN BOIIPOC, T/I€ CTYACHT 75-89
JIEMOHCTPHUPYET 3HAHUS, TPHUOOPETEHHBIC HA JIGKIIMOHHBIX U
CEMHUHAPCKHX 3aHITHAX, & TAKXKE TIOIYICHHBIC TIOCPEICTBOM
W3YYCHHS 00sI3aTEIIbHBIX yUSOHBIX MAaTEPHAIOB TI0 KYPCY, JaeT
apryMEHTHPOBaHHBIC OTBETHI, IPUBOIUT IIPHUMEPHI, B OTBETE
MIPUCYTCTBYET CBOOOHOE BJIAZICHUE MOHOJIOTHYECKOH PEeUblo,
JIOTHYHOCTH | MOCIIEI0BATEIBbHOCTh 0TBeTa. OTHAKO JIOMYCKAeTCs
HETOYHOCTB B OTBETE. Pert mpeioxKeHHbIe TPAKTHIECKUE
3aJ]aHHsl C HEOOJIBIIIMMU HETOYHOCTSIMH.

JlaH OTBET, CBUJIETEIIbCTBYIOLINI B OCHOBHOM O 3HAHUU 60-74
IIPOLIECCOB U3y4aeMON JUCLMILIMHBL, OTINYAOIIUNCS
HEJ0CTaTOYHOU ITyOUHOM U MOJHOTOW PACKPBITHS TEMbI, 3HAHUEM
OCHOBHBIX BOIPOCOB T€OPHUH, C1a00 CHOPMHUPOBAHHBIMU
HaBbIKaMU aHaJIN3a SBJICHUH, POLIECCOB, HEIOCTATOYHBIM
YMEHHEM JlaBaThb ApI'YMEHTUPOBAHHBIE OTBETHI U IIPUBOJUTH
IIPUMEPBI, HEIOCTATOYHO CBOOOHBIM BJIaIEHUEM MOHOJIOTUYECKON
PEUbI0, JOTUYHOCTBIO U MOCIIEI0BATEIbHOCTHIO OTBETA.

JlaH OTBET, CBUAETEIBCTBYIOIINNA B OCHOBHOM O 3HAHUU 1-59
IIPOLIECCOB U3y4aeMON JUCLUILINHBL, OTINYAOIIUNCS
HEJ0CTaTOYHOU ITyOUHOM U MOJHOTOW PACKPBITHS TEMbI, 3HAHUEM
OCHOBHBIX BOIPOCOB T€OPHUH, C1a00 CHOPMHUPOBAHHBIMU
HaBbIKaMU aHaJIu3a SBJIEHUH, IPOLIECCOB, HEJOCTATOUHBIM
YMEHHEM J]aBaTh ApI'YMEHTUPOBAHHBIE OTBETHI U IIPUBOJUTH
MIPUMEPBI, HEAOCTATOYHO CBOOOHBIM BJIa/IEHUEM MOHOJIOTHYECKOMN
PEUbI0, JOTUYHOCTBIO U MOCIIEI0BATEIBHOCTHIO OTBETA.

6.4. Ilpu BBINOTHEHUH 3aJaHUN OOYyYAIOUIUMCS Pa3peIIaeTCs HUCIOJIb30BaTh
ANIEKTPOHHBIN CJOBAaph WM NPWIOKEHUE-NEPEeBOIUUK (Ipu paboTe ¢ HUPPOBBIM
TEKCTOM) —  JUI1  MTCHOBEHHOIO  MOMCKa  3HadeHuid.  HMcmonb3oBaHue
OHJIAlH-TIEPEBOIUYMKOB TOJIHOCTBIO WJIM MOCTPOYHO IPU BBIIOJIHEHUH IMHCHMEHHBIX
TBOPYECKUX PalOT (3cce, COUMHEHUs) HE pa3peliaeTcss — JOMYCKAeTCsl TOJIBKO MOUCK
OTJZIEJIBHBIX CJIOB U BBIPAXKCHUI.

7. MeToauyecKue MaTEPHAJIbI 0 OCBOCHUIO TUCIIATIIMHbBI

3aHUMATbCS MHOCTPAHHBIM SI3BIKOM PETYJSIPHO, TAaK KaK CHCTEMATHYECKHUE
3aHSATUS CHOCOOCTBYIOT YCIICIIHOMY YCBOCHHMIO MaTepuasia, a TaKKe BBINOJHSATH BCE
3aJlaHus U IPUICPKUBATHCS PEKOMEH AN TTPEMO1aBaTEes.

Bectu nuunHble 3anucu (CIIOBapb, 3aMETKU Pa3IMYHOTO BHAA), KOTOPHIE
MO3BOJISIFOT MCIIOJIB30BAaTh MX B KAYECTBE CIPABOYHOIO MATEpHalia U HEOJHOKPATHO K



HUM BO3BPAIATHCA.

[Ipy mOAroTOBKE 3aJaHUil MO YTEHHIO, CIIEIYeT IO0Jb30BAaThCS CIIOBAPSMH,
BBINIUCHIBAsE BCe HE3HAKOMble cioBa. OHM MOMOTYT HaJ JaibHeilie paboToi Haj
TekcToM. [loce mpoutrenus TeKcTa HEOOXOAMMO BBITIOTHATH 3aaHus, IPHIAraloNuHCs
K HEMY IS IPOBEPKY MMOHUMAHUS €ro COACPIKAHUS U TPOBEPUTH CeO0sI 1O KITF0YaM.

[Ipuctynas x padore HaJ IPOCTYIIUBAaHUEM TEKCTa, HEOOXOAUMO, MPEXKIIE BCETO,
O3HAKOMUTHCS C 3aJaHUEM U TPOCMOTPETh ero cojepxkanue. Ilocie nepBoro
MPOCIYIIMBAHUS BBITIOJIHSIOTCS 3a/1aHKs Ha 001lee MOHUMAaHKE MPOCIYIIaHHOTO, TTOCTIE
BTOPOro — Ha NOHUMaHue netane. OmHako, MpU CaMOCTOSATEIBLHOM paboTe Han
ayJIMpOBaHUEM TEKCT PEKOMEHIYETCsl MPOCIyIIaTh HECKOJbKO pa3, IoKa €ro
comepkanre He OynmerT MOHATHO. [lpm HEOOXOIMMOCTH MOKHO BOCIIOJIB30BaTHCS
pacniedaTkoil Texcra. [Ipu 3ToM pekoMeHIyeTcsl BBIMHCATh BCE HOBBIE CJIOBA, YCBOUTH
ux 3HadeHue. [locae 3Toro, TEKCT pEKOMEHTYEeTCs TIPOCITYIIaTh €IIe pas.

Bce ycTHBIe cOOOIEHUS IOJDKHBI HMMETh BCTYILJIEHHE, OCHOBHYIO 4YacTh H
3akiroyeHue. [lpu  MOArOoTOBKE  YCTHBIX — COOOIIEHWMH  CIeAyeT  TIHIATEeIbHO
OTpEMNEeTUPOBaTh CBOE BBICTYIUICHHE: BBIYYUTh HOBBIE CJIOBA W UX IPOU3HOIICHHE,
pOlyMaTh UHTOHAIIUIO, MAY3bl, )KECTHI U T.J. [Ipy UCTIOIB30BaHUM HATJIAIHBIX CPEICTB
(KapTUHKM, HAJNUCU) TPUACPKUBATHCA OOMIMX TMPaBUJI WX COCTABJICHUS W
HCITOJTH30BAHUAI.

Kak u ycTHbIe cooO1IeHu s, TBOPUECKHE MUChbMEHHBIE 3a/JaHus (COYMHEHUS, ICCE,
MUCbMa, AHHOTAIMHM), WMEIOT CIEAYIONIIYI0 CXEMY: BCTYIUIEHHE, OCHOBHAs YacThb,
3aKJII0YEHUE, KOTOPOM CIIEAyeT CTPOro NpuiepkuBaThca. Bce muchMeHHBbIE 3ajaHus,
BKJIIOYAs YIPAKHEHUS, BCET/Ia CIENYET MPEAOCTaBIATh HA MPOBEPKY MPEMNO/IaBaTEIIO C
1EJIbI0 UCIIPABJICHUS OMMUOOK U UX aHAJU3A.

B mpomecce mMOATOTOBKM K TPAKTHYECKUM  3aHIATHAM, OOyYarOIIMMCS
HEOOXOIMMO  00paTUTh 0c000€ BHHMAHHE Ha CAMOCTOSITEIBHOE  HU3Y4YEHUE
PEKOMEHJIOBAaHHOM y4eOHO-METOAMYECKOM (a Takke HaydHOW U TOMYJISIPHOM)
muteparypsl. CamocTositenbHas paboTta ¢ y4dyeOHMKaMH, YYEOHBIMH TOCOOHUSIMU,
Marepuaniamu cetu WHTepHEeT, MO3BOJIAET 3HAYMTENHbHO aKTUBU3WPOBATH TMPOIECC
oBlaZicHUs WHGOPMAIIUEH, CIOCOOCTBYEeT OoJiee TIIyOOKOMY YCBOCHHIO HM3y4acMOTO
Matepuana, GopMHUpPYEeT Yy 0Oydaroluxcsi CBO€ OTHOIICHHE K KOHKPETHOW MpoOjeme.
Bbosee rmy0okoMy packpbhITHIO BOIIPOCOB CIIOCOOCTBYET 3HAKOMCTBO C JIOTIOJTHUTEIIbHON
JUTEPATYpPOi, PEKOMEHIOBAHHOW TMpenojaBaTesieM, YTO IO3BOJISIET OOyJaronuMmcs
MPOSIBUTh CBOIO MHAMBHAYAJIbHOCTh B paMKaX BBICTYIUICHUS Ha 3aHSATHAX, BBISIBUTH
HIMPOKHM CTIEKTP MHEHHM 10 U3y4aemMoil nmpoodieme.

[ToaroToBka K TPOMEKYTOUYHOM aTTECTAllMU OCYIIECTBISIETCS CTYJIEHTOM
CaMOCTOSATENLHO C UCTIOJIb30BAHUEM TIEPEUHS BOIMPOCOB K MPOMEKYTOYHOUN aTTECTAIlIN
U PEKOMEHIOBAHHBIX HICTOYHUKOB JIUTEPATYPHI.

B mepwom mOATOTOBKM K TMPOMEKYTOYHOW AaTTECTAllMM CTYJICHTHl BHOBH
oOpamaroTcsi K TpoijeHHOMY ydeOHOMYy Martepuany. [Ipu 3TOM OHHM HE TOJBKO
YKPEIUISIOT TIOJIYYCHHBIC 3HAHUWSA, HO WM TOJy4aroT HoBbIe. [loaroroBka cryaeHTa K
MIPOMEKYTOUYHOHN aTTeCTalliyd BKIIOUAeT B ceOs CIICTYIONIUE dTaIlbl: CaMOCTOSTEIbHAS
paboTa B TeUEHHE CEMECTpa; HEMOCPEACTBEHHAS TTOITOTOBKA B JHH, MTPEAIICCTBYIONINE
MPOMEKYTOUYHON aTTECTAIlMU 10 TeMaM Kypca; IIOCEIICHUE CIEIUalbHBIX YacoB
KOHCYJIBTAIIMH C MPENOaBaTEIEM.



8. YueOHasi iuTeparypa u pecypchol
HH(OPMAIMOHHO- TEJIEKOMMYHUKAUUOHHOM ceTH UHTEpHET

8.1. OcHoBHas nuTEpaTypa

1. AmnromenkoBa, O. H. Axrmmiickuii s3pik. MenemkmeHnT (English for
Management) : yue6Hoe mocobue / O.H. AnromrenkoBa. — MockBa : UTHOPA-M, 2024.
— 426 c¢. — (Bricmiee o6OpazoBanme). - ISBN 978-5-16-017899-8. - Tekcr :
sanexktponnbiid. - URL: https://znanium.ru/catalog/product/1896103. — Pexxum goctyma:
IO MOJITHCKE.

2. Mypta3oBa, 3. A. AHMNHMNACKUI f3bIK : ydyeOHoe nocodue / 3. A. Myprasosa,
3. 10. Yimumobamesa. — Hanpumk : KBI'Y, 2024. — 64 ¢. — Tekcrt : aneKTpoHHbIH //
Jlanb : AIIEKTPOHHO-OMOIMOTEUHAS cucrema. — URL:
https://e.lanbook.com/book/434423

3. Apxunos, A. B. Business English / JlenoBoil anrmuiickuii : ydeOHO-
Meroaudeckoe nocodue / A. B. Apxumnos, M. A. Jlpwxkenko, E. 0. KoctiokoBuy. —
MockBa : MUCHU — MI'CY, 2023. — 44 c. — ISBN 978-5-7264-3321-9. — Texkcr :
ANIEKTpOHHBIN //  Jlanb @  2JeKTpOHHO-OMOmmoTeunas  cucrema. —  URL:
https://e.lanbook.com/book/426833

4. Aunpeesa, E. F0. A Comprehensive Grammar of Contemporary English in
Higher Education Studies : yue6nuk / E.}FO. AunpeeBa. — Mocksa : UTHOPA-M, 2025.
— 359 c. : un. + Jlon. marepuansl [IneKTpoHHBIHA pecypc]|. — (Bvicmiee oOpa3oBanme). -
ISBN 978-5-16-020949-4. - Tekcr: AIIEKTPOHHBIM. - URL:
https://znanium.ru/catalog/product/2206802

5. 'pammaTiKa aHTIMICKOTO si3bIKa. Teopus W TMpakThKa : yueOHoe rmocolOue
it ctyneHToB By3oB / P. B. Bypobun, O. A. bypo6una, E. B. Bynsdosuu [u ap.]. —
Brnagumup : Bmagumupckuit pumman PAHXul'C, 2025. - 193 ¢. — ISBN 978-5-907789-
42-5. - Tekcr : anexTponHHbIi. - URL: https://znanium.ru/catalog/product/2238841

6. KapaBanoB, A. A. Bpemena anrmmiickoro riarona. Cucrema, IpaBuia,
YOpaKHEHUs], TeCThl : yueOHoe mocooue / A.A. KapaBanoB. — Mocksa : UHOPA-M,
2025. — 212 c¢. — (Cpemnee mpodeccuonanbHoe oOpazoBanue). - ISBN 978-5-16-
020404-8. - Tekcr : anekrponnsiit. - URL: https://znanium.ru/catalog/product/2172160

8.2. JlononHuTeNRHAS IUTEPATYPA

1. HOCTpaHHBIN S3bIK : METOJUYECKHE PEKOMEHJIAIUU IS CaMOCTOSITEIbHOM
paboThl oOydaromuxcsi 1 - 2 KypcoB Bcex HampaBlIEHHI MOATOTOBKH 00pa30BaTEIHLHOTO
ypoBHsI «0akanaBpy» nisi Bcex (popM oOydeHus / MHUHHUCTEPCTBO HAyKH U BBICILETO
obpazoBanust PO, ®I'bOY BO «IOHAVYUI' C», Kadenpa nHoCTpaHHBIX SI3BIKOB ; COCT.
T.B. Uepkammna — Jlonernik : ®I'bOY BO «JIOHAYUI'Cy, 2025. — 73 c.

8.3. HopmaTtuBHBIE TPaBOBBIE TOKYMEHTHI U MHAS MTPaBOBast HHMOPMAIIHS
He ucnone3yrores


https://znanium.ru/catalog/product/2238841

8.4. UnTepHet-pecypchl

Hayunas 6ubmmoreka PAHXwul'C https://lib.ranepa.ru

Hayunas snextponnas oubnuorexka « KUBEPJIEHUHKA https://cyberleninka.ru
9bC «JIAHb» https://e.lanbook.com

9bC «3BHAHUYM» https://znanium.ru

9bC «SOCHUM» https://sochum.ru

9. Marepua/ibHO-TEXHHYeCKas 0a3a, MH(POPMALMOHHbIE TEXHOJIOTHH,
nporpaMMHoe odecriedenne 1 HHGpOpPMAMOHHBIE CIPABOYHbIE CHCTEMbI

Jist mpoBeneHHs] y4EOHBIX 3aHATHN, NPETyCMOTPEHHBIX 00pa30BaTEIbHOM
MpPOTrpaMMOM, 3aKpEIUICHbl AyJUTOPUU COIVIACHO PACHHUCAHUIO YYEOHBIX 3aHSATUMA:
pabouee MeCTO MpernojaaBaTelisi, MOCaJOYHbIe MECTa MO KOJIMYECTBY OOydarouuxcs,
JIOCKa MEJIOBasi, NEPCOHAIBHBIM KOMIIBIOTEp C JIMUEH3UPOBAHHBIM IIPOIPAMMHBIM
oOecrieyeHHEeM  OOIIET0 HA3HAYEHUSA, HOYTOYK, MYJIbTUMEIUNUHBIA MPOEKTOP,
MYJIbTUMEIUMHBIA ~ dKpaH. JIMIIEH3MOHHOE HW  CBOOOJHO  pacHpOCTPaHIEMOE
MporpaMMHOE 00ECIeUueHHE, B TOM YHUCII€ OTEYECTBEHHOTO ITPOU3BO/ICTBA!

Libre Office (iuuensust Mozilla Public License v2.0.)

7-Zip (mumensust GNU Lesser General Public License)

AIMP (mumensus LGPL v.2.1)

STDU Viewer (freeware for private non-commercial or educational use)
GIMP (munensuss GNU General Public License)

Inkscape (mumensus GNU General Public License)


https://sochum.ru/

