[loKyMeHT NoAnucaH NpoCToil 3NeKTPOHHOM NOANMUCHI0
NHbopmaums o Bnagenbue:

®WO: KoctuHa Jlapuca HukonaesHa

[lomKHOCTb: 3amMecTuTenb AupekTopa

[arta nognucanus: 13.01.2026 14:44:26

YHUKanbHbI MPOrpaMMHbIA KIKOY:
848621b05e7a2¢59da67cc47a060a910fb948b62

lpunosrcenue 4

K 00pa3oBaTebHON ITporpaMmme

OIHEHOYHBIE MATEPHUAJIbBI

JJISl TEKYLero KOHTPOJISl yCIIeBAeMOCTH U
NMPOMEKYTOYHOM ATTeCTANMH 00yUAKIINXCSH

O JMCHUITJIMHE
b1.B./IB.01.01 IIpodeccrnonaabHO-OPUEHTUPOBAHHEI MHOCTPAHHBIN SI3BIK
(I/IHZ[GKC, HANMMCHOBAHHUC TUCHUIIIIMHBI B COOTBETCTBUH C y‘-Ie6HI)IM HJIaHOM)

38.03.02 MeuemxMeHT

(KOII, HaNMCHOBAHUC HAITPABJIICHHUA HOHFOTOBKI/I/CHGHI/IEUH)HOCTI/I)

MeHeaKMeHT HEMPON3BOACTBEHHOMN Cepbl

(HamMeHoBaHUE 00pa30BaTEILHON TPOTrPAMMBI)

OakanaBp

(xBayMpUKaIH)

Ounas opma oOydeHHs

(popma oOyuenus)

I'ox mabopa - 2023

JloHenk



ABTOp-coctaButesib POC:

IIpoxonenxo E.B., cmapwuii npenodagamens kageopvl UHOCMPAHHBIX A3bIKOS



PA3JEJI 1.
IHACITIOPT ®OHJJA OHEHOYHbBIX CPEJICTB
no aucuuiuinge (moayJo) «IpodeccuoHabHO-OpUEHTHPOBAHHBIN
UHOCTPAHHBIU A3BIK»

1.1. OcHoOBHBIE CBeJIeHUSI O TUCUMILTIMHE (MO1YJIe)

Tabmuia 1

XapakTepucTUKa TUCUUIIIIMHBI (MOAYJIs)

(cBegeHust COOTBETCTBYIOT pazneny PIIJI)
OO6pa3zoBarenbHasi mporpaMma OakayiaBpuaT
Hanpagienue moarotoBku 38.03.02 MeHemKMEHT
Tpoduts «MeHeI>KMEHT HeITPOU3BOACTBEHHOM

cdhepbd»
KonuuecTBo pa3/ienoB TUCIMUILIAHBI 4
Yactb oOpazoBaTeIbHON B1.B.JIB.01.01
IPOTPAMMBI
CoOecenoBanue, 3cce, TUCKYyCCHS,
@DOpMBI TEKYIIIETO KOHTPOJISI JIOKJIaZl, COOOIIEeHHEe, TECTOBBIC 3aJaHMUS,
KOHTPOJIb 3HAHUU T10 Pa3eiry
lloxaszamenu Ounas dhopma 00yueHus

KonuyecTBO  3a4eTHBIX  €IUHUIL 8
(KpenuToB)
Cemectp 3-6
Oowan mpyooemxocms (axaoem. 288
uacoe)
Ayoumopnuasn KOHmMaKmuasn 38/38/38/38
paboma:
JlekunoHHbIE 3aHATUA -
[TpakTryeckue 3aHATHS 36/36/36/36
CemuHapcKue 3aHITUs -
CamMocTosiTeIbHAs1 paGoTa 34/34/34/34
KounrpoJub -
Dopma NPOMEHCYMOYHOLU 3/3/3/3/3
ammecmayuu




1.2. IlepeyeHb KOMIETEHUMH € yKa3aHHeM 3TanoB (pOPMHUPOBAHUS B
npouecce 0CBOEHHs1 00pa3oBaTe/JbHOMH NMPOrPaMMBbI.

Tabmuma 2
HepequL KOMﬂeTeHHI/Iﬁ N UX 3JICMCHTOB
I/IHI[I/IKaTOP DJeMEHTBI U
KOMHeTeHHI/IH KOMIICTCHIIUHN U €T0 HHIHUKaTOopa HIACKC
JJICMCHTA
dbopmyIMpoBKa KOMITETCHITUN
3namo:
1 - 0COOEHHOCTH U
CTHIIN
po¢eCcCHOHANBHOTO VK-4.4 3-1
o0LIeHNs B YCTHOW WU
OUCBMEHHOH QopMax Ha
WHOCTPAHHOM $I3BIKE;
2- 0COGEHHOCTH M CTHIH
poeccnoHaIbHOTO
o0LIeHns B YCTHOW WU
OUCBMEHHON QopMax Ha
MHOCTPAHHOM SI3BIKE;
- saer ocobennoctn | Y K-4.4 3-2
HamvucaHus U o(QOpMIICHUS
JIE€J0OBOM TOKYMEHTalUU C
Vk-4 y4eToM
Cnocoben poheCCUOHATBHOMN
OCYILECTBIIATH VK-4.4 JICSTSIIbHOCTH;
JIeTIOBYIO Criocoben 3-- ocoGennoctn u | YK-4.4 3-3
KOMMYHHUKAIMIO B | OCYIIECTBIIATh CTHIIN
YCTHOI>'II/I KOMMYHHUKAIIUIO Ha HpO(I)QCCI/IOHaJ'ILHOFO
MUCHbMEHHON MHOCTPAHHOM  si3plke B | OOUICHHS _B YCTHOH M
bopmax Ha CUTYyaLusx MTUCHMEHHOMN q)opM?x Ha
FOCY/IAPCTBEHHOM | IPO(ECCHOHATHHOIO WHOCTPAHHOM $I3bIKE;
. - 3HaeT O0COOEHHOCTH
S3BIKE o01eHus B YOTHOH M| o ouus 1 obopMuerms
Poccurickon TIUCHMEHHOH (opmax. JIENOBOI JIOKYMEHTAIMH  C
Denepanuu u yaeTOM
MHOCTPaHHOM(BIX) poQecCHOHANBHON
A3bIKe(ax) JeATeITLHOCTH;
- COIIMOKYJIbTYPHBIC
0COOCHHOCTH OOIIeHHS Ha
HWHOCTPAaHHOM SI3BIKE B
YCTHOM ¥  IUCBMEHHOM
(hopmax
Ymemso:
1- o6Gmarscs Ha VK-44VY-1
WHOCTPAHHOM S3BIKEC B
YCTHOM M NMTHUCbMEHHOMN
(dopmax, yuuThIBas
0c00EHHOCTH
po¢eCCHOHATTEHOM
JEATeIbHOCTH
2- - obmarscs wHa | YK-4.4V-2
WHOCTPAaHHOM  SI3BIKE B




Komnerenmms

Nnuaukarop
KOMITIETEHIIUU U €r0
dbopmyIupoBKa

DJIEMEHTBI
WHJMKaTOpa
KOMIIETEHIINHU

Hunexc
JJIEMEHTA

YCTHOM M  NHCbMEHHOU
(hopmax, YUUTHIBAS
0COOEHHOCTH

PO eCCHOHATTEHOM
JIeSTEeIBbHOCTH;

- 00pabaThIBaTh
KOPPECTIOHIEHITHIO u
COCTaBJISITh nmuchMa
po¢ecCHOHANTBEHOTO
COJIepKaHUs

3- oOmiatbcss  Ha
WHOCTPAaHHOM  SI3bIKE B
YCTHOM M  NHCHbMEHHOU
(dhopmax, YUUTHIBAS
0COOCHHOCTH
poheCCUOHATBHOMN
JICSATSIIbHOCTH;

- 00pabaTbIBaTh
KOPPECIIOHICHIINIO "
COCTaBIISITh nmuchMa
poheccnoHaIbHOTO
CoJIep KaHus;

- YYUTHIBATh
COILIMOKYJIbTYPHBIC
(baktopel B JICTIOBOM
YCTHOM W IHUCBMEHHO
001IEeHNHU

YK-4.4 V-3

Bnaoemes:

1- TEPMUHOJIOTUEH,
JIOCTaTOYHOM s
rpoeccnoHaIbHOTO
oOmeHnss B Tpenenax
M3YYEHHOW TEMAaTUKU

YK-4.4 B-1

2- TEPMUHOJIOTUEH,
JIOCTaTOYHOM s
poeccuoHaIbHOTO
oOmeHnss B mpenpenax
HU3y4YEHHOU TEMaTUKH;

- 3HAaHUAMH O
BUJAaX JOKYMCHTAI[MH B
npodeccuoHanbHoOl chepe,
ux SI3BIKOBBIMM u
CTHIIMCTUICCKAMU
0COOEHHOCTSIMH,

VK-4.4 B-2

3 - TEpMHHOJIOTHEH,
JIOCTaTOYHOM st
podeccHoHaIbHOTO
oOmieHnss B Tpenenax
W3YYCHHOUW TEMaTHKH;

- 3HaHWAMH O

YK-4.4 B-3




I/IH,Z[I/IKaTOP JIEMEHTBI Unnex
KOMHGTCHHI/IH KOMIICTEHIIUH U €TO HHAWKATOpa JICKC
JJIEMCHTA
dbopmyIupoBKa KOMIICTCHIIUU
BUJaX JIOKYMEHTAllMH B
npodeccuoHanbHol chepe,
ux SI3BIKOBBIMHU u
CTHJINCTUICCKIUMHU
0COOEHHOCTSIMH;
- pUeMaMH
HCIIOIb30BAHHUS
COIIMOKYJIbTYPHBIX 3HAHHIA
B YCTHOM H THCHbMEHHOM
00IIeHN Ha MHOCTPAaHHOM
SI3BIKE.
Komnerenums WNunukaTop DIIEMEHTBI Nunexe
KOMIICTCHIIMA U €TO HHIHUKaTOopa JICMCHTA
dbopmyupoBKa KOMIETEHIIUU
Yk-4 YK-4.5: Suameo:
Cnocoben Ycnonb3yer 1 - crnoco6sr momcka u | YK-4.53-1
OCYIIECTBIATh | HHGOPMAIMOHHO- npueMa  TPO(ECCHOHATBHO
JIETIOBYIO KOMMYHUKAIIMOHHBIC OpHEHTHPOBAHHOM
KOMMYHHKAIIMIO B | TCXHOJIIOTMU ~ [IPH  TIOUCKE | prpopMarmu Ha
YCTHOU H HEOOX0UMOW MH(OPMAIMN | HHOCTPAHHOM S3BIKE B CETH
MUCHbMEHHOU B npoiecce pemenus | Murepuer;
(opmax Ha IPO(eCCHOHAIBHO 2 - cnocobs moucka u | YK-4.53-2
roCcyaapCTBEHHOM | OpUCHTHUPOBAHHBIX npuemMa Hp()(beccnoHa_]n,H()
SI3BIKE KOMMYHUKATUBHBIX 3a71a4 OPHEHTHPOBAHHOM
Poccuiickoit UHPOPMAITHH Ha
q)eﬂepa]_u/n/l u HHOCTPAHHOM A3BIKC B CCTHU
MHOCTPaHHOM(BIX) Hnreprer;
a3BIKE(ax) - O0COOCHHOCTH
MCIIOJIB30BAHUSI
JIBYSI3BIYHBIX OHJIAIH
croBapei " JPYTUX
HNHrepreT pecypcoB B
po(heCCHOHANTBHBIX MEIAX;
3- cmoco6er momcka u | YK-4.53-3

npuema npodeccruoHaIbHO
OpPHEHTUPOBAHHON
nHpOpPMAITUH Ha
HWHOCTPAaHHOM SI3BIKE B CETH
Wnrepner;

- 0COOEHHOCTH
HCTIONTb30BaHU
JBYSI3BIYHBIX OHJIaliH
cioBapein u TIPYTHX

HNHrepreT pecypcoB B
poecCHoHaTbHBIX ENSIX;
- METO/BI otbopa
po¢eCCUOHATTEHOM
WHOSI3BIYHOW WH(OpMAaITuu
B COOTBETCTBUU c
MOCTaBJICHHOM 3a4aucH;




Komnerenmms

Nnuaukarop
KOMITIETEHIIUU U €r0
dbopmyIupoBKa

DJIEMEHTBI
WHJMKaTOpa
KOMIIETEHIINHU

Hunexc
JJIEMEHTA

Ymemos:

1 -HaXO/IUTh
poheccuoHaIbHYIO
HUHOSI3BIYHYIO
uH(pOpMAIMIO B CETH
HaTEpHET B COOTBETCTBUU
c MOCTaBJICHHOU
KOMMYHHUKATUBHOM
3a7avde,

VK-45 V-1

2 -HaxOJUTh
poheccHoHaIbHYIO
HMHOS3BIYHYIO

uHQOpPMaMI0O B CETH
HNHTepHET B COOTBETCTBUU
c MTOCTaBICHHON
KOMMYHUKaTHBHON
3a1aden

- ITOJIB30BaThCS
WHOS3BIYHBIMU
CIIPaBOYHBIMU
MaTepuajaMH B CETH
HNHurteprer

VK-4.5 V-2

3-HaxouTh
npoQecCHOHATBHYIO
WHOS3BIYHYIO
uHpOpPMALIMIO B CETH
HHTEepHET B COOTBETCTBUU
c MIOCTaBJICHHON
KOMMYHHKaTHBHON
3aayei

- MOJIB30BATHCS
HWHOSI3BIYHBIMHU
CHPaBOYHBIMU
MaTepualaMd B CETH
WNHrepHer;
- 00pabaTbIBaTh "
peAaKTHpPOBAThH
momoOpaHHBIl  MaTepua,
JUIsL  WCTIOJIb30BaHUSl B
yueOHOM AEATEIEHOCTH

VK-4.5VY-3

Braoemo:

1 - BHAHUSIMHU
rpodeccnoHambHO
OpPHEHTHPOBAHHOTO
HWHOCTPAHHOTI'O A3bIKa IJIA
MOKCKA HEOOXOAUMOM
HHPOPMAIIUH B CETH
Hutepuer;

VK-45 B-1

2-3HaHHAMH
PO eCCHOHATEHO

VK-4.5 B-2




Komnerenmms

Nnuaukarop
KOMITIETEHIIUU U €r0
dbopmyIupoBKa

DJIEMEHTBI
WHJMKaTOpa
KOMIIETEHIINHU

Hunexc
JJIEMEHTA

OpPUCHTHPOBAHHOTO
WHOCTPAHHOTO sI3bIKA JIJIS
MTOWCKa HE00XO0IMMO¥t
nHpOpMAIIM B CETH
HNureprer;

- YMEHHSMH HCIOJIF30BaTh
C UHOA3BIYHBIE  OHJIANH
CJIOBapu u JpyTHe
“H(OPMAITMOHHBIC
pecypcel  mns  perieHus
po¢eCCHOHANBHO -
OPHMCHTUPOBAHHBIX 3aJa4

3' 3HaAaHUAMU
npoQecCHOHATEHO
OPHEHTUPOBAHHOTO
HWHOCTPAHHOI'O sA3bIKa JJIA
noucka HEOOXO0IUMOi
nHpOpMalMt B CETH
HNurepHer;

- YMCHHUAMHA
HCIOJb30BaTh c
HMHOSI3BIYHBIC OHJIAIH
CIIOBapu " JIpyrue
UHQOPMaITHOHHbIE
pecypcel  Ansl peuleHus
npoQecCHOHATEHO
OPHUCHTUPOBAHHBIX 3a/1a4;

- YMEHUSIMH
aHaJIM3UPOBATH
OTOOpaHHBIH MaTepuan ¢
LEJbI0 JajbHEHIero ero
HCIOJIBb30BaHUsI B Y4eOHOMH
JIeSITEIIbHOCTH.

YK-45 B-3

Ta0muma 3

Orarnbl GOpMHUPOBAHUS KOMIIETCHIIMM B MPOIECCE OCBOCHUSI OCHOBHOM
00pa30oBaTeILHON MPOTPAMMBI

Kon
KonTposmmpyemsie paznenst | Homep HaumenoBanue
Ne VHIUKATOpa
(TeMbl) TUCIUTIINHBI CEMECT OLICHOYHOI'O
n/m KOMITETCHITU "
(Monmymst) " cpeacrTna
YK-4.4 YcTHBII onpoc
1. Tema 1.1. PaGouwnii neHs. (cobecemoBanme),
TECTOBBIC 3a/IaHUs
VK-4.4 VYcrHbIii onpoc
Tewma 1.2. KopniopatuBHas P
2. (cobecenoBanue),
KYJIBTYpa.
TECTOBBIC 3a/IaHHs
YK-4.4 YcTHBIN onpoc
3. Tema 1.3. Uctopust KOMITaHUH (cobecenoBanme),
TECTOBLIC 3aJaHUA




YK-4.5

VYcTHbIi onpoc

4 Tema 1.4. UnTEpHET. (cobecemoBanme),
TECTOBBIC 3a/IaHHsI

Tema 2.1. O6opynoBaHue st YK-4.5 ¥ cHbili orpoc
5 (cobecenoBanme),

paboTEHL.

TECTOBBIC 3aaHUs

Tema 2.2. CucreMsl u paboune VK45 YCTHEIH onpoc
6 (cobecenoBanue),

TIPOLECCHI.

TECTOBBIC 3a/IaHHsI

Tewma 2.3. Pacnipenenenve u YK-4.4 VYcTHbIl onpoc
7 nocraBka ToBapos Tema 2.4. YK-4.5 (cobecenoBanue),
PeksiamMa ¥ MapKETHHT. TECTOBBIC 3aIaHUs

VK-4.4 YcTHBIN onpoc
8 Tema 2.4. Pekiiama ¥ MapKETHHT. VK-4.5 (cobecenoBanue),
TECTOBBIC 3a/IaHHsI

YK-4.4 YcTHBII onpoc
9 Tema 3.1. Jlenoseie BCTpeyw. YK-4.5 (cobecenoBanue),
TECTOBBIC 3aaHUS

YK-4.4 VYcTHbI onpoc
10 Tema 3.2. Tpancnopr. YK-4.5 (cobecenoBanue),
TECTOBBIC 3a/IaHHsI

YK-4.4 VYcTHbI onpoc
11 Tema 3.3 Orenu. VK-4.5 (cobecenoBanue),
TECTOBBIC 3a/IaHHsI

YK-4.4 YcTHBII onpoc
12 Tema 3.4. luctanuuonHas pabora. YVK-4.5 (cobecenoBanue),
TECTOBBIC 3aaHUs

Tewma 4.1. Pa3zButne OuzHec YK-4.4 ¥ CTHBIH ompoc
13 VK-4.5 (cobecenoBanue),

KOHTAKTOB.

TECTOBBIC 3aIaHUs

YK-4.4 YcTHBII onpoc
14 Tema 4.2. Kynbsrypa. YK-4.5 (cobecenoBanue),
TECTOBBIC 3aaHUS

YK-4.4 YcTHBIN onpoc
15 Tema 4.3. PaGora B KOMaH €. YK-4.5 (cobecenoBanwue),
TECTOBBIC 3aIaHUS

YK-4.4 YcTHBII onpoc
16 Tema 4.4 TIpueM napTHEPOB. YK-4.5 (cobecemoBanme),

TCCTOBBIC 3alaHUA




PA3JAEJI 2.
TEKYHINU KOHTPOJIb IO JMCHUIIJIMHE (MOAYJIIO)
«IIpodeccuoHANBHO-OPUEHTHPOBAHHBIA HHOCTPAHHBIU A3BIK»

Texymuii KOHTpOJIb 3HAHMM UCIHOJB3YETCS JUIsl  ONEPATHUBHOTO U
peryjasipHOrO  ympaBlieHUs  y4eOHOM  JesATelIbHOCThIO (B TOM  4YHCIIe
CaMOCTOSITeJIbHOM paboTON) 00yUYarOIINXCS.

B ycnoBusx OaqIbHO-PEHTUHIOBOM CHUCTEMbBI KOHTPOJS PE3yJIbTaThl
TEKYIIETO OIEHUBAHUS OOYyYaIoIIErocss HCHONB3YIOTCS KaK IIOKa3aTeslb €ero
TEKyHIEro peuTuHra. TeKylmuid KOHTPOJb YCIIEBAEMOCTH OCYIIECTBIISIETCA B
TE€YEHUE CEMECTPa, B XOJI€ MOBCEIHEBHOW YUEOHOU palOThI 110 MHAWBUYAIbHON
UHUIMATUBE TpernonaBarens. JlaHHBII BUJ  KOHTPOJIS CTUMYJIHPYET Yy
00y4aroIerocsi CTpeMJeHHE K CHCTEMaTHYEeCKOW CaMOCTOATEIbHOW paboTe o
U3YYCHUIO TUCIUTUIMHBI (MOTYIIS).

Tabnuma 2.1.
Pacnipenenenue 6aioB no BuaaM yueOHOM €S TEIbHOCTH
(OGanIbHO-PEUTHUHTOBAS CHCTEMA)

HanmenoBanue Bun 3amanus
Paspena/Tewsr 113 Bcero K3P | CP 13+
JI3 YO T3 | P3 3a TeMy

P.1.T.1.1 - 9 5 3 17 2
P.1.T.1.2 - 9 5 3 17
P.1.T.1.3 9 5 3 17 10 8
P.1.T.1.4 - 9 5 3 17 2

Hroro: 1006 36 20 12 68 10 8 4
P.2.T.2.1 - 9 5 3 17 2
P.2.T.2.2 9 3 17 10 8 2
P.2.T.2.3 - 9 5 3 17
P.2.T.2.4 9 3 17

Hroro: 1006 36 20 12 68 20 8 4
P.3.T.3.1 - 9 5 3 17 10 2
P.3.T.3.2 - 9 5 3 17 8
P.3.T.3.3 - 9 5 3 17 10 2
P.3.T.3.4 9 5 3 17

HUroro: 1006 - 36 20 12 68 20 8 4
P4.TA4.1 - 9 5 3 17 10 8 2
P.4.T.4.2 - 9 5 3 17
P.4.T.4.3 - 9 5 3 17 10 2
P4.TA4.4 9 5 3 17

HUroro: 1006 - 36 20 12 68 20 8 4

JI3 — JeKIMoOHHOE 3aHATHE;

YO — ycTHBIi ompoc;

T3 — TecToBOE 3a/1aHHE;

P3 — pa3HOypOBHEBBIE 3a1aHMUS;

* IpyrHe ¢ BUABI UCTIOJIb3YEeMbIX 3aJJaHUH, MPE/JIOKEHHBIX B MPUJIOKEHUH |



[13 — mpakTHUYeCKOE 3aHSTHE;

C3 — ceMuHapcKoOe 3aHATHE;

K3P — konTpOsb 3HaHui no Pazneny;

P — pedepar.

CP — camocTosTenbHas paboTa 00y4aromerocs
N3 — unauBuIyanbHOE 3a/1aHKE

2.1. PekomMeHaanMu M0 OLIEHUBAHUIO YCTHBIX OTBETOB 00YYAKOIIHXCS

C nenbro KOHTPOJII YCBOEHMS IMPOWJIEHHOIO MaTepuaja U OIpeaesIeHUs
YPOBHSI TOJTOTOBIEHHOCTH OOYYalOIUXCS K M3YYCHHIO HOBOM TEMBI B Hauaje
KaXXJIOr0 CEMHUHAPCKOTO/TMPAaKTUYECKOTO 3aHATUS MpPEroAaBaTeNieM MPOBOAUTCS
WHIMBUTyaTbHBIN WM (PPOHTATBHBIN YCTHBIA OMPOC MO BHIMOTHEHHBIM 33T1aHHSIM
PEABITYLIEN TEMBI.

Kpurepuu onieHku.

Ouyenka «omauuHo» CTaBUTCA, €CIIU 00yJarOIUNCS:

1) MoJIHO ¥ apTyMEHTHUPOBAHO OTBEYAET IO COJICPYKAHUIO BOIIPOCA;

2) oOHapyXuBaeT IOHUMaHUE Marepuaia, MOXKET OOOCHOBATh CBOH
CY>KJIEHUsI, TPUMEHUTh 3HAHUS Ha MIPaKTUKE, IPUBECTU HEOOXOAUMBIC IPUMEPDL;

3) u3naraeT Marepuan MOCIEOBATENIbHO W MPABUIBHO, C COOJIOJIEHUEM
UCTOPUYECKON U XPOHOJOTUUYECKON MOCIIEIOBATEIHLHOCTH;

Ouenka «xopowioy — CTaBUTCS, €CIAU OOy4alolIMiics JaeT OTBET,
YIOBIICTBOPSIIOIMINN TEM >K€ TPEOOBAaHHWSAM, YTO WM JJIS OIEHKH «OTJIMYHO», HO
JOMYCKAeT OJ{HA-/IBE OLUMOKU, KOTOPHIE CaM K€ HCIIPABJISET.

Ouyenka «y0061emeopumenbHo» — CTaBUTCS, €CJIM  OO0ydYaroluiics
OoOHapyXMBaeT 3HAHHE ¥ TIOHNMAaHNE OCHOBHBIX MOJIOKEHUH JAHHOTO 3aJ[aHMsl, HO:

1) m3znaraer marepuan HEMOJIHO W JOMYCKAaeT HETOYHOCTH B OIpPENeSICHUU
MOHATUHN WK (POPMYIUPOBKE MPABUI;

2) HEe yMeeT IOCTaTOYHO TJIIyOOKO M JOKa3aTeIbHO OOOCHOBATh CBOH
CY>KJIEHUS U TIPUBECTU CBOU NIPUMEPHI;

3) uznaraeT MaTepual HEMoCIeI0BATEIBHO U JOMMYCKAET OIIHOKH.

BOITPOCHI IJIAA CAMOITIOAT'OTOBKH OBYYAIOIIINXCA

Bonpocwut 012 noozomoexku Kk unoueudyanvnomy /
dponmanvnomy ycmmnomy / nUCbMEHHOMY ORPOCY NO
memam OucyunaIunsl (Mooyns)

Konmponupyemoie pazoenvt (memot)
oucyunaunsl (Mooyns)

PA3JIEJ 1.

1. Do you have a career plan? Where do you want to
be in 10 years’ time?

2. Would you like to work for one or several
companies?

3. What can damage your career prospects?

Tema 1.1. Pabouwnit neHs. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English?
How do you remember new words, learn grammar
etc.?

6. What do you trust more: TV, the Internet,
newspapers? Why?




Tema 1.2. KopriopaTuBHas KyabTypa.

1. What are the best ways of getting information on
major issues of the day?

2. Can some good newspapers compete with the
scientists in the way of educating people according to
a well-known American writer?

Tema 1.3. UcTtopus komnanuu

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help?
(effective salesperson).

5. Which type of products are difficult to sell and
why?

6. What are the shopping habits of the people you
know?

7. What do you think are the keys to success in
online selling?

Tema 1.4. UnTepHer.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?
3. Do you agree that mass media promotes quality and
progress in our everyday life? Why/not?

4. What are the best ways of getting information on
major issues of the day?

5. How to do a good website?

Pa3nen 2

Tema 2.1. O6opynoBanue /it pabOTHI.

1.What equipment do have on your desk and in your
office?

2.Can you describe some office things?

3.What do you think about leasing some equipment?

Tema 2.2. Cuctemsl u pabouune
IPOLIECCHI.

1. Can you describe some production processes?
2. What do you know about outsourcing and
offshoring?

Tema 2.3. PacrmipesienieHne u J0CTaBKa
TOBapOB.

1. What do you think are the biggest economic
problems in your country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

Tewma 2.4. PexstaMa 1 MapKeTHHT.

1. Describe some of your favourite products. Why do
you like them?

2. What is the best thing you’ve ever bought?

3. Prepare a short presentation about a product.

4. Describe a marketing campaign of some well-
known companies.

5. How can you increase sales figures of a brand?

Paznexn 3.

Tema 3.1. JlenoBbie BCTpeUH.

1. What are business negotiations?

2. Why is negotiation important in a business?
3. What is business context negotiation?

4. What are some examples of negotiation?

Tema 3.2. Tpancnopr.

1. Do you like travelling? Which places have you
visited or would like to visit? Why?




2. What is the best time to visit your own city?

3. Describe the opportunities your favourite season
creates for travel?

4. What is the best way of traveling around your
country (rail/road/air)?

5. Why is it better than the others?

6. What are the biggest transport problems in your
country?

Tema 3.3 Orenu.

1. What is important when choosing a hotel for
business?

2.What countries would you like to visit? Why?
3.Have you ever been in a difficult situation while
traveling?

Tewma 3.4. JIlucraHnronHas paboTa.

1.What are the reasons to be out of the office?
2.What business can be done our of the office?

Pasnen 4.

Tema 4.1. Pazsutne OM3HEC KOHTAKTOB.

1. What problems can managing international teams
present?

2. Are cultural differences important?

3. What would you find difficult if you had to go
and work in a very different culture from your own?

4. What advice would you give to a foreign manager
who is going to manage staff in your country?

Tema 4.2. Kynbrypa.

1. How important is cultural entertainment in your
country?

2. How important is cultural entertainment in your
company/organisation?

3. What places would you like your business visitors
to visit?

Tema 4.3. Pabora B koMaHIIE.

1. Are you an organized person? How do you
organize your time?

2. What personal qualities are crucial for running a
business?

3. What are your strengths and weaknesses?

4. What do you consider when planning family
events?

5. What are the most important things to do when
planning in business?

6. How often do you think businesses should revise
their plans?

Tema 4.4 ITpueM napTHEPOB.

1. What places would you like your business visitors
to visit?

2. What events would you recommend to your
business visitors?
3. What other types of entertainment could you offer?
4. How important is cultural entertainment in your
country




2.2 PexoMeHIanMHu MO OLEHUBAHUI) Pe3yJIbTATOB TECTOBLIX 3aJaHMii
00y4JaImmnxcs

B 3aBepuieHnn M3ydeHUsI KaXKA0TO pasfena ITUCIUIUTMHBI (MOIYJIs) MOXKET
NPOBOJAUTHCA TECTUPOBaHWE (KOHTPOJb 3HAHMWA TIO pasleny, pyOeKHBIN
KOHTPOJIb).

Kpumepuu oyenusanus. YpoBeHb BBIIIOJHEHUS TEKYIINX TECTOBBIX 33 aHUM
oleHMBaeTcs B Oamiax. MakcuManbHOE KOJHMYECTBO OalllIOB IO TECTOBBIM
3aJIaHUSIM OTPEICIIACTCS MPENOIaBaTeNIsIM U MPEACTaBIeHO B Tabwmie 2.1.

TecToBBIC 3aaHus IPEACTABICHBI B BUJIC OIICHOYHBIX CPEJICTB U B MTOJTHOM
o0BeMe MpeCTaBICHBI B OaHKE TECTOBBIX 3aIaHHUK B AJICKTPOHHOM BHe. B dhonzae
OIICHOYHBIX CPEJICTB MPEICTABICHBI THIIOBBIC TECTOBBIE 33JIaHUsA, pa3paOOTaHHbBIE
JUTSI U3YYCHHS TUCTUILTAHBI « THOCTpaHHBIN SI3BIKY.

THUIIOBBIE TECTOBBIE 3A TAHUA
JJIA TEKYIIEI'O KOHTPOJIA

PA3JEJI 1. Komnanuu

Tema 1.2 « KopnopatuBHas KyJIbTypa»
TECT 1

I. Reading

One of the main crises facing companies today is that of loss of reputation. Damage to
reputation almost always has a snowball effect and entails damages to share (1) as
well as to public confidence. Some business people say that their company’s reputation is their
main (2). Consequently, it is necessary not only preserve it, but also to (3)in
it, because once you have lost some of it, not only is it extremely difficult to regain it, but it also
costs huge amounts of money. When 4) a crises, management must react as quickly as
possible. Speed of (5) is particularly crucial when human lives are in question. The next
step is to enter in a dialogue with all your (6), and to make sure that you maintain a
steady (7) of information. You have to explain to the public what went wrong, and
accept responsibility for any mistake that you made. If you are indeed responsible for what
happened, an admission of (8) is your only viable course of action. Denying
responsibility will inevitably damage your reputation in the long term, and increase the chances
of (9) action being taken against you.
la)cost Db)fee c)bonus d)price
2 a) profit b) asset c) benefit d) value
3a)pay b)stake c)secure d)invest
4 a) dealing b) foreseeing c) handling d) prioritizing
5 a) response b) responding c) reaction d) reacting
6 a) stakeholders b) suppliers c) buyers d) consumers
7 a) conference b) flow c) release d) press
8 a) credibility b) illegality c) liability d) criminality
9a)legal b)lawful c)court d) tribunal

I1. Complete the modal perfect forms in these sentences.



1 The team leader was great, but | think she could spent more time on

simulations. 2 You might have to my letter sooner. | thought you were no longer
interested in my proposal. 3 They needn’t into the
office — there was no work for them to do when they got there. 4 1If your
application had been successful, we informed you in writing.

I11. Conditionals

1 If we lose the password, we (not\to be able) to access those files ever again.
2 If 1 were you, | (to turn) to a professional website designer. 3 If the economic
climate (to be) more favourable, our e-commerce would have expanded massively.

IV. Passives

1 Flexible hours in Accounts and HR next month.(introduce) 2
Surprisingly, the sales staff only once in the past three years. (appraise)
3 Our remuneration policy currently . (revise) 4 With a little
goodwill, the amount of red tape we have to deal with could easily.(reduce)

Answer Key

I.1d 2b 3d 4c 5d 6a 7b 8¢ 9a

I1.1have 2answered 3have come 4could have

II1.1wouldn’t be able 2 would turn 3.had been

IV.1will be introduced 2were ...appraised 3is being...revised 4be reduced

2.3 PexoMeHIaIMU 10 OLIEHUBAHUIO Pe3yJIbTATOB 1€J10BOI (P0J1eB0ii) HTPbI

MaxkcuMajabnLHoe

Kpurepuu
KOJINYECTBO GALI0B™ puTep

BricraBnsercss oOyuaromemycs (MHIWBUIYAIbHO WM Kak
YYaCTHUKY TPYIIbI), €CIU COAEPKaHHE €ro AesTeNbHOCTH
MOJHOCTBIO COOTBETCTBYET TEME, KOHLEMNIUHU, COAECPKAHHIO
UTPbl W TPUHATOM POJM;, YETKO OpraHM30BaHa paboTa IO
OtnuaHO CIO)KETY WIPbI, IPUCYTCTBYET BAPHUATUBHOCTH B Pa3pCIICHUU
WITPOBOM  CUTyallud, KOMMEHTapuu 10  XOAY  MIPBI
OCHOBBIBAKOTCS HA IOHATUMHOM amnmapare IpeaMeTHON
o0jJacTh ¥ WIIIOCTPUPYIOT OCHOBHBIE 3aKOHOMEPHOCTH
M3y4aeMOM JUCHUIUIMHBI U €€ MPUKIIAHON aCTeKT

BrictaBisiercs  oOydaromeMycst (MHANBUAYAIBHO WM Kak
COTPYAHUKY TPYMIIBI), €CIH COACPIKAHUE €ro JEATEITLHOCTH B
OCHOBHOM COOTBETCTBYET TEME, KOHILEILHUH, COIECPKAHUIO
Xopouio WUTPhl U TIPUHATOM POJIM; UTPOBOM CIOKET HAXOIUT Pa3BUTHE,
KOMMEHTAPHUH 1O XOAY UIPbl BKIIOUYAIOT MOHATUMHBIN armapar
MpeAMETHON O0JaCTH W OTPaKaloT B OCHOBHOM TOHMMAaHHE
MPUKJIAJHOTO aCIEKTa U3y4aeMON AUCHUTLINHBI

BrictaBnsiercs oOydaromemycst (MHAMBUAYAJIbHO WM Kak
COTPYJHUKY T'PYIIIBI), €CIU COAECPKAHUE €r0 ACSITEIBHOCTH B
LIETIOM COOTBETCTBYET TEME, KOHUEMINHU, CONECPKAHUIO UTPBI U
IIPUHATON POJM; HWIPOBOM CIOKET HE JIeTAIU3UPYETCH,
KOMMEHTapUHl 10 XOAY UIpel B HEOONBLIIOW CTENEHH
ONMPAIOTCS HA TMOHATUIHBIN ammapar MpeaIMeTHOH 00JacTH,

Y 10BIIETBOPUTEIBLHO




NPUKIaJHON AacleKT W3ydaeMoW TUCHUIUIMHBI IPEICTaBIICH
(parMeHTapHO

BBICTaBIIACTCA oOOydarouiemycss (MHAMBUAYAIbHO WM Kak
COTPYAHHUKY TPYIIbl), €CIU COACPKAHUE €ro JeATEeIbHOCTH
JUIIb ~ YaCTUYHO  COOTBETCTBYET  TE€ME,  KOHLEIIHH,
HeyioBIETBOPUTEIIBHO | COAEPIKAHUIO UIPbl U INIPUHATOM pONIM; MIPOBOI CIOXKET He
pa3BUBaeTCAd, KOMMEHTapUM IO XOAY WIPbl OTCYTCTBYIOT,
oOyJaromuiicss He JIEMOHCTPUPYET MOHUMAHHS TMPUKIIATHOTO
ACIEKTa U3y4aeMON JUCHUIIIIMHBI

* Ilpencrasieno B Tabmnuie 2.1.

THUITIOBASA JEJIOBASA (POJIEBASA) UT'PA IJIA ITPOBEPKH YPOBHA
COOPMUPOBAHHOCTHU KOMIIETEHIIUA

[esoBasi urpa K teme 2.3.«PekjiaMma 1 MapKeTHHI».
1. Tema (npobnema:) «CoBpeMEHHBIE TCHICHIIMH MOIBI.

2. Konyenyus uepwi: Alexandra and Steve are pen friends. Alexandra is interested in
fashion very much. Steve, who lives in London, invited Tanya to come to his place and visit the
London Fashion Show. Friends arrange the meeting and discuss the following:

- best ways to get to London;
- the weather;
- the time the show starts;

- some other things to do on Sunday.

After the show they exchange the ideas about fashion trends in their countries.

Tanst u CtuB Apy3bs 1o nepenucke. TaHs oueHb UHTepecyercss Moj1oil. CTUB, KOTOPBIN
*KuBET B JIoHnoHe, npurnacui TaHO mpuexatb K HEMY M MOCETUTh JIOHZOHCKMH MOKa3 MOJ.
Jpy3bs ycTpaumBaroT BCTpeuy M OOCYKIAOT Jydmuil crnoco0 nodpatees a0 Jlonmona. OHu
TOBOPAT O IMOroJ€, BpEMCHHU Havdalla IOy U HCKOTOPBIX APYTHUX MCPOIIPUATHAX Ha BOCKPCCCHBEC.
[Tocne moy oHn 0OMEHHMBAIOTCS UAESIMHU O MOJHBIX TEHAEHIMAX B CBOUX CTpaHaXx.
3. Ponu (poneswvle epynnul):

- Alexandra, a student from Donetsk academy of Management;

- Steve, a young man from London
4. Oorcudaemvlii pezynomam:

- HeNpuHYXXIEHHasi aTMocdepa U pedeBasi aKTUBHOCTb, IPUOIMKEHHAs! K €CTECTBEHHOMN
CUTyalWH,

-  BKJIIOYCHHOCTbHb OGy‘I&IOH.II/IXC}I B y‘IC6HOC B3aUMOJICHCTBUE;

- HpI/IO6peTeHI/Ie HaBbIKaA OCMBICJICHUS, aHAJIN3a U 0oOMEH MHEHHEM IIO PIMeIOHIeﬁC?I
npobiieme;




2.4. PekoMeHJallUM 1O OUEHUBAHWI) BOMPOCOB /Ui  coOecel0oBaHMs IO

AUCIHUILIIMHE (MoayJ110) « IIpodeccuoHaIbHO-OPUEHTHPOBAHHBIU

HHOCTPAHHBIH A3BIK».

MaxkcuMaJabnLHoe
KOJMY€CTBO 0AJLI0B*

Kpurepuu

OTIn4yHO

BrictaBisiercs  oOywaromiemycsi, €clid  OH  OIpeAesseT
paccMarpuBaeMble MOHSTHS pasjiesia WM TeMbl AUCIUTLIIMHBI
(MOnynsl) dYeTKO M TMOJIHO, NPUBOAS COOTBETCTBYIOIIKE
MIPUMEPBHI.

Xopo1io

BricTaBsieTcst 00yJaromeMycs, €CiIu OH JO0IMYCKaeT OTACIbHbIC
MOTPEIIHOCTH B OTBETE, HO B IIEJIOM JIEMOHCTPUPYET 3HAHHE U
BIQJICHUE COJACpKAaHMEM pasjena (TeMbl)  JUCIUILIAHBI
(Motyist)

y,[[OBJ'I@TBOpI/ITeJIBHO

BeicraBnsiercss  oOydaromemycsi, €Clid  OH OOHapyXHBaeT
mpoOeNbl B 3HAHMSX Marepualia pasjieia Wi  TEMBI
JUCIUIUIAHBI (MOJIYJISA)

HeynoBneTBopuTeapsHO

BricTaBisiercs  oOyuaromiemycsi, €ciii  OH OOHapyKHUBaeT
CYIIECTBEHHbIE MPOOENbl B 3HAHUSAX OCHOBHBIX MOJIOXKEHUN
pazznena WM TEMbl AUCHUIUIMHBL (MOIYJsi), HEyMEHHUE C
MIOMOILbI0 TPenojaBaress IOJyYUTh HPaBUIbHOE pELICHHE
KOHKPETHOW MPAKTHUYECKON 3a1a4u

* [Ipencrapieno B Tabmure 2.1.

THUITOBBIE BOITPOCHI IUVIA COBECEJIOBAHUA AJIA ITPOBEPKH
YPOBHSA COOPMUPOBAHHOCTHU KOMIIETEHIIUAN

Pasngen 1

1. Do you have a career plan? Where do you want to be in 10 years’ time?

2. Would you like to work for one or several companies?

3. What can damage your career prospects?

4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you remember new words, learn

grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

7. What are the best ways of getting information on major issues of the day?
8. What do you like /dislike about shopping?

9. Why are beauty products easy to sell on TV?

10. How to become a successful sales person?

11. Negotiating successfully. What can help? (effective salesperson).

12. Which type of products are difficult to sell and why?

13. What are the shopping habits of the people you know?

14. What do you think are the keys to success in online selling?

15. What is the most dominating type of media?

16. How can big corporations benefit from mass media?

17. Do you agree that mass media promotes quality and progress in our everyday life? Why/not?

18. How to do a good website?




8. What types of companies exist?
9. What makes a successful organisation?
10 Can you describe your company/ organization?
11 What qualities of organization are positive and negative?
12. Describe your ideal manager.
13 What makes a good employee?
Paznen 2
1.What equipment do have on your desk and in your office?
2.Can you describe some office things?
3. What do you think about leasing some equipment?
4.Can you describe some production processes?
5.What do you know about outsourcing and offshoring?
6.. What do you think are the biggest economic problems in your country?
7. What is “the four Ps “?
8. What marketing campaigns impressed you most?
9. What are the main keys to successful marketing?
10. What product would you most like to sell?
11. Describe some of your favourite products. Why do you like them?
12. What is the best thing you’ve ever bought?
13. Prepare a short presentation about a product.
14. Describe a marketing campaign of some well-known companies.
15. How can you increase sales figures of a brand?

Paznen 3
1. What are business negotiations?
2. Why is negotiation important in a business?
3. What is business context negotiation?
4. What are some examples of negotiation?
5. Do you like travelling? Which places have you visited or would like to visit? Why?
6. What is the best time to visit your own city?
7. Describe the opportunities your favourite season creates for travel?
8. What is the best way of traveling around your country (rail/road/air)?
9. Why is it better than the others?
10. What are the biggest transport problems in your country?

11. What is important when choosing a hotel for business?
12.What countries would you like to visit? Why?
13.Have you ever been in a difficult situation while traveling?

14.What are the reasons to be out of the office?
15.What business can be done our of the office?
Pasnen 4
1. What problems can managing international teams present?
2. Are cultural differences important?
3. What would you find difficult if you had to go and work in a very different culture from your
own?



4. What advice would you give to a foreign manager who is going to manage staff in your

country?

5. How important is cultural entertainment in your country?

6. How important is cultural entertainment in your company/organisation?
7. What places would you like your business visitors to visit?

8. Are you an organized person? How do you organize your time?

9. What personal qualities are crucial for running a business?

10. What are your strengths and weaknesses?

11. What do you consider when planning family events?

12. What are the most important things to do when planning in business?
13. How often do you think businesses should revise their plans

14. What places would you like your business visitors to visit?

15. What events would you recommend to your business visitors?

16. What other types of entertainment could you offer?

17. How important is cultural entertainment in your country?

2.5. PekoMeHIanMu M0 OIeHMBAHUIO JUCKYCCHOHHBIX TeM JIJIsl KPYIJI0To
CT0J1a (IUCKYCCHH, JUCIYThI, 1e0aThbI).

MaxkcuMajabHoe
KOJMYEeCTBO 0AJLI0B*

Kpurepuu

OTIn4yHO

- IIOJTHOC PACKPBITUC TCMBbI;

- yKa3aHUe TOYHBIX Ha3BaHU OOCYXJAeMbIX SBJICHW, 3HAHHE
COBPEMEHHOT'0 COCTOSIHUS TPOOJIEMBI;

- IpaBUIIbHAs POPMYITUPOBKA MOHATHH U KaTETOpHii;

- CaMOCTOSATCIBHOCTE OTBETA, YMCHHUEC BBOJUTH U UCIIOJIB30BATh
KJIaccu(UKauu M KBaTU(HUKALMK, aHAJIU3UPOBaTh U JeJaTh
COOCTBEHHBIE BBIBO/JIbI 110 pacCMaTPUBAEMOM TEME;

- UCIOJIb30BAaHUE MAaTEpUAIOB COBPEMEHHON OTEUECTBEHHOU U
3apyOeKHOU IUTEepaTyphl U UHBIX MATEPHAIIOB U JIp.

Xoporo

- HEJJOCTATOYHO IIOJIHOE PACKPBITHE TEMBI;
- HECYIIECTBEHHbIE€ OLIMOKM B ONPEJCICHUU TOHATH,
KaTeropul M T.I., KapAWHaJIbHO HE MEHAMIIUX CYyTb
U3JI0KEHUS;

- PENpOIyKTUBHOCTb OTBETA: OTCYTCTBHUE CaMOCTOSITEIBHOIO
aHaJIM3a U OLICHOYHBIX CYKJICHHUU

- HEJOCTAaTOYHOE HCIOJIb30BAHUE MaTEpUAIIOB COBPEMEHHOM
OTEYECTBEHHOW M  3apyOexHOW JuTepaTypbl U  HMHBIX
MaTEpUAJIOB U Jp.

Y 10BIETBOPUTEIBHO

- OTpa)KE€HHE JUIIb 00IEro HalPaBJIEHUS TEMBI;

- HQJIM4YME JOCTATOYHOIO KOJIMYECTBA HECYLIECTBEHHBIX WU
OJIHOM- IBYX CYIIECTBEHHBIX OIIMOOK B ONpPEAEICHUH MOHITHHA
U KaTerOpUil U T.IL.;

- HECMOCOOHOCTh OCBETHTh COBPEMEHHOE COCTOSIHUE MPOOIIEMBI

HeynonerBoputenbHO

- co/iepKaHHME TEMBI HE PACKPBITO;
- 00JIBIIIOE KOJIMYECTBO CYLIECTBEHHBIX OIIMOOK;

- OTCYTCTBUE YMEHMH M HaBBIKOB, OOO3HAYCHHBIX BBIIIE B
KAauecTBE KPHUTEPUEB BBHICTABICHUS IIOJOKUTEIBHBIX OLEHOK

Ap-




* Ilpencrasieno B Tabmnuue 2.1.

TEMBbI D;I/ICKYCCI/IFI JUISI ITIPOBEPKH YPOBHA
COPOPMUPOBAHHOCTHA KOMIIETEHIIUA
Tema 1.1. PaGounii neHs.
Discuss the following: “This working life.” (1a ocHoBe Tekcra)
Tewma 2.2. CucreMbl 1 pabo4re MPOIECCHI.
Some companies try to reduce their costs and use outsourcing companies. Do you think if it
leads to worse quality of branded goods or not?
Tema 2.3 Pacnipenenenue 1 10CTaBKa TOBapOB.
Discuss the following:
A What tactics are the best to use for buying a thing:

« look through a catalogue before?

« shop around looking for goods of better quality and lower price?

. try to save the time?

. avoid long queues?

B What tactics are the best to use to make customers buy:

« greet the customer?

« show friendly attitude?

. listen carefully?

« Uuse appropriate language?

« sound confident?

Tewma 2.4. PexiiamMa 1 MapKeTHHT.

Exchange your opinion on the issue: “Do celebrities have the right for privacy or they

should accept lots of attention from media?”’

Tema 3.3 Otenu..

Nowadays there are capsule holels functioning in some countries. What is your attitude to

these hotels? Do they have future in our country?

Kpyrasiii cToa

Tema 2.4 HoBas koMmaHus.

A Many people would like to generate a good innovative idea, but they do nothing for that
and make excuses by saying “I'm just not creative”. Do you think everyone can be creative? Can you
learn to be creative? What do you need to become a creative thinker? Discuss your ideas with your
partner. Consider the following:

. experiences;

« knowledge;

. facts;

« Some basic concepts;
. experiments;

. feelings;

- etc.

B In our real life many good ideas are lost because someone puts the idea down before it
has a chance to be discussed. Should we bring an idea out for a discussion and see if other people
say anything good or bad about it? Do you think, to get an innovative idea it is important:

« to brainstorm number of ideas;
. to list the ideas;
. to copy and improve the ideas of others;



. to compare the ideas;
. to create a bank of ideas.

C As a group, brainstorm some ideas about the ways of making your working day less
stressful and more productive. Create a bank of good ideas and selects the best one. Everyone in
the group has a chance to contribute to the idea bank. Try to be creative.

2.6. PexoMeHaamuM 10 OlLEHUBaAHHIO 3cce (pedeparToB, AOKJIAIO0B,
CO00IIeHM).

MaxkcuMajabLHoe
KOJUYEeCTBO 0AJJI0B

Kpurepuu

BricTaBnsiercs oO0ydaroniemMycsi, €Ciii OH BBIPa3Hl CBOE MHEHHE
no chopMyIHMPOBAaHHON MpoOieMe, apryMEeHTHUPOBAI €To,
TOYHO OIpeNeInB MpoOIeMy COAEpKAHHE U COCTaBISIOLIUE.
[IpuBenenbl  naHHBIE  OTEUECTBEHHOW W 3apyOeKHOM
TUTEpaTyphl,  CTAaTHUCTUYECKUE  CBEIEHUs,  HHPpOpMaIusI
HOPMAaTUBHO MpaBoBOro xapakrtepa. OOydarolmuiicss 3HaeT U
BIIQJICET HABBIKOM CAMOCTOSITETLHOM  HMCCIIeIOBATEIbCKOM
paboThl MO TEMe HCCIEeOBAHUS; METOJAMH U IpPHEMaMH
aHallM3a TEOPETHUYECKHX W/WIM TPAKTHUYECKUX AaCIEKTOB
n3ydaeMoil oOnactu. DaKkTUYECKHX OIIMOOK, CBSI3aHHBIX C
IMOHUMAaHHUEM TPOOJIeMbI, HET; rpaduyecku padoTa odopmiieHa
MIPABUIIHHO.

OTJIUYHO

BricTaBmisiercs obyuaromemMycsi, eciu padoTa XapakTepu3yercs
CMBICJIOBOM LIEJIbHOCTBIO, CBSI3HOCTBIO u
MOCIIEZIOBATEIbHOCTRIO HU3NIOKEHUS; JNOMylieHo He Oomee |
OomuOKM TpuU OOBSCHEHHH CMBICIA WU  COJEPIKAHHS
Xopouio npobnembl. [l  apryMeHTalMud  NPUBOASTCA  JIaHHBIC
OTE€YECTBEHHBIX u 3apyOeKHBIX aBTOPOB.
[IponemMoHCTpUpPOBaHbI UCCIAEAOBATEILCKUE YMEHUS U HABBIKH.
DaKTUUECKUX OIIMOOK, CBI3aHHBIX C MOHUMAHUEM MPOOIIEMBI,
HeT. JlomymieHs! oTaenbHble OMMUOKH B 0OpMIICHUH PabOTHI.

BricraBnsercs oOydwaromemycsi, ecnu B paboTe CTYIEHT
MPOBOAMUT JIOCTATOYHO CAMOCTOSITEIBbHBI aHAIN3 OCHOBHBIX
3TAaIllIOB MU CMBICIIOBBIX COCTaBJIAIOIINUX HpO6J’IeMBI; IIOHUMAcCT
Y 10BIETBOPUTEIBHO 0a30BbIe OCHOBBI M TEOPETHYECKOE OOOCHOBAHME BBIOpAHHOU
TEMBI. HpI/IBHe‘IeHBI OCHOBHBIC NUCTOYHHUKHN 10
paccMmaTtpuBaeMoil Teme. JlomymeHo He Oonee 2 ommuOOK B
coJiepKaHuu TPoOIeMbl, 0OPMIICHUH PAOOTHI.

BricraBnsiercss oOydaromemycsi, ecind padboTa MHpeicTaBisieT
co0ol TepecKka3aHHbI WJIM TOJHOCTHIO 3aMMCTBOBAHHBIN
UCXOJHBIM TeKCT 0e3 Kakux Obl TO HU ObUIO KOMMEHTapHEB,
HeynoBnerBopurenbHO | ananmsa. He  packpelTa cTpyKTypa WM TeopeTHYeCKas
cocTaBisifolIas TeMbl. JlonymeHo Tpu mwin 6ojee Tpex OmUOoK
B COJAEpXaHUM pacKpbiBaeMOW MpoOiemMbl, B OGhOpMIECHUN
paloTHI.




TEMBI DCCE (PE®EPATOB, IOKJIAJOB, COOBLIEHUI) JJIsI

IMPOBEPKH YPOBHSA COOPMUPOBAHHOCTHU KOMIIETEHIINAU
1. Recently some people can work from home using modern technology. Some think this only
benefits the workers, but not the employers. To what extent do you agree or disagree?
2. Nowadays, some employers think the academic qualities are more important than the life
experiences and personal qualities when they choose the employees. Why is it the case? Is this a
negative or positive development?
3. Being ambitious is it a positive or a negative quality for an employee? Discuss.
4. Young workers or old workers who benefit more to a company? Discuss.
5. Nowadays a lot of qualified workers move abroad. What are the causes for this and what will
be the consequences?
6. The most successful methods of marketing goods and services in RF / in DPR
7. The most famous international / national brands.
8. The criteria of choosing a successful brand name and a slogan for a company.
9. The examples of some history of brand management.
10. How to cope with changes in business.
11. Advertising goods and services.
12. My attitude towards money.
13. Do you think "Money is everything"?
14. Describe examples of unethical business practices.
15. Leaders are born or made?
16. Write a letter of application for the position of a Logistics Manager. Invent a company job
advertisement.

BOIPOCHI K 3AUETY / 3AYETY C OLIEHKOI / DK3AMEHY 10
PA3JIEJAM (TEMAM) IMCOUTIIMHBI (MOIYJIST)

Ne

Bonpocel K 3a4éT
n/n P y

1. Do you have a career plan? Where do you want to be in 10
years’ time?

2. Would you like to work for one or several companies?
Tema 1.1. Pabounii 3. What can damage your career prospects?

JICHbD. 4. What do you hope to do in your future career?

5. What techniques do you use in studying English? How do you
remember new words, learn grammar etc.?

6. What do you trust more: TV, the Internet, newspapers? Why?

1. What are the best ways of getting information on major issues
Tema 1.2. of the day?

KoprmopaTtuBHas 2. Can some good newspapers compete with the scientists in the
KyJbTypa. way of educating people according to a well-known American

writer?

1. What do you like /dislike about shopping?

2. Why are beauty products easy to sell on TV?

3. How to become a successful sales person?

4. Negotiating successfully. What can help? (effective salesperson).
5. Which type of products are difficult to sell and why?

6. What are the shopping habits of the people you know?

7. What do you think are the keys to success in online selling?

Tema 1.3. UcTtopus
KOMITaHUHU




Tema 1.4. UnTepner.

1. What is the most dominating type of media?

2. How can big corporations benefit from mass media?

3. Do you agree that mass media promotes quality and progress in
our everyday life? Why/not?

4. What are the best ways of getting information on major issues of
the day?

5. How to do a good website?

Tema 2.1.
O6opynoBanue Jyist
paboTHI.

1What equipment do have on your desk and in your office?
1. Can you describe some office things?
2. What do you think about leasing some equipment?

Tema 2.2. CucteMsbl 1
pabouue mMpoIecCHl.

1. Can you describe some production processes?
2. What do you know about outsourcing and offshoring?

Tema 2.3.
Pacnpenenenue n
JI0CTaBKa TOBapOB.

1. What do you think are the biggest economic problems in your
country?

2. What is “the four Ps “?

3. What marketing campaigns impressed you most?

4. What are the main keys to successful marketing?

5. What product would you most like to sell?

Tema 2.4. Pexitama u
MAapKETHUHT.

1. Describe some of your favourite products. Why do you like
them?

2. What is the best thing you’ve ever bought?

. What is the best thing you’ve ever bought?

. Prepare a short presentation about a product.

. Describe a marketing campaign of some well-known companies.

Tema 3.1. JlenoBsbie
BCTpEYH.

. What are business negotiations?

. Why is negotiation important in a business?
. What is business context negotiation?

. What are some examples of negotiation?

A WODNPEPP~AOWDN

Tema 3.2. Tpancnopr.

1. Do you like travelling? Which places have you visited or would
like to visit? Why?

2. What is the best time to visit your own city?

3. Describe the opportunities your favourite season creates for
travel?

4. What is the best way of traveling around your country
(rail/road/air)?

5. Why is it better than the others?

6. What are the biggest transport problems in your country?

Tema 3.3 Orenn.

1. What is important when choosing a hotel for business?
2.What countries would you like to visit? Why?
3.Have you ever been in a difficult situation while traveling?

Tema 3.4.
JlucTaHIimoHHAs
pabora.

1.What are the reasons to be out of the office?
2.What business can be done our of the office?

Tema 4.1. PazButue
OU3HEC KOHTAKTOB.

1. What problems can managing international teams present?

2. Are cultural differences important?




3. What would you find difficult if you had to go and work in a
very different culture from your own?

4. What advice would you give to a foreign manager who is going
to manage staff in your country?

Tema 4.2. KynbTypa.

1. How important is cultural entertainment in your country?

2. How important is cultural entertainment in your
company/organisation?

3. What places would you like your business visitors to visit?

Tema 4.3. PaGora B

1. Are you an organized person? How do you organize your time?
2. What personal qualities are crucial for running a business?

3. What are your strengths and weaknesses?

4. What do you consider when planning family events?

ROMAmAE. 5. What are the most important things to do when planning in
business?
6. How often do you think businesses should revise their plans?
1. What places would you like your business visitors to visit?
Tema 4.4 [Tpuem 2. What events would you recommend to your business visitors?
apTHEPOB. 3. What other types of entertainment could you offer?

4. How important is cultural entertainment in your country






